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1. IllosicHuTeILHASI 3aTUCKA
1.1. lean u 3apa4uy JUCHUILIHHBI

Heab AUCHMIVIMHBI — CPOPMHUPOBATH y CTYJCHTOB HAay4yHOE IPEICTaBIEHHE O TOM, B YeM
3aKJIF0YAETCs] CYUIHOCTh OpPraHU3alMd U MPOBEJCHUS KOMMYHHMKALMOHHBIX KaMIaHUH B cdepe
CBsi3ell C OOIECTBEHHOCTBIO, O CIEHU(HUKE MPUMEHEHHS OCHOBHBIX CPEICTB M METO/0B
OpraHu3alM W TPOBEJCHHMS KOMMYHHUKAIlMOHHBIX KaMIlaHMM B cdepe cBs3el ¢
OOLIECTBEHHOCTBIO, @ TAaKXXE IIOATOTOBUTH CTYJEHTOB K CaMOCTOSTENbHON IPAKTHYECKOMN
JeSTEIbHOCTH B cepe OpraHu3aluy KOMMYHHKAIIMOHHBIX KaMIAaHUHA U MEPOIPUSATHIA.

3agaun TUCHHUNJIHHBIL

® ONpeleNuTh pPOJb MOJUTHYECKOro PR W monuTuyeckoil pekigambl B TpaKTHUKaX
MOJUTUYCCKUX KOMMYHHKAIIUHA COBPEMEHHOTO OOIIIECTBa,

®  U3YYUTh PHUHIUIIBI OPTAaHU3AIMH U IPOBEJCHUS KOMMYHHUKAIIMOHHBIX KaMITaHuii B cepe
CBs13€l C 00OIIECTBEHHOCTRIO;

® O3HAaKOMHUTH CTYJEHTOB C OCHOBHBIMH TEXHOJOTHSIMH W METOJAaMH OpPTaHHM3alud H
NPOBE/ICHUS] KOMMYHHUKAIIMOHHBIX KaMITaHUH B chepe cBsA3el ¢ 00IECTBEHHOCTHIO;

e chopMHUPOBATh MPAKTHYECKHE HABBIKK OPTaHU3ALMU U IPOBEACHUS KOMMYHUKAIIHOHHBIX
KaMIaHWii B cepe CBsI3ei ¢ 0O0IMECTBEHHOCTHIO Y CTYICHTOB;

® [pOAHATU3UPOBATh METOBI aHaIH3a 3()(HEKTUBHOCTH KOMMYHHUKAIMOHHBIX KaMITaHUH B
chepe cBs3elt ¢ 00IMIECTBEHHOCTHIO.

1.2. IlepeyeHb IUIAHMPYEMBIX pPe3yJbTATOB 00y4YeHHMsI 1O AUCHMILINHE, COOTHECEHHBIX C
HHIMKATOPAMH JOCTUKEHUS] KOMIIeTeHIIUH

Komnerenuus
(Ko ¥ HAMMEHOBAHUE)

NHaukaTopbl KOMIIeTeHUHH
(KO ¥ HANMEHOBAHUE)

Pe3yiabTaThl 00y4yeHus

OIIK-1. Cnocoben
C03/1aBaTh
BOCTpEOOBaHHBIE
00IIECTBOM M UHIYyCTpUeil
MEIUATEKCTHI U (WIJIH)
MEIUANPOIYKTHI, ¥ (W)
KOMMYHHUKAI[HOHHBIE
MPOAYKTHI B COOTBETCTBUH
C HOPMaMH# PyCCKOTO U
WHOCTPAHHOTO SI3BIKOB,
0COOCHHOCTSMU MHBIX
3HAKOBBIX CHCTEM

OIIK-1.2. OcymecTBisiet
MOJITOTOBKY TEKCTOB PEKIaMBbI
U CBSA3€H C 00ICCTBEHHOCTHIO
Y MHBIX KOMMYHUKAIIMOHHBIX

HpO)IYKTOB pa3J'II/I‘~IHI>IX )KaHpOB
1 GOpMaTOB B COOTBETCTBUHU C
HOpMaMH PYCCKOTO H
WHOCTPAHHOTO SI3BIKOB,
0COOEHHOCTSIMH MHBIX
3HAKOBBIX CHCTEM

3HaTh:
— METOIUKY MMOATOTOBKH
TEKCTOB PEKJIAMBl U CBS3EU C
OOIIIECTBEHHOCTRLI0O M HHBIX
KOMMYHUKAIMOHHBIX
MPOAYKTOB Pa3IMYHBIX
KaHpoB W (opmaroB B
COOTBETCTBUM C HOpMamu
pyCCKOro SI3BIKA,
0COOEHHOCTSIMHA WHBIX
3HAKOBBIX CUCTEM
YMmeTh:
— cobuparb B UH(POPMAIMOHHO-
KOMMYHHKAIIMOHHBIX ceTsax
u HHTEPIPETUPOBATH
UHGOPMAIUIO  COIHAILHOTO U
npo(eCCHOHATLHOTO XapaKTepa;
Baagern:
npueMamMu coopa, 00padoTKU
M pacIpOCTPaHEHUS
UHQOpMaLUH
B COOTBECTCTBUH C
OOUIETIPHHATHIMY CTaHIAPTaAMHU
U TIpaBHJIaMH IPO(ECCHH.

YK-6.
YIPAaBIATH

Crocoben
CBOUM

VK 6.1. Onpenensier uenun
cOoOCTBEHHOM

3HaTh: TPAEKTOPHIO
caMOpa3BUTHA HA  OCHOBE




BPEMEHEM, BBICTPAMBATh W | JACATEIBHOCTH, OICHUBAs NPUHIIMIIOB 00pa3oBaHUs B
pealin30BbIBaTh OyTH HX JOCTIXKEHUS C TE€YEeHUE BCEH KU3HU
TPACKTOPHUIO CAMOPA3BUTHS | YUETOM pecypcos, VYMmers: . Omnpenensite Uenu
Ha OCHOBE NPUHLUIIOB | YCIIOBHIA, CPEICTB, COOCTBEHHOM J1€ATEIbHOCTH,
oOpa3oBaHHs B TEYCHHE | BPDEMEHHON TEpPCIEKTHUBEI OIICHHUBAS MyTH ux
BCel )KU3HU pa3BUTHUA JAEATEIBHOCTU U JOCTHKEHUS c y4eTOM
TUTAHUPYEMBIX pecypcoB, YCIIOBUM, CPEACTB,
pe3yJIbTaToB BPEMEHHOMN MIEePCIIEKTUBBI
pa3BUTUSL  JIEATEIBHOCTH U
IUIAHUPYEMBIX PEe3yJIbTaTOB
Bnapers:Taiim-
MEHEIKMEHTOM
VK-6.2. dopmynupyer 3naem: BAKHOCTH
e coOCTBEHHOI IUTAHUPOBAHMUS
NeATEILHOCTH, OMpPEAeIsis MEePCIEKTUBHBIX nenen
OyTH WX JOCTHXKEHHS C NESTEIbBHOCTH € Y4YeTOM
y4eTOM pecypcos, YCIIOBUH, CpEIICTB,
YCIIOBHH, CPEACTB, JUYHOCTHBIX BO3MOKHOCTEH,
BPEMEHHON MEPCIEKTUBbI STaroB  KapbepHOrO  pOCTAa,
pa3BUTHUS JEATEIBHOCTH U BPEMEHHOMN MEePCTIEKTUBBI
MIJIAHUPYEMBIX pa3BUTHUSL  JIEATETBHOCTH U
pE3yIbTaTOB. TpeOOBaHU pbIHKA TPY/a.
Ymeem: YCTaHaBJIMBaTh
IPUOPUTETHI CcOOCTBEHHO
JeSATEILHOCTH,  BBICTpauBas
IUTAHBI UX JOCTUKCHHUS.
Braoeem: meromamu OLEHKH
pa3zHO00pa3HBIX pecypcoB
(IMYHOCTHBIX,
NCUX0(U3HOTOTHUECKHUX,
CUTYaTUBHBIX, BPEMCHHBIX U
T.JA.), HUCHOJB3YEMBIX IS
perieHus 3a1a4
caMOOpraHu3alu u
CaMOpAa3BUTHSI.
OIIK-1. Cnocoben | OINK-1.1 BoigBnsier | 3Hath: 0COOEHHOCTH
co3/1aBaTh OTJIMYUTEIbHBIE OCOOEHHOCTH | OCHOBHBIX BHJIOB
BOCTpeOOBaHHbIE MEJNATEeKCTOB, KOMMYHHKAIHH,
00IIIeCTBOM U MHAYCTPHUEH | MEIUANPOIYKTOB, BO3MOKHOCTH U3 HU3YUYEHUS U
MEAMAaTeKCThl W (WIK) | KOMMYHHKAIIHOHHBIX MPAKTHIECKOTO
MEIUANPOYKThl, W (WJIN) | MPOJAYKTOB Pa3HBIX | UCIIOIH30BAHUS MPU CO3/IAHUH
KOMMYHHKAI[IOHHBIE MEANACeTMEHTOB U IaTGopM | KOMMYHUKAIIMOHHBIX
MPOJIYKTHl B COOTBETCTBUU MPOTYKTOB.
C HOpPMaMu pPYCCKOTO | YMeThb: COCTaBIsATh OCHOBHBIE
WHOCTPAHHOTO SI3BIKOB, BHU/IBI AQHATUTUYCCKUX
0COOCHHOCTSIMHU WHBIX JTIOKYMEHTOB;
3HAKOBBIX CHCTEM Bnaners: HaBBIKAMH
MUCbMEHHOW KOMMYHHUKAIIUU
B AHHOTUPOBAHHH,
pedepupoBaHIH u
MIPUKJIATHON AHAIIMTHKE

TCOPCTUUICCKHUX TCKCTOB.
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OIIK-1.2. OcyuiecTBiser
HOATOTOBKY TEKCTOB
peKiamMbl M  CBA3EU C
OO0IIECTBEHHOCTBIO U MHBIX
KOMMYHUKAIIHOHHBIX
HPOJTyKTOB Pa3IUYHBIX
XKaHpOoB © (HopMaToB B
COOTBETCTBUH C HOpPMaMu
PYCCKOTO M MHOCTPAaHHOTO
S3BIKOB,  OCOOCHHOCTSIMU
MHBIX 3HAKOBBIX CHCTEM

3HaTB: yTM U CpEICTBA
pohecCuoHaTBLHOTO
KapbepHOTO pocra,
camo00pa3zoBaHus u
CaMOCOBEPIIICHCTBOBAHUS,
3aKOHOMEPHOCTH
npodeccuoHaIbHO-
TBOPUYECKOTO U KYJIBTYpPHO-
HPABCTBECHHOTO pPAa3BUTHUSA, a
TaK xe UHCTPYMEHTBI
caMOOpraHu3aIluu

YMerb:  MIaHUpPOBAaTH U
OpPTraHU30BBIBATH
COOCTBEHHYIO JI€ATEIbHOCTD,
CaMOCTOSITCIILHO ~ OCBaWBaTh
pas3inyuHble HH()OPMALIMOHHBIE
U 00pa3oBaTeIbHBIC PECYPCHI
s MOBBIIIICHUS cBoen
KBaTM(UKALIMM ¥ PA3BUTHUSL
JUYHOCTHBIX Ka4eCTB
Baajnern: HaBbIKAMU
OpTraHU3aIuN
camoo0pazoBaHus,
TEXHOJIOTHUSIMHU
npuoOpeTeHus,
UCTIOJIb30BaHUsI M OOHOBJIICHUS
(bYHKIIMOHATBHBIX,
KOTHUTHUBHBIX, JIMYHBIX U
STHUYECKHX KOMIETSHIIUN

OIIK 2. Crniocoben
YYIHUTHIBATH TEHICHITNH
pa3BUTHS OOIIECTBEHHBIX U
rOCyJapCTBEHHBIX
WHCTUTYTOB TUTST ux
Pa3HOCTOPOHHETO
OCBEIICHHUS B CO3/IaBaeMbIX
MeAauaTrekcTax u - (Win)
Meauanpoaykrax, 1 (Win)
KOMMYHHKAITUOHHBIX
MPOAYKTaX

OIIK  2.1.
OTJIMYUTEIbHBIC
0COOEHHOCTH
MEJIUATEKCTOB,
MeIHaNnpOayKTOB,
KOMMYHHKAITHOHHBIX
MIPOYKTOB pa3HBIX
MEIUACErMEHTOB u
miatdopm;

BrisgBiser

3HaTh: TCHACHIUNU PA3BUTHUA

OOIIIECTBEHHBIX u
rOCyAapCTBEHHBIX
I/IHCTI/ITYTOB JJIA Hux

Pa3sHOCTOPOHHETO OCBEIEHHS
B CO3/]aBa€MbIX MEJMAaTEKCTaxX
U (MIM) MeAuanpoayKTax, U
(M)  KOMMYHHKAIIMOHHBIX
POIyKTaxX

YMeTb: yUUTHIBaTh TEHACHIIUH
pa3BUTHS OOIIECTBEHHBIX U
rOCyJapCTBEHHBIX
WHCTHTYTOB TUTst 170
Pa3HOCTOPOHHET0 OCBEIIEHUS
B CO3/]aBa€MbIX MEHATEKCTaxX
U (UIM) MEAMANnpOAyKTaX, U

(W)  KOMMYHHUKaIMOHHBIX
MPOJIyKTax

Bnaners: CcO3aHuEM
MEJIMATEKCTOB u ()
MEINanpoaAyKTOB, U  (WJIH)
KOMMYHUKAIIMOHHBIX

MIPOYKTOPB
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OIIK 2.2.
YYUTHIBATh OCHOBHEIE
TEHACHIUN pa3BUTHS
00IIIeCTBEHHBIX n
rOCYIapCTBEHHBIX
WHCTUTYTOB TIPH CO3/IaHUH
TEKCTOB PEKJIaMbl U CBA3EH
C O0OIIECTBEHHOCTHIO H/WIN
KOMMYHHKAITHOHHBIX
MIPOTYKTOB.

CrocobeH

3HaTh: TEHACHIUU PA3BUTHUS
00IIECTBEHHBIX u
roCyJJapCTBEHHBIX

WHCTUTYTOB TMpPHU CO3JIaHUHU
TEKCTOB PEKJIaMbl U CBS3EH C

00IIECTBEHHOCTHIO w/nnu
KOMMYHHKAITHOHHBIX
IPOIYKTOB.

YMeTh: YUUTHIBaTH OCHOBHBIC
TEHIEHIUN pa3BUTHUSA
00I1IECTBEHHBIX u

TOCyAapCTBCHHBIX
WHCTUTYTOB IpHU CO3JaHUHU
TEKCTOB PCEKJIaMbl U CBA3EH C

0OLIECTBEHHOCTBIO u/nnm
KOMMYHHKAITHOHHBIX
IPOIYKTOB.
Buamers: co3maHuemM TEKCTOB
peKiIamMbl U CBs3eH ¢
0OLIECTBEHHOCTBIO u/nnm
KOMMYHHKAITHOHHBIX
IPOJIYKTOB.
OIIK 7. Cnocoben | OIIK 7.2. OcymectBisier 3HaTh: P PeKTHI u
yuuThiBaTh 3PGEeKThl U | 0TO0p nH(popmanuu, MOCJICICTBHS cBOCH
MIOCJIEACTBUS CBOEH | MpodecCHOHATbHBIX npodeccnoHaIbHON
npodeccnoHanbHOM CpEeICTB u IPUEMOB NESITeNIbHOCTH, crenys
JIESITETbHOCTH, cledys | peKiaMbl M CBS3€H C NPUHIATIAM COLMAIIBHOM
OPUHIUIAM  COLMAIBHOM | 0OLIECTBEHHOCTHIO B OTBETCTBEHHOCTHU
OTBETCTBEHHOCTH COOTBETCTBUU c YMeTb: OCyIECTBIATH OTOOP
MPUHIIUIIAMHA uH(popMaIuy,
COLIMAIBHON Ipo(heCCUOHATIBHBIX CPEICTB
OTBETCTBEHHOCTHU U U MIPUEMOB PEKJIaMbl U CBsI3eit
ITHYECKUMH HOpMaMH, C 00IIECTBEHHOCTHIO
MPUHSITHIM Brnagets: npuHmnamu
npodecCOHATBHBIM COLIMATILHOW OTBETCTBEHHOCTH
C000111eCTBOM U OTUYECKUMH  HOpMaMu,
MPUHITHIMU
poQeCCHOHATbHBIM
co0011eCTBOM

1.3. MecTO AMCHUILIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

I[I/ICLII/IHJ'II/IHa OTHOCHUTCS K 00513aTeIbHOM YacTH 0a30BBIX JUCHUIIIINH y‘-IC6HOI“O Ij1aHa.

Jlis ocBOEHUSI JHUCUUIUIMHBI HEOOXOJMMBI KOMITETEHIIMH, C(HOPMUPOBAHHBIE B XOJ€
U3Yy4YeHUs CIAEAYIOINX AUCLUIUIVH:
e Teopus u npakTHKa MEINAKOMMYHHKAIUI

Teopus 1 pakTHUKa NEPErOBOPOB
MeHeKMEHT B peKiIaMe U CBA3SIX C 0OIECTBEHHOCTHIO

Opranuzanys 1 NpoBeJeHNe KOMMYHHKAIIMOHHBIX KaMIaHUN
Opranuzanys ¥ NpoBeJeHNe KOMMYHHUKAIIMOHHBIX KaMIIaHUH B peKiame




B pesynbrare ocBOo€HUS TUCHUIUIMHBI (OPMUPYIOTCS KOMIIETEHIIUU, HEOOXOAUMBIE ISt
W3Y4YEHUS CIACAYIOMMX JUCIUIUIHNH U MPOXOXKICHUS MTPAKTHUK:
e IIpodeccronanbHO-03HAKOMUTEIbHAS TPAKTUKA
e Hayuno-uccnenoBarenbckas padora

2. CTpyKTYypa JUCUMILIIUHBI
OO6mmast TpyA0€MKOCTh TUCIUILUIMHBI cOcTaBisieT 3 3.e., 108  akageMUYecKHUxX 4acoB.
CTpyKTypa IMCUMIJIMHBI JIS 04HO# hopMbI 00yUeHM I
O6beM TUCHUIUIMHBI B (hOpME KOHTAKTHOW paboThl 0O0yYaromMXCs ¢ MeJarorndyecKuMu

pabOTHUKAaMU U (WJIM) JTUIAMH, IPUBIIEKAEMBIMU K pealn3alny 00pa3oBaTeIbHON MPOrpaMMbl Ha
UHBIX YCIOBUSIX, IPU IIPOBEACHUH YUEOHBIX 3aHATUI:

Cemectp | Tun yueOHBIX 3aHATUI KonnuectBo yacos
7 Jlekuuun 20
7 CemuHapbl/1a00paTOpHBIE PaOOTHI 22
Bcero: 42

O6bem nucHMIUIAHBL (MOAYJsl) B (pOopMe CaMOCTOATEIbHOW pPabOThl OOYYAIOIIUXCS
cocraBnsieT 48 akajgeMHuecKux yaca(oB).

CTpyKTypa AUCHUIIMHBI 1151 04HO-3204HOI (popMBbI 00yUeHUs

O0beM nucHUIIIMHBL B (hOpMEe KOHTAKTHOM paboThl 00y4aromuXcs ¢ MeAaroruuecKuMu
paboTHUKAMU U (WJIM) JIMLAMU, IPUBJIEKAEMbIMHU K peanu3alii 00pa30BaTeIbHOM IPOrpaMMbl Ha
UHBIX YCIOBMSIX, IPH MTPOBEACHUH YUEOHBIX 3aHATHI:

Cemectp | Tun yueOHBIX 3aHATHIA KosmmuecTBo yacoB
8 Jleknun 8
8 CemuHapbl/1abopaTopHbIE padOTHI 16
Bcero: 24

Ob6vem aucuuIUIMHBL (MOIYJsl) B (hOpME CaMOCTOATENbHOM paboThl 00yYaIOUIMXCS
cocTaBisieT 66 axageMHuecKux yaca(oB).

2. Discipline structure
The total labor intensity of the discipline is 3 Credit, 108 academic hours.

Discipline structure for full-time training

The scope of the discipline in the form of contact work of students with pedagogical
workers and (or) persons involved in the implementation of the educational program on other
conditions during training sessions:

Semester | Type of training sessions Hours

7 Lectures 20

7 Workshops/Lab Works 22
Total: 42
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The scope of the discipline (module) in the form of independent work of students is 48

academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical
workers and (or) persons involved in the implementation of the educational program on other
conditions during training sessions:

Semester | Type of training sessions Hours

8 Lectures 8

8 Workshops/Lab Works 16
Total: 24

The scope of the discipline (module) in the form of independent work of students is 66

academic hours.

3. Coaep:xkaHue TUCHHUIIMHBI

HaunmMmeHoBaHHe
Ne | paznena
JUCIHHMILIMHDBI

Conep:xaHue

IToHsTHE KaMITAaHUN
B cepe peKiIambl U
CBS3€M C
00IIIECTBEHHOCTBIO

OcHOBHBIE MOJIENIN TTOCTPOCHUS KaMIaHUii B chepe cBs3eit C
00I111eCTBEHHOCTHIO; COJIEpKaHUE U OCHOBHBIE 31eMeHThl PR
KaMIIaHUU B POCCUIICKON U MUPOBOM IpakTuke. YnpasieHue PR
nporieccoM. Mozenbs RACE ocHOBHBIE 1Iaru: ucciaeaoBaHue
(ompenenenue, yTOYHEHHE TPOOIJIEMBbI; INIAHUPOBAHUE U
MpOrpaMMHUpOBaHUE (CTpaTErMYECKUil aHaIN3, pa3paboTka
MPEIJIOKEHUS, YTBEPIKICHUE TPOTPaAMMBI); I€UCTBUE U
KOMMYHMKaIUs (peanusalius IporpamMmbl); OLIEHKA IPOrpaMMbl
(pe3ynbTaThl, MOCIEICTBUS, KOPPEKTUBBI).

Mogens I'puna. OCHOBHBIE AJIEMEHTHI: OO B3TJIST; HAMEPEHHS
U 1IeJIH; 1IeJIeBbIE ayIUTOPHH; KIIFOUEBBIE COOOIEHUS; CTPaTErts;
TaKTHKa / eI TeNIbHOCTD; rpaduK; pacxoibl; KOHTpoJb. Crenuduka
1 cBOeoOpasue, MPEeMMYIIEeCTBA U HEJOCTATKU PA3IMYHbIX MOJEIEH.

OCHOBHBIE THUIIBI U
2 | BUIBI pEKIaMHBIX
u PR xamnanun

Knaccugukanus pekaMHbIX KaMIaHUH: 0 TTOCTABJICHHBIM LIETISIM,
0 TEPPUTOPUATBHOMY OXBAaTy, [0 MHTEHCUBHOCTH BO3JICHCTBHS Ha
noTpeduTeNs, Mo NepUOANYHOCTH UCIIOIB30BAHUS PEKIIAMBI.
[Tonstue «tema PR xamnanuny. BeisiBnenne teM, ux pa3padoTka.
Tema kamMnaHuy Kak OCHOBHOH (pakToOp ee MpOorpaMMHUpPOBAHMS.
«Mopnusie TeMbl» PR kammanuii B 0usHece: IR; PA.
INocynapcrBennsie PR kammanuu (GR). Environmental PR;
Litigation PR. Ux creuunguka, 0cOOEHHOCTH MOJATOTOBKU 1
MIPOBE/ICHUSI.

Kammnanwust 1o 3amycky HoBoro Op3Haa. KaMnanus 1o OTKphHITHIO
¢upmsl (launch). Opranusanus u npoBeeHNE MEPOTIPUATUN
workshop. Kammannn B cepe moTpeOUTENHCKOTO PHIHKA U YCIYT.
Kamnanuu no pabore ¢ nepconansoM. O01iee 1 0COOEHHOE.
Ctparerus, TaKTUKa, MPOrpaMMHUPOBAHUE.

OcHOBHBIE 3TaIbI
3 | mIaHupoBaHUsA
KaMmmaHu# B chepe

IlnannpoBanue kaMnaHuu B cepe cBs3el ¢
o01mecTBeHHOCTHI0. 1. KOMMYHUKaIIMOHHBIN ay/IUT.
[IpensapurenbHblii aHanu3 cpesl nepes nposeaeHueM PR
kaMnaHuy. OreHKa o01Iero KOHTEKCTa OpraHu3aliy KaMIIaHUH,
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PEKIIaMBI CBSI3EH C
00I11€CTBEHHOCTBIO

HaMmepeHuii u neneid. Onpenenenre mpooIeMbl, EIEBBIX
ayJIMTOpUH, KaHAJIOB KOMMYHUKAILIWH, BBISIBJICHUE TEHACHIIAN.
Mertoab! cOopa u ananuza uHpopmarun [loaroroBka
QHAJINTUYECKUX JOKYMEHTOB I10 UTOTaM MCCIIEIOBAHUN.
[IpoBenenue crpaTernyeckoro aHajau3a u aHajau3a KOHKYPEHTHOU
Cpelpbl.

2.CocraBieHue nporpaMmbl KaMIIaHUU.

Omnpeaenenue o01IEro NOAX0/1a peajin3alui KOHKPETHON TaKTUKH;
LieJIel BO3IeHCTBUS Ha OOIIECTBEHHOE MHEHUE, OLICHKU
IIOTCHIMAJIBHBIX PUCKOB, BBITOJl, IOCIEACTBHUI; OKOHYATEIbHBIN
BbI0Op. @opMupoBaHue rpaduKa MPOBEACHUS KAMIIAHHH U OOIINX
pacxonoB. CocraBieHnue Meauaniana v miana PR-meponpusituid.
IInanupoBaHue pexkiIaMHON KaMnaHuM: 1. YcTaHoBIeHHUE Lenei
U UIeHTU(UKALMY 1I€JIeBOro phlHKa; 2. PazpaboTka crparteruu u
TaKTHUKU CaMOM peKJIaMHON Kamnanuu; 3. PazpaboTka crpareruu u
TaKTUKHU BBIOOPA CPEICTB peKyiaMbl. POJIb CHTYallMOHHOTO aHAJIN3a
B pa3paboTKe MIaHa peKJIAMHOM KaMIIaHUU

OCHOBHBIE dTAITBI

ITo3TanHoe mMpoBeeHNEe PEKJIAMHON KaMNaHuu: 1. ucxoas u3
LIETTU PEKJIaMHOM KaMITaHUU OTPEeNesieTCs 001as cTpaTerus
pekIamMoaTens, CTpaTerust MapkeTUHTa U MapKETHHTOBBIX
KOMMYHUKAIUH, KOHKYPSHTHI M UX MPOIYKIUS; 2. OTPEICIIIeTCS
azipecHas ayJuTopus (K KoMy oOpallleHbl peKIaMHbIE COOOIIEHUS)
Y 1IeJTH KOMMYHHKAITNH; 3.YTBEPKIaeTMSI MEIMAIIaH UCXOIS U3
OTIpeIeNIEHHBIX CPECTB peKJIaMbl U TpaduK MPOBEICHUS
MEPOIPUATHIA; 4.pa3padaThIBAlOTCS PEKIAMHBIE COOOIICHUS;

4 TpOBCACHIA 5.popmupyercs cMeTa pacxo1oB; 6 IO COCTaBICHHOMY ILIaH
pexiiaMHbIX 1 PR -POPMHDY P ’ y y
CAMIIAM BeJleTCs pa3pabdOoTKa M M3rOTOBJICHUE PEKJIaMBI , 3aKyIKa MecTa 1
BpeMeHu B CMU; peanu3zanus npakTuyeckas BCeX HaMEUeHHBIX
MEpONPHUITHH.
[ToaranHoe nposeaenue PR-kaMmanuu: onpenenesue agpecHon
ayAUTOPHH, aHAIU3 KOHKYPEHTHOW CPEJibl, aHaJIu3 CUTYalluu,
ONpeJIeJICHUE CTPATETUN U TAaKTUKH, Ay IMTOPHOE, KaJIEHIAapHOE,
(huHAHCOBOE W Meua-TUIAHUPOBAHUE, TPUHIUT YeThIpeX P u
omuoro F.
[Tpo6nemsb! onieHkH 3 (PEKTUBHOCTH KaMIaHUM: CyObEKTUBHBIE U

Ouenka 00BEKTUBHBIE (PaKTOPHI OIIeHKH. «cuncnseMbie» u
«HEUCYUCIIAEMbIE pe3ybTaThy. [lapameTphl «MCUUCITSIEMBIX)

s exTuBHOCTH

5 .. | pesynpTaToB no Hopmany Croyny.
KOMMYHHUKAIIMOHHOU
CAMIIAHII [Ipumenenne metoa pacuera KodhPUIueHTa YKBUBATCHTHBIX

pEKIaMHBIX 3aTpaT Ipu oreHke dPPpeKkTuBHOCTH Kammanuid. PR
Value.

3. Discipline content

Ne [ Discipline section Content
Basic models for building campaigns in the field of public relations;
The Concept of an the content and main elements of PR campaigns in Russian and
1 Advertising and world practice. PR process management. The RACE model is the
Public Relations main steps: research (definition, clarification of the problem;
Campaign planning and programming (strategic analysis, proposal

development, program approval); action and communication
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(program implementation); Evaluation of the program (results,
consequences, adjustments).

Green's model. Main elements: general view; intentions and goals;
target audiences; key messages; strategy; tactics / activities; graph;
expenses; control. Specifics and originality, advantages and
disadvantages of different models.

The main types and
types of advertising
and PR campaigns

Classification of advertising campaigns: by the goals set, by
territorial coverage, by the intensity of impact on the consumer, by
the frequency of advertising use.

The concept of "PR campaign theme". Identification of topics, their
development. The theme of the campaign as the main factor in its
programming.

"Trendy topics" of PR campaigns in business: IR; PA.

Government PR Campaigns (GR). Environmental PR; Litigation
PR. Their specifics, peculiarities of preparation and conduct.

A campaign to launch a new brand. Launch campaign. Organization
and holding of workshops. Campaigns in the field of consumer
market and services. HR campaigns. General and special. Strategy,
tactics, programming.

The main stages of
Planning Public
Relations
Advertising
Campaigns

Public Relations Campaign Planning. 1. Communication audit.
Preliminary analysis of the environment before conducting a PR
campaign. Assess the overall context of the campaign organization,
intentions, and goals. Identification of the problem, target
audiences, communication channels, identification of trends.
Methods of collecting and analyzing information Preparation of
analytical documents based on the results of research. Conducting
strategic analysis and analysis of the competitive environment.

2. Drawing up a campaign program.

Defining a general approach to the implementation of specific
tactics; the purpose of influencing public opinion; assessment of
potential risks, benefits, consequences; Final choice. Formation of a
schedule for the campaign and general expenses. Drawing up a
media plan and a plan of PR events.

Advertising campaign planning: 1. Setting goals and identifying
the target market; 2. Development of the strategy and tactics of the
advertising campaign itself; 3. Development of strategy and tactics
for the choice of advertising media. The Role of Situational
Analysis in the Development of an Advertising Campaign Plan

The main stages of
advertising and PR
campaigns

Step-by-step implementation of the advertising campaign: 1.
Based on the purpose of the advertising campaign, the general
strategy of the advertiser, the strategy of marketing and marketing
communications, competitors and their products are determined; 2.
the target audience (to whom the advertising messages are
addressed) and the goals of communication are determined; 3.
approving the media plan based on certain means of advertising and
the schedule of events; 4. Advertising messages are developed; 5. A
cost estimate is formed; 6 according to the drawn up plan, the
development and production of advertising, the purchase of space
and time in the media is carried out; implementation of almost all
planned activities.

Step-by-step implementation of a PR campaign: determination of
the target audience, analysis of the competitive environment,
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analysis of the situation, determination of strategy and tactics,
audience, calendar, financial and media planning, the principle of
four P's and one F.

Evaluating the
effectiveness of a
communication
campaign

Problems of Evaluating the Effectiveness of Campaigns: Subjective
and Objective Evaluation Factors. "Measurable" and "Incalculable”
Results. Parameters of "calculable" results according to Norman
Stone.
Applying the method of calculating the equivalent advertising cost
ratio when evaluating the effectiveness of campaigns. PR Value.

4. Ob6pa3oBaTeIbHbIE TEXHOJIOTHH

B mepuon BpeMEHHOr0O MPUOCTAHOBIICHUSI MOCEIICHUsS] O0y4aroUMMUCS MOMEIICHUN U
tepputopun PITY. mna opranuzamuu y4eOHOro Impoliecca ¢ MPUMEHEHHEM JJIEKTPOHHOIO
0o0y4eHUs W JUCTAHIMOHHBIX O0pa30BATEIBHBIX TEXHOJOTHH MOTYT OBITH HCITOJIb30BAHBI
cnenyromue o0pa3oBaTesIbHbIE TEXHOJIOTHH:

— BHACO-JICKIINU

— OHHaﬁH-HeKHHH B PCKHUMC PCAJIbHOI'O BPECMCHH

— JJICKTPOHHBIC y‘Ie6HI/IKI/I, y‘~IG6HI)I€ HOCO6I/I$[, HAaY4YHBIC U3JJaHUA B 3JICKTPOHHOM BHUAC U
AOCTYII K UHBIM 3JICKTPOHHBIM O6pa30BaTeHLHLIM pecypcam;

— CUCTEMBI AJId 3JICKTPOHHOT'O TCCTHUPOBAHUSA;

— KOHCYJIbTAallU C UCIIOJIb30BAHUECM TCIICKOMMYHUKAIITUOHHBIX CPCACTB.

paborta

Ne HaumeHnoBanue Buabl yueonoii | OOpa3oBare/bHble 1 HH(POPMaLIMOHHbIE

n/n pasaeia padoThI TEXHOJIOTHH

1 2 3 5

1. (Ilonarne xammanum B(JIexkums 1 [Ipobnemuass  nekuust C  NPUMEHEHUEM
chepe  pekiIambl U npeseHTanMu B rnporpamme Power Point ¢
CBsA3EH c IIOMOILBIO IIPOEKTOpa
00IIECTBEHHOCTHIO

IIpakTueckoe Huckyccus

3aHsTue |

CamocrostenbHas |KoHCyIpTUpOBaHNE M TPOBEpPKa JOMAIIHUX
paborta 3aJIaHMI.

2. |OcHoBHble  THOBI  u|Jlekums 2 [IpobnemuHas  nekuust C  NPUMEHEHUEM
BHJIBI peKJIaMHBIX U PR npeseHTanMu B rnporpamme Power Point ¢
KaMITaHU’ IIOMOILBIO IIPOEKTOpa

[IpakTueckoe Huckyccns

3aHsTHE 2

CamocrostenbHas |KoHCyIbTUpOBaHNE M TPOBEpKa JOMAIIHUX
paborta 3a/TaHH.

3. |OcHOBHBIE stansl|JIlekuus 3 [IpoGnemuas  nekuust ¢  [NPUMEHEHHEM
IUTAHUPOBAHUS npe3eHranuu B mporpamme Power Point c
KaMmIaHuié B cdepe ITOMOIIIBIO ITPOEKTOpA
peximambl  cBaserd  c|lIpaktuueckoe Huckyccus
00IIECTBEHHOCTHIO 3aHsTHE 3

[IpakTueckoe Huckyccus
3aHsTHE 4
CamocrositenbHas |KoHCyIbTUpOBaHNE M TPOBEpPKa JOMAILIHUX

3aJaHuN.
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4. |OcHOBHBIE stansl |JIeknus 4 [Ipobnemuass  JeKust C  NPUMEHEHUEM
IPOBECHUS npe3eHTauuu B mporpamme Power Point ¢
pexmamMHblXx u PR IIOMOIIBIO IIPOEKTOPA
KaMIaHUuu

[IpakTueckoe Huckyccns

3aHsATHE 5

[IpakTueckoe Huckyccns

3aHsATHE 6

CamocrosrenbHas |KoHcynpTUpOBaHHE U TpPOBEpKa JOMAILITHUX
pabota 3aJIaHuH.

5. |Ouenka [IpakTrueckoe Huckyccus
3¢ (HEeKTUBHOCTH 3aHsitue 7
KOMMYHHKAITMOHHOMN
KaMITaHUU CamocrostenbHas |KoHCyIbTUpOBaHHE U NPOBEpPKA JOMAILIHUX

paborta 3aaHUMN.

5. OueHka IAHUPYEMBIX Pe3yJIbTATOB 00y4eHUs!
5.1. Cucrema ouneHMBaHUs

®opMa KOHTPOJISA Makc. KoJIu4ecTBO 0aJU10B
3a oany|Bcero
padory
Texkymui KOHTPOJIb:
e [pe3eHTaluus WHAMBUAYaJIbHBIX 2 24
IIPOCKTOB
e BBINOJHEHHE YYEOHBIX 3aaHui 1-2 11
Ha MPaKTUYECKUX 3aHITHIX
e TectupoBaHue (Temsl 1-3) 5 25
[TpomMexxyTouHas aTTecTalus 40
HToro 3a tucuuniaud 100 6anmoB

[Tomy4yeHHBI COBOKYIIHBIN PE3yIbTaT KOHBEPTUPYETCS B TPAJAULIMOHHYIO IIKAIYy OLIEHOK
U B LIKay olileHOoK EBporeiickoii cuctemsl nepeHoca U HakorieHus kpeautoB (European Credit
Transfer System; ganee — ECTS) B cooTBeTCTBHM € TabIULIEH:

100-6annpHas TpaionHas mkaa [lIxana
IKasia ECTS
95 -100 A
2304 OTJIUYHO B
68 — 82 XOpOIIO 3a4TE€HO C
56 —67 D
50_55 YAOBJIETBOPUTEILHO E
20—-49 FX
0-19 HEYJI0BJIETBOPUTEIHHO HE 3a4TEHO F

5. Evaluation of the Learning Outcomes

5.1. Evaluation system

Control form Max points
For unit Total
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Monitoring:

¢ Individual project 2 24

e Classwork 1-2 11

e Testing 5 25
Intermediate control 40
Total per semester 100 points

The total result obtained is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (hereinafter — ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95 —100 A

23904 excellent B

68 — 82 good credited C

56 — 67 . D

5055 satisfactory E

30__139 unsatisfactory fail IEX

5.2. KpnTepml BbICTABJICHHUA OLICHKHU MO JUCHUIIJIUHE

Bananl/ Ornenka no
MIxana JQUCIUIIINHE
ECTS

Kputepun ouneHku pe3yabTatoB o00y4eHHsl IO
AMCUMILINHE

BeicraBisiercss oOyuaroiemycs, €cid OH TIJIyOOKO Hu
MIPOYHO YCBOWJI TEOPETUYECKHM W IPAKTHYECKUI
MaTepuana, MOXKET IPOJEMOHCTPUpPOBaTb d3TO HA
3aHATUSIX U B XOJ1€ TPOMEKYTOUHOM aTTeCTallH.
OOyuaronuiicss UCYEpPIBIBAIONIE U JIOTHYECKH CTPOMHO
n3naraet yueOHbI MaTepua, yMEeT YBA3bIBATh TEOPHUIO
C TPaKTUKOW, CHpAaBIIIETCS C pEUIeHHWEM 3ajad
npodeccrnoHabHOM HanpaBIEHHOCTH BBHICOKOTO YPOBHS
CIIO)KHOCTH, TPAaBUJIBHO OOOCHOBBIBAET IPHUHSTHIE
pelIeHus.

CBob6o1HO OpUEHTUPYETCS B yaeOHOU u
npodeccnoHanbHOM TUTEpaType.

«OTJIIHYHOY/
«3a4TEHO
(oTmuyHO)»/
«3aUTECHOY

100-83/
A, B

OrneHka Mo AMCUUITIIMHE BBICTABIIAIOTCS 00ydaroIeMycst
C y4€TOM pe3yJbTaTOB TEKYILIEH M IIPOMEKYTOYHOU
aTTECTalUU.

KomnereHnuu, 3akpeIul€HHblE 3a  JUCLMIUIMHOM,
c(hopMHUPOBAHBI HA YPOBHE — «BBICOKHIN.
BrictaBisiercss  oOydaromiemycsi, €Clid  OH  3HaeT
TEOPETHUYECKUI U MPAKTUYECKUI MaTepHall, IPAMOTHO U
«XOopouIo»/ [0 CYLIECTBY M3JaraeT €ro Ha 3aHATUAX M B XOJH€
82—-68/ «3a4TEHO MPOMEKYTOUHOMN aTTeCTalluH, HE JIOTTyCKast
C (xoporto)»/ CYIIIECTBEHHBIX HETOYHOCTEH.

«3a4TEHO» OOyyaromuiics NMpPaBUIbHO NMPUMEHSET TEOPETUUYECKUE
MOJIOKEHUS TPU  PELIEHUM TPAKTUYECKUX  3ajad
npodeccnoHaIbHOM HAIPaBJIEHHOCTH Pa3HOTO0 YPOBHS
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CIIO)KHOCTH, BJaJeeT HEOOXOMUMBIMU [UISI  3TOTO
HaBbIKAMH U MIPUEMAMH.

JlocTaToOYyHO XOpOIIO OPUEHTUPYETCS B YYEOHOU W
npodeccuoHaIbHOM JTUTepaType.

OreHKa MO AMCUUIUIMHE BBICTABIISIOTCS 00yUYaIoeMycst
C yu€TOM pe3ylbTaTOB TEKYIIeW M TNPOMEXKYTOUHON
aTTeCTallUU.

Komnerennuu, 3akperui€HHblE 3a  JUCHHILIUHOM,

c(OpPMHPOBAHBI HA YPOBHE — «XOPOLIHIAN.

67-50/

«YOBJICTBOPH-
TEITBHOY/
«3aUTCHO
(ynoBieTBOpHU-
TEJILHO )»/
«324TEHOY

BrictaBnsercs oOydaromeMycsi, €cid OH 3HaeT Ha
0a30BOM YpOBHE TEOPETUYECKHH U TMPAKTHUYECKUN
MmaTepuai, AOMYCKaeT OTAeNbHbIe OIIMOKW NpU €ro
M3JIOKEHUM Ha 3aHATUAX U B XOJIE IIPOMEKYTOUHOH
aTTeCTalUU.

OOyuarommiics HCIIBITBIBACT onpenencHHbIe
3aTpyAHEHUS B PUMEHEHUHU TEOPETHUUECKUX
NOJIOKEHUM TPU  PEIICHWM IPAKTHUYECKUX  3a]a4
npohecCHOHANTBbHOM  HANpPaBIEHHOCTH CTAaHJIAPTHOTO
YPOBHS CJIOHOCTH, BIaIe€T HEOOXOIUMBIMU JIJIsl 3TOTO
0a30BbIMU HaBBIKAMH U IPUEMAMH.

JleMOHCTpHUpYET 10CTaTOUHbIN YPOBEHb 3HaHUS y4eOHOM
JUTEPATYPHI 110 AUCIHUILIMHE.

OneHka no AMCUUILIIMHE BBICTABIISAIOTCS 00ydaroIeMycst
C y4€TOM pe3yJbTaTOB TEKYLIEH MU MPOMEKYTOUYHOUN
aTTeCTalUu.

Komnereniuu, 3akpemia€éHHble 32  AUCLUIUIMHOM,
chopMHUPOBAHBI HA YPOBHE — «JIOCTATOYHBII.

49-0/
F, FX

«HCYAOBJICTBOPHUTC

JILHOY/
HE 3a4TEeHO

BricTaBisiercss oOydaroiemycsi, €Clii OH He 3HaeT Ha
0a30BOM ypOBHE TEOPETHYECKHM M MpaKTHUYECKUM
MarepHuai, JomyckaeT TIpyOble OmHMOKM Tpu  ero
M3JIOKEHUN Ha 3aHATUAX M B XOJI€ IPOMEKYTOUYHOH
aTTeCTalUu.

OOyyaromuiics UCHBITHIBAET CEPbE3HBIE 3aTPYIHEHUS B
IIPUMEHEHUN TEOPETUYECKUX ITOJIOKEHUN IIPU pELICHUN
MIPAaKTHYECKUX 3a1a4 npo¢eCCUOHATILHON
HAIIPaBJICHHOCTH CTAHIAPTHOI'O YPOBHS CIOKHOCTH, HE
BJIaJicE€T HEOOXOOUMBIMM JUIsl 3TOTO HaBBIKAMH U
IpPUEMAMHU.

JemoHcTpupyeT (¢parMeHTapHbIe
JIUTEPATYPBI 110 JUCLUILIMHE.
OneHka 0 AMCHUILINHE BBICTABIISIOTCS 00yUaroeMycs
C y4€TOM pe3yJbTaTOB TEKYLIEH M IIPOMEKYTOYHOU
aTTECTALlUN.

Komnerenuuu Ha YpPOBHE «JIOCTaTOYHBIN Y,
3aKperIEHHbIE 32 AUCUUIIIMHON, HE c)OPMHUPOBAHBI.

3HaHUA Yy4yeOHOI

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by discipline




100-83/
A B

«Excellent» /
«Credited
(excellent)» /
«Credited»
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It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material comprehensively
and logically, knows how to link theory with practice, copes
with solving professional problems of a high level of
complexity, and correctly substantiates the decisions made.
Fluently navigates educational and professional literature.
The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «highy level.

8268/

«Good» /
«Credited
(good)» /
«Credited»

It is awarded to the student if he knows the theoretical and
practical material, presents it competently and essentially in
classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels of
complexity and has the necessary skills and techniques for
this.

He is well versed in educational and professional literature.
The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «good» level.

67-50 /
D, F

«Satisfactory»/
«Credited
(satisfactory)»/
«Credited»

It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some mistakes
when presenting it in class and during intermediate
certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «sufficient» level.

49-0/
F, FX

«unsatisfactory»
/ fail

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
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Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

5.3. OneHounble cpeacTBa (MaTepHaJbl) MJsl TEKYLIero KOHTPOJISI YCIeBaeMOCTH,
NPOMEKYTOYHOM aTTECTAMM 00y4aIOLINXCsl IO JUCHHILIHHE
5.3.1. KoHTpoJibHBIE BONPOCHI VI MOATOTOBKH K IPOMEKYTOYHOM aTTeCTalluM.

N —

nbhw

o 90

11.

12

16.
17.

18.
19.

20.
. CpaBHI/ITeJ'IBHHﬁ dHAJIM3  OpraHHU3aluun KaMIIaHUM B peKiiamM€ U  CBA3AX C

21

22.

IIpoBeneHne COMOIOTNYECKUX UCCIIEN0BAaHUN B X0€ pekiiaMHOoU 1 PR-kammanum.
OCHOBHBIE HaNPABJICHHUS KMCCICIOBAHUN JUIsI pa3padOTKHM M MPOBEICHUS KaMIaHUN B
peKIIaMe | CBS3SIX ¢ OOIIECTBEHHOCTBIO.

KoMMyHHKaIMOHHBINA ayAUT KaK COCTAaBHAs 4YacTh peKjIaMHON U PR-kamnanuu.
Pa3pabotka o01ieit koHuenuu pexiaamMHon 1 PR-kaMnanuu J1st KOMMEpUECKOoro ceKTopa
OcoOeHHOCTH pa3pabOTKM M pealu3alid KaMIIaHUHd B peKJlaMe W CBS3SIX C
00IIECTBEHHOCTHIO B C(hepe TEICKOMMYHHUKAIIHHA.

Pa3paboTka oOmieid KoHmenmuu pekiamMHOW W PR-kammanwm pmns  oOmiecTBeHHOU
OpraHu3auu

Pa3zpaborka oOmieit koHuenuuu pekiamMmHoM M PR-xkammaHum myis rocyaapcTBEHHOTO
YUPEKICHUS

®dopmupoBaHue 0a3bl JaHHBIX IS MPOBEJACHUS peKiIaMHON u PR-kamnanuun

Paspabotka TexcToB it ipoBeneHus 3 hekTuBHON pekiaMHol u PR-kammanum.

. Ucnone3oBanne ycimyr peknamHoro / PR-areHTcTBa B XOme  mpoOBencHUS

UH(MOPMAIIMOHHON KaMITaHUH.
®dakTop BEIOOpa BpeMEHH B pa3pabOTKe U pealn3allii KaMIIaHuH.

. OTaIbpl IPOBENECHUS PEKIAMHON KaMIIaHUU
13.
14.
15.

Orarnbl POBEICHUSI KaMIIaHUU B CBS3SIX C 00IIECTBEHHOCTHIO

[TpaBuna pacyera Oro/pkeTa pekiiaMHoi 1 PR-kaMnanum u coBpeMeHHast paKkTHKa.
[IpuHIMIIBI COCTaBIEHUSI MEIHUA-KapThl U €€ NMPOAYKTUBHOTO MCIOJIB30BAHUS BO BpEMS
IIpoBeeHNs peknamMHon u PR-kamnanuu.

AHan3 OCHOBHBIX apaMeTPOB MeAHaIlIaHa.

[TpuBneuenre MH(OPMAIMOHHBIX CIIOHCOPOB BO BpeMs OpraHM3allud U TPOBEICHHUS
KaMITaHU{ B PeKJIaMe U CBSA3SIX C 00IIECTBEHHOCTHIO.

[Tpobnema oueHkn >(QPEKTHBHOCTH peaNu3aluy KaMIlaHUH B peKilaMe U CBs3fAX C
OO0IIECTBEHHOCTBIO.

Metoauku u3mMepeHus rnokasaTesnei oleHku 3pPeKTUBHOCTH pekiaMHoi 1 PR-kammnanuu.
Crneuunduka npoBeneHns KaMIIaHUH B peKJiaMe U CBA3SIX € OOIIECTBEHHOCThIO B pErMOHaX

obmecTBeHHOCTHIO B Poccuu u 3a pybGexom.
[IpoBeneHne COLMOIOTUUECKUX OMPOCOB M MapKETUHTOBBIX UCCIEAOBAHUM MPHU OIICHKE
3 PEeKTUBHOCTH KaMTIaHUH B PEKJIaMe U CBA3SX C OOMIECTBEHHOCTHIO.

5.3 Evaluation tools (materials) for ongoing monitoring of progress, intermediate
certification of students in the discipline.
5.3.1. Example questions for control work.

l.
2.

Conducting sociological research during an advertising and PR campaign.
Main areas of research for the development and implementation of advertising and public
relations campaigns.



10.
11.
12.
13.
14.

15

16.
17.

18.

19.

20.
21.

22

18

Communication audit as an integral part of an advertising and PR campaign.
Development of a general concept of an advertising and PR campaign for the commercial
sector

Features of the development and implementation of campaigns in advertising and public
relations in the field of telecommunications.

Development of a general concept of an advertising and PR campaign for a public
organization

Development of the general concept of an advertising and PR campaign for a government
agency

Formation of a database for advertising and PR campaigns

Development of texts for conducting an effective advertising and PR campaign.

Use of the services of an advertising / PR agency during the information campaign.
Timing factor in the development and implementation of a campaign.

Stages of an advertising campaign

Stages of a public relations campaign

Rules for calculating the budget of an advertising and PR campaign and modern practice.

. Principles of drawing up a media map and its productive use during an advertising and PR

campaign.

Analysis of the main parameters of the media plan.

Attracting information sponsors during the organization and implementation of advertising
and public relations campaigns.

The problem of assessing the effectiveness of campaign implementation in advertising and
public relations.

Methods for measuring indicators for assessing the effectiveness of an advertising and PR
campaign.

Specifics of campaigns in advertising and public relations in the regions

Comparative analysis of the organization of campaigns in advertising and public relations
in Russia and abroad.

. Conducting sociological surveys and marketing research to assess the effectiveness of

campaigns in advertising and public relations.

5.3.2. [IpumepHasi TeMaTUKA TOKJIAA0B, MPe3eHTAIMIi:

1.

Nk

10.

11
12

Kamnanusg kak mnpoumecc AESITENbHOCTH M KOMIUIEKC Mepomnpustuil. Cneunduxa
pexiaMHOM U PR-kammnanuu.

Otimune PR-kamnannu ot PR-akmun.

OcHoBHbI€ 3Tanbl NpoekTHpoBaHus PR-kammanun.

Ayaut 3aka3zunka. AHaIu3 KOMMYHHKAIIMOHHBIX TOTOKOB.

OcHOBaHMs IPOEKTUPOBAHMSL: ITpobsieMa, uaes, HIoTPeOHOCTb, BO3MOXKHOCTb.

MeTtop! nHGDOPMALIMOHHON aHAIMTUKU U IPOTHOCTUKHU: KOHTEHT-aHaIN3, UBEHT-aHAJIN3.
Metoab!l MHPOPMALMOHHOW aHAIUTHUKU M MPOTHOCTHKH: acCOLMATUBHBIA METOJ, METOJ
AQHAJIOTUU, MOJIETTUPOBAHHUE.

Metoapl MH)OPMAITMOHHON aHAJIUTUKA M MPOTHOCTUKM: HKCHEPTHBIE OIEHKH, METOJ
Henbdu.

Onpoc 0011IeCTBEHHOT0 MHEHUS KaK METO/1 UH(OPMAIIMOHHON aHATUTUKH ¥ IIPOTHOCTHKH.
Crneuunduka u knaccudpukanus uenei pexiaamaon u PR-kammnanun.

. [loHsTHE LIETIEBOM ay IMTOPUH U KIIFOUEBBIX LIEJIEBBIX IPYNN pekjIaMHOU U PR-kamnanuu.
. KonnuecTBeHHbIE M KaY€CTBEHHBIE METO/IbI UCCIIEAOBAHUS LIEJIEBOM ayJUTOPHUH.

13.
14.
15.

Bunsl u ocobeHHOCTH cTpaTeruil pexnamHoi u PR-kammanum.

WNndpopmanronHoe mianuposanue. [lonstue napopMamoHHOro NoBoa.

WHCTpyMEHTHl MeIHMarjJaHUpPOBaHUS: MEHa-TUIaH, MeIua-KapTa, Meaua-opud, «cerka
BELIAHM.



16.
17.

18.

19.
20.

21.

22.

23.

24.

25.
26.

27.
28.

29.
30.
31.
32.
33.
34.

35.

36.
37.
38.
39.
40.
41.
42.

43.
44,

45.

46.
47.

48.

49.
50.
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CoOwITHiTHOE IIaHupoBaHue. Busl pekiaMubix 1 PR-MeponpusiTiii 1 ©X 0COOEHHOCTH.
dopmatsl MeponpuATUil (COOBITHIA): Tpecc-KoH(pepeHnus, OpuuHT, KpaTKOe 3asBICHUE
JUISL TIPECCHI, PECC-TYP.

dopmaTbel MeponpusTHA (COOBITHI): TIEPEMOHHSI OTKPBITHS, JC€Hb OTKPBITBHIX JBEpEH,
MIpUEM, TIOCeeHNE (BU3HT).

DopmaTsl MEPOTIPUATHIA (COOBITHIA): TPE3EeHTALUS, IETyCTaIUs, BRICTABKa, IpPMapKa.
dopmarel MEpONpUATHH (COOBITHI): MUKET, MUTHUHI, LIECTBUE, NEMOHCTpalus, (idm-
MOO.

®dopmarel MeponpuiaTH (COOBITHIA): KOHIEPT, (ecTuBaib, KOHKYpC, MapadoH,
TOBapUIIECKUN MaTy.

Crernduka n meronosorust padorsl co CMU B pexume IIIaHUPOBAaHUS U OpraHU3aluu
KaMITaHUH.

AHanu3 pUCKOB M aHTUKPU3MCHOE PEarupOBaHUE B PEKUME IJIAHUPOBAHUS PEKJIAMHON U
PR-xamnanumu.

OCOOeHHOCTH pPECypCHOr0 IUIAHUPOBaHMUsSI U OrojKeTHpoBaHus pekjgamMHoM u PR-
KaMITaHUU.

Knaccuguxkanus pecypcos. [locTosiHHBIE U IEpEMEHHBIE 3aTPAThI.

Onenka s¢ddexTuBHOCTH peknamMHOW u  PR-kammanun. OxumaeMble pe3yIbTaThl-
HPOAYKTHI U pe3yIbTaThl-3()(hEKTHI.

Kpureprnu u nmokasarenu oneHku 3 GeKTHBHOCTH.

Kamnanus kak mpouecc IesSTeNIbHOCTH U KoMIUleke Meponpusatuil. Chneuuduka
peknamuoi u PR-kammanum.

Otimune PR-kamnannu ot PR-akmum.

OcHoBHbI€ 3TaIbl NpoekTHpoBaHus PR-kammnanuu.

Aynut 3aka3zyuka. AHaIu3 KOMMYHHKAIMOHHBIX IOTOKOB.

OcHOBaHMS MPOEKTUPOBAHMSL: TPOOIIEeMa, UAes, TOTPEOHOCTh, BO3MOXKHOCTD.

Mertonbl HH(OPMAILIMOHHON aHAIUTUKU U IPOTHOCTUKK: KOHTEHT-aHAJIN3, UBEHT-aHAJIM3.
MeTto1b1 HTHPOPMAIIMOHHON aHAMTUKU W MPOTHOCTUKU: ACCOIIMATUBHBIA METOJ, METOJ
AQHAJIOTUH, MOJIEITMPOBAHHUE.

Mertonbl MHQOPMAIMOHHOW aHAJIMTUKH U MPOTHOCTHUKU: SKCIEPTHHIE OLEHKHU, METO
Henbdu.

Onpoc 00111eCTBEHHOT0 MHEHMSI KaK METO ] MHPOPMAIIMOHHON aHAIUTUKH U IPOTHOCTHKHU.
Crneuunduka u knaccudpukanus nuenei pexaamaoi u PR-kammnanun.

ITonsTHE LIETEBOM Ay IMTOPUH U KJIFOYEBBIX LEIEBBIX Py pekiaaMHoi 1 PR-kamnanun.
KonuuecTBeHHBIE M KAYECTBEHHBIE METO/IbI UCCIIEA0BAHNS LIEIEBON ay IMTOPUH.

Bunpl u ocobenHoctu crpateruii pexinamuoit 1 PR-kamnanum.

NudopmannonHoe mianupoBanue. [lonsatue nHpopmManoHHOTo MOBOJA.

WHCcTpyMEeHTBl MenualIaHupOBaHUS: MeJIua-IulaH, Meaua-kKapTra, Meaua-Opud, «cerka
BELIaHU.

CobbITuitHOE T1aHupoBanue. Bunpl pexinamubix u PR-meponpusatuii 1 ux 0coOeHHOCTH.
dopmatel MeponpuaTuil (COObITHIT): pecc-KoH(pepeHus, OpuuHT, KpaTKoe 3asBICHUE
JUISL TIPECCHI, TIPECC-TYP.

dopmatel MeponpHUATHHA (COOBITHUI): LIEPEMOHMS OTKPBITUS, JI€Hb OTKPBITBIX JBEpEH,
MIpUEM, TIOCeIeHNE (BU3HT).

dopmaTsl MEpONIPUATHIA (COOBITHI): Tpe3eHTalus, IETyCTalus, BEICTaBKa, ipMapKa.
®opmaTsl MepOnpUsITHI (COOBITHIA): MUKET, MUTHHT, IIECTBUE, AEMOHCTpalus, (idi-
MO0.

®opmaTsl  MeponpusTHid  (COOBITHI): KOHIEpPT, (QecTuBalb, KOHKYpPC, MapadoH,
TOBapUILIECKUI MaTy.

Crneuunduxa u Mmerononorus padotsl co CMU B pexxnmMe MIaHUPOBaHUS U OpraHU3alun
AHanu3 pUCKOB M aHTUKPU3MCHOE PEarupOBaHUE B PEKUME IIJIAHUPOBAHUS PEKIIAMHOMN U
PR-kammnanuu.



51.

52.
53.
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OC0oOCHHOCTH PECYpCHOTO TUIAHUPOBAHHMS U OIOJDKETUPOBaHUS pekiaMHOW U PR-
KaMIaHUH.

Knaccudukanus pecypcos. [locTosiHHBIC U IEpeMEHHBIE 3aTPaThI.

Ornenka 3¢ dekTuBHOCTH pekiaMHoi U PR-kammanun. OxuiaeMbie pe3yIbTaThl

5.3.2. Example topics of reports and presentations

1.

Nk WD

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

21

23.
24.

25

27.
28.

29.
30.
31.
32.
33.
34.

35.
36.
37.
38.

39

A campaign as a process of activity and a set of activities. Specifics of advertising and PR
campaigns.

The difference between a PR campaign and a PR action.

The main stages of designing a PR campaign.

Customer audit. Analysis of communication flows.

Design principles: problem, idea, need, opportunity.

Methods of information analytics and forecasting: content analysis, event analysis.
Methods of information analytics and forecasting: associative method, analogy method,
modeling.

Methods of information analytics and forecasting: expert assessments, Delphi method.
Public opinion polling as a method of information analytics and forecasting.

Specifics and classification of the goals of an advertising and PR campaign.

The concept of target audience and key target groups of an advertising and PR campaign.
Quantitative and qualitative methods of researching the target audience.

Types and features of advertising and PR campaign strategies.

Information planning. The concept of information occasion.

Media planning tools: media plan, media map, media brief, “broadcasting network”.
Event planning. Types of advertising and PR events and their features.

Formats of events (events): press conference, briefing, brief press statement, press tour.
Formats of events (events): opening ceremony, open day, reception, visit (visit).

Formats of events (events): presentation, tasting, exhibition, fair.

Formats of events (events): picket, rally, procession, demonstration, flash mob.

. Formats of events (events): concert, festival, competition, marathon, friendly match.
22.

Specifics and methodology of working with the media in the mode of planning and
organizing a campaign.

Risk analysis and anti-crisis response in planning an advertising and PR campaign.
Features of resource planning and budgeting of an advertising and PR campaign.

. Classification of resources. Fixed and variable costs.
26.

Evaluating the effectiveness of an advertising and PR campaign. Expected results are
products and results are effects.

Criteria and indicators for assessing effectiveness.

A campaign as a process of activity and a set of activities. Specifics of advertising and PR
campaigns.

Difference between a PR campaign and a PR action.

The main stages of designing a PR campaign.

Customer audit. Analysis of communication flows.

Design principles: problem, idea, need, opportunity.

Methods of information analytics and forecasting: content analysis, event analysis.
Methods of information analytics and forecasting: associative method, analogy method,
modeling.

Methods of information analytics and forecasting: expert assessments, Delphi method.
Public opinion polling as a method of information analytics and forecasting.

Specifics and classification of the goals of an advertising and PR campaign.

The concept of target audience and key target groups of an advertising and PR campaign.
Quantitative and qualitative methods of researching the target audience.



21

40. Types and features of advertising and PR campaign strategies.

41. Information planning. The concept of information occasion.

42. Media planning tools: media plan, media map, media brief, “broadcasting network™.
43. Event planning. Types of advertising and PR events and their features.

44. Formats of events (events): press conference, briefing, brief press statement, press tour.
45. Formats of events (events): opening ceremony, open day, reception, visit (visit).

46. Formats of events (events): presentation, tasting, exhibition, fair.

47. Formats of events (events): picket, rally, procession, demonstration, flash mob.

48. Formats of events (events): concert, festival, competition, marathon, friendly match.
49. Specifics and methodology of working with the media in planning and organization mode
50. Risk analysis and crisis response in planning an advertising and PR campaign.

51. Features of resource planning and budgeting of an advertising and PR campaign.

52. Classification of resources. Fixed and variable costs.

53. Evaluating the effectiveness of an advertising and PR campaign. Expected results

5.3.3. [IpuMepHbIe BONPOCHI TECTa

1. Kakoro ypoBHsl A0/LKHBI J10cTHYb PR-cmenmajncTsl B cBOeii padore ¢ pa3iuuHbIMHU
rpynnamMu o0IecTBeHHOCTH:

a. uH(pOpMaMOHHOTO

b. uHGOPMAIIMOHHOIO C 3aJaHHOM 3MOIUEH

¢. MH(OPMAIMOHHOTO C 33JJaHHOM SMOIIMEN U TOTOBHOCTHIO K JICMCTBHUIO

d. aBTOMaTmyeckoii (6€31yMHOI) TOTOBHOCTBIO K JIEHCTBHUIO

2. lleab1o J1000MpoBaHMS SABJISIETCS:
a. co3JaHue 0JaroXkenaTeIbHOIO OTHOIIEHUS K opranu3anuu (pupme)
(dbopmupoBaHue JInaepa MHEHU

C. MHHLIHMHAPOBAHUE 3aKOHOIPOEKTA
d. 3akperuieHue B 3aKOHOJIATENIBHBIX aKTaX YAaCTHBIX HHTEPECOB
€. BBICTPAMBAHUE B3aUMOJICVCTBUI TOCYAAPCTBEHHBIX CTPYKTYP M OPraHU3aLUN

3. B mupoBoii npakTuke yrBepanJjach nposeneHue PR-npoexToB B 4 3Tama, 4ro Hamuio
BbIpa:kenue B popmysie RACE. KakoB nocaeannii sram:

a. OICHKa

b. neiicrBue

C. HCCIIEJIOBAaHUE

d

4. Ilpu kakoii MoJeIH KOMMYHHKAIUA YYUTHIBACTCH POJIb JHICPOB MHEHHII:
a. OJIHOIIAroBOU
b. AByxmIaroBoi
C. TpexuaroBou

5. Kakoii u3 nepe4mncjieHHbIX CI0CO00B He ycneneH npu GopMUpPOBAHUM UMMIKA:
a. OIHCaTENbHbIN
b. aHaTUTHYECKUI
C. OLEHOYHBIN

6. B npouecce n3dnpareabHoilt kamnannu PR-cnennaancTsl 3aHUMAIOTCS OPraHu3aluei:
a. TOJIMTHYECKOW PEKIIaMBbI
b. MONIUTUYECKO MpomaraHbl
C. TOJUTHYECKOI OOpbOBI
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7. Uro npeacrasisieT co00ii 03KrpayHaep:
a. TEMaTUYeCKYI0 MOJO0OPKY MaTepHaioB U JOChE aKTyalIbHON MPOOIEeMBbI
b. ToxOOpKy MaTepuaioB 0 KPYITHOM COOBITHH JUIS pa3fadu )KypHATUCTaM
c. ofiiee omucaHWe OpraHMU3alMM, BKIIOYAIONIEE €€ KPaTKyI0 HUCTOPHIO U aHaimu3 cdepbl
JIeATETbHOCTH
d. Ouorpaduyeckyio cipaBKy 0 pyKOBOIUTENSAX KOMIIAHUU

8. Merox m3MepeHHsi, KOTOPbI NPUMEHSIeTCS JIsi BbIIBJEHHUS IOJIOKEHUA JIOaell B
rPaHUIaxX ONpeae/JIeHHOr0 KOHTUHYYMA, Ha3bIBAETCS:

a. TO3UIMOHUPOBAHHUE

b. pamxupoBaHue

C. NIKaJUpPOBaHHUE

9.Bbipakenne (GyHKINH, KOTOPYI0 OpPraHU3alusi WJIHM MPOEKT NbITAIOTCH BbIPA3UTh B
o01ecTBe Ha3bIBACTCH:

a. Muccus
b. Bumenue
C. CJOTaH

10. ®upMeHHBIH CTHJIb — 3TO:
a. EI[I/IHCTBO MMOCTOAHHBIX XYJOXCCTBCHHBIX U TCKCTOBBIX 3JICMCHTOB BO BCCX PCKIAMHBIX
pa3paboTKax U CPeACTBAX PEKIaMBbI
b. I'padwudeckwnii r1eMEHT TOBapHOTO 3HAKA
c. Omnpenenenne pony U MUCCUHM OPraHU3aLUN
d. TlmanupoBaHue U onpeaeseHHas MOCIeA0BATEIFHOCTh cocTaBsomux PR-nestensnoctn

11. Yto He oTHOCUTCH K (pOPMATIBHBIM METOaM HCC/IeJOBAHNSA?
a. (okyc-rpymnisl
b. rnyOUHHBIE HHTEPBBIO
C. KOHTEHT-aHaJIN3
d. ompockr

12. JlokanabHasi peKJIaMHasi KAMIAHUS OTHOCUTCSI K KAMIAHUSIM 110
a. TIOCTaBJICHHBIM IENISM
b. TeppuTOpHUATHEHOMY OXBATy
C. HMHTEHCHUBHOCTH BO3JIEHUCTBUS HA MOTPEOUTEINS
d. TepuoAMYHOCTH UCTIOIH30BAHUS PEKIIAMBI

5.3.3. Sample test questions

1. What level should PR specialists reach in their work with various groups of the public?
a. Information
b. informational with a given emotion
c. informational with a given emotion and readiness for action
d. automatic (thoughtless) readiness for action

2. The purpose of lobbying is:

creating a favorable attitude towards the organization (firm)
b. Formation of an opinion leader

c. Initiation of the Bill

d. Consolidation of private interests in legislative acts

o
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e. building interaction between government agencies and organizations

3. In world practice, PR projects are carried out in 4 stages, which is expressed in the RACE
formula. What is the last step:

a. evaluation

b. action

c. exploration

d

4. Which communication model takes into account the role of opinion leaders:
a. One-step
b. Two-step
c. Three-step

5. Which of the following methods is not successful in the formation of the image:
a. descriptive
b. analytic
c. evaluative

6. In the course of the election campaign, PR specialists shall organize:
a. Political Advertising
b. Political Propaganda
c. Political Struggle

7. What is a backgrounder:
a. thematic compilation of materials and dossiers of the current problem
b. A selection of materials about a major event to be distributed to journalists
c. A general description of the organization, including a brief history of the organization and
an analysis of the scope of its activities
d. Curriculum vitae about the company's executives

8. The method of measurement that is used to identify the position of people within the
boundaries of a certain continuum is called:

a. positioning

b. ranking

c. Scaling

The expression of the function that an organization or project is trying to express in society
is called:

a. mission
b. vision
c. slogan

10. Corporate identity is:
a. Unity of constant artistic and textual elements in all advertising designs and advertising
media
b. Trademark Graphic Element
c. Defining the role and mission of the organization
d. Planning and sequencing of PR activities

11. What are not formal research methods?
a. Focus groups
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b. In-depth interviews
c. Content Analysis
d. Polls

12. Local advertising campaign refers to campaigns for
a. Set Goals
b. Territorial coverage
c. intensity of impact on the consumer
d. frequency of use of advertising

5.3.4. buiieTsl K 3K3aMeHY

buner 1
Aynut 3aka3zunka. AHaJIu3 KOMMYHHKAIIMOHHBIX TOTOKOB.
OcHOBaHMs IPOEKTUPOBAHUSL: ITpodIIeMa, uaes, HOTPeOHOCTb, BO3MOYKHOCTb.

buner 2
Crennduka u kaccupukanus 1nenei pexiaamMaoi u PR-kammanuy.
[TonsiTre LeneBOi ayIMTOPUU U KITFOUEBBIX LIEJIEBBIX TPYIIN pekiaMHoi u PR-kamnanuu.

buner 3

AHaiu3 pUCKOB M aHTUKPU3MCHOE pearnpoBaHHE B PEXHUME IUIaHUPOBaHMs pekiaamHod u PR
KaMITaHUH.

Oco0eHHOCTH PECYPCHOTO TUTAHUPOBAHUS U OFOPKETUPOBaHUS peKiiaMHOi u PR -kammanum.

buner 4
KonuuecTBeHHBIE M KAYECTBEHHBIE METO/IbI MCCIIEA0BAHUS LIEIEBON ay IMTOPUH.
Bunp u ocobenHoctu crpateruii pexinamuoit 1 PR-kamnanum.

buner 5
WHCTpyMEeHTHI MeIMaTuIaHUpOBaHM: MeIa-TUIaH, Melna-KapTa, Meaua-opud, «ceTka BEeIIaHus.
CobbITuitHOE T1aHupoBaHue. Bunbl pexknamubix 1 PR-meponpustuii 1 ux 0coOEHHOCTH.

buner 6
Otimmmune PR-kamnanun ot PR-akmun.
OcHoBHbI€ 3Tanbl NpoekTHpoBaHus PR-kammanuu.

buner 7
Bunsl 1 ocobenHocTu crpareruii pekiamioi u PR-kammnanum.
WNndpopmanronHoe mianuposanue. [lonstue napopMamoHHOro NoBoja.

buner 8

CoOpbITHiiHOE TUTaHUpOBaHKE. Bunibl pexnamubix 1 PR-Meponpustvii 1 uX 0COOEHHOCTH.
®opmaTsl MeponpusiTuil (coObITUI): Mpecc-KoHpepeHus, OpuduHr, KpaTkoe 3asBICHHE IS
IIPECCHI, IPECC-TYP.

buner 9
Crnemuduka u knaccudukarus menei pexiiamaon u PR-kammannm.
IToHsATHE LIENEBON Ay IUTOPUU U KIIFOUEBBIX LEJEBBIX IPYII pekinaMHor U PR-kammanum.

bumner 10
Knaccudukanus pecypcos. [locTostHHBIC U TIEpeMEHHBIC 3aTPATHI.
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Onenka 3¢ hekTuBHOCTH pexiiamHoi U PR-kammanuu. Oxkuaempie pe3ysibTaThl
5.3.4. Example tickets for the exam

Ticket 1
Customer audit. Analysis of communication flows.
Design principles: problem, idea, need, opportunity.

Ticket 2
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 3
Risk analysis and anti-crisis response in planning an advertising and PR campaign.
Features of resource planning and budgeting of advertising and PR campaigns.

Ticket 4
Quantitative and qualitative methods of researching the target audience.
Types and features of advertising and PR campaign strategies.

Ticket 5
Media planning tools: media plan, media map, media brief, “broadcasting grid”.
Event planning. Types of advertising and PR events and their features.

Ticket 6
The difference between a PR campaign and a PR action.
The main stages of designing a PR campaign.

Ticket 7
Types and features of advertising and PR campaign strategies.
Information planning. The concept of information occasion.

Ticket 8
Event planning. Types of advertising and PR events and their features.
Event formats: press conference, briefing, brief press statement, press tour.

Ticket 9
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 10
Classification of resources. Fixed and variable costs.
Evaluating the effectiveness of an advertising and PR campaign. Expected results

6. YueOHO-MeTOANYeCKOE U HH(PpOpMAaLHOHHOE o0ecTIeYeHne 1M CHMIIJIMHbI
6.1. Cicoxk MCTOYHUKOB M JIMTEPATYyPhI

Jlumepamypa:

OcHosHas:

1. xedbxunc ®., Anun /1. [Mabnux pueitmnz: Yued. nocodue mis By3os / Ilep. ¢ anri. mox
pen. B.JI. Epemuna. — M. : OHUTU-AAHA, 2017 — 416 c. — (Cepust «3apyOexHblit
yueOHuK»). - ISBN 978-5-238-00567-9. - Tekcr : oanekrponHsii. - URL:
https://new.znanium.com/catalog/product/1028534



https://new.znanium.com/catalog/product/1028534

10.

1.

12.

13.

14.

26

OcHOBBI peKiIaMbl: Y4eOHHUK JJISl CTYIEHTOB BYy30B, 00y4aloluXcsl By30B, 00yUaroUuxcs 1Mo
cnenuanbHocTsIM 032401 «Peknamay, 080301 «Kommepuus (toprooe neno)», 080111
«Mapketunr» / F0.C. Bepuanckas [u ap.] ; mox pea. JI.M. Imutpuesoii. — M. : OHUTU-
HAHA, 2017. — 351 c. — (Cepus «A30yka pexnambi»). - ISBN 978-5-238-01252-0. - Teker
: anekTpoHHbIA. - URL: https://new.znanium.com/catalog/product/1028739

Tanreiit, M. BecemupHas ucropusi pexiambl: YueOHnoe nocodue / Tanredt M., - 3-e usn. -
Mocksa :AnbpnuHa [1a6., 2016. - 286 c.: ISBN 978-5-9614-5787-2. - TekcT : 3NEKTPOHHBIMH.
- URL: https://new.znanium.com/catalog/product/912588

. Beuerxanun, JI. A. Beuterkanuu, [[. A. Teopus W mnpakTuka naOIWK PHIICHIIH3

[DnexTpoHHEIpecypc]: yaeoHoe mocodue/ . A. BeutenkanuH. - 4-¢ u3d., crep. - Mocksa :
®JIMHTA, 2019. - 371 c. — ISBN 978-5-9765-0272-7. - Tekct : snexkrpoHHsiid. - URL:
https://new.znanium.com/catalog/product/1047502

JlonoanumenvHnas:
apxos, @. . HTerpripoBaHHbBIE KOMMYHMKALIMHU: IIPABOBOE PErYJIMPOBAaHUE B PEKIIAME,
CBSI35X C 00IIeCTBEHHOCTHIO M KypHanmucTuke / [llapkoB @.U., - 3-e u3xa. - Mocksa :/lamkoB
n K, 2016. - 336 c.: ISBN 978-5-394-00783-5. - Tekct : snexkrpoHHblii. - URL:
https://new.znanium.com/catalog/product/414955
Yymukos, A. H. Peknnama u cBsi3u ¢ 00111€CTBEHHOCTBIO: IPOPECCHOHATbHBIE KOMIETEHIIUU:
Yyebnoe nocobue / Uymuko A.H., bouapoBa M.II., Camoiinenko C.A. - Mocksa :Jleno
AHX, 2016. - 520 c. ISBN 978-5-7749-1135-6. - Tekct : snextpoHHslii. - URL:
https://new.znanium.com/catalog/product/634963
lapxos, ®@. . UHTerpupoBaHHbIE KOMMYHHUKAIIMU: peKiiamMa, TabIuK pUICHIIIH3, OpEeHIUHT:
Yuebnoe nmocobue / [lapkoB ®.1. - Mocksa :/lamkos u K, 2018. - 324 c.: ISBN 978-5-394-
00792-7. - Tekct : anexTponHsbiid. - URL: https://new.znanium.com/catalog/product/342869
Uymukos, A.H. Pexnama u cBs3u ¢ OOIIECTBEHHOCTHIO: UMUK, pemyTaius, OpeHa : y4eo.
nocodue a1 cTyeHToB By30B / A.H. UyMukoB. — 2-e u3., ucnp. u 1on. — Mocksa : AcIiekT
[Tpecc, 2016. — 159 ¢. — (YueOuuk HOBOTO TTOKOJIeHHs). - [ISBN 978-5-7567-0819-6. - Tekcr
: anektpoHHbId. - URL: https://new.znanium.com/catalog/product/1039478
[lnakos Illmakosckuii, B. O. Opranuzanuss ¥ NpoBeIEeHUE PEKIAMHBIX MEpPONpPUATUN
nocpenctBoM BTL-kommynukanuii / [lInakosekuit B.O., YUyrynosa H.M., Kupunsuyk 1.B.,
- 3-e m3a. - Mocksa :JlamkoB u K, 2017. - 126 c.: ISBN 978-5'394-02168-8. - TekcT :
anekTpoHHBbIN. - URL: https://new.znanium.com/catalog/product/415129
[lnakoBckuii, B. O. Opranuzanus 1 NpoBeACHUE PEKIAMHBIX MEpPONPUATUN MOCPEACTBOM
BTL-kommynukanuii / llInakosckuit B.O., Yyrynosa H.M., Kupunsuyk U.B., - 3-e u3g. -
Mockaa :/lamkoB u K, 2017. - 126 c.: ISBN 978-5'394-02168-8. - TekcCT : 3IeKTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/415129
bapanos, /I. E. PR: Teopus u npaxtuka : yueOnuk / JI. E. bapanos, E. B. Jlemxo, M. A.
JlykamieHko ; noa pen. M. A. Jlykamenko. - 2-e 3., nepepad. u jom. - Mocksa : Cuneprus,
2013. - 352 c. - (YuuBepcuterckas cepus). - ISBN 978-5-4257-0091-9. - Tekcr :
anekTpoHHBIH. - URL: https://new.znanium.com/catalog/product/451097
I'punbepr, T.O. KommyHHKaIMOHHAs KOHIEMIIUS CBS3€M C OOIIECTBEHHOCTHIO: MOJECIIH,
TEXHOJIOTUH, cuHepretnueckuit apdexr / T.D. I'punbepr. — MockBa : M3naTenscTBO
Mocxkosckoro ynusepcurera, 2012. — 324 c¢. - ISBN 978-5-211-06399-0. - Texkcr :
anekTpoHHbId. - URL: https://new.znanium.com/catalog/product/1022902
CBsi3u ¢ OOILECTBEHHOCTHIO: TEOpHS, MPAKTHKAa, KOMMYHHMKATHBHbIE CTpaTerud : yd4eO.
mocodue It CTyIeHTOB By30B / of ped. B.M. I'opoxoBa, T.D. I'punbepr. — 2-e uz., ucmp.
u mon. — Mocksa : Acnekt IIpecc, 2017. - 224 c. - ISBN 978-5-7567-0896-7. - Tekcr :
anekTpoHHBbIH. - URL: https://new.znanium.com/catalog/product/1039446
Tumodees, M. 1. Csi3u ¢ 00111ecTBEHHOCTHIO (Ma0IMK pusieHH3): YuedHoe mocodue / M.I.
Tumodees. - 4-e uzn. - Mocksa : UL PUOP, 2009. - 192 c. (KapmanHoe yueOHOE mocodue).



https://new.znanium.com/catalog/product/1028739
https://new.znanium.com/catalog/product/912588
https://new.znanium.com/catalog/product/1047502
https://new.znanium.com/catalog/product/414955
https://new.znanium.com/catalog/product/634963
https://new.znanium.com/catalog/product/342869
https://new.znanium.com/catalog/product/1039478
https://new.znanium.com/catalog/product/415129
https://new.znanium.com/catalog/product/415129
https://new.znanium.com/catalog/product/451097
https://new.znanium.com/catalog/product/1022902
https://new.znanium.com/catalog/product/1039446
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ISBN 978-5-369-00534-7. - Tekct : AIEKTPOHHBIN. - URL:
https://new.znanium.com/catalog/product/193225

15. Bapakyrta, C. A. CBsi31 ¢ 001ecTBeHHOCThIO : YueOHoe nocooue / C.A. Bapakyra. - MockBa
: HULL Uudpa-M, 2013. - 207 c. (Beicuiee oOpazoBanue: bakanaspuar). ISBN 978-5-16-
003443-0. - Tekct : anexktponHsbIi. - URL: https://new.znanium.com/catalog/product/371726

16. CunsieBa, . M. [Tabmuk puneiimns / CunseBa .M. - Mocksa :Jlamkos u K, 2018. - 200 c.:
ISBN 978-5-394-02633-1. - Tekct : AJIEKTPOHHBIN. - URL:
https://new.znanium.com/catalog/product/430665

6.2. IlepeueHnb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKAIIMOHHOM ceTu «HTepHET»

Hanmonanenas snexrponnast oubnuorexka (HOb) www.rusneb.ru
ELibrary.ru Hay4unast anektponHas 6ubimoreka www.elibrary.ru
OnextponHas bubnmoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3. [IpodeccuonanbHublie 6a3bl JAHHBIX 1 HH(OPMAIMOHHO-CIIPABOYHbIE CHCTEMbI

Joctyn k npodeccronanbHbIM 6a3am nanHbIX: https://liber.rsuh.ru/ru/bases
WupopManinoHHbIE CIIPABOYHBIC CHCTEMBI:

Koncynbrant [Tiroc

I'apant

7. MaTepuajibHO-TeXHUYECKOE o0ecredeHne U CIUNIHHbI

CocraB MporpaMMHOT0 0OECTICUCHHUS:

Windows

Microsoft Office

Kaspersky Endpoint Security

Adobe Master Collection

AutoCAD

Archicad

SPSS Statisctics

OC «Anbt O6pazoBanue»

Visual Studio

Adobe Creative Cloud

[TpodeccrnonanbHbIE MOJHOTEKCTOBBIE 0a3bl JAHHBIX:
Hanmonanwsuas anextponnas oubnamoreka (H3b) www.rusneb.ru
ELibrary.ru Hayunas snextponHas 6ubiamnoreka www.elibrary.ru
OnektponHas 6ubianoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

WHpopManmoHHbIE CIPAaBOYHBIC CHCTEMBI:

Koncynbrant [Troc

I'apant


https://new.znanium.com/catalog/product/193225
https://new.znanium.com/catalog/product/371726
https://new.znanium.com/catalog/product/430665
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8. O0ecnevyenne 00pa3oBaTeIbLHOIO NMPOIECCA IS JHUI ¢ OTPAHUYEHHBIMU BO3MOKHOCTAMU
310POBbSI U HHBAJIH/I0B

B xoxe peanuzanMuM JUCLUIUIMHBI HCHOJB3YIOTCS CIEAYIOIIME JONOJIHUTENIbHBIE METOAbI
00y4YeHHs, TEKYIIET0 KOHTPOJIS yCIIEBAEMOCTH U MPOMEXYTOUHOM aTTecTalMu 00y4aromuxcs B
3aBUCUMOCTH OT UX MHIMBHUIYaJIbHBIX OCOOEHHOCTEH:

® JUIs CJICIBIX U CIIA0OBUISIIUX:
- JIEKIIMU 0(OPMIISIOTCS B BUJIE SJIEKTPOHHOTO JJOKYMEHTA, JJOCTYITHOTO C IIOMOIIBIO0 KOMIIBIOTEpPA
CO CHeIHATU3UPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHHEM;
- IUCbMEHHBIE 3aJJaHUs BBIIOJIHAIOTCS HA KOMIIBIOTEPE CO CHELMATU3UPOBAHHBIM IIPOIPAMMHbBIM
o0ecrieyeHreM, Ui MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;
- o0ecrnieunBaeTcs UHANBUAYAIbHOE paBHOMEpPHOE ocBelleHue He menee 300 Jrokc;
- JUTsI BBITTOJTHEHMS 33/1aHUS TPU HEOOXOMMOCTH MPEIOCTABIISIETCS yBEINYHUBAIOIIEE YCTPOMCTBO;
BO3MOYKHO TaK)K€ UCIOJIb30BaHUE COOCTBEHHBIX YBEIMUMBAIOIIUX YCTPOMUCTB;
- MUCHbMEHHBIE 3aJ]aHNs 0(POPMIISIIOTCS YBEIIMYCHHBIM HIPUPTOM;
- 9K3aMEH U 3a4y€T NMPOBOAATCA B YCTHOH (popMe WIIM BBIIOJHSIOTCS B MMCbMEHHOU (hopMme Ha
KOMITBIOTEPE.

® JUIS TIIYXUX U CIIA0O0CIBIIIAIINX:
- Jekuuu Oo(OpMISIIOTCS B BMJE OJEKTPOHHOIO JOKyMEHTa, JHOO IpeaocTaBiseTcs
3BYKOYCHJIMBAIOIIAs allapaTypa WHAUBHYaIbHOTO MOJIb30BaHMS,
- IUCbMEHHBIE 3aJJaHUs BBIIOJIHAIOTCS Ha KOMIIbIOTEPE B MUCbMEHHOM (hopMe;
- 9K3aMEH U 3a4€T MPOBOJIATCS B MUCbMEHHON (hopMe Ha KOMIIBIOTEPE; BO3MOKHO IPOBEICHHE B
dbopme TecTUpOBaHUS.

e IS JIUL C HAPYIIEHUSIMH OIIOPHO-/IBUT'ATEILHOTO arapaTra:
- JIEKIIMU 0(OPMIISIOTCS B BU/IE SJICKTPOHHOTO JJOKYMEHTA, JJOCTYITHOTO C TIOMOIIBIO0 KOMITBIOTEpPA
CO CHeLHMaTU3UPOBAHHBIM IPOTPAMMHBIM 00€CTIEUCHUEM;
- MUCHMEHHBIC 33JIaHUS BHITTOJHSIOTCS HA KOMITBIOTEPE CO CHEIMATN3UPOBAHHBIM ITPOTPAMMHBIM
obecreueHueM;
- 9K3aMEH M 3a4€T MPOBOAATCSA B YCTHOH (pOpMe HITM BBIOJHSIOTCS B MHCbMEHHOW (hopMme Ha
KOMITBIOTEPE.
[Tpu HEOOXOIMMOCTH TIpeTyCMaTPUBACTCS YBEIIMYCHNE BPEMEHH ISl IOJITOTOBKH OTBETA.
[Tponienypa mpoBeneHHUs MPOMEKYTOUHOM aTTecTalMM i O0y4aroIlMXCs yCTaHAaBIMBAETCS C
yU€TOM MX WHIUBUAYAIBHBIX MCUXO(PU3NYECKUX ocoOeHHocTel. [IpomexyTouHas arrecTanus
MOYET MPOBOJIUTHCS B HECKOJIBKO ITAIOB.
[lpu mpoBeneHWH NPOUIEAYPHl OIEHUBAHUS PE3yJIbTATOB OOYYECHHS TIPEIyCMaTPHBACTCS
UCMOJIb30BAaHUE TEXHUYECKUX CPEJCTB, HEOOXOAMMBIX B CBA3M C HMHIUBUAYaJIbHBIMU
0COOEHHOCTSIMU 00yYarOIMXCs. DTH CPEJCTBA MOTYT ObITh IPEIOCTABIEHBl YHUBEPCUTETOM, UITU
MOTYT MCII0JIb30BaThCsl COOCTBEHHbBIE TEXHUYECKHE CPECTBA.
[TpoBenenue mpoueaypsl ONEHHBAHUS PE3YIbTATOB OOYYEHUS JOMYCKAeTCS C MCTOIh30BAHUEM
JUCTAHIIMOHHBIX 00pPa30BaTEIbHBIX TEXHOIOTUH.
ObecnieunBaercss n0oCcTyll K WHGOPMAlMOHHBIM M OHOIMOrpapuueckuM pecypcaMm B CETH
WutepHer Ui Kaxkaoro oOydaromierocs B ¢opMmax, aJalTHPOBAHHBIX K OrPaHUYEHUSIM HX
3JIOPOBBS U BOCIIPUATHUS HH(DOpMAITIH:

® IS CHEMNBIX U CIIa00BUAAIINX:
- B ICYaTHON (pOopMe yBETMUEHHBIM HIPUPTOM;
- B (hopme 31eKTPOHHOTO TOKYMEHTA;
- B hopme aynuodaiina.

e Ui TJIYXHX M CIa0OCHbIIAIINX:
- B Ie4atHo# opme;
- B (hOpMe 3IEKTPOHHOTO JOKYMEHTA.

e Ui 00yYaroImuXcs ¢ HAPYLUICHUSIMHU OMOPHO-ABUTaTeIbHOIO armapara:
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- B Ie4aTHo# opme;
- B (hOpMeE IIEKTPOHHOTO JJOKYMEHTA;
- B popme ayaunodaiina.

VY4eOHbIe ayAUTOPUU JIJIsl BCEX BUIOB KOHTAKTHOM U CAMOCTOSTEIIbHOM paboThI, HaydHast
O0ubauoTeKka W MHBbIE MOMEUICHHS JJIs1 O0y4YeHHUS OCHAIIECHBI ClelHUaIbHbIM 000pyAOBaHUEM U
y4eOHBIMH MECTaMU C TEXHUYECKHMHU CPEACTBAMHU O0YUCHUSI:

® IS CJICIIBIX U CIIA0OBUISIINX:

- YCTpOICTBOM Ui CKaHUpoBaHMs U uTeHus ¢ kamepoil SARA CE;

- nuctuieeM bpaitnst PAC Mate 20;

- mpuntepoM bpaitng EmBraille ViewPlus;

® U TUIYXHX U CIa0OCIBIIIAIINX:

- aBTOMAaTU3UPOBAHHBIM pPA0OUYMM MECTOM JJisi JIIOJIed C HapylIeHHEeM CcllyXa |
cI1a0O0CIIBIIIAIINX;

- aKyCTUYECKHI YCUIUTENb U KOJIOHKH;

e I O0YYAIONIMXCS C HAPYIICHUSIMU OTIOPHO-ABUTaTEILHOTO afrapara:
- IEPEIBIKHBIMH, PETryJINPYEMBbIMHU 3proHOMUYecKuMU maptamu CU-1;
- KOMITBIOTEPHOM TEXHHUKOMW CO ClieluaTbHbIM IPOrPAMMHBIM 00€CIICYCHHEM.

9. MeToauyecKkue MaTepuaJibl
9.1. [lnaHbl ceMMHAPCKUX/ MPAKTUYECKHUX 3aHATHH

Cemunap 1. «Ilonamue pexnamnoii u PR-xamnanuu: omauuue u 0ocovennocmu).

Yueonoe saoanue.
B o6siactHOM ropone N paGoTaer JOCTaTOYHO MOJIOJIasi U aMOUIIMO3HAash KOMIbIOTepHas pupma
«H+». Ee nena uayt Hemioxo, oJHaKo mnpoOjemMa B TOM, YTO KOMIIbIOTEPHBII PBIHOK IJIOTHO
OKKYNHPOBaH JIByMs OOJBIIMMHU KOMIAHUSIMHU, OJIHa U3 KOTOPBIX CBsI3aHa C MIPOM, Jpyras — ¢
ryoepHaropom. [Toaromy pupme «H+» mpuxoanThes 1eCTBOBATH BONPEKU aIMUHUCTPATHBHOMY
pecypcy. U BOT — oHa 61aromnosiyqHo JOCTUTIIa CBOETO MATHIICTHS.

Y upmor - Oenwv pooicoenus, npuuem rodunetinvii. Badcho npuenedv Kk Hemy GHUMAHUE
cpedcme mMaccogoll uHgopmayuy 20pooa u 001acmu, Komopwvle 8 nooasisawem DOIbUUHCTNEEe
HAxo0smcs noo iusiHue Mapa uiu eybepuamopa. Pazpabomatime xamnanuio CO.

Hnmepnem-pecypcwi:

1. Ilpodeccuonansubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. IIpoeccnonanbHblil HayuyHO-TIONYNIApHBIN KypHa! «PR-Iuanory // www.pr-dialog.ru

3. UadopmarnmonHo-ananuTHueckas razera «PR-News» // www.pr-news.ru

4. CepBep kopriopaTuBHBIX npecc-pennu3oB «PR Newsy // www.prnews.ru

5. KopnopatuHas KynbTypa// http://www.c-culture.ru/

6. [IPECC-TPECT: U3narenscTBO KOpriopaTuBHOM Tipecchl// http://www.press-trest.ru/

7. Tlpodeccuonanpupiii  cadt  «CooOmecTBa  BHYTPEHHHUX  KOMMYHHKATopoB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepuaabHO-TEXHUUECKUE CPEJICTBA: MYJIbTUMEINHHOE 000pYJ0BaHNE, BKIIIOYAOIIEe B
ce0st KoMIbloTep (HOYTOYK) ¥ MyJIbTUME/NA MIPOEKTOP, MPOCUUPYIOIMNN n300paxkeHue (ciaiipl)
Ha JKpaH, yuyeOHas JocKa (MHTEpaKTUBHAs ydeOHast JOCKa) M MHCTPYMEHTHI (MeJ MU MapKep)
JUIsl HAHECEHUS! PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

Cemunap Ne 2: «OcHOBHBIE BU/IbI peKJIaMHbIX U PR-kamMnanuin»

Yueonoe zaoanue.


http://www.sovetnik.ru/
http://www.pr-dialog.ru/
http://www.pr-news.ru/
http://www.prnews.ru/
http://www.c-culture.ru/
http://www.press-trest.ru/
http://www.insidepr.ru/
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Pa3zpabotaiiTe KpaTKOCPOUHYIO W AOJATOCPOUYHYI0 PR-kammaHuio 1Mo MNpOABUKEHUIO HOBOTO
Openna xomdackl (MSCOKOMOMHAT HAXOIHUTCS B KMBOIMHMCHOM HEOOJBIIOM TOpoje ¢ OOJbIIOi
ucropueii). CocTaBbTe KaJeHIapHOE.

a) (hparMeHT KaJeHJapHOTO IIaHa KaMIIaHUH:

No | meponpusitue CPOKH IIPOBEICHUS OTYETHOCTh
1 [Ipecc-xkoudepennus ais CMU «Hosoe | 5 anpens 2019 r. [TyGnukarnuu B razere
Ha MOTPEOUTETHCKOM PHIHKE) (He Menee 3), BBIXO]
CIOXKETOB B
TEJIEHOBOCTSIX (ne
MeHee 3)
2 Opranmzanus npe3eHTanuu B Toukax | 9-16 anpens 2019 r. | Otuer o0 mnoBeaACHUHN
MIPOJAXKH norpedurenei, ux
MHEHHUSIX u
BBICKA3bIBaHUSIX. . .

Humepnem-pecypcwi:

. [Ipodeccuonansusiit PR-mopran «CoBetHuk» // www.sovetnik.ru

. [Ipoeccnonanbuplil HaydHO-TIOMYIAPHBINA KypHa! «PR-Juanory» // www.pr-dialog.ru

. Uapopmannonno-ananutuaeckas razera «PR-Newsy // www.pr-news.ru

. CepBep kopnopaTuBHbIX mpecc-penu3oB «PR Newsy // www.prnews.ru

. KopnoparuBHas kyneTypa// http:// www.c-culture.ru/

. [IPECC-TPECT: U3garenscTBO KOpHiopaTUBHOU mpecchl// http://www.press-trest.ru/
[Ipodpeccuonanpupiii  cailt  «CooOmecTBa  BHYTPEHHHUX  KOMMYHHKATOpoB»  //
http://www.insidepr.ru/

.\]O\(J“l-lkb.)l\)r—a

Mamepuanvno-mexnuueckoe obecneuenue

MarepunanbHO-TEXHUYECKHE CPEACTBA: MyJIbTUMEANIHHOE 000py/JOBaHHE, BKJIIOYAIOIIEE B
ce0s1 kKoMnbloTep (HOYTOYK) U MyJIbTUMEANA IPOEKTOP, MPOCUUPYIOINNA H300paXkeHue (craii 1)
Ha JKpaH, yuyeOHas JocKa (MHTepaKTUBHas ydyeOHasl 10CKa) U MHCTPYMEHTHI (MeJl UM MapKep)
JUIsl HAHECEHUS] PUCYHKOB, CXEM M TEKCTa Ha JOCKY.

Cemunap Ne 3: «9Tansl nianupoBanus nHgopmauuonHoii kamnannu B CMHU»

Yueonoe 3aoanue.

Ber paGoraer B PR-cimyx6e kommepueckoro OaHKa, OCYLIECTBISIOIIErO KpyHMHOpa3MepHOe
JOJITOCpPOYHOE KpeauToBanue, OcHOBa KanuTana 0aHKa — yacTHbIE BKJIaJbl. B mociennee Bpems
B CBsA3M ¢ uHGuALMEN u obuieil Hebraronoiay4yHoill (pMHAHCOBOM cuTyalued B CTpaHe cpenu
BKJIAJTYMKOB BO3HUKJIO OecrokoiicTBo. Hekoropble M3 HHMX yKe 3a0MpaloT CBOM BKJIAAbl U
MI0JIO’)KEHNE CTAHOBUTCS TPEBOKHBIM.

Bawa 3a0aua — pazpabomamv naan ungopmayuonnoi kamnanuu ¢ ucnonvzosanuem CMU c
Yenvlo YCNOKOEHUsI 00WeCmEeHH020 MHEHUsA U NOO00epiHCaHus penymayuu OaHka Kax mecma
HAOeHCHO20 NOMeUjeHUs BKIA008.

a) ppacmenm meduaniana

Ne BUJ KaHaya | ajipecHas CIOKET aBTOP nara
pacnpoCTpaHEHUs | Ay IUTOpUs CIOXKETa
1 Kommepcant [IpencraBurenu | HoBoe Ha | Kapnos.r.a. | 4.04.2019
rasera CpEIHEro NOTPEOUTENHCKOM
OousHeca PBIHKE CYyXUX
3aBTPAKOB
2 PTP
TB
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HumepHnem-pecypcwi:

. [Ipodeccuonanpusbiii PR-mopran «CoBeTHuk» // www.sovetnik.ru

. [IpodeccronanbHbIil HAyYHO-TTOMYIJIAPHBIHN XypHan «PR-/Iuanory // www.pr-dialog.ru

. Uapopmanmonno-ananutraeckas razera «PR-Newsy / www.pr-news.ru

. CepBep kopriopaTUBHBIX Tpecc-penn3oB «PR Newsy // www.prnews.ru

. KoprioparuBnas kyiabTypa/ http:// www.c-culture.ru/

. [MPECC-TPECT: U3garenscTBO KOpHiopaTUBHON mipecchl// http://www.press-trest.ru/
[Ipodeccuonanbupiii  cadit  «CooOmiecTBa  BHYTPEHHHMX  KOMMYHHKATOpOB»  //
http://www.insidepr.ru/

_\]O\Ul-hwl\)r—n

Mamepuanvno-mexnuueckoe obecneuenue

MarepranbHO-TEXHHUECKUE CPENICTBA: MYJIbTUMEIUIHHOE 000PYI0BaHUE, BKIIIOYAIOIIEE B
ce0st KoMITbIOTEp (HOYTOYK) M MYJIBTUMEIHA MIPOCSKTOP, MPOCIUPYIOIINUN N300pakeHue (CliaiIp1)
Ha 2KpaH, yuyeOHas JocKa (MHTepaKTUBHAs ydeOHas I0CKa) U MHCTPYMEHTHI (MeJ UM MapKep)
JUTSI HAHECEHUSI PUCYHKOB, CXEM M TEKCTa Ha JIOCKY.

Cemunap Ne 4: «Oco0eHHOCTH VIAHMPOBAHMS PEKJIAMHON KAMIIAHUID)

Yueonoe 3zaoanue.

Poccuiickasi koMmaHusi 10 TPOU3BOACTBY MPOAYKTOB MUTaHUA X peIInja BOCHOJb30BATHCS
OTMEYECHHBIMHU B OITPOCaX OOIIECTBEHHOTO MHEHUS TCHICHIIUSIMHU POCTA ATPHOTHU3MA U TOPIOCTH
3a Poccuto Juisi BBIBO/IA HA PBIHOK Cpa3y BCEW CTpaHbl HOBOT'O MPOAYKTA. ITO CyXHe 3aBTPAKH, B
KOTOPBIX JIOJDKHO TOJAYEPKUBATHCS MMEHHO pOCCUiCcKoe mpoucxoxacHue. [[nsa odopmiaeHus
JIOJKHBI MCTIOJIB30BAThCSl MATPUOTUYECKHE MOTHUBBI.

Ilpeonooicume npoexkm pexiamHol KaMnaHuu no NpooSUNCeHUs OAHHO20 NPOOYKMA HA PbIHOK
cmpanvl (+Hazeanue) kaxk 6 cmoauye, max u 6 nposunyuu. CocTaBbTe KaJICHIAPHOE, Ay IUTOPHOE
1 MeJua-TUIAaHUPOBAaHNUE KaMIIaHUU.

a) (l)pal"MeHT KaJICHAAPHOI'O IJIaHA KaMITaHHUH:

Ne | meponpusitue CPOKH IIPOBEJICHUS OTYETHOCTh
1 | Ilpecc-xondepennus s CMU «Hosoe | 5 ampens 2019 1. [lybnukanuu B raszere
Ha OTPEOUTETHCKOM PHIHKE) (me menHee 3), BBIXOJ
CIOXKETOB B
TEJIEHOBOCTSIX (ne
MeHee 3)
2 | Opranmsanus npe3eHTaUMH B Toukax | 9-16 ampens 2019r. | Otyer o mnoBeneHUU
MIPOJIaXKHU norpeodurenei, 150.¢
MHEHHUAX u
BBICKa3bIBaHUSIX. . .

0) pparMeHT ayTUTOPHOTO TJIaHA

Ne azpecHast MEPOIPUATHS Cpoku OTBETCTBEHHBII
ayJIuTOpUs
1 Pabotauku cmu | Ilpecc-konbepenus mis | S anpens | SIky6oBa B.B..
CMH «Hosoe Ha | 2019 .
NOTPEOUTENHCKOM
PBIHKE»
2 Panossie 1. opranusanus 9-16 amnpens | IIpuBanos k.c.
oTpeduTenu npezeHranmn B | 2019 .
TOYKaX NPOAAKU
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2. opraHu3anus 10 arnpes
npsmoid smHUU ¢ | 2019 1.
MIPOU3BOIUTEISIMU
¢) ppacmenm meduaniana
Ne BUJ KaHaya | ajpecHas CIOKET aBTOp Jara
pacrpoCTpaHEHUsl | ayIUTOPHsI CrOKEeTa
1 Kommepcant [IpencraButenu | HoBoe Ha | Kapnos.1.a. | 4.04.2019
rasera CpeAHEero HOTPEOUTEITBLCKOM
ousHeca pBIHKE CYXHX
3aBTPAKOB
2 PTP
TB

Humepnem-pecypcwi:

1. Ilpodeccunonanbubiii PR-mopran «CoBetHuk» // www.sovetnik.ru

2. IIpoeccrnonanbHplil Hay4YHO-TIOMYIAPHBINA KypHan «PR-Juanory» // www.pr-dialog.ru
3. UadopmanmonHo-ananuTrueckas razera «PR-Newsy // www.pr-news.ru

4. CepBep KOpHopaTUBHBIX mpecc-penu3oB «PR Newsy» // www.prnews.ru
5
6
7

. Kopnioparusnas kynbsTypa/ http:// www.c-culture.ru/
. [IPECC-TPECT: U3garenscTBO KOpriopaTUBHOU mpecchl/ http://www.press-trest.ru/
[Ipodeccuonanpupiii  caidlt  «CooOmecTBa  BHYTPEHHHUX  KOMMYHHKAaToOpoB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepunanbHO-TEXHUYECKHE CPEACTBA: MyJIbTUMEANIHOE 000pyJOBaHHE, BKJIIOYAIOIIEE B
ce0s1 kKoMnbloTep (HOYTOYK) U MyJIbTUMEANA IPOEKTOP, MPOCUUPYIOINNA H300paXkeHue (craii 1)
Ha 2KpaH, yuyeOHas JocKa (MHTepaKTUBHas ydyeOHasl 10CKa) U MHCTPYMEHTHI (MeJl UM MapKep)
JUIsl HAHECEHUS] PUCYHKOB, CXEM M TEKCTa Ha JOCKY.

Cemunap Ne 5: «Oco0eHHOCTH OPraHU3aIUU U MIPOBeIeHUs] PEKJIAMHON KAaMIIAHUI).
Yueonoe zaoanue:

KOMHaHI/ISI-HpOI/IBBO)II/ITeJIB co6npaeTcs[ MNpOABUIaTbL Ha pGFI/IOHaJ'II)Hblf/'I PBIHOK OPUTHHAJIBHBIC
FOTOBBIE 3aKYCKH W3 MOPENPOAYKTOB, PACCUMTAHHBIX HA JIIOAECH C «IIPOJIBUHYTHIM» BKYCOM.
Tenepexnama, pexiama B apyrux CMU 3necy He ciumkoMm 3ddekTrBHA, 00magas OOIbIITUM
O0XBaTOM ayAUTOPHH, OHA OBET MHUMO y3KO OYEPUCHHOU IEJIEBOM ayTUTOPHH.

Paspabomame pexnamuyto kamnanuio 6 Humepneme

Hnumepnem-pecypcwi:

1. Ilpodeccuonansubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. lIpoeccrnonanbHplil Hay4dHO-OMYIAPHBINA KypHa! «PR-/uanory» // www.pr-dialog.ru
3. UadopmarnmonHo-ananuTHueckas razera «PR-News» // www.pr-news.ru

4. CepBep KopriopaTuBHbIX Ipecc-penu3oB «PR Newsy / www.prnews.ru

5. KopnopatuHas KynbTypa// http://www.c-culture.ru/

6. [IPECC-TPECT: U3narenscTBO KOPIOPATUBHOM TIpecchl// http:// www.press-trest.ru/
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7.  TlpodeccuonanpHbiii  caiit  «CooOmiecTBa  BHYTPEHHHUX  KOMMYHHKAaTtopoB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepranbHO-TEXHHUECKUE CPENICTBA: MYJIbTUMEIUHHOE 000PYI0BaHUE, BKIIIOUYAIOIIEE B
ce0st KoMITbIOTep (HOYTOYK) M MYJIBTUMEIHA MIPOCKTOP, MPOCIHUPYIOIINUN N300pakeHue (CliaiIp1)
Ha JKpaH, ydyeOHas JocKa (MHTEepaKTUBHAs ydeOHas JOCKa) MU MHCTPYMEHTHI (MEJ WM MapKep)
JUTSI HAHECEHUSI PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

Cemunap Ne 6: «Oco0eHHOCTH Opranu3anuu 1 nposeaenus PR-kamnanum »

Yueonoe 3zaoanue:

Ha ocHoBaHuuM cUTyaTMBHOTO MOJIX0/1a ONIPEACIIUTE

[. meneByro ayauTOpHIO HEKOMMEpPYECKON OpraHu3anuu (HMKE BapUaHThI), KOTOPHIE
MOTYT OBITh BOBJICUCHBI B KPHU3UCHYIO CUTYAIIHIO, ITO CIEAYIOIUM KPUTECPHUSIM:

1))

2)

3)
4)

S)
6)

7)

KPUTHUYHOCTh (3HAYUMOCTb) CUTYallUM C YYacTUEM ILEJeBOH ayIuTOpUM JUIs
MHCTPYMEHTAILHOHU JIeATENIbHOCTH | pernyTaunu PR-o0bekTa;

HaJIMYME Y LEJIeBOM ayJuTOPHM 3HAUYUTENBHBIX pPecypcoB (MH(OPMAIMOHHBIX;
aJIMMHHUCTPATUBHBIX; BJIACTHBIX; JUYHOCTHBIX; HACWJIbCTBEHHBIX; PEIYyTal[MOHHBIX;
ouorpaduuecKux; MHTEIIJIEKTY AJIbHBIX; J000UCTCKUX; OpraHMU3allOHHBIX;
SKOHOMMYECKUX);

3aMHTEPECOBAHHOCTD LIEJICBON ay IUTOPUU B TOM WJIM HHOM MCXOJI€ CUTYyaluHy;
MIO3UTUBHAS WM HETaTUBHAs NIPEAB3ATOCTD 11€JIEBOM ay IMTOPUH 10 OTHOIIEHHUIO K PR-
00BEKTY;

TOTOBHOCTH II€JI€BOM ayJUTOPUM HCIIOIB30BaTh CBOM pecypchl mpoTuB PR-o0BekTa
WIH B €T0 MOAJEPKKY;

peryysipHOCTh (HOBTOPSIEMOCTh) CHUTyalMid (KOHTAaKTOB) C YYacTHEM IIeJIEBOM
ayJIMTOpUH;

pa3MephlI IEJIEBOM ayJUTOPUHU 11O OTHOIIEHUIO K PR-00BeKTy.

II.  pa3paborath  aHTHUKpHM3HCHYI0 PR-kammanuio ¢ momompio  MHGOPMAlMOHHO-
KOMMYHHKATUBHBIX JIEHCTBHUM U1 OTHOM U3 YKAa3aHHBIX OpraHu3alui:

® YHUBEPCUTET;

e OaHk;

® pENaKINH ra3eThl,

® TOpOJCKOW aIMHUHHUCTPAIIHH.

Hnmepnem-pecypcul:
. [Ipopeccuonanpueiii PR-nopran «CosetHuk» // www.sovetnik.ru
. [IpodeccronanbHbIil HayuYHO-TIONMYJIAPHBIHN )XypHan «PR-/uanory // www.pr-dialog.ru
. UndopmannonHo-ananutnyeckas razera «PR-Newsy // www.pr-news.ru

. Kopnoparusnas xynetypa// http://www.c-culture.ru/
. [TIPECC-TPECT: U3narenscTBO KOPHOpaTUBHON pecchl// http://www.press-trest.ru/
[Ipodeccuonanbupiii  caiit  «CooOmiecTBa  BHYTPEHHHX  KOMMYHHUKATOpOB»  //
http://www.insidepr.ru/

1
2
3
4. CepBep KOpIIOpaTUBHBIX Mpecc-penu3oB «PR Newsy // www.prnews.ru
5
6
7

Mamepuanvno-mexnuueckoe odecneuenue

MarepHanbHO-TEXHUUECKUE CPENICTBA: MYJIbTUMEINIHOE 000pYJ0BaHUE, BKIIIOUYAOIIIEE B
ce0s1 komnbloTep (HOYTOYK) U MyJIbTUMEANA IIPOEKTOP, MPOCUUPYIOINNA H300paXkeHue (cIai 1)
Ha 2KpaH, yuyeOHas ocKa (MHTepaKTUBHas ydyeOHasl 10CKa) U MHCTPYMEHTHI (MeJI UM MapKep)
JUIsl HAHECEHUS! PUCYHKOB, CXEM U TEKCTA Ha JIOCKY.
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IIpakTyeckoe 3ansaTue Ne 7 (2 4.): «Pazamunbie Meroabl oneHkH 3¢ dexTrnBHocTn PR-
KaMIIAaHUW»

Yueonoe 3aoanue:
CocraBbTe miIaH MeporpuiaTuii ¥ myonukanuii B CMU npoaBmKeHUs KOMIAHUU B cpeJie
WUHTEPHET
1. CocraButh mnan PR-xkamnanum, ucnoisb3ys cienyromue napamerpsl: Llens xammnanum,
IleneBass aynuropus, 3aaeiiCTBOBaHHbIE pECYpChbl: COLUAIbHbIE Meaua, OJory,
MUKpOOJIOrd (CaMOCTOTENIBHO WM UHTETPUPOBAHHbBIE C CATOM), BUPYCHBI MapKETHHT,
OH-JIaliH KOH(EPEHIINH U Mpecc-KOH(EPEHIIUH U T.I1.)
2. IlpoBeputs 3GPEKTUBHOCTh KaMIAHUM TI0 HECKOJBKHUM MOJENSM  OICHKH
3(PEKTUBHOCTH.

Humepnem-pecypcul:
. [Ipodeccuonansusiit PR-mopran «CoBetHuk» // www.sovetnik.ru
. [Ipoeccrnonanbuplil HaydHO-TIOMYIAPHBINA KypHa! «PR-Juanory» // www.pr-dialog.ru
. Uapopmannonno-ananutuieckas razera «PR-Newsy // www.pr-news.ru
. CepBep kopropaTUBHBIX Hpecc-penn3oB «PR Newsy // www.prnews.ru
. KopnoparuBHas kyneTypa// http:// www.c-culture.ru/
. [IPECC-TPECT: U3garenscTBO KOpriopaTUBHOU mpecchl// http://www.press-trest.ru/
[Ipodeccuonanpupiii  cailt ~ «CooOmecTBa  BHYTPEHHHX  KOMMYHHKAaTopoB»  //
http://www.insidepr.ru/
Mamepuanvno-mexnuueckoe obecneuenue

MatepuainbHO-TEXHUYECKUE CPECTBA: MYJIbTUMEANIHOE 000PYI0BAaHUE, BKIIOYAOIIEE B
ce0st KoMIbIoTep (HOYTOYK) M MyJIbTUME/NA IPOEKTOP, IPOCLUPYIOIINI n300pakeHue (caiipl)
Ha 2KpaH, yuyeOHas JocKa (MHTepaKTUBHAs ydeOHas I0CKa) U MHCTPYMEHTHI (MeJ UM MapKep)
JUTSl HAHECEHUS] PUCYHKOB, CXEM M TEKCTa Ha JOCKY.

N AW~

9.2. MeToanyeckue peKOMEHIAIUH MO MOAT0TOBKE MUCbMEHHBIX padoT
Hayunoe coobmienue Ha 6a3e Aoknaa win pedepara sBiseTcs CaMOCTOSATEIbHON paboTon
CTy,I[GHT& 1 IMoOABOAUT UTOT'H €ro TeopeTI/I‘IGCKOI\/’I nu HpaKTHqCCKOfI IIOATOTOBKH IIO H3y‘-Ia€M0171
mucruriae. [lpy MOAroToBKE HAydyHOTO JOKIaAa OOydYaroliuiics TOJKEH IMOKa3aTh CBOU
CIIOCOOHOCTH M BO3MOXKHOCTH IO PEIICHUI0 PEaTbHBIX MPOOJIeM, UCIOIB3Ysl TOJTYYCHHBIC B
nporecce 0Oy4deHHs] 3HAaHHUA. MeTOoAMuYecKHe YKa3aHUsl TMO3BOJSIOT O0ECIEeYUTh EIUHCTBO
TpeOOBaHU, NPEABIBIAEMBIX K COJIEPKAHNIO, KAUECTBY U OPOPMIIEHHIO MUCbMEHHBIX PadoT.
[Ipy BBIMONHEHWHM THUCHMEHHBIX pPa0OT HCIONB3YIOTCA BCE 3HAHHS, TOTYYCHHbBIC
CTy,I[eHTaMI/I B XO0J€ OCBOCHHUA NUCHUIIIINHBI, SaerHJ'ISIIOTCSI HaBBIKHU O(i)OpMJ'IeHI/IH pGSYJ'II)TaTOB
y4e0HO-HCCIEeIOBATENIbCKOH  pabOThl; BBIABISIOTCS yMEHHUS 4YeTKO (GOpMyIupoBaTh U
apryMEeHTHPOBaHO 0OOOCHOBBIBATH MPEIJIOKEHUS U PEKOMEHJAINH 110 BEIOpaHHOHN TeMe.
Breimonunenue paboTel  mpenrnoyiaraeT KOHCYJIBTAIMOHHYIO TIOMOINb CO CTOPOHBI
npenoz(aBaTenﬂ. B XO0A€ BBIITOJIHCHU S pa6OTBI CTYJIeHT JOJDKCH IIOKa3aTb, B KaKOﬁ Mepe OH
OBJIAJIENT TEOPETHUECKUMH 3HAHUSAMHU U MPAKTUYSCKUMU HABBIKAMH, HAYYWJICS CTABUTh HAYYHO-
HCCIIeIOBATEIILCKHE TTPOOJIEMBI, JICJIaTh BBIBOJIBI H 0000IIATEH TIOTYyYeHHBIC Pe3yIbTaTHI.
[ToaroroBka MUCbMEHHOM PabOTHI UMEET HENBIO:
3aKperieHUE HaBBIKOB HAYYHOTO MCCIIEI0OBAHUS;
OBJIaJIEHNE METOINKON MCCIEI0BAHNS,;
yray0JaeHre TeOPeTHIECKUX 3HaHUN B IPUMEHEHUHU K KOHKPETHOMY HCCIIEIOBAHUIO;
IIPUMEHEHNE 3HAHUM NPU PEIIEHNN KOHKPETHBIX 33]1a4 YIIPABICHYECKOHN JAESITENbHOCTH;
BBISICHCHHE ITOJATOTOBJICHHOCTH CTYACHTa K CaMOCTOSITEIIBHOMY PEIICHHIO IMpolieMm,
CBSI3aHHBIX C TUCHMIIIAHOM.
OO6mue TpeboBaHUs.
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JlJis yCHemHoro ¥ KaueCTBEHHOTO BHIMOJHEHHs MTUCbMEHHON HAay4HOU pabOThI CTYIEHTY

HEOOXOOUMO:

UMETh 3HAHUS 110 U3y9aeMOU TUCIUIUTHHE B 00beme mporpammbl PITY;

BJIQJETh METOJIaMU HAyYHOT'O HCCIIEJOBAHNUS;

YMETh HCIOJIb30BaTh COBPEMEHHBIE CPEJICTBA BBIYMCIUTEIBHON TEXHUKH, B IEPBYIO
ouepe/b MepCOHANbHBIE KOMIBIOTEPHI KaK B IMPOIIECCE BHIMIOJIHEHHS, TaK U B MpOLecce
odopmiteHUs pabOTHI;

CBOOOZHO OPHUEHTUPOBATHCS MTPU MOI00PE PA3TUUHBIX UICTOYHUKOB HH(OPMALIUU U YMETh
paboTaTh CO CelIMaIBbHON JTUTEPATYPOii;

YMETh JIOTUYHO, TPAMOTHO M HAy4YHO OOOCHOBAaHHO (POPMYITUPOBATH TECOPETHUECKUE U
MIPaKTUYECKHE PEKOMEHIAllUU, PE3YJIbTAThl aHAIN3A;

KBATU(UUUPOBAHHO  OQOpMIIATH,  TpaduyecKuil  MaTepuan,  WUIIOCTPUPYIOLIHA
coJiepkanue paboThl.

SABnsAsAch 3aKOHUEHHOH CaMOCTOATEIBLHON HAy4YHO-HCCIIEAO0BATENIbCKON pa3paboTKon

CTyJACHTAa, IMCbMCHHAA pa60Ta JOJIKHa 0TB€YaTh OCHOBHBIM TpC6OBaHI/I$IMI

1.

AKTyaJ'ILHOCTB TEMBI HCCJICJOBAHU .

2. IlpenmeTHOCTh, KOHKPETHOCTh U OOOCHOBAaHHOCTb BBIBOJIOB O COCTOSIHUM pa3paboTKu

3.

HOCTaBJIEHHOW IIPOOJIEMBI.

CootBeTcTBHE YPOBHS pa3pabOTKU TEMbl COBPEMEHHOMY YPOBHIO Hay4YHBIX pa3paboToK,
METOAMYECKHX IMOJIO)KEHUH M pEeKOMEHJAalui, OTPaXEHHbIX B COOTBETCTBYIOLICH
JauTeparype.

Tembl nUCbMEHHBIX paboT GopMynIMpYyIOTCs Ha ocHoBe IlpumepHOW TeMaTHKH,

NpeCTaBICHHON B pa3zzene 5.3. Hacrosmei Paboueil mporpamMmel.

HpennaraeMaﬂ O6y‘laI-OI_I_[I/IMC$I TCMAaTHUKa pa60T SABJIICTCA HpHMCpHOﬁ H HC HUCKIIOYacT

BO3MOYXHOCTH BBITIOJTHEHUS pabOoTHI 10 podiieMam, IpeyIosKeHHBIM cTyneHToM. [Ipu aToM Tema
JIOJDKHA OBITH corjlacoBaHa ¢ IpernojaBateneM. [Ipu BbiOOpe TeMbl HEOOXOAMMO YUYMTHIBATh, B
Kakoll Mepe pa3pabaTbiBaeMble BOIPOCHI 00€CIE€YEHbl UCXOJHBIMU JIaHHBIMH, JINTEPATYPHBIMU
UCTOYHHUKAMHU, COOTBETCTBYIOT MHUBHIyaJIbHBIM CIIOCOOHOCTSM U MHTEpecaM 00ydaroLierocs.

TpeboBaHust K cofepxKaHHUIO U CTPYKTYpe TEKCTa
IIpemnaraemas npuMepHas TeMaTHKa OXBAaTbIBACT LIMPOKHUM Kpyr BoIlpocos. [losromy

CTPYKTypa KaXXIoW paOOThl JOKHA YTOYHSTHCS CTYAEHTOM C IpEenojaBaTesieM, UCXOAS W3
Hay4YHBIX HHTEPECOB CTYJICHTA, CTENIEHU NPOopab0TaHHOCTH JJAHHOM TEMBI B JINTEpaType, HATNUus
uH(pOpMalnK U T.I1.

Kaxnas nucbMeHHast HayyHast paboTa JOJKHA UMETh:
TUTYJIBHBIN JIUCT;

OTJIaBJICHHUE;

BBEJICHUE;

[J1aBbl W/WIIK naparpadsl;

3aKIII0YEHUE;

CIIMCOK HCIIOJIb30BaHHBIX HCTOUHUKOB U JIUTEPATYPBHI.
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