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1. THosicHUTeIBLHAS 3aNIMCKA

1.1.

L[CJ'IB H 3aJa4d AU CLHMITIINHBI

Hegb AMCHUIUIMHBI — TOJATOTOBUTH CTYJEHTa K BOCHPUATHIO NMPO(ECCHOHAIBHOTO ITUKIIA
JUCLUIUIMH Ha OCHOBE 3HAHUN M IOHUMAaHMs HCTOKOB PEKIAMHOIO Jieja U OOIIECTBEHHBIX
KOMMYHHMKAIMI, UX CBO€OOpa3usi B pa3Hble MCTOPUYECKHUE NEPHOJbl U B pa3HbIX CTpaHax. B
KAaueCTBE IUVIABHOIO IIPUHLUIA [IEPUOIM3ALNN 3aABJICHO PAa3BUTUE CPENCTB MacCOBOM
KOMMYHMKAIMM, YTO ONPEIENsAECT HE TOJbKO COAEpkKAHHE IEPEHOCUMOrO COOOLIEHUS, HO U
CHOCOOBI €ro BOCHPUATHS.

3agauu AMCUMIIIMHBIL:

c(opMHpOBATH 3HAHHE OCHOBHOT'O ITOHATUIHHOIO anmnapara, Heo0X0AUMOT0 JUI U3yUeHHUsI
JUCLIUTUTMH PO EeCCHOHATBHOTO IUKJIA;

pa3BHUBaTh CIOCOOHOCTH OOOCHOBATH POJIb U MECTO CPEACTB MacCCOBOM KOMMYHHUKAIIUU B
Pa3sBUTHU PEKJIAMHOTO JIeNla U CBsI3€H ¢ 00IEeCTBEHHOCTHIO;

HAY4YHTb BBISIBIIATH CIEUU(UKY Pa3BUTHUS PEKJIaMBbl B Pa3HbIE ATIOXU U B Pa3HBIX CTpaHax;
pa3BUBaTh HaBBIKM OOOCHOBAaHHOI'O aHajlu3a HCTOKOB KOHLENTYaJIbHbIX MO3ULMN
COBPEMEHHBIX IIKOJ pekyamsel U PR;

O3HAKOMUTH C MPUHIMIIAMH U METOAaMHU OLEHKHU 3((eKTHBHOCTH MpodeccCHoHAIbHOM
JeSITEJIBHOCTH B 00J1acTH pekiambl U PR.

1.2. TlepeueHp IIaHUPYEMBIX pPE3YJIHTATOB OOYYEHHS IO JAUCLUUIUIMHE, COOTHECEHHBIX C

MH/IMKATOPaMH JOCTH)KEHUS] KOMIIETEHLUI
Komnerenuus NuaukaTopsl Pe3yabTaTsl 00yueHus

(xon u KOMIIeTEeHIUH
HaUMEHOBaHUE) (K01 ¥ HAUMEHOBAHHE)
ITK-1 Cnocoben [1K-1.3. Bnaneer 3HaTh:

IIPOBOAUTH HaBbIKaMU ® COUMAIbHO 3HAUYMMbIE IIEHHOCTH
MapKETHUHTOBbIE (hopMupoBaHUS COBPEMEHHOTO oOrmiecTBa u
HCCIIEIOBAHUS C IIPEIIOKEHUH 110 poOJIEMBI, MIPEICTaBISIONIIE
HCIIOJIb30BaHUEM YIIYYILIEHUIO CUCTEMBI OOIIIECTBCHHBIN HWHTEpeC B cdepe
UHCTPYMEHTOB IIPOJBUKEHMS TOBApPOB peKJIaMBbl u cBsi3e c

KOMILJIEKCa (ycnmyr ) opraHuzamuu 00IIECTBEHHOCTLIO

MapKEeTHUHIa Ymers:

® OpraHu3OBbHIBaTh
KOMMYHHMKAIIMOHHBIE  KAaMIIAHUU
COLIMAJIBHOW HAIIPaBJICHHOCTH IS
yIy4IIeHUs] UMUJPKa OpeHia

Baapners:
® HaBBIKAMU pa3paboTku

KOMMYHMKaIUI OpeHna B

conurabHOU chepe
[IK-1.4. Ymeer 3HaTh:
CHUCTEMaTHU3UPOBATh ® OCHOBHBIE ATambl (OPMUPOBAHUS
0006mars Gosnbime PEKIAMHOTO Jiefla U MacCOBBIX
00BEMBI IEPBUYHOM U KOMMYHHMKAIUil TPUMEHUTENBHO K
BTOPUYHOMU pernoHaM  €BpPONEIHCKUX  CTpaH,
MapKeTUHTOBOI Poccun u CHIA;
I/IH(l)OpMaLII/II/I ® OCHOBBI KOHIETTYaJIbHBIX O3UINN

OCHOBHBLIX IMIKOJ PCKIIaMHOI'0O Acjia




1 OCHOBHBIX KOHIICHIIMA B 00JIACTH
MAaCCOBBIX KOMMYHHKAIIMI U CBS3€i
¢ 0OIIIECTBEHHOCTEIO;

® COICpKAHHE U CYTh JICATEILHOCTH B
obnacTu KOMMEPYECKUX
KOMMYHHKAIUI; BUIBI U (POPMBI
KOMMYHHUKAITMOHHOM
JIEATEIIbHOCTH;

YMerTh:

e (dopmyaupoBaTh OaHK pPEKIAMHBIX
HUCH; COIIOCTAaBJISITh u
aHATM3UPOBATh JOMHHAHTHI Pa3HBIX
PEKIIaMHBIX IITKOJT;

Baanersn:

® CHenuajIbHOM TEPMHUHOJIOTHEH B
o0nacTh peKJiaMbl W  MacCOBBIX
KOMMYHHKAIU; MPUHLUIIAMUA H
METOJIaMHU OIEHKU CTPATETUICCKUX
H TaKTHYECKUX pereHui
KJIACCHYECKMX 3ajJad B 00J1acTH
MacCCOBBIX KOMMYHUKAIIUH;

® METOJaMHU COIUAIBbHO-KYJIBTYPHOTO
u UCTOPUIECKOTO aHanmsa
KOMMEPYECKHX MTPOIIECCOB

1.3. MecTo IUCHUIUIMHBI B CTPYKTYpe 00pa30BaTeIbHON MPOrPaMMBI

I[I/ICHI/IHJ'II/IHa OTHOCHUTCS K 00513aTE€NLHBIM JUCIHITIIMHAM BapHaTHBHOﬁ qacTHu y‘I€6HOFO IIaHa.

Jis  ocBOEHMsI JTaHHOM JAMCLUIUIMHBI HEOOXOMUMBl 3HAHUs, YMEHHUS U  BIaJCHHS,
c(OpMHPOBAaHHBIE B MPOLIECCE U3YUECHUS TUCIUILINH
e  ®dunocodus
Hcropus
Ucrtopus Poccun
Bceobmas ucropus
OcCHOBBI TEOPUH KOMMYHUKALIUN
[Tcuxomnorus pexinaMsl U cBsizell ¢ 00IIeCTBEHHOCTHIO
e DTUYECKOE peryJupoBaHMEe PEeKJIaMbl U CBSA3EH C 0OIIECTBEHHOCTHIO
B pesynbpTaTe 0cBO€HUS IUCHUIUIMHBI (DOPMHUPYIOTCS 3HAHUS, YMEHUS U BIIaJIeHUS, HEOOXOJUMbIE
JUISL U3YUYEHUS TUCLHUIUINH
MeXKyJIbTypHblE KOMMYHUKALIUU
Pexnama B MUPOBOM KYJIBTYpE
[TpodeccronanbHO-TBOpUECKas MPAKTHKA
IToaroroBka K ciade ¥ caada rocyJapCTBEHHOTO YK3aMeHa.

2. CTpyKTypa IHCUHHIIMHBI
O6mas TpyA0EMKOCTh TUCHHUIUIMHBI cocTaBisier 4 3.e., 144 akagemuueckux vaca (OB)

CTpyKTypa TUCHUIIMHBI AJIsl 04HOH (pOpMBbI 00yUeHUsI
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O0beM AUCIUTUIMHBI B ()OpME KOHTAaKTHOW Pa0OTHl OOYYAIOMIUXCS C TMeJaroru4ecKuMU
pabOTHUKAaMU U (WJIM) JTUIAMHU, IPUBIIEKAEMBIMU K pealn3alny 00pa3oBaTeIbHON MPOrpaMMbl Ha
WHBIX YCJIOBHSX, IIPU ITPOBEICHUH YICOHBIX 3aHATHI:

Cemectp | Tum yueOHBIX 3aHATHI KosmuectBo
4acoB
2 Jlekuuun 14
2 CemuHapbl/J1a00paTOpHBIE PAOOTHI 14
Bcero: 28

O0beM mucHUIUIMHBL (MOIyNisi) B (OpME CaMOCTOSTEIBHOW pPa0OTHl 0OYYAIOIIUXCS
coctaBisieT 96 akaneMuyeckux yaca(oB).

CTpykTypa IHCUMIIJIMHBI 1JI 0YHO-32049HOI (popMbI 00yUeHM s

O6beM nuCUUIIIMHBL B (JOPME KOHTAKTHOM pabOThl 0OyYarOMIMXCS C IMEeAarorMyecKuMH
paboTHUKAMU U (WJIM) JIMLAMU, IPUBJIEKAEMBIMU K peanu3alii 00pa30BaTeIbHOM IpOrpaMmMbl Ha
UHBIX YCIOBUSIX, TP MTPOBEACHUH YUEOHBIX 3aHATHUI:

Cemectp | Tun yueOHBIX 3aHATUI Konnuecr
BO YaCOB
2 Jlexnuu 8
2 CemuHapbl/J1a00paTOpHBIE PA0OTHI 8
Bcero: 16

O0beM mucHUIUIMHBL (MOIYJsE) B (DOpME CaMOCTOSTEIBLHOW pPAaOOTHI 0OYYAOIIUXCS
coctaBiser 108  akageMuyeckux yaca(oB).

Discipline structure
The total labor intensity of the disciplineis 4 Credit, 144 academic hours.
Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers

and (or) persons involved in the implementation of the educational program on other conditions
during training sessions:

Semester | Type of training sessions Number of
hours
2 Lectures 14
2 Workshops/Lab Works 14
Total: 28

The scope of the discipline (module) in the form of independent work of students is 96
academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers
and (or) persons involved in the implementation of the educational program on other conditions
during training sessions:



Semester | Type of training sessions Number of
hours
2 Lectures 8
2 Workshops/Lab Works 8
Total: 16

The scope of the discipline (module) in the form of independent work of studentsis 108
academic hours.

3. Copaepxkanue QU CHUAIINHbBI

Pazgen 1. MeTtogoJsiornyeckne OCHOBbI, TEPMMHBI U TNOHATHUS B pekyiame. (OCHOBHbIE
NPUHUMOBI W OCOOEHHOCTH PeKJAMHOW [esiTeJbHOCTH. BoO3HUKHOBeHHe Tpaguluii
eBPOIEeICKoil peKJIaMbl

CoBpemennble omnpenenenus pexiambl U PR. Pekiama kak xommepyeckass KOMMYHUKALHUSL.
CouuokynpTypHble OCHOBaHMSA pekiambl. CBsi3u ¢  OOLIECTBEHHOCTBIO KaK MaccoBas
KOMMYHHKAIMA. XapaKTEepUCTUKH «oOmiecTBa morpednenus». NMHdopmannoHHble pecypchl B
OCBOEHUU peKIaMHOro Jena. [IoHsaTus «pexiiamay, «kkommepueckas HHpopManus, «MapKeTUHD,
«MaccoBasi KOMMyHUKanus». CBs3b pekiiaMbl 1 MACCOBOTO OOIIIECTBa B COBPEMEHHOM MHUPE U B
HCTOPUYECKOM KOHTEKCTE. MI3MEHEeHNE phIHOYHBIX OTHOLIEHUH 1 KOMMYHHUKAIMM B COBPEMEHHOM
Mupe. «Mu@bD» U «I0XKb)» PEKIaMBbI.

Knaccudukanus BUIOB pekiiaMbl MO OOBEKTY PEKIAMUPOBAHMSI, HAIMPABICHHOCTH PEKJIaMBbl,
XapakTepy peKJIaMHOTO oOpamieHus, crnoco0y BO3ACHUCTBUS Ha IENEBYIO ayJUTOPHIO,
OXBaThIBAEMOMY CETMEHTY PBhIHKA, ICTOYHUKY (PMHAHCUPOBAHUS U T.].

Paznen 2. EBpomneiickas pexaama. Kommepueckoe mnpemyioxkenne u uHpopManus B
AHTHYHYIO 31m0Xy. ToproBasi pekiama M pemMec/ieHHOe NPOM3BOACTBO B CpPeIHEBEKOBOM
Espomne.

Beinenenne npodeccnoHanbHOM — pekiamMbl U3 MPOTOpEKJIaMHBIX TeKcToB. JKaHpoBas
muddepeHManys yCTHOM pekiaaMbl B aHTUYHOM Tropoje. ['namaran — nepssie npogeccuoHabl
pexsiamHoro jiena. [IpenmeTHo-n300pazuTenbHas pekjiaMbl B aHTUYHOCTH. [IncbMeHHas pekiama:
rpapdutn u anpOym. Peknama 3penum — aduma. Ilonmutuyeckas pekinama. CrocoObl
pPETYJIIMPOBaHMsI PEKJIAMHOIO Jeja B aHTUYHOCTH — AaCTMHOMBI M aropaHomsl. PekiamHas
JeSITeNIbHOCTh CPEHEBEKOBBIX IJIAIIaTaeB U reposibaoB. Tpu HampaBieHus (QONbKIOPHBIX BUI0B
peknambl CpeHEBEKOBBS: «KPUKW» YJMI, «KPUKHW» CTAllMOHAPHBIX 3a3blBall U sSpMapoOyHas
pexiama. M3oOpasutenbHas pekinama CpeaHeBEKOBBs. ToproBas M IexoBas SMOJIeMaTHKA,
LIEXOBbIE JEMOHCTPATUBHBIE AKIUM U CAMOPETYJINPOBAHMUE IIEXOBOM pEKIaMbl. AKTUBHU3ALUA
penuruo3Hoi peknamsl. [IpeannakaTHbie >kaHpbl pekyambl. M300pa3uTenbHas W MHCbMEHHas
pekinama no3gHero CpeHEeBEKOBbS.

Paznen 3. Esponeiickas pexkiaama. Kpukm un ycrHas pexinama B HoBoe Bpems
Nudopmaunonnas pesoawunsi I'yrenoepra u eBpomneiickas pexiaama XVII — XVIII BB.
Toprosas pexiama HoBoro Bpemenn.

Oranbl CTaHOBIIEHHS pekinaMHoro nena B EBpome. IlepeBopor B cmoco6ax THpakupOBaHUS
uHpopmaru. OcobeHHOCcTH 00pa3oB W CTWJIEH TEKCTa B  €BPOMEHWCKONM  peKjame.
KommynukatuBHast peBomorusi M. I'yrenOepra. IlepBble o00pasiipl Me4aTHOW peKIaMBL.
Pexnamubie xaHpbl. OCHOBHBIE KOMITO3MIIMOHHBIE 3JIEMEHTHI PEKIAMHOTO TEKCTA: 3aroJIOBOK,



I10J[3ar0JI0BOK, OCHOBHOM TEKCT, MPOTOCIorad. HoBble pexaMHbIe JKaHpbI: IPEUCKYPaHT, KaTaJIor
U ipocnekT. [IpuHIuIBI 1u3aiiHa IeyaTHOM peKIaMbl, CTHIIU U pa3paboTKa MakeToB, HIPUPTOBOE
U XyJI0’)KECTBEHHOE 0(OPMIICHHE.

Teodpact Penono — «oteny» eBporeiickoil pexiamel. [losBnenue raszer kak ocHoBa (HOpMUPOBAHUS
oTHOWEeHUH B obmiectBe. OcOoOEHHOCTH MaccoBbIX KoMMyHuKammii B XIX Beke. IlosBnenue
WUTIOCTPUPOBAHHBIX U3JJAHUN U UX BIMSHUE Kak cpencTBa kommyHukanuu. @enomen «lllustrated
London News». «Pbimaps pexinambi» Jx. bert u mosiBneHmne «okeHCKUX )KypHanoBy. CerMeHTanus
noTpeduTenel B peKJIaMHOM JIelie.

Paznen 4. EBponeiickas pexiama. PexiiaMHble BOITHBI U KOMMYHMKATHBHOE COJePKAHUE
KOHKYpeHTHOH OopbObl. KoHchlOMepckoe moBeneHue eppomneiina B 3moxy MojaepHa:
BUKTOpPHAHCKast AHIius. @opmupoBanue eBponeiicknx openaoB XIX - nepBoii M0JI0BUHBI
XX B. Peksnama ot npousBogutensi Bo Bropoil monosuHe XIX Beka. Apuma u miaakar
MoJepHa B eBpomneiickoii pexkiame. CMU u craHoBeHne npog)ecCHOHAIBHON PeKJIAMHOM
AesATeJbHOCTH B EBpone. MapKkeTHHIOBbIe H COIMOKYJIBTYPHbIe KOMMYHHKAaIUM XX BeKa.

®dopmupoBaHue «0aHka 00pa3oB» B PEKJIaME€ U B MAaCCOBBIX OOIIECTBEHHBIX KOMMYHUKAIIHSIX.
«JIuo» n «macka» B pexiiame. DeHOMEH PEKIaMHOTO IUIaKaTa U eBpOIeiicKas IIKoja Iiakara
XIX — XX Beka. Adwuia, tuiakar, mocrep. XyI0)KHUKA-MacTepa MoJiepHa B pekiiaMmaoM nene (K.
[llepe, A. Tynys-Jlorpek, A. Myxa u ap.). deHomen Art-pekiiamMbl. MoaepHHU3aIus CTHIICH
BBIBECKH W BUTPHUHBIL. JIOTOTHI Kak BU3yaln3anus OpeHaa. AJTOPUTM CTAaHOBJICHUS 3HAMCHHUTHIX
sgorotumos: Nestle, Maison.

M3MmeHeHne KOMMYHUKAIMI BCIIEJCTBHE TEXHOJIOTHYecKoi peBomtoruu XX Beka. Cnernuduka
paarnokoMMyHUKanui. KuHO Kak «Benmukuid oOMaHImuUK». deHomeH ['oiMByIa W KOMHUKCOB.
[Tporecc BO3AEHCTBUS U BOCHPUATHSL HOBBIX BUIOB KOMMYHHKAIMI. Moaenn noTpeOuTebCKoro
MTOBECHUS MPHU ITOKYIIKE TOBApOB U ycIIyT B XX BEKe.

Pasnen 5. Hapoanas pexisama B Poccum: Oanaran, paemHuk, Jjgyook. Pekigama B
HMmneparopckoin Poccuu. HMuppacTrpykrypa poccuiickoro poinka XVIII - XIX BB.
Toprosas pexiaama B Poccun XVIII — XIX BB.

Poccuiickoe «rproHaepcTBo» BTopoii mosioBuHbI XIX Beka. « MUIIMOHIIMKW» KOoHIAa XX —Havaia
XX Beka. Cneun¢uka oTHOLIEHUH HpeAnpuHUMareneid u Biaactu B Poccuu. [IpombinuieHHas
BbIcTaBKa 1882 rosa kak mepBasi MacitabHasi peKJiaMHast aKIMsi POCCUMCKUX TTPEeATPUHUMATENCH.
3aKOH 0 TOBapHOM 3HaKe 1896 r.

Tpamuiuu BeIBeCKH U BUTPUHBI B Poccuu. OcoOeHHOCTH HAaMMEHOBAHUSI POCCUHMCKUX (UPM, HX
BUJIbI U QJITOPUTM YTBEPKIEHHS 00IIepOCCUiickoro craryca. YaliHble 1 KOHAUTEPCKUE «KOPOIH»
Poccun: cranosnenue OpeHoB. «ITHOCTpaHHBIM aKIEHT» POCCUHCKOTO HAWMUHTA. PexnmamHoe
oOecnieuenue OpeHIuHTa. bpeH 1 kak CUMBOJI 1 KOMMYHHKAIIMS.

BripaboTka cTuiisi pekjlaMHOrO TeKCTa B NMEPHOJNMYECKOil medaTy BTopoi mosnoBuHbl XIX Beka.
3aBUCUMOCTb peKJIaMbl 0T KOMMYHHKATUBHOTO a/ipeca KoMMepueckoro o0bsBiaeHus. Cnenugduka
PEKIIaMHOM KaMITaHUH YK30THYECKOTO ToBapa (upma «I abaity). «Crnaakasy» pexiiaMma pOCCHICKUX
KOHJIUTEPOB: 00Illee M YHHKAJIbHOE B PEKIaMHBIX cTparerusx ¢upm OiiHem, Cuy, AOGPUKOCOB.
Cepuiinas pexiama. DopMupoBaHUE CTHIISA OTHOILIEHUH C moTpedutenem. biarorBoputenbHbIC
aKLUKU U event-pekiiaMa pOCCUHCKUX MPOU3BOIUTEINEH.

[TonsiTe «pekiaamHOM BoiHB M ux kinaccupukamus (k. Tpayr). Pexnamuelii apceHan u
TaKTU4eckre MpopbiBbl B pekiamMHoM BoitHe [I. CmupnoBa u H. IllycroBa. CoBpemeHHOE
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HO3UIHMOHUPOBAHUE JTHX OPEHJOB Ha MHUPOBOM pbIHKE. CTpaTerusi «IO3HMIIMOHHON BOWHBDY
poccuiickux napdromepoB A. Pamte u I'. Bpokapa, cyap6a 3Tux OpeHaos.

«[TapTu3anckue» AeWCTBUS MaTbiX GupM. [IpuemMbl MOIICHHUYECTBA MPH MOMOIIU PEKIAMbI U
6oprba ¢ Humu. Kprutrka HemoOpoCOBECTHOM peKIIaMbl B POCCUHCKOM TTpecce.

Paznen 6. Pekinama B Umneparopckoii Poccnu. Kommepueckasi pexiama B Pocenn XIX B.:
HOCHTEJIH, coaep:xkaHue, cnenrduka. BusyanabsHas pexkiama konua XIX — nayana XX Beka.
Pexinama u maccoBble kKOMMyHHMKanMU B Poccun. bpeHAuHr u peOpeHIHHT POCCHIICKHX
KOMIIAHUH.

dopmupoBanune OpeHaoB poccuiickux npousBoauteneil. AO «I'pammodon». ATpudyTrKa Mapok
pycckux ¢upM. ToBapHble 3HAaKM poccuiickux mnpousBoauteneil. KoHkypeHTHas pekiama
nosceaneBHoro toapa: A.Cuy, A.W. AGpukocos, @.K. Ditnem, Kakao XX.bopmana. Meuo A.M.
Kykoga.

KpeatuBHble pekiiaMHble aKIIMM IPOU3BOJUTENECH TEXHUUECKUX TOBApOB. Pekiama nmyremecTBuii
KaK CEpBUCHON HOBUHKHU. PekiaMHbIe 00pa3bl U «MaCKW».

BriBecka u BuTpuHa Havana XX Beka. «Mrwop u Mepenus», «EnuceeBckuit», «Haiupiii jom» C.
Ilepnosa.

TearpabHbIA 1 BEICTABOYHBIH TUTaKaT MojiepHa. CtaHoBIeHHE (POTO M KHHOpeKIambl. KHikHas u
KypHaJIbHas pekiama Hadana XX Beka. KomMepueckuii pexknamubii makaT u POS marepuansl.
[TpodeccnonanbHbie MPOU3BOANUTENN BU3YAIBHON M XYI0KECTBEHHON PEKIIaMBbl.

Pazgen 7. Pexknama B Hmmneparopckoit Poccuu. PexkiiamHble BOMHBI UM peKJIaMHbIE
kamnanuu. Pexinama B CMHU B Poccum: craHoB/ieHHe NMPO(ecCHOHAIBLHON PeKJIaAMHOMI
AesATeIbHOCTU. PekjaMHble BOHHBI M KOMMYHUKATHBHOE CO/Aep:KaHHe KOHKYPEHTHOM
0opbOBI

Tunonorust pexknamabIX BoiH. KpeaTuBHBIE peKIIaMHBIE TPOEKTHI IPOU3BOJUTENEH B KOHTEKCTE
KOHKypeHIuH. Toprosas BoiiHa napdromepoB. PekiiaMHOE MUPAaTCTBO U MOLIEHHUYECTBO.

CMMU kak ocHOBHasi MHYPACTPYKTypa peKIIaMHBIX KOMMYHHUKAIMi. Pexiama B MaccoBoil mevaru.
Pexnamuas nestensHOCTh Kak OusHec. Tumbl pexiaamuoro tekcra B CMU B nawane XX Beka.
IOpunnyeckne ocHoBaHMs pekiiaMHOM AesitenbHOCTH B Poccum nHawama XX Beka. Pexmamubie
areHTCTBa.

Pa3nes 8. OnbIT COBETCKOI pek/IaMbl: Mponaranaa, nHpopmanus, npesesranus. Pexiama
HOIIa. MMonuTnueckuii miaakat M xyaoxecrseHHas apuma 1920-1930 roxos. Pexkiama,
uHpopmanuss u npomnaranaa B CCCP. Hocurenn pekiaamuoit unpopmanuu B CCCP.
CoBerckuii TUI pekjJamMbl 1 KoMMYHukauuii. UHdopManmoHHble W NMPOCBETUTEIbCKHE
BAPHAHTHI KOMMYHUKAIIMOHHOH 1eATeJIbHOCTH

Crnom peIHOYHOM UHMPACTPYKTYPHI U pAIUKAILHOE H3MEHEHHE O0IECTBEHHBIX KOMMYHUKAIIUHN B
MIePBBIE TOBI COBETCKOM BIIacTH. MOHOMMOMM3aIust HHOPMaIi COBETCKUMU razeramu. DeHoMeH
MOJUTHYECKOTO TuTakaTta. MacTtepa COBETCKOro MoluTHIeckoro miakara (A. Ancur, /1. Moop, B.
Henu, DO. Jlucunkuii). PeknamMHbIE MOTHUBBI TOJUTHYECKON mpomnaradabl. CoBeTckas
IICEBJOPEKIIaMa; IPU3bIB, IPUKA3, JIO3YHT.

BenomcTBeHHas opranuszanus kommepdeckoil nadopmanuu. B. MaskoBckuit 1 A. PogueHko —
co3/arenu cTuis pekyiambl Moccenbpoma. J[eaTenbHOCTh U CTUITh KOMMEPUYECKOM HHpOpMaLuu
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U norpeburensckol  mponaraHabl.  [IpocBeruTenbckas  KOMMYHHMKALUS — KOMMEPUYECKHX
opranuzanuid. Peknamnas ¢GyHKIUS IPOCBETUTENBCKUX KYPHAIOB.

Pa3nesn 9. Amepukanckue mkobl pekaaMbl. CIIHA — HCTOYHNKH COBPEMEHHOH peKJIaMbl.
MapkeTHHIOBbIC CTPATEIMH M PEKJIAMHbIe TAKTHKH aMEPUKAHCKUX NpeaNpHHUMATEJIe.
Hosble HocuTesm pexkaambl B XIX - XXB. MeauanianupoBaHue B MacCOBOi
KOMMYHHMKAIIMA. AMEPHKAHCKHI ONBIT PEKJAMHOI0 Jeja U  00IeCTBEHHBIX
KOMMYHUKALHI.

®opmyna M. Makmosna «Hocurens - ectb cooOmieHue». ToranbHas U cepuilHas peknama,
pacuMpeHue apceHana pexinaMonocureseit B XX Beke. TpaHcopmarus peksiaMHOTO JeJ1a B TO/Ibl
«BETIMKOHU JETIPecCHn» 1 «HOBOro Kypcay @. Py3Benbra. [losiBeHre 1 0COOEHHOCTH peKIaMbl Ha
parmo u ee cneuuduka. «Paguomnnexc Hunbcena». @opmyna  B3aMMOOTHOIIEHHH
MPOU3BOAUTENCH, MPOJABLIOB, peKjIaMUCTOB U norpedutenen. «[Ipuem lNomnuByna» B pexiame
MEPBOM MOTOBUHBI XX B.

Nzobperenne «Home Shopping NetWork» (JI. Ilakcon). OcoOeHHOCTH aMEpHUKaHCKOTO
MOTPEOUTENBCKOTO 00IIecTBa BTOpPOM TOMOBMHBI XX Beka. «CHMBOJIBI AMEpPUKH» Kak
yHHUKaJbHble KoMMyHUKaTopsl (Mukku-Mayc, Coca-Cola, Mapunun Monpo, Canta Kiayc).
KommyHHKaTHBHBIE cTpaTeruu u u3o0pereHus cronetHer «BoitHb Coca Cola u Pepsi & Co.
CpenctBa pacnpocTpaHEHHsI peksiaMbl U HUX OCOOCHHOCTH. Pekrnama B mpecce, meyaTHas U
ayqMOBU3yallbHASA pEKJIamMa, Pajro- U TellepeKiiamMa, PEeKJIaMHBIE CYBEHHUPHI, IpsMasi MOYTOBAs
pacchUIKa, HapyXHas peKiaMa, KOMIIBIOTEpHas pekiama. BbIOOp cpencTB pacnpocTpaHEHHS
PEKIIaMBI.

OnektponHsle runepCMU u pexsama. @OpMUPOBAHUE HOBBIX CTaHIAPTOB JKU3HU M CTHJISA
KOHCBIOMEPCKOI'O ITOBE/ICHUS € TOMOLIBIO pekiaMbl. CpallliBaHNe PEKJIaMbl 1 MACCOBOU KYJIBTYPbI
B CIIIA. Crenmduyeckue BapuaHThl aMepUKaHCKON peksiaMbl XX BeKa.

Paznen 10. Pexinamuoe kammanumu B CIHA XIX — XX BB.: cTHIM M MapKeTHHIOBbIe
crpaternu. Pexiamubie arentcrBa B CIIIA. AmepukaHcKkHe IIKOJbI PEKJIAMHOIO JeJia.
Pexkaamubie m PR arenrcrBa M ux ¢ynknuu. CounmajbHoe NpPOYTEHHE PeKJaMbl H
COLMAILHAS OTBETCTBEHHOCTH COBPEMEHHOI0 OM3Heca.

OcHOBHBIE CyOBEKTHI KOMMYHHMKALIMOHHOTO Tpolecca. THmbl pekiaMHbIX U PR areHTcTB M MX
¢ysnkiuu. OpraHu3allMOHHasl CTPYKTypa areHTcTBa. Pasnuuume MeXay IOJHOCEPBUCHBIM U
CHeLMaIN3UpOBaHHbIM areHTcTBoM. llonstne Opuda. B3ammoneiictBue peknamonarens u
pekiamMHoro areHtcra. Begymme pexiiamubie 1 PR arenrcrBa mupa u Poccun. OcobeHHocTH
KOMMYHMKAIIMOHHOTO PbIHKa B coBpeMeHHOM Poccun. [IpuHiun «bananca HHTEPECOBY.
[TnanupoBanne pexnamHbix U PR kammanmii. Onpenenenne oObekTa (agpecara) M CyObeKTa
KOMMYyHMKanuu. Pa3paboTka mMoTHBa M cTHIS oOparieHus. BeiOop cpelncTB pacmpocTpaHeHus
KOMMYHHUKAIIMOHHOTO cooOmieHnst. OCHOBHBIE MTapaMeTphbl U 3Tallbl MeIUAIUIAaHUPOBAHUS.
MexayHapoHble M POCCHICKHE BBICTAaBKM pPEKJIAMHOTO Ou3Heca Kak mpodeccroHalbHas
KOMMYHHUKAIIUS.

OCHOBHBIE TIOHATUS U LENM KOMMYHUKAIlMOHHBIX KaMIIAHWH: SKOHOMUYECKHE, UMUKEBBIE U
counanbHble. DaKTOPBI, BIAMSIOMIKME HA BHIOOp U (opMHpOBaHME Liejei: o0IIre Lenu pa3BUTUS
OPEANPHUITUS, MAPKETHHIOBasl CTPATErus (PUPMBI, COCTOSIHUE LIEIEBOM ayAUTOPHH U T.J1. DakToph
BbIOOpA PEKJIAMHBIX CTPATETHI U UX OCHOBHBIE THIIHI.

Knaccudpukanms KOMMYHHKAIlMOHHBIX KaMmaHui. OTambl KaMOaHUH 1O  CBSA3AM €
0OLIECTBEHHOCTHIO U UX XapakTepucTtuka. CoBpeMeHHbIE KOHLENIUH B chepe KOMMYHHKAIHHA
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Pazgen 11. McTopuyeckuii KOHTEKCT M NepcrneKTUBbI pa3BuTusi pekjaambl. HIkoabr u
HANpaBJIeHUs Pa3BUTUS KOMMYHUKAIUii B aMepUKAHCKOW pexjame. WX BiausiHHe Ha
COBpeMEeHHO€e Pa3BUTHE PeKJIaMBbI.

HHHOBallMOHHBIE TEHACHIMHM B COBpPEMEHHOH pekiame. «lccrmepoBarenbckuii mepuoay B
peknamuctuke Amepuku. [lepBeie MapKeTUHIOBbIE UCCIIE0OBAaHUS B pekiaMHoM Jene. [losBnenue
npodecCHOHANBbHBIX U3MaHUi U oO0benuHeHHi pexinamuctoB. [lapmxkckas oOieeBporieiickas
KOHBEHIIMSI U Maapuackoe CcorjaileHue O peKilaMe, UX OTPAKEHHUE B HAlMOHAJIbHOM
3aKOHO/IaTEJIbCTBE.

H3ydeHnre moTpeOUTENhCKOro MmoBeneHue U (GOPMHUPOBAHHE OCHOBHBIX IOAXOJIOB K PEKIaMe.
[TosiBeHue uccnenoBaHuii B 001aCTH MacCOBBIX KOMMYHUKAIUI U OOMIECTBEHHBIX OTHOIICHHIA.
®opmyna «u30biTka HHGopManum» K.-X. [onkuuca. Konmenmusi «YHHUKaJIbHOTO TOPTOBOTO
npemnoxxkenust (YTII) P. Pusza. «busnec cinoB» . OrunBu. «OuenoBeueHHas pexiama» JIx.
['pu66uHa. «OnbITHBIN TOTpeOuTens)» k. XonkuHca.

TenneHUMU COBpeMEHHbIX uccienoBaHuil pekiaamuoro nena B CLHA. IlepcriekTuBbl afanTtanuu
OCHOBHBIX IIOAXOJIOB B 0O0JIACTH MAacCOBBIX KOMMEPUYECKMX KOMMYHHUKAIMA M aMEpUKaHCKHX
MacTepoB peKJIaMbl B COBpeMeHHOW Poccunu. MEHTanbHOCTH POCCHHCKOTrO IOTPEOHTENS U
XapaKTePUCTUKN OTEYECTBEHHOTO PHIHKA KAK OCHOBHBIE (DaKTOPBI MOJM(PHUKALINN aMEPUKAHCKOTO
ombita. Ilcuxomoruyeckass 3(GEKTUBHOCTh NPUMEHEHHUs pekyambl. OleHKa SKOHOMHYECKOM
3P PEKTUBHOCTH PEKIIAMHBIX MEPOTIPHSTHH.

Discipline content

Section 1. Methodological bases, terms and concepts in advertising. Basic principles and
features of advertising activities. The Emergence of European Advertising Traditions.

Modern definitions of advertising and PR. Advertising as commercial communication.
Sociocultural foundations of advertising. Public relations as mass communication. Characteristics
of the «consumer society». Information resources in the development of advertising. The concepts
of «advertising», «commercial information», «marketing», «mass communicationy.
Communication of advertising and mass society in the modern world and in a historical context.
Changing market relations and communications in the modern world. «Myths» and «lie» of
advertising.

Classification of types of advertising according to the object of advertising, the direction of
advertising, the nature of the advertising message, the method of influencing the target audience,
the segment of the market covered, the source of funding, etc.

Section 2. European advertising. Commercial offer and information in Antiquity. Trade
advertising and craft production in medieval Europe.

Separation of professional advertising from proto-advertising texts. Genre differentiation of oral
advertising in the ancient city. Heralds are the first advertising professionals. Object-pictorial
advertising in antiquity. Written advertising: graffiti and album. Advertising spectacles - poster.
Political advertising. Methods of advertising regulation in antiquity - astinomas and agoranomas.
Advertising activity of medieval heralds and heralds. Three directions of folklore types of
advertising of the Middle Ages: «shouts» of the streets, «shouts» of stationary barkers and fair
advertising. Pictorial advertising of the Middle Ages. Trade and shop emblems, shop demonstrative
actions and self-regulation of shop advertising. Activation of religious advertising. Pre-poster
advertising genres. Pictorial and written advertising of the late Middle Ages.
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Section 3. European advertising. Shouts and word of mouth advertising in modern times
Gutenberg's information revolution and European advertising in the 17th-18th centuries.
Trade advertising of the New Age.

Stages of formation of advertising business in Europe. A revolution in the way information is
disseminated. Features of images and text styles in European advertising. The communicative
revolution of I. Gutenberg. The first samples of printed advertising. advertising genres. The main
compositional elements of the advertising text: title, subtitle, main text, protoslogan. New
advertising genres: price list, catalog and prospectus. Principles of print advertising design, styles
and layout development, typography and artwork.

Theophrastus Renaudeau is the «father» of European advertising. The appearance of newspapers
as the basis for the formation of relations in society. Features of mass communications in the XIX
century. The emergence of illustrated books and their influence as a means of communication. The
[lustrated London News Phenomenon. «Knight of Advertising» J. Bell and the emergence of
«women's magazines». Consumer segmentation in advertising.

Section 4. European advertising. Advertising wars and the communicative content of
competition. European Consumer Behavior in the Modern Era: Victorian England.
Formation of European brands of the XIX - the first half of the XX century. Manufacturer
advertising in the second half of the XIX century. Afisha and poster of Art Nouveau in
European advertising. Mass media and the formation of professional advertising in Europe.
Marketing and socio-cultural communications of the twentieth century.

Formation of a «bank of images» in advertising and mass public communications. «Face» and
«masky in advertising. The advertising poster phenomenon and the European poster school of the
XIX-XX centuries. Afisha, placard, poster. Art Nouveau masters in advertising (J. Cheret, A.
Toulouse-Lautrec, A. Mucha and others). Phenomenon of Art-advertising. Modernization of styles
of a signboard and a show-window. The logo as a visualization of the brand. The algorithm for the
formation of famous logos: Nestle, Maison.

Changing communications due to the technological revolution of the twentieth century. Specificity
of radio communications. Cinema as «the great deceiver». The phenomenon of Hollywood and
comics. The process of impact and perception of new types of communications. Models of
consumer behavior when buying goods and services in the twentieth century.

Section 5. Popular advertising in Russia: farce, rayok, lubok. Advertising in Imperial Russia.
Infrastructure of the Russian market in the XVIII-XIX centuries. Trade advertising in
Russia in the XVIII-XIX centuries.

Russian «grunderism» of the second half of the 19th century. «Millionaires» of the late XIX - early
XX century. The specifics of relations between entrepreneurs and authorities in Russia. Industrial
exhibition of 1882 as the first large-scale advertising campaign of Russian entrepreneurs.
Trademark Act 1896

Traditions of signboards and showcases in Russia. Features of the names of Russian firms, their
types and the algorithm for approving the all-Russian status. Tea and confectionery «kings» of
Russia: the formation of brands. «Foreign accent» of Russian naming. Promotional branding. Brand
as a symbol and communication.
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Development of the style of advertising text in the periodical press of the second half of the 19th
century. The dependence of advertising on the communicative address of a commercial
announcement. The specifics of an advertising campaign for an exotic product (Gabay). «Sweet»
advertising of Russian confectioners: common and unique in the advertising strategies of Einem,
Siu, Abrikosov. serial advertising. Formation of style of relations with the consumer. Charitable
actions and event-advertising of Russian manufacturers.

The concept of «advertising war» and their classification (J. Trout). Advertising arsenal and tactical
breakthroughs in the advertising war P. Smirnov and N. Shustov. Modern positioning of these
brands in the global market. The strategy of the "positional war" of Russian perfumers A. Rallet
and G. Brocard, the fate of these brands.

«Partisan» actions of small firms. Techniques of fraud with the help of advertising and the fight
against them. Criticism of unfair advertising in the Russian press.

Section 6. Advertising in Imperial Russia. Commercial advertising in Russia in the XIX
century: media, content, specificity. Visual advertising of the late XIX - early XX century.
Advertising and mass communications in Russia. Branding and rebranding of Russian
companies.

Formation of brands of Russian manufacturers. JSC Gramophone. Attributes of brands of Russian
firms. Trademarks of Russian manufacturers. Competitive advertising of the everyday product: A.
Siu, A.I. Abrikosov, F.K. Einem, Cocoa J. Bormann. Soap A.M. Zhukov.

Creative promotions for technical goods manufacturers. Advertising travel as a service novelty.
Advertising images and «masksy.

Signboard and showcase of the beginning of the XX century. «Muir and Mirrielees», «Eliseevsky»,
«Perlov Tea House».

Theatrical and exhibition poster of modernity. The formation of photography and film advertising.
Book and magazine advertising of the early twentieth century. Commercial advertising poster and
POS materials. Professional producers of visual and artistic advertising.

Section 7. Advertising in Imperial Russia. Advertising warriors and advertising campaigns.
Advertising in the media in Russia: the formation of professional advertising. Advertising
wars and the communicative content of competition.

Typology of advertising wars. Creative advertising projects of manufacturers in the context of
competition. Trade war of perfumers. Advertising piracy and fraud.

Mass media as the main infrastructure of advertising communications. Advertising in mass media.
Advertising as a business. Types of advertising text in the media in the early twentieth century.
Legal grounds for advertising activities in Russia at the beginning of the XX century. Advertising
agencies.

Section 8. The experience of Soviet advertising: propaganda, information, presentation. NEP
advertisement. Political poster and art poster from 1920-1930. Advertising, information and
propaganda in the USSR. Carriers of advertising information in the USSR. Soviet type of
advertising and communications. Information and educational options for communication
activities.
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Breakdown of the market infrastructure and a radical change in public communications in the first
years of Soviet power. Monopolization of information by Soviet newspapers. Political poster
phenomenon. Masters of the Soviet political poster (A. Apsit, D. Moore, V. Denis, E. Lissitzky).
Advertising motives of political propaganda. Soviet pseudo-advertising: call, order, slogan.

Departmental organization of commercial information. V. Mayakovsky and A. Rodchenko are the
creators of the Mosselprom advertising style. Activity and style of commercial information and
consumer propaganda. Educational communication of commercial organizations. Advertising
function of educational magazines.

Section 9. American schools of advertising. The United States is the source of modern
advertising. Marketing strategies and advertising tactics of American entrepreneurs. New
advertising media in the XIX-XX centuries. Media planning in mass communication.
American experience in advertising and public communications.

M. McLuhan's formula «The carrier is the message». Total and serial advertising, expansion of the
arsenal of advertising media in the twentieth century. Transformation of advertising in the years of
the Great Depression and the New Deal by F. Roosevelt. The emergence and features of advertising
on the radio and its specificity. Nielsen Radio Index. The formula of relationships between
manufacturers, sellers, advertisers and consumers. «Hollywood Reception» in advertising in the
first half of the XX century.

The invention of «Home Shopping NetWork» (L. Paxon). Features of the American consumer
society of the second half of the twentieth century. «Symbols of America» as unique communicators
(Mickey Mouse, Coca-Cola, Marilyn Monroe, Santa Claus). Communication Strategies and
Inventions of the Hundred Year «War» of Coca Cola vs Pepsi & Co.

Advertising media and their features. Press advertising, print and audiovisual advertising, radio and
television advertising, promotional gifts, direct mail, outdoor advertising, computer advertising.
Choice of advertising media.

Electronic hypermedia and advertising. Formation of new standards of life and style of consumer
behavior through advertising. Merging advertising and popular culture in the US. Specific variants
of American advertising of the twentieth century.

Section 10. Advertising campaigns in the USA in the nineteenth and twentieth centuries:
styles and marketing strategies. Advertising agencies in the USA. American schools of
advertising. Advertising and PR agencies and their functions. Social reading of advertising
and social responsibility of modern business.

The main subjects of the communication process. Types of advertising and PR agencies and their
functions. Organizational structure of the agency. The difference between a full-service agency and
a specialized agency. Brief concept. Interaction between the advertiser and the advertising agency.
Leading advertising and PR agencies of the world and Russia. Features of the communication
market in modern Russia. The principle of «balance of interestsy.

Planning advertising and PR campaigns. Definition of the object (addressee) and the subject of
communication. Development of motive and style of address. Choice of means of distribution of

the communication message. Main parameters and stages of media planning.

International and Russian exhibitions of the advertising business as professional communication.
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Basic concepts and goals of communication campaigns: economic, image and social. Factors
influencing the choice and formation of goals: the general goals of the development of the
enterprise, the marketing strategy of the company, the state of the target audience, etc. Factors of
choice of advertising strategies and their main types.

Classification of communication campaigns. Stages of public relations campaigns and their
characteristics. Modern concepts in the field of communications

Section 11. Historical context and prospects for the development of advertising. Schools and
directions of development of communications in American advertising. Their influence on the
modern development of advertising.

Innovative trends in modern advertising. «Exploratory period» in American advertising. The first
marketing research in advertising. The emergence of professional publications and associations of
advertisers. The Parisian Pan-European Convention and the Madrid Agreement on Advertising,
their reflection in national legislation.

The study of consumer behavior and the formation of basic approaches to advertising. The
emergence of research in the field of mass communications and public relations. The formula of
«abundance of information» K.-H. Hopkins. The concept of «Unique Selling Proposition» (USP)
by R. Reeves. «Business of words» D. Ogilvy. «Humanized Advertising» by J. Gribbin.
«Experienced consumer» J. Hopkins.

Trends in modern advertising research in the United States. Prospects for the adaptation of the main
approaches in the field of mass commercial communications and American advertising masters in
modern Russia. The mentality of the Russian consumer and the characteristics of the domestic
market as the main factors in the modification of the American experience. Psychological
effectiveness of advertising. Evaluation of the economic efficiency of promotional activities.

4. Oo0pa3zoBarejibHbIE TEXHOJIOTHHU

B neproa BpeMEHHOro NMPHOCTAHOBIIEHUS IMOCENIEHUS O00yYarolIMMUCS MOMEUICHUH U
tepputopun PITY. s opranuzanum y4yeOHOro mpolecca ¢ NPUMEHEHHEM 3JIEKTPOHHOIO
o0ydeHHs W JUCTAHLIMOHHBIX O0pa30BaTEIbHBIX TEXHOJOTUH MOTYT OBITH HCIIOJIb30BAHbI
cienyroue 00pa3oBaTeIbHbIE TEXHOIOTHH:

— BUJICO-JIEKIINH;

— OHJIAMH-JIEKIIUU B PEKUME PEATbHOIO BPEMEHH;

— DJIEKTPOHHBIE YUEOHUKH, yueOHbIE TOCOOUS, HAyYHbIE U3AAHUS B AJIEKTPOHHOM BUJE U
JIOCTYTI K UHBIM 3JIEKTPOHHBIM 00pa30BaTeIbHBIM pecypcam;

— CHCTEMBI JUJIs 3JIEKTPOHHOTO TECTUPOBAHUS;

— KOHCYJIbTALIMM C UCTIOJIb30BAHUEM TEJIEKOMMYHHUKAIIMOHHBIX CPEJCTB.

e HNudpopmannonnbie U
/' HaumenoBaHue pasjaesa Buabl yueOHo# padoThI oOpa3oBaTe/ibHbIEC
o TEXHOJIOTUH
1 2 3 4
1. |MeTomomorndeckue OCHOBBI, Jlexmus 1. BBoaHas neknus ¢
TEPMHHEI U TTOHSTHS B PEKIIaMe. HCII0JIb30BaHUEM
OCHOBHBIE IPUHIIUIIBI U BUJICOMATEPHATIOB
0COOEHHOCTH PEKIIAMHOM
JIeATEeIbHOCTH. BO3HUKHOBEHHE Cemunap 1. PasBepHyTas Oecena ¢
TpaAULINi eBpONEeHCKON peKIIaMBbl. 00CcyXJIeHUEeM JIOKIIaa
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CaMocTosTelIbHas pa60Ta

KoHncynbsTupoBanue u nposepka
JIOMAITHUX 33JJaHUi TOCPEICTBOM
3JIEKTPOHHOMN MOYTHI

EBponeiickas pexnama.
Kommepueckoe nmpeanoxeHue u
nHpopMaIysl B AHTHIHYIO TI0XY.
Toprosas pekjiama 1 peMecIeHHOE
MIPOU3BOJCTBO B CPEAHEBEKOBOM
EBpone. Kpuku u ycTHas pekiiama B
Hogoe Bpems

Jlexmusg 2.

Cemunap 2.

CamocrosTenpHas paboTa

Jlexuus-suzyanuzanus ¢
MIPUMCHEHUEM CIIalJI-ITPOEKTOpa

PasBepnyras Gecena ¢
00CyXICHUEM JJOKJIa/ia

KoncynsTrpoBanme 1 nmpoBepka
JIOMAIIHUX 33JIaHUN TTOCPEICTBOM
SJIEKTPOHHOMU MOYTHI

EBpormneiickas pekiama.
MuadopManronHas peBOITIOIHS
I'yrenbepra u eBponerickas
pexnama X VII — XVIII BB.
Toprosas pexiama HoBoro
BpPEMEHHU.

Jlexmus 3.

Cemunap 3.

CamocrosTenbHas paboTta

Jlexuus-uzyanuszanus ¢
MPUMEHEHUEM CIIalJI-ITPOEKTOpa

Pa3BepHuyTas Oecena c
o0cyXIeHHeM JOKIIana

KoncynpTipoBanue u npoepka
JIOMAIIIHUX 33aHUI TOCPEICTBOM
3JIEKTPOHHOM MOYTHI

EBponeiickas pexnama. Pexnamusie
BOITHBI 1 KOMMYHHKaTHBHOE
coiepKaHUE KOHKYPEHTHOMI
00pb0BI. KoHCBIOMEpCKOE
MOBEJICHUE EBPONEIIIA B IIIOXY
MopepHa: BUKTOpUAHCKAst AHIIIMSL.
DopMHPOBAHUE EBPOIEUCKHUX
opengoB XIX - epBoii MOJIOBUHBI
XX B. Pexnama ot npousBoauTENs
BO BTOpo# nonoBuHe XIX Beka.
Adwuina u rrakat MojiepHa B
eBporneiickoit pexiiame. CMU u
CTaHOBJIEHHE NPOdecCHOHATTEHON
pEeKJIaMHOM AeSATEIbHOCTH B
EBpone. MapkeTHHIOBBIE U
COLIMOKYJIBTYpHBIE KOMMYHUKALIUU
XX Bexa.

Jlexmusg 4.

Cemunap 4.

CamocTosiTenpHas padoTa

Jlexuus-usyanusanus ¢
MPUMEHEHUEM CIaiI-IIPOeKTOpa

PasBepnyTas Gecena c
00CyXXIEHUEM JIOKJIaa

KoncynpTupoBanue u npoepka
JIOMAITHUX 33JJaHUi MOCPEICTBOM
3JIEKTPOHHOM MOYTHI

Haponnas pexiiama B Poccuu:
Oanaras, paeuIHuK, 1y0ok. Pexiiama
B UMnepaTopckoit Poccuu.
Hudpactpykrypa poccCHiicKoro
peiaka X VI — XIX BB. Toprosas
peknama B Poccun XVIII — XIX BB.

Jlexusg 5.

Cemunap 5.

CaMocTosTelIbHas pa60Ta

Jlekuus-pu3yanuzaius ¢
MPUMEHEHUEM CIIal]I-ITPOEKTOPA

Pa3BepnyTas G6ecena c
00CYXXIEHHEM JIOKJIaza

KoncynsTpoBanue n npoBepka
JOMaIIHUX 3a)1aH1/1171 IMOoCpEACTBOM
3JEKTPOHHOM HOYTHI

Pexnama B imnepatopckoit Poccun.
Kommepueckas peknama B Poccun
XIXB.: HOCUTENHU, COACPIKAHUE,
cneun¢uka. BusyansHas peknama
koHIa XIX — Havama XX Beka.
Pexnama u maccoBble
KOMMYHUKanuu B Poccun.
Bpennunr u pedpeHanHT
POCCHUMCKNX KOMIaHUMH.

Jlekmusg 6.

CemuHap 6.

CamocTosTenpHas padora

HeKHHH-BHByaJ’II/ISaL{IfIﬂ C
MMPUMCHCHUCM cnaﬁ;[—npoeKTopa

PasBepuyTas 6ecena c
00CyXIeHUEeM JIOKIIana

KoHcynbsTpOBaHuE U NpoBEpKa
JIOMAIIHUX 33JJaHUH TOCPENCTBOM
3JIEKTPOHHOM NOYTHI
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7. |Pexnama B UmnepaTtopckoit Poccuu. |JIexuust 7. Jlexuus-suzyanuzanus ¢
PexitaMHbIe BOMHBI M pEKIIAMHBIE MIPUMEHEHUEM CIIalI-TIPOeKTOpa
kammanuu. Pexiiama 8 CMU B
Poccun: cranoBnenue Cemunap 7. PasBepnyTas Gecena c
podeCCHOHATEHON peKIIaMHOM obOcyXIeHNeM JOKIIaaa
JIeATeIbHOCTH. PeKilaMHbIE BOMHBI U
KOMMYHHKAaTHBHOE CO/Iep)KaHue CamocrosrensHast pabota |KoHcynpTHpoBaHUe U poBepKa
KOHKYPEHTHOH OOpBOBI. JIOMAIIHUX 33JJaHUH TOCPEICTBOM

3JIEKTPOHHOMU MOYTHI

8. |OmBIT COBETCKOH peKIambl: Jlexrus 8. Jlexuus-suzyanuszanus ¢
npornaranza, uHGpopManus, MIPUMEHEHUEM claii-poeKTopa
npesenTanys. Pexkmama HOIla.

TTomuTHdaeckuii rakaT u Cemmunap 8. Pa3BepHuyTas Gecena c
xyaoxxectBenHas aduma 1920-1930 o0cyXIeHneM J0KIaaa

rojoB. Peknama, nadopmanus u

npomnaranga B CCCP. Hocurenu CamocTtositenpHas padora |KoHcynbTupoBaHue U MpoBepKa
pexiamuoit napopmarmu 8 CCCP. JIOMAIIHUX 33JJaHUl TOCPEIACTBOM
CoBeTckuil TUIT peKJIaMbl U 3JIEKTPOHHOM MOYTHI
kKoMMyHHKamid. Madopmanronabie

Y TIPOCBETHTEIHCKUE BAPUAHTHI

KOMMYHHKAIIMOHHOM 1€ TEIbHOCTH.

9. |AMepuKaHCKHE IITKOIBI PEKIaMBI. Jlexmus 9. Jlekuug-Bu3yanuzaius ¢
CHIA — HUCTOYHHK COBPEMEHHOM MNPUMEHEHUEM CIalI-IPOEKTOpa
pexiambl. MapKeTHHTOBBIE
CTpaTeruu u pexjamuble TakTukun  |CemuHap 9. PasBepnyTas 6ecena c
aMEPHUKAHCKUX TpeAIpUHUMATEICH. o0cyXIeHNeM JOKIIana
Hogele Hocutenu pexnamsl B XIX —

XXB. MenuanianupoBaHue B CamocTosiTenbHas pabora |KoHcynbTupoBaHuE U MPOBEPKa
MAacCOBOM KOMMYHHUKAIIUH. JIOMAIIIHKUX 33IaHUM TTOCPEACTBOM
AMepUKaHCKUI OIBIT PEKIAMHOTO AIIEKTPOHHOH MTOYTHI

JieNia ¥ 00IIECTBEHHBIX

KOMMYHUKaIMi.

10.|Pexnamusie kamnanun B CIITA XIX |JTexmmsa 10. Jlekuug-pu3yanuzaius ¢
— XX BB.: CTHJIH U MapKETHHTOBBIE MIPUMEHEHUEM CIIAiI-TIPOeKTOpa
cTpareruy. PexiaMHbIe areHTCTBa B
CHIA. AMepHuKaHCKHE TITKOJIBI Cemunap 10. Pa3zBepnyTas Gecena ¢
pexiamuoro nena. Peknamasie u PR o0cyXIeHUeM JTOKIIaa
are’TCcTBa M UX (PyHKIUH.

ConmanbHoe pouTeHne pexinaMbl U |CamocTositensHast padora  |KoHcynsTHpoBaHUE U IPOBEpKa

conuagbHasi OTBETCTBEHHOCTh JIOMAITHUX 33J]aHUI TOCPEICTBOM

COBPEMEHHOr0 OM3Heca. AIIEKTPOHHOH MOYTHI
11.|UcTtoprueckuii KOHTEKCT U Jlexmus 11. Jlekuug-pu3yanuzaius ¢

MIEPCTIEKTUBBI PA3BUTHUS PEKIIAMBIL. MIPUMEHEHUEM CIIaiI-TIPoeKTopa

[koJiel ¥ HaNIPABJIEHUS Pa3BUTHS

KOMMYHHKallUi B aMEPUKAaHCKOMN Cemunap 11. PasBepnytas becena c

pexname. X BausiHUE HA
COBPEMEHHOE Pa3BUTHE PEKIIAMBI.

CaMocTosTelIbHas pa60Ta

00CYyXXIEHHEM JIOKJIaza

KoncynsTpoBanue n npoBepka
JOMaIIHUX 3a)1aH1/1171 IMOoCpEACTBOM
3JEKTPOHHOM HOYTHI

5. OueHka mJIaHMpyeMbIX Pe3yJbTATOB 00y4eHHs

5.1.

CucreMa OIleHUBAHUSA

P CﬁTHHF-KOHTpOJ'IL NpoBOAUTCA B MPOLECCC H3YUCHUSA JUCHUIIIINHBI

C HOCJbIO

3aKperIeHus JEeKIIMOHHOTO MaTepHalia 3Tala COIVIaCHO rpaduky TeKylied M MpOMEeXYTOUHOM
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aTTecTaluu cTy1eHToB. CorinacHo yueOHOMY IJIaHy MPOBOJUTCS MPOMEKYTOUHAs aTTeCTalus —
DK3aMEH.

OOwiast oLeHKa YCIEBAaeMOCTH CTyJEHTa M0 IPEIMETy BBICTABIIAETCS 3a IMOJYYCHHBIN
COBOKYIIHBIM pe3yJIbTaT

dopma KOHTPOJIs Makc. KoJIn4ecTBO OaJIJIOB
3a oqHy Bcero
paboty
Texymui KOHTPOJIb:
[Tocemenne 3aHATHH, aKTUBHOE y4acTHe B ayJIMTOPHOU pabore| 3 Oaia 30 6awtoB
(pa3bopbl KeWCcoB, KOJUIEKTHBHBIE pPa300OpBl TEOPETHUECKUX
TEKCTOB, BU3YaJIbHBIX MaTepuasoB o0cyxieHue

CaMOCTOSITENIbHBIX paboT, yyacTue B TUCKYCCUU Ha CEMHHAPE)
[TogroToBka W  mpe3eHTanus Ha TpoTsbkeHMH  Kypcea| 10 Gamios 10 6aymoB
CaMOCTOSITENIHBIX paboT
AyautopHas KOHTpOJIbHAs pabora mo ycBoeHHIo Marepuana| 10 6amios 10 6aymoB
HMCTOYHHKOB Kypca
[IpesenTanmst CcoOCTBEHHOrO HcCienoBaTeNbCkoro mpoekrtal 10 Gamnos 10 6amnoB
(aHaMM3 BU3YaJIbHBIX HCTOYHHUKOB BBEIOPAHHOTO CTYJIEHTOM
UCTOPUYECKOIO0  MepHoAa) +  pe3yiapTaThl TecTa  WIH
TEPMHUHOJIOTHYECKOTO JUKTAHTA

[TpomexxyTouHas aTTecTalus 40 6asnoB
Hroro 3a cemecTp (IMCHUIUIMHY) 100 6amioB

ITomy4yeHHBI COBOKYIHBIM pe3yJbTaT KOHBEPTUPYETCS B TPAJULMOHHYIO LIKaJdy OLICHOK U B
mkany oneHok EBponeiickoi cucreMsl mnepeHoca U HakoruieHust kpeautoB (European Credit
Transfer System; ganee — ECTS) B cooTBeTCTBUM € TabaULIEH:

100-6annpHas TpajionHas mKaia [xana
IKanza ECTS
95 -100 A

23— 904 OTIIMYHO B

68 — 82 XOpOIIO 3a4TEHO C

56 — 67 D

50 55 yIOBJIETBOPUTEIHLHO E
20-49 FX
0-19 HEYJIOBJIETBOPUTEIHHO HE 3aUTeHO F

Evaluation of the Learning Outcomes

5.1. Evaluation system

Rating control is carried out in the process of studying the discipline to consolidate the
lecture material of the stage according to the schedule of the current and intermediate certification
of students. According to the curriculum, an intermediate certification is carried out — the Exam.

The overall assessment of the student's progress in the subject is set for the obtained
cumulative result.
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Control form Max points
For unit Total
Monitoring:
Attending classes, active participation in classroom work (case| 3 points 30 points

studies, collective analysis of theoretical texts, visual materials,
discussion of independent work, participation in the discussion at
the seminar)

Preparation and presentation during independent work 10 points 10 points
Classroom examination on the assimilation of the material of the| 10 points 10 points
course sources

Presentation of your own research project (analysis of visual| 10 points 10 points

sources of the historical period chosen by the student) + test
results or terminological dictation

Intermediate certification (the Exam) 40 points
Total per semester 100 points

The total result obtained is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (hereinafter - ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95— 100 A

3304 excellent B

68 — 82 good credited C

56 —67 . D

5055 satisfactory 5

3077139 unsatisfactory fail IEX

5.2. Kputepuu BbICTaBICHUS OIEHKH IO JUCIIUTUIMHE

Banasbl/ Ouenka no Kpurtepuu onenkn pe3yibTaToB 00y4eHuUs 1o
MIxana AUCHHMILVIMHE | JUCHMILIMHE
ECTS

BricraBisiercs o0yuaromemMycs, €Ciii OH IIyO0KO U
IIPOYHO YCBOWJI TEOPETUYECKUN U MMPAKTHYECKUI
MaTrepua, MOXET POAEMOHCTPUPOBATE ITO HA 3aHATUAX U
B X0JI€ MPOMEXKYTOYHON aTTECTALUN.

OOyuaromuiics UCUEPIBIBAIOIIE U JOTMYECKH CTPOITHO
u3naraet yueOHbIi MaTepua, yMeeT yBA3bIBaTh TEOPHIO C

«OTIUIHOY/ @
«3AUTEHO MIPAKTUKOM, CIIPABIISIETCS C PEUICHHEM 3ajad
100-83/ (oTIHaHO)»/ npo¢eCcCHOHABPHON HAINPaBIECHHOCTH BHICOKOTO YPOBHS
AB CJI0)KHOCTH, PABUIBHO 0OOCHOBBIBAET MPUHSTHIC
«3a4TECHOY

peueHus.
CB000/IHO OpUEHTHPYETCS B yUeOHOH U
podecCHoHaIBHON IUTeparType.

OneHka o JUCHUIUIMHE BBICTABIISAIOTCS 00Y4arOMEMYCs C
y4E€TOM PE3YJIbTATOB TEKYILEH U TPOMEKYTOUHOU
aTTECTALlUN.
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Banael/
HMIxana
ECTS

Onenka no
JUCUHUILINHE

Kpurtepun oneHkn pe3y1bTaToB 00y4eHUs 10
AUCHMILIAHE

Kommnereniuu, 3akperiéHHble 3a AUCITUTUTHHOMN,
c(hOpMHUPOBAHBI HA YPOBHE — «BBICOKHID».

82-68/

«XopouIoy/
«3a4TCHO
(xopom10)»/
«3a4TCHO»

BeicraBisercs o0yuaromemycs, €Ciii OH 3HaeT
TEOPETUYECKUM U MPAKTUYECKUN MaTepHUall, IPaMOTHO U 110
CYILECTBY M3JIaraeT €ro Ha 3aHATHAX U B XOZC
IIPOMEKYTOYHON aTTEeCTAlllU, HE JOIYCKasl CYyLIECTBEHHbIX
HETOYHOCTEH.

OOyuaromnuiicsi IpaBUIBHO MPUMEHSET TEOPETHUECKHE
IIOJIO’KEHHUS IIPY PEILICHNUN IPAKTUYECKUX 3a1a4
npoeCCHOHATTLHON HANPaBIEHHOCTH Pa3HOTO YPOBHS
CJIO’KHOCTH, BJIa/IeeT HEOOXOUMBIMHU U1 TOI'0 HABBIKAMU
U IpUEMaMH.

JIOCTaTOuHO XOPOIIO OPUEHTHPYETCS B yUeOHOH U
npoeCCHOHATILHOM JINTepaType.

OneHka 1o JUCHHUIUIMHE BBICTABISAIOTCS 00YYarOIEMYyCs C
y4E€TOM PE3yNbTATOB TEKYIIEH U TPOMEKYTOUHON
aTTECTallUN.

Komnereniuu, 3aKkpeniénnble 3a JUCUUILTMHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOLIHIY.

67-50/
D.E

«yJIOBJIETBOPH
-T€TTbHOY/
«3a4TEHO
(ynoBierBopu-
TETBHO)»/
«3aUTCHOY

BricTaBnsiercsa oOy4aromemMycsi, €Ciu OH 3HaeT Ha 0a30BOM
YPOBHE TEOPETUUYECKUI U PAKTUYECKUI MaTepuall,
JIOITyCKAeT OTAEIbHBIE OMMUOKH MPH €r0 U3JI0KESHUHU Ha
3aHATHUSAX U B XOJI€ IPOMEKYTOUHOM aTTECTALUH.
OOyyaromuiics UCIBITHIBAET ONPEICIEHHbBIE 3aTPYAHEHUS
B IPUMEHEHUH TEOPETUUECKUX TOJIOKEHUH TPU PELICHUH
MPaKTUYECKUX 3a71a4 MPpo(hecCHOHAbHOM HaIllpaBI€HHOCTH
CTaHIapTHOI'O YPOBHS CIIOKHOCTH, BJIAZIEET
HEO0OXOUMBIMHU ISl 3TOTO 0Aa30BBIMHM HAaBbIKAMU U
IIPUEMAMH.

JleMOHCTpUpYyEeT JOCTaTOYHBIM YpOBEHb 3HAHUS yU4eOHOU
JIUTEPATYPHI 110 TUCLHUIIINHE.

OneHka no JUCHUILIMHE BBICTABIISIOTCS 00ydarolemMycs ¢
y4E€TOM PE3YNBTATOB TEKYILEH U TPOMEKYTOUHOU
aTTeCTaluu.

Komnerenuu, 3akpeni€HHble 3a AMCUUTIIMHOM,
c(hopMHUPOBAHBI HA YPOBHE — «JIOCTATOYHBII.

49-0/
F,FX

«HEYJIOBJIETBO
PUTENBHOY/
HE 3aUTEHO

BrictaBnsiercs o0yuaromiemMycs, €ciid OH He 3HaeT Ha
0a30BOM ypOBHE TEOPETUUECKHUI M MPAKTUICCKUN
MaTepHal, JoMycKaeT rpy0oblie OIIMOKH IPU ero U3JI0KEHUN
Ha 3aHATHUSAX U B X0/ MPOMEKYTOYHON aTTeCTAllUU.
OOyuaromuiicss UCTIBITHIBACT CEPhE3HBIE 3aTPYAHEHUS B
MPUMEHEHUH TEOPETUUECKUX MOJI0KEHUH MPHU peleHUH
MPAKTUYECKHX 33/1a4 MPO(HheCCHOHAIbHON HApaBIeHHOCTH
CTaHJIapTHOT'O YPOBHS CII0)KHOCTH, HE BJIa/IeeT
HEOOXOUMBIMU JIJIS1 3TOTO HAaBBIKAMU U MIPUEMaMHU.
JlemoHcTpupyeT (hparMeHTapHble 3HaHUS y4eOHOH
JIUTEPATYPBhI 110 TUCHHUIIIMHE.
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Banael/
HMIxana
ECTS

Onenka no
JUCUHUILINHE

Kpurtepun oneHkn pe3y1bTaToB 00y4eHUs 10
AUCHMILIAHE

OneHka 1o JUCLHUIUIMHE BBICTABIISAIOTCS 00Y4arOIEMYyCs C
y4E€TOM PE3yNIbTATOB TEKYIIEH U TPOMEKYTOUHON
aTTECTaLlUN.

KommnereHnuu Ha ypoBHE «JIOCTaTOYHBIN), 3aKPEIUIEHHBIC
3a AMCLUUIUIMHON, HE COPMHUPOBAHBI.

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by
discipline

100-83/
A, B

«Excellent» /
«Credited
(excellent)» /
«Credited»

It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material comprehensively
and logically, knows how to link theory with practice, copes
with solving professional problems of a high level of
complexity, and correctly substantiates the decisions made.
Fluently navigates educational and professional literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «high» level.

82-68/

«Goody» /
«Credited
(good)» /
«Credited»

It is awarded to the student if he knows the theoretical and
practical material, presents it competently and essentially in
classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels of
complexity and has the necessary skills and techniques for
this.

He is well versed in educational and professional literature.
The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «good» level.

67-50 /
D,F

«Satisfactory»/
«Credited
(satisfactory)»/
«Credited»

It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some mistakes
when presenting it in class and during intermediate
certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but

possesses the necessary basic skills and techniques.
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Demonstrates a sufficient level of knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «sufficienty level.

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

49-0/ «unsatisfactory»
F, FX / fail

5.3. OueHouHble cpencTBa (Marepwanbl) [ TEKYLIEr0 KOHTPOJS  yCIeBaeMOCTH,

IIPOMEXYTOYHOM aTTecTaluy 00y4yarouxcs o JUCIUILINHE

[Ipumepsl HCTONB3yeMbIX B paMKax AUCHMILIUHBI OIEHOYHBIX CPEACTB (Hampumep,
TpeOOBaHUS K aHAJIU3y UCTOYHUKA, pedIeKCHUU MO MOBOAY MPOYUTAHHOTO, JOKCOrpaduyecKoro
nepeckasa MpoOYUTaHHOTO BOCITPOM3BOASIIETO OCHOBHBIE MOJIOKEHUS KOHLIETIIIUH pa30rpaeMoro
aBTOpa, C KPUTHYECKHUM aHAJIU30M, I[IO3BOJISIIOIIMM PEKOHCTPYHPOBATH  IPENNOCHUIKU
BO3HUKHOBEHUS M TpaHMIbl (DYHKIIMOHUPOBAHUS MPEACTABICHHOTO B HCCIEIYyEeMbIX TEKCTax
COJIepKaHu4.

5.3.1. IIpumep Tecrta AJis TEKYIIEro KOHTPOJIS.

1. Yto Takoe “Si quis™:
a) TpaJAULIMOHHOE HavaJo 3aKOHOB B J[peBHeM Pume;
0) *aHp peKIaMbl, IPEACTABIAIOLINN cO00i HH(OPMALIKIO JIsl 3AMHTEPECOBAHHOTO JINLIA;
B) TpaMMaTHYECKU 000POT pUTOPUKH B CPETHHE BEKA.
2. Uto o3Hauaet pexiaamHoe n3ooperenue “News letter”
a) pacChbUIKY TOBAPOB MO MOYTE;
0) pacchUIKy OOIIMX KOMMEPYECKUX HOBOCTEH C TUYHBIM TOPTOBBIM MPEITIOKEHHEM;
y ;
B) MHIUBHIyalIbHOE TOPTOBOE OOBSBICHHE.
3. Uto Takoe «ucTtopus ycrexay?
a) ycrex OM3HEeCMeHa B pEKIIaMHOM JIelie;
0) TUI CIOKETHOM peKJIaMbl;
B) Omorpacgus yenoBexa.
4. I'ne u xorja nosBUJICS MEePBbII NPOopeCCHOHANTbHBIN KOMUpaNTeEp.
5. Uro BKIrOUaet pekiiamaasg ¢popmyna “AIDA”, korga u keM oHa ObliIa IPUIYMaHa.
b
6. [ToquepkHUTE HAMMEHOBAHUS PEKJIAMHBIX ar€HTCTB, BEIOPAB MX U3 CIIHCKA!
«Lord & Tomasy, “Procter & Gamdle”, “Ayer & Son”, “Kodak”, “C & H”, “Ivory soap”, «JI. u
2. Metuwy, «Kontopa Bctpeu» T. Penono, “G. Batten & C°”, “Coca-Cola”, “Heinz”.
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19.
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5.3.2. TlpumepHbIe BOIIPOCHI I MPOMEXKYTOYHOM aTTeCTalluu (dK3aMeH):

Cy1mHocTh pekiambl, ee 1eau U (yHKIMU B obmecTBe u O6usHece. [IpaBoBoe obecnieueHue
pexsiaMHOu aeaTenbHocTH. OcOOEHHOCTh YCIIyTH KaK TOBapa.

B uem cocTosina peBoIOIMOHHOCTS U3MEHEHUH, CBSI3aHHBIX ¢ U300peTeHueM ['yrenOepra u
BEJIMKUMU TeorpadudeckuMu oTKpbITHsIMU? Kakoe popMbl Te4aTHOM peKIaMbl B 3TO BpeMsi?
Kakue npobGnemsl pemana topropas pekinama u uHpopmanus B Hosoe Bpemsa? Kaxumu
crocobamu peranach nmpobaemMa ToproBoro opexaa?

Bo3geiictBue pekinaMbl Ha NMOTPEOUTENIBCKOE IMOBEICHHE U IOTPEOUTENIbCKHUE LIEHHOCTH.
«BuxTopranckas AHIIHS» Kak 00pasel 3aBUCUMOCTH PEKJIaMbl OT OOIIIECTBEHHBIX UJICaIOB
u riesHocrei. Peximamaoe odecneuenue Grand Tour.

Pexsiamuble kamnanuu HoBoro BpeMeHHU 1O NMPOJBUKEHUIO 3K30TUYECKOT0, HOBOT'O TOBapa.
TypucTckuii NpogyKT Kak TOBap U OOBEKT PEKIAMUPOBAHMSL.

Pemenune npoGieMsl HAIMUHTA U OpeH/Ia B TPAIUIIMH €BPONEHCKON peKIaMBbl.

Kakum 06pa3zom pa3BuTHE KYPHATUCTUKU MOBJIMAIO Ha CTAHOBJICHHE peKJIaMHOro aena? I'ie
M KOrAa BO3HUKIM  TEpBbIE  pekiaMHO-uH(popManuoHHble  areHtcTBa?  Kak
KJIacCU(UIUPYIOTCS PEKJIaMHbIE areHTCTBA?

B ueMm cocrosina posb npodecCHOHANbHBIX XYAO0KHHKOB JJIi CTAHOBJIEHUS IMPUHIIUIIOB
n300pakeHus B pexiiame? BusyalibHble XapaKTepUCTUKU pekambl. MICIOIb30BaHUE «JIHLIA»
U «MacCKW» B peKJiaMe.

Aduma ¥ nuakar B pekiaMHOM jene. Art-pekiama B eBponeickoil Tpaauuuu. Ileyatnas
pekiIamMHasl NMpOAyKLUUs B TYpUCTHUYECKOM Ou3Hece. Buabl meyaTHOW NpOAYKUMH U €€
Ha3Ha4YCHHUE.

OBOJIIOLMS U JIOTUKA Pa3BUTHUS pEKIaMHBIX HOcUTeNel . MecTo yCTHOM peKsiaMbl U MPSMBIX
PO’k B COBPEMEHHOM PEKJIAMHOM JIeJie. Y CTHas peKjlaMa Ha BBICTaBKax M event-IpoeKTax.
OOmecTBeHHast peakiysi Ha pPEKIaMHYI0 HH()OpPMAIUI0 M CHocOObI MCHXOJIOTHYECKOTO
BO3CUCTBUS Ha MOTPEOHUTENsT B ONbITE eBpoleickoil pexinambl. ColualnbHas pekiiama U
coruanbHas padoTa.

«Jlerenna» Openma u «vud» ToOBapa cpenctBamu pekiambl. Co3lnaHue «oOpa3oB
IPOCTPAHCTBA», «OOPa30B BPEMEHN», «HAILIMOHAIBHBIX TEPOEBY.

XapakrepucTuka «oOmiectBa norpediaenus» B koHuenuuu K. boapuitspa. CoBpeMeHHbII
noTpeduTeNs B MacCOBOM KoMMYyHMKaIMK. [loTpebiieHne «3HaKoOB CUaCThs» COBPEMEHHBIM
obmectBoM B KoHuenun K. boapuitspa.

Tumbl TEKCTOB MAaCCOBBIX KOMMYHHKAIMHd B €BPOINEHCKOW Tpaauuuu. BusyaibHble U
BepOaJIbHbIE COCTABJIAIOLINE, CTPYKTYPa U OCOOCHHOCTH PEKJIAMHOT'O OOpaIlieHusl.

KaxoBbl ObUIH peKIaMHbIE CTpaTErnu KpynHenmux npoussoaureneii Poccun B konne XIX —
Havane XX Beka? Kakue no3uIMK 3TUX CTPATErHil COXPAHSIOT CBOK aKTyaJIbHOCTh B HAIll
nHu? Knaccndukanus pekaaMHbIX cTpaTeruil U pakTopsl X BbIOOpA.

Knaccugpukanuss pekiaMHbIX KaMIaHUH W PEeKIaMHBIX  CTpaTeTHil  POCCHHMCKUX
pou3BOAUTENEH. I3MEHEeHNE peKIaMbl Ha dTAlle Mepexo/1a OT TOPrOBOK peKIaMbl K peKiIame
«OT TIPOU3BOIUTEIN.

B ueMm coctosaT ocoberHocTH BO3HUKHOBEHMsI peksiamHoro fena B CIIIA? KakoBa pons
NEPUOANYECKON EYaTH U )KYyPHAIMCTUKH B CTAHOBJIEHUH peksiaMbl? [Ipoananusupyiite
HCTOPHUIO BOBHUKHOBEHHUE KPYITHEHIINX TPaHCHAIIMOHAIBHBIX KOPIOPALMI C TOUKH 3pEHUs
UX PEKJIAMHOT0 oOecreyeHus?

Kak Biuser Ha pekiamy HayuyHO-TexHHYeckuil mporpecc? Kak BinusieT BbIOOp HOcuTenen
peKJIaMbl Ha CTWIb U COJIEpXKaHUe peksaMHoro cooduienusa? Kakum ob6pazom rocturaercs
COOTHOIIIEHUE TUMA PEKJIaMbl U BEIOPAaHHOTO MeIMaIliaHa C IeJIEBON ayAuTopuen ToBapa?
Kakue nHHOBallMM NPUHECIH B MacCOBblE KOMMYHHKaIMM XX BeKa paauo U TeleBUICHUE?
YeM npUHLMIIUANBHO OTJIMYAIOTCA MenuiiHble Hocutenu ? Kakue HocuTenu Haubosee
s dextuBnbl B PR-gestensnoctu?
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Kakue OTKpbITHS B 007acTH TOPrOBOM peKJIaMbl M OpraHU3allid TOPTOBJIM CHAEIAIH
amepukaHckue npennpuHuMarenu B XX Beke? CepuanbHble pEKJIaMHbIE KaMIIAHUU: OT
«HMCTOPHH yCIeXa» K YCIEIIHON peKilaMe.

JlaiiTe XapakTepUCTUKY LIKOJIbI aMEpUKaHCKOU peksiaMmbl P. Pus3a. [IpuBenure KOHKpETHBIE
IIPUMEPHI TPOBEICHUS PEKJIIAMHBIX KAMIIAHUN B TAKOM CTHUJIE.

JaliTe xapakTepUCTUKY MIKOJbI aMepukanckorl peknambl JI. Orunsu. [lpuBenure
KOHKPETHBIE IIPUMEPBI IPOBEACHMSI PEKIaMHBIX KaMIIaHUM B TAKOM CTHJIE.

JlaiiTe XapaKTEpUCTHKY IIKOJbI amMepukaHckoi pekiambl JIx. ['puOOuna. IlpuBeaute
KOHKPETHBIE IIPUMEPBI IPOBEACHMSI PEKIIaMHBIX KaMIIaHUM B TAKOM CTHJIE.

Kem u xorma 6puta nmpuaymana ¢opmyna AIDA? Uro ona usmepsier? Kak yuuteiBaercs
HOBEJICHUE OTPEOUTENS B aMEPUKAHCKOM TpaJuLMK peKsiaMbl?

Kak ucnons3yroTcss «3BE31bl» M 3HAMEHUTOCTM B MacCOBbIX KOMMyHHKanusax? Kakue
NEPCOHAXH aMEPUKAHCKOHN peKJIaMbl II0JIb30BAIMCh HaNOOIbIINM yciexoM? B uem cocrout
¢denomen A. Hoitmana?

Kak ocymiecTBisieTcss Menua-IUIAaHUPOBAaHME IIPU  «CEpHalbHOI» pekiame? [IpuBeaure
npumepbl. OCOOEHHOCTH «TOTAJIBHOIN» peKIaMbl aMEPUKAHCKUX [TPOU3BOIUTEIIEH.
Direct-mail 1 mouToBas pacchlika peKJIaMHOM MIPOAYKLUU: TPAJULHs U COBPEMEHHBIN OIBIT.
Crioco6b1 n3MepeHus 3PPEKTUBHOCTH TAHHOTO THUIAa KOMMYHHKANUi B (popMaTe crpaTeriuu
«KI1y0 moTpeOuTene».

OOpa3oBaHrEe COBPEMEHHBIX PEKJIAaMHBIX Kopropauuii B Hayaie XX Beka. Tumbel u
Ha3HA4YCHHE Pa3HbIX PEKJIIAMHBIX areHTCTB.

Y4acTHUKHM KOMMYHHUKAIIHOHHOTO IpoIecca, MmpodiieMa M CHOCOOBI «TapMOHHU3ALUN» HX
uHTepecoB. ColManbHas poJib U COLMaIbHasi OTBETCTBEHHOCTD PEKIIAMBI.

BinsHue MupoBoil riobanusannuy Ha CTUIIb U COAEpKAHUE COBPEMEHHBIX MAaCCOBBIX
KOMMYHUKAaIUH.

5.3.3. IIpumepHas TeMaTHKa TBOPUECKHUX CAMOCTOSITENIBHBIX paboT

3aaHue: caMOCTOSTENTFHO MOATOTOBUTH HEOOIBINIOE COOOIIEHHE ¢ TIpe3eHTanuel B hoopmare
Power Point.

l.

W

P _Now

«Kpukn» cpenneBexkoBoro Toproporo ropoaa (Ilapmx, Jlongon, Pum, [erepoypr — Ha
BBIOOD)

Teodpact PeHono u Hauano peksiaMHOU AesiTenbHOCTH Bo DpaHIuy.

Ponb npecchl B CTaHOBIEHUU PEKIaMbl U MAaCCOBBIX KOMMYHHUKAIIUA B HOBOE BPEMSI.
«HankymenHoe s16710K0» Kak TUIIMYHAsI UCTOPUS CTAHOBJIEHUSI TOBAPHOTO 3HaKa B XX
Beke («Apple»)

[Ipobnema «cTpamnrHoil» peksiaMbl Ha TEJIEBUICHUH BTOPOI MOJOBUHBI XX BEKa.
Tpancdopmanus pexiaamsl «Si quis» B EBponie XIX Beka.

Spmapka u BeICTaBKa Kak TEPPUTOPHS PEKIIAMBI.

Pagnopekiama B cucTreMe MacCOBBIX KOMMYHUKAIMM, criennduka ee BO3IeiCTBUS.
PexmamHas BeIBECKa B HICKyCCTBE MojiepHa. MacTepa rpaduueckoi pexiaMmbl XX Beka.

10. UcTopuko-cUCTEMHBIN aHaIN3 000 peKIaMHON KaMIIaHHH.
11. [TogOopka u cuctemaTu3alys MaTepralioB o pekyiame u3 MHTepHera.
12. Uctopuyeckre o0pa3sl B COBPEMEHHOW 0T€YECTBEHHON peKiIaMe.

5.3.4. TlpumepHas TeMaTHKa IPOEKTOB (pedepaToB) IO COBPEMEHHON peKiame ¢
PacKpBITUEM TEMBI B HCTOPHUECKOM KOHTEKCTE

1. Pa3Butue pekyiiaMbl Ha pPBIHKE TYpPUCTHYECKHX NPOAYKTOB U YCIyr (Ha mIpuMepe
KOHKPETHOT'O TOBapa WM (PUPMBI).
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CoBpeMEHHOE COCTOSIHUE PEKJIaMHOT0 pblHKa B Poccum.

Pexnama xak KOMIUIEKC MaPKETUHTOBBIX KOMMYHHUKAIUH.

CoBpemeHHbIe BUIbI, CPEACTBA, (POPMBI K METO/IbI PEKJIAMHOM e TEIILHOCTH.
«JIMpeKT-MapKeTHHT» U €T0 3HAUCHUE B COBPEMEHHON PEKIIAMHOM JIESTEIILHOCTH B chepe
TypHu3Ma.

«[Tabnuk puneinH3» Kak co3aanue GoHa IpOABMKEHUIO TOBApa Ha PHIHOK.

CBs3p pekjaMHOW JEATENIbHOCTH C IIMKJIOM J>KM3HM ToBapa (Ha MpUMepe pbIHKA
KOHKPETHOI'O TOBapa).

BiusiHre panuMkanbHBIX M3MEHEHUU PBIHOYHOM Cpelbl Ha PEKIAMHYIO JEATEIbHOCTh
KOMIIAHUU.

Crpaterusi BbIOOpa CpeACTB pacHpOCTPaHEHUs PEKIaMHON HMHGOpPMAIMU C YYETOM HX
PEKIIaMOCIIOCOOHOCTH.

Teopus umMuIKa U €€ Pojib B pa3paboTKe COBPEMEHHOM peKIaMHON MPOAYKIIHH.
Hcnonb3zoBanue yHukanbHOro Toproporo npemnoxenus (YTII) B cozmanuu pexiiaMHON
MPOIYKIMH B 00JIACTU CepBUCa.

Crpareruu no3uIMOHUPOBAHUS TOPTOBBIX MAPOK M €0 POJIb B PEKIaMe.

Oco0eHHOCTH BOCIPUATHS PEKIAMHON HHPOPMAIINH LIEJIEBBIMU Ay IUTOPUSMHU.

Poub 3HaKOB, CHMBOJIOB U MH(OB B peKiiame.

ToBapHbIe 3HAKH, UX QYHKIIMH U KJIacCU(PUKAIIUS.

[Toaxomap! kK opranu3anuu paboThl peKIAMHBIX ar€HTCTB.

PerynupoBaHue pekaaMHOM A€SITeIbHOCTH B COBpeMEHHOM Poccuu.

5.3. Assessment tools (materials) for ongoing monitoring of progress, intermediate
certification of students in the discipline.

Examples of evaluative means used within the discipline (for example, requirements for

source analysis, reflection on what has been read, a doxographic retelling of what has been read,
reproducing the main provisions of the concept of the author being analyzed, with a critical
analysis that allows one to reconstruct the prerequisites for the emergence and boundaries of the
functioning of the content presented in the texts under study.

5.3.1. Example of a test for current monitoring.

1. What is «Si quis»:

4.
3.
6.

a) the traditional beginning of laws in Ancient Rome;
b) advertising genre, which represents information for the interested party;
¢) grammatical turn of rhetoric in the Middle Ages.
. What does the advertising invention «News letter» mean?
a) sending goods by mail;
b) sending out general commercial news with a personal sales offer;
¢) individual sales ad.
. What is a «success story»?
a) the success of a businessman in advertising;
b) type of story advertising;
c¢) biography of a person.
Where and when did the first professional copywriter appear?
What does the «AIDA» advertising formula include, when and by whom was it invented?
Underline the names of advertising agencies by selecting them from the list:

«Lord & Tomasy, «Procter & Gamdle», «Ayer & Sony», «Kodak», «C & Hy, «Ivory soap», «L.
and E. Metzl», «Office of Meetings» T. Renaudo, «G. Batten & C*», «Coca-Colay», «Heinzy.

5.3.2. Sample questions for intermediate certification (exam):
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The essence of advertising, its goals and functions in society and business. Legal support
of advertising activities. Features of a service as a product.

What was the revolutionary nature of the changes associated with the invention of
Gutenberg and the great geographical discoveries? What are the forms of print advertising
currently?

What problems were solved by trade advertising and information in modern times? How
did you solve the brand problem?

The impact of advertising on consumer behavior and consumer values. «Victorian
England» as an example of advertising's dependence on social ideals and values.
Adpvertising support for Grand Tour.

Advertising campaigns of the New Age to promote exotic, new goods. Tourist product as
a commodity and an object of advertising.

Solving the problem of naming and branding in the tradition of European advertising.
How did the development of journalism influence the development of advertising? Where
and when did the first advertising and information agencies appear? How are advertising
agencies classified?

What was the role of professional artists in establishing the principles of image in
advertising? Visual characteristics of advertising. Use of «face» and «mask» in advertising.
Poster and poster in advertising. Art advertising in the European tradition. Printed
advertising products in the tourism business. Types of printed products and their purpose.
Evolution and logic of development of advertising media. The place of oral advertising and
direct sales in modern advertising. Oral advertising at exhibitions and event projects.
Public reaction to advertising information and methods of psychological influence on the
consumer in the experience of European advertising. Social advertising and social work.
«Legend» of the brand and «myth» of the product through advertising. Creation of «images
of space», «images of time», «national heroesy.

Characteristics of the «consumer society» in the concept of J. Baudrillard. Modern
consumer in mass communication. Consumption of «signs of happiness» by modern
society in the concept of J. Baudrillard.

Types of mass communications texts in the European tradition. Visual and verbal
components, structure and features of the advertising message.

What were the advertising strategies of the largest Russian manufacturers at the end of the
XIX — beginning of the XX centuries? What positions of these strategies remain relevant
today? Classification of advertising strategies and factors for their selection.
Classification of advertising campaigns and advertising strategies of Russian
manufacturers. Changing advertising at the stage of transition from trade advertising to
advertising «from the manufacturer».

What are the features of the emergence of advertising in the USA? What is the role of
periodicals and journalism in the development of advertising? Analyze the history of the
emergence of the largest transnational corporations from the point of view of their
advertising support?

How does scientific and technological progress affect advertising? How does the choice of
advertising media affect the style and content of the advertising message? How is the
relationship between the type of advertising and the selected media plan and the target
audience of the product achieved?

What innovations did radio and television bring to mass communications in the XX
century? How are media carriers fundamentally different? What media are most effective
in PR activities?

What discoveries in the field of trade advertising and trade organization did American
entrepreneurs make in the twentieth century? Serial advertising campaigns: from «success
stories» to successful advertising.



21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

27

Describe the school of American advertising by R. Reeves. Give specific examples of
advertising campaigns in this style.

Describe the school of American advertising by D. Ogilvy. Give specific examples of
advertising campaigns in this style.

Describe the school of American advertising by J. Gribbin. Give specific examples of
advertising campaigns in this style.

Who and when was the AIDA formula invented? What does it measure? How is consumer
behavior considered in the American advertising tradition?

How are «stars» and celebrities used in mass communications? Which American
advertising characters were the most successful? What is the phenomenon of A. Neumann?
How is media planning carried out for «serial» advertising? Give examples. Features of
«total» advertising of American manufacturers.

Direct-mail and mailing of advertising products: tradition and modern experience. Methods
for measuring the effectiveness of this type of communication in the format of the
«consumers cluby strategy.

Formation of modern advertising corporations at the beginning of the twentieth century.
Types and purpose of different advertising agencies.

Participants in the communication process, the problem and ways to «harmonize» their
interests. Social role and social responsibility of advertising.

The influence of world globalization on the style and content of modern mass
communications.

5.3.3. Approximate topics of creative independent work

format.

9]

PR

9.
10.
11

Assignment: independently prepare a short message with a presentation in Power Point

«Screams» of a medieval trading city (Paris, London, Rome, St. Petersburg - to choose
from)

Theophrastus Renaudo and the beginning of advertising activities in France.

The role of the press in the development of advertising and mass communications in
modern times.

«The bitten apple» as a typical history of the formation of a trademark in the twentieth
century («Apple»).

The problem of «scary» advertising on television in the second half of the twentieth
century.

Transformation of advertising «Si quis» in Europe of the XIX century.

Fair and exhibition as an advertising territory.

Radio advertising in the system of mass communications, the specifics of its impact.
Advertising sign in modern art. Master of Graphic Advertising of the XX century.
Historical and systemic analysis of any advertising campaign.

. Selection and systematization of advertising materials from the Internet.
12.

Historical images in modern domestic advertising.

5.3.4. Approximate topics of projects (abstracts) on modern advertising with disclosure of
the topic in a historical context.

l.

W

Development of advertising in the market of tourism products and services (using the
example of a specific product or company).

The current state of the advertising market in Russia.

Advertising as a complex of marketing communications.

Modern types, means, forms and methods of advertising activities.
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5. «Direct marketing» and its importance in modern advertising activities in the field of
tourism.

6. «Public relations» as creating a background for promoting a product to the market.

7. The connection between advertising activities and the product life cycle (using the example
of the market for a specific product).

8. The impact of radical changes in the market environment on the advertising activities of
companies.

9. Strategy for selecting means of distributing advertising information, considering their
advertising potential.

10. Image theory and its role in the development of modern advertising products.

11. Use of a unique selling proposition (USP) in the creation of advertising products in the
field of service.

12. Brand positioning strategies and its role in advertising.

13. Peculiarities of perception of advertising information by target audiences.

14. The role of signs, symbols and myths in advertising.

15. Trademarks, their functions and classification.

16. Approaches to organizing the work of advertising agencies.

17. Regulation of advertising activities in modern Russia.

6. YueOHO-MeTOAUYecKOe U MH(OPMAIIMOHHOE o0ecriedeHne TUCIUNIHMHBI

6.1. CHUCOK UCTOYHUKOB U JINTEPATYPbI

Hemounuku:
OcHognvie:

1. YuénoBa, B.B. Crapsix H.B. Hcropus peknambl: yuyeOHHMK Il CTYJIEHTOB BY30B,
oOyuaromuxcst 1o  crneuuanbHocTsM  «KypHanuctuka», «Pexnama», «CBsizu ¢
oOmecTBeHHOCTHIO» / B.B. Yuénosa, H.B. Ctapsix. — 3-e u3a., nepepab. u non. — Mocksa
: JOHUTU-AAHA, 2017. — 495 c. - ISBN 978-5-238-01462-3. - Pexum nocryna:
http://znanium.com/catalog/product/1025592

2. IecraxoB FO.A. Ucrtopus pexnamsl: YueoHoe nmocobue / [llectakos 10.A., - M.: U1l PUOP,
HUILl UH®PA-M, 2016. - 259 c.: 60x90 1/16. - (Boicuiee obpazoBanue: bakxanaBpuar)
(ITepernér) ISBN 978-5-369-01496-7 - Pexxum JOCTYTIA:
http://znanium.com/catalog/product/534016

3. CasenbeBa, O. O. BceoOmas ucropus pexiiaMol : yaeoHuk 1jst 6akanaBpoB/ O. O. CapenbeBa,
H. B. TpyGuukoBa. — Mocksa : M3narenbcko-Toproas kopnopanus «/lamkos u K%, 2019.
- 452 c. - [ISBN 978-5-394-03119-9. - Tekct : osnekrponHsidi. - URL:
https://new.znanium.com/catalog/product/1081671

4. Tpywmuna, JI. E. Micropus oredecTBeHHOH U 3apy0OekHOM pexyiambl: YueoHuk / Tpymnna JILE.
- Mockaa :[lamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - TekcT : 3I€KTPOHHBIMN. -
URL: https://new.znanium.com/catalog/product/343538

HononnumenvHuie:
5. BcemupHas uctopusi pexiamel: YaeOHoe nmocobue / Tanurent M., - 3-e u3a. - M.:AnpnuHa
[Ta6n., 2016. - 286 c.: [ISBN 978-5-9614-5787-2 - Pexum jgocryna:

http://znanium.com/catalog/product/912588

6. EscradreB B.A., ITactotuna E.D. Hcropust poccuiickoil pexiaambl. COBpeMEHHBINH NEpUO:
YuebHoe nocobue / Ecradpper B.A., [lactotuna E.O., - 2-e 3. - M.:[lamkoB u K, 2017. -
872 c. ISBN 978-5-394-02686-7 - Pexum JocTymna:
http://znanium.com/catalog/product/935847

Jlumepamypa:
OcHosHas:


http://znanium.com/catalog/product/1025592
http://znanium.com/catalog/product/534016
https://new.znanium.com/catalog/product/1081671
https://new.znanium.com/catalog/product/343538
http://znanium.com/catalog/product/912588
http://znanium.com/catalog/product/935847
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1. bepesosas JI.I'. UcTopust MUPOBO pEeKJIaMBbl, HJIA CTAPUHHBIE PEIENTHI «OECIIIIaATHOTO ChIPay.
M., 2008. — 671 c.

2. Yuenona B.B. Pexnama u maccoBas kyibpTypa: Ciyxanka uiu rocnoxa? M., 2008. C. 3652,
82—173, 194-224.

JlononnumenvHas:
3. byxrepeBa O.C. Comuoiiorus pekiiaMbl B COLIMOKYJIBTYPHOM cepBHce: Y4ueOHoe mocodue. M.,
2011.—128 c. Pexxum nocryma: http://znanium.com/catalog/product/202918
4. 3Bepesa B.B. Tenepexnama u tenecepuan // HenpukocHoBennsii 3amac. 2003. Ne 6 (32).
[Tomos FO. Teodpact Perono — ocHoBarenb GppaHiry3ckoi sxypHanuctuku// Bectauk MI'Y.
Cepust «xypHacTuka». 1978. Ne 4

9]

6.2. Ilepedenn pecypcoB HHPOPMAIIMOHHO-TEICKOMMYHUKAIIMOHHOM ceTH «IHTepHeT».

Hanmonanenas snextponnas oubnmorexka (HOb) www.rusneb.ru
ELibrary.ru Hayuynas snextponHas 6ubanoreka www.elibrary.ru
OnexrponHas 6ubnmoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3. TIpodeccuonanbHbie 6a3bl JaHHBIX U HH()OPMAIIMOHHO-CIIPABOYHBIE CHCTEMBI
Joctyn k mpodeccruoHanbHbIM 0a3am naHHbIX: https:/liber.rsuh.ru/ru/bases

WNH(popMalinoOHHbIE CIIPABOYHbIE CUCTEMBI:
l. Koncynsrant [liroc
2. ["apant

7. MarepuajJbHO-TEXHMYECKOe o0ecrieyeHne M CUMILTHHbI

s obecrieueHus JUCIUAILINHEL HCIIOJIB3YETCS MaTepHhaIbHO-TEXHUYECKas Oa3za
00pa30oBaTeNbHOTO YUPEKICHHS: Y4YeOHbIE AayJuTOPUHU, OCHANIEHHBIE KOMIBIOTEPOM U
MPOEKTOPOM JIJISl IEMOHCTPALlMU YUYEeOHBIX MaTEPHUAJIOB.

CocraB MporpaMMHOT0 0OECTICUCHHUS:
1. Windows
2. Microsoft Office

8. Ofecneuenue 00pa3oBaTEIHLHOIO MpPoOLECCA JAJISA JHUI ¢ OTPAHUYEHHBIMH
BO3MOKHOCTSIMH 310POBbS1 1 HHBAJIH/I0B

B xoae peanuzanuu JUCUMIIMHBI MCHOJIB3YIOTCS CHEAYIOIIUE JIONMOJHUTENbHBIE  METO/bI
00y4eHUs1, TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH M TIPOMEKYTOUYHOM aTTeCTAIlMK O0YJYaroINUXCs B
3aBUCHUMOCTH OT UX UHIUBUAYATHHBIX OCOOEHHOCTEH:

e IS CHENBIX U CIa0OBUIAIINX:
- 1eKuuu 0OPMITSIOTCS B BHJIE JICKTPOHHOTO JJOKYMEHTA, JOCTYITHOTO C TTIOMOIIbIO KOMIIBIOTEpa
CO CIEIUATM3UPOBAHHBIM MTPOTPAMMHBIM 00ECTICUeHUEM;
- INCBMCHHBIC 3a1aHUA BBIIIOJIHAKOTCA HaA KOMHI)IOTepe CcO CHeHI/IaJ'II/ISI/IPOBaHHI)IM HpOFpaMMHI)IM
obecrneueHneM, WM MOTYT ObITh 3aMEHEHBI YCTHBIM OTBETOM;
- obecrnieunBaeTCsl MHIUBUIyIbHOE paBHOMEPHOE ocBerieHne He meHee 300 Jrokc;
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- JUIs1 BBIITOJIHEHMS 3a/1aHUS ITPU HEOOXOMMOCTH NPEIOCTABIISIETCS yBEINYHUBAIOLIEE YCTPOUCTBO;
BO3MOYKHO TaK)K€ UCIIOJIb30BaHUE COOCTBEHHBIX YBEIHMUNBAIOIINX YCTPOUCTB;
- IUCbMEHHBIE 3aJJaHUs O(DOPMIIIOTCS yBEIMYEHHBIM HIPUPTOM;
- 9K3aMEH U 3a4€T MPOBOAATCSA B YCTHOH (pOpMe HMIIM BBIOJHSIOTCS B MHCbMEHHOW (hopme Ha
KOMIIBIOTEPE.

® Ui IIIYXHUX U cIa00CTBIIIAIHX:
- Jekuuu OoQOpMIISIIOTCS B BMJE 3JEKTPOHHOIO JOKyMEHTa, JHMOO IpeaocTaBiIseTcs
3BYKOYCWJIMBAIOIIAs allllapaTypa MHAUBUAYAIbHOIO II0JIb30BAaHUS;
- IUCbMEHHBIE 3aJJaHUs BBIIIOJIHAIOTCS Ha KOMIIBIOTEPE B TUCbMEHHOM (hopMe;
- 9K3aMEH U 3a4€T MPOBOJATCS B MUCbMEHHOHN (hopMe Ha KOMIIBIOTEPE; BO3MOXKHO MPOBE/ICHHE B
(bopme TecTUpOBaHUS.

e JUIs JIUL C HAPYLIEHUSIMH OIIOPHO-/IBUI'ATEIBHOTO alapaTa:
- JIEKIMU 0(OPMIISIOTCS B BUJIE SJICKTPOHHOTO JJOKYMEHTA, JOCTYITHOTO C IOMOIIBIO0 KOMITBIOTEpA
CO CHELMATU3UPOBAHHBIM IPOrPAMMHBIM 00€CIIEUCHUEM;
- IMCbMEHHBIE 3a/IaHUs BBIMOJIHIIOTCS HAa KOMITBIOTEPE CO CHEHATN3UPOBAHHBIM IPOIPAMMHBIM
obecreyeHneM;
- 9K3aMEH M 3a4€T MPOBOAATCSA B YCTHOH (pOpMe HMIIM BBIIIOJTHSIOTCS B MHCbMEHHOW (hopMme Ha
KOMITBIOTEPE.
[Tpu HEOOXOIMMOCTH TIPeTyCMaTPUBACTCS YBEIIMYCHNE BPEMEHH ISl IOJrOTOBKH OTBETA.
[Tponienypa npoBeneHHs MPOMEKYTOUHOM aTTecTalMM i O0y4aroIMXCs yCTaHaBJIMBAeTCA C
y4€TOM HMX MHAMBHIYaJIbHBIX NCUXo(pu3nueckux ocoOeHHocTel. IIpomexyTounas arrecranus
MOYET IIPOBOJIUTHCS B HECKOJIBKO ITAIOB.
[Ipu mnpoBeneHUU MPOLEAYPbl OLEHUBAHUS PpE3YyJIbTaTOB OOYYEHHUs IPeyCMAaTPUBAETCS
UCIOJIb30BAaHUE TEXHUYECKUX CPEJICTB, HEOOXOAMMBIX B CBA3M C HMHIUBUAYAJIbHBIMU
0CO0EHHOCTSIMH 00yUaIOMIUXCSL. DTH CPEACTBA MOTYT OBITh TPEOCTABICHBI YHUBEPCUTETOM, HITH
MOTYT MCII0JIb30BaThCsl COOCTBEHHbBIE TEXHUYECKHE CPECTBA.
[TpoBeneHune nponenypbl OLIEHUBAHUS PE3YJIbTaTOB O0yUEHUs JOMYCKAETCsl C MCIOIb30BaHUEM
JUCTAHIIMOHHBIX 00pPa30BaTENIbHBIX TEXHOIOTUH.
ObecnieunBaeTcss 10OCTyll K HUH(GOPMAlMOHHBIM M OMOIMOrpapuueckuM pecypcaMm B CETH
WuTepHeT Ui Kaxkaoro oOydaromierocs B ¢opmax, aJalTHPOBAHHBIX K OrPaHUYEHUSIM HX
3/10pOBbS U BOCTIPUATHUS HHPOPMAIUH:

®  JUIS CJEMNBIX U CIIA00BUISIINX
- B IEYaTHON (pOopMe yBETMUEHHBIM HIPUPTOM;
- B (hopme 31eKTPOHHOTO TOKYMEHTA;
- B hopme aynuodaiina.

e Ui TIIYXMX M CIa0OCHbIIAIINX:
- B Ie4aTHoM (opme;
- B (hOopMe 3JIEKTPOHHOTO JOKYMEHTA.

e Ui 00yYaroIuXcs ¢ HAPYLUICHUIMHU OMOPHO-ABUraTeIbHOIO arnmapara:
- B Ie4aTHo# (opme;
- B (hOpMe IIEKTPOHHOTO JOKYMEHTA;
- B (popme ayauodaiina.

VY4eOHble ayAUTOPUU /TSl BCEX BUAOB KOHTAKTHOM U CAaMOCTOSTEIbHOM paboThl, HayuHast
O0uOIMoTeKa W MHBbIE NOMEUICHUs NIl O0y4YeHHUs! OCHAIIEHBI CIelHaIbHbIM 000pyAOBaHUEM U
y4eOHBIMH MECTaMHU C TEXHUYECKMMHU CPEACTBAMHU O0YUEHUS:

® IS CJICTIBIX U CIA0OBUISIIUX:

- yCTpOICTBOM U1 ckaHupoBaHMs U uyTeHus ¢ kamepoir SARA CE;

- nuciieeM bpaiins PAC Mate 20;

- npuHTepoM bpaiinsg EmBraille ViewPlus;

® I TUIYXUX U CIa0O0CTBIMIANTNX:

- aBTOMAaTM3MPOBAHHBIM pabOYMM MECTOM s JIoeld ¢ HapylIeHHeM CiyXa H

¢J1a00CIIBIIIAIINX;
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- AKyCTHUYECKUH YCUJINTEb U KOJIOHKH;
e s O0YYAIONINXCS C HAPYIICHUSIMU OTIOPHO-ABUTaTEILHOTO anrapara:
- IEPEABUKHBIMU, PETYJIUPYEMBIMU 3proHoMudeckumu napramu CHU-1;
- KOMIIBIOTEPHON TEXHUKON CO CIIEHUAIBHBIM ITPOTPAMMHBIM 00ECIICUCHHEM.

9. MeToanueckne MaTepHaJIbl

9.1. Ilnanel cCeMMHAPCKHUX/ MPAKTUYECKUX 3aHATUN

AynuTOpHBIE 3aHATUS TPOBOIATCA B (hOpME CEMUHAPOB, MPAKTUKYMOB M KOJUIOKBHYMax
C TeéM, YTOOBI COYETaTh TEOPETUUECKUE 3HAHUS, YMEHHUE PadOTaTh € UCCIEe10BaTEIbCKON
JUTEPaTypoil U HHPOPMAITMOHHBIMU PECYPCaMU C BBIPAOOTKOM HABBIKOB MPAKTUYECKOM
JKCIIEPTU3bl PEKIAMHBIX IIPOYKTOB, UX CUCTEMAaTU3alluH, a TAK)KE IIOJATOTOBKU PEAIILHBIX
IIPOEKTOB B O0JIACTH PEKJIIAMHOTO Jefa. B Xo1e npoBeneHus: CEMUHAPCKUX U PAKTUYECKUX
3aHATHH IPOUCXOUT MPEICTABICHUE PE3YIbTaTOB CAMOCTOATENIBHOM padoThl, HOJAEP)KUBAIOTCS
TBOPYECKHE KPEATUBHBIC ITOAXOABI CTYICHTOB.

TEMATUYECKHUE PA3JIEJIBl CEMUHAPCKUX 3AHSTUN.

3anstue Ne 1. @opmupoBanue HHPPACTPYKTYPhI NOTPeOUTEIBCKOT0 poiHKa B EBpone
Bomnpocs! 11t 06cyxaeHus:
1. Tlonstue «mup EBpona» B konnenuuu ®. bponaens.
2. CoBpeMeHHbIC KOHIICTIIIUY TII00aTH3aIii U PEKIAMHBIE KOMMYHUKAIIHH.
3. B uem cocrout conuanbHas GyHKIUS PEKIaMbl?
4. Kaxkue HOBbIE TPAKTUKH IMOBCEIHEBHOCTHU MOSABWINCH B EBpoOIIe B pe3ysbTaTe peKIaMHBIX
KaMITaHUH

JIntepatypa o0s3aTesibHAsA:

1. CasenbeBa, O. O. Bceobmas ucropusi pexyiambl : y4eOHHMK ans OakamaBpo / O. O.
CagenbeBa, H. B. TpyOHukoBa. — MockBa : W3naTenbcko-ToproBas KOpIoparus
«JlamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekct : >MeKTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

2. TpymmuHna, JI. E. UcTopus oreuecTBeHHON U 3apyOekHOM pekyambl: YueOHuk / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcrt :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

3. bepesosas JI.I'. Mcropus MHpOBOW peKkiambl, U CTapUHHBIE PELENTHl U3TOTOBIICHUS
«OecmutatHoro celpa» M., 2008. Yacts 1. I'nassr 7, 8.

4. bpopnens ®@. MarepuanbpHas HUBUIU3ALIMS, SKOHOMUKA U KanuTanu3M, XV-XVIII Bs. T. 2.
Urpel oomena. M., 2007. C. 4-83, 170—- 176, 234-239, 384392, 440-460.

JlonoiHUTeIbLHAS JTATEpaTypa:

5. XantunrroH C. CronkHoBeHue nusumm3anui. M., 2005. C. 13-114.

6. Koctuna A.B. MaccoBas KynbTypa Kak (peHOMEH MOCTHH]YyCTPUAIbHOTO 0O0IIecTBa. 2-¢
u3n. M., 2005. I'nasa 1 (1, 2, 4); C. 21-63, 99-126.

7. IlaBmoBckas A. Anrnusg u anraudane. M., 2005. C. 178-237.

3ansaTue Ne 2. [Topenenne norpedurtens B Espone cepenunnl XIX - XX Beka.
Bonpocwl u 3a0anus:
1. B uem cka3bIBaeTcs BO3ACHCTBUE COLIMOKYJIBTYPHBIX (PaKTOPOB HA (POPMHUPOBAHUE
MOBEIEHUS TTOTpeOuTems?
2. Kakue METOoIMKH PEKIaMHOI0 J€J1a IO3BOJISIOT TPOBECTU TUIOJIOTHIO0 KOHCHIOMEPCKOTO
MOBEIICHUA?
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CpaBHI/ITe PA3IMYHBIC TUIIBI HOTpe6I/ITeJ'IBCKOFO IIOBEACHUSA U COOTHECUTE UX C THIIaMH
PCKIIaMHBIX TCKCTOB.

OcHoBHas iMTEpaTypa:

1.

3.

4.
5.

CagenbeBa, O. O. Bceobmas ucropus pexinamsl : yaeOHHK 11st 6akanaBpos / O. O.
CagenbeBa, H. B. Tpy6HukoBa. — MockBa : 31aTenbCKo-ToproBasi KOprnopanus
«JlamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 2JIeKTpOHHBIH. -
URL: https://new.znanium.com/catalog/product/1081671 (

Tpymuna, JI. E. UcTopus oTedecTBEHHOM U 3apyOeHOM pekiiambl: YueOHuk / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anexktpoHHsbd. - URL: https://new.znanium.com/catalog/product/343538

bepesosas JI.I'. McTopuss MUpOBOM peKiambl, U CTAPUHHBIE PELENThI U3TOTOBICHUS
«6ecrmatHoro ceipa» M., 2008. Yacts 1. ['maBsr 6.

Jumpuu T. TloBcenneBHast )u3Hb BUKTOpHaHCKOM AHrmuu. M., 2007. C. 17-25, 264-282
Banwmerin O. Jlenau: mopaa, murepartypa, CTuiib xu3Hu. M., 2006. C. 13-36, 52-67, 169—
229.

JlonoIHUTeIbHAS JJUTepaTypa:

6.

7.

Russian Consumer Study: 'naBer u3 kauru // Uanycrpus pexiamsr. 2003. Ne 18, 19, 20,
21, 22.

Tunu M.-K., Boagunbapeep M. DieKTpoHHAS] KOMMEPIIUS ¥ TOPTOBBIN IISHTP:
CpaBHUTEILHBIN aHAJIM3 ONbITa MOKyMaTelel / MaccoBas KynbTypa: CoBpeMeHHbIE
3anagHelie uccaenosanus: CO. crareii. M., 2005. C. 114-132.

3austue Ne 3. dakTopbl pbIHKA U cTAHOBJIeHUs pekyiamMbl B Poccnu XIX Beka
Bonpocwt ons oocyscoenus:

1.
2.
3.

Kakwue ¢pakrops! obecrieursin GopMHpPOBaHUE PHIHOYHON HHPpACTPYKTYphI B Poccun?
Kakoga crieru¢uka BOSHUKHOBEHHS U AE€ATEIbHOCTH POCCUNCKUX MpeaIpuHIMAaTeNnen?
B uem cocTosiiin ocoOeHHOCTH HAMMUHTa U OpeHauHTa B Poccumn?

OcHoBHas1 JIUTEpaTypa:

1.

6.

CagenbeBa, O. O. BceeoOmiass ucropusi pexiaMel : ydeOHUK ans GakanaBpoB / O. O.
CapenveBa, H. B. TpyOnuxoBa. — MockBa : M3garenbcko-ToproBasi KOpHoOparus
«amxoB u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekcr : 2n€KTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

Tpymuna, JI. E. Mctopus oreuecTBeHHON U 3apyOekHON peknamMbl: YueOHuk / TpymunHa
JLE. - Mocksa :JlamkoB m K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texkcr :
anekTpoHHbIH. - URL: https://new.znanium.com/catalog/product/343538

bepesoBas JI.I'. HMcropuss MHUpOBOM pEKIaMbl, U CTaPUHHBIE PELENTHl HW3TOTOBICHUS
«becmutatHoro ceipa» M., 2008. Yacts 2. 'maBsr 3,4.

byrenko B.A. Kpatkuit ouepk ncropuu pycckoit Toprosnu // I'epmec: C6. crareit. CII6.,
1994. C. 289-343.

Vyenosa B.B., Crapsix H.B. Hctopus pexnampl: Y4eOHUK Ui CTYJE€HTOB BY30B. M.,
2008. C. 315—-333, 373-381.

Pexnama: kynbTypHbIi KOHTEKCT. M., 2004. C. 11-34, 67-110, 123-174.

JlonosiHuTEIbHAS JIUTEPATypa:

1.

2.

Pexnampl, BeIBeckH, adumm// MockoBckuii apxuB: McToOpuKo-KpaeBeayecKuil albMaHax.
M., 1996. Boim. 2-ii: Bropas nonosuna XIX — Hau. XX B. M., 2000. — 146 c.

Toprosas pexnama u ynakoBka B Poccun XIX—XX BB.: 13 poHI0B HCTOPUIECKOTO My3€sl.
M.: 1993. - 63 c.
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3ansaTne Ne 4. BuszyanbHas pexiama B Poccun
Bonpocul onsa 0bcyacoenus:
1. Kakoii xapakTep Hocuia B Poccun BusyaiibHasi pexjiama?
2. Kakue pa3HOBHJHOCTU peKjamMHOro miakara, POS-marepuanoB U yNnakoBKH CIOXKWINCH B
Poccun?
3. Brigenure nepcoHakel U CHOXKETHI pOCCUMCKON pekaMbl Hayana XX Beka.

Tema ons npezenmayuu:
Xy[0KHUKHU PEeKJIaMbl U PEKJIaMHbIE BBICTABKH B Havasie XX Beka.

Hcmounuku obazamenvHule:

1. CasembeBa, O. O. Bceobmasi ucropus pekiambl . ydeOHUK s OakanaBpoB / O. O.
CaBennbeBa, H. B. TpyOnukoBa. — MockBa : H3marenbCKo-TOproBas KOPIOpaIus
«JdamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - Texct : anekTpoHHblid. - URL:
https://new.znanium.com/catalog/product/1081671

2. Tpymmna, JI. E. UcTopust oTeuecTBeHHOM 1 3apyOekHOM pexinaMbl: YueOouuk / Tpymmaa
JLE. - MockBa :JamxkoB u K, 2018. - 248 c.. ISBN 978-5-394-01087-3. - Tekct :
ueKTpoHHBIN. - URL: https://new.znanium.com/catalog/product/

3. bepeszosas JI.I'. Uctopusi MUpOBOI pekiiamMbl, UM CTAapUHHBIC PEUENThl U3TOTOBJICHUS
«OecmutatHoro ceipa» M., 2008. Yacts 2. I'naBsl 5,6.

4. Pexnawmbl, BeiBeckH, apuin// MockoBckuil apxuB: McTopuko-KpaeBequecKil albMaHax.
M., 1996. — 146 c. Bpin. 2-ii: Bropas nosnosuna XIX — nau. XX B. M., 2000. — 56 c.

5. Pycckmii mmakat. XX Bek. llleaeBpol: MOJUTHYECKUMA, PEKIAMHBIN, 3PEIMIIHBINA/ COCT.
A.E. CHorikos, I1.A. CronkoB, A.®. lknspyk. Kot ABt. Poc. T'oc. 6-ka. M.: Konrakr-
KyabeTypa, 2000. — 116 c.

6. Canvnuxosa E.B. Ocretnka pexiambl. KynbTypHble kopHU U JedTMoTuBbl. M., 2001.
CII6., 2002-2003. C. 170-270.

7. YBnekarenabHbIH MUpP MOCKOBCKOH pekiambl XIX — Hagana XX B. Anp6oM. M., 1996. —
74 c.

3anaTue S. Aguma u mnakar B Poccnn
3aoanue:
1. CocTaBuTh GaHK HMEH aBTOPOB PEKJIaMHON a(UIlU U IIIaKaTa.
2. Beizenuts cneunuky TeatpanbHON aduIIM U KUHOA(DUIIIH.
3. Ilpoananu3upoBaThb KOMMEPUYECKYIO U KYJIbTYPHYIO COCTABIAIONIYIO Art-peKaambl

Bonpocwl 015 66160006 no npezeHmayuu:
1. B uem s dexTuBHOCTH Art-pekiambl U B UeM €€ ci1abocTh?
2. Kaxosa cneunduka Art-pexnamsl B Poccun?
3. KakoBa TemaTuka pekjJaMHBIX IJIAKaTOB U adui?

Tema Ons 0ononrnumenbHo20 cOOOWeHUs:
B uem cocrosina cnenuduka KUHOIUIAKaTa U TeaTpaibHON aduim?

OcHoBHas iMTEpaTypa:

1. CasenbeBa, O. O. BceoOmiast ncropusi pexiiamsl : yaeOHUK s 6akanaBpos / O. O.
CagenbeBa, H. B. Tpy6HukoBa. — MockBa : 31aTenbcko-ToproBasi KOprnopanus
«JlamkoB u K°», 2019. - 452 c¢. - ISBN 978-5-394-03119-9. - TekcT : 2JIeKTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/1081671

2. TpymmuHna, JI. E. UcTopus oredecTBeHHOH U 3apyOekHOM pekiambl: Y4yeOHuk / TpymHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - TekcrT :
anexktpoHHbA. - URL: https://new.znanium.com/catalog/product/343538
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bepeszosas JI.I'. ctopus MUPOBOI peKIaMbl, UM CTAPUHHBIE PELIENTHI H3rOTOBJICHUS
«OecmutatHoro ceipa» M., 2008. Yacts 2. I'naBsl 5,6.

Apocanos H.I1., ITupocosa T.A. Victopus oTedecTBeHHOM peknambl (I"anmepest pekiaMHoM
KJ1accukm). Xapoekos, 2004. C. 157-172, 255-299.

Pycckmit makar. XX Bek. IlleaeBpsl: MOJUTHYECKHUM, PEKIAMHBIN, 3PEMINHBINA/ COCT.
A.E. CHornikos, I1.A. Cronkos, A.®. llIknsapyk. M., 2000. — 116 c.

600: HlectbcoT murakaToB /coct. CHonkoB A.E., CHonkoB I1.A., HIkmsapyk A.D. M.,
2004. C. 7-25.

bepezosas JII'. «Benukuii HeMoii» B 3epkaje pexiambl Hadaia XX Beka // BecTHuk
UCTOpUH, TUTEpaTyphl, uckyccrsa. T. IV. M., 2007. C. 325-338.

3ansaTue Ne 6 CoBerckas pekjiama

Bonpocwt ons obcyscoenus:
1. B 4eM cocTOMT TUCKYCCUOHHOCTb ITOHSTHS «COBETCKAs peKjiaMay?
2. Kakue Tpaauiuu poCcCHICKON peKIaMbl COXPaHUINCh B COBETCKOE BpeMs?
3. JlaiiTe xapakTepUCTUKY PEKIaMHOTO CTHISI MoccenbIipoma.

Tema 0151 00NOIHUMENbHO20 COOOUEHUSL!

1.
2.
3.

4

“

B. MasikoBckuii u A. PogueHko — co3aaTenu «MOCCENBIIPOMOBCKOTO CTHIISDY PEKIIAMBI.
Hemounuku:

600: Iectbcot mnakaroB /cocT. CHonkoB A.E., CromnkoB [1.A., [lknapyk A.D. M.,
2004. C. 25-127.

Jlumepamypa obs3amenvhas:

Tpymuna, JI. E. Mctopust oredecTBEHHOH 1 3apyOekHO peknambl. Y4ueOnuk / Tpymmaa
JLE. - Mocksa :[amkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr -
ueKTpoHHBIN. - URL: https://new.znanium.com/catalog/product/343538

CagenbeBa, O. O. Beceobiast uctopus pekiiamsl - yueOHuk ams 6akanaspos / O. O.
CasenbeBa, H. B. Tpy6HukoBa. — Mocksa : M3gatenbcko-Topronasi Kopropanus
«amkoB u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - TeKcT : 31€KTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

Yuenosa B.B. Vctopus oredecTBeHHOH pekiamel. 1917-1990 M., 2004. C. 33—-137, 162—-
198.

Canvruxosa E.B. Ocrernka peknamsl. KynbTypHble KopHU 1 aeiitmoTuBbl. M., 2001. C.
172-205.

3ansaTue Ne 7. Hocurtenn BU3yajibHON peKjIaMbl

Dopma npoeedenus: NPaAKMUKyM ¢ NpeocmagieHuem coOCMEEHHbIX Npe3eHmayull no euoam
PEKNAMHBIX HOCUMeENel.:

1.
. OaHHEpBI

. «IIPEIMETHBIE» HOCUTENN
. POS — B mecTe npogax.

. BUTpUHA

. BBIBECKA

. TIaKar

. INCTOBKA

03N L KW

TCIJICBU3UOHHBIC POJIMKU

Obwas npobrema 0nsi 06CYyHcOeHus:
KakoBa 3)eKTHBHOCTh PA3NIUYHBIX HOCHTENEH PEKJIaMbl IO OTHOIICHHIO K PEKIaMHPyEeMOMY
toBapy? OIeHUTE CHIBHBIE M CJIa0ble CTOPOHBI KaXI0ro Hocutens. Kak coueraroTcs Mexmy
co00i1 pa3nTUYHbIE BUIBI HOCUTENEH?
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Bonpoc ons umoeosozo obcyacoenus:
MOHSITHE «MeINa-TUTAHUPOBAHUEY.

OcHoBHas Jurepartypa AJd NoATr0TOBKHA COOﬁIIIeHI/Iﬁ Hu npe3eHTaunif1:

1.

(O8]

12.

CasenbeBa, O. O. BceoOmas ucropus pekiambl : y4eOHHMK misa OakanaBpo / O. O.
CasenbeBa, H. B. TpyOnukoBa. — MockBa : W3maTenbCKo-TOproBast KOPIOpAIys
«JlamkoB u K°», 2019. - 452 c¢. - ISBN 978-5-394-03119-9. - Tekcr : 371€KTpOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

Tpymuna, JI. E. McTopus oTeuecTBeHHON 1 3apy0exHOM pekiaambl: YueOnuk / TpymmHa
JLE. - Mocksa :JlamxoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anexktpoHHsbd. - URL: https://new.znanium.com/catalog/product/343538

Ocunsu /{. Orunsu o pexname. M., 2003. C. 107-122,

Pexmampl, BeiBecku, adumin// MockoBckuii apxuB: McTOpUKO-KpaeBeTUSCKUN albMaHaX.
M., 1996. Boin. 2-i1: Bropas nonosuna XIX — Hau. XX B. M., 2000. — 146 c.
VBiekarelbHbII MUP MOCKOBCKOM pekiaMbl koHIIa XIX — nayana XX B. M., 1996. — 74
c.

Xonkunc K. Mos xu3Hb B pekiame / niep. ¢ anri. M., 2008. C. 150-180.

Jlumepamypa 0151 n0020mMo6KU cO0OWeHUl U Npe3eHMAaYUL:

3eepesa B.B. Tenepexnama u tenecepuan // HempukocnoBeHHsli 3amac. 2003. Ne 6 (32)

Konomuey B. Poccuiickoe TeNneBUACHHE — PEKIAMOHOCHTENH //PeKkilaMHbIe TEXHOIOTHH.
2004. No5. C. 15-18.

. Tenepexnama // UckycctBo kuHO. 2004. Ne 7
. Xauin T. Bece 00 yrakoBke: DBOJIONHUS U CEKPEThI KOPOOOK, OYTHIIOK, KOHCEPBHBIX OAHOK

u Trooukos. CII6., 1997. C. 89-178.
HIvum b., Cumoncon A. Dcretuka MapketuHra: CTpareruss MEHEIKMEHTa, CO3JaHue
OpoaHna u umupka komnanuu. M., 2005. C. 347-373.

3austue Ne 8. CMU u neuaTHas pekjaama
Dopma npogedeHus: NPAKMUKYM ¢ NpeocmasieHueM cOOCMBEHHbIX Npe3eHmayutl no euddm
DEKNAMHBIX HOCUMENel:

PN R

CHelHalbHbIe PEKJIaMHbBIE Ta3€Thl U KYPHAIbI
MacCOBBIE TIOMYJISIPHBIC TA3€THI U )KYPHAJIBI
npodeccuoHanbHbIe U3IaHUS.

«TTIaMYyPHBIE» U3JaHUS.

JINCTOBKHU

HACTEHHBIE OOBIBIEHUS

Priduct Placement

Event-pexmama

Obwas npobrema 0nsi 06CYyHcOeHus:

KakoBa 3)eKTHBHOCTh PA3IUYHBIX HOCHTENEH PEKJIaMbl IO OTHOIICHHIO K PEKIAMHPYyEeMOMY
ToBapy? OIIEHHUTE CHIIbHBIC U ClIa0bIe CTOPOHBI KKI0T0 HocHTeNs. Kak coderaeTcst THIT U3IaHus
U pa3Mmeniaemasi B Hem pekiiama? [ToHsATHE «peKITaMHBIN TEKCTY.

OcHoBHast IMTEPATYpa AJIsl NOATOTOBKH COOOIICHUI 1 Npe3eHTAlM:

l.

CasenneBa, O. O. Bceobmas ucropust pekiambl : ydeOHuK mis Oakanaspo / O. O.
CagenbeBa, H. B. TpyOnukoBa. — MockBa : W3naTenbcko-ToproBas KOpIoparus
«JlamkoB u K°», 2019. - 452 c¢. - ISBN 978-5-394-03119-9. - Tekct : 371€KTpOHHBIU. -
URL: https://new.znanium.com/catalog/product/1081671

Tpymmuna, JI. E. Ucropus oTedecTBeHHOU U 3apyOexHOM pexinaMbl: YueOHuk / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anexktpoHHbA. - URL: https://new.znanium.com/catalog/product/343538
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Orunsu J[. Orunsu o pexname. M., 2003. C. 73-106, 152-159.

Xomnkune K. Mos xxu3nb B pexiame / mep. ¢ aarit. M., 2008. C. 141-149.

Jlutepatypa a5 HOATOTOBKU COOOIIEHUN U MPE3eHTAIHI:

Hpro XK.-M. Jlomas crepeorumnsl: Pexinama, pazpymaromiast odmenpunstoe. M.: CIIb: H.

Hogsropona..., 2003. C.37-113, 241-253.

7. WzmaiinoBa M. [Ipecca Besikast HyskHa, pecca Beskast BakHa //Mumyctpus peknamsl. 2001.
Ne2. C. 18-21.

8. Keitmz [Ix. JIroboBs k Oymare // Uaayctpus pekinamer. 2003. Ne 19. C. 48-51.

9. onosHUTENbHAS JIUTEpATYypa

10. BioBun A.A. CMU Poccun: aynuropus u pexiiama. M., 2000.

11. BanoBa K.A. Kommpaiitunar. CekpeTsl cocTaBienus pekinamMabix 1 PR-tekctos M. ; CII6.,
2006.

12. Ummmueunkas U. Kpeatus B pexiame. M., 2002. C. 7-122.

13. Yepenuuuenko T. Poccusa 90-x B cioraHax, peWTHHIax, UMHIKaX: AKTyaJabHbIN

JIEKCUKOH. M., 1999,

SIS S

3ansTue Ne 9. PexjiaMHbIe CTPATEIMU M PEeKJIAMHAasi KAMIIAHUSA
Bonpocul ons 06cyacoenus u pegpepuposanusi:
1. Kakue ¢akTopbl yYUTHIBAIOTCA MPH INIAHUPOBAHUU PEKIIAMHOM KaMIaHuu?
2. TlpoaHanm3upyiTe alropuT™, CpeACTBa U PE3yIbTAThl 3HAMEHHUTHIX PEKIIAMHBIX
kommnanuii B CILIA u B Poccun.

Tucvmennoe 3a0anue:

Vkaoicume 6uovl pexnamuvl 6 coomeemcmeuu ¢ RPUHYUNAMU KIACCUPUKAYUU:
A) 110 KaHaIy pacupoCTpaHEeHuUs

b) o Tepputopuu pazmemieHus

B) no uensm BozneiictBus

Oos3aTesbHAs JIMTEpaTypa:

1. CasenbeBa, O. O. Bceobmas ucropusi pexyiambl : y4eOHHMK ans OakamaBpo / O. O.
CagenbeBa, H. B. TpyOnHukoBa. — MockBa : W3naTenbcko-ToproBast KOpIoparus
«amxoB u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 31€KTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/1081671

2. TpymmuHna, JI. E. UcTopus oreuecTBeHHON U 3apyOekHOM pekyambl: YueOHuk / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

3. Oruuswu . Orunsu o pexname. M., 2003. C. 107-133, 160—-178.
4. Xomnkuac K. Most sxxu3ub B pekname / iep. ¢ aurit. M., 2008. C. 141-181;
5. Caiit «Pexsama B cpeficTBax MaccoBoit nHpopmanun» — Pexxum noctyna: http://www.rek-

smi.pu.ru/
6. Kotnep @. OcHoBbl MapkeTunra. M., 1995. C. 284-292, 442-467.

3anaTue Ne 10. PexkinamHble cTpaTernu W peK/JaMHasi KamnaHus. TexHomormueckue
OTKPBITHS U peKjIaMa

Bonpocwt ona npesenmayuii:
1. Kakyo poib B pekiiaMme UrparloT TEXHUYECKHE N300peTeHus?
2. Yewm ornmuaercst IHTEpHET OT APyTMX HOCUTENEW peKJIaMbl?
3. B uem cocrout crneunpuka noTpedUTENbCKON KOMMYHHUKAIIMK TOKynartens u MHrepHer-
MarasuHa?

Jlumepamypa obszamenvHas:


http://www.rek-smi.pu.ru/
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37

1. CasenbeBa, O. O. BceoOmas ucropusi pexiambl . ydeOHUK 11s1 OakanmaBpoB / O. O.
CasenveBa, H. B. TpyOnukoBa. — MockBa : H3aarenbcko-ToproBasi KOpHoOpaius
«JlamkoB u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekcr : 25eKTpoHHbIN. - URL:
https://new.znanium.com/catalog/product/1081671

2. Tpymmuna, JI. E. McTtopust oTeuecTBEHHOHN U 3apyOeKHOU pekyiaMbl. YueOHuk / Tpymmna
JLE. - Mocksa .JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcrt :
3JEKTpOHHBIN. - URL: https://new.znanium.com/catalog/product/343538

3. Tuw M-K., Boagunbapeep M.  DIeKTpoHHAas KOMMEPILHUS H TOPTOBBIA IICHTP:
CpPaBHMUTEJBHBIN aHANNU3 Mokynareneit // MaccoBas KynbTypa: COBpeMEHHbIE 3amaJHbIe
ucciaenosanus. M., 2005. C. 114-133.

4. Tpunocmadghgh JI. «PeanibHOE TENEBUICHNE» U TOJUTHKA COIMAIBHOTO KOHTpos // Tam
xe. C. 76-90.

5. UImum b., Cumoncorn A. Dcreruka mapkerunra: CTpaTerus MEHEIKMEHTa, CO3/IaHue
OpaHna u umupka komnanuu. M., 2005. C. 374-394

3aganue 11. OnbIT 1 TPaAuIMHU pekjaaMHbIX areHTcTB B CIITA

OcHOBHBIE BONIPOCHI:

HccnenoBarenbCckuil EpUOT B CTAHOBIEHUN PEKIAMHOIO Jiejla B AMEpUKe
[ITxona A. Jlackepa, K. Xonkunca u K. Xonkunca

®opmyna YTII Poccepa Pussa

Pexnamuas mkona J{.Orunsu

Jxopmx 'pruOOUH U «0oueIOBEYHBAHKE) PEKIIAMBbI

Nk v

Oo0si3aTesibHAA JTUTEpPaTYpa:

1. CasenbeBa, O. O. BceoOmast ucropusi pexiambl : yueOHUK s OakamaspoB / O. O.
CapenbeBa, H. B. TpybnukoBa. — MockBa : HM3garenbcko-ToproBasi KOpHOpalus
«JlamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekct : 3MeKTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

2. TpymmuHna, JI. E. UcTopus oreuecTBeHHON U 3apyOekHOM pekyiambl: YueOHuk / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

3. bepesosas JI.I'. Mctopuss MUpPOBOM peKiIaMbl, UM CTapUHHBIE PELENTHI U3TOTOBIEHUS
«becmatHoro ceipa»y M., 2008. Yacts 4. ['maBsi 5,6, 7.

JlonoTHUTeIbHAS JTATEpaTypa:
4. QOecuneu /]. Ormisu o pexiame. M., 2003. C. 107-133, 160-178.
5. Xonxunc K. Mos xu3Hb B pekiame / iiep. ¢ auri. M., 2008. C. 141-181;

9.2. MeTtoaudyeckue PCKOMCEHAAHUHU 110 MTOATOTOBKE MNCbMCHHBIX pa60T

Jns HanmucaHMs KypcoBBIX pabOT cocTaBjieHa OTHAelIbHAas MporpaMma ¢ TOAPOOHBIMU
PEKOMEH/IaIUAM T10 TIOATOTOBKE, COJIEPKAHUIO U 0(hOPMIICHHUIO KypCOBON pabOTHI.

9.3. MHbIe maTepransl

MeToanuyeckue peKOMEHIAIUM 110 OPraHU3alUN CAMOCTOSATE/IbHO PadoThl CTYIEHTOB

[IpuBeneHHbIE TUTAHBI CEMUHAPCKHUX 3aHATHH 0003HAYEHBI TaK IO HEKOTOPOW MEPHI YCIOBHO;
BCE MPUBEJCHHBIC HIDKE 3aJaHMs MPEANONaraloT O0OCYXACHHE B TPAAUIIMOHHOW CEMUHApPCKOU
dbopme, Ha KOJUIOKBUYMax U B opMe nuajora ¢ mpemnoaaBareneM. OCHOBHAS 1EJIb dTUX 3aaHUN
JUISL CAMOCTOSITEIIBHOU pabOThl COCTOUT B TOM, YTOOBI COJICICTBOBATH BHITIOJIHCHHUIO CTYICHTAMH
WX BBIMTYCKHBIX KBATH(PUKAIMOHHBIX MPOCKTOB, YMEHUEM MPUMEHSITh METOJOJOTHUU K aHAIU3Y
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pexiambl. COOTBETCTBEHHO, Kakas-TO YacTh HIJKEIPUBEACHHBIX 3aJaHUH Ipenarnoaraert
UH/IMBUYAIbHYIO DPa0OTy CTyJIEHTa C IMpernojaBaTeNieM Kypca HIM, B KakHX-TO CiIydasx
00Cy»X/leHHue BBIIIOJHEHHbIX 3aJaHUM LieJecoo0pa3Ho jaenarth B (GopMe KOJUIOKBUYMa WU
KOH(pepeHIMH (BO3MOXKHOCTh 3TOTO OTPaHWYEHA, OJTHAKO, BETMUYMHOU T'PYMIBI U KOJINYECTBOM
OTITYILIEHHBIX HAa KypC y4e€OHBIX YaCOB: KaK I0Ka3bIBAET IPAKTHKA, HAa KOJJIOKBHYMaX Ha KaXJ10r0
BBICTYMAIOLIETO C OOCYXIEHHEM HY)XHO IUIAHHUPOBaTh, KaKk MHHUMYM, 25-30 MuHyT, a
BBICTYIIJICHHME C OOOCHOBaHMEM MCCIIEOBATEIBCKOIO IMPOEKTa HE CTAaHOBUTCS HpodaHauuei,
TOJIBKO €CJIY 3aJI0KUTh Ha BBICTYIUIEHHE U JUcKyccHio oT 40 MuHYT 110 yaca). Hakonen, MHOruMH
3aJJaHUSMU BIIOJIHE MOJKHO IIOCTYIHUTbCS, €CJIM CTYJIEHT IPUHUMAall AKTUBHOE Y4YacTHE B
ayoUTOpPHOH paboTe WM €clIM MOXHO OBbITh B BBICOKOW CTENEHHM YBEPEHHBIM B €O
UCCcleoBaTeNbCKOW KBanu@ukanuu. Takum oOpa3oMm, Ha MEJAHTHUYHOM BBIIIOJHEHUH BCEX
npeJiaraéMblX HWXKE 3a/laHdi 11eJ1eCO00pa3HO HAacTauBaTh B TOM Cilydae, KOTJa OHHM JOJKHBI
KOMIIEHCUPOBaTh HEIOCTaTOYHYIO AKTHMBHOCTh CTYAEHTa WIM OYEBHJIHOE OTCYTCTBHE Yy HETrO
MCCJIEIOBATEIbCKHUX HABBIKOB.

CooTHoIIEHHE TpeUIaraéMbIX 3aJaHdl Ui CaMOCTOATENBHON paboThl ¢ (HOopMUpOBaAHHEM
KOHKPETHBIX HCCJICOBATEIbCKUX KOMIIETeHIMI Oojee moapoOHO mpommcaHo B padoueit
nporpamMme Kypca. Hike nmpuBoasTCs KpaTKue KOMMEHTapuH K (popMam KOHTPOJIS BBITOJITHEHHS
3aIaHUH JJIs1 CAMOCTOSITEIIBHOM PabOTHI:

CamocrosTenbHble pabOThl CTyAE€HTa BBIIOJHAKOTCS 10 33/JaHUI0 IpenojaBaTess WU
CaMOCTOSITENIFHO ISl BRIPAOOTKH KOMIETSHIIUI (popMyITMpoBaHUsI TPOOJIEMBI, TIOMCKA U aHATTN3a
UHpOPMALIMU U NpeJCTaBlIeHUs pe3ybTaToB. OHU MOTYT OBbITh BKJIIOUEHBI B Pa3IMUHbIE BUbI
y4eOHOTo Tmpolecca: OT JIEKIHH 10 aTTeCTallid. BEBIMONHEHHEe CaMOCTOSTEIbHBIX padoT
OIUpaeTcss Ha CIHUCOK WMH(POPMAIMOHHBIX HMCTOYHUKOB W JHUTEpaTypbl. Pabora Moxer ObITH
BBINOJIHEHA KaK:

a) aHaINTHYECKas;

0) Mpe3eHTaIOHHAS;

B) MPOEKTHAsI.

AHanuTHdeckas paboTa OpHEHTUPOBaHA HAa CAaMOCTOSATENIbHBINA aHAJIN3 SMIMPUUECKUX JTAHHBIX U
KOHIENTYaJbHOE OCBOCHHE HCCIIEJIOBATEIbCKON  JUTEpaTyphl 1O BBIOpAaHHOM  TeMe.
[Tpe3enTanonHas paboTa npernoiaraeT 1eMOHCTPALUIO HABBIKOB THITOJIOTUH U KJIacCU(pUKaLUU
psna OJHOPOIHBIX (haKTOB, OOBEKTOB, sBieHUM. lIpoexkTHas paboTa JOMKHA MNPEACTABUTH
aBTOPCKOE pelleHHe Kakoi-mubo 3amaun. Pe3ymbraThl paOOThI MOTYT OBITh HpPEICTABICHBI B
m000# hopme: SIEKTPOHHOM MPe3eHTAINH, CXeM, TparKOB, AHArpaMM, IEYaTHOTO TEKCTA.

CamocTosiTeIbHAsi pa6oTa ¢ HHPOPMALMOHHBIMH PECYypPCaMu MO peKJame

3aodanue: CamocmosmenbHO 6 meyeHue cemecmpa npouzeecmu noooop U CUCMeMamu3ayuro
KaKo2o-1ubo 8uda UHGOPMAYUOHHBIX Pecypcos no peKiame ¢ npeocmasienuem pe3yibmamos.

[Ton6opka 0Opa31oB pekIambl MO KaHPY WU TUIY C MOCIEAYIOIIMM aHATU30M.
0O0630p HHOCTPaHHBIX PEKIAMHBIX KypHAJIOB B OMOIMOTEKE Y HUBEPCUTETA.
00630p npoeccroHaIBHBIX PEKIaAMHBIX caiiToB B IHTepHeTe.

Knaccudukanus pexinaMHbIX KypHasioB B Poccun.

ITpesenTanus aBTopckoro «baHka pekiambD»

Nk W=
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