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1. ITosicHuTeIbHAS 3aNICKA

1.1. Lenp u 3a1a4n TUCITUILIMHBI
Lenb mucuIuiMHbl GOPMHUPOBAHKUE Y CTYJACHTOB MPAKTHYCCKUX HABBIKOB YYacTHS B
TUTAHUPOBAHUH, MTOITOTOBKU MTPOBEICHUN KOMMYHHUKAIIMOHHBIX KAMIIAHUH U MEPOTIPHUSITHIA
B COLMAIBHBIX CETIX
3amauy JUCIUILIMHEI
-OBJIaJICTh HEOOXOIUMBIMH HaBBIKaMU I paboThl ¢ SMM;

-MI03HAKOMHTHCS C OCOOCHHOCTSIMHU pa0OThI B COIIMAILHBIX ME/IHA;

- pa3BHBATh U MPOJBUTATH CTPAHMIIBI B CAMBIX MOMYJIIPHBIX COIIMAIbHBIX CeTSIX BKOHTaKTE,

Facebook.

1.2. ®opmupyeMble KOMIIETEHIIMH, COOTHECEHHBIE C INITAHUPYEMBIMU Pe3yJIbTaTaMHu 00yUeHHS 110

JUCIUILINHE!
Konsl Coaep:xxanue KoMIeTeHUU I IlepeyeHb MUIaHUPYEMBIX Pe3yJbTATOB
KOMIIeTEeHIIUH 00yuyeHus Mo TUCHUILJINHE
[1K-2 ymeer IIK-2.1.Bianeer HaBBIKaMU 3HATH: OCHOBHBIC TEXHOJIOTUH
CO3/1aBaTh nepepaboTKU TEKCTOB Pa3IMYHON | pepaliTUHTa B OHJIANH U odrnaiiH cpeze
MH(POPMAIIMOHH | TEMAaTUKHU (pEpaiT) Ymern: IPUMEHSITh B
bIe MaTepHAIIbI npodecCuoHaIbHOM JEeSITEIbHOCTH
JUIs caiTa OCHOBHBIE TEXHOJIOTHYECKHE PEIICHHUS,

TEXHUYECKHE CpPEJCTBA, NPHEMBbI |
METO/IbI OHJIAIH u omaitn
KOMMYHUKaIMI

Biajerb: TEXHOJOTHUSMU OpPTaHU3AIAH
CHeIHalbHBIX MEPONPUSITUI B paboTe ¢
Pa3TUYHBIMU [IEJICBBIMH TPYyITIAMHU

TIK-2.2.BnaneeTt HaBBLIKAMH
HaIMCaHUsl CTaTei, 0030pOB U
JIPYTUX TEKCTOB Ha 33JJaHHYIO
TEMaTUKY (KOMIUPANTHUHT)

3HaTh:

° Crneunduky TEKCTOB peKIaMbl U
cBA3EH c 00IIECTBEHHOCTHIO B
COIIMATBHBIX CETAX

° Crneuuduky cOo0011IeCTB B
COIIMAIBHBIX  CETAX  Kak  KaHaJoOB
KOMMYHUKAaIIU

Ywmerts:

° Co3naBaTh TEKCThl PEKJIAMBI H
CBA3EH ¢  OOIIECTBEHHOCTHIO IS
COLIMAJIbHBIX CETeH

Bmanerts:

° HaBbikamu  co3aHusi  TEKCTOB
peKJIaMbl B CBsI3€l C OOIIECTBEHHOCTHIO
JUISL OCYLUECTBJIEHUS KOMMYHHMKAlUA B
COIMAIbHBIX CeTax CrenyanbHoun
TEPMHUHOJIOTUEN

° Hapwixkamu MIPOBEACHUS
KOMMYHHKAIIMOHHOMN KaMIaHUU B
COIMATBHBIX CETAX

° Meronamu aHanusa
3(PEKTUBHOCTU COIUATBHBIX CETEH




T1K-2.8. 3HaeT 0CHOBEI 3HaTh:
BHYTpPEHHEH TOMCKOBOM CrnenuduKy pa3IMUHbIX IEIEBBIX TPYII
ONTUMU3ALMH (B TOM YHUCIIE B COLIMAJILHBIX CETSX;
PEKOMEHIAIH T10 [TpuHIHTIBI OCYIIECTBIICHUS
WCIIOJIb30BAHUIO KITFOUEBBIX CJIOB, | MOHUTOPUHTAa  OOpaTHOW  CBSI3M  C
(dpa3 1 CChUIOK) IEJICBBIMH TPyTIIaMHU

YMeTs:

Opranu3oBbIBaTh OOpaTHYI CBSI3b C
LIETIEBBIMU ayIUTOPHUSIMU

Bnaners :

HaBbikamu ocymiecTBieHus
MOHUTOPUHTA 0OpPATHOM CBSI3H C
pa3HBIMHU 11€JIEBBIMU I'PYIIIIAMHU

1.3. MecTo JUCHUILIMHBI B CTPYKTYpe 00pa30oBaTeIbHOM MPOrpaMMbl

Jucuumnnunaa «KoMMyHHKAIMK B COIIMANBHBIX CETAX» OTHOCUTCS K JUCIUILTMHAM 10 BBIOOPY
BApUATUBHOW YacTH OJIOKA AUCIUIUIMH Y4eOHOTO IJIaHa.
JlJ1s OCBOCHUS JUCIHUILUTUHBL HEOOXOAMMBI 3HAHUS, YMEHUS U BIaJeHUs, cPOpMUpPOBaHHBIC B XO€
M3YYEHUS CIAEAYIOIMUX JUCUUIUIMH U NPOXO0KACHUS MPAKTHK:
e IloBenenue norpeduTenei
CoBpeMeHHbIE UHTEPHET-KOMMYHUKAIINH
Kpeatus B pexname
Komnwmpaiituar
Pa3paboTka 1 TEXHOIOTHS MPOU3BOJICTBA PEKIIAMHOTO MPOAYKTA: BUCOpEKIamMa
e Pa3paboTka u TEXHOJIOTHs MMPOU3BOJICTBA PEKIAMHOTO IIPOYKTA: TIeyaTHasl peKIama
B pe3ynbrare ocBOEHUS NUCHUIUTHHBI (POPMUPYIOTCS 3HAHUS, YMEHUS U BIaJICHUS, HEOOXOAMMbIE
JUISL U3YYEHUS CIAETYIOMNX TUCIHUIUIMH U TPOXOKIAEHUS IPAKTHK:
o [IpodeccruonanbHoO-TBOpUECKas MPAKTUKA
o IlpenmurnmomMHas npakTuka

2. CTpyKTYypa IUCHUILINHBI
CTpyKTypa IMCIMIIMHBI JJIs1 04HOH (popMBbI 00yUeHHS

O6mas Tpya0EMKOCTh TUCHUIUIHHBI cocTaBisier 3 3.e., 108 akagemuueckux vaca (OB)

CTpyKTypa TUCHUIIMHBI 1JIsl 04HOIH (pOpPMBbI 00yUeHUsI

O0beM AUCIUTIIMHBI B (OpME KOHTAKTHOW PadOTHl OOYYAIOIMIUXCS C TeJarorudecKUMH
paboTHUKaMU U (WJIH) TUIAMU, TPUBIEKAEMBIMH K peanu3aiii o0pa3oBaTeIbHOM MpOTrpaMMbl Ha
WHBIX YCIIOBHSX, TPU IPOBEICHUN YICOHBIX 3aHATHMN:

Cemectp | Tun yueOHBIX 3aHATHIA KomnuectBo
4acoB
5 Jlexknuu 16
5 Cemunapsl/1abopaTopHblie pabOThI 26
Bcero: 42




O6beM TuCHUIITHBI (MOTyJIs) B (hOpMe caMOCTOSTEIbHON PabOThl 00YUaAIOIUXCS COCTABIISIET
66 akameMuuecKkux yaca(oB).

CTpykTypa IHCUMIIJIMHBI 1JIS 0YHO-32049HOI (popMbI 00yUeHM s

O0beM AUCIUIUIMHBI B (OpME KOHTAKTHOW padOThl OOYYAIOMIUXCS C IeJarorudecKUMH
paboTHUKaMU U (WJIH) JTUIAMU, TPUBIEKAEMBIMH K pean3aiii 00pa3oBaTeIbHOW MPOTpaMMbl Ha
WHBIX YCIIOBHSX, IIPU IPOBEICHUN YICOHBIX 3aHATHMN:

Cemectp | Tum yueOHBIX 3aHATHI KomnnuectBo
4acoB
5 Jlexiumn 8
5 CemuHapbl/J1a00paTOpHBIE PAOOTHI 16
Bcero: 24

O6bem mucHUIIMHEL (MOTyJIs) B (hOpMe caMOCTOSTEIbHON Pa0OThl 00YUYAIOIKXCS COCTABIISIET
84 akanemuyeckux 4yaca(oB).

2. Discipline structure
The total labor intensity of the disciplineis 3 Credit, 108 academic hours (s).

Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers and

(or) persons involved in the implementation of the educational program on other conditions during
training sessions:

Semester | Type of training sessions Number of
hours
5 Lectures 16
5 Workshops/Lab Works 26
Total: 42

The scope of the discipline (module) in the form of independent work of students is 66 academic
hours (s ).

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers and
(or) persons involved in the implementation of the educational program on other conditions during
training sessions:

Semester | Type of training sessions Number of
hours
5 Lectures 8
5 Workshops/Lab Works 16
Total: 24




The scope of the discipline (module) in the form of independent work of students is 84  academic
hours (s ).

3. Coaep:xaHue TUCHUTLTUHBI

Ne | HaumeHoBaHue pa3jaesa Conep:xxanue
JUCIHILINHBI

1 ConpalibHbIe CETH: ITOHITHE, Hcropust BOSHUKHOBEHUS COIIMAIBHBIX CETEH.
CYILIHOCTb, 3HAYCHUE. Coumanbuble cetr i 6usHeca. [IpuunHbl BeieHUsS

KOMITAaHUSIMHA MapKETUHTOBOM JIEATEIILHOCTH B
COLMAIBHBIX ceTAX. OCOOCHHOCTH COLMAIbHBIX
ceTed W TeHACHIMM uX pa3BuTHs. Social Media
Marketing (SMM ). ®@akTopbl, BIUSIOMIAE HA
pazsutue SMM. IIpaBoBoe noiae SMM.
WuctpymenTtsl SMM.

2 | KoHTeHT B colaibHbIX MENA. Oco0eHHOCTH KOHTEHTA B COIIMANIBHBIX CETAX.
BusyanbHblil KOHTEHT U IU3alH B COLIMAIbHBIX
cetsix [Iponaromiuii 1 BOBIEKaIOINII KOHTEHT B
corcetsix. [lo3umonnpoBanue B COIUaIbHbIX
ceTsix. PyOpuku u TaliMUHT MyOIHMKaIMi KOHTEHTA.
KpearuBHas cTparerusi B COIManbHbIX CETAX.
Metpuku 3pdextuBHOCTH. TEeHACHITUN
BU3yaJIbHOTO0 KOHTEHTA. Buieo kak Bu3yanpHas
¢dbopma nepenauu nHpopmanuu. KoHTeHT B
Wncrarpam, BKonrakre u Facebook. Ilone3nsie
CEPBHUCHI, CO3/ITaHUE HECTIOKHOM rpaduKu.

3 [Tponsuxenue B conuranbubix ceTsax | [Ipoasuxenue B Facebook [Iponsuxkenue Bo
BKounrakre [Ipogsmxenue B Instagram
[Tponsmwxkenne B OgHoknaccuukax [Ipoasukenue B
MecceHkepax OCHOBBI TApreTHPOBAaHHOW PEKJIAMBI
Bosmoxnoctu cetu Facebook. @opmatsl
npucytcrBus. Hactpolika TapreTunra u
perapretunra B Facebook. Tunsl
nosunimonupoBanus BKonrtakre. Odpopmienue
cooOuiecTBa U KOHTEHT. TapreTupoBaHHas pekjiama.
[IponBuraemble myOIMKaIy, peKiaMa B
cooOmiecTBax. AHATUTHKA COLICETH, YEK-JTUCT
npoduisi, popMaTel KOHTEHTA. THCTpYMEHTHI
npoasmxkeHus B Instagram. CtatucTuka B
OpnnoxnaccHukax. KonteHT u TpeHapl. [natHeie n
OecrulaTHbIe HHCTPYMEHTHI ITPOABHKEHUS B
OIHOKJIACCHUKAX.

4 Perapretunr u nmapcunr ayautopuid | PerapreTuHr u mapcuHr ay IuTOpHi.
JInporenepanus .Hactpolika perapreTusra mno
caiTy BO BCEX peKJIaMHBIX KaOuHeTrax. [lonck
«ropsiYet ayAUTOPUN» C IIOMOIIBIO CEPBUCOB
napcunra. Hactpoiika u onTuMu3amus peKIiaMHbIX
kamnanuii B Facebook ¢ momoripto nukcens.
["'eHeparus Tpaduka ¢ HOMOIIBIO COLUAIBHBIX




ceteil. Tpaduk c KOHTEHTA, TEKCTOBBIM KOHTEHT.
Tpaduk ¢ mocagouHON CTPAHMIILI MU CaiiTa.
Onenka 3¢ (EeKTHBHOCTH.

KOMBI—OHI/ITI/I-MCHCH}KMGHT.

Pabota c penryranueii BBenenue B KOMbIOHUTH-
MEHEIKMEHT. JIMCKYCCUOHHBIN KOHTEHT U €TI0
BHUIbI. B3aumonelictBue ¢ ayautopueid. Pabora ¢
nuaepamMu MHeHUM. Opranu3aiiust akTuBalui 1
KOHKYPCOB. YTIpaBJICHUE ay IUTOPUECH B
COLIMAaJIbHBIX MeJra. THIIEI HeraTuBa U METOMIBI €TI0
00pabotku. MHCTpyMEeHTHI MOHUTOPUHTA. CKPBITHIN
Y TTO3UTHUBHBIA MAPKETHHT

DUHAHCOBOE IIJIAHUPOBAHUE

[Tnanuposanue, nenu u KPI. Pacuer Gromkera st
PEKJIaMHBIX KaMITaHUH pa3InYHbIX COLUAIBHBIX
cerel. CocraBienue cmeThl. [Touck gpunancepa u
areHTCTBa, OIPEEICHUE UX KOMIIETECHIIHH.
[Iporiecc paboTtsl Hag MpoeKToM. OTHOIICHUS
UCIIOJIHUTEJIb-3aKa3UMK U 3aKa3YUK-UCIOIHUTENb.
T3, norosop, omnara. HoBeie hopmatsr
KOMMYHUKAIMK U pekiaaMbl. HoBble HHCTpYMEHTHI B
corcetsax. HoBble MHHCTPYMEHTBI B MECCEHIKEPAX.

3. Discipline content

Discipline Section Name

Contents

Social media: concept,
essence, meaning.

History of the emergence of social networks. Social
media for business. Reasons for companies to
conduct marketing activities on social networks.
Features of social networks and trends in their
development. Social Media Marketing (SMM ).
Factors influencing the development of SMM. SMM
legal field. SMM tools.

Social media content.

Features of content on social networks. Visual
content and design in social networks Selling and
involving content in social networks. Social media
positioning. Headings and timing of content
publishing. Creative social media strategy.
Performance metrics. Visual content trends. Video
as a visual form of information transmission.
Content on Instagram, VKontakte and Facebook.
Useful services, creating simple graphics.

Social media promotion

Promotion on Facebook VKontakte Promotion on
Instagram Promotion in Odnoklassniki Promotion in
messengers Fundamentals of targeted advertising
Facebook network capabilities. Presence formats.
Setting up Facebook targeting and retargeting.
VKontakte positioning types. Community design
and content. Targeted advertising. Promoted




publications, advertising in communities. Social
network analytics, profile checklist, content formats.
Instagram promotion tools. Statistics in
Odnoklassniki. Content and trends. Paid and free
promotion tools in Odnoklassniki.

4 | Retargeting and parsing audiences

Retargeting and parsing audiences. Lidogeneration.
Setting up site retargeting in all advertising cabinets.
Search for a "hot audience" using parsing services.
Set up and optimize Facebook ad campaigns with a
pixel. Generating traffic using social media. Traffic
from content, text content. Traffic from landing page
or site. Performance evaluation.

5 Community management.

Working with reputation Introduction to community
management. Discussion content and its types.
Interaction with the audience. Working with opinion
leaders. Organization of activations and contests.
Social media audience management. Types of
negativity and methods of its processing.
Monitoring tools. Hidden and positive marketing

6 | Financial planning

Planning, objectives and KPIs. Budget calculation
for advertising campaigns of various social
networks. Cost estimate. Search for a freelancer and
agency, determine their competencies. The process
of working on the project. Contractor-Customer and
Customer-Contractor relationships. Terms of
Reference, Contract, Payment. New formats of
communication and advertising. New tools in social
networks. New tools in instant messengers.

4. Obpa3oBaTe/ibHbIe TEXHOJOTHHU
Oo6pa3oBaTejibHbIe TEXHOJIOTUH

Ne Buabl yuedHbIX
HaunmenoBanue pa3zjaena . Oo0pa3oBare/ibHbIE TEXHOJOTHHI
n/n 3aHATHI
1 |2 3 4
1 ConyanbHbIe CETH: Jlexyus 1 Beoonas nexyus ¢ ucnonvzosanuem
TOHSITHE, sudeomMamepuanos
CYIIHOCTh,3aHUYCHHE.
/[uckyccus , onpoc.
Ilpakmuueckoe
3anamue [

Camocmosmenvras |0OMAWHUX 3a0AHUL NOCPEOCMBOM
paboma

Kouncynomuposanue u nposepka

3ﬂ€Kmp0HH012 noumol




Koutenr B  comumanbHbIX |/Iexyus 2 Jlekyus ¢ ucnonvzoeanuem

Meua. BUOCOMAMEPUATOB
Ilpakmuueckoe Onpoc, obcyacoenue 00KIa008,
3ansamue 2 aHAIU3 KOHMeHma KOMNAaHull 8
Camocmosimenvhas |coycemsx
paboma

Koncynemuposanue u nposepxa
OOMAUHUX 3A0AHUL NOCPEOCEOM
NEKMPOHHOU NOYUMbL

[IponBuxkeHue B Jlexyus 3 Jlexyus ¢ ucnonv3osanuem
COILMATIBHBIX CETSIX 8UOeoMamepuanos
Ilpakmuueckoe /[uckyccust, 0b6cyacoenue 00Kk1ado0s,
saunamue 3 npoOeKmos
Camocmosmenvhas
\paboma Koncynomuposanue u nposepka

OOMAWHUX 3A0AHULL NOCPEOCMBOM
INEKMPOHHOU NOYUMbl

PerapreTunr u mapcunr Ilpakmuueckoe ObcyorcoeHue npoekmos
ayJIUuTOpUil 3anamue 4

Koncynomuposanue u nposepka
Camocmosamenvuas |0OMAUWHUX 3a0aHULl NOCPEOCMEOM

\paboma 97IeKMPOHHOU NOUMbL
KoMmbronuTu-menepxkmMenT.  |Jlexyus 5 Jlekyus ¢ ucnonv3osanuem
sudeomamepuanos
Ilpakmuueckoe Obcyacoenue npoekmos
3anamue 5

Koncynemuposanue u nposepxa
Camocmosmenvras |0OMAWHUX 3a0AHUL NOCPEOCMBOM

paboma 971eKMPOHHOU NOUMbL
®duHaHCcOBOE MIIaHUpoBanue |Jlexyus 6 Jlexyus ¢ ucnonvzosanuem
sUOeoMamepuanos
Ipaxmuueckoe Obcyarcoenue npoekmos

3anamue 6
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Camocmosmenvuaa |Koncynomuposanue u nposepka
paboma OOMAUHUX 3a0AHULL NOCPEOCMBOM
NEKMPOHHOU NOYUMbl

5. OneHka mJIaHMpPYyeMbIX Pe3yJIbTATOB 00y4eHHs
5.1. Cucrema olieHUBaHU
Cucmema oyenusanus modicem Oblmy npedcmagiend KaK 6 meKCmogou, max u 8 madauiHou

gjgogzMe.

®opmMa KOHTPOJIS Makc. K0JIu4ecTBO 0aJ1JI0B
3a oxny Bcero
padorty
Texymuii KOHTPOJIb:
- onpoc 5 6annos 20 6annos
- yuacmue 6 OUCKYCCUU Ha ceMunape |5 6annos 20 6annos
- mecmuposanue 10 6annos 10 6annos
- 00K1a0 10 bannos 10 bannos
[TpomexyTouHas aTTecTanus 3awuma 40 6annos
npoexma
HToro 3a cemectp 3auem c 100 6annos
3a4ém OYEHKOU

[TomyyeHHBIH COBOKYIHBIN pe3ynbTaT KOHBEPTUPYETCS B TPAJAULIMOHHYIO KAy OLIEHOK U B LKAy
ouieHOK EBporeiickoli crucremsl iepeHoca u HakoruieHust kKpeautos (European Credit Transfer
System; nanee — ECTS) B cOOTBETCTBHY ¢ TaOIUIICH:

100-6ameHas TpaguunoHHas mkana IMIxana ECTS
[IKaia

95 -100 A

2304 OTJIMYHO B

68 — 82 XOPOIIO 3a4TEHO C

56 — 67 D

50_55 YAOBJIETBOPUTEIBHO B

20-49 FX

0-19 HEYJOBJIETBOPUTEIBHO HE 3a4TEeHO F

5. Evaluation of planned training outcomes
5.1. Evaluation system

The evaluation system can be presented in both text and tabular form.

Control form Max. number of points
For one job |In total

Monitoring:
- survey 5 points 20 points
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- participation in the discussion at the |5 points 20 points
seminar
- testing 10 points 10 points
- report 10 points 10 points
Intermediate qualification Project 40 points
protection
Total per semester Offset with 100 points
score
offset

The total result obtained is converted into the traditional rating scale and into the rating scale of the
European Credit Transfer System (hereinafter - ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95— 100 A

83_94 great B

68 — 82 good set off C

56 — 67 D

5055 well E

(2)0__14919 unsatisfactorily not counted Il::X

5.2.Kputepun BBICTaBJICHHS OLICHKH TI0 TUCIUTIIINHE

banasi/ Ounenka no Kpurtepun onenkn pe3yaibTaToB 00y4eHus: 1o

Hlkana AUCHMIIHHE AUCHHIIHHE

ECTS

100-83/ «OTJINYHOY/ BricTaBnsiercs oOy4daromemMycsi, €Ciu OH TiTyOoKo U

A.B «3aUTEHO IPOYHO YCBOMJI TEOPETUUECKUN U MTPAKTHUECKHI
(oTruHO)»/ MaTepuai, MOXXET IPOJEMOHCTPUPOBATh 3TO Ha 3aHIATUSX
«3aUTCHO» U B XOJI€ MPOMEXYTOUYHOH aTTeCcTaIlH.

OO0yuaromuiicsi HICUEPIBIBAIOIIE U JIOTHYECKH CTPOMHO
u3JaraeT yueOHbIi MaTepuall, yMeeT yBsI3bIBaTh TEOPHUIO C
MPAKTHKOH, CITPABIISIETCS C PEIICHUEM 3ajad
npogeccuOHaIbHON HANIPaBIEHHOCTH BHICOKOTO YPOBHS
CIIO’)KHOCTH, TIPABHIILHO 00OCHOBBIBACT MTPHHSATHIC
peleHus.

CB0OOHO OpUEHTUPYETCS B Y4eOHOIl U
npo¢ecCHOHATILHOM JITepaType.

OreHka 1o JUCHUILTAHE BBICTABISIFOTCS 00yUaronemMycs ¢
Y4E€TOM PE3yNbTATOB TEKYIIEW U MPOMEKYTOUHON
aTTeCTalluu.

Komnerenuuu, 3akpeniéHnple 3a TUCIUIIITUHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «BBICOKHIDY.
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82-68/

«XopouIoy/
«3a4TCHO
(xoporro)»/
«3a4TCHO»

BricraBisiercst o0yyaromemycs, €Ciu OH 3HaeT
TEOPETUYECKUM U IPAKTUYECKUNA MaTEpHas, FPaMOTHO U I10
CYLLECTBY M3JIaraeT €ro Ha 3aHATHSAX U B X0/
IIPOMEXKYTOYHOM aTTeCTally, HE JOITyCKasi CyLIECTBEHHbIX
HETOYHOCTEH.

OOyuaronuiics NpaBUIbHO IPUMEHSAET TEOPETHUECKUE
I0JIO’KEHHUS IIPU PELIEHNUN IPAKTUUECKUX 3a7a4
npogeccHoHaIbHON HAIIPABICHHOCTH PA3HOI'O YPOBHS
CJIO’KHOCTH, BJIa/IeeT HEOOXOAMMBIMH JJIsl TOTO HaBbIKAMH
Y IPUEMAMHU.

JlocTaTouHO XOpOIIO OPUEHTUPYETCS B yUEOHOU U
npogeccuoHaIbHOM JIUTEpaType.

OreHka Mo JUCHUIUIMHE BBICTABIISIOTCS 00yJaromeMycs ¢
Y4ETOM pe3yJIbTaTOB TEKYILEH U POMEKYTOYHOU
aTTeCTalUu.

KomnereHnuu, 3akperi€HHble 3a JUCUUIIIMHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOLIHIAN.

67-50/
D.E

«YIOBJICTBOPH-
TEIBHOY/
«3aUTCHO
(ynosnerBopu-
TEJILHO )»/
«324TEHO»

BrictaBisercs o0yuaromemMycs, €ciii OH 3HaeT Ha 6a30BOM
YPOBHE TEOPETUYECKUI U IIPAKTUYECKANA MaTepual,
JIOITyCKAEeT OTAEIbHbIE OIINOKH MPH €ro U3JI0KEHUHU Ha
3aHATUAX U B XOJ€ IPOMEXYTOYHOU aTTECTALIUH.
OOyuaronuiicsi UCTIBITHIBACT ONpPE/IEeNEHHBIE 3aTPyAHEHUS
B IIPUMEHEHNHN TEOPETHYECKUX ITOJIOKEHUM IIPU PELICHUN
NPaKTUYECKUX 3a/1a4 IPOo(eCCHOHATBLHON HANIPaBIEHHOCTH
CTaHJApPTHOI'O YPOBHS CJIIOKHOCTH, BJIAJIEET
HEOOXOIMMBIMH JIJIsl 3TOr0 6a30BBIMU HaBBIKAMU U
NpUEMaMHU.

JleMOHCTpHpYEeT A0CTaTOUHBIH YPOBEHB 3HAHMS yUeOHOI
JUTEPATYPHI 110 JUCLUILIMHE.

OreHKa Mo JUCHUIUIMHE BBICTABIISIOTCS 00yYaroieMycs ¢
y4E€TOM PE3YNbTATOB TEKYIIEH U MPOMEKYTOUHON
aTTeCTalUu.

KomnereHuuu, 3akpeniénnpie 3a TUCUUIIITMHOM,
c(OPMHPOBAHBI HA YPOBHE — «JIOCTATOUHBIHY.

49-0/
F,FX

«HEYIOBJICTBOPHUTE
JILHOY/
HE 3a4TEHO

BeictaBisiercs o0yyaromemMycs, €ClIM OH He 3HAeT Ha
6a30BOM ypOBHE TEOPETUYECKHI U MPAKTUUECKUI
MaTepua, 10IMycKaeT rpyOble OmMOKH P €ro
M3JI0’)KEHUU Ha 3aHATHX U B XOJ€ TPOMEXYTOYHON
aTTECTALlUN.

OOyuaronuiicst UCTIBITHIBAET CEPhE3HBIC 3aTPYAHEHUS B
MPUMEHEHUH TEOPETUUECKHUX TOJI0KEHUH MPU pelIeHUH
MPAKTUYECKHX 337124 MPO(HheCCHOHAIBHON HApaBIEHHOCTH
CTaHIapTHOI'O YPOBHS CII0KHOCTH, HE BIaEET
HEOO0XOMMBIMH JJISl 3TOTO HAaBBIKAMU U MPUEMaMHU.
JemoHcTpupyeT pparMeHTapHble 3HaHUS yueOHOI
JUTEPATYpPHI 110 TUCLHUIUIMHE.

OreHKa Mo JUCHUIUIMHE BBICTABIISIOTCS 00y4aroLIeMycs ¢
y4E€TOM PE3YNIbTATOB TEKYILEH U IPOMEKYTOYHOU
aTTECTALlUN.

KomneTeHy Ha ypoBHE «OCTaTOYHBINY, 3aKPEIUIEHHBIE
3a TUCLUILIMHOM, HEe CPOPMUPOBAHBI.
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5.2. Criteria for evaluation by discipline

(excellent) "/

"counted"

Scores/ECTS | Discipline Grade | Criteria for assessing the results of training by

Scale discipline

100-83/ Great Exposed to the student, if he has deeply and firmly
mastered theoretical and practical material, can

AB "counted demonstrate this in classes and in the course of

intermediate certification.

The student exhaustively and logically harmoniously sets
out the educational material, knows how to link theory
with practice, copes with solving the problems of
professional orientation of a high level of complexity,
correctly justifies the decisions made.

He is fluent in educational and professional literature.

The discipline is assessed by the student taking into
account the results of the current and intermediate
certification.

Competencies assigned to discipline are formed at the
level - "high."

82-68/

Good
"counted (good) "/

"counted"

He is presented to the student, if he knows theoretical and
practical material, competently and essentially sets it out
in the classes and in the course of intermediate
certification, avoiding significant inaccuracies.

The student correctly applies theoretical provisions in
solving practical problems of professional orientation of
different levels of complexity, possesses the skills and
techniques necessary for this.

It is quite well oriented in educational and professional
literature.

The discipline is assessed by the student taking into
account the results of the current and intermediate
certification.

Competencies assigned to discipline are formed at the
level - "good. "

67-50/

D.E

"satisfactory "/

"counted
(satisfactory) "/

"counted"

He is presented to the student if he knows theoretical and
practical material at the basic level, makes individual
mistakes in his presentation in classes and during
intermediate certification.

The student experiences certain difficulties in applying
theoretical provisions in solving practical problems of
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professional orientation of a standard level of complexity,
possesses the basic skills and techniques necessary for
this.

Demonstrates a sufficient level of knowledge of
educational literature in the discipline.

The discipline is assessed by the student taking into
account the results of the current and intermediate
certification.

Competencies assigned to discipline are formed at the
level - "sufficient. ”

49-0/ "unsatisfactory "/ Presented to the student if he does not know theoretical
and practical material at the basic level, makes gross
F,FX not counted mistakes in his presentation in classes and during

intermediate certification.

The student experiences serious difficulties in applying
theoretical provisions in solving practical problems of
professional orientation of a standard level of complexity,
does not have the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of discipline
teaching literature.

The discipline is assessed by the student taking into
account the results of the current and intermediate
certification.

Competencies at the level of "sufficient,”” assigned to
discipline, have not been formed.

5.3. OueHouHble cpeicTBa (MaTepuallbl) AJIsl TEKYIIET0 KOHTPOJIS YCIeBAEMOCTH, TPOMEXKYTOUHOM
aTTecTalry 00y4aromuXcs M0 AUCHUIIINHE

Ilo wuroramMm wu3y4eHMs] KaKIOW TEMBbI HPOBOAATCS YCTHBIE M IHCBMEHHBIE OIPOCHl B PaMKax
KOHTPOJIBHBIX BOIIPOCOB 10 AUCLHUIIIIMHE.

Konmponvhbvie 6onpocel no ducyuniune:

1. VcTopus BOBHUKHOBEHUS COIIMATIBLHBIX CETEH.

2. CormuaiabHble ceTH I OM3Heca.

3. [TpuunHbI BeleHUs] KOMIAHUSAMU MapKETUHTOBOM JI€ATEIbHOCTH B COIIMATIBHBIX CETSX.
OCOOCHHOCTH COITMANTBHBIX CETeH W TEHACHIINHN WX Pa3BUTHSL.

4. Social Media Marketing (SMM ). ®@axTopsl, Brusitonye Ha pazsutie SMM. IlpaBoBoe nose

SMM. UncTpymentsr SMM.

OCOOEHHOCTH KOHTEHTA B COI[UATIBHBIX CETAX.
BuzyanbHblil KOHTEHT U IW3aliH B COLIMAIBHBIX CETIX
IIponarominii ¥ BOBJIEKAKOIIMI KOHTEHT B COLICETSX.
[To3numoHnpoBaHUE B CONUATIBHBIX CETAX.

PyOpuku 1 TaliMUHT TTyOIHKAIIMN KOHTEHTA.

AR SRR



16

10. KpearuBHas cTparerus B COIMaIbHBIX CETAX. MeTpuku 3¢ (HEeKTUBHOCTH.

11. TenaeHnuy BU3yabHOIO KOHTEHTA.

12. Buneo kak BuzyansHas popma nepenaun nndopmaruu. Konrent B Mucrarpam, BKonTtakre
u Facebook.

13. [Tponsmwxkenue B Facebook

14. ITponsuxenune Bo BKonTakTe

15. [Iponsuxenue B Instagram

16. [Iponsmxenune B OQHOKIACCHUKAX

17. OCHOBBI TAPreTUPOBAHHOMN PEKIAMBbI

18.  Bosmoxnoctu cetu Facebook. @opmarsl mpucytcrBusi. Hactpoiika TapreTunra u
petaprerunra B Facebook.

19. Tumnb! nozuronuposanus BKonTtakre. Odopmiienne coodiiecTBa 1 KOHTEHT.

TaprerupoBannas pexnama. [Ipoasuraemsie myoaukanuy, pekjiaMa B cooomecTBax. AHaIUTHKA
COLICETH, YEeK-THCT Npodusi, popMaTsl KOHTEHTA.

20. HNuctpymenTs! npoasmxenus B Instagram. Cratuctuka B OgHoknaccHukax. KoHTeHT u
TPEH/IBI.

21. [TnatHble U GecrIaTHBIE MHCTPYMEHTHI TPOABIKEHUS B OTHOKJIACCHUKAX.

22. Perapretunr u napcunr ayauropuii. Jlunorenepanus .Hactpolika perapreTusra 1o cauty Bo
BCEX PEKJIaMHBIX KaOMHETaX.

23. Pabota c penyranueit. JIuCKyCCHOHHBIM KOHTEHT U €r0 BHUJIBI.

24. B3aumMopeiicTBue ¢ ayiutopueil.

25.  Pabota c nunepaMu MHEHUH.

26. Opranu3zanus aKTUBalUid U KOHKYPCOB.

217. VYnpasieHne ayAuTOpuei B COUANBHBIX Meua. THITbI HeraTuBa U METOJIbI er0 00pabOTKH.
NHCcTpyMEHThI MOHUTOPHHTA.

28. CKpbITBIY ¥ TO3UTUBHBIA MapKETUHT

29. [Tnanuposanue, nenu u KPI. Pacyer Oromkera it peKJIIaMHBIX KaMITAHWH pa3IMYHbIX
conManbHBIX ceTel. CocTaBIeHUE CMETHI.

30. [Touck ¢ppunancepa u areHTCTBa, ONpeaeeHne ux kommereHuii. [Ipomecc paboTel Hal

IMPOCKTOM. OTHOIIECHHS UCIOTHUTEIb-3aKa3UNK U 3aKa3UHK-UCIIOJTHUTEIb.

Ipumepnvie membl 8bicmynieHull U 00CYHCOeHUI HA CeMUHAPAX:
Bubl KOMMYHUKAIIMI B COUUAIBHBIX CETSIX
Ocobennoctu mpoaBuxkenus B cetu BK .
Ocob6ennoctu npoasuxkeHusi B Facebook
OcoOenHoctu poaBrxkeHus B Instagram
OcoOenHoctu npoasuxkenus B OK
KOMBIOHUTH-MEHEKMEHT COLIMAIIBHBIX CETSIX
7.

8. Tembl HayuHblx 00K1A008 U (Unu) pepepamos:
Kaxnpiif cTyneHT moslydaeT HWHAWBHIyalbHBIM BapuaHT JUIsl pa3paboTKU 00k1ados M
MPOBOJMT WX MPE3CHTAINIO B TIporiecce o0ydenus. [I[pumepHbie TeMbI TOKIaI0B:
1. [TonGepuTe mpuMepsl MPOJABMIKEHNS KOMITAHUNA MaJIOTO U CpeHEro Ou3Heca B CONMATBHBIX
CeTsIX: paccMOTpuTe corranbhblie ceTu Facebook, BK. Bo Bcex i connanbHBIX CETSIX TPUCYTCTBYIOT
KOMITAHHH, 0XapaKTePU3yHUTe KOHTEHT C TOYKU 3PEHUS IIeJIEBOM ayJIUTOPHH, KAKHE HWHCTPYMEHTHI
OpeHIbl UCTIONB3YIOT JJII BOBJICUEHUS ay TUTOPUH.

A i

2. Bribepute Opena M mpoaHaIM3UpPyHTE MPOABMKEHHE B COLMAIBHBIX CETSX, PACCMOTPUTE
counanbHble ceti Facebook, BK. Bo Bcex nu couuanibHBIX CETAX MPUCYTCTBYIOT JaHHbIE OpeHJIbI,
OXapakTepU3yHTe KOHTEHT C TOUKM 3PEHHs IIeJIeBOM ayJTUTOPHUM, KaKHM€ WHCTPYMEHTHI OpeHIbI
WCITOJIB3YIOT JUIsl BOBJIEUECHHUSI Ay IUTOPUH
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Ilpumepvr mecmogwvix 3a0aHUlL

1. Uto Takoe SMM?

A. D10 3 pexTuBHBIN cIOCOO MPUBJICUEHUS Ay JUTOPUH HA CAalT MOCPEICTBOM COL[MAIbHBIX CETeH,
0J10TOB, GOPYMOB, COOOIIIECTB.

b. OT1o TapretupoBanHas pexiama B BK.

B. DT0 onTuMu3anus caira.

MoskHO 1 100aBISITh HECKOJIBKO (poTorpaduii B oauH moct B BkoHTakTe?

o

CymectByer i stories B Bkonrakre?

.Ja

. ACT

o> »

4, B xako# u3 conyagabHbIX CETEH €CTh BO3MOKHOCTh JOOABIIEHUS BUIEO B KAUECTBE 00I0KKHU
JUTS TPYTITIBI/ CTPAHUITBI

A. Bxonrakre.

B. Facebook.

B. OnHoxkiaccHHUKH.

I'. Instagram.

5. Yr0 Takoe KOHTEHT?

A. KoHTeHT — 3TO BCe, 4TO MPUCYTCTBYET HA CaliTe: TEKCTOBOE CO/IEPIKaHUE, N300paKeHUs, ayIHo,
BUJICO U TIpoure (Daiiiibl TFOOBIX PaCIIUPEHHH.

b. KonTteHT - 3TO BCE, 4TO MOXKHO CKayaTh Ha caiite (poTo u BuIEO).

B. KoHTeHT - 3TO TO, 4TO MOXHO 3aKa3aTh Ha caiiTe (TOBaphl U YCIYTH).

6. C noMoIIbI0 KaKUX HHCTPYMEHTOB CIIEyeT PeKIaMHUPOBaTh COOOIECTBO B COLUAIBHBIX
A. TapretupoBaHHas pekiama.

b Ododepsr.

B. ®penaumr.

I".'MaccdonnoBuHr

7. Kaxo# BUJ KOHTEHTA MOKET MOXBAIMTHCA HAMOOILIINM BOBICUYEHUEM Ha CETOMHSAIIHUI
JICHB?

A. Texkcr.

b. Buzaeo.

B. ®oro.

I'. Bee.

8. Kakoe Ko1muecTBO MOCTOB SBIISIETCS ONTUMATBHBIM AJIs1 CO00IIIecTBa OpeHaa?
A. 6 B Henero.
b. 4 B Henemio.
B. 15 B cyTkm.
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I'. UnauBuayanbHO 7151 KaXKA0TO TPOEKTA.
0. B kakoii coranbHOM ceTH HauOOJIBIINUN MPOIICHT aKTUBHBIX aBTOPOB ATO MYXYHHBI?

A. Instagram.

B. LiveJournal.

B. BkoHTakTe.

I'. OIHOKIIACCHUKHU.

10. B kakoiil conuaibHOI ceTH HauOOIbIINN IPOLEHT aKTUBHBIX ABTOPOB 3TO KEHILNUHBI?

A. YouTube.
B. Facebook.
B. OK.ru.

11. Ha uto Biusier CTR B TapreTupoBanHoil pekiiame?

A. CTonMOCTb KJIHKA.

b. Hu na urto.

B. KaduecTtBO moanucumka.
I'. Y3naBaemocTs OpeHa.

12. Kak mpaBuiIpHO OCTyNaTh ¢ HETATUBHBIMU OT3BIBAMU O MIPOYKTE/YCIyTre B COIl.Meaua’?
A. Y1anutb KOMMEHTapuH.

b. Pa3bickaTh aBTOpa KOMMEHTapHs U HAKa3aTh.

B. 3abanuTh aBTOpa KOMMEHTAPHS.

I'. Bctynuts B AMasior ¢ aBTOPOM KOMMEHTApHSL.

13. YV KaKoro u3 HIKETIEPEYUCICHHBIX KaHAJIOB KOMMYHHUKAIINH C Ay JUTOpUEH HanOOIbIINHA
MeanaoxsaT B Poccun?

A. Facebook.

b. IlepBblii KaHall.

B. Bxonrakre.

I'. Tenexanan IlaTHH1A.

14. C KakuX yCTpOMCTB KOTUYECTBO TpadrKa B COIIMAIBHBIX CETIX SBISETCS Mpeodiaaaromum?
A. Apple.

b. PC.

B. Mobile.

I'. Smart TV.

15. MoxXHO 1M TapreTupoBaTh peKjiaMmy 110 HHTEpECaM MoJIb30BaTenei?

A. Jla, moxHo. CrieninaiabHble CUCTEMBI aHAJTM3UPYET MOBEIEHNUS M0JIb30BaTEeIe B MHTEPHET U C
OIIPEAEIEHHON 10JIel BEPOSITHOCTU MOTYT ITPOrHO3MPOBATh MHTEPECHI TI0JIb30BATENEH.

b. HeT, He BO3MOXKHO. Y 4enoBeKa Bce BPeMsl MEHATbCS HHTEPEC, KpOME TOTO 32 OJHUM
KOMITBIOTEPOM MOT'YT paboTaTh pa3HbIe JIO/IH.

16. KakoBa MakcruMallbHO JOMyCTUMAsl IJTMHA TBUTA?
A. 100 cumMBOIOB.
b. 140 cuMBOIOB.
B. 150 cumBoiIoB.
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T". 200 cuMBOJIOB.

17. KakoBa makcuManbHas JjiMiHA BUJI€0, pa3MelIeHHOro B Instagram?
A. 30 cekyH.

b. 60 cexynn.

B. 2 MuHyTBHI.

I'. 15 munyT.

18. Kakas 3 nepedyrciieHHbIX COIICETEH OOJIbIIE BCEro MOAXOMNUT IS yOIMKAIMU BU3YaIbHOTO
KoHTeHTa?

A. Ask.fm.

b. Change.org.

B. Soundcloud.

I'. Pinterest.

5.3. Assessment tools (materials) for current monitoring of academic performance, intermediate
certification of students in the discipline

Based on the results of the study of each topic, oral and written surveys are conducted as part of
discipline control questions.

Discipline Control Questions:

1. History of the emergence of social networks.

2. Social media for business.

3. Reasons for companies to conduct marketing activities on social networks. Features of

social networks and trends in their development.

Social Media Marketing (SMM ). Factors influencing the development of SMM. SMM legal

field. SMM tools.

Features of content on social networks.

Visual Content and Design on Social Media

Selling and involving content on social networks.

Social media positioning.

Headings and timing of content publishing.

10 Creative social media strategy. Performance metrics.

11. Visual content trends.

12. Video as a visual form of information transmission. Content on Instagram, VKontakte and
Facebook.

13. Facebook promotion

14. Promotion on VKontakte

15. Instagram promotion

16. Promotion in Odnoklassniki

17. Fundamentals of Targeted Advertising

18. Facebook network capabilities. Presence formats. Setting up Facebook targeting and
retargeting.

19. VKontakte positioning types. Community design and content. Targeted advertising.
Promoted publications, advertising in communities. Social network analytics, profile
checklist, content formats.

20. Instagram promotion tools. Statistics in Odnoklassniki. Content and trends.

21.Paid and free promotion tools in Odnoklassniki.

22. Retargeting and parsing audiences. Lidogeneration. Setting up site retargeting in all
advertising cabinets.

23. Reputational work. Discussion content and its types.

B

©CeNO
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24 Interaction with the audience.

25. Working with opinion leaders.

26. Organization of activations and contests.

27. Social media audience management. Types of negativity and methods of its processing.
Monitoring tools.

28. Hidden and positive marketing

29. Planning, objectives and KPIs. Budget calculation for advertising campaigns of various
social networks. Cost estimate.

30. Search for a freelancer and agency, determine their competencies. The process of working on
the project. Contractor-Customer and Customer-Contractor relationships.

Approximate topics of speeches and discussions at seminars:
Types of communication in social networks
Features of plumbing promotion.
Facebook Promotion Features
Instagram Promotion Features
Features of promotion in QA
Community management of social networks
7.

8. Topics of scientific reports and/or abstracts:
Each student receives an individual version for the development of reports and conducts their
presentation during the training process. Sample topics of the reports:

1. Find examples of promoting small and medium-sized businesses on social networks: consider
social networks Facebook, VK. Whether companies are present on all social media platforms,
characterize content from the point of view of the target audience, which tools brands use to
engage the audience.

ok wn -~

2. Choose a brand and analyze promotion on social networks, consider social networks
Facebook, VK. Whether these brands are present in all social networks, characterize content
from the point of view of the target audience, what tools brands use to engage the audience

Sample Test Jobs

1. What is SMM?
A. This is an effective way to attract an audience to the site through social networks, blogs, forums,
communities.
B. This is targeted advertising in VK.
Q. This is site optimization.

2. Is it possible to add several photos to one post on Vkontakte?
A. Yes
B. No

3. Are there stories on Vkontakte?
A. Yes
B. No

4. Which of the social networks has the ability to add videos as a cover for the group/page
A. Vkontakte.
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b.

V.

I

A.

Facebook.
Odnoklassniki.
Instagram.

5. What is content?

Content is everything that is present on the site: text content, images, audio, video and other files

of any extension.

B.
Q.

A.

Content is all you can download on the site (photos and videos).
Content is what you can order on the site (goods and services).

6. With what tools to advertise the community on social
Targeted advertising.

B Offers.
W. Friend.

G.

<7 Q<" O<wmy

QwWw»

O<wp

Massfollowing

7. Which type of content can boast the most engagement to date?

. Text.
. Video.
. Photo.

All

8. How many posts is optimal for the brand community?

. 6 per week.
. 4 per week.
. 15 per day.
. Individually for each project.

9. In which social network is the largest percentage of active authors men?

. Instagram.

LiveJournal.

. Vkontakte.
. Odnoklassniki.

10. In which social network is the largest percentage of active authors women?

. YouTube.

Facebook.

. OK.ru.

11. What is the impact of CTR in targeted advertising?

. The cost of a click.
. No way.

. Subscriber Quality.
. Brand recognition.

12. What is the right thing to do with negative product/service reviews in social media?

. Delete comment.
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B. Find the author of the comment and punish.
V. Ban the author of the comment.
G. Enter into a dialogue with the author of the comment.

13. Which of the following audience communication channels has the largest media coverage in
Russia?
A. Facebook.
B. Channel One.
V. Vkontakte.
G. TV channel Friday.

14. From which devices is the amount of traffic on social networks predominant?
A. Apple.
B. PC.
B. Mobile.
I'. Smart TV.

15.Is it possible to target ads to the interests of users?
A. Yes, you can. Special systems analyze user behavior on the Internet and with a certain degree of
probability can predict the interests of users.
B. no, not possible. A person's interest changes all the time, in addition, different people can work at
the same computer.

16. What is the maximum allowed length of a tweet?
A. 100 characters.
B. 140 characters.
B. 150 characters.
G. 200 characters.

17. What is the maximum length of a video posted on Instagram?
A. 30 seconds.
B. 60 seconds.
V. 2 minutes.
G. 15 minutes.

18. Which of the listed social networks is most suitable for publishing visual content?
A. Ask.fm.
b. Change.org.
B. Soundcloud.
I'. Pinterest.

6. YueOHO-MeTOAMYeCcKOe U MH(OPMAIlMOHHOE 00ecneyeHHne TUCIMIIHHbI

6.1. Cnucoxk UCTOYHHKOB U JINTEPATYPbI

Hcrounnku

OCHOBHEIE

1. I'paxxnanckuii kogekce Poccuiickoit @enepannu (I'K PO)
http://www.consultant.ru/document/cons_doc LAW_5142/

2. ®enepanpubiii 3akoH "O pexname” ot 13.03.2006 N 38-D3
http://www.consultant.ru/document/cons_doc LAW_58968/

3. ®enepanbHblit 3ak0H "O 3amuTe KOHKypeHuu" ot 26.07.2006 N 135-D3 (mocnennsist
penakmusi) http://www.consultant.ru/document/cons_doc LAW_61763/



http://www.consultant.ru/document/cons_doc_LAW_5142/
http://www.consultant.ru/document/cons_doc_LAW_58968/
http://www.consultant.ru/document/cons_doc_LAW_61763/
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4. 3akoH P® ot 27.12.1991 N 2124-1 (pen. ot 18.04.2018) "O cpencTBax MaccoBoit
uHpopmanuu” http://www.consultant.ru/document/cons_doc LAW_1511/

5. ®denepanbHbiii 3ak0H "O nepcoHaNbHBIX HaHHBIX" 0T 27.07.2006 N 152-D3 (mocneansis
penakuusi) http://www.consultant.ru/document/cons_doc LAW_61801/

Jlureparypa

OcHoBHas

1. Epmonosa Haranus. [Ipoasmwkenne 6usHeca B conpanbHbIX ceTsix Facebook, Twitter,
Google+. - Mocksa : OOO "Anbnuna [Tabmumep”, 2013. - 357 c. - ISBN 978-5-9614-2280-1.

http://znanium.com/go.php?id=519251

2. PomanoB Annpeit AnekcanapoBud. Pa3paboTka pekiiaMHOTO MPOAyKTa [ DIeKTPOHHBII
pecypc] : Yuae6. mocobue. - MockBa ; Mocksa : By3oBckuii yueOnuk : MU3narenbckuii JJom
"MHO®PA-M", 2010. - 256 c. - ISBN 978-5-9558-0124-7.

http://znanium.com/go.php?id=189456

JIOTIOTHUTEJIbHBIE

Cwmonuna, B.A. SMM c Hyns. CekpeTsl IpOIBMKECHHUS B COIUANIBHBIX CETSX : MPaKT. mocodue / B.A.
Cmonuna. - Mocksa : Uudpa-Unxenepus, 2019. - 252 c. - ISBN 978-5-9729-0259-0. - Tekcr :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/1053378

6.2. Ilepeuenp pecypcoB HHPOPMALIMOHHO-TEIIEKOMMYHHUKAITMOHHOM ceTu «HTEepHET».

1. http://kafmr.rsuh.ru/ - caliT xadenpbl MapkeTuHra MU pekyiaMbl, (akyIbTeTa YyNpaBICHMUS,
MHCTUTYTa SKOHOMMKH, ynpasieHus u npasa PITY. Caiit co3nan ans mHGOpMUpOBaHHS CTYIEHTOB
U TIpernojiaBaTesield, B3aUMOJEHCTBUS MexAay HuUMH. Ha caiite mnyOnmKyroTcss Marepuansl,
KaCarol1ecss MApKETUHIOBON TEMATHUKH.

2. CereBoe u3nganne AdIndex https://adindex.ru
3. OtpacneBoe CMU B o6nactu pexsamsl, MapkeTunra 1 PR Sostav.ru https://www.sostav.ru
4. Odunmanbusiii cailt ['mneauu Mapkeronoros www.marketologi.ru

5 HarnmonanwsHnas anekrponnas 6ubnuoreka (H3b) www.rusneb.ru
6. ELibrary.ru Hayunas snextponHas Oubinorexa www.elibrary.ru
7. DOnextponHas 6ubimoreka Grebennikon.ru www.grebennikon.ru
8.  Cambridge University Press

9. ProQuest Dissertation & Theses Global

10. SAGE Journals

11. Taylor and Francis

12. JSTOR

CocTtaB coBpeMeHHbIX NpodeccuoHanbHbIX 6a3 gaHHbIX (B/]) 1 nHpopManmoHHO-cIIpaBOYHbBIE
cucreM (MCC) (2016 1.)

6.3. [IpodeccuonanbHbie 0a3bl JAHHBIX U UH()OPMAIIMOHHO-CIIPABOYHBIE CHCTEMBbI
Hoctyn k mpodeccruoHanbHbIM 6a3aM qaHHBIX: https:/liber.rsuh.ru/ru/bases

WHudopmanoHHbIe CIIPABOYHBIE CUCTEMBI:
KoncynbranT Ilnroc


http://www.consultant.ru/document/cons_doc_LAW_1511/
http://www.consultant.ru/document/cons_doc_LAW_61801/
http://znanium.com/go.php?id=519251
http://znanium.com/go.php?id=519251
http://znanium.com/go.php?id=189456
http://znanium.com/go.php?id=189456
https://new.znanium.com/catalog/product/1053378
http://kafmr.rsuh.ru/
https://adindex.ru/
https://www.sostav.ru/
http://www.marketologi.ru/
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lapanTt

7. MaTepua/IbHO-TeXHHYecKOe o0ecnieyeHre T CIHIIIHMHbI

B kauecTBe MaTepHaIbHO-TEXHUUECKOTO 00ECTIeYeHH s JUCIUIUINHBI HEOOXOIUMBI:

- IeMOHCTPAIIMOHHBIE TPHOOPHI 151 JIGKLIUH - BU3yalIU3aIliH,

- MyJIbTUMEIUIHbIE CPEeICTBA Ul IPE3EHTALMH JOKIIal0B U pedeparos.

TpeboBanust K ay JUTOPUSIM:

- 17151 IPOBE/IEHUS] CEMHHAPOB HEOOXOAMMbI KOMITbIOTEPHBIE KJIACCHI C IOCTYIIOM B COLIMANIBHBIE CETH,
- 17151 JIEKIMKA ¥ CEMUHAPOB B ayTUTOPUU HEOOXOAMMBI: 000pYJOBaHUE JJIsl TUChMa, 000pyI0BaHHE
JUIs TIOKa3a CIaiJJ0B U MEPCOHAIbHBIE KOMIIBIOTEPHI.

CocTaB mporpaMMHOI0 00eCIICUCHHUS
Windows
Microsoft Office

8. O0ecneueHune 00pa3oBaTEIBLHOIO NMPOLECCA AJISA JUI C OTPAHUYEHHBIMI BO3MOKHOCTSMHU
310pPOBbSI M1 HHBAJIUI0B

B xoze peanuzanuu IMCUUIUIMHBI HCIIOJIB3YIOTCS CIEAYIOLINE TONOJTHUTEIbHbBIE
METO/IbI 00YYEeHHUSI, TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH U IPOMEKYTOUHOM aTTeCTAllH
00y4JarOIIUXCs B 3aBUCUMOCTH OT WX HHIUBUYaTbHBIX 0COOCHHOCTEIH:

[ ] IJIA CJICIIBIX U CJ'Ia6OBI/IZISIIIII/IXI

- JeKIH 0(pOPMIISFOTCS B BUJIC SJICKTPOHHOTO IOKYMEHTA, JIOCTYITHOTO C TIOMOIIBI0 KOMITBIOTEPA CO
CIICHHUAJIM3UPOBAHHBIM ITPOrpaMMHBIM O6€CHC‘-IGHI/I€M;

- MMHCHMEHHBIC 3a/IaHUsI BBIMOJIHSIIOTCSA Ha KOMITBIOTEPE CO CICIHATN3HPOBAHHBIM IIPOIPAaMMHBIM
06GCH6‘~ICHI/I€M, HJIK MOT'YT 6BITI) 3aMCHCHBI YCTHBIM OTBETOM;

- oOecrieuynBaeTCs WHAUBUIYAIbHOE paBHOMEPHOE ocBelieHne He MeHee 300 Jrokc;

- 711 BBIIIOJIHEHUS 3aJlaHUs MPU HEOOXOAMMOCTH IMPENOCTABISAETCS YBEIMUMBAIOIIEE YCTPOMCTBO;
BO3MOYKHO TaK)Ke UCIOJIb30BaHUE COOCTBECHHBIX YBEIHMUNBAIOIIMX YCTPOMCTB;

- MUCbMEHHBIE 3a/1aHusl OPOPMIISIOTCS] YBEIMUEHHBIM IIPUPTOM;

- 9K3aMEH M 3a4€T MPOBOJATCS B YCTHON (hopMe WM BBITIOJHSIOTCS B NMHCbMEHHOW (opme Ha
KOMITBIOTEPE.

° JUTSL TITYXUX ¥ CIa00CTBIIIAIIHX

- Jexkuud O(QOPMIIIFOTCST B BHJIE DJIGKTPOHHOTO JIOKYMEHTa, JHOO IpeaoCTaBIsIeTCS
3BYKOYCHJIMBAIOIIAs alllapaTypa WHAUBHYaIbHOTO MOJIb30BaHMSI,

- IMCbMCHHBLIC 3a/IaHUS BBIMTOJIHAIOTCSA HAa KOMITIBIOTCPE B OUCHMEHHOU (1)0pMe;

- 3K3aMEH M 3a4€T MPOBOJSATCS B MUCHMEHHON (hopMe Ha KOMITBIOTEPE; BO3MOXKHO TPOBEJICHUE B
dbopme TecTUpOBaHUS.

° JUTSL JTALL C HAPYIICHUSIMH OTIOPHO-JIBUTATEIIBHOTO arlapara:

- JeKIuH 0hOPMIISFOTCS B BUJIE SJICKTPOHHOT'O IOKYMEHTA, JIOCTYITHOTO ¢ TIOMOIIBI0 KOMITHIOTEPA CO
CHEIHUATM3UPOBAHHBIM IPOTPAMMHBIM 00ECIICUCHUEM;

- MMCBMCHHBIC 3aJlaHUs BBIIIOJHAKOTCA Ha KOMIIBIOTEPE CO CIICOHUATIM3UPOBAHHBIM IIPOrpaMMHBIM
oOecreueHueM;

- DK3aMEH M 3a4€T MPOBOAATCS B YCTHOW (opMe WM BBIIOJHSIOTCA B MUCBMEHHOW (GopMe Ha
KOMITBIOTEPE.

[Ipn HEOOXOAUMOCTH MpeTyCMaTPUBAETCS YBEIMYEHHE BPEMEHH JIJIsl TIOJTOTOBKU OTBETA.
[Tporienypa mpoBeneHHUsS] MPOMEKYTOYHON AaTTECTallMU JJIsi OOYYaroIUXCs YCTAHABJIMBACTCS C
y4€TOM WX HWHIUBHAYAIBHBIX TNCUXO(U3UYECKUX ocoOeHHOcTel. [IpomMexyTouHas arrecTarus
MOYET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.

IIpu npoBeneHUM MpOLEAYpPbl OLEHUBAHUS PE3yJbTaTOB OOy4eHHs MpeaycMaTpUBaeTcs
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UCIIOJIb30BAaHUE TEXHUYECKUX CPEACTB, HEOOXOAUMBIX B CBSA3M C MHANBUYAIbHBIMA OCOOCHHOCTSIMU
o0yyaromuxcs. T CpeIcTBa MOTYT OBITh TPEAOCTABICHBI YHUBEPCHUTETOM, WM MOTYT
UCII0JIb30BaThCsl COOCTBEHHBIE TEXHUUYECKHE CPECTBA.

[IpoBenenue mpoueaypsl OLEHWBAHUS PE3YJIbTATOB OOYYEHHUS JOMYCKAETCS C HCIOJIb30BaHUEM
JUCTAHIIMOHHBIX 00pa30BaTEJIbHBIX TEXHOIOTUH.

ObecneunBaercs A0CTyN K HH(GOPMALMOHHBIM U OMOIHOrpaduuecKkum pecypcam B cetu MHTEpHET
JUId Kaxzaoro oOydarouierocs B (opMmax, aJalTHPOBAHHBIX K OIPAaHUYEHUSM HX 3/10pOBbS U
BOCTIPHUSATHS HHPOPMALIUH:

° JUISL CJICNIBIX U CIIA0OBUISIIUX:

- B Ie4aTHON (opMe yBEIMYECHHBIM HIPUPTOM;

- B (hopMe 3JIEKTPOHHOIO JOKYMEHTA;

- B (hopme ayanodaiina.

° JUISL TITyXHUX M CIIA0O0CTBIIAIINX:

- B Me4aTHOU (hopme;

- B (hopMe 3JIEKTPOHHOTO JOKYMEHTA.

) JUTsE 00YYarOIUXCs ¢ HAPYUICHUSIMHU OMTOPHO-ABUTATEIBHOTO arapara:

- B IEYaTHOM (opme;

- B (hopMe IIEKTPOHHOTO JJOKYMEHTA;

- B popme ayaunodaiina.

Y4eOHble ayJUTOPUH ISl BCEX BHIOB KOHTAKTHOW M CAMOCTOSITENIbHOM paboThI, HaydHast OMOInoTeKa
Y MHBIE IOMEILLEHHS AJ1s1 00y4eHUs OCHALIEHbI CIIELIMaIbHBIM 000pY/I0BAHUEM U YUEOHBIMU MECTAMU
C TEXHUYECKHMH CPEJCTBAMHU O0YUCHUS:

) JUISL CJICTIBIX U CJIA0OBUISAIIUX:

- YCTPOMCTBOM Uil CKaHUPOBaHUs U uTeHus ¢ kamepoir SARA CE;

- nucruieeM bpaiinss PAC Mate 20;

- npunTepoMm bpaitns EmBraille ViewPlus;

° JUISL TITyXHUX M CIIA0O0CTBIIAIINX:

- aBTOMAaTH3UPOBAHHBIM pab0YnNM MECTOM IS JIFOJIEH ¢ HapyIIEHHEM CITyXa M CI1a0O0CIBIIIAIINX;

- aKyCTUYECKHH YCUIIUTENb U KOJIOHKH;

) JUTsE 00yYarOIUXCS ¢ HAPYIICHUSIMU OMTOPHO-IBUTATEIHHOTO arapara:

- IEPEABMKHBIMHU, PETYJINPYEMBIMHU 3proHoMuueckumu napramu CHU-1;

- KOMITBIOTEPHON TEXHUKOHN CO CIIEUAIBHBIM TPOTPAMMHBIM 00ECTICUCHHEM.

9. MeTtoauyeckue MaTepuabl
9.1. IInanbl cEeMUHAPCKUX 3aHATUAN

Tema 1 CounanpHble CETH: OHATUE, CYIIIHOCTD, 3HAUEHUE
Bompocs! qiist 06cyxneHus:

1. Hcropust BOBHUKHOBEHUS COLUAIIBHBIX CETEM.
2. CormuaiabHble ceTH I OM3Heca.
3. IIprurHbI BeieHUS KOMITAHUSIMUA MAPKETUHTOBOU JIEATEIIbHOCTH B COLMAIIBHBIX CETSIX.

OCOOCHHOCTH COITMANTBHBIX CETeH W TEHACHIIUHN WX Pa3BUTHSL.

4. Social Media Marketing (SMM ). ®@akTopsbl, Baustomue Ha pa3sutue SMM.
3. [IpaBoBoe mosie SMM.

6. WNuctpymenTtsl SMM.

Tema 2 KOHTEHT B COIMMAIILHBIX METHA.
1. OCco0eHHOCTH KOHTEHTA B COLMAIBHBIX CETAX.

2. BusyaibHbI KOHTEHT U IM3aliH B COL[UAJIbHBIX CETAX
3. [Tponarominii 1 BOBJIEKAOIINI KOHTEHT B COICETSX.
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[To3unMoHrpOBaHUE B COLUAIBHBIX CETSX.

PyOpuku u TaliMUHT ITyOIMKAaMK KOHTEHTA.

KpeaTtuBHas crpaTerus B COLMANBHBIX ceTsX. MeTpuku 3¢ (HeKTUBHOCTH.
TenneHUnn BU3yalbHOIO KOHTEHTA.

Buneo kak BusyanbHas popma nepenayn HHQOpPMAaIIHIH.

Konrent B Mucrarpam, BKonrakre u Facebook.

0. [Tone3Hblie cepBHUCHI, CO3aHUE HECTOXKHOM TpadUKy.

N e A

Tema 3. [IponBukeHNE B COUUAIBHBIX CETIX

[TponBuxenne B Facebook

IIponsuxenune Bo BKonTtakre

ITIponBuxenue B Instagram

[IponBmxenne B OAHOKIACCHUKAX

OcHOBBI TapreTHpOBaHHON pekiambl BosmoxuaocTr cetn Facebook. @opmatsr nmpucyTcTBus.
Hacrpoiika Taprerunra u perapretuara B Facebook.

Tunst no3urmonupoBanus BKorrakre. OdopMieHue coodmiecTBa 1 KOHTCHT.
TapreTHpOBaHHa;I pekiiama.

8. [TponBuraeMele myOJIMKaIMK, PEKJIaMa B COOOIIEeCTBAaX. AHATUTHKA COIICETH, YSK-JTHCT
npoduisi, popMaTel KOHTEHTA.

0. NuctpymenTtst npoasmxenus B Instagram. Cratuctuka B OgHoknaccHukax. KoHTeHT u
TPEHBL.

10. [TnatHbIC 1 OecTUIATHBIC HMHCTPYMEHTHI IPOABMKCHUS B OTHOKJIACCHUKAX.

NO VA LN

Tema 4 PetapreTuHr u napcusr ay IMTOpui.

PerapreTuHr n napcuHr ayAUTOPUM.
Jlunorenepanus .
Hacrpoiika perapreTuHra no caity Bo BceX pekJaMHbIX KaOMHETaX.
ITouck «ropsiueit ay IMTOpUM» € TOMOILBIO CEPBUCOB ITAPCUHTA.
Hactpoiika u onTuMu3anus pekiaMHbIX kKamnanuil B Facebook ¢ momorpro nmukcesns.
FeHepaum{ TpaguKa ¢ IOMOIIBIO COITUANIBHBIX CETEH.
6. Tpaduk c KOHTEHTa, TEKCTOBbII KOHTEHT.
7. Tpaduk c mocanounoit crpanuisl win caita. Ouenka 3¢ pexTUBHOCTH.

MRS

Tema 5 KoOMBIOHUTH-MEHEIHKMEHT.

Pabora c penyranueit

JINCKYCCHUOHHBIN KOHTEHT U €T0 BUJBL.

B3anmoneiicTBre ¢ ayIuTOpUEH.

Pabora ¢ nuaepamu MHEHHIA.

OpraHu3zanys aKTUBallMK U KOHKYPCOB.

VYipasieHue ayIuTOpUEN B COLIMAIBHBIX MEHa.

Tunsl HEeratuBa U METObI €ro 00padoTku. HCTpyMeHThl MOHUTOPHUHTA. CKPBITHIN U
MIO3UTHUBHBIA MAPKETHHT

Nk W=
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Tema 6 ®UHAHCOBOE TJIAHUPOBAHKE

1. [InanupoBanue, uenu u KPI.

2. Pacuer OrompkeTa 711 peKIaMHBIX KaMIIaHUH Pa3IMYHBIX CONUATBHBIX ceTeld. CocTaBiieHne
CMCTHI.

3. ITouck ¢punancepa u areHTCTBa, ONMPEACICHUE UX KOMITETCHIIUMN.

4. [Iporecc paboThl HAJL TPOESKTOM.

5. OTHOIIEHHS HCIOJHUTEIb-3aKa3uHK U 3aKa3UMK-UCIIOJHUTEb.

6. T3, norosop, omara. HoBeie hopmMaTbl KOMMYHUKALIUU U PEKIIAMBI.

7. HoBble HHCTpyMEHTHI B coriceTsiX. HoBbIE HHCTPYMEHTHI B MECCEHIKEPaXx.

9.2. Meroanveckne peKOMEH/IAIMH IO MTOITOTOBKE MUCHMEHHBIX paboT

Hayunoe coo61enue Ha 6a3e q0kiaa wiu pedepara sSBiIseTcs CaMOCTOATENbHOM padoToil
CTYJ€HTa U MOJABOJUT UTOTU €r0 TEOPETUUYECKOM U MPAKTUUECKON MOATOTOBKHU 10 U3yYaeMon
nucuuiuivbe. [Ipu moAroToBKe HayyHOro J0KjIa1a 00y4aroluiics JoKeH 0Ka3aTh CBOU
CIIOCOOHOCTH M BO3MOYKHOCTH 10 PEILIEHUIO PEATIbHBIX IP00JIeM, UCTI0Nb3Ysl [10JIyYEHHBIE B
npoliiecce 00ydeHus 3HaHus. Metoandyeckue yka3zaHusl IO3BOJISIOT 00€CIeUNTh €IMHCTBO
TpeOOBaHU, NPEABABIAEMBIX K COIEPKAHUIO, KAUECTBY U OPOPMIIEHUIO MUCbMEHHBIX PadoT.
IIpu BBINOJIHEHNH TUCBMEHHBIX pabOT UCHOJIB3YIOTCS BCE 3HAHMUS, MOTy4YEHHbIE CTY/IEHTAMU B X0/1€
OCBOCHHS JMCIUTUIMHBL, 3aKPETUISIOTCS HABBIKM 0()OPMIICHUS pPe3yJIbTaTOB y4eOHO-
UCCIIEI0BATEIbCKON PaOOThI; BBISBIIAIOTCS YMEHHSI YETKO (POPMYIMPOBATH U apTyMEHTHUPOBAHO
000CHOBBIBaTh MPEUIOKEHHS U PEKOMEHIAllUU 110 BEIOpaHHOMU TEME.

BeimonHenue paboThl npenoaaraeT KOHCYJIbTAMOHHYIO TIOMOIIb CO CTOPOHBI IIpernojiaBareis. B
XOJI€ BBITIOJTHEHUS paOOTHI CTYIEHT JOJDKEH TM0Ka3aTh, B KAKOW Mepe OH OBJaJIeNl TEOPETUISCKUMHU
3HAHUSAMM U MPAKTUYECKUMHU HAaBbIKAMH, HAY4YMJICSI CTAaBUTh HAyYHO-UCCIIE10BATEIbCKUE
po0JIeMBI, J1eJ1aTh BBIBOJIbI U 0000111aTh OJyYEHHbIE PE3YIIbTATHI.

ITonroroBka MUCHMEHHOM PabOTHI UMEET LEINbIO:

° 3aKPCIUICHUC HABBIKOB HAYYHOI'O UCCIICAOBAHMA,

° OBJIaACHUC MGTOI[I/IKOI>'I HUCCICAOBaHUA,

° er'IY6J'I€HI/I€ TCOPECTUICCKUX 3HAHUM B MNPUMCHCHHUHN K KOHKPETHOMY UCCJICIOBAHUIO,

° MMPUMCHCHUC 3HAHUM IIpu pCHICHUN KOHKPCTHBIX 3a/1a4 ynpaBHqueCKOﬁ JACATCIIBHOCTH,
° BBIACHCHUEC ITOATOTOBJICHHOCTH CTYACHTA K CAMOCTOATCIIBHOMY PCIICHHUIO HpO6J’ICM,

CBSI3aHHBIX C IPEAMETOM
OO6mme TpeboBaHUsI.

JJis yCTIenHoro U KaueCTBEHHOTO BBITIOJIHEHUSI TUChbMEHHON HAayYHOU paboThl CTYJEHTY
HE00X0UMO:

. MMETh 3HAHUS 110 U3y4aeMoil TucIUIUTMHE B 00beme nmporpammsl PITY;

. BJIa/IETh METOJJaMU HAYYHOT'O UCCIIEIOBAHMUS;

. YMETb UCIIOJIb30BATh COBPEMEHHBIE CPEICTBA BHIYMCIUTEIBHON TEXHUKH, B IIEPBYIO OUEPEIb
MEPCOHAIbHBIE KOMITBIOTEPHI KaK B IPOIECCE BBIIIOJHEHUS, TaK U B Ipolecce ohopmiieHus

paboThI;

. CBOOOJHO OPUEHTUPOBATHCS MPHU MOI00PE PA3TUUYHBIX HCTOYHUKOB HHGOPMAIIUU U YMETh
paboTaTh CO CreUaIbHON JIUTEPATYPOH;

. YMETb JIOTUYHO, TPAMOTHO U Hay4YHO 00OCHOBAaHHO (hOPMYIHPOBATh TEOPETUUECKUE U
MpaKTUYECKHE PEKOMEH IAllMU, PE3YJIbTaThl aHAIN3A;

. KBaJIM(ULIMPOBAHHO 0QOPMIIATE TpaduiecKuil MaTepHrall, WITIOCTPUPYIOIINN ColepKaHue
paboTHI.

SABnsAACH 3aKOHYEHHOW CAMOCTOSITEIFHOW HAYYHO-HCCIIEIOBATEIHCKON pa3paboTKOM CTyACHTA,
MUChMEHHAas padoTa JOKHA OTBEYaTh OCHOBHBIM TPEOOBAHUSIM:

1. AKTYaJIbHOCTb TEMbI UCCIIEIOBAHHUS.
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2. [IpenmMeTHOCTh, KOHKPETHOCTh U 0OOCHOBAaHHOCTB BBIBOJIOB O COCTOSIHUH Pa3padoTKu
MOCTaBJICHHOW TIPOOIIEMBI.
3. CooTBeTcTBHE YPOBHS pa3pabOTKH TEMbI COBPEMEHHOMY YPOBHIO Hay4YHBIX Pa3padoToK,

METOJNYECKUX NOJIOKEHUN U PEKOMEHAAIMI, OTPAKEHHBIX B COOTBETCTBYIOLIEH JIUTEPATYPE.
Tembl nuCbMEHHBIX paboOT GopMyIHUPYIOTCS Ha ocHOBE [IpuMepHO TeMaTHKH, IPEACTaBICHHOM B
pazzene 5.4. Hactosimeit Paboueit mporpaMmsl.

[Ipennaraemast o0ydaromuMcst TeMaTuka paboT SBJISETCS IPUMEPHOM U HE UCKITIOYAeT
BO3MOXHOCTH BBITIOJTHEHUS paObOTHI IO Ipo0iaeMam, MpeiioKEeHHBIM CTyAeHToM. [Ipu 3ToM Tema
JOJIKHA OBITH corjlacoBaHa ¢ pykoBojauTeneM. [Ipu Bei6ope TeMbl He0OXOIMMO YUUTHIBATh, B KAKOI
Mepe pazpabdaThiBaeMble BOIPOCHI 00ECIIEUEHbI UCXOIHBIMH JAaHHBIMU, JINTEPATYPHBIMU
HMCTOYHUKAMU, COOTBETCTBYIOT HHAUBHUAYAIbHBIM CIIOCOOHOCTSIM U HHTEpEcaM 00yUarolerocs.
TpeboBaHMs K COIEPIKAHUIO U CTPYKTYPE TEKCTA

[Ipennaraemasi npuMepHasi TeMaTUKa OXBAThIBAET MIMPOKHM KpyT Bompocos. [loaTomy cTpykTypa
Ka)KJ01 pabOThI JOJKHA YTOUHATHCS CTYJIEHTOM C IIPENOAABATENEM, UCXOS U3 HAyUHBIX
MHTEPECOB CTYACHTA, CTETICHH MTPOPaO0TaHHOCTHU IaHHOM TEMBI B INTEPAType, HATUYIHS
UHPOPMALIUH H T.TI.

Opnako KakJaas MUCbMEHHAs Hay4dHas padoTa JOHKHA UMETh:

- TUTYJIbHBIN JIUCT;

- OTJIaBJICHUE;

- BBEJICHUE;

- TJIaBbI W/ WK TTaparpadsl;

- 3aKJII0UYEHUE;

- CIIUCOK HMCTIOJIb30BAHHBIX HMCTOYHUKOB U JIUTEPATYPHI.



