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Kypc 1 Kypc 2
- - - ®opMbI NpomM. aTT. 3.e. WToro akap.vacos CemecT | CemecT | Cemect | Cemect
pl p2 p3 p4
Cuurars NHaekc HavumeHoBaHve dKza 3aveTr 3auer c| Skcnep Qakt Skcnep o Konr. Aya. CP Korr rp. 3.e. 3.e. 3.e. 3.e.
nnaHe MeH oLl. THoe THOe nnaHy pab. posb | noarot
Bbnok 1.Aucumnnuubl (Moaynn) 69 69 2484 | 2484 666 666 1584 234 16 31 18 4
Ob6szaTenbHas 4acTb 23 23 828 828 180 180 594 54 8 12 3
+ B51.0.01 Managerial Economics (YnpaBneH4yeckas 3KOHOMWMKa) 1 3 3 108 108 30 30 78 3
Theory and Methodology of Socio-Economic Research
for Tourism and Recreational Activities (Teopus n
+ B51.0.02 MEeTOAO0orMs CoLManIbHO-3KOHOMUYECKNX 1 2 2 72 72 20 20 52 2
UCCNenoBaHnin TypUCTCKO-PEKPEALIMOHHO
[esTenbHoCcTH) :
+ 51.0.03 Global Trends Analysis of the Future (AHanus 2 3 3 108 108 20 20 88 3
rnobanbHbIx TpeHaoB byayuiero)
Tourism Industry Insitutional Analysis and Intercultural
+ B51.0.04 Interaction (MHCTUTYUMOHANbHBIN aHanu3 1 3 3 108 108 20 20 88 3
TYPUHAYCTPUM U MEXKY/bTYPHOE B3aMMOAEWCTBUE)
+ 51.0.05 Policies in Cultural Heritage Preservvatlon (MonuTtuka 3 3 3 108 108 30 30 60 18 3
COXPaHEHUS KyNbTYPHbIX LIEHHOCTEN)
Workshop "Technologies for Organizing Tourism
+ b51.0.06 Business" (MpakTukyM No TEXHOMOMMAM OpraHu3auum 2 3 3 108 108 20 20 88 3
TYDWUCTCKOWN AeSTeNbHOCTH)
+ 51.0.07 Open systems technologies in the tourism industry 2 3 3 108 108 20 20 70 18 3
(TexHOoNorMM OTKPbITBIX CUCTEM B MHAYCTPUM Typu3Ma)
Marketing and branding for tourism and recreational
+ 51.0.08 areas (MapKkeTuHr 1 GpeHAnHr TypuCTCKOo- 2 3 3 108 108 20 20 70 18 3
DEKPEALIMOHHBIX TEPPUTOPWIA)
YacTb, hopMupyeMas yyacTHMKaMu 06pa3oBaTesibHbIX OTHOLIEHUI 46 46 1656 1656 486 486 990 180 8 19 15 4
Spatial planning and organization of tourism systems
+ b1.B.01 (MpocTpaHCTBEHHOE MNaHMPOBaHNE TYPUCTCKUX 2 1 6 6 216 216 60 60 138 18 3 3
cucrem)
International tourism quality management systems
+ Bb1.B.02 (MexxpyHapoaHble CUCTEMbI YMPaB/IEHUS! KAYeCTBOM 2 3 3 108 108 30 30 60 18 3
Typusma)
+ 51.8.03 Marketing Refearch (MpaKTUKM MapKETUHIOBbIX 3 3 3 108 108 20 20 70 18 3
nccnenoBaHni)
+ 51.B.04 Tourism and the digital economy (Typv3m u undposas 1 ) ) 7 7 20 20 34 18 )
SKOHOMMKA)
Sustainable Tourism Development Management System
+ b1.B.05 (CvcteMa ynpaBneHus YCTOMUMBLIM pa3BUTMEM 4 2 2 72 72 20 20 52 2
Typv3mMa)
+ 51.B.06 Cultural & Heritage Tourist Centers (Typuctuyeckue 3 ) ) 7 7 20 20 52 )
LIEHTPbI N0 06bEKTaM KyNbTYpPHOrO Hacneaus)
+ 51.B.07 MuselJm resource management (YnpaBneHve 3 2 2 7 7 20 20 34 18 2
My3€eMHbIMW pecypcamm)
Tour Development for cultural sites and destinations
+ 51.B.08 (Pa3paboTka TypoB KyfbTypHbIX O6BEKTOB U
JECTUHAUMWN)
International tourism advertising, design and
+ b1.B.09 promotional materials (PeknamHas pestenbHOCTb B 2 2 2 72 72 20 20 52 2
MEeXAYHapOAHOM TypU3Me)




Research seminar "Open Tourism" (Hay4Ho-

+ b1.B.10 . " . " 4 23 6 6 216 216 60 60 138 18 2
nccnefoBaTenbCkui ceMmHap "OTKpbITbIN Typusm'")
+ b1.B.13.01 Elective subjects 123 9 9 324 324 126 126 144 54
+  |p1B.av.01.01 [3eCONd foreign language (European) (Bropoi 123 9 9 324 | 324 | 126 | 126 | 144 54
MHOCTpaHHbIN S3bIK (EBponenckuii))
- |sLB3.01.02 [3econd foreign language (riental) (Bropoi 123 9 9 324 324 126 126 144 54
MHOCTPaHHbIN 5i3bIK (BOCTOYHEIN))
+ b1.B.13.02 Elective Subjects 2 2 2 72 72 20 20 52
+ 51.B./13.02.01 Business negotiation strategies (Crpaternm aenosbix 2 2 ’ 7 7 20 20 52
neperoBopoB)
Strategic leadership and creative technologies
- Bb1.B.[3.02.02 |(CrpaTternyeckoe nMaepcTBO U KpeaTUBHbIE 2 2 2 72 72 20 20 52
TEXHOI0rnm)
+ 51.B.A3.03 Elective subjects 2 2 2 72 72 20 20 52
+ 51.B.13.03.01 Contract theory and labor market (Teopusi kKOHTpakToB 2 ? ) 7 7 20 20 52
1 PbIHOK Tpyaa)
) 51.8.13.03.02 Human resources development (Pa3suTie kaapoBbix ) ’ ) 7 7 20 20 52
pecypcoB)
+ Bb1.B.[3.04 Elective subjects 2 2 2 72 72 20 20 34 18
Tourist potential of cultural sites and destinations
+ 51.B.02.04.01  |(TypuvcTCkui NOTeHUMan KynbTypHbIX O6bEKTOB U 2 2 2 72 72 20 20 34 18
JEeCTUHALUWI)
) 51.B./13.04.02 Tourism trends and policy priorities (TypucTCkuin ppiHOK 2 2 ’ 7 7 20 20 34 18
M NONWTMKA rocyaapcraa)
+ b61.B.13.05 Elective subjects 3 3 3 108 108 30 30 78
Investment and innovation project management of
+ b1.B.[3.05.01 [tourism (YnpaBneHue MHBECTULIMOHHBIMU U 3 3 3 108 108 30 30 78
VHHOBALIMOHHbLIMM NPOEKTaMK B TypU3ME)
) 51.B./13.05.02 Project management in the tourism industry 3 3 3 108 108 30 30 78
(YnpaeneHve npoekTamy B TYpUHAYCTPUK)
Bbnok 2.MpakTuka 42 42 1512 1512 56 1456 1512 15
Ob6sizaTenbHas 4yacTb 36 36 1296 1296 48 1248 1296 9
Organizational and managerial practical training
+ 62.0.01(IM) MpounsBoacTBeHHas npakTuka (OpraHn3aumMoHHO- 234 27 27 972 972 36 936 972 9
ynpaeneHyeckasi NpakT1ka)
+ 52.0.02(Y) Introductory practical training YuebHas npakTvka 1 9 9 324 324 12 312 324
(O3HaKkoMMTENbHas NpaKTUKa)
YacTb, hopMupyeMas yyacTHMKaMu 06pa3oBaTesibHbIX OTHOLIEHUI 6 6 216 216 8 208 216 6
+ 52.8.01(M) Pre-graduate practical training MNponssoacTeeHHas 4 6 6 216 216 8 208 216 6
npakTuka (MpeaavnnoMHas NpakTuka)
bnok 3.N'ocyaapcTrBeHHasa utorosas atrecrauus 9 9 324 324 16 308 9
+ B3.01 State exam preparation program (lMoaroTtoBka k caaye 3 3 108 108 05 107.5 3
M cAaya rocyaapCTBEHHOIrO 3K3aMeHa)
Performance and defence of the final qualification
+ b3.02 research (BbinosnHeHWe v 3alumTa BbiMyCKHOM 6 6 216 216 15.5 200.5 6
KBaMbUKaLMOHHOW paboThl)
OTA.PakynbTaTUBHbIE AUCLUTNJIUHDI 8 8 288 288 80 80 208
+ oTA.01 Legal security in the information space( MNpaBoBas ) ) ) 7 7 20 20 52

6e30nacHoCTb B MHOPMALMOHHOM MPOCTPaHCTBE)




Visual culture of the XX-XXI centuries: approaches and

oTA.02 interpretations (BusyanbHas kynbTypa XX — XXI BB.: 72 72 20 20 52
noaxoAbl N UHTeprpeTaumm)

oT/.03 Current trends in consumer economics (CoBpeMeHHble 7 7 20 20 52
TPeHAbl 3KOHOMWUKK NoTpebneHns)
Social entrepreneurship and project management

oTA.04 (CoumanbHoe NpeanpUHMMaTENBCTBO U NPOEKTHbIV 72 72 20 20 52

MEHEMKMEHT)
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