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1. IOACHUTEJIBHAS 3AIIMCKA

1.1. lean u 32124y JUCHUILIHHBI

Hucnunnuna «IlepeBoj HHOCTpaHHBIX TEKCTOBY, SIBJSETCS 00s3aTeNbHOM YacThio Osioka b1.0.04
ydyeOHOro rMiana mno Hanpasienuto noarotoBku 42.03.01 - «Pexkmama u cBsi3u ¢
00IIECTBEHHOCTBIO, HANpPaBICHHOCTH: «bpeHanHroBbIe TEXHOIOTMU B pekiamey. JucuurumHa
peanusyercs Ha (paKyIbTeTe MAPKETUHTA U PEKJIaMbI Kadeapoil HHOCTPAHHBIX S3BIKOB.
[Tporpamma aucuuminunbl «llepeBoa MHOCTPAHHBIX TEKCTOB» COCTaBJIE€HA B COOTBETCTBHH C
tpedoBanusimu OI'OC BO.

Heabio xypca sBIsSeTCS OBNAJACHHUE CTYJIEHTAMH HEOOXOAMMBIM M JOCTATOYHBIM YpPOBHEM
MHOSI3BIYHOM KOMMYHHKATUBHOW KOMIIETCHIIMU JJIsi PEIICHHS COLMATbHO-KOMMYHUKATUBHBIX
3aJa4y B pPa3IMYHBIX OO0JAacTAX MNpoQecCHOHANbHOM M HaydHOHl cdep nedareiabHOCTH,
KOMMYHHKAIIUU B YCTHOW M MMUCHBMEHHON (popMax Ha pyCCKOM M MHOCTPAHHOM SI3BIKaX, & TaKKe
JUTsL ajibHEHIIero caMoo0pa3oBaHusi, UTO MpeAnoiaraeT GopMUPOBaHUE BCECTOPOHHE Pa3BUTOU
JUYHOCTH, CIIOCOOHON OTBEYAaTh HA BBI3OBHI COBPEMEHHOI'O OOIIECTBA M MCIOJb30BaTh 3HAHUS,
YMEHHUS ¥ HaBBIKHU, TIOJYYCHHBIE B X0O/1€ OOYUCHHUS.

OO6pa3zoBaresnbHas Leb MPEANoaracT N3y4eHue HHOCTPAHHOTO SI3bIKa HE KaK JIMHTBUCTUYECKON
CUCTEMBI, a KaK CpPEJCTBa MEXKYJIbTYpHOTO OOIIECHHS W WHCTPYMEHTA IO3HAHUS KYJIBTYpPbI
OINpE/EIEHHON HAlMOHAJIbHOW OOLIHOCTH, B TOM 4YHCIIE JIMHIBOKYJbTYphl. IIpuobmienue
JJIEeMEHTaM d3TOM KyJIbTYphl paccMaTpUBaeTCsd KakK 00s3aTelIbHOE YCIOBHE YCHEIIHBIX
HEIMOCPEICTBEHHBIX U OMOCPEI0BAHHBIX PEUYEBBIX MPOGECCUOHATBHBIX U JIMYHOCTHBIX KOHTAKTOB
C MPEJCTaBUTENSIMU JAHHOMN KYJIbTYpPHI.

Pa3BuBatomass 1menp mpenanosaraeT  ydyeT JIMYHOCTHBIX IOTPEOHOCTEH, WHTEPECOB U
WHAUBUAYAIbHBIX TICHUXOJIOTUYECKUX OCOOCHHOCTEH o0yuyaemblX, OO0Ilee HHTEIUIEKTyalbHOe
pa3BUTHE JIMYHOCTH CTYACHTA, OBIAJACHUE MM OINPEACICHHBIMH KOTHUTHBHBIMH IPUEMaMH,
MO3BOJISIIOIIUMH OCYIIECTBIISITh O3HABATEIbHYI0, KOMMYHUKAaTUBHYIO JI€ATEIbHOCTh, Pa3BUTHE
CIOCOOHOCTH K COIIMAIBHOMY B3aUMO/ICHCTBUIO, dhopmupoBanue
KOMIIEHCUPYIOUINX/KOMIIEHCATOPHBIX YMEHHI, B TOM YHCIE, YMEHUW YTOUHATH DIEMEHTHI
BBICKA3bIBAaHUS C TTOMOIIbIO BEPOATLHBIX M HEBEPOATbHBIX CPEACTB OOIIEHHUS, a TAKXKE YMEHUM
CaMOCOBEPILIEHCTBOBAHUSI.

BocnutatenbhHas nens npeamera. «VHocTpaHHBIM A3BIK(AHMIMHMCKHI)» - (GOpMUpOBaHUE
YBaKUTEIbHOTO OTHOIIEHUS K TyXOBHBIM U MAaT€pUAIbHBIM LIEHHOCTSIM APYTHX CTPAH U HAPOJOB,
COBEPIIICHCTBOBAaHNE HPABCTBEHHBIX KAYE€CTB JINYHOCTH CTYJICHTA.

3agauu JUCHMIUIMHEL - GOPMUPOBAHUE Y 00YHAIOIINXCS

L4 COIII/IOKYJ'H)TypHOI\/'I KOMIIECTCHIIMU W MOBCACHUYCCKHUX CTCPCOTHUIIOB, H€O6XOJII/IMI)IX JJIsL
YCHCMHOﬁ aZlaliTalili BBIITYCKHUKOB Ha PBIHKE TPYyAa,

L4 HaBLIKOB apTyMCHTAIIUU U BEACHUA TUCKYCCHUU,

L4 HaBBIKaMH IUCBMCHHOI'O n YCTHOTI'O nepesoa TCKCTOB HpO(bCCCHOHaHBHOﬁ
HaITPaBJICHHOCTH,

L4 HaBbIKOB CBO60)1HO IMOJIB30BaThCAd HHOCTPAHHBIM A3BIKOM JJIA PCIICHUA 3adayd
MCIKIIMYHOCTHOTO U MCKKYJIBTYPHOTO O6H.[CHI/IH;

L4 HaBBIKOB CaMOCTOSATCIIBHO HpI/IO6pCTaTB C IIOMOIIBIO I/IH(I)OpMaI_II/IOHHLIX TEXHOJIOTHH U

MCIIOJIb30BATh B MIPAKTUUECKOHN JAESITEIbHOCTH HOBbIE 3HAHUS U YMEHHUSI, B TOM YHCJe B 00JIaCTAX
3HAaHUH, HEMOCPECTBEHHO HE CBSI3aHHBIX €O C(epoil e TeTbHOCTH;

o CIOCOOHOCTH  COBEpPILICHCTBOBaTb W  pa3BUBaThb CBOM  MHTEJUICKTYaJbHBIH U
OOIIEKYIbTYpHBI YPOBEHb.



1.2. IlepeyeHb MJIAHUPYEMBIX Pe3yJbTATOB 00y4YeHHs MO JUCIUILINHE,
COOTHECEHHBIX ¢ HHANKATOPAMH J0CTHKEHUSI KOMIIeTeHIH i

Kommerennus
(Ko 1 HAUMEHOBAaHUE)

HNuaukaropsbl
KOMIIeTeH I Ui
(Koa ¥ HAMMEHOBAHUE)

Pe3yabTarsl 00yyeHus

VYK-4. CnocobHoCTh
OCYILECTBIISATh
JIEJIOBYIO
KOMMYHUKAIUIO B
YCTHOW U MUCbMEHHOMN
dhopmax

Ha TOCyAapCTBEHHOM
a3bpike Pocculickoit
®denepaunn

1 UHOCTPAHHOM(BIX )
A3bIKe(ax)

YK-4.2. CBoboano
BOCIIPUHHUMAET,
aHaAU3UPYeT U
KPUTUYECKH OLICHUBAET
YCTHYIO

U MMCbMEHHYIO 00111e
npo¢eCCHOHATIHLHYIO
MH(POPMALIHIO Ha PYCCKOM
Y MTHOCTPAHHOM(BIX)
s3bIKe(ax);
JEMOHCTPHUPYET HaBBIKA
nepesojia

C UHOCTPAHHOTO(bIX)

Ha rocy/1apCTBEHHbII
S3BIK,

a TaKkxe ¢
rOCYJapCTBEHHOTO

Ha UHOCTPAHHBIN(BIC)
A3BIK(H);

3HaTh:

— METOJIUKY pabOTHI C/HAl TEKCTaMH
COIMAIBHON U TTPO(ECCHOHATBHON
HaIPaBJIEHHOCTH B LEJISIX aJICKBAaTHOU
UHTEPIIPETALUY TPOYUTAHHOTO
MaTtepuana.

Ymersb:

— HCIIOJB30BaTh HABBIKU PaOOTHI

¢ uapopMaend U3 pa3InIHbIX
MCTOYHUKOB HA HHOCTPAHHOM SI3BIKE IS
pelieHus oOUIeKyJIbTYPHBIX

1 Ipo(heCCUOHATIFHO 3HAYUMBIX 3a7a4;
— MOHUMATh U MPABUILHO
WHTEPIPETHPOBATH HCTOPUKO-KYIIBTYPHBIC
SIBIIGHUS CTPaH U3y4aeMOro SI3bIKa,
pazOupatbcs

B O0OIIECTBEHHO-TTOJUTHYECKUX
WHCTUTYTaX dTUX CTPaH;

— BBITIOJHSATH MUCHMECHHBIC H YCTHBIE
MePEeBOIbl MAaTEPUAIOB MPOQPECCHOHAIBHO
3HA4YUMOM HAIIPABJIEHHOCTH C
WHOCTPAHHOTO S3bIKa Ha PYCCKUU U C
pYyccKoro

Ha MHOCTPAHHBIH SI3BIK;

— CO037aBaTh U PEIaKTHUPOBATh TEKCTHI
OCHOBHBIX KaHPOB JIEJIOBOU peyH;

— PpEIaKTUPOBATH TEKCTHI
MPOPECCHOHAIIBHOTO U COITUATBHO
3HAYUMOTO COJICPKaHUS Ha POJTHOM

Y UHOCTPAHHOM SI3bIKaX.

Baapers:

— METOJMKOH M MpUEeMaMH IepeBoia
(pedeparuBHOTO, TOCITIOBHOTO);

— mpueMaMu peQeprupoBaHUs

Y aHHOTUPOBAHUS TEKCTOB
po¢eCCHOHAIBHON HAIIPaBJICHHOCTH;
— HaBBIKaMH TIO PELICH3UPOBAHHIO

Y PeIaKTUPOBAHUIO COITUANIBHBIX, HAYYHO-
MTOMYJISIPHBIX, HAYYHBIX,

U nyOIunucTuIecKux padbor

10 HAaIPaBJECHUIO MOATOTOBKH

Ha UHOCTPAHHOM SI3BIKE.




OIIK-1. Cnocoben
CO3/1aBaTh
BOCTPEOOBaHHEIC
001IecTBOM 1
UHyCTpHUEH
MEUATEKCTHI U (WIIH)
MEANANPOIYKTHI, U
(vm)
KOMMYHHKAIIHOHHBIC
MPOIYKTHI B
COOTBETCTBUHU C
HOpPMaMH PYCCKOTO U
WHOCTPAHHOTO
SI3BIKOB,
0COOEHHOCTSIMU UHBIX
3HAKOBBIX CUCTEM

OIIK-1.1 BreisgBisier
OTJINYHUTEILHBIE
0COOCHHOCTHU
MEIUATEKCTOB,
MEINANPOIYKTOB,
KOMMYHHUKAITMOHHBIX
MPOIYKTOB Pa3HBIX
M€eIUAacCErMEHTOB U
watpopm

3HATD:

— CHeLII/chI/IKy IIOAT'OTOBKU TCKCTOB
PCKIIaMbI U CBS3€H C
O6HIGCTB€HHOCTI)IO N UHBIX
KOMMYHI/IKaHI/IOHHBIX HpOI[YKTOB
Pa3IMYHBIX KaHPOB U (POPMATOB B
COOTBETCTBUM C HOPMAMH PYCCKOTO
sI3bIKA, 0COOEHHOCTSIMHU MHBIX
3HAKOBBIX CUCTEM

YMmeTh:

aJIeKBaTHO U KPUTHYECCKH OLCHUBATH
MaTepuaj pa3InyHbIX HHOOPMAIIHOHHO-
KOMMYHHKATHBHBIX PECYpPCOB

Baagern:

npuemMamu pedepupoBaHust

Y aHHOTHUPOBAHHUS TEKCTOB
poheCCUOHATBHON HAIIPaBICHHOCTH

1.3. MecTO ICHUIIMHBI B CTPYKTYpPe OCHOBHOI 00pa3oBaTe/ibHOI

NPOrpaMMblI

Jucuunnuna «IlepeBos HHOCTpaHHBIX TEKCTOBY», SIBISETCS 0043aTENbHOM YacThio OJI0Ka
b1.0.04 yuebGHOro miaHa mo HamparieHuto noarotoBku 42.03.01 - «Pexsiama M cBsI3u ¢
0O0IIeCTBEHHOCTBIO, HAIIPAaBIEHHOCTU: «BpeHINHTIOBbIE TEXHOJIOTHU B PEKIIAME».

B pesynbraTre OCBOEHMSI JUCHUIUIMHBI (POPMUPYIOTCSI 3HAHUS, YMEHUS M HaBbIKU,
HE00XO0IMMBIE JUISl PACHIMPEHHsI KPYTo30pa CTYI€HTOB, MOBBIIIIEHHUS YPOBHS X OOLIEH KyJIbTyphl
1 00pa30BaHMsl, a TAKKE KYJIbTYpbl MBIIIJICHUS, OOILIEHUS U PEUH.

2. CTPYKTYPA JUCHUIIJIMHBI
O6m1ast TpyA0€MKOCTh TUCIUIUIMHBI COCTaBIsIeT 3 3.€., 108 akameMuueckux yaca.

CTpykTypa IMcUMIJIMHBI 1J151 04HOH (popMBbI 00yueHust
O0beM nuCHUITUHBL B (hOpMe KOHTAKTHOW pabOThl 00YYaromUXCs ¢ MEeAarorHuyecKuMH
paboTHUKaMU U (WJIK) TUI[aMH, TPUBJIEKAEMBIMH K pealin3aluyi o0pa3oBaTelbHOM MPorpaMMbl Ha

HWHBIX YCJIOBHAX, IIPU IPOBCACHUU y‘{e6HLIX 3aHATHH:

Cemectp Tun y4eOHbIX 3aHATHI KonuuectBo
4acoB
3 [IpakTHyeckue 3aHsATUs 42
Bcero: 42

Ob6wvem aucuuIUIMHBL (MOIYJsl) B (hOpME CaMOCTOATENbHOM paboThl 0OYYaIOUIMXCS

cocTaBiisIeT 48 akaieMUYeCKHX Jaca.




CTpyKkTypa IMCUMILIMHBI 1JIA 04HO0-32049HOI opMbI 00yUeHHsI
O0beM nucHUIIMHBL B (hOpMe KOHTAKTHOW pabOThl 00YYarOIIUXCs ¢ MEAarorHieCKUMH
pabOTHUKAMU U (WIH) JINIIAMU, IPUBJIEKAEMbIMHU K pean3alii 00pa3oBaTeIbHON IPOrpaMMbl Ha
UHBIX YCIIOBHSIX, IPH MTPOBEJACHUH YUSOHBIX 3aHATHI:

Cemectp Tun yueOHBIX 3aHATUN Konnyectso
4acoB
3 [IpakTHueckue 3aHsATUs 24
Bcero: 24

OO0beM ITUCHUILIMHBI B (JOPME CaMOCTOATENBHOM pabOThl 00YYaIOIUXCsl COCTABIIsIET 66
aKaJIeMMYECKHX YacoB.

2 Discipline structure
The total labor intensity of the disciplineis 3 Credit, 108 academic hours.
Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers

and (or) persons involved in the implementation of the educational program on other conditions
during training sessions.

Semester | Type of training sessions Number of
hours
3 Workshops/Lab Works 42
Total: 42

The scope of the discipline (module) in the form of independent work of students is 48
academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers
and (or) persons involved in the implementation of the educational program on other conditions
during training sessions:

Semester | Type of training sessions Number of
hours
3 Workshops/Lab Works 24
Total: 24

The scope of the discipline (module) in the form of independent work of studentsis 66
academic hours.




3. COAEP KAHUE JUCIUIIVINHBI

Haumenosanue pazoena
OUCYUNTUHBL

Cooeporcanue

Cdeps! u cutyanuu
UHOS3bIYHOTO OOIICHHSI

1. Teopueckuii nouck u ocmuicienue UHQopmayuu.:

- pabora ¢ OpPUIMHAJIBHOM HAy4YHO-IOIYJSPHOM
JUTEPATYPOH, CIIEUAJIbHON JUTEPATYPOU
po¢eCCHOHAILHON HAalpaBJIEHHOCTH, ¢ 0030pami,
CTaTbsIMM U3 HAyYHbBIX NEPUOJAMYECKUX H3JAHUM, C
po¢eccCUOHATbHBIMU MaTeprasaMu B
KOMITbIOTEpHBIX ceTsx (Internet).

2. Yemnvie konmaxmeol.

3. HHucvmennvle KOHMAKMbL.

- pebepupoBanue;

- aHHOTUPOBAHUE;

- HallMCaHHUe TE3UCOB, COOOIIEHUIH, TOKIAI0B.

4. Ymenue:

- BIIQJICHWE BCEMH BHJAMH YTCHHS OpPUTHHAIBHOM
JTUTEPATyphl, B TOM YHUCIIE:

a) O3HAKOMMTEIbHBIM UTEHHUEM CO CKOpocThio 180—
200 cnoB/mMuH. 00e3  croBaps ~ KOIUYECTBO
HEU3BECTHBIX CJIOB He mpeBblmaer 4-5% 1o
OTHOIIEHHIO K 001I[eMy KOJIMUECTBY CJIOB B TEKCTE;
0) U3yYarOIIMM YTEHHEM — KOJIMYE€CTBO HEU3BECTHBIX
CJIOB He TpeBblmaeT 8% M0 OTHOUIEHUIO K O0IeMy
KOJIMYECTBY  CJIOB B  TEKCTe,  JOIMYyCKAaeTCs
UCIOJIb30BAHUE CIIOBAPSL.

5. l'osopenue u ayouposanue:

ygactue B jguanore  (Oeceme);  BBIpaKEHHE
OTpeNIeIEHHBIX ~ KOMMYHUKATUBHBIX ~ HaMepeHHH
(3ampoc/coobiieHune uH(popManuu —
JOTIOJIHUTEIBbHOM, NETaIu3UPYIOLIEH, YTOUHSIOLIEH,
WUTIOCTPUPYIOLIEH, OIIEHOYHOMN; BbISICHEHHE MHEHUS
cobecelHMKa; COBET; BBIPAKEHHE COOCTBEHHOIO
MHEHHST TI0 TIOBOAY TIIOJIy9eHHOW WH(OpMaINH;
BBIpQ)KEHUE OJ00pEHHSI/HEJOBOJIbCTBA, COKAJIEHUS,
YAUBIICHUS/HEJOYMEHUS, YKIIOHEHHE OT OTBETA);

- cooOueHre (MOHOJOTMYECKOE BBICKA3bIBAaHHE
npodeccnoHalbHOTO XapakTepa B 00beMe HEe MeHee
15-18 ¢pa3 3a 5 MHUHYT B HOPMAJIBHOM CpEIHEM
TEMIIE peuH);

- MOHUMaHHE COOOIIeHUsT  MPO(HEeCcCHOHATBLHOTO
xapakTepa (B MOHOJIOTHYECKOW ¢GopMe M B XOJ€
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JIAJIOTa), OTHOCSIIETOCS K OTHOM U3 YKa3aHHBIX cep
Y CUTYyallMid OOIIECHUS, JJIUTEILHOCTBIO 10 3 MUHYT
3By4aHUs] B HOPMAJILHOM CPEJIHEM TEMIIE PEUH.

6. Hucvmo:

COCTaBJICHHE TJIaHa, COOOIICHUS/T0KIaaa, pedepara,
AHKETHI B COOTBETCTBUM C YKa3aHHBIMU cepaMu 1
CUTYaIUsIMHU OOIICHHUS,

- TMEepPEeBOJI ¢ MHOCTPAHHOTO SI3bIKa HA PYCCKUH H C
PYCCKOTO s13bIKa HA HHOCTPAHHBIH.

DopMHUpOBaHHE
Y COBEPILICHCTBOBAaHUE
A3BIKOBBIX HAaBBIKOB

1. Jlexcuka
- Ppa3BUTHE JICKCHUCCKHX HABBIKOB. XapakTep
JEKCUYECKOr0  Marepuajia — OOmeHayyHas U

npodeccuoHalibHasl ~ JIEKCUKa, B TOM  YHCIC
TEPMHUHOJIOTHYECKAs JICKCHKA.

- JalbpHeiliee  pacIIMpeHHe  TOTCHIIMAIBHOTO
CIIOBapA.

2. I’ pammamuueckue ouoakmuyeckue eOuHUYbl

a) JUlsl YTeHWs M NHCbMEHHOW  dukcanuu
uHbOpMAaIHH:

VYcioxxHeHre CTpyKTypbl (KOHCTPYKLIMH) B COCTaBe
MPEUIOKEHUS, paclio3HAaBaHUE U IOHUMaHKE (HOpM U
KOHCTPYKIIMH, XapaKTepHbIX s KOHKPETHOTO
MO/ABA3BIKA U SA3bIKA JEJIOBOTO OOLIEHUS:

1)  ®opmanbHble  OpPU3HAKM  ATPUOYTHBHBIX
KOMIUIEKCOB  (LE€MOYKH  CYIIECTBUTENBHBIX U
IpUIaraTeIbHbIX).

2) @opmallbHblE TPU3HAKH JIOTHKO-CMBICIOBBIX
CBsI3€l MEX]ly 2JIEeMEHTaMHU TeKCTa (COI03bl, COIO3HbIE
CJIOBa, KJIMIIUPOBaHHbIE (pa3bl, BBOAHBIE 000POTHI U
KOHCTPYKILIUH, CJIOBAa-CUTHAJIBI  PETPOCIEKTHUBHON
(MecTouMeHHMs) ¥ IEPCIIEKTUBHON (Hapeuusi) CBA3H.
3) ®opmaibHBIE MPU3HAKU IIPUIATOYHOTO
0eccOl03HOTO  MpPEJUIOKEHUsT  —  OTCYTCTBHE
COI03a/COK3HOTO CII0BA.

0) /I YCTHOW peYd W TUCBMEHHOW Tepemadu
uHbopManuu:

I'pammaTndeckrie  ¢GopMbI ¥ KOHCTPYKIIHH,
o0o3HavaroIue:

1) JlOoruKO-CMBICIIOBBIE CBSI3U — COO3bI/COIO3HbBIE
CJIOBa, KJIIMILIMPOBAHHBIE CJIOBOCOYETAHUSI.

2) JlekcHKO-TpaMMaTHYECKUE CPEICTBA  CBS3H
MIpeIOKEHUN 1 a03alieB.

3) OMparnyeckue / MHBEpCUOHHBIE KOHCTPYKIUH.

4) MectouMeHusl, CI0Ba-3aMECTUTEIH.

5) CnoxHBIE U TTAPHBIE COO3BI.




TemaTtuka JUTAKTHYCCKUX MaTcpHraJioB JJIA
00ydYeHUsI pa3IMYHbIM BHaM PEUCBOM AEATCIbHOCTH:
obnieHay4Hasi, mpodeccuoHaIbHasl.

3. DISCIPLINE CONTENT

Discipline section name

contents

Areas and situations of
foreign language
communication

1. Creative search and comprehension of information:
- work with original popular science literature, special
literature of a professional orientation, with reviews,
articles from scientific periodicals, with professional
materials in computer networks (Internet).

2. verbal contacts.

3. written contacts.

- summarizing;

- annotation,;

- writing theses, messages, reports.

4. Reading:
- mastery of all types of reading of original literature,

including:

a) familiarization reading at a speed of 180-200
words/min. Without a dictionary, the number of
unknown words does not exceed 4-5% in relation to
the total number of words in the text;

b) studying reading - the number of unknown words
does not exceed 8% in relation to the total number of
words in the text; dictionary can be used.

5. Speaking and listening:

participation in a dialogue (conversation); expression
of certain communicative intentions
(request/communication of information - additional,
detailing, clarifying, illustrative, evaluative;
clarification of the interlocutor's opinion; advice;
expression of one's own opinion on the information
received; expression of approval/dissatisfaction,
regret, surprise/bewilderment, evasion of the answer);
- a message (a monologue statement of a professional
nature in the amount of at least 15-18 phrases in 5
minutes at a normal average speech rate);

- understanding of a professional message (in
monological form and during dialogue) related to one
of the specified spheres and situations of
communication, lasting up to 3 minutes of sound at a
normal average speech rate.
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6. Letter:

drawing up a plan, message/report, abstract,
questionnaire in accordance with the specified areas
and situations of communication;

- translation from a foreign language into Russian and
from Russian into a foreign language.

Formation
and improving
skills

language

1. vocabulary

- development of lexical skills. The nature of lexical
material is general scientific and professional
vocabulary, including terminological vocabulary.

- further expansion of the potential dictionary.

2. grammatical didactic units

a) for reading and writing information:

Complicating the structure (structure) of the sentence,
recognizing and understanding the forms and
structures characteristic of a particular sublanguage
and language of business communication:

1) Formal signs of attributive complexes (chains of
nouns and adjectives).

2) Formal signs of logical-semantic connections
between elements of the text (unions, union words,
clichéd phrases, introductory phrases and
constructions, word signals of retrospective (pronoun)
and perspective (adverb) connection.

3) The formal signs of a subordinate union-free
sentence are the absence of a union/union word.

b) for oral speech and written transmission of
information:

Grammatical forms and constructions denoting:

1) Logical-semantic connections - unions/union
words, clichéd phrases.

2) Lexical and grammatical means of communication
of sentences and paragraphs.

3) Emphatic/inversion structures.

4) Pronouns, word-substitutes.

5) Complex and paired unions.

Topics of didactic materials for teaching various types
of speech activity: general scientific, professional.

4. OBPA3OBATEJIBHBIE TEXHOJIOI' N

Ne
n/n

Haumenosanue
pazoena

Buowt yueonoii Hngpopmayuonnsie

paﬁombl ] 06pa303ameﬂbnble mexnoaozuu

What is Marketing
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IIpakTueckoe
3aHATHE

CaMocTogTeIbHas
paborta

1. Pa3Butue HaBBIKOB 4TeHHUs (TIOMCKOBOTO,
U3YYaI0ILEero, aHaTUTUYECKOrO0).

2. Pa3BuTHE HaBBIKOB YCTHOM (1MAIOrM4E€CKON U
MOHOJIOTHYECKON) W TMHCbMEHHON peud Moj
PYKOBOJCTBOM IIpENOJaBaTels.

3. Hcnonp3oBaHue ayino- U BUIAEOMATEPUAJIOB,
KOMIIBIOTEPHBIX ~TEXHOJIOTMUH ISl  Pa3BUTHUSA
HAaBBIKOB ayAUPOBAHMUSL.

4. BeinoHeHNE 3a/1aHUH HAa IPSMON M 0OpaTHBIH
NEPEBOJI TEKCTOB M OTAEIIbHBIX IPEITI0KEHUM.

5. Pa3BepHyTas 6ecena ¢ 00Cy X ICHUEM JTOKIa1a
110 TEME ypOKa

KoHcynbTupoBanue u npoBepka J0OMalIHUX
3aJlaHui OCPECTBOM 3JIEKTPOHHOM MOYTHI

Being an Advertiser\
Economist. Job
Interview

[IpakTueckoe
3aHSATHE

CamocTosTenpHast
pabota

1. Pa3Butrue HaBBIKOB 4YTeHHUs (TIOMCKOBOTO,
U3yYarollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAIOrM4E€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd IoJ
PYKOBOJCTBOM IIpENoaBaTells.

3. Ucnonb30BaHue ayano- U BUIEOMATEPUAIIOB,
KOMIBIOTEPHBIX TEXHOJOTUH Uil  pa3BUTUS
HaBBIKOB ayJMPOBAHUSI.

4. BeinmoaHeHue 3aJaHui Ha IpsIMON 1 0OpaTHBII
NIEPEBOJ] TEKCTOB U OTJENBHBIX NPEAIOKEHU.

5. Pa3BepHyTas Oecena ¢ 00CykA€HUEM JT0KIa/1a
110 TEME YpOKa

KoHcynbTupoBaHue u mpoBepKa JTOMaIIHUX
3aJlaHui OCPEICTBOM 3JIEKTPOHHOM MOYTHI

The place of an
Advertiser \ Marketer
in the Economy.

[IpakTueckoe
3aHATHE

CamMmocTosTeabHas
pabota

1. Pa3BuTHe HaBBIKOB 4YTE€HMs (IIOMCKOBOTO,
U3yYalollero, aHaTMTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMaIOrH4E€CKON U
MOHOJIOTUYECKON) M TNHCbMEHHON pedn MOoj
PYKOBOJCTBOM IIpernojaBaTelis.

3. Wcnonp30BaHue ayno- U BUJIEOMATEPHAIIOB,
KOMITBIOTEPHBIX ~ TEXHOJIOTUH ISl Pa3BUTHS
HAaBbIKOB ayJUpPOBaHUS.

4. BeinmonHeHue 3ajaHui Ha IpsIMON 1 0OpaTHBII
MIEPEBOJ] TEKCTOB U OTJENbHBIX NPEATIOKEHUH.

5. Pa3zBepnyTas 6ecena ¢ 00CykIeHUEM AOKIIa1a
10 TEME ypOKa

KoncynpTupoBanue u npoBepka JOMAaIIHUX
3aJ]aHUI MOCPEICTBOM SJIEKTPOHHOM MOYTHI
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Money

[IpakTrueckoe
3aHsTHE

CamocrosTenbHas
paborta

1. Pa3Butue HaBBIKOB UTEHHUS (IIOMCKOBOTO,
M3y4arollero, aHaAJIUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOU (AMAIOTMYECKON U
MOHOJIOTMYECKON) W THUCHhMEHHOM peyu MoJ
PYKOBOJACTBOM MpENofaBaTesl.

3. Ucnonp30BaHue ayino- U BUJEOMATEPHAIIOB,
KOMITBIOTEPHBIX TEXHOJOTMM JJI1 PAa3BUTHUS
HaBBIKOB ayIUPOBAHMUS.

4. BeirotHEHUE 3a1aHUH HA PSIMOM M 0OpaTHBIN
MepPEeBO] TEKCTOB U OTJEIbHBIX MPEAJIOKECHUH.

5. Pa3BepHyTas Oecena ¢ 00CyxaeHUEM JI0KIa1a
10 TEME ypOKa

KOHCyJII)TI/IpOBaHI/Ie H IMMPOBECPKA JOMAITHUX
SaHaHI/Iﬁ MMoCpeCaACTBOM BHeKTpOHHOﬁ IIOYThI

Advertising Agency.
Kinds of Occupations
in the Advertising
Sphere.

IIpakTnueckoe
3aHATHE

CamocTosTenpHast
pabota

1. Pa3Butrue HaBBIKOB 4YTeHHUs (TIOMCKOBOTO,
U3yYarollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAIOrM4E€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd IoJ
PYKOBOJCTBOM IIpENoaBaTells.

3. Ucnonb30BaHue ayano- U BUIEOMATEPUAIIOB,
KOMIBIOTEPHBIX TEXHOJOTUH Uil  pa3BUTUS
HaBBIKOB ayJMPOBAHUSI.

4. BeinmoaHeHue 3aJaHui Ha IpsIMON 1 0OpaTHBII
NIEPEBOJ] TEKCTOB U OTJENBHBIX NPEAIOKEHU.

5. Pa3BepHyTas Oecena ¢ 00CykA€HUEM JT0KIa/1a
110 TEME YpOKa

KoHcynbTupoBaHue u mpoBepKa JTOMaIIHUX
3aJlaHui OCPEICTBOM 3JIEKTPOHHOM MOYTHI

Marketing Strategy

[IpakTueckoe
3aHATHE

CamMmocTosTeabHas
pabota

1. Pa3BuTHe HaBBIKOB 4YTE€HMs (IIOMCKOBOTO,
U3yYalollero, aHaTMTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMaIOrH4E€CKON U
MOHOJIOTUYECKON) M TNHCbMEHHON pedn MOoj
PYKOBOJCTBOM IIpernojaBaTelis.

3. Wcnonp30BaHue ayno- U BUJIEOMATEPHAIIOB,
KOMITBIOTEPHBIX ~ TEXHOJIOTUH ISl Pa3BUTHS
HAaBbIKOB ayJUpPOBaHUS.

4. BeinmonHeHue 3ajaHui Ha IpsIMON 1 0OpaTHBII
MIEPEBOJ] TEKCTOB U OTJENbHBIX NPEATIOKEHUH.

5. Pa3zBepnyTas 6ecena ¢ 00CykIeHUEM AOKIIa1a
10 TEME ypOKa

KoncynpTupoBanue u npoBepka JOMAaIIHUX
3aJ]aHUI MOCPEICTBOM SJIEKTPOHHOM MOYTHI
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Market Research

IIpakTueckoe
3aHATHE

CaMocTogTeIbHas
paborta

1. Pa3Butrue HaBBIKOB 4TeHUs (TIOMCKOBOTO,
U3YYaI0ILEero, aHaTUTUYECKOrO0).

2. Pa3BuTHE HaBBIKOB YCTHOM (1MAIOrM4E€CKON U
MOHOJIOTHYECKON) W TMHCbMEHHON peud Moj
PYKOBOJCTBOM IIpENOJaBaTels.

3. Hcnonp3oBaHue ayino- U BUIAEOMATEPUAJIOB,
KOMIIBIOTEPHBIX ~TEXHOJIOTMUH ISl  Pa3BUTHUSA
HAaBBIKOB ayAUPOBAHMUSL.

4. BeinoHeHNE 3a/1aHUH HAa IPSMON M 0OpaTHBIH
NEPEBOJI TEKCTOB M OTAEIIbHBIX IPEITI0KEHUM.

5. Pa3BepHyTas 6ecena ¢ 00Cy X ICHUEM JTOKIa1a
110 TEME ypOKa

KoHcynbTupoBaHue u npoBepka J0OMalIHUX
3aJlaHui OCPECTBOM 3JIEKTPOHHOM MOYTHI

Market Segmentation

[IpakTueckoe
3aHSTHE

CamocTosTenpHast
pabota

1. Pa3Butrue HaBBIKOB 4YTeHHUs (TIOMCKOBOTO,
U3yYalollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOH (IMaIOrM4e€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd IoJ
PYKOBOJCTBOM IIpENojaBaTells.

3. Ucnonb30BaHue ayano- U BUIEOMATEPUAIIOB,
KOMIBIOTEPHBIX TEXHOJOTUH Uil  pa3BUTHS
HaBBIKOB ayJMPOBAHUSI.

4. BeinoaHeHue 3ajaHui Ha IpsIMON U 0OpaTHBII
NIEPEBOJ] TEKCTOB U OTJENBHBIX NIPEAIOKEHU.

5. Pa3BepHyTas Oecena ¢ 00CykA€HUEM JT0KIa1a
10 TEME YpOKa

KoHcynbTupoBaHue u mpoBepKa JTOMaIIHUX
3aJlaHui OCPEICTBOM 3JIEKTPOHHOM MOYTHI

Integrated Marketing
Communications

[IpakTnueckoe
3aHATHE

CamMocTosTeabHas
pabota

1. Pa3BuTHe HaBBIKOB 4YTE€HMs (IIOMCKOBOTO,
U3yYalollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMaIOrM4e€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd MoJ
PYKOBOJCTBOM IIpernojaBaTelis.

3. Mcnonp30BaHue ayno- U BUJIEOMATEPHAIIOB,
KOMITBIOTEPHBIX ~TEXHOJIOTUH Uil Pa3BUTHS
HAaBbIKOB ayJUpPOBaHUS.

4. BeinmonHeHue 3ajaHui Ha IpsIMON 1 0OpaTHBII
MIEPEBOJ] TEKCTOB U OTJIENbHBIX NPEATIOKEHUH.

5. Pa3zBepnyTas 6ecena ¢ 00CykIeHUEM AOKIIa1a
10 TEME ypOKa

KoHncynbTupoBaHue u mpoBepka JOMaIIHUX
3a/IaHAH TOCPEACTBOM DJIEKTPOHHOM IMOYTHI
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10

Globalisation and
International
Marketing

IIpakTueckoe
3aHATHE

CaMocTogTeIbHas
paborta

1. Pa3Butrue HaBBIKOB 4TeHUs (TIOMCKOBOTO,
U3YYaI0ILEero, aHaTUTUYECKOrO0).

2. Pa3BuTHE HaBBIKOB YCTHOM (1MAIOrM4E€CKON U
MOHOJIOTHYECKON) W TMHCbMEHHON peud Moj
PYKOBOJCTBOM IIpENOJaBaTels.

3. Hcnonp3oBaHue ayino- U BUIAEOMATEPUAJIOB,
KOMIIBIOTEPHBIX ~TEXHOJIOTMUH ISl  Pa3BUTHUSA
HAaBBIKOB ayAUPOBAHMUSL.

4. BeinoHeHNE 3a/1aHUH HAa IPSMON M 0OpaTHBIH
NEPEBOJI TEKCTOB M OTAEIIbHBIX IPEITI0KEHUM.

5. Pa3BepHyTas 6ecena ¢ 00Cy X ICHUEM JTOKIa1a
110 TEME ypOKa

KoHcynbTupoBaHue u npoBepka J0OMalIHUX
3aJlaHui OCPECTBOM 3JIEKTPOHHOM MOYTHI
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Brand

[IpakTueckoe
3aHSTHE

CamocTosTenpHast
pabota

1. Pa3Butrue HaBBIKOB 4YTeHHUs (TIOMCKOBOTO,
U3yYalollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOH (IMaIOrM4e€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd IoJ
PYKOBOJCTBOM IIpENojaBaTells.

3. Ucnonb30BaHue ayano- U BUIEOMATEPUAIIOB,
KOMIBIOTEPHBIX TEXHOJOTUH Uil  pa3BUTHS
HaBBIKOB ayJMPOBAHUSI.

4. BeinoaHeHue 3ajaHui Ha IpsIMON U 0OpaTHBII
NIEPEBOJ] TEKCTOB U OTJENBHBIX NIPEAIOKEHU.

5. Pa3BepHyTas Oecena ¢ 00CykA€HUEM JT0KIa1a
10 TEME YpOKa

KoHcynbTupoBaHue u mpoBepKa JTOMaIIHUX
3aJlaHui OCPEICTBOM 3JIEKTPOHHOM MOYTHI
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Making Presentations\

Negotiations

[IpakTnueckoe
3aHATHE

CamMocTosTeabHas
pabota

1. Pa3BuTHe HaBBIKOB 4YTE€HMs (IIOMCKOBOTO,
U3yYalollero, aHaTUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMaIOrM4e€CKON U
MOHOJIOTUYECKOM) M TNHCBMEHHOH peuyd MoJ
PYKOBOJCTBOM IIpernojaBaTelis.

3. Mcnonp30BaHue ayno- U BUJIEOMATEPHAIIOB,
KOMITBIOTEPHBIX ~TEXHOJIOTUH Uil Pa3BUTHS
HAaBbIKOB ayJUpPOBaHUS.

4. BeinmonHeHue 3ajaHui Ha IpsIMON 1 0OpaTHBII
MIEPEBOJ] TEKCTOB U OTJIENbHBIX NPEATIOKEHUH.

5. Pa3zBepnyTas 6ecena ¢ 00CykIeHUEM AOKIIa1a
10 TEME ypOKa

KoHncynbTupoBaHue u mpoBepka JOMaIIHUX
3a/IaHAH TOCPEACTBOM DJIEKTPOHHOM IMOYTHI
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B peanmzanuu nporpamMmbl 00y4deHHs] WHOCTPAHHOMY S3BIKY CTYAEHTOB MCIIOIb3YIOTCS
pasznn4HbIe 00pa3oBaTeIbHbIC TEXHOJIOTUH, KaK TPAJUIIMOHHBIC, TAK M HHTEPAKTUBHBIC.

Knaccudukanus oOpa3oBaTenbHbIX (MEIaroruueckux) TEXHOJNOTHM, Ha KOTOPBIX
OCHOBBIBAETCA MPOLIECC MPENOIaBaHMUs HHOCTPAHHOTO SI3bIKA!

Ilo  muny  ynpasneumus  yueOHO-80CHUMAMENbHbIM — NPOYECCOM:  KIACCUUYECKOE
(TpamuuMOHHOE) O0yUYeHHE; KOMITBIOTEpHOE (MYJIbTUMENINA) UHIUBUIYATBHOE; IPOTPAMMHOE U
IPOrpaMMHUPOBAHHOE O0YUYEHHE.

Ilo opuenmayuu nedazocuuecko2o 63auUMOOelicmeus: TEXHOJIOTUH COTPYAHUYECTBA B
pamMKax r'yMaHH3ally U JeMOKpaTH3aluu y4eOHOro mporecca.

Ilo npeobnadarowum memooam u cnocobam odOyueHus (8 yersax aKmueuzayuu u
uHmeHcugukayuy  0esamenbHoCmu  cmyoenmos):  KOMMYHHKAaTHUBHbIC, WHTEPAKTUBHBIC;
TBOpUYECKHE; MPOOJIEMHBIC, IIOMCKOBBIC; WIPOBBIE, NPOAYKTHBHBIC; HHPOPMAIIMOHHEIC,
KOMIIBIOTEPHbIE, MYJIbTUMEIUNHBIE.

Ilo  opeanusayuonnvim  ¢hopmam: TPYNIOBBIE, KOJUICKTUBHBIC; KIACCHO-YPOUHBIC
(axkagemMudecKue).

1lo yposHio u xapaxmepy npumeHrenusi: MOJLyJIbHBIE.

Ilo  npeobnaoanutro  cpeocmeé  obOyuenus: BepOanbHbIE, ayquO-BU3YyalbHBIE, C
UCTIOJIb30BAaHUEM BUICO TEXHUKH, a TAKXKE HA OCHOBE COBPEMEHHBIX MHPOPMALMOHHBIX U Telle-
KOMMYHHKAITMOHHBIX CPEJICTB.

B mepuon BpeMEHHOro NPHOCTAHOBJIECHUS MOCEIIEHUS OOYYaroIMMUCS MOMEIEeHUH H
tepputopun PITY g opranmsanum yueOHOro mpouecca ¢ HPUMEHEHHEM 3JIEKTPOHHOTO
o0yuyeHMs] W JAUCTAaHLIMOHHBIX OOpPa30BaTENbHBIX TEXHOJOTHH MOTYT OBITh MCIIOJIb30BaHbI
cienyrouie 00pa3oBaTesIbHbIE TEXHOJIOTHH:

— BUJCO-JIEKIINH

— OHJIAMH-JIEKIINY B PEKUME PEAIBHOTO BPEMEHH;

— DJIEKTPOHHbIE YUYeOHUKH, yuyeOHble TOCOOus, HayuyHble U3aHUS B HJICKTPOHHOM BHJIE U
JOCTYT K MHBIM 3JIEKTPOHHBIM 00pa30BaTEIbHBIM PECYPCaM;

— CHUCTEMBI JIs QJIEKTPOHHOI'O TECTUPOBAHNUS,

— KOHCYJIBTAllUH C MCIOJIb30BAHUEM TEIIEKOMMYHHMKALIHOHHBIX CPE/CTB.

5. OHEHKA IIVIAHUPYEMBbIX PE3YJIBTATOB OBYYEHUASA
5.1. CucTeMa oleHUBAHU A

Makxkc. konuuecmso b6annos
Dopma KOHMPOs 3a 0ony pabomy
Bcezo
Texkynui KOHTPOIIb!
- onpoc 5 6ayoB 25 6anios
- y4acTue B IMCKYCCUU Ha CEMUHApE 5 6amnoB 5 6amnoB
- TECTUPOBaHUE 10 6amioB 15 6amnoB
- 3aIllMTa UTOTOBOM KOHTPOJIBbHOM pabOTHI 10 6amioB 15 6amnoB
[IpoMexyTouHas aTTecTanysl (3a4eT ¢ OLIEHKOM) 40 6anoB
Hroro 3a cemecTp (IUCHUILIUHY) 100 GanioB

[TomyueHHBI COBOKYITHBIN pe3yiabTaT KOHBEPTUPYETCS B TPAAUIMOHHYIO KAy OLIEHOK
U B LKAy olleHOK EBpormeiickoil cuctemsl nepeHoca u HakoruieHus: kpenuTtoB (European Credit
Transfer System; ganee — ECTS) B COOTBETCTBUM € HUXE MPUBEACHHON TaOIHIIEeH.
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100-6anrenan Tpaouyuonnas wkana Hixana
wKana ECTS
95 -100 A
2304 OTIIUYHO B
68 — 82 XOpOIIO 3a4TEHO C
56 —67 D
50 55 yIOBJIETBOPUTEIILHO E
20— 49 FX
0-19 HEYJIOBJIETBOPUTEIHHO HE 3a4TEHO F

5. Assessment of planned learning outcomes
5.1. Assessment system

Form of control Maximum number of points
For one job Total

Ongoing monitoring:
- survey- seminar survey 5 points 25 points
- participation in a seminar discussion 5 points 5 points
- testing 10 points 15 points
- protection of final control work 10 points 15 points
Intermediate qualification (offset with 40 points
evaluation)
Total for the semester (course) 100 points

The resulting aggregate result is converted into the traditional grading scale and into the grading
scale of the European Credit Transfer System (ECTS) in accordance with the table:

. .. Scale
100-point scale Traditional scale ECTS
95-100 Great A
83 -94 passed B
68 — 82 Fine C
56 - 67 satisfactorily D
50-55 E
20 —-49 unsatisfactory not credited FX
0-19 F

5.2. Kputepuu BbICTaBJICeHUS] OLIEHKH MO JUCHUIIMHE

banne/ Oyenka Kpumepuu oyenxu pezynomamog ooyuenus
llxana ECTS no OucCyunune no oucyuniuHe
100-83/ COTJINYHOY / BrictaBisiercst 00y4aroiemMycsi, €Clid OH IIyOO0KO U TPOYHO
A,B «3a4TEHO YCBOMJI TEOPETUUECKUN U MPAKTUYECKUN MaTepHall, MOXKET
(oTiuHO)» /
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Bannvi/
Hlxana ECTS

Ouyenka
no oucyuniune

Kpumepuu oyenxu pezyriomamos o6yuenus
no OucCyuniune

«3a4YTCHO»

NpoACMOHCTPHUPOBATE 3TO HaA 3aHATUAX U B XOC
POMEKYTOYHOMN aTTeCTaIINH.

OOy4aromuiicss HCYEPIBIBAIOIIE M JIOTHYECKH CTPOUHO
u3jaraeT yuyeOHbI MaTepHas, yMEeT YBS3bIBATH TCOPHIO C
NPaKTUKOM,  CHOpaBIsAETCS € pEIIeHHeM  3ajad
npodecCHOHAIbHOW HAMPABICHHOCTH BBICOKOTO YPOBHS
CJIOKHOCTH, MMpaBUJIBHO O6OCHOBLIBaCT IIPUHATBIC
pelieHus..

CBo0Oo1HO OpPUEHTHPYETCS B yaeOHOM "
npodecCHoHAIBHOM JIUTepaType.

OneHka Mo MUCHMIUIMHE BBICTABIAIOTCS O0yYaromIeMycs
C yu4éToM pe3yJabTaTOB TEKyIIEH M MPOMEKYTOUHOMN
arrecraguu.

KommereHiuu,  3akperui€éHHbIE 32  JMCIHUILIHHOM,
c(hopMUpOBaHbI HA YPOBHE — «BBICOKHIN.

82-68/

«Xopomioy /
«324TEHO
(xoporo)y» /
«3a4TCHO»

BeicraBisiercss  oOywaromemycs, €cIM  OH  3HaeT
TEOPETUYECKUI U IPAKTUYECKUNA MaTEpHUAII, TPaMOTHO U, 110
CyLIECTBY, H3JIaraeT €ro Ha 3aHATUAX MU B XOZC
IIPOMEKYTOYHON aTTECTAllUH, HE TOIIyCKasl CYLIECTBEHHBIX
HETOYHOCTEH.

OOyuaromuiicss NpaBWIbHO TPUMEHSET TEOPETUUYECKUE
IIOJIOKEHNS ~ IIPM  PELICHMH  I[PAKTUYECKUX  3ajad
poecCHOHANBHOM  HANpPaBICHHOCTH PA3HOTO YPOBHS
CJIO’KHOCTH, BJIaJIeeT HEOOXOIMMBIMH JJISl 3TOTO HaBbIKAMH
U IpUEMaAMHU.

JlocTaTouHO XOpOIIO OpUEHTHpPYeTCs B y4eOHOM U
npodeccuoHanbHOM TUTEpaType.

OneHka MO MUCHMILJIMHE BBICTaBIAIOTCA OOy4aroleMycs
C Y4YETOM DpE3yNbTaTOB TEKYyIIEW M IMPOMEKYTOYHOU
aTTeCTalUu.

Komnerenuu, 3aKpEIIEHHBIE 32 JIUCUUIUIMHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOILIHKY.

67-50/
D.,E

«Y/IOBJIETBOPUTEIH
HOY /
«3a4TEHO
(YOBJIETBOPHUTEITH
HO)» /
«3a4TEHO»

BricTaBnsercs oOydaromniemycsi, €Cliid OH 3HAaeT Ha 0a30BOM
YpPOBHE TEOPETHUECKMH U NPaKTUYECKUH MaTepuall,
J0IMYCKAa€T OTACIbHBIC OIIINOKHU npu €ro M3JI0KCHHWH Ha
3aHATHUAX U B X0JI€ TPOMEKYTOUHOM aTTeCTaI|H.

OO0yyaronuiicst UICIBITHIBAET ONPeIeIEHHbIE 3aTPY IHEHUS B
NPUMEHEHUH TEOPETHUYECKUX TIOJIOKEHUH TpU pelieHUH
NPaKTUIECKHUX 3a7a4d IpOoeCcCHOHATBHON HANPaBIEHHOCTH

CTaHIapTHOIO YPOBHs CJI0XKHOCTH, BJIAJIEET
HEOOXOIUMBIMU Ul 3TOro ©0a30BbIMH HaBbIKAMHM U
IPUEMAMH.

JleMOHCTpHUpYyeT AOCTAaTOYHBIM YPOBEHb 3HaHUS Y4eOHOM
JIUTEPATypHI 110 JUCLUIIIIMHE.

OueHka Mo AWCHUUIUIMHE BBICTABIIAIOTCS OOydarolemycs
C Y4Y4€TOM DpE3yJNbTATOB TEKYyIIEW M IMPOMEKYTOYHOU
aTTECTALNH.
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Bannvi/

Ouyenka

Kpumepuu oyenxu pezynomamog ooyuenus

Hlxana ECTS no oucyuniune no OucCyuniune
KommnereHmun, 3aKpEIUIEHHBIE 3a JHUCLUILINHOM,
c(hOopMUPOBaHbBI HA YPOBHE — «IOCTATOYHBINY.
49-0/ «HeyzaoBieTBopute | BoicTaBisiercs oOydaromeMycsi, €ciid OH HE 3HAaeT Ha
F,FX JILHOY / 0a30BOM  YpPOBHE TEOPETHYCCKUH W  MPAKTHYCCKUUN
HE 3a4TEHO MaTepual, JOIMyCKaeT rpyObie OMMOKY IPH €ro U3JI0KEHUH

Ha 3aHATUAX U B XOJ€ IPOMEKYTOYHON aTTECTALUH.
OOyuaromuiics HCHBITHIBACT CEPbE3HBIE 3aTPYIHEHHS B
IIPUMEHEHUN TEOPETHUYECKUX IIOJIOKEHHUH IIPU PELICHUH
NPaKTUYECKHUX 3a7a4 IpoecCHOHANTBHON HANPaBIEHHOCTH

CTaHJApTHOTO  YPOBHS  CIIO)KHOCTH, HE  BIAJEeT
HEOOXOAMMBIMH JIJIsl ’TOTO HABBIKAMU U IPUEMAMHU.
HemoHcTpupyer  (¢parMeHTapHble  3HAHUS  y4eOHOI

JIUTEPaTyphl 10 JUCLUILIIMHE.
OneHka MO JUCHMILJIMHE BBICTaBIIAIOTCA OOy4arolieMycs
C Y4Y4ETOM DpE3yNbTaTOB TEKYIIEW M IMPOMEKYTOYHOU
aTTECTALIUH.
KoMnereHun Ha ypoOBHE «JIOCTaTOYHBIN), 3aKPEILIEHHBIE
3a IUCLUUIUIMHON, He CPOPMHUPOBAHBI.

5.2. Criteria for assigning grades in the discipline

Points/Scale | Discipline Criteria for assessing learning outcomes in the discipline
ECTS assessment
100-83/ "Excellent"/ Awarded to students who have thoroughly and thoroughly
A,B "Passed mastered the theoretical and practical material and can
(Excellent)"/ demonstrate this in class and during midterm assessments.
"Passed" The student presents the material comprehensively and
logically, can connect theory with practice, solves highly
complex professional problems, and accurately justifies their
decisions.
They are fluent in academic and professional literature.
The students’ grade on this course is determined based on the
results of the current and midterm assessments.
The competencies assigned to this course are developed at the
"high" level.
82—-68/ "Good"/ A student is awarded a grade if they have a thorough
C "Passed knowledge of the theoretical and practical material, present it
(Good)"/ competently and to the point in class and during the midterm
"Passed" assessment, and avoid significant inaccuracies.
The student correctly applies theoretical principles to solve
practical professional problems of varying complexity and
possesses the necessary skills and techniques.
They are sufficiently well-versed in academic and professional
literature.
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Points/Scale
ECTS

Discipline
assessment

Criteria for assessing learning outcomes in the discipline

The student's grade for this course is determined based on the
results of the current and midterm assessment.

The competencies assigned to this course are developed at a
"good" level.

67-50/
D.E

"satisfactory"/
"Passed
(satisfactory)"/
"passed"

Awarded to students who have a basic knowledge of theoretical
and practical material and make occasional errors in presenting
it in class and during midterm assessments.

The student experiences some difficulty applying theoretical
principles to practical professional problems of standard
difficulty but possesses the necessary basic skills and
techniques.

Demonstrates a sufficient level of knowledge of academic
literature in the subject.

The student's grade for the subject is determined based on the
results of the current and midterm assessments.

The competencies assigned to the subject are developed at the
"sufficient" level.

490/
F,FX

"unsatisfactory
"/
failed

A grade is awarded to a student who lacks a basic knowledge
of theoretical and practical material and makes significant
errors in presenting it in class and during midterm assessments.
The student experiences significant difficulties in applying
theoretical principles to practical professional problems of
standard difficulty and does not possess the necessary skills and
techniques.

Demonstrates fragmentary knowledge of the course-related
textbooks.

The students’ grades for this course is determined based on the
results of the current and midterm assessments.

The competencies assigned to the course at the "sufficient"
level have not been developed.

5.3. OneHouHble cpeacTBa (MaTepuabl) 1l TEKYIIEro KOHTPOJIA
yCIeBaeMOCTH, IPOMEKYTOYHOM aTTecTAIMU 00YYAKIIHNXCS
mo JMCIUMIIJIMHE

Texywuti Konmponw

KoHTpob MOATOTOBKM MO MHOCTPAHHOMY SI3BIKY OCYIIECTBISIETCS B NMCBMEHHOW U B
yCTHOU (hopme, IMpoBepsieTcsl Ka4eCTBO KOMIETEHIIMM 1 UX COOTBETCTBUE YPOBHIO MOATOTOBKH
cryneHta. opMbl KOHTPOJIS BOCIPOU3BOAAT CUTYallMM YTCHMS, ayAUPOBAaHUs, YCTHOU pedyd U
nuchbMa, HauOosiee THUMHWYHBIE JUIsl Pa3HbIX BHJIOB OBITOBOrO, O(HIIMAIBLHO-IEIOBOIO U
npodeccuoHaIbHOro OOIEHHUS.

Texymuid KOHTPOJb 3HAHMM CTYJEHTOB MPOBOJUTCS MOATAMHO (KAaK IO H3yYEHUU
OTJENBHON TEMBI, TaK U MOCIIE IPOXOKICHUS BCEr0 MOIYJIS) U MPEJCTaBIsAET COOOH OTYETHOCTh
CTYAEHTOB 3a CJIEeIYyIOLe BUIbI Pa0OT:
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1. KontponbHbie (MMChbMEHHBIE) paOOThl CTYJEHTOB B ayJAMTOPHOE BpeMsi (Ha 3HAHHE
CHEIMAIbHOM TEpPMHUHOJIOTHUH, a TaKke IO JEKCUKO-TPAMMATHUYECKUM TPYIHOCTAM U
0COOEHHOCTSIM MepPeBOa TEKCTOB O0IIeHAyYHO! U MPO(hecCHOHAIBHON HAPABIEHHOCTH).

2. bnun KOHTPOJdb (MHCHMEHHBIE JIEKCUKO-TPAMMATUYECKUE IPOBEPOUYHBIC 3aJaHUS
HE0OJIBIIOTO 00bEeMa MO MPOXOKIECHUU YaCTH CHEIUATIM3UPOBAHHOTO MOJIYJIBHOTO Kypca).

3. KontponbHble arrecTanuu (yCTHBIM ompoc / cobecenoBaHUe / KOJUIOKBHYM) TIO
MaTepualy TEKCTOB M3 CIIEHUAIBHOM JHUTEpaTyphl OOIIEHAYYHOH M MpodhecCHOHATLHON
HAIPaBJIEHHOCTH.

4. NnnvBuyanbHas BHEAyAUTOPHAsE CAMOCTOSATENbHAs paboTa CTYJEHTOB (IO JIEKCHKO-
rpaMMaTHYEeCKUM CTPYKTypaM, XapaKTepPHBIM ISl CTHJIL Hay4YHOH peuu, BBHINOJIHEHHE 3aJaHUN
«Pabouux TeTpaaei cTyieHTa», HallMCaHUE JOMAIIHUX U3JI0KEHNUH, COUMHEHUH, 3cCe).

5. DTHO-JIMHIBO-KYJIbTYPHBIM aHAJIM3 TEKCTOB W3 HAYYHO-TNOIYJSPHOH, CHEUUATBHOU
JTUTEPATyphl MPOPECCHOHAIBHON HAIMPABICHHOCTH, padoTa ¢ 0030paMHu, CTaThsIMHU M3 HAYYHBIX
NepPUOANYECKUX U3/IaHuH, paboTa ¢ MoHOTpadusaMu, pedeparaMu, ¢ MAaTEPUAIOM KOMITBIOTEPHBIX
cereit (Internet).

6. Hanucanue Te3ucoB; aHHOTalUK (KaKk BUOB paOOTHI HAJ| CIEIUATbHBIMU TEKCTaAMHU ).

7. IlepeBon (pedepaTuBHBIN, JUTEpaTypHBIM) Kak BHI pabOTbl HaJx TEKCTaMHU
npodeccuoHaNbHOM HAMIPaBIEHHOCTH.

8. Hamucanme pedepaToB Mo TeMaTHUKE CIEMUAIBLHOCTH CTYJISHTOB C HCIIOJIb30BaHUEM
AyTeHTUYHBIX MaTepPHAIIOB, ApXUBHBIX MaTepuaioB (OOHAPYKEHHBIX B pe3yJibTaTe MAaTeHTHOTO U
OubIMorpadguIecKoro MOUcKa, B TOM YUCIIE B KOMITBIOTEPHBIX CETSX ).

9. AynupoBaHH€ TEKCTOB OINUCATEIBHOIO HAYYHOTO XapakTepa.

10. Atrecranusi 1Mo uTOraM HpPAKTHUUECKUX 3aHIATUH (IIOCELaeMOCTh, IOATOTOBKA K
3aHATHUSAM U T.I1.).

[Ipu orileHUBaHUY CTETIEHU BBINOJIHEHUS 3a/1aHUs WM OTBETOB YUUTHIBACTCS:

— Marepuall HE OCBOCH, 3HaHHME HOCHUT (hparMeHTapHBIN XapakTep, Halu4he TIpyObIxX
OIINOOK B OTBETE;

— MaTepuall 0CBOCH YaCTUYHO, JOIYIIEHO He 0ojiee ABYX-TPeX HEJJOUETOB;

— MarepHall 0OCBOEH MOYTH MOJHOCTHIO, JOMYIIEHO He 00Jiee OAHOr0-BYX HEJI0UETOB, HO
00yyaroImuiicsi cMOT ObI MX MCIIPABUTH CAMOCTOSITENIBHO;

— MaTepuall OCBOEH MOJIHOCTHIO, 33/1a4u Kypca BbinojHeHbl Ha 100 %.

HroroBass nucbMeHHasi padora 10 JIEKCUKO-TPAMMAaTHUYECKUM TPYAHOCTAM U
0COOEHHOCTSIM TEKCTOB IMpPO(eCcCHOHATLHOW HANpaBlI€HHOCTH, Ha 3HaHUE CIEIHAIbHON
TEPMHHOJOTMM U BIAJ€eHUE TMpUEMaMH I[epeBoja, pepepupoBaHUsi W aHHOTUPOBAHUS
CIELHAJIbHBIX TEKCTOB IIPOBOJUTCSA B KOHIIE CEMECTpPa U MMEET LENbIO ONPEIEICHUE CTEIICHU U
KaueCTBA YCBOEHHs CTYJEHTAaMU KOHLENTYAJIbHOTO COJEpKAaHUS CHEHUATU3HUPOBAHHOIO
po¢eCCHOHATIBHOTO MOAYJISA / MOJYJIEH.

B mpornecce TeKymero U mpoMeKyTO4HOrO KOHTPOJIA IO BCEM NEPEYMCIECHHBIM BBIIIE
BUZaM paboT IpoBepseTcsl KayecTBO COPMHUPOBAHHBIX KOMIIETEHIMH, SI3BIKOBBIX YMEHUH WU
HAaBBIKOB, a TAKXKE UX COOTBETCTBUE TPEOOBAHUSAM K PE3yJIbTaTaM OCBOEHUS TUCHUTIIMHBI.

5.3. Assessment tools (materials) for ongoing monitoring of academic performance and
midterm assessment of students in the discipline

Monitoring

Control of training in a foreign language is carried out in writing and orally, the quality of
competencies and their compliance with the level of student training are checked. Control forms
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reproduce situations of reading, listening, oral speech and writing, which are most typical for
various types of households, official-business and professional communication.

Current control of students' knowledge is carried out in stages (both on the study of a
separate topic and after passing the entire module) and represents students' reporting for the
following types of work:

1. Control (written) work of students in classroom time (on knowledge of special
terminology, as well as on lexical and grammatical difficulties and features of translating texts of
a general scientific and professional orientation).

2. Blitz control (written lexical and grammatical verification tasks of a small volume for
passing part of a specialized modular course).

3. Control certification (oral survey/interview/colloquium) on the material of texts from
special literature of general scientific and professional orientation.

4. Individual non-audit independent work of students (according to lexical and grammatical
structures characteristic of the style of scientific speech, completing the tasks of the Student's
Workbooks, writing home presentations, essays, essays).

5. Ethno-linguistic-cultural analysis of texts from popular science, special literature of a
professional orientation, work with reviews, articles from scientific periodicals, work with
monographs, abstracts, with material from computer networks (Internet).

6. writing theses; annotations (as types of work on special texts).

7. Translation (abstract, literary) as a type of work on texts of a professional orientation.

8. Writing abstracts about students’ specialty using authentic materials, archival materials
(discovered because of patent and bibliographic searches, including in computer networks).

9. Listening to texts of a descriptive scientific nature.

10. Certification based on the results of practical exercises (attendance, preparation for
classes, etc.).

When evaluating the degree of completion of a task or answers, the following is considered:

- the material is not mastered, knowledge is fragmented, the presence of gross errors in the
answer;

- the material is partially mastered, no more than two or three shortcomings are allowed;

- the material is mastered almost completely, no more than one or two shortcomings are
allowed, but the student could correct them on his own;

- the material is fully mastered; the course tasks are 100% completed.

The final written work on lexical and grammatical difficulties and features of texts of a
professional orientation, on knowledge of special terminology and mastery of the methods of
translation, summarization and annotation of special texts is carried out at the end of the semester
and aims to determine the degree and quality of students' assimilation of the conceptual content of
a specialized professional module/modules.

In the process of current and intermediate control for all the above types of work, the
quality of the competencies, language skills and skills formed, as well as their compliance with
the requirements for the results of mastering the discipline, are checked.

TunoBbie KOHTPOJIbHbIE 32IAHUS UJIM HHbIE MATEePHAJIbl, HE00X0AMMbIE
AJIs1 OLleHKYU 3HAHUI, YMEeHH i, HABBIKOB M (MJIM) OMNBITA 1€ATEIHLHOCTH

Typical control tasks or other materials required
to assess knowledge, skills and/or experience

Complete all seven sections. There are seventy marks in total.
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SECTION 1: VOCABULARY
Write the missing words below in sentences 1-10.

timetable / budget / merger / schedule / expenses / bid / contractor / glitches / updates /
rules

1 It makes a change to see a project that’s ahead of .

2 According to the the talk is at three on Tuesday, not today.

3 The whole thing is already over and we’re only half way through.

4 Here’s my claim. Can you pay me it today?

5 They’ve put in a very high for the company.

6 FEuphoria sweeps the stock markets when two companies announce a

7 I’d like regular weekly please so I know what’s going on.

8 We’ve been appointed as the lead for the construction of a new
railway system.

9 Before we begin I want to establish some ground for our
discussion.

10 There have been one or two minor but nothing serious. It’1l be

finished on time.
SECTION 2: LANGUAGE

Tick answer a, b or ¢ to complete these sentences.

11 Even recently, many companies to take advantage of the Internet.
a) failed b) have failed c¢) will have failed
12 Tthink that by 2050, Chinese or Spanish overtaken English as the language
of business.
a) has b) will be c) will have
13 It’s a strategy which regularly to be wrong.
a) proves b) has proved ¢) had proved
14 Currently, company bosses to follow their instincts even more.
a) began b) begin ¢) are beginning
15 whole project is being run by BAA
a) the b)a c) an
16 The T5 Agreement is biggest novelty.
a)a b) the ¢) an
17 He hasn’t left the number for me. He forgotten it.
a) must be b) should have ¢) must have
18 Most companies have men in top positions. I think companies learn to change the
culture.
a) might b) should be ¢) should
19 She was busy all week so she time to plan this.
a) should have had b) can’t have had c¢) can’t have
20 The employees be happy about this new pay cut.
a) mustn’t b) can’t c¢) can’t have

SECTION 3: READING

Match these headlines to the first sentences from different news articles.

21 22 23 24 25 26 27
28 29 30
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21 SPRING IN THEIR STEPS

22 GIANTS TO MERGE

23 DOTCOM BOOM OR BUST

24 IT’S FINALLY UP AND AWAY

25 CORNER CUTTING COSTS IN THE END

26 AVERAGE WORKER ONLY MANAGES SHORT STINT AT WORK
27 PROTESTERS OCCUPY CRANE

28 TUNNEL COMPLETED ON SCHEDULE

29 GOVERNMENT SCEPTICS SILENCED

30 MINISTERS SEEK COMMON GOALS

a) A new survey highlights how most employees don’t view a job as something for life with most
having taken at least three different posts by the time they are thirty...

b) The markets were rocked with the latest news that a new joint venture threatens to take over
and control the telecommunications market in the UK.

¢) On time and on budget — that was the happy news from the construction company responsible
for...

d) Afteryears of discussions and negotiation, BAA at last launched the news last night of a project
to build Heathrow airport’s fifth terminal which will host over 30 million passengers a
year taking off around the world

e) March and April has seen more and more company bosses looking happier after a long period
of recession with news that inflation is down and investment is on the increase.

f) After the collapse of many internet-based companies in the late nineties, many observers are
surprised to see companies in the twenty first century still pursuing the e-commerce dream...

g) An investigation into the construction of a government building leading to overspending and
mismanagement was, the commission reported, the result of choosing cheap offers and lack of
monitoring to avoid expenses...

h) A new sense of unity was the theme of an EU meeting with leaders on all sides agreeing to put
past differences aside and work as a team to find solutions to the key problems facing Europe
over the next twenty years...

1) Police ended the three-day siege on a construction site by campaigners against the building of
a new runway at an airport last night...

j) Even its biggest critics couldn’t find anything to say this week, when the President announced
tax cuts which were welcomed by most members of the public and business...

SECTION 4: CAREER SKILLS

Write the missing prepositions in these phrases.

31 Twork Global Company.

32 When can we set a meeting?

33 What do you think the speaker?

34 How much are you budgeting ?

35 What will you need the way of resources?

36 When do I have to get this by?

37 We’re definitely moving the right direction.
38 Let’s look ways of getting round this problem.
39 I’'m confident you’ll get it done time.

40 Go . I’'m listening.
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SECTION 5: WRITING (41-50)

Write an email to your line manager to confirm the details of a course you are organising
for managers. Use the notes given below and complete the email. There are 2marks per
sentence.

- course on ‘how to run effective meetings’

- send managers the course details by the 25" May

- send out needs analysis forms with details (for return on 10® June)

- book the trainer (who should we ask?)

- book the course dates and the training room (is the 20th-23™ June OK?)

Dear Piotr
(41/2) I am writing to confirm details of

(43/4) First of all

(45/6) We also need to

(47/8) With regard to the trainer I was wondering

(49/50) Finally,

SECTION 6: LISTENING
Track 2

Read the guidelines below. Listen to a talk and complete the guidelines. Listen twice.

GUIDELINES FOR PROJECT MANAGERS

Initiating

When setting up the project ask yourself two questions:
- Is the project (51) ?
- Will it add (52) ?
Planning

Make sure you do the following things:

- Allocate (53)
- Forecast costs

- Prepare a (54) and time schedule
- Evaluate the (55)
- Select the (56)
Executing
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Make sure you’ve thought through the (57) and
developed contingency (58)
Delivery

Deliver the project on (59) and within the
(60)

SECTION 7: SPEAKING
(61-70)

Give a short talk to your teacher about a problem at work or at your company in the last few
years. Include these five areas:

- a basic description of what your company does and your job involves

- the background to the problem

- possible solutions that were open to you

- the solution you chose and the reasons why

- the outcomes

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for communicating it accurately and effectively. There is a
maximum of ten marks.

The student described:

what his/her company does and his/her job involves.
the background to the problem.

possible solutions open to him/her.

the solution he/she chose and the reasons why.

the outcomes.

— [ [ [ | —
N[N

Progress Test 2

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY

1 Match words from A and B and complete sentences 1-8.

A B
product / growth / public / product / campaign / technology / relations / margins
advertising / chief / publicity / profit / market / placements / demonstrations /
material
1 Our next will be the most expensive yet with
two famous actors appearing and coverage on TV and in magazines.
2 ACTO,or officer, is the manager with the
most authority concerning technology.
3 We organise weekly, live of our new range in

shops for the general public.
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4 Asa officer, it’s my job to talk to the press and

attend to conferences to network with the industry.
5 A recent James Bond movie had, reportedly, over one hundred
including cars, watches and bikinis. I only noticed two though.

6 With an increasing number of manufacturers chasing fewer customers, many companies have

dropped their prices and seen shrink.
7 For the last ten years, telecommunications has been seen as the
. No other area has seen the same continuing demand.
8 Ihate all the that comes through my letter box
everyday. I never read it!

SECTION 2: LANGUAGE

Delete the extra word in each sentence.

You don’t know what caused the crash, do you not?

Did were you satisfied with the remuneration package you received?

How much briefed were you about the presentations you attended?

Are you getting what do you need?

The talk, which will still begin at three, that is now in the Savoy room.

Nanotechnology, which who was invented by Eric Drexler, is the next great change

affecting everyone’s lives.

7. The new generation of phones, which offering even more features, will cost only a little
more.

8. We expect market share to keeping grow steadily this year.

9. 1It’s a highly effective way of to reaching a new type of customer.

SAINAIE o

SECTION 3: READING

4 Parts of sentences a-j below are missing from the text about new products. Write in the
letter to complete the description.

a) Always keen to keep one foot forward

b) Now that’s future planning

¢) which are being installed as part of a pilot project

d) Meanwhile

e) Spring is the season of motor shows

f) as well as its obvious portability

g) but travelling at a maximum forty kilometres per hour
h) However

1) to changing weather conditions

j) And finally

ROUND-UP OF THE LATEST IN GADGETS AND TECHNOLOGY

This week saw the introduction of new machines in hotel lobbies and public places. The
machines, (23) , dispense cigarette lighter sized hard drives containing
digital recordings of films, which are easy to upload onto a computer and watch in the
comfort of your room.
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(24) , Adidas continues to work on a new battery-powered shoe which
is being designed to react, with the help of a microprocessor and electric motor,

(25) .
(26) , the latest race to create a digital pen is being fought with one
from Microsoft which has the flexibility to write on paper as well as electronic
documents. One of the many key benefits to users, (27) , will be its
ability to upload pen-written documents directly onto their computers.

(28) . And the first of many opened in Tokyo with green issues
taking centre stage. Car companies looking to the future demands of a more
environmentally-minded customer presented a variety of new prototype engines. One of
the latest on display combined enhanced fuel efficiency with electric power,

(29) it still has a long way to go!

(30) , mobile phones — as always — continue to lead the way in
gadgetry. Virtually the moment a new mobile phone hits the market it becomes outdated
with what follows. (31) , a new model includes extra buttons that do
nothing — yet. The idea is that future downloads will be available to increase the abilities
of the phone and make use of the dormant keys. (32) !

SECTION 4: CAREER SKILLS

5 Two people are discussing a project and a problem with a member of staff. Write in these

missing verbs in the appropriate form.

| approach / make / cut / arrange / know / turn out / involve / move on / happen / get on |

A Guess what (33) next? He rang up and said he wasn’t coming after all.
At that very moment his wife is on the other phone asking to speak to him. So it
(34) he wasn’t at work that day and he wasn’t at home. Anyway to
(35) a long story short it’s the third time he’s been off this month. So I
have two problems. The project (36) someone with expertise in this
type of software which he has, but I obviously can’t rely on him. And the second problem is
how to (37) the problem of his absences.

B: How about (38) to meet him when he’s back? Say to him: ‘Don’t you
realise how important this project is?” Maybe there’s something wrong at home.

A: OK. I'll try that. But do you (39) who I could ask for help with the
software instead of him.

B: Probably the best way is to (40) to IT and see if they have anyone they
recommend. Can you (41) that a priority?

A: Sure.

B: OK. Shall we (42) to the next question of the budget?

SECTION 5: WRITING

6 A member of the Human Resources Department has written a letter to accompany a
questionnaire being sent to all executives returning from overseas assignments. The letter
has been written too informally. Re-write the sentences to be more formal. See the first
example. There are 2 marks per sentence.

Hi there!
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Dear
Colleague
(43/44) It’s about your trip abroad.

(45/46) It would be good if you’d fill in the questionnaire with this letter.

(47/48) We want the information to help with future similar assignments.

(49/50) Return the questionnaire by Friday 3.

(51/52) Thanks. I can’t wait to get your replies.

SECTION 6: LISTENING
Track 3

7 Read these statements. Listen and mark the statements true (T) or false (F) according to

the speaker. Listen twice.

53 Business intelligence is a legal way to get information about something, for example a
business or another competitor. )

54 Industrial espionage is when you steal information electronically. ( )

55 Businesses can protect their information in two ways. ( )

56 Sometimes companies don’t even know if the information has been taken, in the case of
information systems. ( )

57 The speaker advises companies to not trust employees. ( )

58 The speaker thinks companies have good reason to watch the activities of their employees.

)

59 In one case, the speaker installed electronic devices to record employees’ conversations and
to monitor their meetings. ( )

60 The full security review didn’t take place during the week because too many people would be
in the office. ( )

SECTION 7: SPEAKING
(61-70)

8 Give a short talk to your teacher about a project you have worked on (or a project that
you are currently involved in). You may wish to use visuals aids to clarify points.

You will need to describe

— the objectives of the project

— how these objectives were to be achieved (the methods)

— the key people and departments involved

— your personal involvement

— the final outcome(s) of the project

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for communicating it accurately and effectively. There is a
maximum of ten marks.

The student described:
\ the objectives of the project \ 1 \ 2 \
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how the objectives were to be achieved 1 2
the key people and departments involved 1 2
his/her personal involvement 1 2
the final outcome(s) of the project 1 2

Progress Test 3

Complete all seven sections. There are seventy marks in total.

SECTION 1: VOCABULARY

1 Complete each sentence (1-7) with one of the verbs and one of the nouns.

VERBS: make, believe, take, got, prove, reach, overemphasise, be

NOUNS: settlement, accusations, risk, deal, action, innocence, importance

1 Ithink we’ve finally a and can sign an agreement

tomorrow.

2 Either we settle out of court or we legal

3 Let’stryto a and avoid a lawsuit.

4 He’ll all sorts of against you once the trial starts.

5 Do you think you can your to the jury?

6 Ireally in the of protecting our brand.

7 Ican’t the to you. You could lose everything.

2 Write in the missing prefixes or suffixes.

8 The defend is the person on trial in a court.

9 This new office desk is a huge improve on my last one!

10 Trade on the stock market were in a buoyant mood today.

11 We’re a large national with interests all over the world.

12 Don’t estimate the power of the media. One bad news report and a company can close

tomorrow.
13 Our appointment was arranged months ago.

SECTION 2: LANGUAGE
3 Underline the correct word(s).

14 Our shares and bonds (was / were) hit hard by the collapse.

15 The problem (caused / was caused) as a result of a massive blunder.

16 The courts (might be convinced / might convince) if we can provide strong evidence.

17 The value of their shares (made/was made) everyone start to sell.

18 He was solely (responsible/responsibility) for the brand’s success.

19 It was one of the (greater/greatest) performances I’ve seen this year.

20 Our market has been much more (aggressive/aggressively) since we brought in an agency.
21 Ordering is run (central/centrally) from our distribution centre in the midlands.

22 On no account (should you/you should) tell anyone what we’ve discussed today.

23 (Not only/What) did he lose all the money, but he also ended up in prison.
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SECTION 3: READING

4 There are twelve sentences below that make three different texts. Match the sentences
from the same reading and put them in the correct order. Write your answers here:
First text:

24

25

26

27

Second text:

28

29

30

31

Third text:

32

33

34

35

a) So any business planning on expanding overseas needs to look after its image
b) The activities of all companies are subject to national and international laws,
¢) which means they are recognisable both at home and abroad.

d) though it’s also important to remember that they will also want a return.

e) Every business starts out needing investment

f) though in many cases such lawsuits are finally settled out of court.

g) Global brands are able to cross cultural boundaries

h) and may even employ a manager whose job it is to take care of it.

1) which means that they might need to approach venture capitalists.

j) These are people who will risk supporting the company financially

k) Any businesses can be sued if they fail to respect their obligations

1) which set down the rules under which they may operate at home and abroad.

SECTION 4: CAREER SKILLS

5 Write in the missing prepositions.

36 That’s of the question.

37 T’ll have to think that .

38 Let’s work this together.

39 We’re all working the same thing.
40 Forget that.

SECTION 5 Writing

6 At a recent meeting, the project team brainstormed the following ideas for setting up a
new ethical fund:

— establish a list of ethical companies to propose to clients

— hold press conference about our new socially responsible investment product

— come up with criteria to evaluate companies according to financial, social and environmental
performance
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7 Write up these ideas into the memo below for managers. Add in any extra information
such as times and dates and invite any interested managers to the next meeting. There are
two marks per sentence.

(41) To:
From: The project team

Subject: Plan of action for new service.
(42/43) Further to our meeting to

here is a report on what was decided:
(44) First of all, it was decided

(45) Secondly, it was also

(46) Finally, the team planned

(47/48) The next meeting to finalise the criteria will be held

(49/50) Please note that any managers who are interested in contributing

We look forward to seeing you there.

SECTION 6: LISTENING
Track 4

8 Read the questions below and listen to an interview with a manager. Answer the
questions with short answers. Listen twice.

51

52

53

54

55

56

57

58

59

60

What was the manager’s old job?

What does a company need to separate and distinguish itself from all others?

When you have a face, what do you own?

Corporate or brand identity should be a visual statement about who and what the company is
and what else?

What is the key contributor?

If there aren’t competitors in the market, what might not matter?

What are three things that might be checked in a visual audit?

Is the company name more or less important than the brands they sell?

What don’t people remember when buying products?

If a company does something wrong, what is affected?
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SECTION 7: SPEAKING
(61-70)

9 Give a short talk to your teacher about the five investments in the Speaking section on
page 78 (Unit 9) of the Coursebook titled ‘What kind of risk taker are you?’. Assess each
investment and explain why you would or wouldn’t consider investing part or all of your
$100,000.

Your teacher will mark your talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for an accurate and effective assessment of the risk. There
is a maximum of ten marks.

The student assessed:

- the guaranteed bond paying 2% interest a year
- thejunkbond

- theblue-chipshares

- the high-tech company shares

- thenewbusinessventure

— = | = | = —
DN |

Progress Test 4

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY

1 Which word does not collocate with the underlined word? Delete it.
1 power cut, field, plant

2 grid, nuclear, renewable, energy

3  stock exchange, market, bank

4 distribution, scale, computer network

5 oil field, policy, refinery

6 pollution, petroleum, oil reserves

2 Underline the correct word in brackets.

7 Let’s go (on/in/ up) to my next point.

8 We’ve been having trouble (with / from / at) this new software.
9 They’ve bought a 51% stake (in / at / to) the company.

10 What do you have (from / in / of) mind?

11 We just need to take it one step (from/ of / at) a time.

SECTION 2: LANGUAGE

3 Write the verb in brackets in the correct form.

12 Pollution levels (be) lower today, if we’d taken notice of the
warnings.

13 If I’d known setting up an IPO would be this successful, | (do) it
ages ago.

14 Let me know as soon as it (come) through.

15 By 2050, we (see) the results of our actions on the planet.

16 The traffic’s really bad. We (might) not make it on time.
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17 We can sit here and discuss it, but ultimately it’s the board that

(decide).

18 We (take) a chance on that and hope things work out OK.

19 This afternoon, they’ll (discuss) a long-term solution while we’re
solving this immediate difficulty.

20 Ifhe (not/mention) it, we wouldn’t have known.

SECTION 3: READING

4 READ THE PRESS RELEASE BELOW. EACH LINE CONTAINS ONE MISTAKE. UNDERLINE THE
MISTAKE AND CORRECT IT. SEE THE EXAMPLE.

PRESS RELEASE

are delighted

We delight to announce a new development for Wantage Supermarkets. This highly
(21) respected and traditional grocers, setted up in 1908, will be offering a home delivery
(22) service as by the beginning of December this year.

(23) Wantage supermarkets intend to combine nearly one hundred year of experience

(24) with modern technology to offer it’s customers online home shopping with

(25) www.wantagesuppermarkets.co.uk The site will include online payment facilities

(26) and offer all the benefits customers currently enjoying at our stores.

(27) The service sees the investment on over fifty trucks to ensure on-time delivery

(28) to our customer’s homes. Home shoppers will also enjoy major discounts and special
(29) offers over the christmas period.

(30) For full details, we would like inviting you to a press conference on...

SECTION 4: CAREER SKILLS

5 Two people are discussing a construction project. Write in the missing words below.

\ wish / further / ahead / idea / aside |
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fuss / worst / eye / smoothly / perspective ‘

w >

>

TEE>T >

Good, well, we’re one week (31) of schedule so everything is going
(32) , 1sn’t it?
1(33) I knew.

What do you mean?
Well you put Andrea in charge of deliveries and now I don’t know what is coming in and
going out of the construction site.

Hold a minute. Let’s keep things in (34) I asked Andrea to help you
on the site. If the worst comes to (35) then I can take her off. But I
thought you needed help.

: I do need help but not from her. We just don’t see eye to (36) on how
to run a site.
I don’t see what the (37) is about. She’s only supposed to deal with
deliveries. Can’t you set (38) any differences and you do your job

and she does hers?
But she doesn’t just do her job. She’s getting involved in the general running as well.
Let me have a chat with her and see what she says.

To see if I'm telling the truth?

No, just to get an (39) of what problem is.

Fine.

Look. Tell me what the problem really is.

I’'m sorry, but there’s no point in discussing this any (40)

SECTION 5: WRITING

6 Your company Parle Ltd has held a meeting to plan what to do with its brand Thumbs Up
cola. It currently sells the brand in India but Coca-cola is entering the market. Here are the
final decisions from the meeting with notes on the reasons in brackets:

— sell the brand to Coca-cola (Parle Ltd can’t compete)
— let them distribute it (Coca-cola has better distribution)
— suggest Coca-cola keep the name Thumbs Up (the brand is well-established)

7 Write an email confirming the decisions to your directors. In your email:

41/42 Explain the situation.

43/44 Explain your first decision.

45/46 Explain your second decision.

47/48 Explain your third decision.

49/50 Ask for comments on your decisions.

8 Write your email below with the words given:

41/42 Further to our meeting

43/44 Firstly,

45/46 Secondly,
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47/48 Finally,

49/50

SECTION 6: LISTENING
Track 5

9 Listen to three conversations and complete the notes for each one below with word(s)
from the listening. Listen twice.

Conversation 1
The project is doing well but they have had a problem with the

(51) . It keeps cutting out and they

(52) . Ray suggests having a

(53) with the supplier for some suggestions.
Conversation 2

Don says the next batch of samples will be ready by (54) not for
the fifteenth. The problem is they haven’t received some of the precision

(55) they ordered. We may have to extend the

(56) i

Conversation 3

The meeting didn’t go (57) .They’ll only sign if we
(58) we won’t raise prices by more than

(59) a year. We need to call

(60) to see what they think.

SECTION 7: SPEAKING
(61-70)

10 Imagine you are giving a presentation to a group of prospective stockholders. Give the
presentation to your teacher. Include these five areas:

— aself introduction

— an overview of your company

—areview of the company’s recent performance

— the management structure

— why you think your company is a good investment

Your teacher will mark the presentation using this scorecard. The teacher circles 1 mark if a
student includes the area and circles 2 marks for communicating it accurately and effectively.
Thereis a maximumoftenmarks.

Thestudent

Introduced him/ herself

gave an overview of the company

reviewed the company’s recent performance
Presented themanagement structure

described why the company is a good investment

—_ = == | —
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6. VYY4EBHO-METOJUYECKOE U HTHOOPMALIMOHHOE OBECIEYEHUE
JUCLMUIIINHBI

6.1. Ucrounuku

1. Dnexrponnas oubnuoreka PITY https://liber.rsuh.ru/

2. FOpaiit - obpazoBarenbHas mnardgopma https://urait.ru/

3. Znanium.com - 3JIeKTpOHHO-OMOIMOTEeUHas cucteMa https://znanium.com/

CnMcoK MCTOYHMKOB M JIUTEPATYPhI

OcHoBHasi JInTeparypa
1. ITuporona JI. Y. Yuebnoe nocobue "AHrauiickuii a5 mapketunra u pekiambl", Mocksa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2. YBapos, B. 1. Anrnuiickuii 361k aiist s5koHoMucToB (A2-B2). English for Business +
ayJIM03aMucH : Y4eOHUK U MPAKTUKYM ISl CPEAHET0 MpodeccnoHalbHOro 00pa3oBaHus /

B. U. YBapoB. — 2-¢ u3., nepepad. u non. — Mocksa : M3narensctBo FOpaiit, 2025. —

393 ¢. — (IIpodeccuonanbuoe obpazopanue). — ISBN 978-5-534-09824-2. — TekcrT :
atekTpoHHbIH // Obpa3oBaTenbHas mwiardopma Opaiit [cait]. —

URL: https://www.urait.ru/bcode/560779 (mata obpamenus: 28.01.2025).

3. INormumaBckas, T. B. Anrnuiickuii s3bik. [IpoGiemMbpl KOMMyHUKAIMK : y4eOHOE TocoOue s
By3oB/ T.B.Ilomnasckas, T.A.CsicoeBa. — MockBa: W3natensctBo HOpaiit, 2023. —
175 ¢. — (Boicmiee oOpazoBanue). — ISBN 978-5-534-07461-1. — Tekct : 3MeKTPOHHBIA //
O6pazoBarenpHas miatdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/516622

JlonoJIHNTEIbHAS JIUTEpaTypa

1. Yukunesa, JI. C. Aurnuiickuii s3bIk JUIsl myOnauuHbiX BeicTyruieHuid (B1-B2). English for
Public Speaking : yuebnoe nocobue s By3oB / JI. C. Yukunesa. — 2-e u3A., UCIP. U JOM. —
Mocksa : UznarensctBo FOpaiit, 2023. — 167 ¢. — (Bricmee o6pazoBanue). — ISBN 978-5-
534-08043-8. — Tekct : snexTpoHHbIid // OOpazoBatenbHas miardpopma IOpaiit [calT]. —
URL: https://urait.ru/bcode/512417

2. CmupHoBa, H. B. Auramiickuii s3pik ams MeHemxkepoB (B1—B2): yueOHuk s By30B/
H. B. CmupaoBa, A. B. Cokomnoga, 0. A. Jlyrmac. — Mocksa : U3mparensctBo FOpaiit, 2023. —
185 c. — (Bricmiee oOpazoBanme). — ISBN 978-5-534-08395-8. — Tekct : 3neKTpOHHBIA //
O6pazoBarenpHas mwiatdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/516893

3. Boponuoga, FO. A. [lpakTuueckuii Kypc pa3roBOpHON peun Ha aHTIuiickoM si3bike. English

conversation practice : ydeOHoe mocoOue s By3oB/ FO. A. BoponmoBa. — Mocksa :
M3narensctBo FOpaiit, 2023. — 185 ¢. — (Bricmiee obpazoBanue). — ISBN 978-5-534-15221-0.
— Tekcr : oanektpoHHbIi // OOpaszoBatenpHas miardgopma FOpait [caiit]. —

URL: https://urait.ru/bcode/520212

4. BopoOweBa, C. A. Aunrnuiickuii s3b1k A5 3ppextuBHoro menexmenta. Guidelines for Better
Management Skills : yae6HOe mocobue st By30B / C. A. BopoObeBa. — 2-¢ U3I., UCTIP. U IOT. —
Mocksa : M3natensctBo FOpaiit, 2023. — 260 c. — (Bricmee obpazoBanue). — ISBN 978-5-
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534-04198-9. — Texkcr : anextponHsidi // OOpa3oBarenbHas 1ardopma Opait [caliT]. —
URL: https://urait.ru/bcode/514835

5. KypsieBa, P. . Anrnumiickuii s3pik. Jlekcmka u TpaMMaTHKa : y4eOHMK IS BY30B /
P. U. Kypsiea. — 8-¢ uza., ucnp. u gon. — Mocksa : U3aatensctBo FOpaiit, 2023. — 497 ¢. —
(Boiciiee  oOpazoBanme). — ISBN 978-5-534-16536-4. — Tekct : SIEeKTPOHHBIA //
O6pa3zoBarenpHas miaTdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/531287

6. HrokxanoBa H. M. Anrmmiickuii s3bik: yueOHoe mocodue /H. M. [rokanoBa. — 2-¢ u31.,
nepepad. u gon. — MockBa: UHDOA- M, 2023. — 319c. https://znanium.com/read?id=424792

6.2. Ilepeuenr pecypcoB HH(POPMANMOHHO-TEJIEKOMMYHHKAIIMOHHOH  CceTH
«HTEepHEeT», HEO0OXO0AMMBII VIS OCBOCHUS JUCHUIIMHBI (MOAYJIs1)

6.3.
1. www.rusneb.ru - HarimonanbHast anextponHas oudnaunorexka (HOB)
2. www.elibrary.ru - ELibrary.ru Hayunas snextponnas 6ubiaroreka
3. www.grebennikon.ru - DnektponHas oubmmoreka Grebennikon.ru
4. http://study-english.info - CaliT nns U3yyaromux aHTTUACKUAN S3bIK, CTYJCHTOB,
nperno/iaBaTesei By30B U IEPEBOTIHKOB
5. http://www.mystudy.ru - Anriuniickas rpaMmmaTrka Ha MyStudy.ru
6. http://www.homeenglish.ru/Grammar.htm - Aurnuiickas rpammaruka Ha HomeEnglish.ru
7. http://www.study.ru/support/handbook - CripaBouHUK 10 rpaMMAaTHKE aHTJIMHCKOTO S3bIKa
Ha Study.ru
8. http://www.grammar.sourceword.com - [IpakTrueckas rpaMMaTHKa aHTJIMHCKOTO s3bIKa
Ha Grammar.Sourceword.com
9. http://www.native-english.ru/grammar- IIpakTiueckas rpaMMaTHKa aHIJIMHCKOTO S3bIKA
Ha Grammar.Sourceword.com - ['pammaruka anriuiickoro s3bika Ha Native-English.ru
10. http://www.alleng.ru/english/engl.htm - Y4yeGHble MaTepuanbl 0 aHMNIUHCKOMY SI3BIKY,
CCBUIKM Ha Y4eOHBIC CalThl, OMOTUOTEKH U CIIPABOYHUKH, OAHKU U KOJUIEKIINHU pedepaTos,
KYpPCOBBIX U TIp.

6.3 Ilpodeccnonanbubie 0a3bl JAHHBIX 1 HHPOPMALMOHHO-CIIPABOYHBIC CHCTEMbI
Joctyn k npodeccuoHanbHbIM 0a3am naHHbIX: https://liber.rsuh.ru/ru/bases
WHdopMannoHHbIE CIPaBOYHBIE CHCTEMBI:

1. Koncynsrant [lmroc
2. Tapanr
7. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJINHBI
s oOecnedenus AucuMiiuHbl  «MHOCTpaHHBIM  s3bIK B Tpo¢eCcCHOHATbHOU
JeSITeIbHOCTH» UCTIONb3YeTCsl MaTepUalbHO-TEXHUYECKast 0a3a 00pa30BaTEIbHOTO YUPEXKICHHS:
KOMITBIOTEPHBIE KJIACChI, JEMOHCTPAIIMOHHBIE MPUOOPHI, MYJIbTUMEINNHBIE CPECTBA, YUEOHbIE

(bWIBMBI, TpeHaKEPbI U Hay4yHas oubnuoteka PITY.

CocTtaB nmporpaMMHOT0 00€CIICUCHHUS
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Acrobat Professional 9

Corel Painter 11 Education License English

Delphi 2010 Professional ELS AcademicConLic

9. QuarkXPress 9, Enunsiii, [Tonnbrit, O6pazoanue, Europe East Edition
10. SonySoundForge 10 Akagemuueckuii Akagemudeckas JluneHsus,

11. Wowza Media Server 2

12. Kaspersky Endpoint Security

1. Windows

2.  Microsoft Office
3. Awmazeyc

4. 1C: Ilpennpusrtue
5. ABBYY Lingvo
6.

7.

8.

8. OBECIIEYEHUE OBPA30OBATEJIBHOI'O NTPOLNECCA
JJIs1 JINL C O'PAHUYEHHBIMUA BO3MOKHOCTSAMMU 310POBbsA

B xone peanuzanuu AMCHUIUIMHBI UCHOIB3YOTCS CIEIYIONUE JTOTIOTHUTEIBHBIC METOIbI
00y4eHUs1, TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH M MIPOMEKYTOUYHOM aTTeCTallMi 00Yy4Yaromuxcs B
3aBUCUMOCTH OT UX WHIMBHYaJbHBIX OCOOCHHOCTEH:

¢ JIJIA CJICIIBIX U CJIa6OBI/III$[HII/IXI JICKOUN Oq)OpMJ'ISIIOTCSI B BUJIC DJICKTPOHHOI'0O JOKYMCHTA,
JIOCTYITHOTO C ITOMOIIIBIO KOMITBIOTEPA CO CIEIHATU3UPOBAHHBIM IIPOTPAMMHBIM 00ECIICUCHHEM;
IMUCbMCHHBIC 3a/IaHUs BBIIIOJIHAIOTCA Ha KOMIIBIOTECPE CO CIICHUAIIM3UPOBAHHBIM ITPOTrpaMMHBIM
o0ecrieyeHreM WIIM MOTYT OBbITh 3aMEHEHBI YCTHBIM OTBETOM; 00ECIICUNBACTCSI HHIUBUIYyAIbHOE
paBHOMepHOe ocBemieHue He MeHee 300 JIFoKC; /ISl BBIMOTHEHUS 3aIaHUsI IPU HEOOXOAUMOCTH
MPEIOCTABIISETCS YBEINYMBAIOIIEE YCTPONUCTBO; BO3MOXKHO TaK)K€ UCTIOIB30BaHUE COOCTBEHHBIX
YBEJIMYUBAIOLIUX YCTPOMCTB; MUChMEHHBIE 3aJaHUsl O(QOPMIISIOTCS YBEIUYEHHBIM LIPUPTOM;
9K3aMEH U 3a4€T MPOBOJATCS B YCTHOM (opMe WM BBHIMOJHSIOTCS B MUChbMEHHOW (hopme Ha
KOMITBIOTEPE.

* JUTSI TITYXUX U CIA00CIBIIIAIINX : TIEKIIUU 0(OPMIISIOTCS B BUJIE SJIEKTPOHHOTO JOKYMEHTA,
m00 TPEIOCTaBIsETCS 3BYKOYCHIIMBAIOIIAS armaparypa WHAWBHIYaJIbHOTO TOJIH30BAHUS;
MUChMEHHBIC 33/1aHUs BBITIONHAIOTCS Ha KOMIbIOTEpE B MUChbMEHHON (hopMe; dK3aMeH U 3auéT
MPOBOJSTCS B THUCHBMEHHOW (opMe Ha KOMIBIOTEpE; BO3MOXKHO TMpOBEICHHE B (Qopme
TECTUPOBAHUS.

® IJId JIMI C HAPYWICHUAMU OITIOPHO-ABUTATCIILHOI'O allliapara: JCKIUN 0(1)OpMJ'I$IIOTC${ B BUJIC
AIIEKTPOHHOTO JOKYMEHTA, JIOCTYITHOTO C IMOMOIIBI0 KOMITBIOTEpA CO CHEIHATIN3HPOBAHHBIM
IporpaMMHBIM O6eCHequI/IeM; IMUCBbMCHHEBIC 3aJlaHMs BBIIIOJHAKOTCA Ha KOMIIBIOTEPE CO
CIEIUAIM3UPOBAaHHBIM MPOTPAMMHBIM OOECTIeUeHHEeM; dK3aMeH M 3a4€T MPOBOMAATCA B YCTHOMU
(dbopMe WK BBITIOJHSIOTCS B TUCbMEHHON (hopMe Ha KOMITbIOTEPE.

[Tpr HEOOXOIMMOCTH TIPEeTyCMATPUBACTCS YBEITUUCHHE BPEMEHH JIJIS TIOJITOTOBKH OTBETA.

[Iponienypa mpoBeieHHsI TPOMEKYTOUHOM aTTECTAIINH JIJIsT 00YUaIONUXCSl yCTAaHABIMBACTCS
C Y4€TOM WX WHIUBUAYATbHBIX ICUXO(pU3NUeCKUXx ocodeHHocTelt. [IpoMexyTodnas arrecranus
MOJKET TIPOBOJIUTHCS B HECKOJIBKO JTAIIOB.

[Tpu mpoBeAeHUH TPOIEAYPHl OICHUBAHUS PE3yNbTaTOB OOYYEHHUS MpeayCMaTpUBACTCS
HCIIOJIB30BAHUE TCXHUYCCKUX CPECACTB, HeO6XO)II/IMI)IX B CBiA3M C HHIAUBHAYaAJIbHBIMU
O0COOCHHOCTSIMU 00YYAIOMIMXCS. DTH CPEJCTBA MOTYT OBITh TPEIOCTABIEHBl YHUBEPCUTETOM, UITU
MOTYT HCITOJI30BAaThCS COOCTBEHHBIC TEXHUYECKHE CPEJICTBA.

[IpoBenenue mpoueAypbl OIEHMBAHUS  PE3YJIbTaTOB OOyYeHHUS JIOMyCKaeTcs C
UCTIOJIb30BaHUEM JUCTAHIIHOHHBIX 00Pa30BaTEIbHBIX TEXHOJIOTHH.
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OGecneunBaeTcss AOCTyN K MHPOPMAIIMOHHBIM M OMOJIHMOTpadUIecKuM pecypcam B CETH
WutepHer Ui Kaxkaoro oOydaromierocs B ¢opmax, aJalTHPOBAHHBIX K OrPaHUYEHUSIM HX
3JI0pOBBS U BOCTIPUSATHUS HHPOPMAIUH:

* JUIA CIENbIX M CIa0OBUIAIIMX: B MEYaTHOH (opme yBenuueHHBIM mpudrom, B hopme
3IIEKTPOHHOTO JOKYMEHTa, B opme ayauo ¢aiiia.

* JUIS TIYXUX ¥ cIa0O0CTBIIIANINX: B TIeYaTHOH opme, B hopMe 3JEKTPOHHOTO TOKYMEHTA.

e ISl OOYyYaroIMXCsl C HApyIIEHUSIMU OIOPHO-ABUTATENBHOIO ammapara: B Ie4aTHOM
dbopme, B popme 3TEKTPOHHOTO JTIOKYMEHTa, B (hopme aynno daiina.

Y4eOHble ayIMTOPUHN AJI1 BCEX BHUJIOB KOHTAKTHOW M CAMOCTOATEIbHOU padOThI, HAy4YHAS
O0ubnMMoTeKa M MHBIE MOMEIICHUS sl 0Oy4eHHUS OCHAIICHBI CIICIHATbHBIM 000pYyAOBAaHHEM U
y4eOHBIMU MECTaMH C TEXHHUYECKUMHU CPEJICTBAMU O0yUEHUSI:

* JUIA CIICNIBIX U CIAOOBUASAIINX: YCTPOHCTBOM U CKaHUPOBAHMS M YTCHUS C KaMmepoi
SARA CE; nucnineem bpaitnst PAC Mate 20; npuatepom bpaiins EmBraille ViewPlus;

* ISl TIIYXUX M CIa0OCHBIIANINX: aBTOMAaTU3UPOBAHHBIM PabOYUM MECTOM IS JIHOJIEH C
HapYILICHUEM CITyXa U C1a0O0CIbIIANINX; aKyCTUYECKHHM YCHIIUTENb U KOJIOHKH;

. 11 00YYaroIIUXCs ¢ HAPYUICHUSIMU OMTOPHO-ABUTATEIHHOTO aIlapara: ImepeIBUKHBIMH,
peryiupyeMbIMu 3pronomuueckumu napramu CH-1; KoMObloTepHON TEXHUKOH CO
CHEeUATBHBIM ITPOrPAaMMHBIM 00€CTICUCHHEM.

9. METOAUYECKHUE MATEPHUAJIbI

9.1. Il;1aHbI CeMHHAPCKUX 3aAHATHH

MeTtoauueckue yka3aHus MPEACTaBISAIOT COOOM MIaH 3aHATUH, CTPYKTYPHUPOBAHHBINA MO
TeMaM Kypca, pasleibl KOTOPOTO BKIIOYAIOT IeNb (3a7aud) 3aHsITHs, 00pa3oBaTeibHBIC
TEXHOJIOTHH, coJiep:kaHue. MeTonuyeckue yKa3aHHs TOJKHBI OOECreunBaTh MpErojaBaHUe
nucturmuHbl B cooTBeTcTBHE ¢ PI'OC BO 1 yueOHBIM miIaHOM.

Tema 1. What is Marketing

Buabl paéorsi:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTHIECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOHM (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) U MHUCHMEHHOHN peur moj
PYKOBOJICTBOM HPENOAaBaTENS.

3. Ucnonws3oBaHue ayauo- U BUACOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJI1 pPa3BUTHUS
HAaBBIKOB ayJJUPOBAHMUSI.

4. BrinonHeHue 3aJjaHuii Ha IPSIMOM U OOPATHBIN MEePeBO] TEKCTOB U OTIIEIbHBIX MPEATIOKEHUH.
5. Pa3Bepnytas Oecena ¢ o0CyXJI€HHEM JIOKJIaa 0 TEME ypoKa

Bonpocs! 1151 06cyxkneHus:
1. Who are "market players" and what do they do on the market?
2. What kinds of relationships do market players build?
3. What is the main aim of any business?
4. How does the profit of a company associate with the number of their customers?
5.What is an essential term for a market to exist?
6. What is the subject matter of marketing?
7. What is the main idea of marketing?
8. Under what circumstances does the customer value occur?
9. When and how does the customer satisfaction happen?

Cnucok Jurepartypsi:
OcHoBHas:
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1. ITuporoga JI. 1. YuebHoe mocoOue "AHTIniCKui 1151 MapKkeTHHTra 1 pekiambl”, MockBa PITY,
2021, 116 ctp, 5,8 m.o. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. AHrnuiickuii s3bIK 111 SKOHOMHCTOB (a2-b2). English for business +

aynuomarepuaibl B DbC : y4eOHUK M MPaKTUKYM JUTsl akajgeMudeckoro OakanmaBpuara / B. U.
YBapoB. — 2-¢ u3n., nepepad. u mon. — Mocksa : U3narensctBo KOpaiit, 2019. — 393 ¢. —

(Cepust : bakanaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anektporHbii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlonoHHUTEbHAS:

1. Ilepmmmna, E. FO. Anrnuiickuii s3bik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdomorus : yue6. mocobue s akagemuueckoro 6akanaBpuara / E. 10. [lepuuna. — 2-e u3g,.,
uctp. u non. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : bakanasp.
Axkanemudeckuid kypc). — ISBN 978-5-534-04036-4. — Texkcr : anextponnsid // DBC IOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. FO. Anrmmiickuii s3bik. IIpaktuueckas rpammartuka B 2 4. Yacte 2.
['maronsHBIE POPMBI M CHHTAKCHC : y4el. mocobue i akagemudeckoro 6akamaspuara / E. TO.
[lepminna. — 2-e usa., ucnp. u aon. — Mocksa : U3garensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anexTponHsbi // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunanbHO-TeXHHYeCKOe o0ecrieyeHue 3aHATHSA:

Martepuansl [Jid  ayIUTOPHOM paboOThl B MEYaTHOM WM DJIEKTPOHHOM  BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEICTBA \ KIacChl

Tema 2 Being an Advertiser\ Economist. Job Interview

Buabl paéorsi:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTUIECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOHM (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) U MHUCHMEHHOM peur moj
PYKOBOACTBOM HPENOAABATENS.

3. Ucnonwp3oBaHue ayauo- U BUAECOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJI1 pPa3BUTHUS
HABBIKOB ayUPOBAHMS.

4. BrinonHeHue 3aJjaHuii Ha IPSIMOM ¥ OOPATHBIN MEePeBOJ TEKCTOB U OTIIEIBHBIX MPEATOKEHUH.
5. Pa3Bepnytas Oecena ¢ o0CyXJI€HHEM JIOKJIaa 0 TEME ypoKa

Bonpoch 1151 00CyKIeHUsI:

1. Where does an advertiser work?

2. What are the main functions of n advertiser?

3. How should one prepare for a job interview?

4. What basic questions can be asked on an interview?

Cnmcok Jureparypsbi:

OcHoBHas:
1. ITuporoga JI. 1. YuebHoe mocobue "AHTnuiicKuii 115 MapkeThHra 1 pekiambl”, MockBa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapos, B. W. Aurnmiickuii s3bIk Juis SkoHOMHCTOB (a2—b2). English for business +
ayauomatepuansl B ObC : yueOHUK M MpakTHKYM Ui akajgemuyeckoro OakamaBpuara / B. W.

YBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3narensctBo FOpaiit, 2019. — 393 ¢. —

(Cepuss : bakanmaBp. Axagemumueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anexTpoHHbIH // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JomnomauTenbHas:
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1. Ilepmmna, E. FO. Aurnuiickuii s3bIk. [Ipaktuueckas rpammarvka B 2 4. Yacts 1.
Mopdonorus : yue6. nocodue st akagemuueckoro 6akanaspuata / E. 0. [lepmuna. — 2-e uzn.,
uctp. U non. — Mocksa : MznatensctBo [Opaiit, 2019. — 200 c. — (Cepus : bakamagp.
Axkanemudeckuit kypc). — ISBN 978-5-534-04036-4. — Tekcrt : anektponHsii // OBC FOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. lepmuna, E. FO. Anrnuiickuii s3bIk. [Ipaktuyeckas rpammaruka B 2 4. Yacte 2.
['maronbHbIe GOPMBI M CHHTAKCHC : yueO. mocobue st akajgemudeckoro 6akanaspuara / E. 1O.
[lepmimna. — 2-e u3z., uctp. u gon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckwii kypc). — ISBN 978-5-534-04055-5. — Tekct
anektponrusii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepuaibHO-TEXHHYECKOE o0ecriedyeHre 3aHATHS

Marepuansl A7 ayAMTOpPHOW pabOTBl B IEYATHOM WM DIIEKTPOHHOM  BHJE,
KOMIIBIOTEpHBbIE \ MyJIbTUMEIUHHBIE CPEICTBA \ KIacChl

Tema 3. The place of an Advertiser \ Marketer in the Economy.

Buabl paéors:

1. Pa3BuTHE HAaBBIKOB YTE€HUS (IIOMCKOBOT0, U3yUarOIEro, aHaIUTHYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (JUAJIOIMYECKON M MOHOJIOTMYECKOI) U NMHUCbMEHHOM peun moj
PYKOBOJCTBOM IIPENOJaBaTEIs.

3. Wcnonp3oBaHue ayauo- U BUAEOMATEPUATOB, KOMIIBIOTEPHBIX TEXHOJOTUH JIs Pa3BUTHS
HAaBBIKOB ayAMPOBaHUS.

4. BeimonHeHue 3a1aHUi Ha IPSIMON M OOpaTHBIN EPEBOJ TEKCTOB M OT/ICIBHBIX MPETIOKCHHN.
5. Pa3BepHyTas Oecena ¢ 006CyXIeHHEM J0KIa/la 110 TEME YpOoKa

Bomnpocsl 1151 00Cy:KIeHus:

1. What spheres of business can an advertiser apply his knowledge?
2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?

4. What are the sectors of the economy?

5. What is macro - an microeconomics?

Cnmcok Jimrepartypsi:

OcHoBHas:
1. [Muporosa JI. U. YuebHoe nocoOue "AHrnuiickuii 11 MmapkeTunra u pexiamst”, Mocksa PITY,
2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. U. Aurnmiickuil s3bIk a1 5KoHOMHUCTOB (a2-b2). English for business +
ayauomatepuansl B ObC : yueOHUK M MpakTHKYM Ui akajgemudyeckoro OakamaBpuara / B. W.

VYBapoB. — 2-e u3n., nepepad. u non. — Mocksa : U3znarensctBo FOpaiit, 2019. — 393 c. —

(Cepust : bakamaBp. Axamemuueckwii kypc). — ISBN 978-5-534-09049-9. — Tekct
anekTponubii // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JononHuTenbHas:

1. Ilepmmna, E. FO. Anrnuiickuii s3pik. IIpaktudeckas rpammatuka B 2 4. Yacte 1.
Mopdosnorus : yue0. mocobue 11st akagemuueckoro 6akanaspuata / E. YO. [lepmuna. — 2-e u3f.,
ucnp. u gon. — Mocksa : MznatensctBo IOpaiit, 2019. — 200 c. — (Cepus : bakanasp.
Axagemudeckuii kypc). — ISBN 978-5-534-04036-4. — Texcr : anextponnsiit // DBC IOpaitt
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmmna, E. FO. Anrmmiickuii s3bIk. IIpaktnueckass rpammartuka B 2 4. Yacte 2.
['maronpHBIe POPMBI U CHHTAKCHC : y4el. mocobue i akajaemuueckoro Oakamaspuara / E. TO.
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[lepminna. — 2-e usa., ucnp. u aon. — Mocksa : U3garensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakanaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anextporHsii // DbC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
MarepuanbHO-TeXHUYECKOE 00ecrieueHue 3aHATHS:
Martepuansl i1 ayIUTOPHON paboOThl B MEYaTHOM WM DJIEKTPOHHOM BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUHHBIE CPEICTBA \ KIacChI

Tema 4. Money

Buasbi padorni:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTUIECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (IMATOTHYECKON M MOHOJIOTMYECKOW) W MHUCHhMEHHOW peuYu MO
PYKOBOJICTBOM IperojaBaTes.

3. Wcnonp3oBanue ayauo- U BUAEOMATEpUaroB, KOMIBIOTEPHBIX TEXHOJOTUH A Pa3BUTHS
HABBIKOB ayUPOBAHMS.

4. BrinonHeHue 3aJ]aHui Ha IPSIMON ¥ OOPATHBIN MEePeBOJ] TEKCTOB U OTIEIbHBIX MPEATOKEHUH.
5. Pa3BepHyTas Oecena ¢ 00Cy X ICHHEM JO0KIIaja 1o TeME ypoKa

Bomnpocs! 1uist 00Cy:KaeHus:

1. What is the essence of a barter system?

2. What were the prerequisites for the monetary system?
3. What are the features of money?

4. What are the functions of money?

Cnucok JuTepartypsi:

OcHoBHas:
1. ITuporoga JI. 1. YuebHoe mocobue "AHrnuiickuit 1j1s MapkeTuHra u pexiamsl”, MockBa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnmiickuii s3blk Juis SkoHOoMHCTOB (a2—b2). English for business +
aynuomarepuansl B ObC : yueOHUK M MPaKTUKyM JUIsl akajemMuueckoro Oakanaspuara / B. W.

VYBapoB. — 2-e u3n., nepepad. u non. — Mocksa : U3narensctBo HOpaiit, 2019. — 393 c. —

(Cepust : bakamaBp. Axagemumueckuil kypc). — ISBN 978-5-534-09049-9. — Tekcr
anekTpoHHbIH // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlonoJaHUTeNbHAS:

1. Ilepummna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdoorus : yueb. mocodbue ans akagemuyeckoro 6akanaspuara / E. FO. [lepmmna. — 2-e usn.,
uctip. u non. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : baxamasp.
Axanemuueckuii kype). — ISBN 978-5-534-04036-4. — Tekcr : anextponHsiii / 3bC IOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Anrnniickuii s3bIk. [Ipaktudeckas rpammaruka B 2 4. Yacte 2.
['maronbHBIE POPMBI U CUHTaKCHC : y4yel. mocolOue ans akagemuyeckoro Oakanaspuara / E. 1O.
[Tepmimna. — 2-e u3g., ucnp. u gon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckwii kypc). — ISBN 978-5-534-04055-5. — Tekct
anektponHsiit // OBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MaTepuajabHO-TEXHHYECKOE o0ecrieyeHne 3aHsATHS

Marepuansl a7 ayAUTOpPHOW pabOThl B IEYATHOM WM DJIEKTPOHHOM  BHJIE,
KOMITHIOTEPHBIE \ MyJIbTUMEIUITHBIE CPEICTBA \ KIacCh

Tema S. Tema 3. Advertising Agency. Kinds of Occupations in the Advertising Sphere.
Buabl paéoTni:
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1. Pa3BuTHE HaBBIKOB YTE€HUS (IOMCKOBOT0, U3yUaroIEro, aHaJIUTHYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (JUAJIOTMUYECKON M MOHOJIOTMUYECKOI) M NMHUCbMEHHOM peun moj
PYKOBOJCTBOM IIPENOJaBaTEIs.

3. Wcnonp3oBaHue ayquo- U BUAECOMATEPUATIOB, KOMIIBIOTEPHBIX TEXHOJOTUH JJIs Pa3BUTHS
HaBBIKOB ayAMPOBaHUS.

4. BeimonHeHue 3a1aHuii Ha IPSIMON M 0OpaTHBIN NEPEeBOJT TEKCTOB M OT/ICIBbHBIX MPEATIOKCHUN.
5. Pa3BepHyTas Oecena ¢ 006cyXI€HUEM J0KJIa1a 110 TEME YpOoKa

Bomnpoce! 1151 00cy:Kk1eHus:

1. What spheres of business can an advertiser apply his knowledge?
2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?

4. What are the sectors of the economy?

5. What is macro - an microeconomics?

Cnucok JIuTepaTyphl:

OcHoBHas:
1. ITuporona JI. Y. Yuebuoe mocobue "AHIIMIACKUI 111 MapkeTuHTa U pekinambl, MockBa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapos, B. W. Aurnuiickuii s3Ik Juis dkoHOMHCTOB (a2—b2). English for business +
aynuomarepuansl B ObC : yueOHUK M MPaKTUKYM JUIsl akajgeMuueckoro OakanaBpuara / B. U.

VYBapoB. — 2-e usl., nepepad. u nomn. — Mocksa : U3znarensctBo FOpaiit, 2019. — 393 c. —

(Cepus : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anexkTpoHHbI // DBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlomonHuTebHAS:

1. Ilepmmna, E. FO. Anurnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdoorus : yaeb. mocobue ans akagemuyeckoro 6akanaspuara / E. FO. [lepmmna. — 2-e u3n.,
uctip. u non. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : baxamasp.
Axanemuueckuit kype). — ISBN 978-5-534-04036-4. — Tekcr : anextponHsiit // ObC IOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmna, E. 1O. Anrnmiicknii s3bIK. [IpakTtuyeckas rpammaruka B 2 4. Yacte 2.
['maronbHbIE POPMBI U CUHTaKcHC : y4el. mocolue ais akagemuuyeckoro Oakanaspuara / E. 1O.
[lepmimna. — 2-e u3g., ucnp. u gon. — Mocksa : UznarensctBo [Opaint, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anekTpoHHbIH // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunanbHO-TeXHUYeCKOe o0ecrieyeHue 3aHATHSA:

Marepuansl A7 ayAUTOpPHOW pabOThl B IEYATHOM WJIM DJIEKTPOHHOM  BHJIE,
KOMITHIOTEPHBIE \ MyJIbTUMETUITHBIE CPEICTBA \ KIacCh

Tema 6. Marketing Strategy

Buabl paéorni:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIET0, aHAIUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOHW (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) M MUCHMEHHOW pedr Mo
PYKOBOJICTBOM ITPENOAABATEIIA.

3. Ucnonp3oBanue ayauo- U BUAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJIS pPa3BUTHUS
HAaBBIKOB ayUPOBAHMS.

4. BrinoyiHeHUE 3aJ]aHH Ha TIPSIMOM U OOPATHBIN MEPEeBOJ TEKCTOB U OTIEIBHBIX MPEATIOKESHUH.
5. Pa3zBepnytas Oecena c o0CyXI€HHEM TOKJIaa 0 TeME ypoKa
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Bomnpocsl 1u1s 00cy:K1eHus:
1.What is a strategy?
2. Is it a long-term or a short-term plan?
3. What sphere do the words "strategy" and "tactics" come from?
4. Why do marketers have to plan company's activities?
5. What should be included in a strategic / tactical marketing plan? What is strategic marketing
aimed at?
6. What opportunities can a company realize with strategic marketing?
7. How does Philip Kotler define marketing strategy?
8. What is the purpose of strategic analysis?
9. What kinds of strategic analysis can marketers exploit?
10. What is the difference between PEST and SWOT analyses?
11. How do goals and objectives differ in terms of marketing strategy?
12. How do marketing strategy and marketing mix correlate?

Cnucok JIuTepaTyphl:

OcHoBHas:
1. ITuporona JI. Y. Yuebuoe mocobue "AHIIMIACKUI 111 MapkeTuHTa U pekinambl, MockBa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapos, B. W. Aurnuiickuii s3Ik Juis dkoHOMHCTOB (a2—b2). English for business +
aynuomarepuansl B ObC : yueOHUK M MPaKTUKYM JUIsl akajgeMuueckoro OakanaBpuara / B. U.

VYBapoB. — 2-e usl., nepepad. u nomn. — Mocksa : U3znarensctBo FOpaiit, 2019. — 393 c. —

(Cepus : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anexkTpoHHbI // DBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlomonHuTebHAS:

1. Ilepmmna, E. FO. Anurnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdoorus : yaeb. mocobue ans akagemuyeckoro 6akanaspuara / E. FO. [lepmmna. — 2-e u3n.,
uctip. u non. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : baxamasp.
Axanemuueckuit kype). — ISBN 978-5-534-04036-4. — Tekcr : anextponHsiit // ObC IOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmna, E. 1O. Anrnmiicknii s3bIK. [IpakTtuyeckas rpammaruka B 2 4. Yacte 2.
['maronbHbIE POPMBI U CUHTaKcHC : y4el. mocolue ais akagemuuyeckoro Oakanaspuara / E. 1O.
[lepmimna. — 2-e u3g., ucnp. u gon. — Mocksa : UznarensctBo [Opaint, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anekTpoHHbIH // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunanbHO-TeXHUYeCKOe o0ecrieyeHue 3aHATHSA:

Marepuansl A7 ayAUTOpPHOW pabOThl B IEYATHOM WJIM DJIEKTPOHHOM  BHJIE,
KOMITHIOTEPHBIE \ MyJIbTUMETUITHBIE CPEICTBA \ KIacCh

Tema 7. Market Research

Buabl paéorni:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIET0, aHAIUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOHW (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) M MUCHMEHHOW pedr Mo
PYKOBOJICTBOM ITPENOAABATEIIA.

3. Ucnonp3oBanue ayauo- U BUAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJIS pPa3BUTHUS
HaBBIKOB ayJIUPOBAHMSI.

4. BrinoyiHeHUE 3aJ]aHH Ha TIPSIMOM U OOPATHBIN MEPEeBOJ TEKCTOB U OTIEIBHBIX MPEATIOKESHUH.
5. Pa3zBepnytas Oecena c o0CyXI€HHEM TOKJIaa 0 TeME ypoKa
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Bomnpocsl 1u1st 00Cy:K1eHus:
1. When is it necessary to do research?
2. When do you do research?
3. What data do marketers look for conducting external market research?
4. What data do marketers look for conducting internal market research?
5. How do marketers gather information they need?
6. How can this information help a business to succeed?

Cnucok Jaurepatypsbi:
OcHoBHas:

1. ITuporoga JI. 1. YuebHoe mocoOue "AHTIMICKUH 711 MapKeTHHTa 1 pekiambl”, MockBa PITY,
2021, 116 ctp, 5,8 m.o. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. AHrnuiickuii s3bIK 1711 SKOHOMHCTOB (a2-b2). English for business +

aynmuomarepuaibl B DbC : y4eOHUK M MPaKTUKYM JUTsl akajeMudeckoro OakanaBpuara / B. U.
VYBapoB. — 2-e u3g., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 c. —

(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
annektporHbii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlonoTHHUTEIbHAS:

1. Ilepmmmna, E. FO. Anurnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdomorus : yue6. mocobue s akagemuueckoro 6akanaBpuara / E. 10. Ilepuuna. — 2-¢ u3g,.,
uctp. u pon. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : bakanasp.
Axkanemuyeckuit kypc). — ISBN 978-5-534-04036-4. — Texkcrt : anextponHsii // OBC FOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. FO. Anrmmiickuii s3bik. IIpaktuueckas rpammartuka B 2 4. Yacte 2.
['maronpHbIe POPMBI U CHUHTaKCHC : y4el. mocoOue i akaaemuueckoro Oakanaspuara / E. TO.
[lepmimna. — 2-e u3A., ucmp. u gon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepuss : bakanmaBp. Axagemuueckuil kypc). — ISBN 978-5-534-04055-5. — Texkct
anexTponnbii // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MaTepuaibHO-TeXHHYECKOe obecreyeHne 3aHsTHS

Marepuansl ans  ayAMTOPHOW pabOTBl B TEYaTHOM WM DIIEKTPOHHOM  BHJIE,
KOMIIbIOTEPHBIE \ MyJIbTUMEUIHBIE CPECTBA \ KIacChl

Tema 8. Market Segmentation

Buabl paéorsi:

1. Pa3BuTHE HaBBIKOB UTE€HUS (IIOMCKOBOTO, U3YYalOIIEero, aHAIUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOHW (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) M MUCHMEHHOW pedud Mo
PYKOBOJICTBOM ITPENOAABATEIIA.

3. Ucnonp3oBanue ayauo- U BUAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJIS pPa3BUTHUS
HAaBBIKOB ayUPOBAHMS.

4. BrinoyiHeHUE 3aJ]aHM HA TIPSIMOM U OOPATHBIN MEPEeBOJ TEKCTOB U OTIEIBHBIX MPEATOKESHUH.
5. Pa3zBepnyTas Oecena c o0CyXI€HHEM TOKJIaa 0 TeME ypoKa

Bomnpoce! qis 00cy:KkaeHus:

How can a company identify their target market?

Why is it essential for any company to conduct market segmentation?
What approaches do companies use to segment the market?

What customer traits are described by each way of market segmentation?
What is the role of a customer profile?

Nk W=
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Cnucok Jurepatypsbl:
OcHoBHast:
1. ITuporosa JI. 1. YueOHOe mocoOue "AHIHMIACKUN JUIsi MApKETHHTA U pekinambl”, MockBa

PITY, 2021, 116 ctp, 5,8 m.n. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. U. Aurnmiickuii s3Ik 111 3KoHOMHUCTOB (a2—b2). English for business +

aynuomarepuaibl B ObC : ydeOHUK U IPaKTUKYM JIJIs aKaJeMHueckoro O6akamaBpuata / B. U.
YBapoB. — 2-e usn., nepepad. u gom. — Mocksa : MU3natensctBo FOpaiirt, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekcer
anektporHbii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononuurenbHast:

1. Ilepmmna, E. FO. Anrmiickuil s3bik. [lpaktuyeckas rpammaruka B 2 4. Yacts 1.
Mopdomorus : yae6. mocodue 11 akagemuueckoro 6akanaspuara / E. FO. Ilepmuna. — 2-¢
u31., ucnp. u gpomn. — Mocksa : U3gatenscto FOpaiit, 2019. — 200 c. — (Cepus : bakanasp.
Axkanemudeckuii kypc). — ISBN 978-5-534-04036-4. — Texkcr : anexktponnsiit // 3bC KOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmna, E. FO. Anrnmiickuii s3bik. I[lpakthueckass rpammarvka B 2 4. Yacte 2.
['maronpHBIe POPMBI U CHHTAKCHUC : yued. mocoOue i akajeMudeckoro OakamaBpuara / E.
1O. Ilepmmna. — 2-e usa., ucop. u gon. — Mocksa : U3gatensctBo FOpaiit, 2019. — 172 c.
— (Cepus : bakanaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekcr :
anexTponHsbi // DBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
MarepuaibHO-TeXHHUYECKOe o0ecrieyeHre 3aHATHS:

Martepuansl A ay IMTOPHOM pabOThI B IEUaTHOM WUJTU 3JIEKTPOHHOM BHUJIE, KOMITBIOTEPHBIE \
MYJbTUMEINHHBIE CPEICTBA \ KIIACCHI

Tema 9. Integrated Marketing Communications (IMC)

Buabl paéorsi:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTHIECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOHM (IUAJIOTMYECKON M MOHOJIOTMUYECKOI) U MHUCHMEHHON peur moj
PYKOBOJICTBOM TIpETIOaBaTEsl.

3. Ucnonws3oBaHue ayauo- U BUACOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH AJi1 pPa3BUTHUS
HABBIKOB ayUPOBAHMSI.

4. BrinonHeHue 3ajaHuii Ha IPSIMON M OOPATHBIN MEePeBO] TEKCTOB U OTIIEIbHBIX MPEATOKEHUH.
5. Pa3Bepnytas Oecena ¢ o0CyXI€HHEM JIOKJIaa 0 TEME ypoKa

Bonpocs! 1151 00CyKIeHHs:

. Why did marketers come up with the idea of IMC?

. What is IMC focused on?

. What is IMC mix (4Cs)?

. Why should marketers support the same image whatever communication source they use?
. Why is trust a holy grail of a marketing strategy?

. How can IMC benefit the corporate culture?

. What steps of creating an IMC plan does the author suggest?

. Why is reviewing the plan critical?

03N DNk~ LW~

Cnmcok Jureparypsbi:

OcHoBHas:
1. ITuporoga JI. 1. YuebHoe mocobue "AHTnniicKuii 115 MapkeTuHra u pexiambl”, MockBa PITY,
2021, 116 ctp, 5,8 m.o. http://elib.lib.rsuh.ru/elib/000015782

47


https://www.biblio-online.ru/bcode/433189
https://www.biblio-online.ru/bcode/434586
https://www.biblio-online.ru/bcode/437111

2.YBapoB, B. W. AHrnuiickuii s3Ik 171 SKOHOMHCTOB (a2-b2). English for business +
aynmuomarepuansl B DbC : y4eOHUK M MPaKTUKYM JUTsl akajgeMudeckoro OakanmaBpuara / B. U.
YBapoB. — 2-¢ u3n., nepepad. u mon. — Mocksa : U3narensctBo HOpaiit, 2019. — 393 ¢. —

(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anektponHbii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlonoHHUTEbHAS:

1. Ilepmmmna, E. FO. Anrnuiickuii s3bik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdomorus : yue6. mocobue s akagemuueckoro 6akanaBpuara / E. 1O. [lepmuna. — 2-e u3g,.,
uctp. u non. — Mocksa : UznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : baxanasp.
Axkanemudeckuid kypc). — ISBN 978-5-534-04036-4. — Texkcr : anektponnsiii // DBC IOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmna, E. FO. Aurnuiickuii s3weik. IIpaktudeckast rpammaruka B 2 4. Yacte 2.
['maronsHBIe POPMBI M CHHTAKCHC : y4el. mocobue s akagemMudeckoro Oakamaspuara / E. TO.
[lepminna. — 2-e usa., ucnp. u aon. — Mocksa : M3gatensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anexTponHsbi // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunanbHO-TeXHUYeCKOe o0ecrieyeHue 3aHATHSA:

Martepuansl A5 ayIUTOPHOM paboOThl B MEYaTHOM WM DJIEKTPOHHOM  BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEICTBA \ KIacChI

Tema 10. Globalization & International Marketing

Buasbi padorni:

1. PazBuTre HaBBIKOB UTE€HHUSI (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTUIECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOM (IMAJIOrMYE€CKON M MOHOJOIMYECKON) M MUCHbMEHHOM peuyu Hoj
PYKOBOJCTBOM IIPENOJaBaTEIS.

3. Wcnonp3oBaHue ayauo- U BUAEOMATEpUaOB, KOMIBIOTEPHBIX TEXHOJOTUH A Pa3BUTHS
HaBBIKOB ayANPOBaHUS.

4. BrinosiHeHUE 3a7jaHUI Ha IPSIMOM U OOPATHBIN MEPEeBOJ] TEKCTOB U OTIEIbHBIX MPEAJIOKEHUH.
5. Pa3BepHyTas Oecena ¢ 06cyXIeHHEM J0KIa/1a 110 TeME YpoKa

Bonpocs! 1uis1 00cyxneHus:

1. What is globalization?

2. How does globalization facilitate consumers access to goods and services?
3. How do technologies help trade internationally?

4. What are positive consequences of globalization?

5. What are negative consequences of globalization?

Cnmcok Jureparypsbi:

OcHoBHas:
1. ITuporoga JI. 1. YuebHoe mocobue "AHTnuiickuii 115 MapkeTuHra u pexiamsl”, MockBa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnmiickuii s3Ik Juis SkoHOMHCTOB (a2—b2). English for business +
ayauomatepuansl B ObC : yuyeOHUK M MpaKTUKYM Ui akajgeMmudeckoro Oakanaspuara / B. U.
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3narensctBo FOpaiit, 2019. — 393 ¢. —

(Cepuss : bakanmaBp. Axagemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anekTpoHHbIH / DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JononHuTenbHas:

1. Ilepmmmna, E. FO. Anrnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdomorus : yue6. mocobue s akagemuueckoro 6akanaBpuara / E. 1O. [lepmuna. — 2-e uzg,.,
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ucrip. U non. — Mocksa : MznatensctBo HOpaiit, 2019. — 200 c. — (Cepus : bakamagp.
Axkanemudeckuit kypc). — ISBN 978-5-534-04036-4. — Tekcrt : anextponHsii // OBC FOpaiit
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. lepmmna, E. FO. Anrnuiickuii s3pik. [Ipaktuyeckas rpammaruka B 2 4. Yacte 2.
['maronbHbIe GOPMBI M CHHTAKCHUC : yueO. mocobue st akajgemudeckoro 6akanaspuara / E. 1O.
[lepmimna. — 2-e u3g., ucmp. u gon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuwii kypc). — ISBN 978-5-534-04055-5. — Tekct
anektponrusii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepuaibHO-TEXHHYECKOe o0ecriedyeHre 3aHATHS

Marepuansl s ayIUTOPHOH pabOThl B TMEYATHOM WM 3JEKTPOHHOM  BHJIE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUNHHBIE CPEICTBA \ KIacChl

Tema 11. Brand

Buabl padorsi:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOT0, U3yUarOIEro, aHaIUTHYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (JUAJIOTMYECKON M MOHOJIOTMYECKOI) M NMHUCbMEHHOM peun moj
PYKOBOJCTBOM IIPENOJaBaTEIS.

3. Wcnonp3oBaHue ayquo- U BUAEOMATEPUAIOB, KOMIIBIOTEPHBIX TEXHOJOTUH JIs Pa3BUTHS
HaBBIKOB ayJAMPOBaHUS.

4. BeimonHeHue 3a/1aHUi Ha IPSIMON M OOpaTHBIN EPEBOJ TEKCTOB M OT/ICIBHBIX MPETIOKCHHN.
5. Pa3BepHyTas Oecena ¢ 006CyXIeHHEM J0KIa/la 110 TEME YpOoKa

Bomnpocsl 1151 00Cy:KIeHus:

1. Some people consider a company logo or name to be a brand. To what extend are they right or
wrong?

2. How does Philip Kotler define a brand?

3. What functions does a brand comprise?

4. What elements does a brand involve?

5. How does a brand work as a psychological trigger?

6. How do strong brands build their target audience?

7. How does branding help outperform competitors?

Cnmcok Jimrepartypsi:

OcHoBHas:
1. [Muporosa JI. U. YuebHoe nocoOue "AHrnuiickuii 11 MmapkeTunra u pexiamst”, Mocksa PITY,
2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. U. Aurnmiickuil s3bIk a1 5KoHOMHUCTOB (a2-b2). English for business +
ayauomatepuansl B ObC : yuyeOHUK M MpaKTUKYM Ui akajgeMmudeckoro Oakanaspuara / B. U.

VYBapoB. — 2-e u3n., nepepad. u non. — Mocksa : U3znarensctBo FOpaiit, 2019. — 393 c. —

(Cepust : bakamaBp. Axamemmueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anekTponubii // DBC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JononHuTenbHas:

1. Ilepmmna, E. FO. Anrnuiickuii s3pik. IIpaktudeckas rpammatuka B 2 4. Yacte 1.
Mopdosnorus : yue0. mocobue 11st akagemuueckoro 6akanaspuata / E. YO. [lepmuna. — 2-e u3f.,
ucnp. u gon. — Mocksa : MznatensctBo IOpaiit, 2019. — 200 c. — (Cepus : bakanasp.
Axagemudeckuii kypc). — ISBN 978-5-534-04036-4. — Texcr : anextponnsiit // DBC IOpaitt
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmmna, E. FO. Anrmmiickuii s3bIk. IIpaktnueckass rpammartuka B 2 4. Yacte 2.
['maronpHBIe POPMBI U CHHTAKCHC : y4el. mocobue i akajaemuueckoro Oakamaspuara / E. TO.
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[lepminna. — 2-e usa., ucnp. u aon. — Mocksa : U3garensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakanaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekct
anextporHsii // DbC FOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
MarepuanbHO-TeXHUYECKOE 00ecrieueHue 3aHATHS:
Martepuansl i1 ayIUTOPHON paboOThl B MEYaTHOM WM DJIEKTPOHHOM BHJE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUHHBIE CPEICTBA \ KIacChI

Tema 12 Making Presentations\ Negotiations

Buasbi padorni:

1. Pa3zBuTre HaBBIKOB UTE€HUS (IOMCKOBOTO, U3YYaIOIIEro, aHAJTUTUIECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (IMATOTHYECKON M MOHOJIOTMYECKOW) W MHUCHhMEHHOW peuYu MO
PYKOBOJICTBOM IIpENOaBaTeIs.

3. Wcnonp3oBanue ayauo- U BUAEOMATEpUaroB, KOMIBIOTEPHBIX TEXHOJOTUH A Pa3BUTHS
HABBIKOB ayUPOBAHMS.

4. BrinonHeHue 3aJ]aHui Ha IPSIMON ¥ OOPATHBIN MEePeBOJ] TEKCTOB U OTIEIbHBIX MPEATOKEHUH.
5. Pa3BepHyTas Oecena ¢ 00Cy X ICHHEM JO0KIIaja 1o TeME ypoKa

Bonpocsl 1151 00CyKIeHHs

1. What is the role of verbal / non-verbal tools in a presentation?

2. How to design a slide in terms of colours, font, pictures, etc.?

3. What is the role of verbal / non-verbal tools in a negotiation process?
4. What issues are negotiable / non-negotiable in a contract?

5. Why is a small talk important?

6. Give your tips how to find a consensus.

Cnmcok Jimrepartypsbi:

OcHoBHas:
1. [Muporosa JI. U. Yuebnoe nocoOue "AHrnuiickuii 11 MmapkeTuHra u pexiamst”, Mocksa PITY,
2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnmiickuii s3Ik Ui SkoHoMHCTOB (a2—b2). English for business +
aynuomarepuansl B ObC : yueOHUK M MpaKTUKYM JUIs akajgemMuueckoro Oakanaspuara / B. U.

VYBapoB. — 2-e u3na., nepepad. u non. — Mocksa : U3narensctBo FOpaiit, 2019. — 393 c. —

(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekct
anexTponnbii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlomonHuTEHHAS:

1. Ilepummna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammatuka B 2 4. Yacte 1.
Mopdoonorus : yue6. nocodue st akagemuueckoro 6akanaspuata / E. O. [lepmuna. — 2-e uzn.,
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MaTepuaibHO-TeXHUYECKOe obecrieyeHne 3aHsITHS

Marepuansl g ayAWTOPHOW pabOTBl B TEYATHOM WM DIIEKTPOHHOM BHJIE,
KOMITbIOTEPHBIE \ MyJIbTUMEIUIHBIE CPECTBA \ KIacChl
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9.2. MeToanuyeckne peKOMEHIAIUU 10 MOAT0TOBKE MUCbMEHHBIX padoT

[TucbmenHbIe paboTHI ABISAIOTCS Kak (hopMoii 00ydeHus, Tak v GopMoit KOHTPOIIS 3HAHHIA,
YMEHUH 1 HaBBIKOB oOyuarommuxcs. Llenu BeinosHeHus pabor:

— CHCTEMAaTH3alus, 3aKpeIieHHEe W YriyOJeHHe TEeOPEeTUYECKUX 3HAHHA M YMEHHM
IIPUMEHATD UX JUIS PELICHUs] KOHKPETHBIX MPAaKTUYECKUX 3a/1a4;

— pa3BUTHE HABBIKOB pabOTHI C TEKCTOM (aHHOTHpOBaHHE, pedeprpoBaHUE, JTOTHKO-
CMBICIOBOM M CPAaBHMUTEIBHBIM  aHAJIW3  TEKCTa, HANUCAHME  AHAJIUTUYECKOTO U
apryMEeHTHPOBAHHOI'O BUJOB 3CCE);

— pa3BUTHE HABBIKOB CaMOCTOATEIbHOM Hay4dHOH palboThl (IJIaHUPOBAHUE U NPOBEJCHUE
UCCIIEIOBaHMs, paboTa ¢ HAYYHOH M CIPABOYHOW JIMTEPATYPOH, MHTEPIpPETAIHs MOTYyYSHHBIX
pe3yJIbTaTOB, UX IIPABUIIBHOE U3JI0KEHUE U OhopMIIeHNE).

KonnuecTtBo M mepeyeHb KOHTPOJIBHBIX pabOT yCTaHABIMBAETCS COOTBETCTBYIOILMMU
y4eOHbIMM IUJJAaHAMHU [0 CIELUUAIBHOCTH, YTBEP)KIACHHbIMU B YueOHoM ynpasienun PITV.
Temaruka KOHTPOJIBHBIX pabOT pa3padaTbiBaeTCsi IpernoAaBaTeseM, BEAYILIMM JIUCHUIUIMHY
«HOCTpaHHBIN S3BIK».

KonTponbHas pabora npeacTapisieT co00i MUCbMEHHBIN JIEKCUKO-TPaMMATHICCKUI TECT
Ha BONpoC (pelieHue s3bIKOBOM 3a/aud WM BBIIOJHEHHWE KOHKPETHOIO 3aJjaHus), KOTOPBIH
u3ydaercs B paMkax JucuuIuiMHbl. CopepkaHue OTBETa Ha IOCTABJIEHHBIM BONPOC BKIIIOYAET:
IIOKa3 CTYJICHTOM 3HAHUS TEOPUU W YMEHHE IIPUMEHSTH 3Ty TEOPUIO HA IIPAKTHUKE.

9.3. Unble MaTepuaIbl

Bocnuranue npodeccnoHaabHOM SI3BIKOBOM TMYHOCTH MPEnoiaraet GOpMUPOBAHUEC Y
CTYJEHTOB YMEHMH M HaBBIKOB IIOMCKa, OTOOpa M aHaiau3a HeoOXoauMol HHpopMaruu, eé
aJIeKBaTHOW MHTEPIIPETALNN M KOPPEKTHOTO M3JIOKEHUS Ha AHTJIMHCKOM s3bIKe (YCTHOTO WIIU
MUCHMEHHOTO).

[Ipe3eHTanus cTyAe€HUYECKUX JOKJIaa0B U pedepaToB OCYIIECTBIIETCS B XOJ€
y4eOHBIX Mpecc-KOH(DEepeHIUH, «KPYIJIBIX CTOJIOB» U CEMHHAPCKUX 3aHATUH, LEIbIo
NPOBEACHUS KOTOPBIX SBJISIETCS PAa3BUTHE M COBEPIIEHCTBOBAHUE CIOXHBIX YMEHUH U
HaBBIKOB JIEJIOBOTO OOIIEHHS B CHUTYyalUsAX, MaKCHUMalbHO MNpHOMMKEHHBIX K Oynymieit
npodeccroHanbHON AESITEIbHOCTH CTYJIEHTOB.

Takas opranusanus y4yeOHOro mpolecca INpelycMaTpuBaeT pelieHue psjaa
KOHKPETHBIX 3ajau:

1) 3akperuieHne  HaBBIKOB  KOPPEKTHOIO  JIEKCHKO-TPAMMAaTHYECKOro  o(hopMIICHUs

BBICKA3bIBAHUI,

2) Bocnuranue KyJIbTypbl MEKIMYHOCTHOTO OOIIEHUS;

3) @®opmupoBaHHE TIOJOXKUTEIBHOM CaMOOLIEHKM KaK CJEACTBHE YCHEIIHOIO
UCTOJIb30BAHUS 3HAHUH B MPOIIECCE MHOS3BIUHOTO OOIIEHMS;

4) CoBepllIeHCTBOBaHHE YMEHHUH M HaBBIKOB CAMOCTOSITENILHOM pPabOTHI ¢ JUTEpaTypoil

0 CHEUAIBHOCTH;

5) Pa3Burtue ymeHuil 1 HaBBIKOB HayYHO-HCCIIEI0BATEILCKON PaOOTHI.

Kpurepun ouenku

— AKTYalnbHOCTb TEMBI

— AHaiu3 CUTYyaIy, BeIJIEIeHHE TPodieM

- [TocraHoBKa 3a1a4

— ®opMyIMpOBaHUE BBIBOJOB

- VYpoBeHb BIaIEHUS] HHOCTPAHHBIM S3BIKOM
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— [TocnenoBaTenbHOCT M IOTUYHOCTDH BBICKA3bIBAaHUS
— YMeHHe TOYHO U YETKO BhIPaXKaTh MBICIIb HA UHOCTPAHHOM SI3bIKE
[TuceMenHbIE PabOTHl yU€OHBIM IUIAHOM HIIM IPOrPaMMOii HE IPEyCMOTPEHBI.
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