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1. IlosicHUTEJIBLHAA 3AIMUCKA

1.1. Heab u 321244 JUCHUUILUTUHBI (MOYJI51)

Ienu qUCIUIUIMHBIL:

dbopMHUpOBaHWE Yy CTYJACHTOB 3HAHMA O COJEPKAaHUU IMPOIIECCOB MeEIUAIlJIaHUPOBAHUS B
COBpPEMEHHBIX CPEJICTBaX MAaCCOBON MH(POPMAIUH;

OCHAIIICHHUE CTYJICHTOB YMEHUSMHU Pa3paObO0TKHU U ONITHMHU3AIUKA MEIUaIjiaHa B MPOIIECCe MOATOTOBKH
pEKJIaMHOM KaMITaHUH.

3ajaud TUCHUTIIUHBIL:

M3Yy4YeHHE OCHOBHBIX MPEICTaBICHUM O (YHKIIMOHUPOBAHUU MAaCCOBOM KOMMYHHKAIIMHU B OOIIECTBE;
O03HAKOMJICHHE CTYJICHTOB C TEOPUSIMU MACCOBBIX KOMMYHHKALIMIL;

MOJIy4eHHE CHUCTEMHOTO KOMIUIEKCAa 3HAHUM O CYIIECTBOBAHMM B COBPEMEHHOM OOIIEeCTBE
WH()OPMAMOHHON WHAYCTPUHN KaK COITUAIIBHOTO HHCTHTYTA,

paccMOTpPEeHHE OTACNbHBIX CPEACTB MAacCOBBIX KOMMYHHUKALMW, crenuuku uX QyHKIUA u
BO3JEHCTBUS HA ayJUTOPUIO;

M3YyUYEHHE 3aBUCUMOCTEN MEXKIY NEATEIbHOCTBIO CPEICTB MACCOBOM KOMMYHHUKAIIMU B COBPEMEHHOM
MHpE U PEKIAMHON J1€ATEIbHOCTBIO;

ONpEJIEJICHUE MECTA U POJIM PEKJIAMBbl B CTPYKTYPE MAaCCOBBIX KOMMYHHUKAIMM, BKJIIOYasi HOBEHIINE
MH(OPMAIIMOHHBIC KaHAJIBI;

OCBOEHUE MPAKTUYECKOTO UCIOIB30BAaHUS KPUTEPUEB  BBIOOpA MJSl OTACIBHOTO PEKIaMHOTO
HOCUTEIS;

MOJIyYeHHUE CTYJIEHTAaMH HAaBBIKOB COCTABJIICHHUS MeEIUAIUIaHa, OLIEHKH ero 3(¢eKTUBHOCTH,
MeAUarIaHupOBaHuUs C UCIIOIb30BaHUEM KOMITbIOTEPHOU 0a3bl JTaHHBIX.

1.2. ®opMupyemblie KOMNETEHIIMH, COOTHECEHHBIE C IJIAHMPYEMbIMH Pe3yJbTaTaMH 00yUYeHusl
N0 AUCHUILIHHE (MOAYJII0):

B PE3YIBbTATEC OCBOCHUA NTUCHUIIMHBI JOJIKHBI OBITH C(bOpMPIpOBaHI)I CIICAYIOIHNE KOMIICTCHIINH

Kozast komnerennuu | Conepkanue [lepeuenp IaHUPYEMBIX PE3YJIHTATOB
KOMITIETEHIINH 00y4yeHHs 10 JUCLUIUINHE

I1K-1. Cnocoben IIK-1.3. Bnaneer 3HaTh: crienudpUKy mporecca MoAroTOBKU

IIPOBOJUTD HaBbIKaMu (OPMUPOBAHUS | MEIUAIUIaHA

MapKETUHTOBbIE MIPEJIOKEHUH 110 VYmers: Pa3pabaTeiBaTh MeuaniaH.

HCCIIETIOBAHUS C YIIYYILIEHUIO CUCTEMBI Brnagets: HaBbIkaMu pa3pabOTKHU U MOATOTOBKH

HCII0JIb30BAHUEM MIPOJBUKEHMS TOBAPOB MeauariaHa.

WHCTPYMEHTOB (yciyr ) opranusaru

KOMILIEKCa

MAapKEeTHUHTa [IK-1.4. Ymeer 3HaTh
CUCTEMAaTU3HPOBaTh U METOJIbl M TOJAXOJbl HCCIEJA0BAaHUS CPENbI
00001mate OosplIMe MapKeTUHIa;  OCOOEHHOCTM  TOBapHOH U
00BEMBI IEPBUYHOM U cOBITOBOM MTOJINTHKY; cenupuKy
BTOPUYHOMU 11eHOOOpa30BaHUs B MAPKETHUHTE.
MapKETHHTOBOM Ymern
uH(popMaIu MIPOBOAUTH  HMCCIEAOBAHUSA, OLECHUBaTb U

BBIOMpATh PHIHKH COBITA; BBISIBJISATH U OLIEHUBATh
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MOTHBBI pa3padaThIBaTh KOMILJIEKC-MapKETHHT
JUUISl BHEITHETO MPOEKTA.

Baagers

HaBBIKaMHM cOOpa, CHUCTEeMaTH3alllK, aHAJIu3a U
WHTEPIPETAIINA MAPKETUHTOBOM HH(DOpMAIIHH.

[IK-1.5. Ymeet npoBoaUTH
MapKETUHTOBBIC
WCCIICTOBAHUS Pa3HBIX
THIIOB U BHJIOB C
HCIIOIB30BAHUEM
HHCTPYMEHTOB KOMILJIEKCA
MapKETUHT

3HaTh: TEXHOJOTUN MEIUAPUICHIIIH3 U
MeIUarIaHUPOBAHUS

YMeTh: UCHOJIB3YET TEXHOJIOTUH
MEeJIMApUIICHUIIIH3 U MEeIHATIaHUPOBAHUS B
OHJIAMH U OHJIAMH Cpele.

BnaneTs: HaBbIKaMu peasin3alviu
KOMMYHHUKAIMOHHOT'O MPOIYKTa C
MCIIOJIb30BAHUEM TEXHOJIOTUI MEIHapHUIICHIIIH3
Y MEIMATUIAaHUPOBAHHUS B OHJIAH U OHJIAWH
cpene

IIK-1.6. YMmeeT co3maBaTth
OTYETHI [0 Pe3yJIbTaTaM
MapKeTI/IHFOBOFO
HCCIIEIOBAHUS

3HaTh: CTPYKTYPY, COACPKAHUE, TEXHOJIOTUU
COCTABJICHUS] OTYETOB IO pe3yJIbTaTaM
MapKETUHIOBOT'O UCCIIEI0BAaHUS

YMeTh: TBOPUYECKH MBICIHUTD IO MPOOIeMaTUKe
MapKCTHUHTAa, 1aBaTh IPABUJIIbHYIO OLICHKY
MEpPOIPUATUIM MapPKETUHIOBOU J€ATEIbHOCTH,
Ha OCHOBE aHAJIN3a PBIHOYHOMU

KOHBIOHKTYPbI HaXOJIUTh HOBAllUU, HOBBIE
peuicHud, YMETb IPUMCHATH ITOJTYYCHHBIC
3HaHUS JJI1 pEeUICHUs] TPAKTUYECKUX 3a]1a4
OusHeca.

Bnaners: HaBbIKaMU YTEHUS U TOHUMaHUS
HAayYUYHBIX, aHAJTIUTUYCCKUX, CTATUCTHYCCKUX
OTYeTOB B chepe

MapKeTHHIa

e [IpodeccronanbHO-TBOpUECKAs MPAKTHKA
e [IpeanuruiomMHas mpakTHKa

1.3. MecTo IUCHUILIMHBI B CTPYKTYpe 00pa3oBaTe/IbHOM POrpaMMbl

Jucuunnuza (Moayib) «MeauamiaHupoBaHHUE » OTHOCUTCS K 00s13aTeNIbHBIM TUCIUIUIMHAM YacTH
6J10Ka TUCHUIUIMH y4eOHOro IuaHa, popMUpyeMbIX YUaCTHUKaMU 00pa30BaTebHBIX YUPEKACHUH.
JlucumminHa OCHOBBIBAETCS HA 3HAHUU CIEAYIOIUX TUCIUIUINH!

e Pekiiama B oTpaciisix u cepax aesTeIbHOCTH

e DKOHOMHKA KOMMYHUKAllMOHHOTO areHTCTBa

B pe3ynbrare ocBO€HUS TUCHUIUIMHBI (MOAYJIS) POPMUPYIOTCS 3HAHUS, YMEHUS U BIIaJICHUS,
HEOO0XOIMMBIE JJIS1 U3YUYSHHS CIEAYIOUINX AUCIUIUINH U TPOXOKIACHUS MPAKTHK:




2. CTpyKTYypa QM CHHUILTHHBI

OO6mmas Tpya0€MKOCTh TUCIUIUIMHBI cocTaBisieT 3 3.e., 108 akagemuueckux yaca (OB)

CTpyKTypa IHCUMILIMHBI 1JI 04HO (opMbI 00yUeHM s

O0beM AUCHUIUIMHBI B (OpME KOHTAKTHOW pPabOTHI OOyYaromuxcsi C IeAaroru4ecKuMu
paboTHUKaMU U (W) JIMIAMU, TIPUBJICKAEMBIMHU K peann3aiui 00pa3oBaTebHON MpOrpaMMbl Ha

HHBIX YCJIOBUAX, IIPU IIPOBECACHUU yLIe6HBIX 3aHATHI:

Cemectp | Tun yueOHBIX 3aHATHIA KonnuectBo
4acoB
7 Jlexknuu 16
7 CeMuHapbl/1a00paTOpHBIC PAOOTHI 26
Bcero: 42

O0beM TuCHHIIHHEI (MOTyJIs) B (hopMe caMOCTOATENEHOM PabOThl 00YYAIOUIMXCS COCTABIISAET
66 akajieMrUecKuX Jaca(oB).

CTpyKTypa AUCHUILIMHBI 1JI51 04HO-3204HOI (popMBbI 00yUeHUs

O6beM auCHUIUIMHBL B (QopMe KOHTAKTHOW pPabOThl OOY4YAIOIMIMXCS C MEJaroruuecKuMu
paboTHUKaMU W (WJIH) JIMIIAMH, TIPUBJICKAEMBIMHU K pean3alui 00pa30oBaTeIbHON MpOrpaMMbl Ha

HHBIX YCJIOBUIIX, IIPU ITPOBCACHUU y‘le6HHX 3aHATUM:

Cemectp | Tun yueOHBIX 3aHATUI KomuuecTBo
4acoB
7 Jlexkuuu 8
7 CemuHapbl/1ab0paTOpHBIE pa0OTHI 16
Bcero: 24

O6beM auCHUIUTUHBL (MOyJis) B hOpME CaMOCTOSITENIbHON pabOoThl 00YYAIOIIMXCS COCTABIISET
84 axanemuueckux yaca(osB).

Discipline structure

The total labor intensity of the disciplineis 3 Credit, 108 academic hours.

Discipline structure for full-time training

The scope of the discipline in the form of contact work of students with pedagogical workers and (or)
persons involved in the implementation of the educational program on other conditions during training

sessions:
Semester | Type of training sessions Number of
hours
7 Lectures 16
7 Workshops/Lab Works 26
Total: 42




The scope of the discipline (module) in the form of independent work of students is 66  academic

hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers and (or)
persons involved in the implementation of the educational program on other conditions during training

sessions:
Semester | Type of training sessions Number of
hours
7 Lectures 8
7 Workshops/Lab Works 16
Total: 24

The scope of the discipline (module) in the form of independent work of students is 84  academic

hours.

3. Conep:xxanme IMCIUTIAHBI

HaumenoBanue paznena
JUCHUIIINHBI

Conepxanue

[lonsiTHe 1 ucropus
pa3BuTHUA
MeIUaIlJIaHUPOBAHUS.

Macc-medua kax cpeocmea docmasku coooujenuil. [lonamue
Meouanianuposanus, yeau u 3a0aqu. MeauaruiaHupoBIIUK KaKk
CIEIUAIIMCT B 00JIACTH MEIMAIIAHUPOBAHUS M €0 POJIb B PEKIIAMHOM
KaMITaHUU.

MenuannaHupoBaHue Kak Hayka. ba3oBbie OHITHS
MeAHarIaHUPOBaHUs. DBOIOIHS PA3BUTHS MEHAINITAHUPOBAHUSI.
[TpoGiieMBbl, CBSI3aHHBIC C METUATUIAHUPOBAHUEM.

OTHOIICHHS MEXTY
CpelcTBaMH
pacrpocTpaHeHus
nH(popMaInH, peKIaMoi 1
MOTPEOUTENSMHU.

Kpumepuu evibopa cpedcme pacnpocmpanenusi uHgpopmayuu
nompebumensamu. Bocnpusmue nompebumensamu pekiamol 6
Humepnem. Ponv cpedcme pacnpocmpanenusi ungpopmayuu 8 npoyecc
npumamus peutenus o nokynke. QyHKyus omkiuKka u eé 3uavenue.
Oyenxa 6030eticmaus paziuidHblX PeKIAMHbIX Hocumeliell Ha Yeneyio
ayoumopuio. dppexmusnocmo pexnamol u PR.

[InanupoBaHue pekinaMHOM
KaMIIaHUU.

[InanupoBaHne KOMMYHUKATUBHOM KaMnaHuu. CUTyallnOHHBIM aHAN3.
OcHoOBHBbIE 3TaIlbl INIAHUPOBAHUS KaMIIaHUU 10 IpoABIKeHUI0. Lenu
MapKeTHUHTa U 1EIN MapKETUHTOBBIX KOMMYHUKaluii. OnpeneneHue
1esied MapKETUHTOBBIX KOMMYHUKAIUM.

Hcnonp30BaHnEe CETMEHTALIMOHHOTO aHAIN3a Ul ONPEEIICHUS LIEIEeBON
aynurtopuu. Jlemorpaduueckas, reorpaduyeckas, icuxorpapuieckas u
noBeJIeHUeCKas cerMeHTanus. Onucanue npoduis 1eiaeBoi ayAuTOpuHn.
Posb 6a3bl TaHHBIX NP ONpEAETICHUH 1IeJIEBOM ayAUTOPUH.
dopMUpOBaHUE CTPATETUU U TaKTHKA KamnaHUU. COCTaBIISIONINE
ctpareruu. [loaroroBka pexinamuoro coobmenus. Onpenenexnue
Oro/KeTa 1 BbIOOD cpeAcTB. MenuannanupoBanue. OLeHka

(b (PEeKTUBHOCTH PEKIIAMHON KaMITaHHH.




OcHOBHBIE TapaMeTpsl
MeuariaHupOBaHuUs,
MEManCCIe0BaHUS U
UCCIIEIOBaHUS Ay AUTOPUH
PEKJIaMHBIX HOCUTEJIEH.

MapKeTUHrOBbI€ HCCIIEIOBAHUS B MEIMAIIaHUpOoBaHUU. OCHOBHBIE
MeauanapameTpbl: 0XBaT, 4aCTOTa, pEUTUHT. MenuariaHnpoBaHue B
TEJICBUBMOHHOM pEKJIaMe, Ha pajguo, B IIPECCe, B HAPYKHOU PEKIIAME.
Ontumu3zanys OCHOBHBIX [TapaMETPOB MEIUAIIAHUPOBAHUS.
Daxmopul, onpeodensaowue cocmas u cpanuybl ayoumopuu. Memoosi
usyuenus ayoumopuu. HMcciredosanus ayoumopuu: auaiu3s
«Kkonuvecmea» u «kavecmeay. Coomnoulenue Maccosvix Onpocos u
«MANBbIXY KAYeCMBEHHbIX MEMOO08.

AHKETHpOBaHNE, UHTEPBBIOUPOBAHUE, TECTHI, (DOKYC-TPYIIIIHI,
n1abopaTopHbIE UCCIEI0BAaHNUS C MPUMEHEHUEM TEXHUUYECKUX CPEJICTB,
MICUXOJIMHTBUCTUYECKHE MPOLEAYPhI, METOJ] CEMAaHTUYECKOTO
muddepennuana. OLeHOUYHbBIE HCCIIEI0BAHUS U TECThI: TECThI Ha
3allOMUHaHKE, HA YOSAUTEIHbHOCTh, Y3HABAEMOCTh. AHAIIN3 OIEHOYHBIX
HUCCIIEIOBAHUN.

TexHUYECKUE U «BepOATBHBIC» CIIOCOOBI MOYICHHUS HHOOPMALIUH O
noTpebIeHu ayJUTOpHel pa3HbIx Tenenepenad. Unaycrpus
MoJty4eHust H(OpMAIMU 0 pa3Mepax ayJIMTOPHUH: OIopa Ha
MTOCTOSIHCTBO CIpOca. AyJIUMETPHI: TUTFOCHI U MUHYCHI Ka4eCTBa
nonydeHHo# nHdopmarmuu. OCHOBHBIE €IMHUIIBI U3MEPEHUS

Teneay IuTOPHH.

Haubonee n3BecTHbIE B MUPE UCCIIEIOBATEIBCKUE CTPYKTYPHI,
3aHUMAIOIMECs MOHUTOPUHTOBBIM U3MepenueM ayautopun CMK.
Poccuiickue npodeccroHanbHble OPraHu3alluy Ha PhIHKE Tele- U
paauoMmeTpuu. MeToanueckrue OCHOBEI MOHUTOPUHTOBOTO
uccaenoanuss CMU Ha npumepe rpynnsl komnanui «Pomup-
MOHUTOPHHDY.

[InanupoBanue menna-
CTpaTEeruu.

Pa3paboTka MapkeTHHTOBOM M PEKIIAMHOM CTPATETMH MCIIOIb30BAHMS
CMK. Onpenenenue nemnei, BBIOOp MeCTa U BPEMEHH JUIsl TPOBEACHUS
PEKJIaMHOM KaMITaHHH.

OchosHble nonamus, céazannvle ¢ meoua-cmpamezuei. Heobxooumas
ungopmayus neped cocmasnenuem meouaniana. Memounuku
ungopmayuu o nevamuuix, snekmponnvix CMK. Dnemenmeor meoua-
cmpamezuu. Teopueckas meoua-cmpamezus. Bvibop meoua-
cmpame2uu.

Cmpamezuu niaHupo8anus. cmpameus yeieeou ayoumopuu,
eeozpaguueckue cmpame2uu, Cmpame2u npoOOIHCUMENbHOCTU U
npuesasKu 8o epemenu. I nobanuzayus nompeoumenbCKux polHKO8 u
2nobanvHoe MblulieHue: ux eIusHue Ha MeOUnIaHuposanue.
[TporpamMHoOe oOecrieueHre MeANATIAHUPOBAHMS U TIPUMEHSFOILIUECS]
KOMITHIOTEPHBIE TeXHOIOTHH. [IpenMyIecTBa n HETOCTATKH Pa3THIHBIX
KOMITBIOTEPHBIX ITporpamMM. KoMiproTepHoe MoieTMpoBaHue
(MaTemMaTH4ecKasi ONTUMHU3AIHS, UMUTAIIMOHHBIC U SBPUCTUIECCKHE
Mojenn). PaboTa ¢ KOMIbIOTEPHBIMH 0a3aMH JTaHHBIX.

dopMupoBaHUE MeauaIIaHa
PEKJIaMHOM KaMIIaHUU.

Cosz0anue meduaniana 015 pekiamHou kamnanuu. Meoua-6pudp.
OCHOBHbLE XAPAKMEPUCMUKU, CPOKU U CIPYKIMYPA MEOUANIAHA.
Oyenxa u 8b100p paziuyHbIX pekiamublx Hocumeneti. OnpedeneHue
YEHHOCMU NPeccbl (2a3empl U HCYPHAIbL), MENeGU3UOHHOU PEKLAMbL,
Hnmeprnem-pecypcos, HapysicHOU pexiamul, paouokaranos. Cneyugura
NAQHUPOBAHUSL PEKIAMbL 8 PA3TUUHBIX HOCumesx. Boibop cpeocms
[PEKAAMbL 8 3a8UCUMOCIU OM Yelell pekaamHou kamnanuu. OCHo8Hble U
BCNOMO2AMeNbHbLE PEKIAMHbBLE HOCUMETU.




Buvibop cpeocme pexnamei: oxeam ayoumopuu, obecneuenue
HeoOX00UMOU YACMOMbL, CKOPOCMb AKKYMYIUPOBAHUSL AYOUMOPUL,
B03MONCHOCHb KOHMPOJISi OEMOHCMPAYUU PEKIAMb, KA4eCHE0
socnpusimusi uHgpopmayuuy. Brusinue KOHKYPEHMHOU ROJUMUKU U
NPABoOBbIX 02PAHUYEHUL HA 8b100D peKlamHblx Hocumenel. Cmoumocmy
|PEKAAMbL KAK YCIL08UE 02PAHUYCHUSL PEKTAMHBIX 8603MONCHOCMEIL.
Kymynsmuegrvle oyenku cpedcme pacnpocmpaneHus pekiaml.
Cocmasnenue epagura svixooa pexiamuvix coodujenui. Cmpykmypa u
ohopmnenue meouaniana. Onmumuzayusi MeOUAnIana, Kpumepuu
ONMUMUZAYUU.

O1ieHKa U KOHTPOJIb
3¢ (HeKTHBHOCTH
MeIuarniaHa.

Hccneoosanusn sghghekmusrnocmu meduaniana u Meponpusimus no
KOHMPOI0 3pekmusnocmu e2o ucnoiHenus. IKCnepumeHmsl u
ONpOCHl KAK Memoovl oyeHKu d¢hpexmusnocmu meouaniara. Ponv
nPo6HO20 MApKemMuHea 8 OYeHKe PeKIamMHOU KAMNAHUU.
Paznosuonocmu meoua-mecmuposarnus. Mcciedosanue
aghghexmusrocmu pexnamuvlx KOHMakKmos. ghghexmol cunepauu u
HAKONJIEHUsL KOHMAKMOS.

Ilapamempui 3¢ppexmuenocmu meouannana. Memoowi
npeosapumenbHo2o mecmuposanus 3¢gpexmusnocmu CMU.
Ilapannenvnoe mecmuposanue. Oyenka OomHouleHus K nepeoanHomy
coobuenuro. Memoovl meKkyweeo KOHMPOIs CUMYayuL HAd PbIHKe.
Omcnexcusanue 00HO20 UCMOYHUKA.

[locm-mecmuposanue pekiamuo2o meouaniana. Memoo ananusa
noayuennou ayoumopuu. Oyenxa 3anomunaemocmu mexcma. Oyenka
UBMEHEHUsT OMHOUWEHUSL.

Pecypcer MHTEpHET IO
Meua-IIaHUPOBAHUIO.

[TonmynsipHbIE caliThl 110 MEIMAIUIAHUPOBaHMIO. TemMaTHueckue web-
cautel. [TomynspHble pecypcel 0 peKiIame Ha paJuo U TEJIEBUICHUH.
DNEeKTPOHHbIE BEPCUU NMEYaTHBIX U3AAHUMN, JIEKTPOHHBIE U3/1aHUS B
Ceru. Hapy:xHas pekinama: rnosnesHsle cColiiku. Pexnama B IHTepHeT.
Pexnamubie nyOaukauuu B MaTepuet. Pecypcebl MIHTEpHET-HHIyCTpUH.

Discipline content

Discipline section

Content

The concept and history of
the development of media
planning.

Mass media as a means of delivering messages. The concept of media
planning, goals and objectives. Media planner as a specialist in the field
of media planning and his role in an advertising campaign.

Media planning as a science. Basic concepts of media planning. The
evolution of media planning development. Problems associated with
media planning.

The relationship between the
media, advertising and
consumers.

Criteria for choosing media for disseminating information by
consumers. Consumer perception of Internet advertising. The role of
information dissemination media in the purchase decision-making
process. Response function and its meaning. Assessing the impact of
various advertising media on the target audience. Effectiveness of
advertising and PR.

Planning an advertising
campaign.

Planning a communication campaign. Situational analysis. The main
stages of planning a promotion campaign. Marketing goals and
marketing communications goals. Determining the goals of marketing
communications.




Using segmentation analysis to determine the target audience.
Demographic, geographic, psychographic and behavioral segmentation.
Description of the target audience profile. The role of the database in
determining the target audience.

Formation of strategy and tactics of the campaign. Components of the
strategy. Preparation of an advertising message. Determining the budget
and choosing funds. Media planning. Evaluating the effectiveness of an
advertising campaign.

Basic parameters of media
planning, media research
and advertising audience
research.

Marketing research in media planning. Basic media parameters: reach,
frequency, rating. Media planning in television advertising, on radio, in
the press, in outdoor advertising. Optimization of the main parameters of
media planning.

Factors determining the composition and boundaries of the audience.
Audience research methods. Audience research: analysis of «quantity»
and «quality». The relationship between mass surveys and «small»
qualitative methods.

Questionnaires, interviews, tests, focus groups, laboratory studies using
technical means, psycholinguistic procedures, semantic differential
method. Evaluation studies and tests: tests for memorization,
persuasiveness, recognition. Analysis of evaluation studies.

Technical and «verbal» ways of obtaining information about audience
consumption of various television programs. The Audience Size
Industry: Relying on Constant Demand. Audiometers: pros and cons of
the quality of the information received. Basic units of measurement of
television audience.

The most famous research structures in the world involved in
monitoring the measurement of the QMS audience. Russian professional
organizations in the telemetry and radiometry market. Methodological
foundations of media monitoring research using the example of the
Romir-Monitoring group of companies.

Planning a media strategy.

Development of a marketing and advertising strategy for the use of Mass
communication. Determining goals, choosing a place and time for an
advertising campaign.

Basic concepts related to media strategy. Necessary information before
drawing up a media plan. Sources of information about printed and
electronic Mass communication. Elements of media strategy. Creative
media strategy. Selecting a media strategy.

Planning strategies: target audience strategy, geographic strategies,
duration and timing strategies. Globalization of consumer markets and
global thinking: their impact on medical planning.

Media planning software and applied computer technologies.
Advantages and disadvantages of various computer programs. Computer
modeling (mathematical optimization, simulation and heuristic models).
Working with computer databases.

Formation of a media plan
for an advertising campaign.

Creating a media plan for an advertising campaign. Media brief. Main
characteristics, timing and structure of the media plan. Evaluation and
selection of various advertising media. Determining the value of the
press (newspapers and magazines), television advertising, Internet
resources, outdoor advertising, radio channels. Specifics of advertising
planning in various media. The choice of advertising media depending
on the goals of the advertising campaign. Main and auxiliary advertising
media.
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Selection of advertising media: audience coverage, ensuring the required
frequency, speed of audience accumulation, ability to control advertising
display, quality of information perception. The influence of competition
policy and legal restrictions on the choice of advertising media. The cost
of advertising as a condition for limiting advertising opportunities.
Cumulative estimates of advertising media. Drawing up a schedule for
releasing advertising messages. Structure and design of the media plan.
Optimization of the media plan, optimization criteria.

Assessing and monitoring of
the effectiveness of the
media plan.

Research into the effectiveness of the media plan and measures to
monitor the effectiveness of its implementation. Experiments and
surveys as methods for assessing the effectiveness of a media plan. The
role of trial marketing in evaluating an advertising campaign. Types of
media testing. Research on the effectiveness of advertising contacts.
Effects of synergy and accumulation of contacts.

Parameters of media plan effectiveness. Methods for preliminary testing
of media effectiveness. Parallel testing. Assessment of attitude towards
the transmitted message. Methods of current monitoring of the market
situation. Single source tracking.

Post-testing of the advertising media plan. Method of analyzing the
resulting audience. Assessing text memorability. Assessing attitude
change.

Internet resources for media
planning.

Popular media planning sites. Thematic websites. Popular resources
about advertising on radio and television. Electronic versions of printed
publications, electronic publications on the Internet. Outdoor
advertising: useful links. Advertising on the Internet. Advertising
publications on the Internet. Internet industry resources.
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4. O0pa3oBaTe/ibHbIC TEXHOJIOTHH

B niporiecce ocBOeHUSI AUCHUILIHHBL «MeauarnjiaHipoBaHue» HCIIOIb3YIOTCS CIIEAYIOIINE
00pa3oBaTeNbHbIC TEXHOJIOTHH:

1. CrangapTHBIE METOIBI OOYYCHHS

-JICKLINH;
-CEeMUHAphI, Ha KOTOPBIX 00CYK1al0TCS OCHOBHBIE MPOOJIEMbI, OCBSILIEHHBIC B JIEKIUAX U
chOpMyJIMPOBAHHEIE B IOMAIIHUX 33/ IaHUSX;
-IIMCbMEHHBIE U YCTHBIE JOMAIIHUE 3aaHus;
-pac4eTHO-aHATUTHYECKHE, PACUCTHO-TpadUICCKUE 3a1aHHUS,
-00Cy>IeHHE MTOATOTOBJICHHBIX CTYIEHTAMU 3CCE;

-KOHCYJIbTAllMU IIPENOAaBaTEIICH;

-CaMOCTOATCJ/IbHAsA pa60Ta CTYACHTOB, B KOTOPYIO BXOAUT OCBOCHUC TCOPECTUYCCKOI'O MaT€puUaja,
IMOATOTOBKA K CCMUHAPCKUM 3aHATHAM, BBIIIOJIHCHUEC YKA3aHHBIX BBIIIC TMCbMCHHBIX pa60T.

2. Metoibl 00y4eHHSI ¢ TPUMEHEHHEM HWHTEPAKTHBHBIX (POpPM 00pa3oBaTeIbHBIX TEXHOJIOTHI:
-aHaJIU3 JCJIOBBIX cutyanui uist tembl Ne 3,4, 5, 6, 7, 8,

-rpynnoBsle quckyccuu Juist tembl Ne 1, 2,3, 5, 6,7, 8,9, 10;
-ananm3 MutepHeT-pecypcoB st TeMbl Ne 6, 7, 8
B pamkax u3yueHus: AUCHUIUIHHBI TAKXKE MPEAYCMOTPEHBI BCTPEUU C MPEACTABUTEISIMU POCCHICKUX
1 3apyOeKHBIX KOMIIAHUHM, TOCYIAPCTBEHHBIX M OOIIECTBEHHBIX OPraHU3aIliid, MACTEP-KIIACChI
AKCIIEPTOB U CIIEIIUATUCTOB.

MEIUATUIAHUPOBAHUS U
OCHOBHBIE TEPMHUHBI 3TOU
JUCITAIIINHEI.

Bnangers 6a30BEIMH
MMOHSATHUSIMH
MEIHATUIAaHUPOBAHUS

Ne n/m|HanmenoBanue pazaena  |[@opmupyemsl |Pe3yiabpTaTel 0CBOSHHS O6pa3oBarenbHble
JUCLIUTUTMHBI e (3HaTh, yMeTb, BIAJIeTh) |TEXHOJIOTHU
KOMIIETEHIIHH
1 IlonsTHe u uctopus ITK-1 3HaTh MOHATHE U Jlexuus
pa3BUTHS UCTOPUIO PA3BUTHS CemuHap
Me/IMaTuIaHUPOBaHMSL. Me/IMaIIaHuPOBaHMSL. Paz6op ocHOBHBIX
YMeTb NpUMEHSITH o0s13aHHOCTEN
0a30Bble IOHATHUS MeInaTIaHUPOBILL

MKa ¥ IOHUMaHHUIO
CyTU paboTHI
3TOTO
CrelHaincTa,
o0cyxaeHne
npodiem
MeIHaruIaHupOBaH
us. I[Iposenenue
TPYIIIOBBIX
Mpe3eHTalNN
MTPOEKTOB.
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OTHOLICHUS MEXTY
cpencTBamMu
pacrpocTpaHeHuUs
uHpopMaIuu, peKIamMon u
OTPEOUTEISAMHU.

ITK-1

3HaTh POJIb OCHOBHBIX
PEKJIaMHBIX HOCUTEIEH
KaK Cpe/cTBa Jist
MH(OPMUPOBAHUS
norpeduTens.

VYMeeT o1leHUBATh
Ka4eCTBO PEKIaMHOMN
nH(pOpPMALIUU C TOUKU
3peHust

Bnaners MmeToqukon
oTOOpa CpeaCTB
pacnpocTpaHeHUs
uHpOpMaLUH.

Jlekuus
Cemunap
I'pynmnosas
JUCKYCCHSI T10
BOTIPOCaM
UCIIOJIb30BaHUS
noTpeduTenemM
nHpopmaluu B
nporecce
OPUHSITUS
peuieHus o
MOKYTIKE.

[IpoBenenue
WHIUBUTy ATHHBIX
Mpe3eHTalUi Mo
npuMepam
ITOJIOKHUTEIILHOTO
Y OTPULIATEIILHOTO
PEKJIaMHOTO
BO3JIEHCTBHUS HA
noTpeouTers,
pa300p KeHCOBBIX
CUTyalui UX 13

IPaKTUKH.

[1nanupoBanue pexnamuoi |[1K-1 3HaTh OCHOBHbIE MOHATUSA |JIekius

KaMITaHUU. U METOJUKY CemuHap
MJIaHUPOBAHUS Bneaynuropnas
pEeKIaMHON KaMIlaHUU.  |[paboTa ¢ LEeNblo
YMET NpUMEHATH OCBOEHUS
MOJIy4YE€HHbIE 3HAHUSI B OCHOBHBIX
gacTu GOpPMYITHPOBAHUS |[TOHATHH U
LeJel peKIIaMHON anropuTma
KaMITaHUU U BBIOOpa MJIaHUPOBAHUS
CTpaTeTruu U TaKTHUKU pEKIIaMHOM
PEKIaMHBIX KaMITaHUU.
MEPONPHUATHH.

Biagers MeTonrkaMu
BbIOOpa CTpaTeruu u
TaKTUKH pEKJIaMHBIX
MEPOIPHUITHI.
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OCHOBHBbIE TApAMETPHI IIK-1 3HATL OCHOBHEIE Jlexknusa
MeAuariaHuPOBaHUs, napameTpsl Cemunap
MEIMANCCIICI0BAHUS U MeauarIaHupPOBaHMUS, I'pynmnoBas
UCCJIEIOBAHUSI Ay AUTOPUU OCHOBHBIE METO/]IbI JUCKYCCHSI T10
pPEKIJIAaMHBIX HOCUTEJIEH. W3Yy4YeHUS ayJUTOpUHU OCHOBHBIM
CMMU 1 MapKETHHTOBbIE |METOJAMKAM
areHTCTBAa, MPOBOSAIINE |MEIUauCCIe0BaH
3TH UCCIIEI0BAHUSI. Ui,
YMeTb rpaMOTHO MPUMEHSIOIINXCS
MPUMEHSITh UX U Ha MPaKTHKE,
BBIOMpATh OCHOBHBIC WHUBUTyJIbHBIC
pEKJIaMHbIE HOCUTEH pe3eHTaluU
COIJIACHO JTAaHHBIM 3a7laHUN.
Meauanokasaresnei.
Bnaners MeTogukamu
pacuera nokaszaTesei
MeuarIaHuPOBaHUSL.
[LmannpoBanue menua- IIK-1 3HATH NOJIb30BATHCI Jlexknusa
CTpaTeruu. OCHOBHBIMH Cemunap
MeAHarIaHupOBOYHbIME  [Paz0op
porpaMmmamu. MPaKTUYECKUX
YMeTh rpaMoOTHO CUTyalui 1o
dbopMyaHpoBaTh HETU U |(POPMHUPOBAHUIO
OCYIIECTBIIATh Mena-CTpaTeruii
MOATOTOBKY Meua- B Pa3IUYHBIX
opuda. KOMIIaHUSX,
Bianers HaBbIKaMU o0cyxeHne
IUTAHUPOBAHMS Meua-  [mpoldsieM
CTpaTeruu. WCIIOJIb30BaHUS U
MIPEUMYILIECTB
MeuarIaHuPOBOY
HBIX TIPOTPaMM.
dopmupoBaHHe ITK-1 3HaeT OCHOBHBIE dTaMbl U |JIekius
MeuariaHa peKIaMHOM METOJIUKH pa3paboTKu Cemunap
KaMIaHWH. MeauarnaHa. Bueaynuropnas
YMeer npaBUIbHO paboTa o
BBIOpATh OCHOBHBIE U3YUYEHUIO
pEKJIaMHBIE HOCUTEH, OCHOBHBIX
000CHOBATh CBOI BBIOOp |IPUMEPOB
Y TIPaBIJIBLHO O()OPMUTH  [COCTABIICHUS
Meauariad s MeuariaHa.
MpEeACTaBICHUS Pazbop
PYKOBOJICTBY. MPAKTHYECKUX
Bnaneer HaBbikamMu PUMEPOB.
COCTaBJICHUS MeuaIiaHa
pEeKJIaMHOM KaMIIaHUH.
ITK-1
OLieHKa ¥ KOHTPOJIb 3HaTh METO/IbI OLICHKHU Jlexuust
s dexTuBHOCTH KadyecTBa MeJuaIjiaHa. Cemunap
MeauariaHa. YMeer o11eHuBaThH [IpoBenenue
(b PeKTHBHOCTD WHIUBUTY ATBHBIX
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MeaualljiaHa u
ONTUMHU3HPOBATH €TO0.
Bnaneer HaBrikamMu

Mpe3eHTalnui Ha
3aHATHUSAX 110
POEKTY, pazoop

OILICHKH 3(PPEKTUBHOCTH  |[IPAKTHUYECKHUX

MeIHaruiaHa u NpuéMamMu |CUTyalui 1o

10 €r0 ONTUMU3ALINH. IPaBUILHOMY
COCTABJICHUIO U
ONTUMU3ALNH
MeUaIIaHupPOBaH
sl

8 Pecypcel MHTEpHET 110 ITK-1 3HaTh U yMETh Jlexuus
Meua-IUIaHUPOBAHMIO. HCII0JIb30BaTh OCHOBHBIE |CeMuHap

WNurepuer-pecypeel o |I'pynmosast

MeuaIIaHuPOBAHUIO. JUCKYCCHSI 110

Biagers MeTogamu UCIIOJIb30BAHUIO

MEIUaIlJIaHUPOBaHUs HA  |OCHOBHBIX

OCHOBHBIX pecypcax Hurepner-

WNurepuer peCypcoB Juist
MeuaIIaHUPOBaH
sl

B mnepuon BpeMEHHOrO0 MPUOCTAHOBIICHUS TMOCEIICHHS OOYYalOIIUMHUCS TOMEUIEHUNH |
tepputopuu PI'TY. mist opranuzanuu yueOHOro npoiiecca ¢ IpUuMEHEHUEM 3JIEKTPOHHOTO 00yUYeHHS
U JUCTAaHIMOHHBIX O0OpA30BATENbHBIX TEXHOJOTUH MOTYT OBITh HCIIOJIB30BaHbI CIIECIYIONINE

O6pa3OBaTCJ'ILHHe TCXHOJIOTHMH
— BUACO-JICKIIUHU §

— OHHaﬁH—HeKHHH B PC)KUME PCAJIbHOI'O BPECMCHU
— JJICKTPOHHBIC y‘I€6HI/IKI/I, yqe6Hme HOC06I/I$[, HAaY4YHBIC HU3JaHUA B JJICKTPOHHOM BHJIC U

AOCTYII K HHBIM 3JICKTPOHHBIM 06pa3OBaTCJIBHBIM pecypcam;
— CUCTEMBEI AJId 3JICKTPOHHOT'O TCCTUPOBAHUA,

— KOHCYJIbTAllUH C UCIIOJIb30BAHHUEM TCIICKOMMYHUKAIUOHHBIX CPCACTB.

5. OneHka IJIAHMPYEMBbIX Pe3yJIbTATOB 00yUeHHUS

5.1. Cucrema oneHUBaHUSA

Pacnpenenenue 6amioB, GoOpMUPYIOIIUX PEHTUHIOBYIO OLIEHKY Pa0OThI CTYAECHTA, OCYIIECTBIISAETCS

CJIEIYIOIIUM 00pa3oM:

Bupl pabot MaxkcuMalIbHOE KOJIMYECTBO 0aJIOB
ITocemaemocTh 20

Texyumii u pyOeXHbIH KOHTPOJIb 20

TBOpUYECKUI PEUTHHT 20

[TpomexyTouHasi aTTecTalys (3a4eT ¢ OLEHKOM) 40

UTOI'O 100

1.ITocertaemocTts
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B cooTBercTBHM ¢ yTBEPKICHHBIM YYeOHBIM TIJIAHOM I10 HarpaBieHuto nmoAarotoBku 42.03.01
Pekniama u cBsi3u ¢ 00IIECTBEHHOCTHIO, MPOdHIb «Peknama 1 CBs3H ¢ 00IIECTBEHHOCTHIO B
KOMMEPUYECKOM CEKTOPE » MO TUCIUILINHE IPETyCMOTPEHO:

npu ouHou opme 06yyeHus

ceMecTp 7 — 14 neKIMoHHbIX, 14 mpakTUYECKUX 3aHATUM. 3a MoceleHue 1 3aHATUS CTyACHT
Habupaer 0,71 6anna.

2.Texkyuuii 1 MPOMEXYTOUYHBIN KOHTPOJIb
Pacuer 0anioB 1o pe3ysabTataM TEKYIIEro U MPOMEXYTOYHOTO KOHTPOJIS AJIsi OYHOM (POPMBI
o0yuyeHus B 7 cemecTpe, A1l OYHON POpPMBI 00yUeHusI:

dopma poBEICHUS
HaumenoBanue pasnena/ KOHTPOJIS (TECT, KOHTP. Komnyectso
®opMa KOHTPOJIA TEMBbI, BBIHOCUMBIX Ha paboTa u Jip. BUJIBI 0aIios,
KOHTPOJIb KOHTPOJIS B COOTBETCTBUU C | MAKCUMAJILHO
[TonoxxeHuem)
TectupoBanue Nelmo [TuceMeHHBIE OTBETHI HA 2
TeMaM ¢ 1 mo 6 BOIIPOCHI TECTA
[ToaroroBka
3amanne Nel u3 (aiina WHMBU]TyaJIbHOTO )
3aIaHU I MUCbMEHHOTO 3aIaHUSs-
IIPE3CHTALUN
[ToaroroBka
1. Texymuii i 3aﬂaHI/I? No2 u3 aiina WH/MBU]TyaJIbHOTO )
. 3aIaHU I MUCbMEHHOTO 3aIaHUSs-
pyOexKHBINH KOHTPOJIB B 1
MIPE3CHTALUU
MOjyJi€, B T.4U.
ITonroroBka
3ananue Ne3 u3 (aiina VHUBUIyaJIbHOTO )
3a/TaHU I MUCHbMEHHOTO 3aJJaHUs-
IIPE3CHTALUN
ITonroroBka
3ananue Ne4 u3 (aiina WHUBUIyaJIbHOTO )
3a/IaHU I MUCHbMEHHOTO 3aJJaHUs-
MIPE3ECHTALUN
TectupoBanue No2 1o [TuceMeHHbIE OTBETHI HA 5
TeMaMm ¢ 7 o 8 BOIIPOCHI TECTA
ITonroroBka
2. Texymuit u 3a,ZLaHI/If No5 u3 aiina WHUBU]TyaJIbHOTO 2.5
o 3aTaHU I MUCHbMEHHOTO 3aJJaHUs-
pyOEKHBIN KOHTPOJb BO
2 mopyne, B T.4. TpesCHTaliy
ITonroroBka
3ananue Neb6 u3 (aiina HHIUBU1yaJIbHOTO 25
3aaHuN NUCBMEHHOI'O 3aJJaHUsI- ’
MIPE3EHTALNU
Bcero no 7 cemectpy 20
UTOT'O 20

3. TBopuecKuii peUTUHT
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Pacrnipenenenne 6a1oB OCYIIECTBISIETCS MO PEIICHUIO METOAMUYECKON KOMHUCCHUU KadeIphl U
pe3yabTaT pacupeeneHus 0aJuIoB 32 COOTBETCTBYIOILINE BUIBI paOOT MPEICTABISIOTCS B BHJIE

CIIeTyIOMEeH TaOIHIIbI:

Konunyectso
HaumenoBanue pa3zzaena/ TeMbl JUCHHUILIAHBI Bun pabotst

6a/I0B
7 ceMecTp
[TonsiTHE M UCTOPUS PA3BUTHUS MEAUAIITIAHUPOBAHMS. NHauBHiyanbHbIE
[TnanupoBanue pekiaMHON Kamranuu. [InanupoBanue meaua- | paboThI 10
crparerud. PopMHpPOBaHUE MEIMAIIIIAHA PEKIAMHOMN
kammanuu. O1eHKa ¥ KOHTPOJIb 3QQEeKTUBHOCTH MeIHaIlIaHa.
OCHOBHBIE TapaMeTPbl MEIUATIAHUPOBAHUSI, AHanuTuyeckue 10
MeIMaucCcIeIOBaHus U UCCIIeIOBAHNS Ay JTUTOPUU PEKJIAMHBIX | 00305l
Hocutesiel. Pecypebl UHTEpHET 0 Meua-1aaHupOBAHUIO.
UTOI'O 20

[Tony4eHHBI COBOKYITHBIN Pe3yJIbTaT KOHBEPTUPYETCS B TPAAUIIMOHHYIO IIKAITy OLIEHOK U B LKAy
orleHOK EBporelickoii cuctembl nepeHoca W HakoruieHus kpemutoB (European Credit Transfer

System; nanee — ECTS) B cooTBeTCTBUM € TaOIULICH:

100-6amnpHas mkana | TpaauiroHHas MIKaia Ixana ECTS
95-100 A

304 OTJIUYHO B

68 — 82 XOpOILLIO 3a4TEHO C

56 — 67 D

5035 YAOBJIETBOPUTEIHHO E

20-49 FX

0-19 HEYOBJIETBOPUTEITHHO HE 3a4TEeHO F

Evaluation of the Learning Outcomes

5.1. Evaluation system

The distribution of points forming the rating assessment of the student’s work is carried out as

follows:
Types of jobs Max points
Attendance 20
Current and boundary control 20
Creative rating 20
Interim certification (test with assessment) 40
Total 100

1.Attendance

In accordance with the approved curriculum in the direction of training 42.03.01 «Advertising and
public relations», the profile «Advertising and public relations in the commercial sector» in the
discipline provides: full-time study semester 7 — 14 lectures, 14 practical classes. For attending 1
lesson, a student gains 0.71 points.

2. Current and intermediate control
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Calculation of points based on the results of current and intermediate control for full-time study in the
7th semester, for full-time study:

Form of control Topics / Section Types of control Max points
Testing No. 1 on topics 1 to | Written answers to test )
6 questions
Task No. 1 from the task Pre?paratlon of an individual
file written presentation 2
assignment
. Task No. 2 from the task Pre?paratlon of an individual
1. Current and milestone file written presentation 2
control in 1 module, incl. assignment
Task No. 3 from the task Pre?paratlon of an individual
file written presentation 2
assignment
P - Fan individual
Task No. 4 from the task reparation of an individua
file written presentation 2
assignment
Testing No. 2 on topics 7 to | Written answers to test 5
8 questions
. Task No. 5 from the task Pre?paratlon of an individual
2. Current and milestone file written presentation 2,5
control in module 2, incl. assignment
P - Fan individual
Task No. 6 from the task reparation of an individua
file written presentation 2,5
assignment
Total 20

3.Creative rating

The distribution of points is carried out by decision of the methodological commission of the
department and the result of the distribution of points for the relevant types of work is presented in

the form of the followin

g table:

Topics / Section

\ Types of jobs

| Max points

7 Semester

The concept and history of the development of media planning.
Planning an advertising campaign. Planning a media strategy.
Formation of a media plan for an advertising campaign.
Assessing and monitoring the effectiveness of the media plan.

Individual works

10

Basic parameters of media planning, media research and
advertising audience research. Internet resources for media

planning.

Analytical reviews

10

Total

20

The total result obtained is converted into the traditional rating scale and into the rating scale
of the European Credit Transfer System (hereinafter - ECTS) in accordance with Table:

100-point scale

Traditional scale

ECTS scale

95 -100

excellent

A
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83 -94 B
68 — 82 good C
56— 67 credited D
5055 satisfactory B
20 —49 . . FX
0-19 unsatisfactory fail B

5.2. Kputepuu BbICTABJICHUS OLCHKHU MO0 JUCUMUILJIMHE

Banael/
Ixana
ECTS

Onenka no
JTUCHHUIINHE

Kputepun onieHkn pe3y/ibTaToOB 00y4eHUs N0 JUCHUIIHHE

100-83/
A.B

«OTIIMYHOY/
«3a4TEHO
(oTIIM4HO)»/
«3a4TEHO»

BricraBnsercs o0yuaromemycs, eCiu OH ITy0O0KO U MPOYHO
YCBOWJI TEOPETUYCCKHIA U MIPAKTHYECKUN MaTepUa, MOXET
MIPOJIEMOHCTPHPOBATH 3TO HA 3aHATHSIX U B XOJIC
MPOMEKYTOUHOM aTTECTAIIHH.

OO0y4aromuiicss HCUEPIBIBAIOIIE U JJOTHYECKU CTPOUHO
u3Jaraet yueOHbI MaTepuall, YMEeT yBsI3bIBATh TCOPHUIO C
MIPAKTUKOM, CIIPABIISICTCS C PEIICHHEM 33J1a4
poeCCHOHATLHON HANPAaBIEHHOCTH BBICOKOTO YPOBHS
CJIOHOCTH, MPABUILHO 00OCHOBBIBACT IMPUHSTHIC PEIICHUS.
CB00OIHO OpHEHTUPYETCS B Y4eOHOM U podeccuoHaNIbHON
JauTeparype.

OrieHKa Mo TUCIUTIIIMHE BBICTABJISIOTCS 00yUYaromeMycs ¢
YYETOM PE3YIBTATOB TEKYLIEH U POMEKYTOYHOM aTTECTALINH.
KomnereHnuuu, 3akpeniéHupie 3a TUCHUIIITMHOM,
c(hOpMHUPOBaHbI HA YPOBHE — «BBICOKUNY.

82-68/

«XOPpOIIO»/
«3aUTEHO
(xoporo)»/
«3aUTEHO»

BricTaBnsercs o0ydaromemycs, €ClIi OH 3HAET TEOPETUIECKUIN
Y IIPaKTHYECKUI MaTepuall, FPaMOTHO U 10 CYILIECTBY HU3JIaraer
€ro Ha 3aHATHUSIX U B X0/1€ IPOMEXYTOUHOHN aTTecTaluu, He
JIOIIYCKasl CYIIECTBEHHBIX HETOYHOCTEN.

OOyuaronuiicst npaBUIbHO IPUMEHSET TEOPETUUECKHE
IIOJIO’KEHHUS IIPY PELICHNN IPAKTUYECKUX 3a7a4
npodeccuoHaNbHOM HAMPaBIEHHOCTH Pa3HOTO YPOBHS
CJIO)KHOCTH, BJIaIe€T HEOOXOUMBIMH IS TOr0 HaBBIKAMH U
[pUEMaMHU.

JlocTaTouHO XOPOIIO OPUEHTUPYETCS B yUeOHOU 1
npodeccuoHanbHOM TUTEpaType.

OreHka 1o JUCHUIUTMHE BBICTABIISIOTCS 00YJaromeMycs C
y4€TOM pe3ysIbTaTOB TEKYIIEeH U MPOMEKYTOUYHON aTTeCTALlUU.
Komnerenuuu, 3akperi€HHble 3a JUCHUIIIMHOM,
c(hopMUPOBaHBI HA YPOBHE — «XOPOIITHIIN.

67-50/
D.,E

b

«YIOBIIETBOPH
-TeIBHO/
«3a4TEHO
(ynoBneTBopu-
TEJIBLHO)»/

BricraBisiercs: o0yyaromemycs, eciii OH 3HaeT Ha 6a30BOM
YPOBHE TEOPETUUECKUI U IPAKTUYECKUNA MAaTepUa, TOMyCKaeT
OTJeNIbHBIE OUTMOKM IIPU €T0 U3JIOKEHUN Ha 3aHATUSAX U B XOJI€
IIPOMEKYTOYHON aTTECTALUU.
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Banael/
HMIxana
ECTS

Onenka nmo
AUCUUILINHE

Kpurtepun onieHkn pe3yibTaToB 00y4eHHsI 10 JMCIUIIIMHE

«3a4TCHO»

OOyuaromuiics UCTIBITHIBACT ONpeIeIEHHbIE 3aTPyAHEHUS B
IIPUMEHEHUN TEOPETUYECKUX ITOJI0KEHUN ITPU PEILICHUN
IPAaKTUYECKUX 3a/1a4 IPO(eCCHOHATLHON HANPaBJIEHHOCTH
CTaHJAPTHOTO YPOBHS CII0KHOCTH, BJIIEET HEOOXOMMBIMH
JUIs 3TOro 0a30BBIMU HABBIKAMH U IIPUEMAMHU.
JleMOHCTpHpYET J0CTaTOYHBIA YPOBEHB 3HAHHS yUEOHOM
JUTEPATYpPHI 110 TACLHUIUIMHE.

OreHka 1o JUCHUIUTMHE BBICTABIISIOTCS 00YYarOmEeMycs C
Y4€TOM pe3ysIbTaTOB TEKYIEH U IPOMEKYTOYHOU aTTECTALIUH.
KomnereHnuuu, 3akpeni€éHuple 3a TUCUUILIIMHOM,
c(OpPMHPOBAHBI HA YPOBHE — «JI0OCTATOYHBII.

49-0/
F,FX

«HEYIOBIIETBO
PUTEITBHOY/
HE 3aUTCHO

BricTaBnsercs oOy4aromeMycsi, €CIi OH He 3HaeT Ha 06a30BOM
YPOBHE TEOPETUYECKHUI U MPAKTUYECKUI MaTepHal, 10ITyCKaeT
rpyObie OIIMOKH MIPU €T0 U3JIOKEHUN Ha 3aHATHUSX U B XOJI€
HPOMEXXYTOYHOHN aTTeCTalNH.

OO0yuaronuiicst UCIIBITHIBAET CEPbE3HBIE 3aTPYAHECHUSI B
NPUMEHEHHH TEOPETUYECKUX MOJI0KEHHI TIPU PELICHUH
NPaKTUYECKHX 3a/1a4 MPO(eCCHOHATLHON HANPaBIEHHOCTH
CTaHJapTHOTO YPOBHSI CIIOKHOCTH, HE BJIaJeeT HEOOXOJMMbIMU
JUTSL 9TOTO HABBIKAMH U IPUEMAMH.

JlemoHcTpHpyeT pparMeHTapHbIe 3HaHUS y4eOHOH
JUTEPATyPHI MO TUCIUTUIHHE.

OneHka 1o JTUCHUIUIMHE BBICTABIISIOTCS 00YYaromeMycs C
y4ETOM pe3yJIbTaTOB TEKYIIEH U POMEXYTOUYHON aTTeCTaIlNH.
KommnereHum Ha ypoBHE «/10CTaTOYHBINY, 3aKPEIIIEHHBIE 3a
JWICIATUTMHOM, He ¢(hOPMUPOBAHBHI.

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by
discipline

100-83/
A, B

«Excellent» /
«Credited
(excellent)» /
«Credited»

It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material comprehensively
and logically, knows how to link theory with practice, copes
with solving professional problems of a high level of
complexity, and correctly substantiates the decisions made.
Fluently navigates educational and professional literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at

the «high» level.
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82-68/

«Goody /
«Credited
(good)» /
«Credited»

It is awarded to the student if he knows the theoretical and
practical material, presents it competently and essentially in
classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels of
complexity and has the necessary skills and techniques for
this.

He is well versed in educational and professional literature.
The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «good» level.

67-50 /
D, F

«Satisfactory»/
«Credited
(satisfactory)»/
«Credited»

It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some mistakes
when presenting it in class and during intermediate
certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «sufficienty level.

49-0/
F, FX

«unsatisfactory»
/ fail

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

5.3. OueHouHbIe cpeacTBa (MATEPHUAJBI) ISl TEKYIIEr0 KOHTPOJIS
yCIeBaeMOCTH, IPOMEKYTOYHOM aTTecTAIUN 00Y4AIOIIUXCS 110 UCHUIITIMHE
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5.3.1. Bonpochl K 3a4eTy

XN RO

16.
17.
18.

19.
20.

21

35.
36.
37.
38.
39.
40.
41.
42.
43.

MenuaniaHupoBaHHUE KaK COCTABIISIFOIIAS PEKIAMHON KaMITaHUU
Dransl MeAUaIIaHUPOBAHUS

CpencTBa pacnpocTpaHEHUsT PEKIIaMBbl

Crnenuduka pexiambl B paznuaabix CMU

Omnpenenenue pekIaMHOTo OrokeTa

Pa3paborka meauamniana

Uccnenoanne 3¢ EeKTUBHOCTH MeIUaTIIaHa

ConumanbHble QyHKIUHA MacCOBOl KOMMYHHUKAIINH.

DakTOPHI, OMPEEISIIONINE COCTaB ¥ TPAHUIIBI Ay AUTOPUH.

. [loHsiTHE TOTEHIIMAIBHON U PEaTbHON ayAUTOPUH.

. MeTopl u3yueHus ayIuTOpHH.

. UccrnenoBanus ayTuTOPUH MPECCHI.

. UccrnenoBanue paano- u TeyeayIuToOpuu.

. AHAHM3 «KOJMYECTBA» U «KaueCTBa» ayJAUTOPHUU.

. COOTHOIIIEHHE MACCOBBIX OMPOCOB M «MAJIBIX» Kau€CTBEHHBIX

METOJIOB.

AHKeTHpOBaHUE, UHTEPBBIOMPOBAHHE, TECTHI, (POKYC-TPYTIIBI: OCOOCHHOCTH ITPOBEACHUSI.
TexHosorus nosryyeHus COLUOIOrHIecKod HHPOpMAIK 00 ayUTOPUH.

JIaGopaTopHble UCCIIE0BaHUS ayIUTOPUH C IPUMEHEHUEM TEXHUYECKUX CPENICTB,
NICUXOJIMHIBUCTUYECKHE MIPOLIETypbl, METOJ] CEMAaHTHUYECKOro TuddepeHmaa.
[IpuHiMnIB BEIOOpa PEKIAMHOTO HOCUTESL.

[IpyHIMIIBI TUITAHUPOBAHUS PEKJIIAMHOM KaMIIaHUH.

. OcHOBHBIE TapaMeTpbl MEIUAIIIAHUPOBAHUSI B IIPECCE U UX OLIEHKA
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.

OcHOBHbIE TapaMeTpbl MeIUAIJIaHUPOBAHUS HA PAJHO U UX OLICHKa
OcHOBHBIE TTapaMeTPBl MeTUAIIAHUPOBAHUS HA TEJICBUICHUE U UX OIIEHKA
MenuanapaMeTpbl HapyKHOM peKIaMbl U X OLIEHKa

Pexirama Bo BpeMeHU M B IPOCTPAHCTBE.

Crpareruu MeauanIaHupOBaHMSL.

Ornenka 3 PeKTUBHOCTH pEKJIAMHON KaMITaHHH.

[Tpo6nema s3¢ppexTuBHOCTH U 3(h(HEKTOB peKIaMBbl.

«M3HOC pekamMbl» U Mepbl OOPHOBI C HUM.

Crpaterus 1eneBoi ayIuTOpUU B MeTUAIJIaHUPOBAHUH.

I'eorpaduueckas cTparerus B MeIuariaHipOBaHUU.

Crpareruu npoAoKUTENBHOCTH U PUBA3KH BO BpEMEHHU B MeUaNIaHUPOBAHUH.
KoHTpoIb BBINOMTHEHHUS MeTMariaHa U olleHKa ero 3 ()eKTHBHOCTH.
CoBpemeHHbIe HH(OPMALMOHHbIE KaHAJIbI U UX POJIb B MACCOBBIX
KOMMYHHUKAITUSX.

Ponb TectupoBanus B ouieHKe 3(HEKTUBHOCTH PEKIAMHON KaMIIaHHH.
[ToHsATHE M BUIBI KOMMYHHKAIINH.

Pexrama kak KOMMYHHUKaIIHS.

CpencrBa MaccoBOM KOMMYHUKAIIMU U UX (DYyHKITUH.

®ynkiun CMK: ypoBeHb 00111ecTBa, ypOBEHb IPYIIIbI, YPOBEHb JUYHOCTH.
Hctounukn nHGOpMAIK 711 MeTUAITIAHUPOBAHHUSL.

KoMmnbroTepHble porpaMmbl AJ1s MeHAIIaHUPOBAHHS
HuTepHeT-pecypchl 0 MeTUarIaHUPOBAHUIO

CocrapneHue MeuaniaHa peKiaMHON KaMITaHUU, OCHOBHBIE 3JIEMEHTHI

5.3. Assessment tools (materials) for ongoing monitoring of progress, intermediate certification
of students in the discipline.
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5.3.1. Questions for testing

PN R

9

10.
1.
12.
13.
14.

15

20.

21

Media planning as a component of an advertising campaign
Stages of media planning

Advertising media

Specifics of advertising in various media

Determining the advertising budget

Development of a media plan

Research on the effectiveness of the media plan

Social functions of mass communication.

Factors determining the composition and boundaries of the audience.
The concept of potential and actual audience.

Methods of audience research.

Press audience research.

Research of radio and television audiences.

Analysis of the “quantity” and “quality” of the audience.

. The ratio of mass surveys and “small” qualitative ones
16.
17.
18.
19.

methods.

Questioning, interviewing, tests, focus groups: features of implementation.

Technology for obtaining sociological information about the audience.

Laboratory research of the audience using technical means, psycholinguistic procedures,
semantic differential method.

Principles for choosing an advertising medium.

. Principles of planning an advertising campaign.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.

Basic parameters of media planning in the press and their assessment
Basic parameters of media planning on radio and their assessment
Basic parameters of media planning for television and their assessment
Media parameters of outdoor advertising and their assessment
Advertising in time and space.

Media planning strategies.

Evaluating the effectiveness of an advertising campaign.

The problem of the effectiveness and effects of advertising.
“Advertising wear and tear” and measures to combat it.

Target audience strategy in media planning.

Geographic strategy in media planning.

Strategies for duration and timing in media planning.

Monitoring the implementation of the media plan and assessing its effectiveness.
Modern information channels and their role in mass media
communications.

The role of testing in assessing the effectiveness of an advertising campaign.
Concept and types of communication.

Advertising as communication.

Mass media and their functions.

Functions of QMS: level of society, level of group, level of individual.
Sources of information for media planning.

Computer programs for media planning

Internet resources for media planning

Drawing up a media plan for an advertising campaign, main elements

5.3.2. IlpuMepbI TECTOB VISl KOHTPOJIA 3HAHU A
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Uto u3 nepeuncinenHoro HE oTHocuTCs K BUAamM peKiaMbl

1. I[uTbl HA OCHOBHBIX MAarucTpaIsix

2. HakJieiiky B BaroHax MeTpo

3. Kymnonsl Ha MoMy4YeHUuEe CKUJIKU

4. CTOWKH € JOrOTHUIIOM KOMIAHUM JIJIs1 BBIKJIAJKK TOBapa y Kacchl

[TepBBIM 3Tarom B pazpaboTke JH000i KaMIaHUH TPOIBMYKEHHS SBIISETCS
1. ompeneneHue LEIEBON ayTUTOPUU

2. BBIOOp MHCTPYMEHTOB IPOJIBHIKECHUS

3. ompeneneHue 1eIe KaMIaHuu

4. ompeneneHue OIOHKETa KAMITAHUH

['maBHBIM HEJOCTATKOM METOJIa OTIPEIEIICHHS PEKIAMHOTO OI0/PKeTa KaK MPOLEHTA OT MPOJaX
SIBIISICTCSL:

1. TpyaHOCTB HCIIONB30BaHUS.

2. Jlns ero 3¢ ¢GeKTHBHOTO HCIIOIB30BAHUS HEOOXOIMMO UMETh OOJIBIION OMBIT pabOTHI Ha PHIHKE.
3. OH HapylUIaeT NpUHIMIIBI MAPKETUHTA.

4. OH MOXET aKTHBH3HPOBATH JIEATEILHOCTh KOHKYPEHTOB.

B 3amaun uadopmarmonnoit pexinamsl HE Bxoaurt:

1. paccka3 0 HOBBIX crloco0ax MPUMEHEHHUS CYIIECTBYIOIIETO TOBapa.

2. OOBSICHCHHE MPHUHIIUIIOB JICUCTBUS TOBApa.

3. WchpaBieHHE HEMPABUIBHBIX MPEICTaBICHUN O TOBape Y MOTpeOUTEs.
4. mopanep>kaHHUE OCBEIOMIIEHHOCTH O TOBAape Ha BHICOKOM YpPOBHE.

«BKycHO 1 TOYKa» peKIIaMHPYET CBOM YCIIYTH BECh I'0Jl, HO HauboJiee HHTEHCUBHO, KOT 1A

[IpeJyIaraeTcsi HOBbIA BUJ yCIYTH. DTO rpaduk
1. mynecupyrommi

2. HenpepbIBHBIN

3. NpepbIBUCTHIN

4. BCIUIECKOBBII

ITpu BIOOpE KOHKPETHOTO JKypHaJa JUIsl pa3MeleHHsI peKJIaMbl yUUTHIBACTCS
1. Tupax

2. 4uTarenbcKas ayIuToOpuUs

3. 3aTpaThl Ha THICSYY YUTATENEH

4. Bce BBILIENEPEYUCIEHHOE

Kakoe n3 nepeuncieHHbIX yTBEPKACHUN B OTHOLIEHUH OCHOBHBIX ITapaMETPOB Meua-IIaHa
HEBEPHO

1. addexTuBHBI 0xBaT onpenensercs ¢ nomomsio GRP

2. >QQeKxTUBHBIN 0XBaT 3aBUCUT OT 3(P(PEKTUBHON YACTOTHI

3. Bo3MoxHOCTH yBuAETh (OTS) MOXkeT moapazymMeBaTh U 4aCTOTY, U KOHTAKT

4. Bo3moxHOCTh yBuAETh (OTS) xapakrepusyercs GRP

Menma-MHuKC — 3TO:

1. HccnenoBaHue pbIHKa C €TI0 IPOABHIKEHUS IIPOLYKTOB, YCIYT

2. Meroasl paboThI CO CpeICTBAMU MaccoBOM MH(pOpMaLUu

3. KomrulekcHOE HCTIONIb30BaHNE PA3IIMYHBIX CPEACTB PAaCIPOCTPAHEHUS PEKIIAMBI JIJIsl IPOBEACHMUS
pEKJIaMHON KOMITAaHUH

4. Tlnan pa3menieHus HHPOPMAITMOHHBIX MAaTepHAIIOB B PA3JINYHBIX CPEACTBAX MACCOBOM
nHpopMauu
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YroOsl coobmenne 66u10 3(h(HEeKTUBHO MepeaHo, UCTOYHHUK U MOTYYaTelb JODKHBI UMETh CXO0XKHE:
1. OMIBIT KCIIONB30BAHUS TAHHOTO IPOAYKTA.

2. 3aHATUS.

3. KpHBbIE OCBOCHHUSI.

4. 1ons NO3HAHHUS.

[Tpon3BoIUTENb OBITOBBIX 3JIEKTPONPUOOPOB BEIBOJIUT HA PHIHOK HOBYIO MOJIEIb DJIEKTPUIECKOTO
yaifuka. Llenp kaMmaHuu NpoABMKEHUSI HOBOTO MPOJYKTa — co31aTh 50% OCBEIOMIIEHHOCTh O HEM
Cpeu KOHEUHBIX ToTpeduTeneil. Kakum anemMeHTaM MpoIBUKEHHS CIIeAyeT YASIATh BHUMaHue?

1. CrumynmupoBaHuio cObITa

2. JIn4HBIM HpoOJAKaM

3. Pexname

4. CBs35M C 00IIECTBEHHOCTHIO

5.3.2. Example of a test for current monitoring.

Which of the following is NOT a type of advertising?
1. Shields on main highways
2. Stickers in subway cars
3. Discount coupons
4. Racks with the company logo for displaying goods at the checkout counter.

The first step in developing any promotion campaign is
1. Identifying the target audience
2. Selection of promotion tools
3. Defining campaign goals
4. Determining the campaign budget

The main disadvantage of the method of determining the advertising budget as a percentage of sales
is:

1. Difficult to use.

2. To use it effectively, you must have extensive experience in the market.

3. It violates marketing principles.

4. Tt can intensify the activities of competitors.

The objectives of information advertising do NOT include:
1. A story about new ways to use an existing product.
2. Explanation of the principles of operation of the product.
3. Correcting consumer misconceptions about the product.
4. Maintaining product awareness at a high level.

Tasty and Period advertises its services all year round, but most intensively when a new type of
service 1s offered. This is chart

1. Pulsating

2. Continuous

3. Intermittent

4. Splash

When choosing a specific magazine for advertising, it is taken into account
1. Circulation
2. Readership
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3. Costs per thousand readers
4. All the above

Which of the following statements regarding the main parameters of a media plan is FALSE
1. Effective coverage is determined using GRP
2. Effective coverage depends on effective frequency
3. Opportunity to see (OTS) may imply both frequency and contact
4. Opportunity to see (OTS) characterized by GRP

Media mix is:
1. Market research to promote products and services
2. Methods of working with the media
3. Integrated use of various means of advertising distribution to conduct an advertising
campaign.
4. Plan for posting information materials in various media

For a message to be effectively transmitted, the source and recipient must have similar:
1. Experience using this product.
2. Classes.
3. Learning curves.
4. Fields of knowledge.

A manufacturer of household electrical appliances is introducing a new model of electric kettle to
the market. The goal of a new product promotion campaign is to create 50% awareness of it among
end consumers. What promotional elements should you pay attention to?

1. Sales promotion

2. Personal selling

3. Advertising

4. Public relations

5.3.3. [IpuMepHbIe TeMblI A5l JOKJIAA0B HA CEMHUHAPCKUX 3aHATHAX

Pexitama B MHTEpHET
Pexnama B neuaraeix CMU
TB-pexiiama u ee 0cCOOEHHOCTH
Paguopeknama u ee 0COOEHHOCTH
KommyHnukatnBHast 3 (peKTUBHOCTD PEKIaMbl U METO/IbI €€ OLIEHKH.
Oco6eHHOCTH peKJIaMHON KOMMYHHMKALIUU
Paguocrannuu, ux cnenuduka u ayauropus. Kareropuu paguonporpamMmm
Tenexanansl, ux cnenuduka u aynuropus. Kareropun tenenporpamm.
Hossie nnopManimoHHbIe TEXHOIOTHH
. Pexiiama ¥ leHHOCTHBIE OpHEHTAIMK 001IecTBa
. Pexiama B Tpagunnonneix CMU
. PexiiaMHasi KOMMyHHKalus ¥ ee crenupuka
. CnnytHukoBoe TB, unrepaktusHoe TB, mynsrumenna, MaTepHeT 1 ux GyHKIIMOHUPOBAHUE
. CMMH kak s11po cucTemMbl MacCOBOM KOMMYHMKAIIMH
. Crpykrypa uH(GOPMAIIMOHHOTO PhIHKA
. I'mo6anuzanus u CMU
. Pexnama B cpezicTBax MaccoBOil KOMMYHHUKALUU: (POPMBI COCYIIIECTBOBAHUS C OCHOBHOM
uHpopmanuei.
. PeTHHT TenenporpaMMsl Kak OpUEHTHUP I PEKIIAMOJIATENs.
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19.
20.
21.

22.
23.
24.
25.
26.
27.

28

33

34.
35.
36.
37.

WNudopmannonHas n pexiamuaas HHpacTpykrypa Poccun: coBpeMeHHbIe O4epTaHMS.
Kanauel pa3menienus pekiiaMbl U OLeHKa UX 3PPEKTUBHOCTH.

AHanu3 BO3MOXHOCTEH TeneBUAEHUS (pago, INA3eT, JKYPHAIOB) KakK CPEe/ICTBa
3¢ (hEeKTUBHON KOMMYHHKAIIHH.

Br16op kaHana pa3MerieHus pekjiamMbl B IIeJICBOM MapKeTHHTE.

Ponp TectupoBanus B oueHKe 3GEKTUBHOCTH PEKIAMHON KaMIIaHHH.
CerMeHTHpPOBaHUE ITPU BHIOOPE LIEIEBON ayIMTOPUN KOMMYHHUKAIIUH.

BnusiHue nporieccoB rio0ann3anuy Ha MacCOBbIE KOMMYHHUKAIIHH.

[TpuHIMIBL BBIOOpA ITEYATHOTO M3aHUS TS PAa3MEIICHHUS PEKIAMBI.

[TpuHIMTIIBI BBIOOPA TEIEBU3MOHHOTO KaHAA JJISl pa3MEIIEeHUs peKIIaMbl.

. Bugipl pexnaMbl B MAaCCOBBIX KOMMYHHUKAIIHUSX.
29.
30.
31.
32.

CrpyKTypa TeIeBUEHHUS U XapaKTEPUCTUKA €r0 ayJUTOPHH.

Paguo kak cpencTBo MaccoBO KOMMYHHUKALIUU.

HHTepHeT Kak cpefcTBO MACCOBOM KOMMYHMKAIUU.

CounanbHO-3KOHOMHYECKOE OIMCaHKE 11eJIEBON TPyl NOTpeduTeNnei 11 ToBapa (Ha
puMepe.. ).

. BBI60p KaHaJIOB paCIpOCTpaHCHUA PCKIIaMbl I KOHKPETHBIX HOCHTEJICH AJI pasMCIICHHA B

HUX PEKJIaMbl TOBapa (Ha MpUMEDE. .. ).

PacueT 0CcHOBHBIX TIOKa3aTelieii Meararuiana (Ha mpumepe. .. ).
OHTI/IMI/I?;aIlI/I?I MEauraIljiada 1o 3aJaHHbIM IMapaMETpam.

Cocrapnenue rpaduka pa3MeneH s peKJIaMbl TOBapa (Ha mpuMmepe.. ).
KOMHI)IOTepHOG MOACIUPOBAHNUEC B MCANAIIIIAHUPOBAHUH.

5.3.3. Sample topics for reports at seminar classes

S Ao

22.
23.
24.
25.
26.

Advertising on the Internet

Advertising in print media

TV advertising and its features

Radio advertising and its features

Communicative effectiveness of advertising and methods for its evaluation.
Features of advertising communication

Radio stations, their specifics and audience. Radio program categories

TV channels, their specifics and audience. TV program categories.

New information technologies

. Advertising and value orientations of society

. Advertising in traditional media

. Advertising communication and its specifics

. Satellite TV, interactive TV, multimedia, Internet and their functioning
. Media as the core of the mass communication system

. Structure of the information market

. Globalization and media

. Advertising in the media: forms of coexistence with basic information.
. TV program rating as a guide for the advertiser.

. Information and advertising infrastructure of Russia: modern outlines.
. Advertising channels and evaluation of their effectiveness.

. Analysis of the possibilities of television (radio, glazet, magazines) as a means of effective

communication.

Selecting an advertising channel for targeted marketing.

The role of testing in assessing the effectiveness of an advertising campaign.
Segmentation when choosing the target audience of communication.

The influence of globalization processes on mass communications.
Principles for choosing a print publication for advertising.
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27. Principles for choosing a television channel for advertising.

28. Types of advertising in mass communications.

29. The structure of television and the characteristics of its audience.

30. Radio as a means of mass communication.

31. Internet as a means of mass communication.

32. Socio-economic description of the target consumer group for the product (for example..).

33. Selection of advertising distribution channels and specific media for placing product
advertisements in them (for example...).

34. Calculation of the main indicators of the media plan (for example...).

35. Optimization of the media plan according to specified parameters.

36. Drawing up a schedule for advertising a product (for example..).

37. Computer modeling in media planning.

5.3.4. lIpumepsbl 3a1a4 o gucuuIinue «MeananjianupoBanue» HanpasJieHue «Pexnama u
CBSI3M C 00IIECTBEHHOCTLIO)

3agaga Nel

B ropone npoxuBaeT KeHIIMH 6 MIIH. Yell., My>KYUH 4 MIIH. 4ell., JIeTe 3 MIIH. uell.
Haiitu: Aff nepenauu no >xenmmnam, Aff nepenaun no myxxunnam, Aff nepenauu mno nersam.
Crenars BBIBOJIBI.

3amgauga Ne2

brina npoBenena pexkiaMHas kamnaHnus Ha 1ByX kaHanax A u C.
Jlns kaHana A U3BECTHO:
CPP pasna 700 py0,
PONUKY OBUTH XpOHOMETpaXkeM 15 cexyH/,
GRP cocrasui 30%,
o011ast U TENFHOCTh cocTaBmia 20 MUHYT.
Jlnst kanana C U3BECTHO:
e CPM (croumocts 1 MunyTsl) paBHa 2000 py0,
® ponuKHU ObUTH XpOoHOMETpakeM 20 CeKyH]I,
e GRP cocraBui 80%,
e 00mIas AMUTENBHOCTH cocTaBmia 30 MUHYT.
Haiitu CPP, CPM kakJioro xaHajia v BCel KaMITaHUH.

5.3.4. Examples of tasks in the discipline «Media planning» direction «Advertising and public
relations»

Task No. 1

The city is home to 6 million women, 4 million men, and 3 million children.
Find: Aff transfers for women, Aff transfers for men, Aff transfers for children.
Draw conclusions.

Task No. 2

An advertising campaign was carried out on two channels A and C.
Dates for channel A:
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* CPP is equal to 700 rubles,

* the videos were 15 seconds long,

* GRP was 30%,

* total duration was 20 minutes.

Dates for channel C:

* CPM (cost of 1 minute) is 2000 rubles,

* the videos were 20 seconds long,

* GRP was 80%,

» total duration was 30 minutes.

Find CPP, CRM of each channel and the entire campaign.

6. YueOHO-MeTOAMUYEeCKOE U HH(POPMAITUOHHOE O0ecniedeHre TUCHUILTHHBI

6.1. CiHCOK HCTOYHUKOB U JIUTEPATYPbI

bazoBble yueOHUKU:

Bapranoga, E. JI. OcHoBbI Mearabu3Heca : y4eOHUK ISl CTYJASHTOB By30B / moa pea. E.JL.
Bapranosoii. — Mocksa : Acnekt IIpecc, 2014. — 400 ¢. — (Y4eOHUK HOBOT'O ITOKOJIEHHUS). -
ISBN 978-5-7567-0724-3. Pexxum noctyna: https:/new.znanium.com/catalog/document?id=343645
[Hapxos @.U., By3un B.H. MaccoBsie KOMMyHHKaIMK ¥ MeAuarsianupoBanue. Cepus: yueOHbIe
n3aanus 1 6akanaBpoB. M.: JlamkoB u Ko, 2012. http://www.znanium.com/

by3un, B. H. Menuamnanuposanue. Teopus u npaktuka [nekTpoHHslit pecype] M. : KOHUTU-
JAHA, 2012. - 495 c. http://www.znanium.com/

MenuannanupoBanue: Yue0. mocooue / I'.A. Bacunnes, A.A. Pomanos, B.A. Tlonsxos M.: Bys.
yuebHuk, 2009. - 268 ¢ http://www.znanium.com/

OcHoBHas nuTeparypa:

by3un B.H., by3una T.C. Meauannanuposanue. Teopus u npakruka. M.: FOHUTU [lana, 2011.
http://www.znanium.com/

INonornera E.JI. MaccoBble KOMMYHUKAIIMKA U MEIMAIJIaHUpOBaHue. YueOHoe nocobue. Poctos-Ha-
Hony: ®enukc, 2012. http://www.znanium.com/

Hazaiikun A. H. Menuamnnanuposanue Ha 100%. Cepusi: busnec Ha 100%. M.: Anbnuna
[Tabaumep, 2011. http://www.znanium.com/

Psazanos 1O., [lImaros I'. Menuannanuposanue. ExatepunOypr: Ypanbckuii padbounii, 2012.
http://www.znanium.com/

[lenunos K. Meauna-uccnaenoBanus U meauaruianupoanue. M.: Pun-Xonaunr, 2012.
http://www.znanium.com/

JlonoHUTeNbHAS IUTepaTypa:

Hy6posuH, 1. A. busnec-mnanupoBanue Ha npeanpusituu / lyoposun U.A., - 2-e u3a. - Mocksa
JamxoB u K, 2017. - 432 c.: ISBN 978-5-394-02658-4. Pexxum nocryna:
https://new.znanium.com/catalog/document?id=54513

CanbHukoBa, JI.C. CoBpeMeHHbIe KOMMYHHUKAIIMOHHbIE TEXHOJIIOTUH B OM3HECE : YUEOHUK /s
ctynenToB By30B / JI.C. CanpHukoBa. — Mocksa : Acniekt [Ipecc, 2015. - 296 c. - ISBN 978-5-
7567-0766-3. Pexum noctyma: https://new.znanium.com/catalog/document?id=343698

Pexomenyembie MHTEpHET-pECYpCHI
«MHaycTpus pekaamMbly. WwWWw.ir-magazine.ru
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«JTaGoparopus pexnambly. XKXypuan PUIT-xomaunr. http:// www.advertology.ru/
«Mapxkerunr B Poccuu u 3a pyoexom» www.dis.ru

«MapKeTHUHT 1 MapKETHHTOBbIE HcclieoBaHus B Poccumy. http:// www.grebennikov.ru/
«Pexmama u xu3uby. www.advertisingandlife.ru

«PexnaMHbIH )XypHam». www.advertisingmagazine.ru

«PexmaMubIl Mup». Exxemecsynas razera. www.rm.ru

BTL-magazine. http://www.btl-mag.ru/

Comcon - http://www.comcon-2.ru/

GFK-Rus —http://www.gfk.ru/

Media Guide — mopran o menuaduzHece s npodeccruonanos. —http://www.mediaguide.ru/
Romir-Monitoring —http://www.romir.ru/

RPRG, MoHUTOpPHHTOBBIE HcCenoBaHus - http:/www.rprg.ru/ u
http://www.rprg.ru/monitoring.htm

TNS-Gallup media. TNS — Gallup Adfact. —http://www.tns-global.ru/rus/index.wbp
XKypnan «CoBetuk». http://www.sovetnik.ru/

MapketuHr-xypHai «4 p». —http://www.4p.ru/

MapkeTHHrOBbIE HCCIICIOBAaHUS, MeIuarIaHupoBanue —http:// www.mediaplan.ru/
Menuanannsie —http://www.shturmuy.ru/information/mediadata/
MenunanccienoBanusa. Komnanus «I'opTucy. DkckoM-Menuarianep. —http://www.gortis.info/
MenuaruiaHupoBaHUE M HAITUCAHWE MeIUaruiaHoB. —http://www.planmedia.ru/
MenuannanupoBanue. Bpems pexnamsl. —http://advtime.ru/teor/media.html
MenunannanupoBanue. Katanor areHTCTB, HCCIIEOBAaHUs, MEUAIIPOTPAMMBI. —
http://www.mediaplanirovanie.ru/

MenunaruianupoBanne. Meauaruias. —http:/www.advertme.ru/media

Hapyxnas pexnama. —http://www.outdoor.ru/

[Icuxomorus B OuzHece n monutuke —http:// www.psyfactor.org/

[IcuxoTtexHonoruu B OuzHece U moiautuke —http:// www.psycho.ru/

Pazmemenue pexnamsl B CMU (ipecca) —http://media.informexpress.ru/mediaplan/
CMU. DHumkoneaus pekjiaMHbIX 3HaHUH. —http:/www.reklamist.com/smi/index.htm
TexHomoruu MpoiaXku peKaamsel. —http://www.grp.ru/planning/

DHIUKIIONEINs MACCOBBIX MICUXOTEXHOJIOTHI —http://www.polittech.ru/
Ocnap-AHanuTuK. MccnenoBanus HapyKHOU peksiambl. —http://213.251.196.35/

6.2. Ilepeyennb pecypcoB MHPOPMALMOHHO-TEJIEKOMMYHUKAIIMOHHOM CETH
«AHTepHeT».

Harmonanwshas anekrponnas 6ubnuoreka (H3b) www.rusneb.ru
ELibrary.ru Hayunas snexkrponnas 6ubnuoreka www.elibrary.ru
OnexrponHas oubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR
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6.3. IIpodeccnonanbHble 0a3b1 JAHHBIX 1 HH(POPMANMOHHO-CIIPABOYHbIE
CHCTEMBI

Hoctym k mpodeccruoHanbHbIM 6a3aM MaHHBIX: https:/liber.rsuh.ru/ru/bases

NupopmannoHHbIe CIIPABOYHBIE CHCTEMBI:
Koncynbrant [mroc
I'apant

7. MarepuajibHO-TEXHUYECKOe o0ecneYeHue U CHUILIUHBI (M0O0Y.1:1)

B kauyecTBe MaTepHaIbHO-TEXHUUECKOTO 00ECIeYeHH s JUCIUIUINHBI HEOOXOIUMBI:

- IEMOHCTPAIIMOHHBIE PHOOPHI ISl JICKIIUH - BU3YaIIU3aIliH,

- MyJIbTUMEIUIHbIE CPEeICTBA Ul IPE3CHTALMH JJOKIIa10B U pedeparos.

TpeboBanust Kk ay IUTOPHSIM:

- JUI IPOBE/IEHUS] CEMUHAPOB HEOOXOAUMbI KOMIIIOTEPHBIE KIIACCHI,

- JUTS JIGKIIMK ¥ CEMUHAPOB B ayTUTOPUH HEOOXOIUMBI: 000pYI0BaHHUE JUIs TUChbMa, 000PYI0BaHUE
U1 TIOKa3a CJIaiJI0B U MEePCOHAIbHbIE KOMITBIOTEPBI.

CocTaB mporpaMMHOI0 00eCIICUCHHUS
Windows
Microsoft Office

8. Obecneuenune 00pa30BaTEIBLHOIO MPOLECCA IS JIMI C OTPAHUYCHHBIMU
BO3MO’KHOCTSIMH 3/I0POBbSI 1 HHBAJIUI0B

B XO0A¢ pea3anuu JUCHUIIIINHBI UCTIOJIB3YIOTCA CICAYIOMUC TOITOJTHUTCIIbHBIC
METOBbI 06y‘-ICHI/I$I, TCKYIIETO KOHTPOJIA YCIIEBAEMOCTH MU HpOMe)I(YTOqHOﬁ arrecranun
o6yqa}omﬂxc;1 B 3aBUCHUMOCTH OT UX WHAUBUAYAJIbHBIX 0COOEHHOCTEHA:

JUISL CJICTIBIX U CITA0OBUASIINX:

- TIeKIUH 0(POPMIISIOTCS B BHJIE AJIEKTPOHHOTO IOKYMEHTA, IOCTYITHOTO C TIOMOIIBIO KOMITBIOTEPA CO
CHEIHATM3UPOBAHHBIM IPOTPAMMHBIM 00€CIICYCHHEM;

- MUChbMEHHBIE 3aJaHUsl BBHITIOJHSIOTCS Ha KOMITBIOTEPE CO CHEIUATU3UPOBAHHBIM MPOTPAMMHBIM
obecrieueHrneM, I MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;

- obecnieunBaeTCs MHIWBUIyATbHOE paBHOMEpHOE ocBelieHne He meHee 300 Jrokc;

- ISl BBITIOJIHEHUS 3aJlaHus MPU HEOOXOAMMOCTHU TMPEIOCTABIISETCS YBEIHMUMBAIOIIEE YCTPOMCTBO;
BO3MOJKHO TaK)K€ UCIOJIb30BaHNE COOCTBEHHBIX YBEITMUUBAIONIUX YCTPOUCTB;

- MUCbMEHHBIE 3a/1aHusT OPOPMIISIFOTCS] YBEITHUEHHBIM HIPUPTOM;

- DK3aMEH M 3a4€T MPOBOJATCA B YCTHOM (popMe WIJIM BBITIOJNHSIIOTCS B MHChbMEHHOW (opme Ha
KOMIIBIOTEPE.

JUTS TITYXUX U CITa0O0CITBIIAIINX
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- gjexkumu OoQOpMIAIOTCS B BHUJE DJEKTPOHHOTO JIOKyMEHTa, JIMOO MpeloCTaBIseTCs
3BYKOYCWJIMBAIOILAs annaparypa HHAUBUAYAIbHOIO TI0JIb30BaHUS;

- MUCbMEHHBIE 3a/1aHUs BHIMOJIHIIOTCS Ha KOMITBIOTEPE B MUCbMEHHOU (opMe;

- 9K3aMEH M 3a4€T MPOBOJATCS B MUCHBMEHHOH (hopMe Ha KOMITBIOTEPE; BOSMOXKHO IPOBEICHHE B
(dbopMe TecTUpOBaHUS.

JUIS JIUL] C HApYLIEHUSIMU OIIOPHO-JBUTaTEIbHOTO alapara:

- IeKUIUU 0(pOPMIIAIOTCS B BUJIE SJIEKTPOHHOTO JOKYMEHTA, IOCTYITHOTO C TOMOIIbI0 KOMIIBIOTEPA CO
CHEMAIN3UPOBAHHBIM IPOIPAMMHBIM 00€CIIEUEHHUEM;

- NMHUCHbMEHHBIC 3a/IaHUs BBIMOJHIIOTCS Ha KOMIIBIOTEPE CO CIELHMATU3UPOBAHHBIM MPOTPAMMHBIM
obOecrneucHUEM;

- DK3aMEH M 3a4€T MPOBOASTCS B YCTHOW (opMe WM BBIIOJHSIOTCA B MUCBMEHHOUW (opMe Ha
KOMIIBIOTEPE.

[Ipn HEOOXOAUMOCTH MpeTyCMaTPUBAETCS YBEJIMUYCHIE BPEMEHH JIJIsl TIOJTOTOBKU OTBETA.
[Iponienypa mpoBeneHHsT NMPOMEXKYTOYHOH aTTecTaluu s OOYyYaroIIUXCs yCTAaHABIUBACTCS C
y4€TOM UX HMHAMBHUAYAIbHBIX NCUXO(PHU3NYECKUX ocoOeHHocTel. [IpomexxyTouHas aTTecTanus
MO>KET IIPOBOAUTHCS B HECKOJIBKO ITAIOB.

[Ipu mpoBeneHUM TPOUEAYPHl OLEHUBAHUS PE3yNbTaTOB OOYyYEHUS TMPETyCMaTpPUBACTCS
HCI0JIb30BaHNE TEXHUYECKUX CPEACTB, HEOOXOAMUMBIX B CBS3H C UHIUBUYaJIbHBIMU OCOOCHHOCTSIMU
oOydaromuxcs. OTH CpeACTBa MOTYT OBITh TPEIOCTAaBICHbl YHUBEPCUTETOM, WIU MOTYT
HCI0JIb30BaThCsl COOCTBEHHBIE TEXHUUECKHE CPEJCTBA.

[IpoBenenue mpoueAypbl OLEHUBAHUS PE3YJIbTATOB OOyUYEHHUS MOMYCKAETCS C HCIOIb30BaHHEM
JUCTAHLIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTUH.

ObecnieunBaeTcs 10CTyn K MHPOPMAIIMOHHBIM U Oubnnorpadudeckum pecypcam B cetu HTepHeT
JUIs KakJaoro oOywaronierocsi B (GopMax, aJalTUPOBAHHBIX K OTPAaHUYEHUSM HUX 370POBbS U
BOCHPUATHS UH(OPMALIUU:

JUTSI CJICTIBIX M CITA0OBUISIINX:

- B Ie4aTHOM (hopMe yBEIIMYCHHBIM HIPUPTOM;

- B (popme 3IEKTPOHHOTO IOKYMEHTA;

- B (hopMme ayanodaiina.

JUTSL TIIYXUX U CJIa0O0CIIBIIIANINX

- B IeYaTHOM opme;

- B (popme 31eKTPOHHOTO TOKYMEHTA.

111 00yYaroIuXxcs ¢ HapyLIEHUsIMU OIOPHO-/IBUTaTeIbHOTO arapara:

- B Ie4aTtHou opme;

- B (hopMe 3IEKTPOHHOTO JJOKYMEHTA;

- B popme ayaunocaiina.

VY4yeOHble ayTUTOPUM AJIsi BCEX BHMJIOB KOHTAKTHOM M CaMOCTOSITEIbHOM paboThl, HayyHas
OMOIMOTEKa W HWHBIC TOMEIICHMS Il OOyYeHMs] OCHAIICHBI CIHEIUaIbHBIM 00OpYJAOBAHHEM W
y4eOHBIMHU MECTaMU C TEXHUYECKUMHU CPEACTBAMHU 00YyUEHUS:

IUTSL CIIEBIX U CIIA00BUISIIINX

- YCTpOICTBOM Ul CKaHUpOBaHMs U uTeHus ¢ kamepoil SARA CE;

- nucrieeM bpaiins PAC Mate 20;

- npunTepoM bpaitng EmBraille ViewPlus;

JUTSL TIIYXUX U CJIa0O0CIBIIIANINX

- aBTOMATU3MPOBAaHHBIM pPAa0OYMM MECTOM JUId JIIOAeW ¢ HapylleHHeM ciayxa H
¢71a00CIIBIIAIINX;

- aKyCTUYECKHH YCUIIUTENb U KOJIOHKH;

JUIs 00YyYaroIIMXCs C HapYIIEHUSIMU OIOPHO-/IBUTaTeNIbHOTO arnrapara:
- IEPEJBIXKHBIMHU, PEryJIMpYEeMbIMU 3proHOMuYeckuMu napramu CHU-1;
- KOMITBIOTEPHOM TEXHUKOW CO crielnaibHbIM IPOrPaMMHBIM 00€CIIE€YEHHEM.
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9. Meroanuyeckre MaTepuaibl

9.1. I1l1aHbI 3aHATHI

SAIJAHUA K 3AHATHAM

Tema Nel. [TonsiTve u UCTOpUS pa3BUTHUS MEUATUIAHUPOBAHUS.

3anava: [lonumanue MenuaniaHupoBaHKs KaKk HayKH, 3HAHUM OCHOBHBIX 33Ja4
Me/IMaIUIaHuPOBaHMS U 0A30BBIX MOHATHH.

Bompocsl u1st caMONIpOBEPKU 110 TEME:

JlaiiTe onpeneneHue NOHATHIO «MEAUAUIAHUPOBAHUE.

Ilepeuncnure OCHOBHBIE 3a1a4l MEIUAIUIAHUPOBAHMSL.

HazoBuTe 0cHOBHBIE 0043aHHOCTH MEIHAIITIaHUPOBIIIHKA.

KakoBa ponp MenuaniaaHupoBaHus B PEKJIAMHOM KaMIIaHUH?

Onumure OCHOBHBIE ATAalbl Pa3BUTUS MEAUAIITIAHUPOBAHUS KaK HAyKH.

3afanus A1 CaMOCTOSITENIbHON pabOThl CTYA€HTOB:

CryneHThbl TOTOBAT Ha BbIOOP HEOOJIbIIINE TOKIIA/IbI 110 CIEIYIOIIUM TEMaM:

Uctopus pa3zsutus MenuaruianupoBanus B Poccun B 90-¢ rr. 20 B.

CoBpeMeHHbIE TEHECHIIMH UCII0JIb30BaHMSI MEUAINIAHUPOBAHUS U TIEPCIIEKTUBBI.
MenuarniaHUpOBIIMK — KaK CIIELUAIUCT U 0COOEHHOCTH Ipodeccun

[Ipo6nembr MenuarnanupoBanust B Poccuun

[TonroroButsk 3ananue Nel2 u3 ¢aiina HHANBUIYAIbHBIX CAMOCTOSITEIbHBIX 3aJaHUN HA TEMY
«BnustHEE TTPOIIECCOB II100aMM3aIMK HA MaCCOBBIE KOMMYHUKauuu». CTyAeHT moaOupaer
MHGOPMALIHIO O JESTEIbHOCTH 3apyOEKHBIX MEMA-XO0JIIUHIOB Ha POCCUHCKOM PBIHKE WJIU (1) Ha
pBIHKE JIpyrux ctpad. Ha ocHoBaHMM cOOpaHHBIX MaTepHaJIOB B 3aJJaHUH OTPAXKAIOTCS CIIEAYIOIINE
MOMEHTBI: 00111asi XapaKTepUCTUKA MEINA-XOJANHIA, €r0 CTPYKTYpa U MPEJCTaBUTENILCTBO B
CTpaHax, BIUsSHUE Ha NH()OPMALIMOHHYIO CUCTEMY OT/IEIbHBIX CTPaH, MOJIUTUKA MEIHa-XOJIJUHTa U
OTHOIIEHMS ¢ pekiamoaarensMu. 1o pezynpraTaM npoenanHoi paboThl Ha MPAKTHUECKOE 3aHATHE
TOTOBUTCS JI0KJIa/] C TIOCTEAYIOUIMM 00CY X AEHUEM MaTepuaa.

Tema Ne2. OTHoLIEHUS MEXIY CPEICTBAMHU PACIIPOCTPaHEHUsI MH(OpPMAaLMK, PEKIaMOi U
MOTPEOUTEINSIMHU.

3anava: [loHumMaHue BaXXHOCTH U crienuuku GOopMHUPOBaHMS OTHOLLIEHUS TOTpeOuTeNne ¢
paznuuabiMu CMU.

Bompocs! 1151 caMonpoBepKU 1O TEME:

KakoBa pons nH(pOpMaIum B rmporecce NOKynoK y norpeouresns?

Kaxum 06pa3om ujer nouck HHGopMaIuy Bo BpeMsl Mpoliecca MOKYKu?

Onuiure 0co0EHHOCTH MOKMCKa HH(POPMAIIUK TOTPEOUTEIEM B CITyyae BHICOKOM M HU3KOM
BOBJICUEHHOCTH.

B gem 3akiogaercs OTIIMYME MEX/Y aKTUBHBIM M ITACCUBHBIM ITOMCKOM MH(pOpMaIuu?

Kakue BbI 3HaeTe BO3MOKHBIE CITIOCOOBI OLIEHKH Meua-ay JUTOPUH?

3amaHus Ui CaMOCTOSITENIbHOM paboThl CTYJICHTOB:

CTyneHTbI BCIOMUHAIOT MPOIECC MPUHATHS pelieHus o Mokynke. Ha ocHOBaHMM MMOTy4YeHHbIX
3HaHuH B Kypce «llcuxonorus pexkinaMHON AESITETbHOCTH» CTYACHTHI TOTOBAT AOKJIAJ Ha
ceMuHapckoe 3ansTe no TeMe «CrocoOsl Bo3aercTBrs Ha motpeduTens u poib CMK». B noxmnane
JI0JKHA OBITh OTpaXkeHa cieyrolast uH(opMaIys: MpUMep MOKYIKU KaKOTro-To MPOoayKTa (110
BBIOODPY CTYJEHTA), 3TaIlbI Mpoliecca MOKYNKHU U CIIOCOOBI PEKJIIAaMHOTO BO3/ACUCTBUS Ha IPUHATHE
peleHus co CTOPOHBI Toprosua (win npousBoauTesst). CTyJeHT JOJKEH OLIEHUTh KPUTHUECKU
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UCIOJIb30BABIINECS MEPONIPUATHS C TOUKH 3pEHHSI UX LEIeCO00Pa3HOCTH U IO BO3MOKHOCTH
MIPEAJIOKUTH CBOU PEKOMEH ALY,

CryneHThI UNTalOT JONOJHUTEIBHYIO JINTEPATYPY U MaTtepuaibsl IHTepHEeT-pecypcoB u
MOJIrOTABIIMBAIOT JIOKJIAJIbl Ha BEIOOP MO CIEAYIOIIMM TeMaM:

ITouck nnpopmanuu NoTpedUTENEM B IPOLIECC MOKYIKH MPOIYKTA;

Pexnama B IHTEepHET: BUABI U CLIOCOOBI BO3ACHCTBUS HA OTPEOUTEIIS;

OTHKa peKJIaMHOI0 BO3JEHCTBUS Ha MOTPEOUTENS M KPUTHKA PEKITAMBI.

Tema No3 [InanupoBaHue peKIaMHON KaMIIaHHUH.

3anava: PaccMOTpeTh M 3HaTh OCHOBHBIE ATAllbl INIAHUPOBAHUS PEKIAMHON KaMIIaHUHU.
Bomnpocs! 1151 camonpoBepkH 10 TeEMeE:

B uem 3akiroyaercs B3aMMOCBSI3b MEX/ly KOPIIOPATUBHBIMH, MAaPKETUHTOBBIMU U
KOMMYHHUKATUBHBIMU LEISIMU?

[ToueMy Ba)kHO HaUMHATh TUIAHUPOBAHNE PEKIIAMHOM KaMIIaHUM C aHAJIM3a TeKyllel cutyauun?
Uro BKIIIOYAET B ce0sl cTpaTerus peKiIaMHON KaMIaHUuM?

Kaxoe MecTo 3aHMMaeT MeAMaIJIaHUPOBaHUE B PEKJIAMHOM KaMIIaHUU?

B kakux cimyyasix UMeeT CMBICI, Ha Balll B3TJIsA, CO3/1aBaTh 0a3y JaHHBIX MOTpeOuTenei?
[IpuBenuTe KOHKPETHBIE IPUMEPBI.

3amaHus A7l CaMOCTOSITENIbHOM pabOThI CTYIEHTOB:

Crynent roroBut 3aganue Nel5 u3 daiina nHANBUIYaTbHBIX 3aaHui Ha Temy «PazpaboTka
pekiamMHoOl KaMmianuu Ha npumepe. [loaroroska meaunannana u popmupoBaHue Ot KeTa
MeponpusaTHiDY. CTyIEHT CaMOCTOSATENBHO TOTOBUT NMPOEKT PEKJIAMHONW KaMIIaHUHU 10 TOBapy
(ycmyre). st 3TOro oH BBIOMpAET NPOAYKT, TpeOyromuil pekiaMuoil noaaepxxku. 13 3aganus Nel5
CTYZCHT BBIIIOIHSET TOJBKO CiIeayrone myHKTel: O0Imas nHPOpMAaLs 110 POIBUTAEMOMY
npoaykTy (ycmyre), Llenu u nenessle ayquTopuu kamnanuu. [1oAroroBiaeHHbie pa3ienbl
COOMPAIOTCS B OTIIENBHBIN (hailsl, B KOTOPBINA OYAYT TOMUCHIBATHCS 110 MEPE U3YUCHUS TEMBI
MOCIEAYIONINE pa3iesbl padoThI.

Crynent cobupaet 2-3 npumepa peKIaMHbIX KOMITAaHUI 1 HAa UX OCHOBE COCTAaBJISIET OMTMCAHUE
npoduIIs 1eNeBol ay IMTOpUN (MM ay TUTOPHIA), MOJIB3YSCh CYIIECTBYIOLIMMHU TapaMeTpaMu
cermMenTanuu. [1o pe3yiabTaraM caMoCTOSTENILHON pabOThl TOTOBUTCS YCTHOE BBICTYIIJICHHE Ha
CEMHHApPCKOM 3aHSATHH.

Tema Ne4. OcHoBHBIE TapaMeTpbl MeIUAIITIAHUPOBAHUS, METUANCCIIEIOBAHUS U UCCIIEJOBAHUS
ayJIUTOPUU PEKIAMHBIX HOCUTEJIEH.

3amaua: ChopMHupoBaTh MOHWMAaHNE OCHOBHBIX MeIUarapaMeTpOB M 3HAHWE OCHOBHBIX
MeJranccaeI0BaHni, a TaK)Ke UCCIIEIOBATEILCKUX KOMITAHUI B TaHHOW 00J1acTH.

Bomnpocs! 1151 camonpoBepkH 1o TeMe:

HazoBuTe ocHOBHBIE HANTPaBIIEHHUS UCCIIEJOBAHUM B 00JIACTH MEIUATUIAHUPOBAHMS.

Kak onienuBaercs kauectBo ayautopuid paznuaasix CMK?

Uro npencrasiser coO0i MUIIIMETPHUsS KaK METO uccienoBanus? KakoBel ero mpenMyIecTa u
HEJIOCTATKHU.

[Iepeunciute N3BECTHBIE UCCIIE0BATEIBCKUE KOMITAHUY, 3aHUMAIOIINECS OLIEHKON KauecTBa
ayautopuu paznnuHbix CMK.

Kaxk nmpumeHstoTcs pe3ysibTaThl UCCIEI0BAHUM B MEIMAMNIAHUPOBAHUHU U B YEM UX OCHOBHAs POJIb?
3agaHus A1 CaMOCTOSITEIFHON pabOTHI CTYICHTOB:

CryneHT BbIOUpaeT UCCIeI0BATENLCKYI0 KOMIIAHUIO U HAMPABJICHHE MEUANCCIIe0BAaHUN UITH
uccienopanus ayquropuu CMU. [1ons3ysice MatepruaiaMu cTaTel MepUoIMYECKO nevyaTu, a
TaK)Ke cailTaMM U3BECTHBIX MCCIIEOBATENIbCKUX KOMIIAHUM, CTYIEHT TOTOBUT JIOKJIA]] HA TEMY
«Menuanccne0BaHus U UX POJIb B MEIMAIIJIAHUPOBAHUU Ha rpuMepax..». O0beM 3aaanus - 3-5
crpanull. [Io urtoram BBICTYIUIEHUI CTYZAEHTOB OPTaHU3YETCS JUCKYCCHS O POJIH
HCCIIEIOBATENbCKUX KOMIIaHHUM, 3HAYSHHUSIX MeNalaHHbIX U CII0co0axX UcciaeI0BaHui.
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CryneHt nuiiet scce Ha Temy «lIumnmeTpus, TenedoHHbIe ONPOCH! M THEBHUKOBBIE MEeIUANIaHeNn —
POJIb B TIOJyYEHUH MEIMATAHHBIX U TPOOJIEMBI HcclenoBanuiny. CTyIeHT JeliaeT KpaTkui 0030p
OCHOBHBIX METOJIOB HCCJIEIOBAaHUS BOOIIEM, OIIEHUBACT KaXK/IbI U3 METO/I0B, OTMEYAeT
MPEUMYIIIECTBA U HEIOCTATKH, XapaKTEPU3YET NEPCIEKTUBBI MPUMEHEHUS B JaJIbHEHIIIEM,
crenuguKy UCIOIb30BaHUs 3TUX MeT0o10B B Poccun. O6beM 3aianus 3- 5 cTpaHHil.

Tema No5. [InanupoBaHue Meaua-CTpaTeruu.

3anaga: [IpuoOpereHrne HaBEIKOB ()OPMUPOBAHUS U BRIOOpA MEIHA-CTPATETUH, 3HAHIE OCHOBHBIX
KOMITBIOTEPHBIX MPOTPaMM ISl METUATUIAHUPOBAHHUS.

Bomnpocs 1151 camonpoBepkH 1o TeMe:

HazoBuTe 0ocHOBHBIE MOHSTHSI, CBSI3aHHBIE C ME/IUA-CTPATETUEH.

Kakoii naopmanueii J0KeH pacroiaraTh MeIUAIUTAHUPOBIIUK [Tl IPABUIILHOTO COCTABIICHUS
MeIHna-CTpaTeruun?

[lepeunciute 31eMEHTHI MEIUA-CTPATETUH.

Kakue xoMnbroTepHbIe IPOrpaMMBbI JIJIs1 MeIMATJIaHUPOBAHUS Bl 3HAE€TE U B UEM UX OCOOCHHOCTH?
Ha ocHOBaHWM KaKUX KPUTEPUEB OCYIIECTBISICTCS] BBIOOP MEIUa-CTPATETHH?

3amaHus A CaMOCTOSITENIbHOM pabOThI CTYIEHTOB:

Crynent roroBut 3aganue Nel5 u3 daiina nHAMBUIYaTbHBIX 3aaHui Ha Temy «Pa3zpaboTka
pekiIamMHOl KaMmranuu Ha npumepe. [loaroroska meaunannana u popmupoBaHue Ot KETa
MeponpusiTHiy. CTyJIeHT CaMOCTOSATEIBFHO TOTOBUT ITPOEKT PEKIAMHOM KaMIIaHWUU T10 TOBApy
(ycmyre). st aTOro oH BBIOMpAET MPOAYKT, TpeOyomuil pekiamMuoi noaaepxxku. 13 3aganus Nel5
CTYJICHT BBITIOJIHSET TOJBKO CIEAYIOMUMA MyHKT: CTpaTerus pekjiaMHON KaMITaHUH.
[ToaroToBneHHBIH pa3nen 100aBIsAETCsA B paHee cocTaBIeHHBIN (aiti mo Teme Nel8 u Ne20.
[ToaroroBka MOKIAA0B MO MPEUMYIIECTBAM M HEIOCTATKAM PA3JIMYHBIX KOMITHbIOTEPHBIX
MeNarIaHUPOBOYHBIX MTporpaMM. CTyIeHT BBIOMpPAET OJIHY U3 MEAUAIJIAHUPOBOYHBIX POTPaMM
W3 CTHCKA HUXKE U coOupaeT nHpOopMaIuio 00 3TOil mporpaMme 1o CiIeayomeMy IiaHy: ooIiee
OIMCaHKe IPOrpaMMBI, pa3padoTUuK, chepa pacIpoCTpaHeHus, MOMYyIIPHOCTh, HHTEpdalic,
WCIIONB3YIONINECS MeInaaHHbIe, 0hOpMIICHHE MeIUaIiaHa, BO3MOXXHOCTH ONTUMH3AIUN
MeJuaIrjiaHa M o KakuM Kputepusm. MenuanporpaMMbl, peKOMEHIyEMBbIE 1J1s1 TOATOTOBKU
JIOKJIaja:

Excom Media Planer - "Meauarian.py"

Galileo,

PaloMARS,

TV Planet,

Super Nova

AGB WorkStation (AGB Television),

PROBA-Media,

CRATE,

DataFriend (Comcon),

OptiMedia (Kmuent CepBuc),

Mediator.

Tema No6. @opmupoBaHne MeAUaIlJIaHa PEKIAMHON KaMITaHHH.

3anayga: [IpnoOpeTeHre HaBBIKOB O COCTABICHUIO MeIHAIIaHa PEKIaMHON KaMITaHUH.
Bompocsr qy1s1 camonpoBepku 1Mo Teme:

KaxoBa crienuurka niaHupoBaHUS PEeKIIaMbI B IIPECCE U HA TEIEBUICHUH?

W3 xakux pa3zenoB COCTOMT Meauaruian?

35



Ha ocHOoBaHMM KakuX KPUTEPHUEB OCYILIECTBISETCS BIOOP Menuariana?

Kakum 06pa3om gocturaercs Heo0XouMas 4acToTa KOHTAKTOB PEKJIAMHOTO COOOIICHHUS C I[EIeBOM
ayauTopuen?

UTto Takoe nepecekaroniasics ay IuTOPUsl PEeKIaMHBIX CPEICTB?

3aaHus 1Ji9 CaMOCTOSITEIbHON pabOThI CTYACHTOB:

Crynent roroBut 3aganue Nel5 u3 daiina nHAMBUIYaIbHBIX 3aaHuil Ha TeMy «Pa3zpaboTka
pekIamMHON KaMrianuu Ha npumepe. [loaroroska meananiana u GopmMupoBaHue Or0KeTa
MeponpusiThiy. CTyJIEHT CaMOCTOSATEIbHO TOTOBUT ITPOEKT PEKIAMHOM KaMIIaHUU T10 TOBApy
(ycmyre). [l 5TOTO OH BBIOHMpPAET MPOAYKT, TPEOYIOINi pekinaMHon moaepxku. 13 3amanus NolS
CTYJICHT BBITIOJIHSIET TOJBKO CIEAYIOMIUMA MyHKT: Menuarian pekjIaMHON KaMITaHUHU.
[ToaroroBneHHBINH pa3nesn 100aBIsSETCs B paHee cocTaBiIeHHBIN (aits mo Temam Nel8, Ne20 u Ne21.
CryneHT BIOUpaeT MPOIYKT U MPUMEPHYIO IIEJIEBYIO Ay IMTOPUIO U TOTOBUT Meana-opud. 3aganue
MOJKET OBITh OJrOTOBJIEHO HAa OCHOBE 3ananus Nel5, mo ero Matepuanam B KaueCcTBE MIPUMeEpa.

Tema No7. Onenka v KOHTPOJIb 3()(HEKTUBHOCTH MeHAaIIaHa.

3amada: OcBoeHHE METO/IOB OLIEHKH Y(PPEKTUBHOCTHA MeIMAILIaHa, YMEHUE PABIIIBHO TOHUMATh
€ro pe3yJbTaTUBHOCTb.

Bompocs! 1151 caMOnpoBEpKU 1O TEME:

Yro npencTasiseT co00i MeTo ] MPOOHOro MapKeTHHra?

[epeuncnure mapamerpsl 3PPEKTHBHOCTH MeIUATIIAHA.

Kakum 00pa3oM olieHMBAETCs] OTHOLIEHUE K PEKJIAMHOMY COOOIIEHUI0?

Kak npoxoaut nocr-recTupoBaHUE pEKJIaMHOTO MeuariaHa’?

Onuiure MeToAbl, KOTOPHIMU M3Y4aeTcsl MOIy4YEeHHas B X0/I€ PEKIaMHONW KaMIIaHUU ay TUTOPHUS.
3anaHus U1 CaMOCTOSITEIbHOM pabOThI CTYA€HTOB:

Crynent roroBut 3aaanue Nel6 u3 Qaiina uHANBUIyalIbHBIX 33jaHUi HAa TeMy « D HEeKTUBHOCTD
peKIamMbl U METOABI €€ OLIEHKU (Ha IpUMEpPE PEKIAMHON KaMIIaHUH 110 BbIOOpY..)». CTyAeHT
IIPUBOAMT MPUMEP PEKIaMHOI KaMIaHuM JIr000ro ToBapa (yciyru) mno Beioopy. Ha ocHoBanuu
OTMCaHUs UMEIOUIEICS CUTYyallM U3JIaraeT CBOM PEKOMEH/IalliK IO BO3MOKHOM OIIEHKe €€
sppexTuBHOCTH. OOBEM NMUCEMEHHOT0 3a/1aHus — 2-3 cTpaHubl. Ha OCHOBaHUM MHUCHEMEHHOM
paboThI CTYJIEHT HA CEMUHAPCKOM 3aHSTUU FOTOBUT YCTHOE BBICTYIUIEHHUE U TOCIENYIOLIEeH
JUCKYCCHEW Ha JAHHYIO TEMY.

CTyneHThbI TOTOBAT AOKJIAAbI IO Pa3IMUHBIM CIIOCO0aM OLEHKH KOMMYHHKAaTUBHOM

3¢ EKTUBHOCTH, UCTIONB3YIOLIMMCS B IPAKTUKE pEeKJIaMHbIX KaMIaHui. C MOATr0TOBIEHHBIMU
JIOKJIaJJaMH CTY/A€HTBI BBICTYTIAlIOT HA CEMUHAPCKOM 3aHSATHH.

Tema Ne8. Pecypcel HTEpHET 110 MeIna-IIaHupPOBaHUIO.

3anava: O3HaKOMIIEHHE C UMeroIMMucs MHTEpHET-pecypcaMu IO MEUATUIAHUPOBAHUIO U YMEHHE
II0JIB30BATHCS NPEACTABICHHBIMH JTAHHBIMH.

Bormnpocs! 1151 caMOnIpoBepKH 110 TEME:

Jl51g yero, Ha BaIll B3IJIsA, HEOOXOAUMBI 3JIEKTPOHHBIE BEPCUH MEYaTHBIX U3AaHUN?

Kakumu pecypcamu no pexksiaMe Ha paJuo U TEJIEBUIEHUH Bbl MOKETE BOCIIONIb30BaThCs? OnummnTe
KpPAaTKO 3TH PECYPCHI.

3HaKOMBI JIM BaM KaKue-HUOY/b pecypchl, OCBAIICHHbIE HapykHOU pekiame? Kakas nnpopmanus
MIpEACTABJICHA HA OTUX canTax?

Kaxue Buab! pexkiamel B IHTEpHET BaM 3HaKOMBI?

Kak ouenuBaercs 3eKTHBHOCTH peKJIaMHBIX IIOMAA0K B IHTepHeT?

3amaHus Ui CaMOCTOSITENIbHOM pabOThl CTYJICHTOB:

CrynenTsl HaxoaaT MIHTEpHET-pyCypCHI IT0 MEANATUIAHUPOBAHUIO, JIEKTPOHHBIE BEPCHUH IT€YATHBIX
W3JIaHUN U JIp. ¥ J1enaroT ux 0030p. Ha ocHoBanuu cobpaHHO#M MH(OpMAIMK rOTOBUTCS J0KIA]] HA
MPaKTUYECKOE 3aHATHE, B KOTOPOM JIOJKHBI ObITh OTPaXKEHbI CIIEAYIOIINEe MOMEHTHI: 001mas
KOHIIETILIMS pecypca, BIaJeNbIIbl, pa3elibl U UX ONUcaHue, 0OpMIIEHUE caiiTa, OCEIAaeMOCTh,
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MCCTO B pOTalliH B ITOUCKOBBIX CUCTEMAX. Ha ocnoBanuu IMPOBEACHHOI'O UCCIIEAOBAHNA CTYJCHT

JTOJKEH JaTh OLICHKY MOJIE3HOCTH JaHHOTO pecypca ¢ €ro TOYKU 3pEHHUSL.
WuauBuayanbHOE 3aaHKE:

Ne

CojepkaHue 3a1aHus

1

AHanm3 peKJIaMHBIX OI0PKETOB POCCUUCKUX U MEXTYHAPOIHBIX
peknamonateneil. OcCOOEHHOCTH pacIpeaeIeHuUs 10 Pa3INYHbIM PEKIAMHBIM
HOCHUTEIISIM.

CryzneHT cobupaet nHGOpMaNNIo, HCHOIb3YS MaTepHaibl IHTEpHET U CTaThH
NEPUOINIECKOH MeYaTH M0 peKJIaMHBIM pacXxoiaM U 0030paM COCTOSTHHS
PEKIIaMHOTO PBIHKA (110 J1F000¥ 0Tpaciii Ha BBIOOP, HANPUMEpP, KOCMETHYECKUE
TOBApHI, IMBO, MOJIOUHBIC U3ACTHS U T.1.). B 3a1aHuu 1OMKHBI OBITh yKa3aHbI:
JIaHHBIE 110 00BEMaM PEKJIAMHOTO PHIHKA (MOKHO IO OTPACIIH, Ha IpuMepe
KOTOpOM MUIIETCS 3a/1aHuE),

pacnpesieneHle pacxo/0B MO PAa3IMYHBIM PEKJIAMHBIM HOCHTEIISM (IOMYJISIPHBIM
Cpelu peKyiaMoiaTesnel 3Toi oTpacin),

OIMCAaHUE CaMbIX MOMYJISIPHBIX PEKJIAMHBIX HOCUTENCH BRIOPAaHHOM OTpaciy,
BeIyIINE PEKJIaMOAATENH B JAHHOW OTPACIH Ha POCCUHCKOM PHIHKE M CaMble
IPOJIBUTAEMbIE IPOIYKTHI U MapKH JaHHOW OTPaCiIH.

O0nem 3ananus — 3- 5 c1p.

Pa3paboTka pekiiaMHON KaMITaHUU B Ipecce Ha mpuMepe GUupMbl (ToBapa Win
ycnyrH). Ilogroroska menuamiana u GopMUpoBaHUE OIOKETa MEPOIIPUITHH.
CTyAeHT caMOCTOSITENIbHO TOTOBUT MPOEKT PEKIAMHON KaMIaHUH 110 TOBAPY
(ycmyre umu gupme). J[iist 5TOro OH BBIOHpAET MPOAYKT (yciyry, Gupmy),
TpeOYIOLINIT pEKIIAMHOMN TIOICPKKH. B 3a1aHuu CTyIeHT MpeyiaractT BapuaHT
PEKIIaMHOM KaMIIaHUH U YKa3bIBAET CICAYIOLINE MOMEHTHI:

O61mas nHpopmManus 1o NpoBUraeMoMy MPOAYKTY (yciyre win pupme)
Llenu ¥ 1ieneBble ay TMTOPHH KaMITaHUH

BapuaHTsl pa3paboTaHHBIX PEKJIAMHBIX COOOIIEHUH (KaK PEeKIaMHpPOBaTh, KaK
oOparaThCs K 1eJIEBOM ayIUTOPUH, CTPATETHsI COOOIICHUS U €r0 peasin3alius)
bromkeT 1 Meuaruian peKIaMHbBIX MEPOTPUATHIA

O0nem 3ananus — 5-9 cTp.

Pa3paboTka pexiiaMHON KaMIIaHWU Ha TEJIEBUACHUHU Ha IpuMepe GUpMBI (ToBapa
i yenyru). [loaroroBka meauaruiana u popMupoBaHue Or0KeETa
MEPOIIPUATHHA.

CryzaeHT caMOCTOSITENIbHO TOTOBUT IIPOEKT PEKJIIAMHOM KaMIIaHUM 110 TOBAPY
(yciyre umu gupme). [t 3T0oro oH BeIOMpaeT NpoAyKT (yciyry, Gupmy),
TpeOyromuil pekIaMHON NoAAepKKU. B 3a1aHum cTyIeHT npeiaraeT BapuaHT
peKJIaMHON KaMIIaHUU M YKa3bIBa€T CJIEAYIOLINE MOMEHTHI:

O61mas nHpopMalys 1o MNpoIBUraeMOMY MPOAYKTY (yciyre win pupme)
Llenu ¥ 1eneBble ayIMTOPUH KaMIIaHUH

BapuanTsl pazpaboTaHHBIX PEKJIaMHBIX COOOIIEHNH (KaK PeKJIaMUPOBaTh, KaK
oOpamiarbes K 1eNIeBON ayJUTOPUH, CTPATErus COOOLICHNS U €T0 pealn3alys)
BromkeT u Meuaruian peKIaMHbIX MEPOIPHUSATHIA

O6mwem 3amanus — 5-9 c1p.

Pa3paboTka pexinamMHON KaMIIaHUU Ha pajno Ha npumepe Gupmbl (ToBapa Uiu
ycayru). Ilogroroska menuamniana u ¢popMupoBaHue O10KeTa MEPOIIPUATHH.
CTyzleHT caMOCTOSATENBHO TOTOBHUT MPOEKT PEKIAMHOW KaMITaHUH 10 TOBAPY
(ycmyre unmu gupme). [t 3T0ro oH BEIOHpaET NpOAYKT (yciuyry, Gupmy),
TpeOYIONINIl peKITIaMHON TIOJ/ICPKKH. B 3a1aHuy CTyIeHT MpeyiaraetT BapuaHT
peKJIaMHON KaMIIaHUU M YKa3bIBA€T CJIEAYIOLINE MOMEHTHI:

O61mas nHpopmManus Mo MpoIBUraeMoMy MPOAYKTY (yciiyre win pupme)
[enu 1 neneBble ayIMTOPUH KAMIIAHUH
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BapuanTsl pa3paOoTaHHBIX PEKIIAMHBIX COOOIIEHUN (KaK PEeKIaMHPOBaTh, KaK
oOparaThbCs K 1eJICBOM ayIUTOPUH, CTPATETUsI COOOIICHHUS U €r0 Pealn3alius)
bromxeT 1 Menuarnian pekjiaMHbBIX MEPOIPUSITHI

O0nem 3amanus — 5-9 cTp.

Pa3paboTtka pexinamHoii kamnanuu B lHTEepHETE HAa IpuMepe GUpPMBI (TOBapa WK
yciyru). [logroroBka menuariana u GopMupoBaHue Or0KeTa MEPOIPUITUH.
CryzneHT caMOCTOSTENILHO TOTOBUT IIPOEKT PEKJIIAMHOM KaMIIaHUM 110 TOBApy
(ycayre wnu ¢upme). s aToro o BeIOMpaeT mpoaykt (ycuyry, hbupmy),
TpeOYIOIIMI peKIIaMHON NTOAJIEPKKU. B 3a1aHuM CTyIeHT IpeaiaraeT BapuaHT
pPEeKIaMHON KaMITaHUU M YKa3bIBA€T CIIEAYIOIINE MOMEHTHI:

O6mast nH(opMaIHs 10 MPOABUTAEMOMY MPOAYKTY (yciyre win pupme)
Llenu 1 neneBbie Ay AUTOPUH KaMIIaHUH

BapuanTsl pa3paboTaHHBIX pEeKJIaMHBIX COOOIIEHUH (KaK peKIaMHUPOBaTh, KaK
oOpallaTthcs K 1eIeBON ayTMTOPUH, CTPATETUsl COOOILIEHUS U €0 pealln3alius)
bromker u Menuariian peKiIaMHbIX MEPOTIPUITHIA

O0bem 3amanus — 5-9 cTp.

UTOI'O

6 3aganuii o0mmM o0beMoM 26 - 45 crp.
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