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1. O0uIMe MoJI0KEeHUsA

1.1. [lenpr0o TOCYIapCTBEHHOW WTOrOBOM aTTECTAllMM  BBIMYCKHUKOB  SIBJSIETCS
OTpeeNieHUe  COOTBETCTBHSI ~ PE3YJBTaTOB  OCBOCHHUS  OOYYalONIMMHCS ~ OCHOBHOM
npo¢ecCHoOHATBHOM o0pa3oBaTenbHON MporpamMMBbI TpeOOBaHUSIM beneparbHOTO

rocyapcTBeHHOro obpaszoBarenbHoro crangapra (OPI'OC BO) nmo HampaBieHHIO MOATOTOBKU
42.04.01 «Pexiama # CBSI3H C OOIIECTBEHHOCTHIO.
1.2. dopMaMu rocyJapCTBEHHON UTOTOBOM aTTECTALIMH SIBISIOTCS:

l'ocynapcTBeHHBIN SK3aMEH
® BrimyckHas kBamdukannonHas padora (ganee - BKP).

1.3. Bunel npodeccronanbHOM 1€ATEIbHOCTH BBIITYCKHUKOB U COOTBETCTBYIOIINE
UM 3a/1a41 IpodeCCUOHATIBLHOM 1A TEIbHOCTH:

B pamkax ocBoeHHs MporpamMmbl MarucTpaTrypbl BBITYCKHUKH MOTYT TOTOBUTHCS K PEIICHUIO
3a1a49 NpoeCcCHOHATBHON IEATENFHOCTH CIETYFOIIUX THITOB!

OpraHU3alMOHHO-YTPABIICHYECKHIA;
MPOEKTHO-aHATUTUYECKHIA.

3anaun mpodecCHOHANBHOMN NESTETbHOCTH OP2aHU3AYUOHHO-YNPABTIEHYECKO20 THTIA!

- yIpaBJIeHWE KOMMYHHUKALMOHHBIMU CITy>KOaMH PeKJIaMbl M CBSA3€H C OOIIECTBEHHOCTHIO
KOMIaHWW (OpraHW3alliy), IUIAHHPOBAHWE W OpraHU3alys pPEKJIAMHBIX KaMIaHUWd H
KaMIIaHUHU 1O CBA3SIM C OGH.[GCTBGHHOCTBIO, MMPOBCACHUC MCpOHpI/IﬂTI/Iﬁ II0 TIOBBIIICHUIO
MMH]IKA OpTraHU3aINK, KOHTPOJIb U OIleHKa 3(PPEKTUBHOCTH CBSI3€H ¢ 00IIECTBEHHOCTHIO;
- KOHTPOIIb, OIleHKa Y((HEKTUBHOCTH U KOPPEKTUPOBKA CTPATETHii, MJIAHOB, KAMIAHUN U
OTIEIFHBIX MEPONPHUATHI B 001aCTH PEKIaMbI U CBsI3eH ¢ 00IIECTBEHHOCTHIO;

3agaun npodecCuoHaNbHOMN NEATEIbHOCTH NPOEKMHO-AHATUMUYECKO20 THTIA!

- pa3palboTKa CTpaTerMyecKMX KOHIENUMH M OU3HEC-IUIaHOB IMPOEKTOB, 3aJaHUM Ha UX
pa3paboTKy, pyKOBOJCTBO IPOEKTHOM €ATEIIbHOCTBIO;

- OIICHKa KayecTBa U 3()(HEeKTUBHOCTU MPOEKTOB;

- PYKOBOJCTBO IOAIOTOBKOW M TIPOBEJEHHUEM KOJUYECTBEHHbIX M KayeCTBEHHBIX
UCCIICIOBaHM, aHAJIM3 U MHTEPIIPETals NepBUYHON ¥ BTOPUYHON MH(pOpMALNHU, TOArOTOBKA
COILIMAIIBHBIX 0030POB, IPOTHO30B, KOHCAITHHTA;

- PYKOBOJCTBO IIOJTOTOBKOW M TPOBEJCHHEM AaHKETUPOBAaHHMS M OIPOCOB C IEINBIO
BBISIBIICHHSI TTPEIIOYTCHUH TIETIeBBIX (DOKYC-TPYIIIT;

- IOCTaHOBKA MPOOJIeMBbI, OIpe/iesieHHE LIeeH, 3a1a4, IpeMeTa 1 METO/I0B UCCIIeI0BaHUS;

- aHaJIM3 TOJYYCHHBIX NaHHBIX W (QOPMYJIHMPOBAHUE MPEUIOKEHUI IO ONMTUMHU3AINH
PEKIIaMHOM 1eATEIbHOCTH U CBA3EH C OOIIECTBEHHOCThIO KOMITAHUM/OPTraHU3alM1 1 TIOBBIIICHHIO
ee MO3UIMH B OOIIECTBE U B KOHKYPEHTHOM CpeJie;

- COCTaBJICHUE AaHAIUTHUYECKUX CIPABOK, HKCHEPTHBIX 3aKIIOYEHUH, OTYETOB, 0030pOB U
MIPOTHO30B HA OCHOBE PE3YJIhTATOB aHAJIN3a KOMMYHHUKAIIMOHHOHN CpeJIbI;

- pa3paboTKa IUIAaHOB, MpPOrpaMM M JpPYyTUX MaTepHaliOB, COJEPXKAIIUX HAYYHO
000CHOBaHHBIE TPOTHO3HO-aHATTUTHICCKIE PEKOMEH IAITHH;

NPOBE/ICHUE KOHCYJIbTAMOHHOW pPabOThl MO BOMPOCAaM pPBIHOYHBIX U  COLMAIBHBIX
WCCIIEIOBAaHUH, TUTAHUPOBAHMS U OPTaHU3AINH KaMITAHUH 1 MEPOTIPUATHIA B 001aCTH peKIIaMbl 1
CBsi3ell ¢ OOILECTBEHHOCTHIO, YIPABICHHUSA JAEATENBHOCTBIO B chepe NpodeccrnoHaIbHBIX
KOMIIETEHIUH.



1.4. [TepedyeHr KOMIIETEHIINN, KOTOPBIMHU JOJIKHBI OBJIAZIETh OOyJArOIIHECS B
pe3ynbTaTe 0CBOSHUSI 00pa30BaTENbHOM MIPOrPAMMBI BBICIIIETO 00pa30BaHUS

Bun rocyiapcTBEHHOTO UCTIBITAHUS,
B X0J1€ KOTOPOT'O MPOBEPSIETCS

chOpMHUPOBAHHOCTH KOMIIETEHIINH
Kon HanMeHoBanne KOMIIETEHIINN (opmup

roCyapCTBEHHBIN

sammura BKP
DK3aMeH

yHuBepcajabHble Komnerenunu (YK)

VK-1 |CrnocoGeH oCyIecTBIsATh KPUTHUECKHI + +
aHaJM3 MPOOJIEMHBIX CUTYAIlHii HA OCHOBE
CHUCTEMHOTO TTOAX0/a, BRIpadaThIBaTh
CTPATETHIO AECHCTBUM

VK-2 |Cnoco0eH ynpaBisiTh MPOEKTOM Ha BCEX + +
JTanax ero >KM3HEHHOIO 1IUKJIa
VK-3 |CnocobeH opraHu3oBbIBaTh U PyKOBOAUTD + +

paboToii KOMaH/Ibl, BEIpaOdaThIBasi KOMaHIHYIO
CTPATCTUIO AJId JOCTUKCHUA IIOCTaBJICHHOU
1eJn

VK-4 |CnocobeH NpuMeHsITh COBPEMEHHbIE + +
KOMMYHUKATHBHbIE TEXHOJIOTUH, B TOM YHCJIIE
Ha MHOCTpaHHOM(BIX) sA3bIKE(aX), AJIs
aKaJeMU4eCcKOro 1 mpoeccCuOHaIbHOIO
B3aUMOJICUCTBUS

VK-5 |CrnocobeH aHaau3upoBaTh U YUUTHIBATh + +
pa3HooOpasue KyJIbTyp B IpoLecce
MEXKYJIBTYPHOTO B3aUMOJICHCTBHS

VK-6 |Cnocoben onpenensts U peaJu30BbIBaTh + +
MPUOPHUTETHI COOCTBEHHOH EeSITENEHOCTH U
CIIOCOOBI €€ COBEPIICHCTBOBAHHS HA OCHOBE
CaMOOIICHKH

odenpodeccnonanbubie kKomnerenunu (OIIK)

OIIK-1 |Cnioco6eH M1aHupoBaTh, OPraHU30BbIBATh U + +
KOOPAMHUPOBATh MIPOLIECC CO3/1aHUS
BOCTPeOOBaHHBIX OOIECTBOM M MHIYCTpUEH
MEMATEeKCTOB U (WJIN) MEIUANPOAYKTOB, U
(M) KOMMYHUKAIIHOHHBIX MTPOAYKTOB,
OTCJIC)KUBATh U YUUTHIBATh U3MEHEHUE HOPM
PYCCKOTO ¥ UHOCTPaHHOTI'O SI3bIKOB,
0COOEHHOCTEH MHBIX 3HAKOBBIX CUCTEM

OIIK-2 |Cnioco0eH aHaJI3UpOBaTh OCHOBHBIE + +
TEHJCHLIUU Pa3BUTHUS OOIIECTBEHHBIX U
rOCyJJapCTBEHHBIX HHCTUTYTOB JUIS UX
Pa3HOCTOPOHHETO OCBEILEHUS B CO3/1aBa€MBbIX
MEJMATEeKCTaxX U (UJIN) MEeUANPOAYKTaX, U
(W) KOMMYHUKAITMOHHBIX TIPOYKTaX

OIIK-3 |Cnoco0eH aHaM3upoBaTh MHOTOOOpa3ue + +
JIOCTUKEHHU OTE€UECTBEHHOW U MUPOBOM
KYJIBTYPHI B IIPOIECCE CO3AaHUs




MEJIMAaTEeKCTOB U (MJIM) MEAUANPOAYKTOB, U
(MIM) KOMMYHHKAITHOHHBIX MIPOYKTOB
OIIK-4 |CnocoOeH aHaIM3UpOBaTh MOTPEOHOCTH + +
oO1iecTBa U MHTEPECHI ayAUTOPUHU B LEISIX
MIPOTHO3UPOBAHUSA U YAOBIETBOPEHUS CIIPOCa
Ha MEIMATEKCThI U (WJIH) MEAUATIPOLYKThI, U
(MIM) KOMMYHHMKAITMOHHBIC TTPOJIYKThI
OIIK-5 |CriocoGeH st mpuHATHS TPOPECCHOHATBHBIX + +
pelIeHui aHATM3UPOBaTh aKTyalbHbIE
TEHJEHLUN Pa3BUTH
ME€JIMaKOMMYHHKAIIMOHHBIX CUCTEM PETHOHA,
CTpaHbl U MUpPA, UCXOAS U3 MOJIUTHYECKUX U
SKOHOMUYECKUX MEXaHU3MOB UX
(GyHKIIMOHUPOBAHMSI, TPABOBBIX M STHYECKHUX
HOPM pEryJINpOBaHUS

OIIK-6 |CriocobeH oTOupaTh M BHEAPATH B MPOIECC + +
MeIMAIPON3BOJICTBA COBPEMEHHBIE
TEXHUYECKHE CPEJICTBA U MHPOPMAIIHOHHO-
KOMMYHHKAITMOHHBIE TEXHOJIOTHH

OIIK-7 |Cnioco0eH oLleHUuBaTh U IPOTHO3UPOBAThH + +
BO3MOXHBIE d3PPEKTHI B Meauachepe, CIeays
MPUHIUIIAM COLMATIbHON OTBETCTBEHHOCTH
npogeccuoHaJIbHbIe KOMIIeTeHUIMH 10 BUaaMm jaestejbHocTH (ITK):
Opzanu3ayuoHHO-ynpasieHyecKas 0esameabHOCHb

IIK-1 |CnocobeH opranu3oBaTh pabOTHI 1O + +
CO3/IaHUIO U PEIAaKTUPOBAHHUIO KOHTEHTA
IIK-2 |CnocobeH ympaBisTh nHOpMaImen us + +

Pa3aInYHbIX HCTOYHHWKOB
Hpoexmuo-auanumuuecmm oesimeibHOCHb

IIK- 3 |Cnoco0eH pa3pabaTbiBaTh, TECTUPOBATH U + +
BHE/IPSATHh HHHOBAIIMOHHBIC TOBAPHI (YCIIyT),
CO3/1aBaTh HEMATEPHUATLHBIC AKTHUBHI

(OpeHapl) ¥ yIpaBlISTh UMH B OpraHHU3alluH

1. General provisions

1.1 The purpose of the state final certification of graduates is to determine the compliance of the
results of mastering by students of the main professional educational program with the
requirements of the federal state educational standard (FGOS HE) in the direction of
training.04.01 "Advertising and Public Relations".

1.2 The forms of the state final certification are:

e State examination
e Final certification work (hereinafter - FCW).

1.3.Types of professional activities of graduates and their corresponding tasks of
professional activity:
Within the framework of master's program development, graduates can prepare to solve problems
of professional activity of the following types:
Organizational and managerial;
Project-analytical.



Tasks of professional activity Organizational and managerial type:

- management of communication services of advertising and public relations of the company
(organization), planning and organizing advertising and public relations campaigns,
Measures to improve the image of the organization, monitoring and evaluating the
effectiveness of public relations;

- Control, Evaluation of effectiveness and adjustment of strategies, Plans, campaigns and
individual events in the field of advertising and public relations;

Tasks of professional activity Project-analytical type:

- Development of strategic concepts and business plans of projects, Tasks for their
development, management of project activities;

- Evaluate the quality and effectiveness of projects;

- Managing the preparation and conduct of quantitative and qualitative research, Analysis
and interpretation of primary and secondary information, Preparation of social reviews,
Projections, consulting;

- directing the preparation and conduct of questionnaires and surveys in order to identify the
preferences of target focus groups;

- Setting the problem, Definition of objectives, Objectives, subject and methods of research;

- analysis of the obtained data and formulation of proposals for optimizing advertising
activities and public relations of the company / organization and increasing its position in society
and in a competitive environment;

- Preparation of analytical reports, Expert opinions, Reports, reviews and forecasts based on
the results of the analysis of the communication environment;

- Development of plans, Programmes and other materials, containing scientifically based
predictive-analytical recommendations;

Advising on market and social research, Planning and organizing advertising and public
relations campaigns and events, Management of Professional Competencies.

1.4.  Competence list, which students must master as a result of mastering the
educational program of higher education

Type of state test, during which the
competence is tested..

Code Name of Competence

Protection of the

State Exam WRC

Universal Competences (UC)
UC-1 |Able to carry out critical analysis of problem + +
situations on the basis of a systematic

approach, Developing a strategy of action

UC-2 |Able to manage the project at all stages of its + +
life cycle

UC-3 | Able to organize and manage team work, + +
Developing a team strategy to achieve the goal

UC-4 |Able to use modern communication + +

technologies, including in foreign language(s),
for academic and professional interaction
UC-5 |Able to analyze and consider the diversity of + +
cultures in the process of intercultural
interaction




uc-6

Able to determine and implement the priorities
of their own activities and ways to improve it
on the basis of self-assessment

General professional competence (GPC)

GPC -
1

Able to plan, organize and coordinate the
process of creating media texts and (or) media
products demanded by society and industry,
and/or communication products, monitor and
take into account changes in the norms of
Russian and foreign languages, Features of
other sign systems

GPC -

Able to analyze the main trends in the
development of public and state institutions
for their versatile coverage in the created
media texts and (or) media products, and/or
communication products

GPC -

Able to analyze the diversity of achievements
of domestic and world culture in the process
of creating media texts and (or) media
products, and/or communication products

GPC -

Able to analyze the needs of society and the
interests of the audience in order to predict
and meet the demand for media texts and (or)
media products, and/or communication
products

GPC -

Able to make professional decisions to
analyze current trends in the development of
media and communication systems in the
region, Countries and Peace, based on the
political and economic mechanisms of their
functioning, Legal and ethical regulations

GPC -

Able to select and implement modern
technical means and information and
communication technologies in the process of
media production

GPC -

Able to assess and predict possible effects in
the media sphere, Following the principles of
social responsibility

Professional competences by type of activity (PC):

Organiz

ational management

PC-1

Able to organize work on creating and editing
content

PC-2

Capable of managing information from
multiple sources

Project analysis

PC-3

Able to develop, test and implement
innovative products (services), create
intangible assets (brands) and manage them in
the organization




2. [Iporpamma rocy1apcTBeHHOI0 K3aMeHa
2.1. Coaep:xaHue 3K3aMeHa

B nporpammy rocyapCTBEHHOIO 9K3aMEHa BXOJAT TEMATUUECKUE Pa3eibl, OTPAKAOIINE
OCHOBHBIC HayyHble MPOOJIEMBl CIEAYIOUIMX IUCHMIUIMH: «MeToJ0J0rHYecKue MpodaeMbl
COBPEMEHHOM Hayku», «llnmanupoBanue u peanusanuss KOMMYHUKAI[MOHHBIX KaMIIAHUI,
«OCHOBBI Hay4HBIX HCCIIEIOBAaHUN B mpodeccroHanbHOl cdepe», «Pa3zpaboTka u peanusarus
KOMMYHHKAIIMOHHON cTpaterun», «MexXKylbTypHOe B3auMmozencTBue», «MHpopmanuonHo-
TE€XHOJIOIMYECKHE MHHOBAallMM B KOMMYHHMKAaTUBHOW WMHIyCTpun», «TeXHOIOrMHM peKiaamsl U
CBsizell ¢ OOIIECTBEHHOCTHIO B PA3IMYHBIX cepax AeATEIbHOCTHY; «BpeHaAuHT TeppUTOpuii»,
«KopnopatusHast KyJabTypa U JiefoBasl pemyTauus», « Texnonoruu 6penaunra», «Metoponorus
HCCIIEIOBATENIbCKON  JIEATENBHOCTH W aKaJeMHUYecKas KyJabTypa» M JPYIMX JUCLUIUINH
IPOTrpaMMbl, MO3BOJISIIOIIME MAaKCUMaJIbHO OXBAaTUTh MpoOJIEMaTHKy Bcell 00pa3oBaTelbHOU
IIPOrpaMMBl.

VK-1, OlIK-2

Metogonornyeckne npodjieMbl COBpEeMEHHON HAYKH

Hayka kak 3HaHue M HayKa Kak AEATeJbHOCTb. XapaKTepHbIE 4epTbl U MHOrooOpasue
¢opm HayuyHoro 3HaHusA. Hayka B cucteme KynbTypsl. [Ipobiiema nqemapkaniy HayKy U He-HayKH.
OMIUPUYECKHUE U TEOPETUUECKNE 3HAHUA. POJIb €CTECTBEHHBIX M TyMaHUTAPHBIX HAYK B Pa3BUTUU
obmectBa. [Ipuposa HayyHOrO MO3HAHUSL, €r0 TUIIBI M YPOBHHU, MIPEIMETHAsI, MUPOBO33pEeHYECKast
U METOJ0JIoTHYECKasl crienn(drKa eCTEeCTBEHHBIX U TYMaHUTAPHBIX HAYK.

Pexnama kak yHUBEpCaIbHOE 3HAKOBO-CMBICIIOBOE IIPOCTPAHCTBO COBPEMEHHOM KYJIbTYPhI
1 7100aJIbHBIN COLIMOKYNBTYPHBIN TpaHcasaTop. HaydHo-TexHu4eckuil mporpecc 1 MeTaMmopQo3bl
COLMAIIBHOCTU. DKOJOTMYECKHE MpoOJieMbl Kak (PaKTOp MHPOBOTO pa3BUTHs. TeHISHIUU
rio6anu3anum, nH(pOpMaTU3aLINH, (dhopmMupoBaHUs ITOCTMOJIEPHUCTCKOTO THIIA
COLMOKYJIBTYPHBIX cuUcTeM U Jp. PopmupoBaHue HH(POPMAIMOHHOTO oOIIecTBa U 0OIIecTBa
3HaHUH. ba3oBbIe MpeIcTaBIeHUS ¥ TIOIXO0/IbI K aHAIM3Y COBPEMEHHOM HH(GOPMAITMOHHON CPEIBI.

HayuHoe 3HaHME Kak NMOTEHIMAJ] WHHOBALIMOHHOTO Pa3BUTHA. Y CIOBHS BOSHMKHOBEHHUS
nHHOBanMi. [IpopbIBHBIE WHHOBAallMM KakK CJEACTBHE MPAKTUYECKOTO HCIOJIB30BAHUSA
(yHIAMEHTAIbHBIX OTKPHITHMHA. METOJOJOTHsT M TEXHOJIOTUS TOMCKAa MEePCHEKTUBHBIX IS
WHHOBAIMM Hay4dHbIX HccleAoBaHUNW. CHCTEMHBIM M CTYpKTYpPHO-(YHKIMOHAJIBHBIA aHaIu3 B
TYMaHUTapHOM 3HAaHUM U B MCCIIEIOBAHUAX B 00JIACTH pEKJaMbl U CBSA3€H C 00IIECTBEHHOCTHIO.
OKOHOMHMYECKHH, COLUATbHO-TICUXOJIOTUYECKUN, COILMOJIOTHUYECKHM, KYyJIbTYpOJIOrHUECKUM,
¢dunocockre acrekThl U3yUeHHs! IPEIMETHOM 001acTH peKiIaMbl U CBsI3€l ¢ 0OIECTBEHHOCTHIO.
MeXauCcuuIIMHApHOCTh MTOAX0J0B B TYMaHUTAPHBIX HAyKaXx.

Bonpocwt onsa konmpona:

1. CouunanbHO-TEXHOJIOTUYECKUE OCHOBAHMSI TIOCTAHOBKH U PELLIEHUS] METOA0JI0THYECKUX

po6IeM COBPEMEHHOM HayKH.

2. OpraHu3allMOHHO-KOMMYHHKAaTUBHBIE ~ OCHOBAaHUS  IIOCTAHOBKM M  pEIICHUSA

METO0JIOIMYECKUX MPo0IeM COBPEMEHHOM HaYKH.

3. CouuanbHO-KyJIbTYpHbIE OCHOBAaHUS IIOCTAaHOBKM M PEIIEHUS METOAO0JIOTHYECKUX

pobJIeM COBPEMEHHOM HayKH.

4. OcoOEHHOCTH THIIOBBIX METOJOJOTHYECKUX IMPOOJIEM B COBPEMEHHOM COIMAJIbHO-
TYMaHUTapHOM HayYHOM ITO3HAHUHU.

MeTtoonornyeckue npoodaeMbl KOMMYHUKATUBHBIX HayK.
6. Merononoruueckas KyJjbTypa Hay4HO-IIO3HABATENIbHOM JAEATENbHOCTH B 001acTH
peKJIambl U CBSI3eH ¢ OOIIECTBEHHOCTHIO.

W

2. State Exam Program



2.1. Exam content

The program of the state exam includes thematic sections reflecting the main scientific
problems of the following disciplines: "Methodological problems of modern science," "Planning
and implementation of communication campaigns," "Fundamentals of scientific research in the
professional field," "Development and implementation of a communication strategy,"
"Intercultural interaction," "Information and technological innovations in the communication
industry," "Advertising technologies and public relations in various fields of activity"; "Branding
of Territories," "Corporate Culture and Business Reputation," "Branding Technologies ,"
"Research Methodology and Academic Culture" and other disciplines of the program, allowing to
cover the problems of the entire educational program as much as possible.

UC-1, GPC-2

Methodological problems of modern science

Science as knowledge and science as activity. Characteristic features and variety of forms
of scientific knowledge. Science in the culture system. The problem of demarcation of science and
non-science. Empirical and theoretical knowledge. Role of natural sciences and humanities in the
development of society. The nature of scientific knowledge, its types and levels, the subject,
worldview and methodological specifics of the natural and human sciences.

Advertising as a universal iconic-semantic space of modern culture and a global
sociocultural translator. Scientific and technological progress and metamorphoses of sociality.
Environmental problems as a factor in world development. Trends in globalization,
informatization, the formation of a postmodern type of sociocultural systems, etc. Formation of
an information society and a knowledge society. Basic ideas and approaches to the analysis of the
modern information environment.

Scientific knowledge as a potential for innovative development. Conditions for the
emergence of innovations. Breakthrough innovations as a consequence of the practical use of
fundamental discoveries. Methodology and technology for finding promising scientific research
for innovation. Systematic and structurally functional analysis in humanitarian knowledge and in
advertising and public relations research. Economic, socio-psychological, sociological, cultural,
philosophical aspects of the study of the subject area of advertising and public relations.
Interdisciplinary approaches in the humanities.

Control Questions:

1. Socio-technological grounds for staging and solving methodological problems of

modern science.

2. Organizational and communicative grounds for staging and solving methodological

problems of modern science.

3. Socio-cultural grounds for staging and solving methodological problems of modern

science.

4. Features of typical methodological problems in modern socio-humanitarian scientific
knowledge.

Methodological problems of communication sciences.
Methodological culture of scientific and cognitive activities in the field of advertising
and public relations.

2

VK-2, OlIK-4

IlnanupoBanue ¥ pean3anusd KOMMYHUKAIMOHHBIX KAMIIAHUHT

CymHOCTh  KOMMYHUKAallMOHHOM  KammaHuu. Cucrema  BHYTPEHHHUX  OHW3Hec-
koMMyHHKaluii. KoprnopatuBHas uaeHTHYHOCTb. COOTHOLIEHWE MOHATHI: KOPHOpPaTUBHBIN
MMUJDK, KOPIIOpaTUBHAS peIyTalus, KOPIOPaTUBHBIN OpeH]I.

Ponp KOMMyHUKanuii B cTparermdeckoM pa3BUTHM opranuzanmu. Crenuduka
KOMMYHHKAIlMOHHBIX KaMIIAHWHA Ha PA3HbIX CTAAMIX JKU3HEHHOTO IHKJIA OpraHU3alMH.




KoMmmyHMKalmoHHasi cTpaTerusi Kak OCHOBA OPraHU3alMM U MPOBEIACHUS KOMMYHHUKAIIMOHHBIX
KaMITaHU .

OcHOBHbIE HaNpaBJICHUS UCCiel0BaHus pbiHKa. TexHonorus npoBeaeHuss PEST ananuza.
Onenka cocrosiHus crpoca. [loaxoasl aHanm3a KOHKYpeHTOB. OCHOBHBIE METOJWKH BBIOOpA
MOCTABIIMKOB B X0/1€ KOMMYHHMKAIIMOHHON KaMIaHUU. TeXHOJIOTHs 11eJIEBOI0 CETMEHTUPOBAHUS.
CxeMa aHAIMTUYECKOTO cerMeHTHpoBaHus. OCHOBHBIE CTPATErHH BHIOOpA IEJIEBBIX CETMEHTOB
peiHKa. OCOOCHHOCTH MO3UITUOHUPOBAHHSL.

[TonsiTne «pexnamuas kammanusy. Knaccuduxarms pexitaMabix kamnanuid. OCOOEHHOCTH
IUTAHUPOBAHMS PEKJIAMHBIX Meponpusatuid. OCOOEHHOCTH UCHoNb30BaHUs PR-TexHOMOTHIA.
Knaccudukanus PR-meponpusitaii. OcoOeHHOCTH TUTaHHPOBaHUs U peanu3anuu PR-kammanum.

[IpunsTie pemeHuss 00 HCHOIHUTENAX KOMMYHHKAIIMOHHOTO MpoekTa. OpraHu3anus
mporecca yNpaBlICHUs BHYTPU KOMMIAHWUW. BpIOOp MOAPSAYMKOB I pealu3aiuu
KOMMYHUKAI[MOHHOTO MPOEKTA.

®daxTopel, BaMstomue Ha 3((EKTUBHOCTh pekIaMHBIX KammnaHuil. [lostanmHeiii muiaH
MPOBEJCHNS peKIaMHBIX KammaHui. Kinaccudukaius METOOB OLEHKH pe3ylibTaTa peKJIaMHBIX
KaMITaHH.

®daxTopsl, Biusmue Ha 3pdextuBHOCTh PR-kaMnanuu. Metos! onieHKH 3 PeKTUBHOCTH.
Onenka 3¢ dextuBHOCTH PR-Kamnanuu.

Bonpocwvi ona konmpona:

1. Crnenudrka KOMMYHUKAIIMOHHBIX KaMIAaHWW Ha pa3HBIX CTAAUSIX >KU3HEHHOTO IMKJIA
OpraHu3alu.

2. KommyHHKalMOHHAs CTPATETHsI KaK OCHOBA OPTaHU3AIMHU U TTPOBEICHHS] KOMMYHHUKAITMOHHBIX
KaMITaHWM.

3. OCHOBHBIC METOJMKHU BHIOOpA MOCTABITUKOB B X0/1€ KOMMYHHKAIIMOHHON KaMITaHHUH.

UC-2, GPC-4
Planning and Implementation of Communication Campaigns
Essence of the communications campaign. Internal Business Communications System.

Corporate identity. Relationship of concepts: corporate image, corporate reputation, corporate
brand.

Role of communications in strategic development of the organization. The specifics of
communication campaigns at different stages of the organization's life cycle. Communication
strategy as the basis for organizing and conducting communication campaigns.

Main areas of market research. PEST analysis technology. Assessment of the state of
demand. Competitor analysis approaches. The main methods of selecting suppliers during the
communication campaign. Targeted segmentation technology. Analytical segmentation scheme.
Key strategies for selecting target market segments. Positioning features.

The concept of "advertising campaign." Classification of advertising campaigns. Features
of promotion planning. Features of the use of PR technologies. Classification of PR activities.
Features of planning and implementation of the PR campaign.

Making a decision on the executors of the communication project. Organization of the
management process within the company. Selection of contractors for the implementation of the
communication project.

Factors affecting the effectiveness of advertising campaigns. Phased plan for advertising
campaigns. Classification of methods for evaluating the result of advertising campaigns.

Factors influencing the effectiveness of the PR campaign. Methods of performance
assessment. Evaluation of PR campaign effectiveness.

Control Questions:

1. The specifics of communication campaigns at different stages of the organization's life
cycle.

2. Communication strategy as the basis for organizing and conducting communication
campaigns.



3. The main methods of selecting suppliers during the communication campaign.

VK-3, OlIK-1, OIIK-7

Pa3zpaGoTka u peanu3anusi KOMMYHUKAIIMOHHOM CTPaTeruu

Ponp KOMMyHUKAalMil B YCIIOBHUSX KOHKYPEHTHOI'O PBIHKA B 3KOHOMMYECKOW MBICIIH.
XapakTepucTHKa 3JIEMEHTOB  KOMIUIEKCa MNpoABMXKeHUsA. [loHATME WHTErpHpOBaHHBIX
MapKeTUHroBbIX KoMMyHuKanuii (MMK).

Y4acTHUKH Tpoliecca pa3padOTKH HHTEIrPUPOBAHHBIX KOMMYHHKAIIHIA.
Pexnamonarenu. Pexknamuoe arenrctBo. Kommynukanmonnoe arenrcrBo. CMU. TlocpenHuku.
B3anmopeiicTBre y4aCTHUKOB KOMMYHHKAIIMOHHON E€ATEIbHOCTH

Bunsl pexiambl, pekiiaMHbIE HOCHUTENH, CO3JaHHE pPEKJIaMHOro OoOpalleHus, ero
CTpYKTypa. Buael ¥ TUIBl KOMMYHUKAllMOHHBIX UHCTPYMEHTOB B MecTaX Mpojaxku. OCHOBHbIE
HaIIpaBJICHUSA KOMMYHUKAMOHHOU JEATEIbHOCTH B MecTax npoaaxxu. BTL-koMMmyHuKanuu.

CBsi3u ¢ 001IECTBEHHOCTHIO U JIWYHBIC TIpojaxu. Bunsl PR nesarensnoctu. PR-nmonutnka
U cTpaTerus. YpaBieHUe JUUHBIMU NpoJakaMu. Pabora mpoMoyTepos.

Digital xommynukauuu. Bungel WHTepHer mapkeTuHra. VHTepakTUBHBI MapKETHHT.
SMM. Ilponsuxenue komnanuu B aTepHeT. MoOUIbHBIE KOMMYHHUKALIUU

Pa3paboTka KOMMYHUKAIIMOHHOW CTpaTeruu U oneHKa 3((HEKTUBHOCTU €€ peayln3aliu:
[InanupoBanue KOMMYHHUKaTUBHOU CTPATErUu. OcHoBHbIE JTaIbI pa3paboTKu
KOMMYHUKAIlMOHHOW cTpareruu. Llenmn mapkeTuHra u 1ejid MapKeTHHIOBBIX KOMMYHMKAIIWU.
Onwucanue npodumis neiaeBod aynutopuu. Posib 0a3bl AaHHBIX NpPU ONpPEIEICHUM IIEJIeBOU
aynutopuu. Merozsl onpezenenus 3pHEeKTUBHOCTH KOMMYHHMKAIIMOHHOM cTpaTeruu. OCHOBHbIE
IIOKAa3aTeJIN ISl OLICHKHU.

Bonpocwt onsa konmpona:

1. 3aBUCHMOCTbH IJIAHUPOBAHUS KOMMYHHUKALIMOHHBIX CTPATETHil OT pEKIaMHpPyEeMOro
NpOJIyKTa, XapakTepa IeJIeBOH ayIuTopuH, OmJKeTa U JAPYrMX OCOOEHHOCTeH
KOHKPETHON KaMIIaHUH.

2. TlpenBapuTenbHbIH TaN HOArOTOBKU K COCTaBIEHUIO0 KOMMYHHKAIIMOHHOTO Opuda.

3. W3yueHue TOBapa, BBIOOp LI€IE€BON ayIUTOPUH, U3yUYE€HUE PbIHKA KaK OJrOTOBUTEIbHBIN
9Tal IJIAHUPOBAHUS KOMMYHUKAIIMOHHOW CTPATErUH.

4. AHanu3 NoBeJICHHS ayJAUTOPUH TEIIEBUACHHUS KaK OCHOBA OIIEHKH er0 3(pPEeKTUBHOCTH KaKk
CPEIICTBA PACIPOCTPAHEHUS] PEKIIAMBI.

5. Buapl HapyXHOM M TpaH3UTHOM pekiamMbl M HMX Xapakrepuctuka. OcoOeHHOCTH
BOCTIPUSATHUS HAPY>KHOM M TPAH3UTHOU PEKIIAMBI.

6. Baxueilliue opueHTHUPHI IJIAHUPOBAHUS MHPOPMAILIMOHHOTO BO3AEWUCTBUS Ha IIEJIEBYIO
ayJIuTOpHus.

7. Mecro pexnambl Ha TB u ee a3 hekTuBHOCTS.

Pexiiama B IHTEpHETE: JOCTOMHCTBA U HEOCTATKH, XapaKTEPUCTUKA, CTOUMOCTb.
9. MenuamiaHupoBaHHe KaKk KOMIUIEKC PEUICHHH, BEAYIIUX K IPPEKTHBHOH pEKIaMHOMN

KaMITaHUU.

10. Meanamuke kak ocHOBa 3()()EKTUBHOTO TUIAHUPOBAHUS CTPATETUH.
11. MenuauccieoBanys ¥ UX pojib B MEAUAITIMHUPOBAHUY.
12. BaxHeilne napaMeTpbl MeAMaNCCIe10BaHUM.

*®

UC-3, GPC-1, GPC-7

Development and implementation of communication strategy

The role of communications in a competitive market in economic thought. Characteristics
of elements of the promotion complex. Concept of integrated marketing communications (IMC).

Participants in the process of developing integrated communications.




Advertisers. Advertising agency. Communication Agency. MEDIA. Intermediaries. Interaction
of participants in communication activities

Types of advertising, advertising media, creation of advertising appeal, its structure. Types
and types of communication tools at the point of sale. The main areas of communication activities
in the places of sale. BTL communications.

Public relations and personal sales. Types of PR activities. PR policy and strategy.
Managing personal sales. Work of promoters.

Digital communications. Types of Internet marketing. Interactive marketing. SMM.
Promotion of the company to the Internet. Mobile communications

Developing a communication strategy and assessing the effectiveness of its
implementation: Planning a communication strategy. Main stages of communication strategy
development. Marketing objectives and marketing communications objectives. Description of the
target audience profile. The role of the database in determining the target audience. Methods for
determining the effectiveness of a communication strategy. Key indicators for evaluation.

Control Questions:
1. Communication strategy planning is dependent on the product being advertised, the nature
of the target audience, budget, and other specific campaign features.
2. Preliminary stage of preparation for preparation of communication brief.
3. Studying the product, choosing the target audience, studying the market as a preparatory
stage for planning a communication strategy.
4. Analysis of television audience behavior as the basis for evaluating its effectiveness as a
means of advertising distribution.
5. Types of outdoor and transit advertising and their characteristics. Features of perception
of outdoor and transit advertising.
The most important guidelines for planning information impact on the target audience.
The place of advertising on TV and its effectiveness.
Advertising on the Internet: advantages and disadvantages, characteristic, cost.
Media planning as a set of solutions leading to an effective advertising campaign.
10 Media mix as the basis for effective strategy planning.
11. Media studies and their role in media screening.
12. The most important parameters of media studies.

©oo~NO®

VK-4, OlIK-5, OlIK-6
HNHpopManMOHHO-TEXHOJIOTMYEeCKHEe MHHOBAIIUM B KOMMYHMKATUBHON HHIYCTPHHU

[Tonsitue uHpopManuu, MHGPOPMALMOHHOE O0IECTBO, (OPMUPOBAHHUE COBPEMEHHOIO
UH(POPMALIMOHHOTO MTPOCTPAHCTBA U BO3MOKHOCTHU €T0 UCIOJIb30BAHUS B MEIMAIPOU3BO/ICTBE.

CoBpeMeHnHble  WH(MOPMAIIMOHHBIC  TEXHOJOTHH,  KJIacCH(PUKAIMs,  OCHOBHBIC
XapaKTepUCTHKa, 0COOEHHOCTH MPUMEHEHHs B MEAMAIIPOU3BOJICTBE, IEPCIIEKTUBBI PA3BUTHS.

[lonsiTue m kinaccupukalus ceTel, JUHUM U KaHAIbl CBA3M, UX XapaKTEPUCTUKH,
«00JIaYHbIC)» TEXHOJOTUH, BUPTyallbHbIE OpraHU3all1H.

[TonsTue n knaccudukanus UHGOPMALIMOHHBIX CUCTEM, OCHOBHBIE XapaKTEPUCTUKH.
[Tonarue nHpopMaLIMOHHON GE30MACHOCTH, METO/Ibl €€ o0ecreyeH s, MPoLeaypbl 00eceueHHs
COXPAaHHOCTH TIPOTPAMMHBIX TMPOJYKTOB, OCOOCHHOCTHM obecreueHuss HWHGOPMAIMOHHON
0€30M1aCHOCTH B MEIMAIIPOM3BOJICTBE.

Bonpocwt ona konmpona:
1. DKOHOMUKO-CTaTUCTUYECKHE METOJbl 00padOTKH pe3yJbTaTOB MCCIEAOBAaHUNH U OLEHKU
3¢ GEeKTUBHOCTH B cepe peKsiaMbl U CBA3€H ¢ 00IECTBEHHOCThIO



2. CraTucTtuieckue MeTo/ibl coopa nHpopmalmu B chepe pexaaMbl U CBsI3€H ¢ 001IECTBEHHOCTHIO
3. Texunonorum Big Data B chepe pexinambl 1 CBsi3eid ¢ 00IIECTBEHHOCTHIO

UC-4. GPC-5. GPC-6
Information Technology Innovations in the Communication Industry

The concept of information, information society, the formation of a modern information
space and the possibility of its use in media production.

Modern information technologies, classification, main characteristics, peculiarities of
application in media production, development prospects.

The concept and classification of networks, lines and communication channels, their
characteristics, "cloud" technologies, virtual organizations.

Concept and classification of information systems, main characteristics.
The concept of information security, methods of its provision, procedures for ensuring the safety
of software products, features of information security in media production.

Control Questions:

1. Economic and statistical methods for processing research results and evaluating efficiency in
the field of advertising and public relations

2. Statistical methods of information collection in the field of advertising and public relations

3. Big Data Technologies in Advertising and Public Relations

VK-4, VK-5, OlIK-3

MexKyJIbTYpHOE B3aMMOJAEHCTBHE

[ToHATHA «KOMMYHHUKALMSA» U «KYJIbTYpa», «MEXKYJIbTYpHas KOMMyHUKauus». Mcropuyeckue
(akTopbl U OOCTOSITENHCTBA BO3HUKHOBEHHS MEXKYJIbTYPHOM KOMMYHHMKAIUM KaK Hay4dHOMU
o0nacTi 3HaHMA U y4eOHOU AucHUIUIUHBL. KyInbTypHBIM pensaTUBU3M KaK METOJ0JIOTHYECcKas
NPEANOChUIKA  HM3YYEHHs  MEXKYJIbTYpHOM  KOMMYyHUKanMu.  Teopuss  NEpBHYHBIX
UHPOPMALMOHHBIX cucTeM J.Xoiula. MOHOXpPOHHBIE M MOJMXPOHHBIE, BHICOKOKOHTEKCTHBIE U
HU3KOKOHTEKCTHbIE KyJnbTypbl. HeBepOanbHas komMmyHukanusi. Ilpokcemuka. Teopus
neHHocTHBIX opueHTauuit K.Knakxona, ®.Knakxon u ®@.Crponbdeka. [Tapamerpuueckas Mmoaens
KyabTyphl . XodcTene.

Bonpocwt ona konmpona:

1. [loHsiTHE «MEXKKYIBTYpHAsE KOMMYHHUKAIMS» U BOBHUKHOBEHUE AUCIUIUIMHBI.

2. OCHOBHBIC TTOJIOXKEHUS Teopun J.XoJIa.

3. [Napamerpuueckas Mojenb KyabTypsl I . XodcTene: KIoueBbie XapaKTePUCTHKH.

4. MOHOAKTHBHBIC, TTOJIMAKTUBHBIC U PEAKTUBHBIC KYJIbTYPhI: OTHOIIIEHUE K JEHCTBUIO, CTIOCOOBI
CTPYKTYypUPOBaHUS BpEMEHH, CTpaTeruu cOopa nHGopMaIuu.

Uuc-4, UC-5, GPC-3

Intercultural interaction

The concepts of "communication" and "culture," "intercultural communication." Historical factors
and circumstances of the emergence of intercultural communication as a scientific field of
knowledge and educational discipline. Cultural relativism as a methodological prerequisite for the
study of intercultural communication. Theory of primary information systems E. Kholla.
Monochronous and polychronous, high-context and low-context cultures. Nonverbal
communication. Proxemics. The theory of value orientations of K. Klakhon, F. Klakhon and F.
Strodbek. Parametric model of culture G. Hofstede.

Control Questions:



1. The concept of "intercultural communication" and the emergence of discipline.

2. The main provisions of the theory of E. Kholla.

3. Parametric model of culture by G. Hofstede: key characteristics.

4. Monoactive, polyactive and reactive cultures: attitude to action, ways to structure time,
strategies for collecting information.

VK-1, VK-6. OlIK-2
MeTo010/10THsI MCCIIEA0BATEIBCKOM 1eATEJIbHOCTH U aKa/IeMUYeCKas KyJabTypa

Ponp wccrnenoBanuii B ympaBJICHHH JIEATEIBHOCTBIO B 00JIACTH PEKJIaMbl U CBsI3€H C
oOmecTBeHHOCTBIO.  I[IpenmerHass  o0nacTh  MCCIENOBAHUM:  KOHBEKTYPHBIM  aHaANM3,
KOMMYHUKAITMOHHBIA aHaIW3, KOHKYPEHTHBIH aHalu3, aHajdu3 MoTpeduTeneit. Metomonorus
MapKEeTHHTOBBIX HCCIEIOBAaHUN B cdepe peKiiaMbl U CBsi3el ¢ o0mecTBeHHOCThIO. [locTaHoBKa
npoOsieMbl, OIpeaeseHUe LeNnel, 3aaady, MpeaMeTa U METOAOB HCCIEAOBAaHUA. DTambl IO
ompenenenuto mpobnemsl. IlonsTHe «mpobiema-cumMnTom» U «0OazoBas mpobdiaema», HX
cootHomeHue. Iloaxoapl K BbIABICHHIO TIpoOieM. TpeOGoBaHWs K TIOCTAaHOBKE IieJiei
uccienoBanus B3aumocBsa3p mpobnembl W IeNHM HcclenoBaHus. llepBuyHass W BTOpHYHAsS
uHbopManus. BHyTpeHHss 1 BHEUIHsST BTOpUYHas WH(OpMalus, ee UICTOYHUKH. MeToabl coopa
u a”anusa wHpopMaiuu. Kiaccudukamus METONOB MPOBEACHUS HUCCIeN0BaHHUA. DaKTOPHI,
onpejesnsonMe BbIOOp crocoba MNPOBENEHUS HCCIeAOBaHUN. AHANU3 W HMHTEpHpeTanus
NEPBUYHON M BTOPUYHOW HH(OpPMAIMK, TOATOTOBKA COIMAIBHBIX 0030pPOB, MPOTHO30B,
KOHCQJITHHTA.

KonnuecTBeHHBIE M KadyeCTBEHHBIE METOJBI cOOpa WH(GOpMAIUK, HX B3aUMOCBS3b:
OTIPOCHI, TTAaHEBHBIE OTMPOCHI, TIIYOMHHBIE HHTEPBBIO, aHAIHN3 MPOTOKOJIOB, METOJ (POKYC-TPYIIIT,
HaOI0/IEeHUE, MPOEKIIMOHHBIE METOMbBI, METOJ JKCIEPTHBIX OLIEHOK. DKCIEPUMEHT KaK METO]
coopa mnepBuuHoM uH(opMmanuu. I[lopsgoxk BEIOOpa METOMOB MPOBEACHUS HCCICIOBAHUS.
[TonsTuss TeHepanbHOH U BBIOOPOYHON COBOKYMHOCTH. Pa3HOBHIHOCTH OpraHH3aIlHii,
npodeccroHaIbHO 3aHUMAIOIINXCS IPOBEJCHUEM UCCIIeI0BaHUM.

Bonpocwt 012 konmpona:
1.  CymHocTs Hay4HOro 3HaHUsl. OCHOBHBIE MPU3HAKU HAYYHOTO 3HAHUA.

2.  Cneun¢uka HayqHOTO O3HAHUS €CTECTBEHHBIX U TYMaHUTAPHBIX HAYK.

3. Merozsl u cpeAcTBa HAYYHOI'O IIO3HAHMSL.

4.  CrpykTypa Hay4HOrO 3HaHUs. B3auMOCBS3b TEOPUU U IKCIIEPUMEHTA.

5. HayuHble Tpaauluy U dTUKA HAYKH.

6. @®yHKUMU U TPOOJIEMbl COBPEMEHHON T'yMaHUTAPHOU HAYKH.

7. OcoOeHHOCTH HayKH KaK BUJA YEJIOBEYECKOH e TeIbHOCTH. PolIb HayKu B COBpEMEHHOM
o01ecTse.

8. VYcioBus u TpeOOBaHUS K OpraHU3alluy HAYYHOU JESTeIbHOCTH.

9.  Oco0eHHOCTH Hay4yHOTO IIO3HAHHUS NPOOJEM MapPKETUHIOBOrO aHajlu3a, MpolsieM
KOHCAJITHHTA.
10.  IloHsATHE )KM3HEHHOTO LUKJIAa HAYYHOTO UCCIIEIOBAHUSI.

UC-1, UC-6, GPC-2
Methodology of research activity and academic culture

Role of researches in management of activity in the field of advertizing and public relations.
Subject domain of researches: konjekturny analysis, communication analysis, competitive
analysis, analysis of consumers. Methodology of market researches in the sphere of advertizing
and public relations. Statement of a problem, definition of the purposes, tasks, subject and methods
of aresearch. Stages by definition of a problem. Concept "problem symptom" and "basic problem",
their ratio. Approaches to identification of problems. Requirements to statement of research




objectives Interrelation of a problem and research objective. Primary and secondary information.
Internal and external secondary information, its sources. Methods of collecting and analysis of
information. Classification of methods of carrying out researches. The factors defining the choice
of a way of carrying out researches. Analysis and interpretation of primary and secondary
information, preparation of social reviews, forecasts, consulting.

Quantitative and qualitative methods of collection of information, their interrelation: polls,
panel polls, deep interviews, analysis of protocols, method of focus groups, observation, projective
methods, method of expert evaluations. Experiment as method of collecting primary information.
Order of the choice of methods of carrying out research. Concepts general and sample. Types of
the organizations which are professionally engaged in carrying out researches.

Questions for control:

Essence of scientific knowledge. Main signs of scientific knowledge.
Specifics of scientific knowledge natural and humanities.

Methods and means of scientific knowledge.

Structure of scientific knowledge. Interrelation of the theory and experiment.
Scientific traditions and ethics of science.

Functions and problems of the modern humanity.

Features of science as human activity. A science role in modern society.
Conditions and requirements to the organization of scientific activity.
Features of scientific knowledge of problems of the marketing analysis, consulting
problems.

10. Concept of life cycle of scientific research.

©CoNOORAWN =

OIIK-2, OlIK-6
TexH0JI0rnH peKJIaMbl U CBsI3ell ¢ 001ECTBEHHOCTHIO B PA3JIMYHBIX c(hepax AesATeJTbHOCTH

TexHONOTMM peKJIaMbl U CBSI3eH C OOILIECTBEHHOCTHIO KaK HHTErpajbHOE TOHSTHE,
colpsrampIlee KOMMYHHKAlMIO M ynpasieHHe. OCHOBHBIE NPOLECCHI M HMHCTPYMEHTAapHU.
Pe3ynbTarhl M IPOLYKTHI TEXHOIOTUN. bpeH | Kak COBOKYIHBIN NIPOAYKT TEXHOJIOTUI PEKIaMBbl U
cBsa3eil ¢ oOmectBeHHOCTHhIO. Criennduka ympaBieHus OpeHaoM (mpeaMeTHas 00JacTh
OpeHIuHTa, 3aJ]a4yd, WHCTPYMEHTapuil) B pa3iU4HbIX cdepax AeATeNbHOCTH.  AnanTanus
TPaJULIMOHHBIX KOMMYHHKAIIMOHHBIX HHCTPYMEHTOB JJIs1 KOHKPETHOH cepsbl.

JlaHHas OUCHMIUIMHA TO3BOJIIET MPOJAEMOHCTPUPOBATH CHOCOOHOCTH  CTYJEHTA
UCIIOJIb30BaTh BECh KOMILJIEKC 3HAHUH, MOJYUYEHHBIX MO MporpaMme 0Oy4eHUs Uil KOHKPETHOU
cdepsl, a TaKKe ero Kpyrozop U NoHUMaHue cretupuKu (yHKIHOHUPOBAHHUS SKOHOMHUYECKHUX,
HOJIUTHYECKUX U COLMAIBHO-KYJIBTYPHBIX HHCTUTYTOB.

Bonpocwt onsa konmpona:
1. VYnpaBnenue OpeHIOM M  CTpaTerMYeCKUMHM KOMMYHHMKalMsAMU B  cdepe
MYHMIIMIIAJIBHOTO YIPABIEHUS U TOPOJICKOI0 X03siCTBa.

2. VYmnpaBineHue OpeHIOM M  CTPaTerMYECKUMH KOMMYHHUKalUsIMH B  cdepe
IIPOMBIIIIEHHOCTH.

VYnpaiienue OpeH0M U CTpaTernYecKUMU KOMMYHUKALUSAMHU B c(hepe KyJIbTYpHI.
VYnpasienue OpeHI0oM U CTPaTerHueCKUMH KOMMYHUKAIIUSMU B cepe 00pa3oBaHMsL.
VYnpaienue OpeH0M U CTpaTernYecKUMU KOMMYHUKALUAMHU B chepe HayKH.
VYnpasienue OpeHIOM U CTpaTerHueCKUMH KOMMYHUKAIUSAMU B cdepe puteiina.
VYnpaieHnue OpeHAOM U cTpaTernyecKuMu KoMmmyHuKanusimu B cpepe FMCG.
VYnpaBieHue OpeHAOM U CTPAaTeTHYECKUMH KOMMYHHUKAIMSIMU B cdepe TOBapOB
npemuyMm kiacca (luxury).

9. VYmpasneHue OpeHIOM U CTpATETUYECKUMU KOMMYHUKALUAMU B chepe Typu3ma.

10. YnpaBneHue OpeHIOM U CTPATETUUECKUMH KOMMYHUKAIMSIMU B chepe cropra.
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11. YmpaBnenne OpeHIOM M  CTPaTerMUECKUMHM KOMMYHHKalMsMH B  cdepe
KuHEemMaTorpada.

12. VYmpaBnenue OpeHIOM M  CTpaTerMUECKUMHM KOMMYHHKalMsAMH B  cdepe
CTPOUTEIBCTBA.

13. Ympasnenue OpeHAOM M CTpaTETHYECKUMU KOMMYHHMKAIUAMU B cpepe MOJIBI.

14. VnopaBnenue OpeHIOM U  CTpaTeTMYECKMMH KOMMYHHUKalUUMIMHU B  cdepe
rOCY/apCTBEHHBIX CUJIOBBIX CTPYKTYP.

15. VYnpasnenue OpeHIOM U CTpaTernYecKUMU KOMMYHUKALUAMHU B chepe PUHAHCOB.

16. YmpaBrnenue OpeHIOM M  CTpaTerMUECKUMH KOMMYHHKalMsAMH B  cdepe
rOCYAapCTBEHHBIX MEKIYHAPOIHBIX OTHOIIECHUH.

17. Yupasnenue OpeHIOM U CTPAaTETHYECKMMU KOMMYHHKAIUAMU B cpepe TpaHCIopTa.

18. VopaBnenue OpeHIOM U  CTpaTeTMYECKMMH KOMMYHHUKalUUMIMU B  cdepe
roCyJIapCTBEHHBIX KOHTpoaHpyomux cTpykTyp (PAC, PocobpHanzop u T1.11.)

19. VnopasneHnue OpeHI0M U CTpaTerHYeCKUMU KOMMYHHUKALUSIMHU B chepe Macc-Meaua.

20. VYmpasnenue OpeHzom u CTpaTErnueCcKUMU KOMMYHHKaIUSIMU B
TEJICKOMMYHHUKAITMOHHOU cepe.

21. YupaBnenue OpeHIOM M CTPATErHYECKMMU KOMMYHHUKAIUSIMU B cepe yCIyT.

22. VYmopaBineHue OpeHIOM M CTpaTerMuYeCKUMHU KOMMYHUKalMsIMH B cdepe
OOILECTBEHHOI'O TUTAHUSL.

1IK-1

BpenauHr reppuropuii

VYnpaBiaeHue TeppUTOPUSIMU. MapKeTHHI TeppUTOpuid. Metoasl M Mojaenu OpeHAuHTa
tepputopuil. Ilpaktuka Openaunra tepputopuil. IlepcnexkTuBHble HampaBieHHUs B OpeHIUHIe
TEPPUTOPUIL.

Bomnpocs! 1j1s1 KOHTPOJIA

1. Tunsl OpeHA0B TEPPUTOPHUH, CYIIECTBYIOLIUE B CTPaHAX C Pa3BUTON PHIHOUYHOM SKOHOMUKOM
2. Co3nanue u NpoJIBUKEHNE OpeHIa TeppUTOpUN

3. Pexnama u OpeHIUHT TEPPUTOPUI

4 OupMeHHBIN CTHWIb KaK COCTaBHAs YaCTh OpEH/INHIa TePPUTOPUI

5. IHTepHET KaK CpeACTBO KOMMYHUKAIIMU M CTAHOBJICHUS! OpEeH/Ia TEPPUTOPHU

6. HeraTuBHBII UMUK TEPPUTOPUH U OCHOBHBIE HAIIPaBJIeHUs OOPHOBI C HUM

7. UcTopust BO3HUKHOBEHUS OpeH/1a TEppUTOpUil

GPC-2, GPC-6
Advertising and public relations technologies in various fields of activity

Advertising and public relations technologies as an integral concept that interfaces
communication and management. Basic processes and tools. Technology results and products.
Brand as a combined product of advertising and public relations technologies. Specifics of brand
management (subject area of branding, tasks, tools) in various areas of activity. Adapt traditional
communication tools to a specific area.

This discipline allows you to demonstrate the student's ability to use the entire range of
knowledge gained under the training program for a specific area, as well as his horizons and
understanding of the specifics of the functioning of economic, political and socio-cultural
institutions.

Control Questions:
1. Management of the brand and strategic communications in the field of municipal
administration and urban economy.

Brand and

2. strategic communications management in industry.




3. Management of brand and strategic communications in the field of culture.
4. Managing brand and strategic communications in education.
Brand and
5. strategic communications management in science.
Brand and
6. strategic communications management in retail.
7. FMCG Brand and Strategic Communications Management.
8. Brand management and strategic communications in the field of premium goods
(luxury).
9. Brand and Strategic Communications Management in Tourism.
10. Managing brand and strategic communications in sports.
11. Brand management and strategic communications in the field of cinema.
12. Brand Management and Strategic Communications in Construction.
13. Brand Management and Strategic Communications in Fashion.
14. Management of the brand and strategic communications in the field of state power
structures.
Brand and
15. strategic communications management in finance.
16. Management of the brand and strategic communications in the field of state
international relations.
Brand and
17. Strategic Communications Management in Transportation.
18. Management of brand and strategic communications in the field of state control
structures (FAS, Rosobrnadzor, etc.)
19. Brand Management and Strategic Communications in Mass Media.
Brand and
20. Strategic Communications Management in Telecommunications.
21.Management of brand and strategic communications in the service sector.
22. Brand Management and Strategic Communications in Catering.

PC-1

Branding of territories

Administration of territories. Marketing of territories. Methods and models of territory branding.
Territory branding practice. Promising directions in the branding of territories.

Questions for control

1. Types of territory brands existing in advanced market economies

2. Creating and Promoting the Territory Brand

3. Advertising and branding of territories

4 Branding as part of territory branding

5. Internet as a means of communication and development of the territory brand

6. The negative image of the territory and the main directions of the fight against it
7. Territory Brand History

LIK-2

KopnoparuBHasi KyJbTypa U Ae/10Basi penyTanus

Konuenmus opranuzaniMoHHONW (KOPIOPAaTUBHOM) KyJIbTYphbl. THIOJOrMS OpraHM3allMOHHBIX
KyJbTyp. OIEMEHTHl OpPraHM3allMOHHOM KyJIbTYphl M MEXaHHU3M HX B3aUMOJEHCTBH.
dopMupoBaHHEe, TONJEPKAHUE, W3MEHEHHE OpPraHMW3allMOHHOW  KyJbTypbl. BiusHue
OpTraHU3aIMOHHON KYJIBTYPhl HA OPraHU3alMOHHYIO 3()(hEeKTUBHOCTh

Bomnpocel 111 KOHTPOJIA



1. ®opmupoBaHUE MEKKYJIBTYPHON KOMIIETEHTHOCTH.

2. loHATHS «TUAEPCTBO» U «OpPTaHU3AIMOHHAS KYJIbTYpay.

3. DBonrOUMA KYJbTYpPbI U JIUIEPCTBA.

4. Ponb nuzepa B MOJIOJBIX OPTaHU3ALMAX U OPraHU3alUsAX CPEAHET0 BO3pacTa.

5. Teopwus oOy4aromieicss opraHu3aInH.

6. CTpyKTypHBI€ 3JIEMEHTBI OpraHu3anoHHOM KyIbTypsl (C. Po66unc, A.®. Xappuc u P. Mopas,
B.A. CniuBak).

7. LleHHOCTH, HOPMBI U MUCCHSI OpTaHHU3aLIHH.

8. Mux opranuzamumu.

9. KopniopaTuBHbIi KOJEKC.

PC-2

Corporate Culture and Business Reputation

Concept of organizational (corporate) culture. Typology of organizational cultures. Elements of
organizational culture and the mechanism of their interaction. Formation, maintenance, change of
organizational culture. Impact of organizational culture on organizational efficiency

Questions for control

1. The formation of intercultural competence.

2. Concepts of "leadership" and "organizational culture."

3. Evolution of culture and leadership.

4. Leadership role in young and middle-aged organizations.
5. Theory of learning organization.

6. Structural elements of organizational culture (S. Robbins, A.F. Harris and R. Moran, V.A.
Spivak).

7. Values, norms and mission of the organization.

8. Image of the organization.

9. Corporate Code.

LIK-3
Texnonornu OpeHauHra

OcHOBHbIE 3Tambl CO3/IaHUSA APXUTEKTYphl OpeHAoB. AHanu3 6penna. CocraBisione
Openna. CoBpeMeHHBI WHCTpYMEHTapuil co3ianus OpeHaa. TeXHOIOTUM U METOJbl CO3IaHUs
OpeHnpa. JIHK Openna. bpenaneiimunr./3mepenne MapouyHoro kamnurtaia. W3mepenus
napameTpoB U coctosiHusl Openna. Knaccudukanus 6penoB. CTpyKTYpHBIH aHAJIM3 MapOYHOTO
noptdensi, OCHOBHBIC HANIPABICHHUS ONTUMHU3AIUN MAPOYHOTO MOPTQEIS.

Crparerndyeckoe U TakTU4deckoe (OnepaTUBHOE) yIpaBieHUe OpeHI0M 1/ Ui OpeHI0BbIM
noprdenem. bpenamHroBoe IulaHMpOBaHWE. AHANM3  TEKYIIETO COCTOSHUS — OpeHaa
Kanuranuzanuss Openpa. PeOpeHauHr, peno3uLMOHHMpOBaHME U puUcTailmuHr. OCHOBHBIE
noka3arenu 3 HEeKTUBHOCTH OpeH/I-MEHEPKMEHTA.

Bonpocsl 1J1s1 KOHTPOJIS

1. Pa3zButne xoHuenuuu OpenauHra. COOTHOLIEHHE MOHATUH «OpeHI», «TOproBas Mapka» U
«TOBAPHBIN 3HAK.

2. Mogenu OpeHA-MEHEKMEHTa: 3alaJHbli M a3MaTCKUM MOJXOnbl, NpEeUMyIlecTBa U
HEJI0CTaTKU.

3. Ioaxonsl kK OpeHA-OMIAUHTY: MOAETH U METOAUKH

4. Kanuranu3zauus TOproBoil Mapku, METO/Ibl OLIEHKHM KanuTajia OpeHaa

5. IIpaBOBbIE U TEXHOJOTHUECKUE METOJIbI OXPAaHbI aTPUOYTHKHU OpeH[a.



6. Iloaxonsl K ynpaBiIeHUIO «mopTdeseM OpeH10By.

7. CynHOCTh ¥ TEXHOJIOTUU COBPEMEHHOIO OpeHHeMUHTa.
8. OueHka CTOUMOCTH OpeHa.

9. Kanuran Openpa.

10. To3unmonupoBanue OpeHa.

11. Aynut Openna.

PC-3
Branding technologies

The main stages of creating a brand architecture. Brand analysis. Components of the brand.
Modern brand creation toolkit. Technologies and methods of creating a brand. Brand DNA.
Brandneyming.Measurement of branded capital. Measurements of brand parameters and status.
Classification of brands. Structural analysis of the brand portfolio, the main areas of optimization
of the brand portfolio.

Strategic and tactical (operational) management of the brand and/or brand portfolio.

Branding planning. Analysis of the current state of the brand Brand capitalization. Rebranding,
repositioning and restyling. Key performance indicators of brand management.

Questions for control
1. Development of the branding concept. The relationship of the concepts "brand," "brand"
and "trademark."
Brand management models: Western and Asian approaches, advantages and
disadvantages.
Approaches to brand building: models and methods
Brand Capitalization, Brand Capital Valuation Methods
Legal and technological methods of brand attributes protection.
Approaches to managing the "portfolio of brands."
The essence and technologies of modern branding.
Brand Value Assessment.
. Brand capital.
10. Brand positioning.
11. Brand audit.

N
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2.2. OneHOYHbIE MATEePHAJIbI IJIA IPOBEIeHNsI TOCYAAPCTBEHHOI0 IK3aMeHa

2.2.1. Onucanue noka3zareJsieil, KpuTepueB M MIKAJIbI OLlCHUBAHUSA

Ouenka Kpurepum oueHku

OTJINYHO Buaut MexXIUCIUIITIMHAPHBIE CBS3H.

3HaeT 3aKOHO/1aTeIbHO-HOPMATUBHYIO 0a3y, MIOHUMAET OCHOBBI
HKOHOMHYECKON APPEKTUBHOCTH MPOPECCUOHATILHON
JIeATETHOCTH, MOKET BBICTPAMBATh IPUUYUHHO-CIIEICTBEHHBIE
CBSI3U OMKCHIBAEMBIX SIBJICHUU.

AHanu3upyeT NpakTUYECKUE MPUMEPHI CO CTOPOHBI COLUATBHOM
OTBETCTBEHHOCTH U COOCTBEHHOU IPayKIAHCKOM MO3UIUH.
IToka3pIBaeT BBICOKMI YPOBEHb 3HAHMS MaTepHasia IIPOrpaMMBlI,
yueOHOH, NepuoaAndYecKod U MOHOrpaUYecKod JUTEpaTypHl,
pPacKpbhIBa€T OCHOBHBIC IIOHATUS M MPOBOAUT HX aHAIM3 Ha
OCHOBAaHMH MO3MIMH  pa3IMYHBIX  aBTOpOB. Mcmoab3yer




COBPEMEHHBIE MOIX0/Ibl U UCTOYHUKH UH(POPMALINH.
[TpodeccronanbHO, rPaMOTHO, OCIIEI0BATENBHO, XOPOILIUM
A3BIKOM YETKO M3JIaraeT MaTepuall, apryMeHTUPOBAHO
(bopMynIHupyeT BBIBOBI.

IToka3piBaeT yMEHUE WILIIOCTPUPOBATH TEOPETUYECKUE
IIOJIO’KEHUSI KOHKPETHBIMU IIPUMEPaMHU, IPUMEHSTh UX B
IIPEIJIOKECHHOU CUTYalUU.

XOpOLIO

OTBeT B L1€JIOM COOTBETCTBYET BBIILIEU3I0KEHHBIM KPUTEPUSAM, HO
(GopMyIMpOBaHHE  CaMOCTOSITEIbHBIX  BBIBOJAOB  BBI3BIBACT
3aTpyAHEHUE.

B 1ienoM oTBET COOTBETCTBYET KPUTEPUSIM BBICOKOTO YPOBHS, HO
B M3JIOKEHHM JIOMYIEHBl HEOOIbIINe MPoOeNbl, He MCKa3HUBIIUE
CoJIepKaHHE OTBETA.

B 1ienoM oTBET COOTBETCTBYET KPUTEPUSAM BBICOKOTO YPOBHS, HO
JOMYyLIEHbl OAWH — JBa HeAoYeTa MPH OCBELIEHHMH OCHOBHOIO
COJIep’KaHusl OTBETA, UCIIPABIIEHHBIE 10 3aMedaHunto wieHoB [ OK.

Y0BJIETBOPUTEIILHO

[Ipu HEenonHOM 3HAHUU TEOPETUUYECKOTO MaTepUalla BbIsIBICHA
HeJ0CTaToYHas CPOPMUPOBAHHOCTh KOMIIETEHIINM, HE MOXKET
NPUMEHHUTH TEOPHUIO B HOBOM CUTYyalluH, YyBCTBYET ceOs
HEYBEPEHHO IPU aHAIN3€ MEKIUCUUIIIMHAPHBIX CBS3€EH.
[Toxa3piBaeT 10CTaTOYHBIC 3HAHUS YYEOHOTO U JIGKIIMOHHOTO
Marepuaa, HoO IPH OTBETE OTCYTCTBYET JOJKHAS CBSI3b MEXKIY
aHAJIM30M, apryMeHTaluei 1 BbiBogaMu. HepoctaTouHo n3y4eHbl
COBpPEMEHHbIE HCTOUHUKH HH(OPMALINH.

Bnageer npakTuuecKMMHU HaBbIKAMU, IPUBJICKAET
WUTIOCTPATUBHBIN MaTepual, HO JOIMYIIEHbI OUTHOKH B
OIpe/ICICHNY MIOHATUH, UCTIOIb30BaHUH TEPMHUHOJIOTHH,
WCITPaBJIEHHBIE I10CJIE HABOASIINUX BOIIPOCOB.

Ha mnocraBneHHble 4jeHaMH KOMMCCHHM BOIPOCHI OTBEYAET
HEYBEPEHHO, JIOMYCKAEeT MOTPEIIHOCTH.

HCYIOBJICTBOPUTCIILHO

[Toka3biBaeT cnabblii YpOBEHb MPABOBOW KYyJbTYpbI, HE BiaJeeT
0a30BbIMH SKOHOMHUYECKUMU 3HAHUSIMHU, OTCYTCTBYET COLIUAIbHO-
OTBETCTBEHHAs MO3UIIHS.

B otBere HE pPAaCKpHITO OCHOBHOE COAEp)KaHUE Y4eOHOTO
MaTepuaia, oOHapyKeHO HEe3HaHHE WM HEeTOHUMaHHe Oobllei
win  Haumbonee BaXHOW dYacTh  ydeOHOTO  MaTepuana,
MPOJEMOHCTPUPOBAHO HEYMEHHE TMOJb30BaTHCS COBPEMEHHBIMU
UCTOYHHUKAaMU HH(POpMAIUH.

[IposiBnsieT HE3HaHHE MPAKTHUKUA  PEKJIAMHOM  HHAYCTPHU.
Jomyckaer  ommOKM B ONpEAEICHWM  MOHATUH,  TNpHU
MCIOJIb30BAaHUU TEPMHUHOJIOTMH, KOTOPbIE HE MCIPAaBJICHBI MOCIE
HABOJMIIMX BOIPOCOB; TIOKA3bIBACT, YTO HE C(HOPMHUPOBAHBI
KOMIETEHIIHH.

2.2.2. TunoBble KOHTPOJIbHBIC 3a1aHUA WJIN UHBIC MaTEePUaJIbl

IlpumepHhbslii cnucok 60nPocos K 20cy0apcmeeHHOMY IKIAMEHY:




10.

11.

12.

13

15.
16.
17.

18.

19.
20.

21

23.

24.

25.

26.

27.

28.

MeTtoonoruyeckas KyJIbTypa Hay4HO-TI03HABATEIHLHOU AESITEILHOCTH B
00J1aCTH PEKJIaMBI U CBSI3€H ¢ 00IIECTBEHHOCTHIO.
KoMMyHHMKaIIMOHHAs CTpAaTerusl KAk OCHOBA OpTaHU3aIliH U IIPOBEICHUS
KOMMYHHUKAITMOHHBIX KaMITAaHHH.
Ponb kopniopaTHUBHOM KyJIbTYpPBI, TOJOKUTEIBHOTO UMHJIXKA OPTaHU3AINY B
HapamyuBaHU{ NaOJUITUTHOTO KaIUTaa.
YrpaBiieH4ecKue MpoIeIyphl  ONepalud B KOMMYHHUKAIITHOHHOM MEHEKMEHTE.
Opranu3anuoHHast ¥ KOPIIOPaTHBHAS KYJbTypa B KOHTEKCTE PEKIaMbl U CBS3EH C
00IIECTBEHHOCTHIO
[TonsiTHE U crienUpUKa AaHTUKPU3UCHBIX KOMMYHHUKAITHHA.
[ToaxobI K TUIONOTHH U KIACCU(PUKAIIMU OPTaHU3AIMOHHBIX KYJIbTYp, MECTO U
POJTb BHYTPEHHUX KOPTIIOPATHBHBIX KOMMYHHUKAIIHAH.
PenyTanoHHBI 1 KOMMYHUKAIIMOHHBIA MEHEI)KMEHT B KOHTEKCTE PEKIIaMbl U
CBSI3EH ¢ OOIIECTBEHHOCTRIO
OO01ecTBeHHOE MHEHUE KaK 00BEKT UCCIIeIOBAHUS: METOIbI U TIOJXOIBI.
Texnonoruu GpopmupoBaHusi 00IIECTBEHHOTO MHCHHUS.
Tenneniuu B GOpMUPOBAHUN COBPEMEHHBIX JIUJEPOB OOIIECTBEHHOTO MHEHHUSI:
WX HCIIOJIb30BaHUE B c(hepe peKIaMbl U CBS3CH C OOIIECTBEHHOCTHIO, KPUTEPUH
3¢ (HeKTUBHOCTH.
N3meHeHus cTpyKTyphl, OPM U COACPKAHMSI KOMMYHUKAIIUN B MHTCPHET-CPEIC
B KOHTEKCTE PEKJIaMbI U CBSA3EH ¢ 0OIIECTBEHHOCTHIO.
[TeperoBopsl Kak MHTEPAKTUBHBIHN MPOIIECC KOMMYHHKAITHH.

. Kitaccuueckue 3tansl neperoBOpHOro npouecca.
14.

Bo3HuKHOBEHME U IyTH pa3pelIeHUs] MPOTUBOPEUYUNA U KOHPIUKTOB. THIIBI
KOH(UKTOB. [ToX0/bI K yIpaBICHNIO KOHPIUKTAMH.

MeTtobl cOopa nHpOpMaIK B cepe peKiIaMbl U CBSI3€H ¢ 001IECTBEHHOCTHIO
Texnonoruu Big Data B cepe pexsiambl u cBsi3€il ¢ 00111€CTBEHHOCTHIO
[TonsiTHE «cpeapl» Kak MpeaMera u3ydeHus B cepe peKiambl U CBsI3el ¢
00I11€CTBEHHOCTbIO

CoBpeMeHHbBIE METO/Ibl COOpa JaHHBIX MEIUa-METPHUUECKUX MOoKa3aTeseil B chepe
peKJIaMBbl U CBsI3€i ¢ 00IIECTBEHHOCTHIO.

YpoBHHU TUTAHUPOBAHMS B chepe peKIIaMbl U CBS3CH ¢ 0OMECTBEHHOCTHIO
Posib 1 MECTO KOHKYPEHTHOT'0 aHaJIn3a B chepe peKiIaMbl U CBsA3EH C
OOIIECTBEHHOCTHIO: METO/IbI ¥ IPHHIIUTIBL.

. Ilonsgrue «CTpaTerus» B ccbepe PEKIIaMbI U CBsI3EH C O6IJ.ICCTB€HHOCTBI-O
22.

KabunerHsie uccnenoBanus B cepe peKiaMbl U CBA3eH ¢ 00IIeCTBEHHOCTHIO:
METOAMKH, OOBEKTHI, TEHAECHIH

[ToneBwie uccnenoBanus B cepe peKIamMbl U CBA3EH C 00IECTBEHHOCTHIO:
METOAMKH, OOBEKTHI, TEHAECHIH

TenneHnMM B I3MEHEHUSX TOTPEOUTEIBCKOTO MOBEICHHSI, UX OTPAKECHHE B
KOMMYHHKAIIUOHHBIX IPAKTHUKAX.

Nzyuenue norpedureneit 1 noTpeOUTEIHCKOTO MOBECHHUS: COBPEMEHHBIE
HOJXO/IbI ¥ METO/IbI, MECTO U POJIb B c(hepe peKsiaMbl U CBs3eH ¢
00LIECTBEHHOCTBIO

3aBUCUMOCTb IJIJAHUPOBAHUS KOMMYHHMKALIMOHHBIX CTPaTEeruii OT
peKIaMUPYEMOro MPOIyKTa, XapaKTepa 1eJIEBO ay JUTOPHH, OI0/KETa U IPYTUX
0COOEHHOCTEH KOHKPETHOW KaMIIaHHH.

AHanu3 NoBeJIeHUs ay JUTOPUH TEJIEBUACHUS KaK OCHOBA OLIEHKU €ro

3¢ (GEKTUBHOCTH KaK CPE/ICTBA PACIPOCTPAHEHUS PEKIIAMBI.

Bunbl Hapy>KHOU 1 TpaH3UTHOM peKJIaMbl U UX XapakTepuctuka. OcoOeHHOCTH
BOCIIPHSITHSL HAPY>KHOW U TPAH3UTHOM PEKJIaMBl.



29.
30.
31.
32.
33.
34.
35.
36.
37.
38.

39.
40.

41.
42.
43.
44.
45.
46.
47.
48.

49.
50.

51.

52.

53.

54.

55

56.
57.

58.
59.
60.

61.
62.

Baxwueiine opueHTUPHI MIIAaHUPOBAHUS MH(POPMALTMOHHOTO BO3ACHCTBUS Ha
LEJIEBYIO ayAUTOPUSI.

Mecrto peknambl Ha TB u ee 3¢ hekTuBHOCTS.

Pexniama B IHTEpHETE: JOCTOMHCTBA U HEIOCTATKH, XapaKTEPUCTHKA, CTOUMOCTb.
MenunaruiaHupoBaHHE KaK KOMIUIEKC pelIeHu, Beaymx K 3¢ pekTuBHOM
pEeKIaMHON KaMITaHUU.

MeauanccnenoBaHus ¥ MX poiib B MEIMAIUIMHUPOBAHUU. BaxHeimne
MapaMeTpbl MEANAUCCICIOBAHMIA.

[TonsATHE «MEXKYIBTYpHAsi KOMMYHUKALS.

OcHOBHBIE TIOJIOKEHUS Teopun D.XoJa.

[TapameTpuueckas moaens KyabTypsl I.XodcTene: KiroueBble XapaKTepUCTUKH.
VYnpaienue OpeHA0M U CTpaTernyeCKUMU KOMMYHUKAIUSIMU B cpepe
MYHMIIMIIAJIBHOTO YIPABIEHUS U TOPOICKOI0 X03sCTBa.

VYnpasienue OpeHA0M U CTpaTernYeCKUMU KOMMYHUKAIUSIMU B cpepe
IIPOMBILIEHHOCTH.

VYnpasiienue OpeH0M U CTpaTETHYeCKUMU KOMMYHUKALUAMHU B c(hepe KYJIbTYpHI.
VYnpasienue OpeHI0M U CTpaTernyecCKUMH KOMMYHHUKAIUSIMU B cdepe
o0OpazoBaHus.

VYnpasieHue OpeHI0M U CTpaTerHyeCKUMH KOMMYHUKAIMSIMU B cepe HAyKu.
VYpasiienue OpeH0M U CTpaTernyecKUMU KOMMYHUKALUAMU B cepe puTeilna.
VYnpasienue OpeHI0M U CTpaTernyecKuMHU KoMMyHuKaiusimMu B cpepe FMCG.
VYnpasiieHue OpeH0M U CTpaTernYeCKUMU KOMMYHHUKALUSIMHU B chepe TOBapoB
npemuyM kiacca (luxury).

VYpasiienue OpeHA0M U CTpaTernYeCKUMU KOMMYHUKALUSIMU B cpepe Typusma.
VYnpasienue OpeHI0M U CTpaTerHuyeCKUMH KOMMYHUKAIMSMU B cdepe cropra.
VYnpaiieHue OpeH0M U CTpaTernYeCKUMU KOMMYHUKAIUSIMU B cpepe
KHHOHMCKYCCTBA.

VYrpaienue OpeHA0M U CTpaTernYeCKUMU KOMMYHUKAIUSIMU B cpepe
CTPOUTEIBCTBA.

VYrpasieHue OpeH0M U CTpaTErHYeCKUMU KOMMYHUKALIUAMHU B c(hepe MOJIbI.
VYnpasieHue OpeHI0M U CTpaTernyecKMMHU KOMMYHHUKAIMSIMU B cdepe
rOCy/1apCTBEHHBIX CUJIOBBIX CTPYKTYP.

VYnpasieHue OpeHI0M U CTpaTernyecKMMHU KOMMYHHUKAIUSIMU B cepe
(buHaAHCOB.

VYnpasieHue OpeHI0M U CTpaTernyecKMMHU KOMMYHHUKAIMSIMU B cdepe
TPaHCIOPTA.

VYnpasieHue OpeHI0M U CTpaTernyecKUMHU KOMMYHHUKAIMSIMU B cdepe
TOCYIapCTBEHHBIX KOHTpoJupyromux cTpykTryp (DPAC, PocobpHanzop u 1.11.)
VYnpasieHue OpeHI0M U CTpaTerHueCKUMI KOMMYHUKAIUSAMU B cepe Macc-
Meaua.

. anaBneHI/Ie 6peH,Z[OM U CTPATCITHICCKUMU KOMMYHUKAIIUAMU B

TEJIEKOMMYHHUKAITMOHHOU cepe.

VYmpasrieHnue OpeHAOM U CTpaTErMYeCKUMU KOMMYHUKAIIUSIME B cpepe yciyr.
VYnpasienue OpeHIOM U CTPaTErHdeCKUMH KOMMYHHUKAIMSIMU B cepe
OOIIECTBEHHOTO MTUTAHMSL.

Pa3zurne konnenuuu OpenauHra. COOTHOIICHHE MOHATUN «OpPEHI», «TOPTroBast
MapKa» U «TOBAPHBIN 3HAKY.

Mopenu OpeHa-MeHeHKMEHTA: 3anaAHbI U a3UaTCKUN MOIX0/IbI, TPEUMYIIECTBA
Y HEJIOCTATKH.

Kanuranu3zamust ToproBoil MapKu, METOBI OLIEHKH KamuTaia OpeHa

[IpaBOBBIC ¥ TEXHOJIOTUYECKHUE METO/IbI OXPaHbI aTPHOYTUKH OpEeHIa.

CyIHOCTB ¥ TEXHOJIOTUH COBPEMEHHOTO OpeHIHEHMHUHTA.



63. KommiekcHblil ayaut OpeHna.

2.2.3. MeTtoauueckue MaTepuaJbl, onpeae/sione Npoueypbl OeHNBaHUs
l'ocynapcTBeHHBI  5K3aMEH NpeaycMaTpUBaeT OLEHUBAHUE YPOBHS  OBJAJICHUS
BBIITYCKHUKaMH KoMrieTeH1ui, yctaHosieHHbIX @T'OC BO.

I"ocynapcTBEHHBIN 3K3aMEH IPOBOIUTCS 6 YCHIHOU (hopme 110 DK3aMEHALIMOHHBIM OMIIETaM.
l'ocynapcTBeHHBIM 5K3aMeH NPOBOAMTCSA IO MPOTrpaMMe, coAepikalleil mepedyeHb BOIPOCOB,
BBIHOCHMBIX Ha TOCYJIapPCTBEHHBIN SK3aMEH, M PEKOMEHJAN 00yJaroIiMcs 10 MOJTOTOBKE K
rOCyJJapCTBEHHOMY 3K3aMEHY, B TOM YHCIIEe TepeueHb pEeKOMEHAyeMon nuTepaTypbl. Kaxaplii
OUIIeT COHEPKUT MO mpu TEOPETUYECKUX BONPOCAa U3 Pa3HbIX MNPOQUIBHBIX pa3feioB
pOTPaMMBI.

[lepen rocynapCTBEHHBIM 3K3aMEHOM IPOBOAUTCS KOHCYJIbTHPOBAHHE OOYyYaroIIMXCS I10
BONpPOCAM, BKJIIOYEHHBIM B  IpOrpaMMy TOCYJapCTBEHHOTO  9K3aMeHa (namee —
MpeIdK3aMeHallMOHHAs! KOHCYJIbTALIHS).

Ilpouedypa nposedenus I'ocyoapcmeennozo skzamena.

Bo Bpems 5Kk3aMeHa CTYJIEHTHI JOIYCKAKTCA B ayJUTOPHIO, OTBEICHHYIO Ul DK3aMEHa I10
ofHOMYy, He Oonee 10 yenoBek OAHOBpeMeHHO. CTYIEHT JOJKEH MNPEACTaBUTHCA WiEHaM
roCy/1apCTBEHHOW SK3aMEHAIlMOHHOM KOMMCCHUHU U, B3sIB OMJIET, YETKO HA3BaTh €ro HOMEP, Mpo
ce0s1 mpounTaTh BOMpockl Omiiera. B ciaydyae HEOOXOIMMOCTH YTOYHHUTBH COJIEpKAHUE BOIIPOCOB
OwieTa y WieHOB KOMHUCCHH.

[Tocre 3TOro cTyeHTY BBIIAIOTCS MPOLITAMIIOBAaHHbIE JIMCTHI OyMaru (M0J1b30BaThCs MHOM
Oymaroii 3amperaercsi). JIMCThl MOANUCHIBAIOTCS BBIMYCKHUKOM, ykasbiBaercs: @.M.0, nara
9K3aMeHa, HoMep OuiieTa M Te3MChbl OTBETa Ha BOMpochl. Ha mMoAroToBky K OTBETaM Ha Bce
Bonpock! Ousera Boiaensercss 40 MmuHyT. B mporecce moAroToBKM 0TBETa CTYAEHT UMEET IIPAaBO
I10JI30BAThCS CIIPABOYHO-METOAMYECKON JIMTEPATYPOH, MPEIOCTABIAEMON B €r0 PaCIOPKEHHE
rOCyIapCTBEHHOW 3K3aMEHAIIMOHHOW KOMUCCHUEM.

Jlyis oTBeTa Ha BONPOCHI OMIIeTa KaKJIOMY CTYAEHTY IpenocraBisercss He Oonee 10 MUHYT.
[locne oxoHuUaHUs OTBETa Ha BOIPOCHI OMJIETa YJIEHBI I'OCYAAPCTBEHHOW SK3aMEHAIIMOHHOM
KOMHCCHM MOTYT 3a1aTh CTYACHTY BOIIPOCHI B NOPAJKE YTOYHEHHS OTIAEIbHBIX MOMEHTOB IIO
BOompocam, cojaepkamumcss B Ownere. [lo pemenuto mnpezacenartens TIocyAapCTBEHHON
9K3aMEHALIMOHHOW KOMMCCHH YTOYHSIOIIME BOIPOCHI MOTYT 3aaBaTbCs U Cpa3y IOCIE OTBETA
CTYJEHTa MO KakJJoMy Bompocy Ounera. Eciau cTyZeHT 3aTpyAHsSIeTCS OTBETUTh Ha YTOUHSIOIINE
1o OuieTy BOMPOCHI, YJIEHbI KOMHCCUHM MOTYT 3aJaBaTh JONOJIHMUTENbHBIE BOIPOCHl B pamMKax
IIPOrpamMMBbl I'OCYTapCTBEHHOI'O0 MEKIMCLIUIIIIMHAPHOTO 3K3aMEHA.

Pe3ynbTaThl 5K3aMeHa 0OBSBISIOTCS 8 0€Hb €TO IPOBECHUS 10ocie 0POPMIICHHS POTOKOIIA
3aCcelaHMs TOCYIapCTBEHHON aTTECTAlMOHHOW KOMHUCCHH.

2.2. Assessment materials for the state exam

2.2.1. Description of measures, criteria and rating scale

Evaluation Evaluation criteria

excellent Sees interdisciplinary connections.

Knows the legislative and regulatory framework, Understand the
basics of the economic efficiency of professional activities, can
build causal relationships of the described phenomena.

Analyzes practical examples from the side of social responsibility
and own civil position.

High level of knowledge of the program, Training, Periodical and
monographic literature, reveals the basic concepts and conducts




their analysis on the basis of the positions of various authors. Uses
modern approaches and sources of information.

Professionally, competently, Consistently, In good language, the
material is clearly stated, Arguably Formulate Conclusions.
Demonstrates the ability to illustrate theoretical propositions with
concrete examples, Apply them in the proposed situation.

Good

The response generally meets the above criteria, But drawing
independent conclusions is difficult...

Overall, the response meets the high-level criteria, There are small
gaps in the presentation.., not distorting the content of the response.
Overall, the response meets the high-level criteria, But there are
one or two shortcomings in the coverage of the main content of the
answer, as amended by the comments of the members of the.

Satisfactory

With incomplete knowledge of the theoretical material,
insufficient competence formation was revealed, can’t apply
theory to a new situation, Feeling insecure when analyzing
interdisciplinary connections.

Shows sufficient knowledge of educational and lecture material,
There is no proper connection between the analysis.., Arguments
and Conclusions. Insufficiently studied modern sources of
information.

He has practical skills, Attracts illustrative material, Mistakes have
been made in the definition of, Use of terminology, Corrected after
leading questions.

The questions put by the members of the commission are answered
uncertainly, Allows for errors.

unsatisfactory

Shows a weak level of legal culture, They do not have basic
economic knowledge, Lack of a socially responsible position.

The response did not disclose the main content of the training
material, Ignorance or misunderstanding of the most important part
of the educational material, Inability to use modern sources of
information.

Ignorance of the advertising industry. Errors in the definition of
concepts, In the use of terminology, which are not corrected after
leading questions; shows, Competences are not formed.

2.2.2. Typical control tasks or other materials

Sample list of questions for the state exam:

1. Methodological culture of scientific and cognitive activities in the field
of advertising and public relations.

2. Communication strategy as the basis for organizing and conducting
communication campaigns.

3. The role of corporate culture, the positive image of the organization in
increasing public capital.

4. Management procedures and operations in communication management.

Organizational and




5. corporate culture in the context of advertising and public relations

6. Concept and specifics of anti-crisis communications.

7. Approaches to typology and classification of organizational cultures, the place
and role of internal corporate communications.

8. Reputational and communication management in the context of advertising and
public relations

9. Public opinion as a research object: methods and approaches. Technologies for
shaping public opinion.

10. Trends in the formation of modern leaders of public opinion: their use in the
field of advertising and public relations, performance criteria.

11. Changes in the structure, forms and content of communications in the Internet
environment in the context of advertising and public relations.

12. Negotiation as an interactive communication process.

13. Classic stages of the negotiation process.

14. Emergence and ways to resolve contradictions and conflicts. Types of conflicts.
Approaches to conflict management.

15. Methods of information collection in the field of advertising and public relations

16. Big Data Technologies in Advertising and Public Relations

17. The concept of "environment" as a subject of study in the field of advertising
and public relations

18. Modern methods of collecting media metric data in the field of advertising and
public relations.

Advertising and

19. Public Relations Planning Levels

20. Role and place of competitive analysis in the field of advertising and public
relations: methods and principles.

21. The concept of "strategy" in the field of advertising and public relations

22. Office research in the field of advertising and public relations: methods, objects,
trends

23. Field research in the field of advertising and public relations: methods, objects,
trends

24. Trends in changes in consumer behavior, their reflection in communication
practices.

25. Consumer and Consumer Behavior Studies: Modern Approaches and Methods,
Place and Role in Advertising and Public Relations

26. Communication strategy planning is dependent on the product being advertised,
the nature of the target audience, budget, and other specific campaign features.

27. Analysis of television audience behavior as the basis for evaluating its
effectiveness as a means of advertising distribution.

28. Types of outdoor and transit advertising and their characteristics. Features of
perception of outdoor and transit advertising.

29. The most important guidelines for planning information impact on the target
audience.

30. The place of advertising on TV and its effectiveness.

31. Advertising on the Internet: advantages and disadvantages, characteristic, cost.

32. Media planning as a set of solutions leading to an effective advertising
campaign.

33. Media studies and their role in media screening. The most important parameters
of media studies.

34. The concept of "intercultural communication."

35. The main provisions of the theory of E. Kholla.

36. Parametric model of culture by G. Hofstede: key characteristics.



37. Management of the brand and strategic communications in the field of municipal
administration and urban economy.
Brand and
38. strategic communications management in industry.
39. Management of brand and strategic communications in the field of culture.
40. Managing brand and strategic communications in education.
Brand and
41. strategic communications management in science.
Brand and
42. strategic communications management in retail.
43. FMCG Brand and Strategic Communications Management.
44, Brand management and strategic communications in the field of premium goods
(luxury).
45. Brand and Strategic Communications Management in Tourism.
46. Managing brand and strategic communications in sports.
47. Management of brand and strategic communications in the field of cinema.
48. Brand Management and Strategic Communications in Construction.
49. Brand Management and Strategic Communications in Fashion.
50. Management of the brand and strategic communications in the field of state
power structures.
Brand and
51. strategic communications management in finance.
Brand and
52. Strategic Communications Management in Transportation.
53. Management of brand and strategic communications in the field of state control
structures (FAS, Rosobrnadzor, etc.)
54. Brand Management and Strategic Communications in Mass Media.
Brand and
55. Strategic Communications Management in Telecommunications.
56. Management of brand and strategic communications in the service sector.
57. Brand Management and Strategic Communications in Catering.
58. Development of the branding concept. The relationship of the concepts "brand,"
"brand" and "trademark."
59. Brand management models: Western and Asian approaches, advantages and
disadvantages.
60. Brand Capitalization, Brand Capital Valuation Methods
61. Legal and technological methods of brand attributes protection.
62. The essence and technologies of modern branding.
63. Comprehensive brand audit.

2.2.3. Methodological materials defining evaluation procedures

The state exam provides for the assessment of the level of mastery by graduates of the
competencies established by the FSS HE.

The state exam is conducted orally on examination tickets. The state exam is carried out
according to a program containing a list of questions submitted to the state exam and
recommendations to students on preparing for the state exam, including a list of recommended
literature for preparing for the state exam. Each ticket contains three theoretical questions from
different specialized sections of the program.

Before the state exam, students are advised on issues included in the state exam program
(hereinafter referred to as pre-examination consultation).

Procedure for conducting the State Exam.



During the exam, students are allowed into the auditorium reserved for the exam one at a
time, no more than 10 people at a time. The student must introduce himself to the members of the
state examination committee and, taking the ticket, clearly name his number, read the ticket
questions to himself. If necessary, clarify the content of ticket issues with the members of the
commission.

After that, the student is given stamped sheets of paper (it is forbidden to use other paper).
The sheets are signed by the graduate, the following is indicated: full name, exam date, ticket
number and theses for answering questions. 40 minutes are allocated to prepare for the answers to
all ticket questions. In the process of preparing the answer, the student has the right to use reference
and methodological literature provided to him by the state examination commission.

To answer the questions of the ticket, each student is given no more than 10 minutes. After
the completion of the answer to the ticket questions, members of the state examination commission
can ask the student questions in order to clarify individual points on the questions contained in the
ticket. By decision of the Chairman of the State Examination Commission, clarifying questions
can be asked immediately after the student's answer to each ticket issue. If a student finds it
difficult to answer questions clarifying on the ticket, members of the commission can ask
additional questions as part of the state interdisciplinary exam program.

The results of the exam are announced on the day of its holding after the registration of the
minutes of the meeting of the state certification commission.

2.3. YueOHO-MeTOANYeCKOe U MHPOPMAIIHOHHOE 00ecriedeHre roCyAapCcTBEHHOI 0
JK3aMeHa
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24. Ilepcuxosa, T. H. KopnopatusHas xynbtypa : yue6nuk / T. H. IlepcukoBa. - Mocksa :
Jloroc, 2020. - 288 c. - (HoBast ynuBepcuterckas 6udaunorexa). - ISBN 978-5-98704-467-4.
- Tekcr : anexkrponnsi. - URL: https://znanium.com/catalog/product/1212400

25. TIlepcuxosa, T. H. MexKynbTypHast KOMMyHHUKalUs U KOPIIOPATUBHAS KyJIbTypa : yueOHOoe
nocodue / T. H. Ilepcukona. - Mocksa : Jloroc, 2020. - 224 c. - ISBN 978-5-98704-127-9. -
Texcr : anexTponssIil. - URL: https://znanium.com/catalog/product/1212426

26. PomanenkoBa O.H. IloBenenme morpeduteneii: Yueonuk / O.H.PomanenkoBa - M.:
ByzoBckuit  yuebnuk, HUI[ HNHOPA-M, 2015. - 320 c. — Pexum pgocrymna:
http://znanium.com/bookread2.php?book= 485432

27. PoeokuxoBa T.H. MapkeTunr: skoHOMHKA, (PUHAHCHI, KOHTPOJUIMHT: y4e0. mocobue. —
M. : NHOPA-M, 2018. — 225 C. —. Pexxum JOCTyTa:
http://znanium.com/bookread2.php?book= 965203

28. Cauyk, T. B. TeppuTtopuaibHbIii MApKETHHT: TeOpHs U pakTuka : yueOnuk / T.B. Cauyk.
— Mocksa : UTHOPA-M, 2019. — 583 ¢. — (Bricmee obpa3oBanue: bakanaBpuar). —
www.dx.doi.org/10.12737/24423. - ISBN 978-5-16-012156-7. - TeKcT : >NEKTPOHHBIH. -
URL: https://znanium.com/catalog/product/1031499

29. Cewmenos, 0. I'. Opranuzanuonnas kynbrypa : yaeOnoe mocoome / 10. I'. Cemenos. -
Mocksa : YHuBepcuterckas kxura, 2020. - 256 c. - ISBN 978-5-98704-108-2. - Tekcr :
anekTpoHHBIA. - URL: https://znanium.com/catalog/product/1213074

30. CunseBa M MuxaiinoBHa, MapkeTuHr st maructpoB: YueOnuk / Ilox oO6mi. pen.
N.M.Cunsesoii - M.: By3zosckuil yueOnuk, HUL] UHOPA-M, 2016. - 368 c. ISBN 978-5-

9558-0419-4 - Pexxum noctymna: http://znanium.com/catalog/product/501125
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31. Cucremsplii OpeHII-MEHEPKMEHT: YYeOHHK JUIs CTYICHTOB BY30B, OOYYaIOIIMXCS IO
CIeIUaIbHOCTH MEHeMkMeHTa u Mmapkerunra / I'pome U.B., Kpacnocnobomier A.A. -
M.:IOHUTU-JAHA, 2015. - 655 c.: 70x100 1/16 ISBN 978-5-238-02203-1 - Pexum
nocrytma: http://znanium.com/catalog/product/882735

32. Copokuna, H. B. HammoHnanpHBIE CTEpeOTHIIBI B MEXKYJIbTYPHOH KOMMYHUKAIHH:
Mouorpacdus / Copokuna H.B. - Mocksa : 11| PUOP, HUL] UH®PA-M, 2018. - 265 c.-
(Hayunas wbicap). - ISBN 978-5-369-01325-0. - Tekctr : nsnexkrponnbii. - URL:
https://znanium.com/catalog/product/1174578

33. Tepexuna, M.1. AxryanbHble npoOnemMsl punocodpuu Hayku: yueOHoe mocodue / M.U.
Tepexuna [u np.]. — Mocksa: ®@nunTa, 2015. — 144 c. — ISBN 978-5-9765-1969-5. — Tekcr:
anekTpoHHbIN. — URL: https://new.znanium.com/catalog/product/1018259

34. Tuxomupona, O. I'. OpranuzanmonHas KyjiabTypa: (opMupoBaHue, pa3BUTHE U OICHKA :
yaebHoe nocobue / O.I'. Tuxomupona. — Mocksa : UHOPA-M, 2020. — 151 c. — (Briciee
obOpasoBanmue: bakanaspuar). - ISBN 978-5-16-004534-4. - Texcr : snexkrponHsiid. - URL:
https://znanium.com/catalog/product/1072287

35. TexHonoruu ymnpaBiieHHUsI OOIIECTBEHHBIM MHEHHEM : y4eb. mocoodue / B.O. [lImakoBckuii
[u mp.]. — Mocksa : Uudpa-Unxkenepus, 2019. — 240 c. - ISBN 978-5-9729-0306-1. -
Texct : anexTponnslii. - URL: https://znanium.com/catalog/product/1053381

36. Toxape b.E. Mapkerunrossie uccinenoBanus: Yueonuk / b.E. Tokapes. - 2-e u3n.,
nepepad. u gom. - M.: Maructp: HUL[ Unadpa-M, 2013. - 512 c. —. Pexxum pocrtymna:
http://znanium.com/bookread2.php?book= 392041

37. IHapkos, ®. . UnTerpupoBaHHble KOMMYHUKAIIMU: TIPABOBOE PETYJIIMPOBAHUE B PEKIIAME,
CBSI3sIX C 00IIeCTBEHHOCTHIO U kypHanucTuke / [lapkos @.U., - 3-e uzn. - Mocksa :Jlamkos
nu K, 2016. - 336 c.: ISBN 978-5-394-00783-5. - Tekct : snextponssii. - URL:
https://znanium.com/catalog/product/414955

38. IImakoBckuii, B. O. PR-nu3aitn u PR-nponsmxkenune: Yuednoe nocodue / [lmakoBckuii
B.O., Eroposa E.C. - Bonorga:Mudpa-Unxenepus, 2018. - 452 c.: ISBN 978-5-9729-0217-
0. - Tekcr : anexTponnsid. - URL: https://new.znanium.com/catalog/product/989613

39. Illep6bunun, A. W. KoncrpyupoBanue ropona-openna / A.M. Ilep6obunun, H.T.
[[lep6ununa, A.B. CeBocThsinoB. — Mocksa : AcriekT [Ipecc, 2018. — 240 c. - ISBN 978-5-
7567-0939-1. - Texkct : anexktpoHHbIH. - URL: https://znanium.com/catalog/product/1039481

40. Oitawmreitn, M. Peknama nox npuxpbsiTieM. HaTuBHas pexinama, KOHTEHT-MapKETHHT U
TalHbII MUp NPOJBUKEHUS B HHTepHeTe / DHHIITERH M. - M.:Anbnuna [Tabaumep, 2017. -
301 c. ISBN 978-5-9614-6243-2. - Tekcr : oanekrponsnbii. -  URL:
https://new.znanium.com/catalog/product/1003009

41. Scuunxuit, JI. H. CoBpemeHHbIe MpoOIEMBbI HAayKH [DIEKTPOHHBIN pecypc]: yueOHoe
nocobue / JI. H. Scuunkuit, T. B. Jlanunesuu. — M.: JlaGoparopus 3uanuii, 2017. — 297 c. —
ISBN 978-5-00101-482-9. — Tekcr: AJIIEKTPOHHBIH. — URL:

https://new.znanium.com/catalog/product/1018395

Jlutepatypa 10N0JTHUTEIbHAS

42. Arammm, O. HayyHas oOBEeKTHBHOCTh M €€ KOHTEKCTHl / Aramnum 3., Jlaxytm H.I'. —
Mocksa:IIporpecc-Tpaguuus, 2017. — 688 c.: ISBN 978-5-89826-481-9. — Tekcr:
anekTpoHHbId. — URL: https://new.znanium.com/catalog/product/1008613

43. AwnronoBckuii, A. . KommynukatuBHas ¢unocoduss 3HaHUA: OT TEOPHH
KOMMYHHUKATHBHBIX Meaua K colmaibHON ¢unocodpun Haykm / AHTOHOBCKHiA A.HO. —
MockBa:HUL[ UH®PA-M, 2016. — 168 c.ISBN 978-5-16-105607-3 (online). — Tekcr:
anekTpoHHbIid. — URL: https:/new.znanium.com/catalog/product/761422

44. bapanosa, E. K. Undopmarnmonnas 6€30MacHOCTb M 3aliTa HHPOPMAIHH : y4eb. mocooune
/ bapanosa E.K., babam A.B. — 4-e u3n., nepepab. u gon. — Mocksa : PUOP : UTHOPA-M,
2019. — 322 c¢. — (Bsicuee o6pazoBanue). — ww.dx.doi.org/10.12737/11380. - ISBN 978-
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5-369-01761-6. - Tekcr : AJIEKTPOHHBIH. - URL:
https://znanium.com/catalog/product/1009606

45. bexap, I'. leno ne B xode: KopnopatuBHas kyneTypa Starbucks: YueOnoe mocobue /
bexap I'., l'onacraita ., - 8- u3a. - Mocka :Anbrnraa I[1a6m., 2016. - 186 c. ISBN 978-5-
9614-5103-0. - Texcr : anexTpoHHbIil. - URL: https://znanium.com/catalog/product/912690

46. bpenn B coBpemeHHOU KynbType: Monorpadus/Imurpuesa JI.M. - M.: Maructp, HUL]
NH®PA-M, 2018. - 200 c.:- Pexxum noctyna: http://znanium.com/catalog/product/941943

47. bpenn / Makames M.O. - M.:IOHUTU-JTAHA, 2015. - 207 c.: ISBN 5-238-00635-7 -
Pexum noctyna: http://znanium.com/catalog/product/859090

48. TonyOkoBa E.H. UnTerpupoBanHble MapKETUHIOBbIE KOMMYHUKALUU 3-€ U3, TIEp. U JI01I.
Y4eOHMK M NpakTUKyM Ui akajgemudeckoro OakanasBpuata [I'pup YMO BO] Mocksa :
MznarensctBo IOpaiit, 2019. — 363 c. — (bakanasp. Axagemuueckunii kypc). — ISBN 978-
5-534-04357-0. — Texcrt : anexkrponnsiii // IbC KOpaiit [caiit]. — URL: https://www.biblio-
online.ru/bcode/432170

49. Jmutpuena, JI. M. bpenn B coBpemenHoi KyabType: MoHorpadus/Amutpuena JL.M. -
Mockga : Maructp, HUL] MTHOPA-M, 2018. - 200 c.:. - ISBN 978-5-9776-0369-0. - Tekcr :
anekTpoHHbIH. - URL: https://znanium.com/catalog/product/941943

50. HuTerpupoBaHHbIE MApPKETUHIOBbIE KOMMYHUKaLMU. Teopus U MpakTUKa peKiaMsl : yueod.
nocodbue / O.I. Ky3pmuna, O.}O. [locyxoBa. M. : PUOP : UH®PA-M, 2018. - 187 c. -
(Beiciee oOpaszoBanme). - DOI:  https://doi.org/10.12737/01756-2 Pexum npoctyna:
http://znanium.com/catalog/product/953324

51. Kanke, B. A. CnenmansHas u obmas ¢punocodusi Hayku. IHIUKIONESTUISCKAN CIOBAPD:
cnoBaps / B.A. Kanke. — Mocksa: UTHOPA-M, 2019. — 630 c. — (bubnnoreka cnoBapeit
NHO®OPA-M). — www.dx.doi.org/10.12737/textbook 5939069889¢5d5.78868879. — ISBN
978-5-16-105843-5. - Tekcr: 3JIEKTPOHHBIN. URL:
https://new.znanium.com/catalog/product/1011091

52. Kapnosa Csernana BacunbeBHa, YnpaBieHue MapKkeTUHIoM: Y4YeOHUK U MPAKTUKYyM /
Kapmnosa C.B., Tropun [.B. - M.:[lamkoB u K, 2017. - 366 c. ISBN 978-5-394-02790-1 -
Pexxum noctyna: http://znanium.com/catalog/product/937261

53. Karuenbax, JI. Tpancopmanust KOpHNOPaTUBHOM KyJIbTypbl: BaKHbIE JAeTaiu, 0e3
KOTOpbIX HU4ero He padoraer / [[xon Kartuen6ax, /[xeiimc Tomac, I'petuen AHznepcoH. -
Mocksa : Unrtemnextyanbnas Jlureparypa, 2020. - 175 c. - ISBN 978-5-907274-46-4. -
Texcr : anexTponHsIil. - URL: https://znanium.com/catalog/product/1222482

54. KoMMyHHKONOTHS: OCHOBBI Teopuu kKommyHukanuu / Illapkos ®.U., - 4-e m3x;. -
M. JamxkoB u K, 2017. - 488 c.: ISBN 978-5-394-02089-6 Pexum pocryna:
http://znanium.com/catalog/product/414752

55. Ky3snenos, II. A. CoBpeMeHHbBIE TEXHOJIOTUN KOMMEpPUYECKON pekyamsbl: [Ipaktudeckoe
nocobue [Dnextponnwni pecype] / I A. KysmemoB. — M.: M3nmatenbcko-ToproBas
kopnopauus «/lamkos u K°», 2014. — 296 c. - ISBN 978-5-394-01068-2 -Pexxum gocryna:
http://znanium.com/catalog.php?bookinfo=511984

56. Kyzneuon, II.LA. CommanpHas pekiama. Teopus M MpakTUKa: yded. mocodue i
CTYJEHTOB BY30B, oOOywarommxcs 1o coenuanbHocTsM — «Pexiama», «CBsizu ¢
obmectBeHHOCTHIO» / [1.A. Ky3nenoB. — M. : FOHUTU-IIAHA, 2017. - 175 c. - ISBN 978-
5-238-01829-4. - Tekct : AIIEKTPOHHBIH. - URL:
https://znanium.com/catalog/product/1028858

57. KymukoBa JI.B. MexkynpTypHass KOMMYHHKALMS: TEOPETHUYECKUE U MPUKIATHBIE
acniekTsl. Ha maTepuane pycckoil u HeMelkoi JTMHrBOKynbTyp: Monorpadus. KpacHosipek,
2004. URL: https://sites.google.com/site/svyaznost/biblioteka-mkk

58. Jlaiikep, JI. K. KopniopatuBHas kynbrypa Toyota: Ypoku st pyrux komnanuii / Jlaiikep
JLK., Xoceyc M. - Mocksa :Anbrnuna [1abm., 2016. - 354 c.: ISBN 978-5-9614-4995-2. -

Texct : anexTponnslii. - URL: https://znanium.com/catalog/product/914070
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59. Jletouc P.JI. [lenoBble KynbTyphl B MEXKIYHAapOJAHOM OW3HECE: OT CTOJKHOBEHHUS K
B3anmononumanuio. M. 2001. URL: https://sites.google.com/site/svyaznost/biblioteka-mkk

60. MapkeTuHroBble KOMMyHUKaIMK : yueOnuk / nmox pen. U.H. Kpaciok. M. : UHOPA-M,
2018. - 272 - (Beiciiee  oOpazoBanme). - Pexum  moctyma:
http://znanium.com/catalog/product/920502

61. MapkeTUHroBble KOMMYHHKAnuu [OnekTpoHHblii pecypce] : Ilpaktuxkym / B. A.
Anexcynus, E. B. Jly6anesuu, E. H. Cxisip. M.:[lamkoB u K, 2018. - 196 c.: ISBN 978-5-
394-01090-3 - Pexxum nocrtyma: http://znanium.com/catalog/product/511986

62. Meroon0rust ¥ METOBI COLMONIOTnYecKoro uccienaosanus / Kiumanrosa I'.U., YepHsk
EM., IleropmoB A.A. - M. lamkxoB u K, 2017. - 256 c. —. Pexum pocryna:
http://znanium.com/bookread2.php?book= 450818

63. Mwmep, . Meron StoryBrand: pacckaxxutre o cBoeM OpeHIe TakK, YTOOBI B HETO
BIIOOWINCH : HaydHO-TIonyJisipHoe u3aanue / JI. Munnep. - Mocksa : Anenuna [TaGnumep,
2020. - 232 c. - ISBN 978-5-9614-2738-7. - Texct : onektpoHHbiii. - URL:
https://znanium.com/catalog/product/1221034

64. My3ssikant, B. JI. Ilcuxonorus m commosnorus B pekiame : y4ed. mocobue / B.JIL
Mys3bikant. - M. : PUOP : UH®PA-M, 2018. — 218 c¢. — (Bricmee oOpa3oBanue:
bakanaBpuat. A30yka pekiambl). — https://doi.org/10.12737/8183. - ISBN 978-5-369-
00990-1. - Tekct : anexkTponHsIit. - URL: https://znanium.com/catalog/product/969581

65. OcHoBbl 3THOJNOTMU: yueb. mocobue / mox pea. B. B. Ilumenoa. M., 2010. URL:
https://sites.google.com/site/svyaznost/biblioteka-mkk

66. PopkukoBa T.H. AHanmuTuyeckuil MapKETHHI: 4YTO JOJDKEH 3HAaTh MapKETHUHIOBBIM
aHanuTuk: YueOHnoe mocodbue. - M.: HULl UHOPA-M, 2014. - 288 c. —. Pexxum noctyma:
http://znanium.com/bookread2.php?book= 424027

67. TexHonoruu ynpapieHusi oOIIECTBEHHBIM MHEHHEM : yueO. mocodue / B.O. IlInakoBckwii
[t ap.]. — Mocksa : Undpa-Unxenepus, 2019. — 240 c. - ISBN 978-5-9729-0306-1. -

Texct : anexTponnsii. - URL: https://new.znanium.com/catalog/product/1053381
68. Tropun I.B. MapkeTuHroBslii ayaut: Y4eOHuUK. - 2-¢ usa., nom. - M.: HULl UTHOPA-M,

2014. - 285 c. — Pexxum nocryna: http://znanium.com/bookread2.php?book= 429741

69. VY0BIETBOPEHHOCTh MOTpPeOUTENs. OMIMPUYECKHE HCCIEAOBAHHUA U  IpaKTUKa
nu3Mepenusi: Monorpadus/ [lox pen. O.K.Oiinep. — M. : UHOPA-M, 2013. - 220 ¢. —. Pexxum
nocryna: http://znanium.com/bookread2.php?book= 364966

70. Yepnaronwu Jlecnu, Max/lonansa Manskom. bpernunr. Kak coznaTs MOIIHBINH OpeHIT. —
Mocksa : FOHUTU-JAHA, 2017. — 559 c.— (Beicmiee obpazoBanue: bakanaBpuar). -
ISBN 5-238-80089-5. - Pexxum poctyna: https://znanium.com/catalog/document?id=343907

71. IlapkoB, ®. W. VIHTepaKkTUBHbIE 3JIEKTPOHHbIE KOMMYHHUKALUU (BO3SHHUKHOBEHHE
“Yerseptoit BonHbl”) / IllapkoB ®.1., - 3-e uza. - Mocksa :Jlamxos u K, 2017. - 260 c.: ISBN
978-5-394-02257-9. - Tekcr : 3JIEKTPOHHBIH. - URL:
https://znanium.com/catalog/product/415250

72. Ilapkos, ®@. U. ITabnuk punerimn3 : yuedbnuk / @. U. lapkos. - 6-e u3a. - Mocksa :
N3parenbcko-toproBas kopropauus «/amko u K°», 2014. - 332 c. - ISBN 978-5-394-
02353-8. - Tekcr : anextponHbIi. - URL: https://znanium.com/catalog/product/1093181

73. IHumosa, H. B. Teopus u mpaktuka pexnambl : yueb.mocobue / Ilumosa H.B.,
[Tononpuropa A.C., Akynuu T.B. - M. : HULl UHOPA-M, 2019. - 299 c. - (Bsiciiee
obOpazoBanue). - ISBN 978-5-16-004794-2. - Tekcr : onekrponnbiii. - URL:

https://znanium.com/catalog/product/1002476

CnpaBoyHble 1 HH(POPMAIMOHHBIE U3TAHUS:

1. Mynpos, A. H. TonkoBbIii crioBapb pyccKoro pekiaMHoro sizbika / A.H. Mynpos. -
Mocksa : Maructp, HUL] UH®PA-M, 2015. - 820 c. (O6noxka. KBC)ISBN 978-5-9776-
0384-3. - Tekcr : anexkrponnbiit. - URL: https://znanium.com/catalog/product/510840
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2. Hlapkos, ®. 1. KommyHukomorus : sHIMKIONEAnUecKkuit cnosaps / @. U. [llapkoB. — 3-e
n3a. — Mocksa : U3natenbcko-ToproBas koprnopanus «Jlamkos u K°», 2019. — 766 c. -
ISBN 978-5-394-02169-5. - Tekcr : anektpoHnbiid. - URL:

https://znanium.com/catalog/product/1093003

2.3. Educational-methodical and information support of the state exam

Sources

1. Grazhdanskij kodeks Rossijskoj Federacii. Ch.I ,.II, III. — M.: «Infra-M», 2007. —
496 c.-Rezhim dostupa: http://znanium.com/bookread2.php?book=122306

2. Zakon RF ot 23 sentyabrya 1992 g. Ne3520-1 «O tovarny'x znakax, znakax
obsluzhivaniya 1 znakax strany’  proisxozhdeniya tovarov». Rezhim dostupa:
http://www.consultant.ru/document/cons_doc LAW_ 996/

3. Zakon RSFSR ot 22 marta 1991 g. Ne948-1 «O konkurencii 1 ogranichenii
monopolisticheskoj deyatel nosti na tovarny'x ry nkax» (v red. Zakona RF ot 02 fevralya 2006 g.
Ne019-FZ). Rezhim dostupa: http://www.consultant.ru/document/cons_doc LAW 51/

4. Federal'ny'j zakon ot 13 marta 2006 g. Ne38-FZ «O reklame». Rezhim dostupa:
http://www.consultant.ru/document/cons_doc LAW 58968/

5. Zakon RF ot 7 fevralya 1992 g. Ne2300-1 «O zashhite prav potrebitelej» (s
izmeneniyami ot 02.06.1993 g., 09.01.1996 g., 17.12.1999 g., 30.12.2001 g., 22.08, 02.11,
21.12.2004 g., 27.07.2006 g., 25.11.2006 g., 25.10.2007 g.). Rezhim dostupa:
http://www.consultant.ru/document/cons_doc LAW_ 305/

Primary literature:
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3. PexoMeH1aumu no noaroroBke u opopmiaenuio BKP
3.1. O0mue TpeGoBaHus K coaep:kaHnio u opopmiaenuo BKP

Boimycknas kBanmugukanuonHass pabora (BKP) wmaructpanta mnpexacraBnser coOoii
BBINIOJTHEHHYIO OOyYarolMMcs WHAMBUAYaJIbHO INHCBMEHHYIO paloTy, JAEMOHCTPUPYIOLIYIO
YPOBEHb MOJITOTOBJIEHHOCTH BBIITYCKHUKA K CAaMOCTOSITEIIbHON MPO(ECCUOHANTBHOMN NeSTETbHOCTH.

BeinyckHas kBanmu@ukanuonHas padboTa BeinonHsAeTcsa B opme, ycranaBiuBaemoit OIT BO
B cootBercTBHH C TpeboBanmsmu PI'OC 42.04.01 mo nHampaBieHuto «Pexiama M CBSI3U ¢
00I1IECTBEHHOCTBIOY.

Llenv  manucanua  BKP -  oOuneHuWTs  CTENEHb  OCBOEHUS  YHHMBEPCAJIbHBIX,
obmenpodeccuoHaNbHBIX M NMPO(ECCHOHANBHBIX KOMIeTeHuuH, 3asBieHHblx B DI'OC,
HEOOXOAMMBIX TIPU BBHIMOJHEHUH 33134 MPO(PECCHOHATBHON IESITEIBHOCTH CIEAYIOMIUX THIIOB:

ABTOPCKHIA, OpraHU3aIMOHHO-YIPABICHYECCKUH, MPOCKTHO-aHATUTUYCCKUH, HAY4YHO-
HCCIIENOBATENLCKUN, IIEIarOrHUECKUM.
3aoauu:

® OIEHHTh CHOCOOHOCTH K AaBTOPCKOMY CO3/IaHHIO TEKCTOBBIX, BH3yalbHBIX U
MYyJIbTUMEIMUHBIX MAaTEPUATIOB U JOKYMEHTOB, HCIIOJIb3yEMbBIX B Chepe peKiIaMbl U CBSI3CH
C 00IIECTBEHHOCTHIO;

®  OLEHUTH CIIOCOOHOCTH paspabarbIBarh, OpraHUu30BBIBATH u IIPOBOIUTH
MEKIUCIUTUIMHAPHYIO HCCIIEI0BATEIBCKYIO paboTy;

®  OICHUTH CIIOCOOHOCTH pa3pabaThIBATh MEXAHHU3MbI M TPUHIHUIBI (DYHKIIMOHUPOBAHHUS
pa3HI/I‘-IHI)IX ACIICKTOB JOCATCIIBHOCTHU B O6JIaCTI/I KOMMYHHKaHHﬁ, peKJIaMI)I U CBiA3U C
00IIECTBEHHOCTBIO;

L4 OILICHUTH TIOHUMAHUCEC HaquBIX IIOOX0I0B B O6HaCTI/I praBHCHI/ISI K pa3JII/I‘~IHI)IM 06’I)CKTaM
B chepe peKIaMbl B CBA3€EH ¢ 00MIECTBEHHOCTHIO;

L4 OILICHUTH YMCHI/IH BBOIUTH TeOpeTI/I‘IeCKI/IC 3HAHUA B 06HaCTI/I pCKﬂaMBI nu CBH3GI>'I C
0OIIIECTBEHHOCTHIO B HOBBIN KOHTEKCT KOHKPETHBIX 3a/1a4;


https://znanium.com/catalog/product/1002476

® OLEHHUTh CHOCOOHOCTH MPE3EHTOBATh PE3yJIbTAThl CBOETO TPyJa U BECTH IMCKYCCHH B
npodeccroHabHOM 00J1aCTH, apryMEHTUPOBAHHO JJOKA3bIBaTh CBOIO MO3UIUIO.
® OLEHHUTHh YPOBEHb C(OPMHPOBAHHOCTH KOMIIETEHIMH MO paboTe ¢ uHPOpManuei,
MIPUOOPETEHHBIX MaruCTpaHToM 3a Bpems o0yuenust Ha OOIl:
-yMeHHe 000011aTh MAaCCHUBBI TEOPETHUECKOTO0 M AMIMPHUYECKOTO Marepuana H
3aHMMAaTh 110 OTHOIIEHHIO K HUM 000CHOBaHHYIO COOCTBEHHYIO O3UIIHIO;
-yMEHUE BHJETb NPOTUBOPEUYMS W TPYAHOCTH B MaTepuane, C KOTOPBIM
OCYIIECTBIISICTCS paboTa, U B COOCTBEHHOM TEKCTE;
-yMEHHE TIPEeJCTaBIATh pe3yibTaThl paboTel B ¢opmare, MPUHATOM B
COOTBETCTBYIOIIEH HAyYHOU TUCIUIUIMHE WIK B yI0OHOM JJisl paboToAaTess;
® OLEHHUTH YPOBEHb CHOPMUPOBAHHOCTH KOMIIETEHIIMI B 00JaCTH OpraHu3alluy MPOeKTa U
npodeccroHalTbHON KOMMYHHUKAIIUH, TPHOOPETEHHBIX MATUCTPAHTOM 3a BpeEMS 00yUEHUS
Ha OII:
- YMEHHE OpPraHu30BbIBaTh CBOW MCCIIEIOBATENbCKUI MPOEKT, CTAaBUTh peajibHbIC
LeJIU U 33/1a4M, PACIPEeIATh BpeMs, HE0OX0IUMOe ISl OCYIECTBICHHS TPOEKTa
C YYeTOM B3aUMOJCHCTBUS B €ro paMKax C JAPYTUMHU JIIOAbMH (HAyYHBIM
PYKOBOJUTEINEM, ONIMIOHEHTaMH, PA0OTOATEIIMHU);
- YMEHHUE CIIBIIIATh KPUTUKY U IIPUHUMATh €€, B Cilydae ee yOeaIuTelbHOCTH, pU
BHECEHHUHU KOPPEKTUB B CBOIO BBHIMYCKHYIO KBAIM(HUKAIIMOHHYIO paboTy;
® [IPOJEMOHCTPUPOBATH YMEHHE MarucrpaHTa paboTaTb ¢ UCTOYHMKAMHU U JINTEPATypOH,
TBEPJO MOHUMATh pa3InYMe MEXIYy OOBEKTOM M HHCTPYMEHTaMH CBOErO aHaju3a,
HaJIMyue 0OOCHOBAHHOI'O KPUTUYECKOTO OTHOLIEHHS KaK K MH(OpPMalHUU COOCTBEHHBIX
UCTOYHUKOB, TaK M K OOTraTCTBY MHTEpIpeTaluid, C KOTOPHIMA MarucTpaHTy MPUILIOCH
o3HaKoMUThCs 171 Hanucanus BKP;
® [IPOJAEMOHCTPUPOBATh YMEHHE COOTHOCHUTH SMIIMPUYECKUM MaTepuanl U TEOPETUYECKUI
KOHTEKCT, YMEHHUE CAMOCTOATEIbHO HAXOIUTh TEOPETUUECKYIO JIUTEPATYPY, OAXOIALIYIO
Ui paboThl € KOHKPETHBIM OSMIIMPUYECKHMM MAaTepuajoM, W YMEHHE BHICTb Te
OTpaHMYEHUs] U OCOOEHHOCTH, KOTOpblE€ HaKJIaAbIBAeT CHEIU(PUKAa KOHKPETHOTO
MaTepuaga Ha BO3MOXHOCTb IIPUMEHEHHMsI K HEMY HAaWJIEHHOM TEOPETHYECKON
JUTEPaATYpHI.

BKP nomkHa cOOTBETCTBOBATH HOPMATHBAM, 3aJI0’)KEHHBIM B CIECIYIONIUX JOKYMEHTAX:
I'OCT P 7.0.11-2011 [uccepramuss u aBtopedepaT auCCEpTaIlMU: CTPYKTypa W IpaBHIIa
oopmieHus.
I'OCT P 7.0.4-2006 Cuctema cTanmaapToB 1o WHPOPMAIMH, OMOIMOTEYHOMY U W3/1aTeIIbCKOMY
neny. U3nanus. Beixoausle cBenenus. OOmme TpeOoBaHus U paBuiIa 0QOpPMIICHHS
I'OCT P 7.0.5-2008 Cuctema ctanmapToB 1mo uHGOpMaIui, ONOIMOTEYHOMY U M3aTEIIbCKOMY
neny. bubnuorpaduueckas ccpuika. O0mue TpeOoBaHMs U TPaBHUIIa COCTABICHUS.
I'OCT 7.1-2003 Cuctema cTanaapToB 1o nHGopManuu, OHOINOTCYHOMY U U3AATCIIbCKOMY JIETY.
bubnuorpaduyeckas 3anuce. bubnuorpadudeckoe onucanue. Ob6uwme TpeOOBaHUS U MpaBUIIA
COCTaBJICHUS
I'OCT P 7.0.12-2011 (MCO 832:1994) Cucrema ctaniapToB 1o HHGOpMALUHU, OUOIHOTEUHOMY
U U3JaTeNbCcKoMy neny. bubnuorpaduueckas 3anuck. CokpalieHue CJIOB U CIIOBOCOYCTAHUM Ha
WHOCTPAHHBIX €BPOMNEHCKUX S3BIKAX
I'OCT 7.80-2000 Cuctema ctanmapToB 1Mo WHGOpMAIHUH, OUOJIUOTEYHOMY M H31aTEIBCKOMY
neny. bubnuorpaduueckas 3anuch. 3arooBok. OOmMe TpedOBaHUS U TPAaBUIa COCTABICHHUS
I'OCT P 1.5-2004 Crannmaptel HauroHaibHble Poccuiickoit @enepaunu. [IpaBuiia nocrpoenus,
U3T0XKeHUs, 0hOopMIICHUS U 0003HAUYCHUS
I'OCT 2.105-95 Enunas cucrema KOHCTPYKTOPCKOW aokyMeHTanumu. OOmue TpeGoBaHUSA K
TEKCTOBBIM JJOKYMEHTaM.



CrpykTrypa, 00beM U cofepkaHHe BbINYCKHOH KBAJIM(PHKANMOHHOI padoThl.

PaboTa cocTOUT U3 CIEAYIOMINX CTPYKTYPHBIX 3JIEMEHTOB:
a) TUTYJIbHBIN JIUCT;
0) ornapiieHue (MU COAEpIKAHUE);
B) TekcT BKP: 1) BBenenue, 2) ocHOBHast 4acTh (COCTOUT U3 3-X TJaB), 3) 3aKITIOYEHUE;
I') CHMCOK UCTOYHUKOB U JINTEPATYPHI;
3) npunoscenusn ™.
* [Ipunooicenus ne A61AI0MCs 00A3amenbHbIMU daeMeHmamu cmpykmypsi BKP.
Pabota nomkHa OBITH BBINOJIHEHA MEYATHBIM CIIOCOOOM C HUCIIOJIb30BAHUEM KOMIIbIOTEpPA
U MIPUHTEpA Ha OJHON CTOpOHE JucTa Oenoi Oymaru oxHoro copra gopmara A4 (210x297 mm)
yepe3 nonmopa unmepeana v pazmepom mpudra Times New Roman 14 nynkmoe. B pabote ne
JIOITyCKAETCs UCIIOJIb30BaHKE MIPUQTA pa3HbIX TAPHUTYP.

BreinyckHas kBanugukanuonHas padota nomwkHa umeth 80-100 cTp. MamMHONUCHOTO
Tekcta (0e3 mpuioxeHui). PaGora ¢ MEHBIIMM KOJMYECTBOM CTPAHUI[ K 3alllUTe HE
JIOITyCKaeTCsl.

Pasmep cTpykTypHBIX KOMmoHeHTOB BKP

Cmpykmyphas Cmpanuyvr | Toic. Ilpumeuanue

eouHuya 3HAKOB

BBenenue 4-6 7-10

OcHoBHasg yacth -3 | 60 - 80 100-140 OOBeMBI TJIaB OTINYAIOTCS HE OoJiee

IJ1aBbI YeM Ha 5 CTp., IJIaBbl pas/ielieHbl Ha

naparpadsl (moapasaebl)

3aKiIodeHne 5-7 10-13

Cnucok MCTOYHUKOB | 4 — 7 6-12 CM. CTpyKTypa CIMCKa UICTOYHHUKOB

U JIATEPATyPbI He menee 70 5 HCTOYHUKOB Ha HWHOCTPAHHOM
HcrounukoB SI3BIKE

[Tpunoxxenus He 6o1ee 20 ctp.

HUTOI'O 80-100

BKP nosmkHa umMeTs meepoutii nepennem.

Crpanunpsl paboOTHI TOJDKHBI HIMETh CIEAYIOIINE TOIs: aegoe - 25 mm, npagoe - 10 mm,
eepxnee - 20 mm, Huxcnee - 20 mm. Ab63aunslit omcmyn TOIKEH ObITH OJMHAKOBBIM 110 BCEMY
TEKCTY U paBeH 5 3Hakam. BelpaBHUBAaHUE 110 IIUPUHE.

Bce cTpanuisl paboThl, BKIIIOUYAs HILTIOCTPALIMU U IPUIIOKEHUS, HYMEPYIOTCS 110 MOPSIIKY
0€3 MPOITYCKOB 1 MIOBTOPEHUH.

[lepBoii cTpaHUIEl CUMTAETCS TUTYJBHBIM JUCT, HA KOTOPOM HyMEpAlMs CTPAHUI] HE
CTaBUTCS, HA CIEAYIONICH cTpanuile craButcs udpa "2" u t.4. Ilopsadkosstit HOMep CTPAHUITBI
neyaTaroT Ha cepeouHe epxHezo noisi CIMpPaHuybl.

Odopmienue tekcra BKP

Bce cTpykTypHBI€ 3JIEMEHTBI HAUMHAIOTCS C HOGOU CTPAHULIBI U UMEIOT COOTBETCTBYFOIITUI
3aroJI0BOK (maparpad OTZIEJIBHOU CTPYKTYpPHOM eAVNHULEN He SIBJIIETCS).
3aroyIoBKM pacrojiaralTcs MocepeInHe CTPAHUIIBI U YKa3bIBAIOTCS MPOMUCHBIMU OyKkBaMu 0Oe3
KaBbIU€K M TOYKH B KOHIIE, BBIACISIOTCS MONYKUpHBIM mpudrom. IlepeHocuts cioBa B
3aroJIOBKE HE JIOMyCKaeTcs. 3arojOBKU OTJIABIEHUS JOJKHBI TOYHO MOBTOPSTH 3ar0JIOBKH B
TEKCTE.

Tumynsnotit aucm oGopMIsSeTCS B COOTBETCTBUM C TPeOOBAaHUSIMU M 00S3aTENBHO
conepxxut ®HUO marucrpanta, reMmy BKP, HanpaBiieHue moaroToBkH, Ha3BaHUE IPOrPaMMBL,
®UO, yyeHyl0 CTENEHb U 3BaHHE Hay4YHOTO pykoBoautens. [Ipumep odopmieHus: TUTYIBHOTO
nmucta BKP cm. Ilpunoscenue.



Cooeporcanue. 1lepBrlii 1OCIE TUTYJIBHOTO JIUCT PACKPBIBACT CTPYKTYPY pabOThI, HA HEM
MOCJIEZIOBATENIbHO TEPEUYHCIIAIOTCS BCE CTPYKTYpHbIE YacTH pabOThl U YKa3bIBAIOTCA UX
cmpanuypl. ITOT JUCT MOKET Ha3bIBaThCs O2nag1enuem — eCiy CTPYKTYpHBIE YacTH (pa3/iesisl)
OCHOBHOI 4acTH Ha3BaHbI TJaBaMH, a MOJpa3jeibl naparpadamu, nepei HazBaHUEM pasjena
CTOUT CJIOBO «TJ1aBa» U ee HoMmep; uiu Codepircanuem, eCiy pas3ieisl yKa3aHbl TOJIBKO HOMEPOM,
W Ha3BaHuWeM (MyHKT U NOANyHKT). CTpykTypHble siemeHTh: BBenenue, Haspanus ['nas,
3akmoyeHrne, COUCOK MCTOYHMKOB U JIUTEPATYPHl U T.A. OQPOPMIISIOTCS eOuHbvlM wipugmom
(MOXHO 3ariaBHBIMHU OyKBaMu).

B pabote ncnonb3yercss moabvko HayuHwlil cmuap pycckoro s3pika. [IpodeccronanbHble
YKApTrOHU3MBI, IPU HEOOXOJUMOCTH X UCIOJB30BaHUs, TPEOYIOT PACKPBITUS TIOHATHUS.

Beeoenue BKP Bxitouaer B cebsi cienyromue o0si3aTeIbHbIE OCHOBHBIE CTPYKTYpPHBIE
3JIEMEHTHI:

- aKTyaJIbHOCTh TEMBbI UCCIIEI0OBAHMS;

- CTEleHb ee pa3paboTaHHOCTH;

- 00BEKT, MpeIMET, LeNIU U 3a]1auH;

- METO/I0JIOTHIO M METO/bI UCCIIEOBAHNUS;

- Hay4YHYIO0 HOBU3HY, (TEOPETUUECKYIO) U MPAKTUYECKYIO 3HAUUMOCTh PabOThI;

- CTENeHb JOCTOBEPHOCTH U ampoOaluio pe3yjbTaToB (BBICTYIUIEHME Ha KOH(PEPEHUUSAX U
nyOJIMKaLuy 110 TeMe paboThl).

Hazpanue kaxJ10i CTpYKTYpHOH €IMHULIBI 8bloeaemcs Kypcueom B TeKcte BeeneHus.

Ocnoenoii mexcm JOJKEH OBbITH pa3lielieH Ha TJaBbl M maparpadbl WIM pasfeibl U
nojipas3zaeinbl (IyHKTBI-TIOJIYHKTbl), KOMOpble UMEIOn HA36AHUE U HYMEPaAuulo apadcKkumu
yugppamu. llepeHocUTh C0Ba B 3arojOBKE HE JOIYCKAeTCs. 3arojOBKH OTAEIAIOT OT TEKCTa
CBEpXY U CHU3Y TpEeMs HHTEpBaJIaMHU.

Kaxnas rnaBa o06s3aTenbHO 3aKaHYMBAETCS BBIBOJIOM. YKasbiBaeTcs (paza «Bwleoo no
2naee No...» ¢ HEOOXOIUMBIM TEKCTOM, 00BeMoM B (.5-1 ctp. ®paza «Boteoodwt no znase Ne...» B
Conepxanuu pabOThl He yKa3vl6aemcs.

Tabauywt IBASIOTCS OJTHUM U3 CIOCO00B opopmiieHus TekcTa padoTel. Hazpanue Tabmuiibl
pasmelaercs cnpaea HaJl Heil 6e3 a03alHOro OTCTYMA, B OJJHOM CTPOKE C €€ HOMEPOM Uepe3 TOUKY
(14 wpudTom), HyMepanus CKBO3Hasl.

BuyTtpu Tabnuusl ucnonszyercs 12 wipughm, unmepean 1,0. Tabnuua 3aHUMaeT MECTO OT
JIEBOTO JI0 TIPABOTO TOJISE CTpaHuIbl. Ha Bce TaOMUIIB! TOJKHBI OBITh MPHUBEICHBI CCHUIKH B TEKCTE
pabortsl. Ilpu cebuike cnemyet nucath cinoBo (cM. Tabnuiy Ne) ¢ ykazanuem ee Homepa. Tabmuna
pa3mepomM Oosiee 1 crpanuiibl BeiHOCHTCS B [Ipriioxkenue.

WnmocTpaTUBHBIN MaTepuall MOXET ObIThb NPEACTaBICH pUCYHKamu, (pomozpaduamu,
Kapmamu, HOMmamu, Zpaguramu, Yepmeirncamu, Cxemamu, OUAZPaAmMmMamn u Opy2umM noO0OHbIM
mamepuanom. Vnmoctpauuu, ucnonssyemsle B BKP, pasmemator nod mexcmom, B xoropom
BIIEPBBIE JaHA CChUIKA HAa HUX, WIM Ha CIEQYIOIel CTpaHulle, a MNP HEOOXOIWMOCTH - B
[Tpunoxenuu k padore. MimocTpaiu HyMepyIoT apadckumu yugpamu cKeo3noil Hymepayueil
WIN B Ipenenax riasbl (pasznena). Ha Bce wnmocTpauuy JOJMXKHBI ObITH MPUBEIEHBI CCHUIKH B
TEKCTE JUCCepTaLlUu.

[Ipu ccbuike Ha JaHHYIO WIUTIOCTpALMIO CIIEAYeT MucaTh cioBo ""Pucynok'’ ¢ ykazaHuem
€20 Homepa. VInnocTpaTuBHBINA Matepuan oGopMistoT B cooTBeTcTBUU ¢ TpeboBanusaMu ['OCT
2.105. (MexrocyIapCcTBeHHBIH cTaHAApT). PazMep WiumocTpaIy He TOJDKEH OBITh O0JIbINE OqHON
tpetH (1/3) cTpaHuLbL.

Bce mabauyvt u pucynku nOIKHBI UMETHh CCHIIKY HA UCMOYHUK (€cnu TaOiauLla Win
pucyHoK crenanbl aBTopoM BKP, To ykazate: «cocmasneno/svinonneno asmopom na ocHoge...»
WIN  «COCMagneHo/gvinonneHo asmopom»). CHOCKa Ha HUCTOYHHUK OQoOpMIsieTcs B BHUJIC
*[Ipumeuanus o Tadmunei. (cm. [Ipunoxenue)

BbykBbl rpedeckoro andasuta, (GOpMyJIbl, OTIEIbHBIE YCIOBHBIE 3HAKU JIOIYCKaeTcs
BIIUCBIBATh OT PYKH YEPHON MACTOM MIIM YEPHOH TYIIBIO.



B pabore cobmonaercs npuHIMn eanHooOpa3us B opopmiennn. Heab3s ncnonap30BaTh
JeKOpaTuBHbIE 37eMeHThl Word (CTpesiku, 3Be3[J0YKH), B TOM YHCJIIE PU MePEeUUCICHUH.

Bubnuozpagpuueckue ccolnku B TEKCTe AUCCEpTAlMM O(GOPMIISIOT B COOTBETCTBUHU C
tpeboBanusimu ['OCT P 7.0.5. monvko noocmpounvimu, svineceHHbIMU U3 MEKCMA 6HU3 NOJOCHL
ookymenma (6 cnocky). llpumepsl ohopMiieHUst M. HIDKE B MEeTOANYECKUX PEeKOMEHALUIX 110
HanucaHuio paboTel. CHOCKU HYyMepyIomca nocie008amenbHo (CK603HAA HyMEPAUUs NO 6CeMy
mekcmy). Vcrionp30BaTh U1 ONMCAHUS UCTOYHUKA wipughm 10.

Buytpu OcHoBHoro tekcta HE donyckatomca HapyllieHUE UHTEPBAJIOB, TOMOTHUTEIbHbIE
BBIJICJIEHUS,, HEOOOCHOBAHHOE ApoOJIeHHMEe TEeKCTa Ha Mojpasnenbl. llepeunciieHue I0JIKHO
3aKaH4YMBAThCA aBTOPCKUM TeKcToM. Pazznen pabotel HE moscem HauMHATHCS U 3aKaHUMBATHCS
[IUTATOM, WIUTFOCTpallMelt Ui TabIuIei.

3akntouenue — B 5TOM pazjiese 0000111al0TCs TOCTUTHYThIE Pe3yIbTaThl, IE€IaeTCs BBIBOJ
O BBIMOJIHEHUH TIOCTABJICHHBIX 337a4 M JOCTIDKEHUM LEeNH, (GOpMYJIHPYIOTCS NpPaKTUYEeCKHUE
pe3yNbTaThl, YKa3bIBAIOTCS MEPCIIEKTUBBI PA3BUTHUS TaHHOTO HCCIIEA0BaHUS.

Cnucok ucnonp3yempix UCMOYHUKOE U TUMEPamypbl TOJIKEH COCTOSATh Oonee uem u3 70
ucTouHUKOB. M3 Hux 70% moimKHBI OBITH HE cTapiie 5 JeT. A Takke 00s3aTeIbHO HAIUYUE He
MeHee uem 5 WCTOYHMKOB Ha WHOCTPAHHBIX s3bIKax. Pekomenooeano ucnonv3oeanue
nyonauxayui I C kagedpvt mapkemunea u pexknamol PI'T'Y (ne menee 3).

Onucanue ucmounuxa nenaercsa B coorserctsuu ¢ ['OCT P 7.0.5-2008. Bce ucrounuku
HYMepyIomcs 6 CK603HOM NopsoKe.

CnuCcOK HMCTOYHMKOB M JIMTEPATypbl — 3TOT pas3fel HMeeT COOCTBEHHYIO
UEPAPXUUYECKYIO0 CTPYKTYPY, B COOTBETCTBUHU CO 3HAUMMOCTHIO JJOKYMEHTOB. BHyTpu Kaxmoro
HoJpas/elia ONMCcaHus UCTOYHUKOB pacroiaratoTcs B andasutHoM nopsake (cm. [punoxenne).

CmpyKkmypa cnucka ucmouyHuKo8 u 1umepamypbol:
1.0O¢unmanbHble © HOPMATHBHO-IIPABOBBIE JOKYMEHTHI - 3aKOHBI, TOCTAHOBJICHUS, YKa3bl,
T'octel 1 T. 1.

2. Knuru (pycckue, Ha ”HOCTPAHHOM SI3bIKE)

3. Ilepuoanueckue u3nanus (pycckue, Ha UHOCTPAHHOM SI3bIKE, B TOM 4YHCIIE€ B W3JIaHUS CETU
UHTEPHET)

4. KonnekTuBHbIE U3AaHUS - COOPHUKU CTaTe U TE3UCOB, MaTepuaibl KOHPEepeHIul (pycckue,
Ha UHOCTPAHHOM $I13bIKE, B TOM YHCJI€ B U3/IaHUSI CETH UHTEPHET)

5. CnpaBouHble u3aHus (pycckue, Ha HHOCTPAHHOM s3bIKe) (ClIOBapH, SHIUUKIIONEIUHU,
CIIPABOYHUKH)

5. JlemonupoBaHHBIE W3MaHMs (aBTOpedeparsl M auccepranmu) (pycckue, Ha HWHOCTPAHHOM
SI3BIKE)

6. HeonyOnrkoBaHHbIE UCTOYHUKHU: apXUBbI, BHYyTPEHHUE JOKYMEHThl KOMIIAaHUU (pPyCCKHE, Ha
UHOCTPAHHOM SI3BIKE)

7. UHTEepHET UCTOYHUKU (CalThl, pecypchl) (PyCCKHE, HA HHOCTPAHHOM SI3bIKE)

IIpunoxkenus (B cmyyae HEOOXOIMMOCTH) COJIEPKAT HE BOLIEAIINE B OCHOBHOM TekcT BKP
MaTepHualbl. B MpuiiokeHUsIX MOTYT OBITh IPUBEACHBI OTACIbHBIE PUCYHKH M TAOJUIIBI, @ TAKXKE
JOKYMEHTBI, IPOEKThI JOKYMEHTOB, paboune paciin(ppoBKU HHTEPBbIO, TPOTOKOJIbI HAOIIOIEHUH,
NEPEeBO/Ibl U MPOUME MATEpUasbl, HATUUYNE KOTOPHIX OOYCIOBIEHO HEOOXOAUMOCTBIO COTJIACHO
teme BKP. Kaxxnoe npusnoxxenue 101KHO HAaUMHATHCS C HOBOT'O JIUCTA C YKa3aHUEM BBEPXY JIUCTA
cnoBa «IIpunoxeHnrne» U HoMepa NPUIOKEHUS, U UMETh TEMAaTUYECKUH 3arojioBoK. Jlomyckaercs
UCIIOJIb30BaHUE TPWIOKEHUH HECTaHJapTHOIO pa3Mepa, KOTOpble B CIOKEHHOM BHUJE
COOTBETCTBYIOT (hopmarty A4.

BBenenue

BBenenue oTpakaeT OCHOBHbBIE XapaKTEPUCTHUKU PadOTHI: €ro aKTyalbHOCTH, OOBEKT U
HpeI[MeT HccJI€eJ0BaHus, €ro 1cijib, 3aa4d U I‘HHOTC?;y; CTCIICHb H3y‘IeHHOCTI/I 1 UCTOYHUKHN HaA
OCHOBaHUU KOTOPBIX MUIIETCS paboTa, UCMOIb3yEeMbIE TCOPETUUECKHUE U OIMITMPUIECKIE METO/IbI;



HAY4YHYI0 HOBM3HY M TNPAKTHYECKYI 3HAYMMOCTb, ampoOaIfio MCCIeI0BaHMSA, MEPCHEKTHUBBI
Pa3BUTHA UCCIIEIOBAHUS.

AKTyaIbHOCTBH 0a3upyeTcsi Ha ONpeAesIeHHOM mpobiaemMe ucciaeoBaHua. AKTYalbHOCTh
OOBSCHSIET, 3a4eM HCCIEIOBaHUEe BOOOIIE OBLJIO TPOBENEHO, KaKyl Mpo0ieMy JTaHHOE
UCCIIEIOBaHHE CIIOCOOHO PELINTh.

[IpoGnema ecTb 0CO3HAHUE KAKOTO-TO IPOTUBOPEUHs (HapuMep, MEKIy HATMYHBIMU YCIIOBUSMU
AHATM3UPYEMOU CUTyallUd WM TPEAbSBIAEMBIMH K Hel TpeOOBaHUSMHU, MEXIY pPa3IunIHBIMU
TOYKAMHM 3pEHUs Ha H3y4yaeMmMoe SBJIEHHE WJIM [POLECC, HAaKOHEl, 3TO MOXET ObITh
JMAJICKTHUECKOE MPOTUBOpPEYHE B CaMoOil mpupoje siBieHus win oowvekra). [Ipobiema uvacto
OnMpaeTcsi Ha JAMHAMUKY WM TEHIEHUUHU pa3BUTUS (akTa IeHCTBUTENBHOCTH (Tpoliecca,
TEXHOJIOTUHM, OTpacid) W OTCYTCTBUSI HAy4yHOro 3HaHUS (aKTOPOB, 3aKOHOMEPHOCTEH,
MEXaHU3MOB C HUM CBSI3aHHBIX.
AKTyambHOCTh MOXXET OBITh TEOPETHYECKOH, T.e. OoOHapykeHHas MpobiieMa HAXOAWUTCS Ha
NepelHeM Kpae HayKH, pa3pabaThIBaeTCsi COBPEMEHHBIMU YUYEHBIMU U T.II., UM MPAKTUYECKOM,
T.€. BBITEKAIOLIEH M3 3710007HEBHBIX 3aIpPOCOB MPAKTUKU B TOW 00JacTH OOIIECTBEHHON H
npohecCUOHANIBHON JIeATENbHOCTH, T MPOBOIUTCS uccienoBaHue. OCHOBHBIMU acleKTaMu
aKTYyaJbHOCTH MCCIIEIOBAHM B 00J1aCTH peKIaMbl U CBsA3EH C 0OLIECTBEHHOCTHIO MOT'YT OBITh!

e HeoOXOIUMOCTb JIONOJHEHHUS TEOPETUUECKUX MOCTPOECHUH, OTHOCSIIMXCS K U3y4YaeMOMY

SIBIICHUIO;

e TOTPEOHOCTh B HOBBIX (PaKTax, KOTOpbIE MO3BOJIAT PACIIUPUTH TEOpUI0 U cdepy ee

PUMEHEHUS;

e moTpebHOCT B 0Oojee OS(PPEKTUBHBIX HCCIECIOBATEIBLCKUX METO/IAaX, CIIOCOOHBIX
00ecnevnTh MOTy4YeHNEe HOBBIX TAHHBIX;
e TOTPEOHOCTH B pa3paboTKe M peasu3alyy OINpPeNeIeHHOI0 KPeaTUBHOI'O PELICHUS WU

IIPOEKTA;

e TOTPEOHOCTH B pa3pabOTKE MPAKTUUECKUX PEKOMEHIAIMH NN B PEIIEHUN PAKTUYECKUX

npo0seM B JaHHOU cepe Ha OCHOBE MCIIOJIb30BaHMs Pa3HOACTIEKTHBIX 3HAHHH.

Jlormueckast MOCIEAOBATEIBLHOCTh OOOCHOBAaHUS AaKTYyaJlbHOCTH CJEAyIOUIasi: ONHCaHHE
CYUIECTBYIOIIETO IOJIOKEHUS (SBJICHUS), ONpeAeTIeHHe HEKOTOPOro MPOTHUBOPEUHS MEXITY
UMEIOLIeICs cuTyanuen 1 naeanom, Mexa1y 3HaHUSIMU B JaHHOHM 00J1acTH, 3aTeM (GopMyJInpyeTcs
npobiieMa HCCIeOBaHUS, MOKHO TMOKa3aTh MEPCHEKTUBBI €€ pPa3BUTHS, 4TO OyIeT, eclu
npobsieMa He OyzeT u3yueHa u pemieHa. Ilpore roBops, HaJl0 yka3aTh Kakue eCTh IPOTUBOPEUNs,
YTO HEOOXOIMMO M3MEHUTh, UET0 HE XBaTaeT JAJs Oojee MOJHOTO OCMBICICHUS, Pa3BUTHS WU
NOJTYYECHHUST KAKUX-TO MO3UTUBHBIX 3(PPEKTOB.

CreneHb pa3pa0dOTAHHOCTH WU HW3YYCHHOCTH TEMbl B TpPyAaX OTEUECTBEHHBIX U
3apyOeXHBIX CHEIHMAIMCTOB MOYHO MPEACTaBUTh B BUAE KPATKOro 0030pa JUTEepaTyphl. 3/1ech
MEPEYUCIISAIOTCSI OCHOBHBIE Pa0OThI MM KOHIEMIUU (M UX aBTOPHI), KOTOPHIE CTaIl OCHOBOM
JaHHOW paboThbl, U OTJENIbHbIE MaTepHalibl, KOTOPbIE MCHOIb3YIOTCS B JaHHOW paldoTe, B TOM
YHClie CTATUCTUYECKUE TaHHBIE WU PE3yNbTaThl cOOpa MEPBUYHON U BTOPUYHON HHGOpMAIUH.

O0beKT Mcciae0BaHusi — 3TO (PparMeHT, YacTb PEaJbHOCTH, HA KOTOPYIO HaIlpaBJIEH
HAYYHBINA MOUCK, 3TO (aKT OOBbEKTHUBHOW PEANbHOCTH, «IIPOLIECC WM SBJICHHE, MOPOXKAAI0IIee
npobneMHyI0 curyanuio»!. OObEKT 0OIMpPEH, 00IafaeT HEKOTOPOH abCTPaKTHOCTHIO. B HeM
MOTYT OBITh 3aKJIIOYEHBI HECKOJBKO MpeaMeToB. B nccnenoBanusx B chepe pekiiaMbl U cBsizei
C OOIIECTBEHHOCTBIO OOBEKTOM MOTYT BBICTYNAaTh pa3HbIe CTOPOHBI IPOLIECCOB B
KOMMYHUKalMOHHOM UHAYCTpUH. Ho ¢ yuerom cieunpuxy Kadeapbl MAPKETHHIA H PEeKIaMBbI
U MPAKTHKOOPHEHTHPOBAHHOCTH NMPOrpaMMBbl B KauecTBE 00bEKTa HAyYHOH paboThl Oepercs
kommnanus (OpeHn), Takke 00bEKTOM MOXKET BBICTYIIATh CErMEHT PbIHKA, 0TPAC/Ib WIH c(epbl
COLMAJILHOM 7KM3HM (CPECTBa MaccoBOW MH(OPMALUK, CIIOPT, KYJIbTYPa, HCKYCCTBO H T.I.) K
KOTOPOii OTHOCHTCSI TeMaTHKa PadoThl U/WUIU A€ (YHKIMOHUPYET OpraHu3alus, KoTopas
Obu1a 62301 MPEeITUIIOMHON MTPAKTUKH.

' Uccreoosamenvcran desmenshocmo. Cnosaps.— M.: VI] «Ilepcnexmuear. E.A. llawenxoea. 2010.



IIpenmer ucciie10BaHUsI — CTOPOHA WJIM aCHEKT O0BEKTa, KOTOPHIH HETOCPEICTBEHHO
M3Yy4YaeTcs, «BBICBEUMBACTCS» B OOBEKTE, KaK MPABHWIIO, yepe3 MpusMy mpoosnemsl. [Ipeamer
HEIMOCPE/ICTBEHHO CBSI3aH C UCCJEAYEeMOM MpaKTUYeCKOW cUTyauuen — kKedicom. B koHTekcTe
chepsl pekiiaMbl M CBSI3€H C OOIIECTBEHHOCTHIO, TAKUM IPEIMETOM CTAHOBSTCS DPa3IUYHbBIC
ACTEKTHI M TEXHOJOTHH B 001acTU MPOdECCHOHATBHBIX KOMMYHUKATUBHBIX MPAKTUK, PEKIaMbl
U CBS3€M C OOIIECTBEHHOCTBHIO NJIi KOHKPETHOTO PEKJIaMojaTessl, OpraHu3alliH, areHTCTBa,
OpeH/a Ui TOPrOBOM MapKHu.

Kak mpaBuno, moj ompeneneHueM NpeaMeTa MOHMMAETCS yKa3aHHWe Ha TMPEAMETHYIO
obnacth wuccienoBaHusi (ompeAeNeHHbIC SBICHUS, (aKThl, OOCTOATENLCTBA MPHUPOIHOTO,
COIMAIBHOTO M KYJIbTYPHOTO MHUPA), a IO 00BEKTOM — T€ CMBICIIOBBIEC CBSI3M U XapaKTEPUCTUKH,
Ha BBISIBJICHHE W YCTAHOBJICHHE COOTHOIICHHUS KOTOPBIX U JOJDKHA OBITh YyCTpemiieHa
HCCIIeIoBaTENbCKas AeATeNbHOCTh aBTopa BKP.

B xauecTBe npeameTa McCleI0BaHUS MOXKET BBICTYIIATh CIEAYIOIIEE:

® MexaHW3MBbl Pa3BUTHS OPEHIOB, TOBAPOB M YCIYT, aCCOPTUMEHTHOW TMOJIMTHKH, TOPTOBOM

MapkH, OpeH/a;

® (QakrTopbl, BIMUAIOLINE Ha dbopMUpOBaHHE M pa3BUTUE PBHIHKOB (TOBAPHBIX H

MOTPEOUTENHCKUX, peKIamMHbIX, PR);

® [yTH, CIOCOOBI, METOBI, TPUHIMIBLI (PYHKIIMOHUPOBAHUS CHCTEMbl KOMMYHUKAIIMN U

MIPOJBHKCHHSI, PEKJIIAMHOM (KOMMYHHUKAIIHOHHOW) I€ITeTbHOCTH, OPTaHU3allMU U TPOBEICHUS

OTJIETTbHBIX MEPONPHUITHI B 00JIACTH PEKJIaAMBbI U CBsI3€ ¢ 00IECTBEHHOCTHIO;

® [yTH, CIOCOOBI, METO/IbI, MPUHIIUIIBI TOBBIIICHHUS KOHKYPEHTOCTIOCOOHOCTH OpTraHU3aIHii

Y IPEIPUITHNA C TIOMOIIBIO KOMMYHUKAIIMOHHBIX PEIICHU;

[IpaBuia omucanus 0OIACTH HCCIEAOBAHUS BCET/Ia CIEAYEeT MPUHIUIY «OT OOIIEro K
YaCTHOMY», TO €CTh CHayaja yKa3bIBalOT 00bEKT, a TOTOM MpeaMeT.

Leas 1 3a1a4n UCCIeI0BAHNUS

Heap ucciaenoBanuss — oXujaeMblii pe3yJbTaT padOThI, KOTOPbI MO3BOJIUT pPa3pelIUTh
0003HaYEeHHYO MPOOIEMYy JIJIs yKa3aHHOM MPAKTHUECKON CUTYyalluK; OPUSHTUPOBAHA HA MpeIMeT
ucciaenoBanusi. HaumHaeTcs, Kak MpaBWIO, CIOBAMH «ONPEACTUTH», «CHOpMUPOBATHY,
«pa3zpaboTaTh», «CO3AATh» U T.II.

[eneBast opranuzanusi 000N NEATEIBHOCTH, B TOM YHCJE HAyYHO-HCCIIEI0BATEIbCKOM,
npenonaraeT BBIPAOOTKY OMpeAeNeHHOW TMOCIeI0BaTeIbHOCTH JAeUCTBUNA — IIIAaroB st
JIOCTHKEHHS TTOCTABJICHHOM 11NN, KaXKIbIH M3 KOTOPBIX MMEET CBOIO COOCTBEHHYIO II€Jb, HIIH
«TOAIENb», MO OTHOIICHHIO K oOmed uenu wucciaeaoBanusd. [pyrumu crioBamu, Ielb
WCCJICIOBaHMS JOJKHA OBITh KOHKPETHU3UpPOBaHA B 3ajavax, 00ECTEeUMBAIONIUX JIOCTHKEHUE
noctapneHHoi nenu. Kak npasuno, hopmynupyercs He 6omnee 5-7 3a7a4 Ucclie0BaHUs, KOTOPbIE
o0ocHoBbIBatOT Hannuue B CosiepskaHnuu pabOTHI ONpeieIeHHbIX naparpagoB (MOAMYHKTOB).

Cpenu 3a1a4 MccleOBaHUS JOKHBI OBITh KaK Te, KOTOpbIe oOecreyaT HaX0XACHHE HOBBIX
(hakTOB, TaK U T€, KOTOPHIC IIOMOTYT BKJIFOYHUTh UX B CUCTEMY UMEIOIINXCS 3HAHUN U TIOHSATUH 110
BOMPOCaM YIPaBJICHUS WU TEXHOIOTUH B cdepe MapKeTHHra, peKJiaMbl H CBs3ed C
00I111eCTBEHHOCTHIO.

¢ OmpeneneHne XapakKTePUCTHK U3y4aeMOr0 SIBICHUS.

BrisiBnienne B3auMOCBsI3U SABJICHUM, 000CHOBaHUE NIPUYKH U CICACTBHUM.

OnTumu3anus Kakux-To PEeICHUI WU MPOIIECCOB.

PackpeiTre cBolicTBa HOBOTO (heHOMEHA, Y deKTa.

OTkpbITHE HOBOH (IPYTOii) IPUPOIBI SBIICHUS.

Cosznanue Kraccu(uKaIy, TATIOIOTHH.

Onenka 3¢ (eKTUBHOCTH MPOBEACHHBIX KAMITAHUN WJIM MEPOIIPHUATHIA

Jloka3zaTenbeTBo (o1eHka) 3 (HeKTHBHOCTH Pa3pabOTaAHHOTO PEIICHUS WITH MPEIOKCHUS.
O00CHOBaHUE KAKUX-TO JEUCTBUH.

Kaxnast 3amaua oOocHOBbIBaeT Hanmuuue mnaparpada padotel. [lpu (opmynupoBke 3amau
HEOOXOMMO HCIOJIb30BaTh TJIArojbl, KOTOPbIE MOKA3bIBAIOT MIAHUPYEMBIH pe3ysibTaT JAaHHOTO
MaTepuaa, 4To MOMOTaeT JenaTh BbIBOABI OCIIE TIIaB.



Crnenyer pasnuyarh 3aga4dM HUCCIECIOBaHMS M 3Tambl €ro opranusanuu. KoHewyHo, oHuM
B3aMMOCBS3aHbl, HO, GOPMYIHpYs 3a/1a4ll UCCIIEI0OBAaHUS, HY>)KHO HE ONUCHIBATh CBOU JIEHCTBUS
(aHanmu3 nuTeparypsl, cOOp SMIUPHUECKUX TAHHBIX, UX aHAINU3, (OPMYIUPOBAHHUE BHIBOJOB U
T.I.), @ pacKpbiBaTh, AJS Yero OCYIIECTBISIETCS KaKJI0€ W3 OTUX [EHCTBUI, U KaK 3TO
CMOCOOCTBYET JOCTHKCHHIO O0IIEH IeJIU UCCIICTOBAHMS.

N3yuenune moboro mpenaMeTa CBA3aHO C KOHKpeTHU3aIuei o01ero mpeacTaBieHus o HeM. Ha
IEpBOM HTalle €ro aHAIW3UPYIOT, T.€. MBICICHHO WM (U3UYECKU pa3ZelsioT Ha COCTAaBHBIE
s1eMeHTHI (¢ Ip. AVAAVGIC — pacuiieHeH e, Pa3I0KEHHE), 3aTEM HX U3ydaloT, BBIJENsAS CBOWCTBA
U TPU3HAKW, TPOCIEKNBAsi CBA3M U OTHOILEHHs, OMpeAesss UX pojib B CHCTEME ILEJOoro, Mx
BJIMSIHUE Ha CBOMCTBa Bcero mnpeamerta. Ilocie 3TOro mNpoOUCXOAUT COEIMHEHUE paHee
BBIJICJIEHHBIX YacTell B €IMHOE 11eJI0€, HO y>K€ Ha HOBOM YPOBHE MOHUMAaHUS CYIIHOCTH MIpeaIMeTa
C MIOMOIIIBIO IPYTOTO UCCIIEOBATEIHCKOTO METO/Ia — CUHTE3a (Ap.-Iped. cUVOESIG — COeTMHEHHUE,
CKJIaJIbIBaHUE, CBSI3bIBAHUE). AHAINU3 (PUKCUPYET B OCHOBHOM TO cHelnuduyeckoe, 4To OTINYaeT
3JIEMEHTHI JPYT OT ApPYyTa, CHHTE3 BCKPHIBAET CYIIHOCTHOE 00I1ee, YTO CBA3BIBAET YACTHU B €JMHOE
nenoe. JIro0oil BBIBOA — 3TO yXKe pe3yslbTaT CHHTE3a, MOATOMY [yl BBIINOJIHEHUS 3a]ad
UCIIOJIb3YETCSI COBOKYITHOCTh METOIOB.

MeTtoabl uccjie10BaHUS

Tepmun «meron» (ot rped. methodos — uccnenoBanue, yueHue, myTh MO3HaHU) - CLIOCO0
OCMBICJICHUS (MCTOJIKOBAHUS) SIBICHUH.

MeTtoapl pa3fenstorcs Ha OOIIETOrHYeCKUe METOAbl HAyYHOrO MO3HAHUS - 9TO METOJBL,
IpUMEHsIeMble OJHOBPEMEHHO Ha TEOPETUYECKOM M SMIIMPUYECKOM YpPOBHE (AHAJIU3 U CUHTE3,
UHAYKIUS U JeAyKLIHs, MOJEIUpOBaHUE, KilacCU(PUIMpOBaHHE, CpaBHEHHE, aHAJIOrHs), U
olmereopeTnyeckue —  uaeanuzanus, (¢GopMmanuzanus, aKCHOMAaTH3alus, a  TaKke
TUIOTETUYECKHUM, abcTparupoBaHue, 0O0O0OIIEHUE, BOCXOXAEHHE OT aOCTPAaKTHOTO K
KOHKPETHOMY, HCTOPHUYECKHUI, METOJI CHCTEMHOT0 aHaju3a. B paGoTe 4yacTo yka3pIBalOT NpocTo
o0leTeopeTnyeckue MeToAbl cOopa uHGoOpManuM: aHAJIM3 HCTOYHUKOB, 0000IeHHe,
COIOCTABJIEHHE U T.[I.

Br11ensifoT yacTHO-HayYHBIE WIN CIICTIHAIbHBIE METOIBI, TPUHSATHIC B OT/IEIBHBIX HAYKaX:
UCTOPUS — UCTOPUOTPAPUUECKHUI MITH XPOHOJIOTUYECKUN METO[;

MEHEIKMEHT: CTPYKTYpPHO-(DyHKIIMOHAJIbHBIN aHaIu3, cucTeMHbI aHanu3, SWOT ananus;
9KOHOMHKA: TOKYMEHTAJIbHBI METOM, COIOCTaBUTENbHBIN aHanu3, Tabnuunbiii meton, PESTEL
aHaJIN3, CTATUCTUYECKUI METOJI, aHaJIu3 KOHKYpeHTHBIX cuil M. [loprepa, aHain3 KOHKYPEHTOB
no @. Kotnepy, no . K. Jlam6eny;

KYJbTYPOJIOTHs — CPABHUTEIbHO-UCTOPUUECKHM, CEMUOTUYECKUH, OMOorpaguuecKuii u T.J.
JUHTBUCTUKA — MOP(POIOTUYECKUI aHATTN3, TUCTPUOIOTUBHBIN aHAIN3.

B wuccnenoBanusax B cdepe pekigambl U CBSI3U C OOIIECTBEHHOCTH MOXHO I10Ka3aTh
MEXIUCIUIUTMHAPHBIA XapaKTep HampaBlIeHHUS M HCIOJIb30BATh PA3TUYHBIE METOIBI U3 Pa3HBIX
oOyactell HayK.

K smnupuyeckum metogam coopa nHGOpMAaIHK OTHOCSAT HAOMIOACHHE, ONIPOC, HHTEPBBIO,
9KCIIEPTHBIE 3aKIIIOUEHUS, SKCIIEPUMEHT, aHAIU3 MPOJAYKTOB YEJIOBEUECKOH EATEIbHOCTH, B TOM
YHclie JOKYMEHTOB (HampuMmep, KOHTEHT-aHalu3), U T.1. JlaeTcs KpaTkoe olucaHue MeToaa, Mpu
OIpoce - BBIOOPKH PECTIOHJEHTOB (IPUHLUIT BEIOOPKH U UX KOJIUYECTBO).

Cucremy mnoBTOpsifOlUXCS, OoJee WM MEHee CTaHJapTHU3UPOBAHHBIX MPUEMOB
cobupanus, 00padOTKu 1 0000IICHHS (PAaKTOB TOXKE HEPEIKO HA3BIBAIOT METOJIOM, yJIo0Hee ee
Ha3bIBaTh TEPMUHOM «MeTOAMKa». OOOCHOBaHHBIA BHIOOP METOIOB OMUPAETCA, MPEXKIE BCETO,
Ha TMOHMMaHUE CreHUPUKN 00BEKTa, peaAMEeTa M LEIH HUCCIEIOBaHUs, a BOT YK€ KOHKPETHBIC
IpUeMbl M TEXHUKU («METOJIUKH») OIpPENeNSIOTCS MOCTAaBIEHHBIMU 3aladaMH U YCIOBUSMU
npoBeJeHus uccienoBanus. OOOCHOBaHME BHIOOpAa METOJOB SMIIMPHUUYECKOIO HCCIIEI0BAHUS
(KOHKpeTHbIE 1M U 3aJauyd, XapaKTepUCTUKA METOJIWKH) TPUBOAUTCS B MporpaMmme
UCCJIEJOBaHMsI BO BTOPOM UJIM TPEThEH Ii1aBe paboThl.

Hayunasi HoBU3HA, TeopeTH4YecKasi U MPAKTHYeCKAasl 3HAYUMOCTh


https://ru.wikipedia.org/wiki/%D0%94%D1%80%D0%B5%D0%B2%D0%BD%D0%B5%D0%B3%D1%80%D0%B5%D1%87%D0%B5%D1%81%D0%BA%D0%B8%D0%B9_%D1%8F%D0%B7%D1%8B%D0%BA

BKP marucrpanTa MOXKET PETEH/10BAaTh HA HAYYHYIO HOBU3HY, 3TO IIPUpALCHUE 3HAHUH
B KaKOM-TO aCleKTe WJIM BBEJCHHUE TEOPETUUECKUN KOHTEKCTa B KaKyl0-TO MpodeccroHalIbHYIO
npakTuKy. IIpakThueckas 3HaAYMMOCTH MCCIIENOBAHUS CBsI3aHA C TOM KOHKPETHOM, OIyTHUMOM
M0JIb30M, KOTOPYIO MOTYT IMPHUHECTH €ro pe3ysbTaThl, MOMOYb KOMY-THOO B MpakTHYECKON
JESATEIILHOCTH.

CreneHb J10CTOBEPHOCTH M anpodamnusi pe3yJibTaTOB - 37IeCh YKa3bIBalOT, Ha KaKHX
HAYYHBIX MEPONPUATHIX 00CY>KAAJIMCh BBIBOJBI JAaHHON paOOThl WM B KaKUX H3JaHHUIX ObUIN
OMyOJIMKOBAaHBl PE3yIbTaThl HCCICIOBAHUSA, C OWUONMHOrpaUYecKUM OINHUCAHWEM  JaHHBIX
MaTepHranoB. MOXHO BHECTH MH(OpMAIMIO O CIETaHHOM BHEAPEHHUU C yKa3zaHHEM JOKyMEHTa
(oT3pIBa WM aKTa O BHEJPEHWH, MOJy4yeHHOro Ha Oa3ze mpakTuku). Takum o0paszoMm,
HOJTBEP)KJAETCS LICHHOCTD MOY4YEHHBIX PE3YJILTATOB.

OcHoBHAs1 YaCTh

B ocHOBHOI1 yacTH pabOTHI BCECTOPOHHE U INTyOOKO aHAIU3UPYIOTCS BCE MOJIEKAIINE N3YUEHUIO
npo0JIeMbl, OCIEIOBATENBHO U ¢ HCUEPIIBIBAIOICH MOTHOTON pacKphIBaeTCs 3asiBICHHAs TEMa.
HasBanust oTaenbHbIX I71aB JOJIKHBI OBITH CONPSIKEHBI ¢ TEMOU paboThl, a Ha3BaHUS naparpados
COIIACOBBIBAIOTCS ¢ HA3BAHUSIMHM COOTBETCTBYIOIMX IV1aB (HO He COBNANAIOT ¢ HUMHU!). [1aBbl
BBIITYCKHOM KBaTH(PUKAMOHHON pabOTHI 11e1ecoo0pa3Ho pa3AenuTh Ha 60jiee MeJIKUe 110 CBOEMY
00bEMy CTPYKTYpPHBIE YaCTU — IyHKTHI U HOITYHKTHI (MK naparpadsl), — 4€TKO 0003HaYMB TEM
CaMbIM BOIIPOCHI, HCCIIEyEMBbIE B paMKaX Ka)</J10M IJIaBbl.

Bce wactu n0mKHBL OBITH COAMaHCUPOBAHBI M MPONOPLUOHAIBHBI, MPUOIUZUTEIHLHOIO
onHOro oobema. KosinuecTBo moJAIyHKTOB B IIaBaxX JKeJIaTeIbHO UMETh OJIMHAKOBOE. B cpennem,
rJ1aBa cocTOuT U3 3-X (pexe 4-x) maparpados.

Ecnu pa3nensl paboThl Ha3bpIBatOT r1aBamMu, To CopepkaHue MOKET UMETh HAUMEHOBAHHE
Ornasnenue.

B nacrosiniee BpeMsi B Hay4HbIX TEKCTaX NMPHUHATA YMCTO LU(poBas (MHIEKCALMOHHAS)
cucreMa HyMmepauuu. Vcrnonb30BaHHe Takoil CHCTEMbl HyMepaluy MO3BOJSET HE yHOTpeOIaTh
CJIOBA «4acTby», «pa3Jieil», «riaBay», «maparpad» u T.1. Hymepanus naparpaga BkitouaeT HoMep
IJIaBbl U MOPSIKOBBIA HOMep naparpada B Helt (IIpunoxenue 11 ).

OcHoBHast yactb BKP conepxut Tpu riassbl.

Hanucanue paGoTel 1e1€c000pa3HO OCYLIECTBIATh MOCIEIOBATENBHO (BBEIEHHE > OCHOBHA
4yacTh > 3aKJIIOUEHUE), Mocie TIIyOOKOro U BCECTOPOHHEr0 U3YUYEHHUs UMEIOLIEICs TUTepaTyphl.
B pabote 10KHBI OBITH 1€TaJIbHO OCBEILEHBI OCHOBHBIE BOIIPOCHI UCCIIETyEeMOI TEMBI, BKIIOYAs
KPUTUYECKUM aHalM3 CYLIECTBYIOUIUX HOPMAaTUBHBIX M JOKTPHUHAIBHBIX HMCTOYHUKOB. BKP
JIOJDKHA OBITh TOATOTOBJIEHA CTYIAEHTOM CaMOCTOSITEJIbHO, MMETh aHAJIWTHUYECKUH, a He
onucaTelbHBIA XapakTep, COAEpKaTh HayudyHO-HUCCIenoBaTeNbckue 3aeMeHThl. ConepikaHue
JUIJIOMHOM paboThI JOJPKHO COOTBETCTBOBAThH 33JaHUIO, BBIJAHHOMY Hay4YHBIM PYKOBOJUTEIIEM.

IlepBasi r1aBa HOCUT TeOpeTUUYECKUH XapakTep. YacTo B ee Ha3BaHUU QUTYPHUPYIOT CI0BA
«TEOPETHUKO - METOJOJIOTUYECKHWE OCHOBbBI U3VUEHUA ....... ». B Hel cTyneHT
KpPaTKO H3JIaraeT TEOPETUYECKHUE ITOJOKEHHUs, KOTOPbIE JOJDKHBI ONPEAENIATh METOIOJIOTHIO0 U
METOAMKY JIOCTMIKEHHUS ITOCTABJICHHBIX B paloTe 1eneil. B 3Toill rinaBe Hen3OexeH 3JIeMEHT
pedepaTuBHOCTH. 371€Ch MOKHO KOCHYTbCS HMCTOPHUM BOIIPOCA, MOKAa3aTh, KAKUE U3 ACIEKTOB
paccMaTpuBaeMoOil MpPOOJEMBbl SBISIOTCS YK€ TEOPETHYECKU pa3padOTaHHbIMM, a Kakue —
JUCKYCCHOHHBIMH, IO-Pa3HOMY OCBEIIAEMBIMU B PAa3IM4YHONM HaydHOU jauteparype. [Ipu sTtom
HE00X01MMO c(hOpMyJIUPOBATh CBOIO TOUKY 3pEHUS Ha MPOOJIEMbl, OCBEIlaeMble B JAHHOM padoTe.
Heo0Oxonumo nokaszarh TeOpeTUUECKHE 3HAHMS 10 CYIIECTBY OCBeLIaeMoi TeMbl. B 3Tol rnase
OIMCBIBAETCS CYIIHOCTh M XapaKTEPUCTHKA IpeaMeTa M OOBbEKTa HCCIIEIOBAaHUs, COJEpKaHUE
IIpoliecca UX Pa3BUTHSI U COBPEMEHHOE COCTOSIHUE:

® OLEHHMBAETCS MECTO, 3aHMMaeMoe OOBEKTOM HCCIICOBAaHUS B pPaMKax HCCIEdyeMOon
MpeAMETHON 00J1acTH;

®  OCBEILAIOTCA U3MEHEHHUS U3y4aeMOTIO SIBJICHMs 3a MOCJIEIHUE OBl C LEJIBIO BbIBICHUS
OCHOBHBIX TEHJICHIINH ¥ OCOOCHHOCTEH ero Pa3BUTHS;




® omnuchiBaeTcs (yTOUHsAETCS) cucTeMa (paKTOPOB, OKAa3bIBAIOUINX BIMSAHUE HA M3y4aeMbIH

MIpeIMET, MPOIIECC UK SIBJICHUE U UCCIEAYETCSI MEXaHU3M 3TOTO BIUSHUS;

® OLEHHMBACTCS CTENEHb HW3YYEHHOCTH HCCIEAYeMOM TMpoOJieMbl, TEOPETHUYECKH U

MPaKTUYECKH HEpelIeHHbIEe, U JUCKYCCUOHHbIE MPOOIEMBI, MO-Pa3HOMY OCBEIIEHHBIE B

HaY4HOI TuTeparype ¢ ykazaHueM JJMYHOTO MHEHHUs aBTOpa padoThI;

® [IPOBOAMTCS YTOYHEHHE MOHSATHIHO - KATETOPUIHHOTO armapara;

® 0000maercs NMpakTUYECKUH ONBIT pelIeHHs] MOJOOHBIX MPOOJIeM MM HCHOJIb30BAHUS

PEKITaMHBIX (KOMMYHUKATHBHBIX) TEXHOJIOTHIA;

®  AHATM3UPYIOTCS METO/bI, AITOPUTMBI, IPHHLIUIIBI OPTaHU3AUH TPAKTUYECKUX PEIICHUH;

®  PaCKpPBIBAIOTCA MEXaHU3MbI Pa3IMYHBIX MPOLECCOB UM B3aUMOICHCTBUH.

Opnako mepBOCTENEHHAas 3a7adya COCTOMT B TEOPETHYECKOM OCMBICIIEHUH OCHOBHOM
po0GJIeMbI HCCeI0BaHusl, 0000IIEHUH OCHOBHBIX TEOPETUYECKUX KOHLEMIUH, CyIIEeCTBYIOIINX
B JAHHOM 00JIacTH.

Crnenyromas riaBa OCHOBHOM 4YacTW JOJKHA HOCUTH AQHAIMTUYECKUN XapaKTep - aHallu3
npeaMeTa UCCIeIOBaHU B KOHTEKCTe 00BbeKTa. DTO CBOCOOPA3HOE «ApO» MCCIEAOBAHMS, €ro
«3KCTIepUMEHTAJIbHAS TJIOLIA/IKaY.

Bo BTOpoii rjaBe BO3MOXEH aHAJINW3 HKOHOMMYECKOIO OOBEKTAa WM CUCTEMBI €ro
yIOpaBieHUsl, OPUEHTUPYEMBI Ha BBISBIEHHE HEJOCTAaTKOB, UX NMPUYMH U mnocieactBuil. OH
BKJIIOYAET:
®  ONHCAaHUE CTPYKTYPbl U CUCTEMBI YIIPABICHHUS;
® CTpPYKTypa acCOpTMMEHTa, MOpT(ens TOProBbIX MapoOK, LEHOBOM U IUCTPUOYTHUBHOM

TOJIUTUKH;
® BBIABICHHUE IOJIOKUTEIIBHBIX U OTPHULATEIbHBIX CTOPOH JEATENIBHOCTH, (PaKTOPOB Ha 3TO

BIIUSIIOLIHX.

N3ydeHue KOHKYPEHTHOW Cpefbl, CUJIbHBIX U CJIa0BIX CTOPOH JESATEIbHOCTH MpPSIMBIX U
KOCBEHHBIX KOHKYPEHTOB, a TaKXe HUX KOMMYHMKAI[MOHHOM akTUBHOCTH. I3yueHue
KOMMYHMKAI[UOHHOM  Cpelpl, MPEALIECTBYIOIIEH KOMMYHUKALIMOHHOW JIEATENbHOCTH U
KaMITaHu#, poQuiel 1eNeBbIX IPyI.

Kak mpaBuio, 37ech HCHONB3YIOTCS CIEUUATM3UPOBAaHHbIE KaOWHETHbIE MeTOJbl cOopa
unpopmanuu u wuccinenoBanuii: PESTEL awamu3 cpeast, SWOT ananmu3 mnpoaykra uiu
npeanpusTus. CornocTaBUTENIbHBIA aHAIU3 IETEIbHOCTH KOHKYpeHTOB (MeTozoM M. Iloprepa,
®. Kotnepa, K. K. JlamGena), MOXKHO UCTIOJIH30BATh TAOIUYHBIC METOIBI I pa3HOU CTAaTUCTHKH,
KOHTEeHT-aHanu3 MatepuanoB B CMU u colnanbHBIX CETAX HHTEPHETA.

Taxum 00pa3om, B pe3ysbTaTe UCCIIETOBAHHS JOJDKHBI OBITh BBISIBJICHBI TPOOJIEMBI, PEIICHUE
KOTOPBIX MOKET CIYXHTh OCHOBOW Ui pa3pabOTKW MpPOeKTHON dacTtu paboTel. OObeM
AHAJTMTUYECKOMN YacTu 00bIYHO cocTaiisieT 20-25 cTpaHuIl TEKCTA.

B nanHoM ciydae X03sSHCTBYIOINN CyOBEKT SBISETCS SKCIIEPUMEHTATBHON MIIOMAAKOM, T/1e
IPOBEPSIOTCS TUIIOTE3bI WU pa3padaTbiBa€Mble PUHIIUIIBI, PE3YIbTAThI KOTOPBIX JTOJIKHBI OBITH
MacIITaOUpyeMBbl U SKCTPANIOTUPOBAHBI Ha OoJjiee MIMPOKHUE OOBEKTHI (HapuUMeEp, OTPacib WU
chepy neaTenbHOCTH).

Yacte BKP nomknHa OBITH MOCBAIIEHA MPOBEICHUIO OIPENCICHHOIO JKCIEPUMEHTa B
MapKEeTUHTOBOH c(hepe HITH PeKIIaMHOM JesITeIbHOCTH. JTa paboTa MOXKET MIPOBOIUTHCS B IEPUO.T
OPEeIIUINIOMHON MPAKTUKH WIM T0 CIENHUaIbHOW JOTOBOPEHHOCTH C PYKOBOIUTEISMU
pPEeKIaMHBIX MPEANPHUATHH, CIELMATU3UPOBAHHBIX U3JaHUM WM OTJEJI0B MapKETUHIa TOPTOBbBIX
¢upMm. BBITyCKHUK MOXXET y4acTBOBaTh B COLIMOJIOTMYECKOM HCCIEAOBAHUU C TIPaBOM
UCIIOJIb30BaHUS IIOJYyYEHHBIX PE3y/IbTaTOB B AUIJIOMHOM IPOEKTE.

@DakTUYEeCKH BTOpas TiaBa MOCTPOEHA HA KCIOJIb30BAHUHM BTOPUYHBIX JAHHBIX U KAOMHETHBIX
UCCJIEJOBaHUSIX.

Tperbs rnaesa (nmpoextHasi yactb) BKP mocBsiieHa camocTosTenbHbIM pa3paboTkaM
METOJMYECKUX U OPraHU3allMOHHBIX MPEUIOKEHUHM 0 PEHIeHUI0 KOHKPETHOM MpoOiemsl Ajis
NOCTHXKEeHHsl 1enu Bced pabotel. ConepkaHue TMPOSKTHOW YAcTH OMpefensercs Kak
ocobenHocTsiMu  BbIOpanHOi Tembl BKP, Tak wu cneunpukoil KOHKpPETHOro OOBEKTa



uccnenoBanus. Ho B mo0oM ciyyae B NMPOEKTHOM YacTH PELIAIOTCS CIEAYIOIIME OCHOBHBIE
3a/1a4u:

® [IOMCK MEpONPUATUI (BApUAHTOB PEIICHHUS) IO YCTPAHEHUIO BBISIBICHHBIX HEAOCTATKOB;

® 000oCHOBaHHME BbBIOOpA PpALMOHAIBHBIX MEPONPHUATHI U NPEUIOKEHHUM, YIIydIIaIoIuX

(hakTHUECKOE MOJIOKEHHE JETT B UCCIIEyeMOM OOBEKTE.

CnocoOHOCTh OpraHu30BaTh MAPKETUHIOBOE WJIM COLIMOJIOTHUYECKOE UCCIIEIOBAHUE SIBIISIETCS
BO)XHON HMHTErpaJlbHOM KOMIIETEHLMEH, TeMOHCTPUPYIOUIEH CIIOCOOHOCTH BBIMONHATH 33Jauu
OpraHMU3aIlMOHHO-YIIPABIEHYECKOTO M HCCJIEIOBAaTENbCKO - AHAJIUTUYECKOTO XapakTepa.
PazpaboTke u peanu3anuud COOCTBEHHOM MpOrpaMMbl SMIUPUYECKOTO HCCIEI0BAHMS,
WHTEPIIPETALMH €r0 pe3yJIbTaTOB CJEIyeT NOCBITUTD Naparpad B TPEThe Ii1aBe, KOTOPbIi OyaeT
IPOBEPATH BHIBOJIbI U3 BTOPOM TIaBbl 1 0OOCHOBBIBATH HEOOXOIMMOCTh MpeAIaraeMbIX peleHnn
WK paszpabartbeiBaTh KitoueBble nokazaTtenu (KPI) ans npoekra nim pekoMeHaui.

B crnenyromem naparpade, Ha OCHOBaHMM IPOBEIEHHOIO UCCIEI0BaHMs, pa3pabaThIBalOTCS
MIPEIJIOKEHUS] aBTOPA IO OIPENETICHUI0 OCHOBHBIX MPaBUJI, 3aKOHOMEPHOCTEHN MJIM MEXaHHU3MOB
(YHKIIMOHMPOBAHUS KAKOTO-TO aCHEeKTa B KOMMYHHUKAIMIX WM Tpolecca (KOMMYHUKAaTUBHOTO,
IPOU3BOJCTBEHHOIO,  COLUMAJbHOIO)  WJIM  OpraHu3alud,  NOPAaKTUKK  YIOpPaBIICHUS
KOMMYHHUKAIIMOHHBIMH TpOIleCCaMU WIM CTPYKTypaMu B pekiamHoil cdepe. I[Ipennoxenus
JOJKHBI COJIEPKaTh SKOHOMUYECKOE, TIPAaBOBOE U COLIMAIbHOE 0OOCHOBAHHUE.

Taxoke MOXKeT ObITh IIPEeICTaBICHA Pa3pab0TKa KOHIIETITYa IbHbBIX U KPEaTUBHBIX PEILICHUH,
peraaMeHTHPYIOINX JOKYMEHTOB MPOLIEAYp peaan3aluu NpoeKTa, iIaH-rpa@uKoB U T.1.

[Tocnennuit maparpad npocBeméH OOKETUPOBAHUIO PEKOMEHAALUI MM HPOEKTOB,
OLIEHKH 3(PPEKTUBHOCTU (IKOHOMUYECKOW, KOMMYHUKAIIMOHHOM, COLIMATIbHOM).

OOBeM MpOeKTHOM TIaBhl - 710 25 CTpaHUI] TEKCTA.

B koHme kaxmoi riaBbl JaroTcsi ocHOBHblE BouiBoabl (2/3, 2 crtpanuusl). Bee riaBel
JUIJIOMHONW pabOThl JIOJKHBI OBITH COMOCTABMMBI JPYT C JAPYroM MO cBoeMy o0bemy (20-25
CTpaHMIL).

3akaroyenue

B 3akawuyennu BKP pomxHBI comepikaTbCcsi OCHOBHBIC PE3yJbTaThl MPOBEIECHHOTO
UCCIIEIOBaHMs, a TaK)Ke BBIBOJIBI, C/I€IaHHbIE aBTOPOM Ha MX OCHOBE, 0000IIEeHHE BBIBOJIOB U3
I'maB. B 3axmoueHun oTpa)keHbl OTBETHl Ha MOCTaBJICHHbIE 3a7aud B Beenennu. OcHOBHbIE
pe3yabTaThl U BBIBOABI, IMOJBOJALINE WTOT BBIIOJHEHHOM palote, cieayer (HopMyIupoBaTh
CKaTo, JAKOHWYHO W apryMEHTHPOBAHO, m30eras oOWIIUs OOIIMX CJIOB M 0€3710Ka3aTelbHBIX
YTBEPXKICHUM.

3aKI0ueHue JOJKHO COAEpKATh CIASAYIOLUIUE TyHKTHI:
® KpaTKUi NepeyeHb MPOAHAIU3UPOBAHHON IUTEPATYPhI C YKa3aHUEM COJIEPKaHHsI BaXKHEHIINX

MaTepHalioB, HCIOJIB30BAHHBIX B TPOEKTE, OIEHKY OOIIET0 COCTOSHHS pPa3pabOTKH TEeMBI

JUIJIOMHOTO MIPOEKTA B UCIOJIb30BAHHON JIUTEPATYpE.
® OIICHKY OOIIEro COCTOSIHUSI 0OBEKTA UCCIIEI0OBAHUS;
® WTOTM aHaJlIW3a U3y4aeMoW MpoOsieMbl B OpraHU3alM (PEeruoHe, OTpaciH); 0OO0OILIECHHbIE

BBIBO/JIbI 110 TEME UCCIIEIOBAHUS;
® qepeueHb U KPATKyI0 XapaKTepUCTUKY MPEUIOKEHHBIX PpELICHUH, HalpaBIEeHHBIX Ha

YMEHBILIEHUE BEIUUUHBI TPOOJIEM U AOCTHKEHUS L€ TUIUIOMHOTO MPOEKTa,
® BO3MOXHBIE Pe3yJbTaThl IKOHOMUYECKONW WU COLMAIbHON 3((EKTUBHOCTH NEATEIBHOCTH

00BEKTa UCCIIEJOBAHUS OT pealn3aliy MPEeAI0KEHHBIX PEeIICHUH,
® [EpPCHEKTHUBbI PA3BUTHS TEMBbI UCCIIEOBAHMS U PE3YJIbTATOB BHEAPEHHUS.

Jonyctrma Hymepalus CAeNaHHBIX BBIBOJOB (IIPEIIOKEHUN, pEKOMEHIALNI) C yYKa3aHUEM
UX a/ipecaroB (KOMY AJIs peal3alliy aJpecoBaHbl NIPeUI0KEeHUsA: opraHam (eaepanbHOM BIacTu
U YIOpaBJICHUS, MYHULUINAIbHBIM CTPYKTypaM, KOHKPETHBIM MpEANpUATUIM U JIp.).
3aKkaH4YMBAETCs paz/ell 00sS3aTeNIbHbIM UTOIOBBIM 0000IIEHUEM.

Structure, scope and content of the final certification work.



The work consists of the following structural elements:
a) title page;
b) table of contents (or content);
¢) MFCW text: 1) introduction, 2) main part (consists of 3 chapters), 3) conclusion;
d) list of sources and literature;
h) applications *.
* Applications are not mandatory elements of the MFCW structure.

The work must be carried out by printing using a computer and a printer on one side of a
sheet of white paper of the same A4 format (210x297 mm) after an interval of one and a half and
the font size Times New Roman 14 points. The font of different typefaces is not allowed in
operation.

The final certification work must have 80-100 pages of typewritten text (without

appendices). Working with fewer pages is not allowed for protection.
The size of the structural components of MFCW

Structural unit Pages Ths. Note
Signs
Introduction 4-6 7-10
Main part -3 chapters | 60 - 80 100-140 Chapter volumes differ by no more

than 5 pages, chapters are divided
into paragraphs (subsections)

Conclusion 5-7 10-13
List of sources and |4 -7 6-12 See source list structure
references Not less than | 5 Foreign Language Sources
70
Sources
Applications Not more than 20 pages.
TOTAL 80-100

MFCW must have a hardcover.

Work pages shall have the following fields: left - 25 mm, right - 10 mm, upper - 20 mm,
lower - 20 mm. The absolute indentation must be the same throughout the text and equal to §
characters. Aligns to width.

All pages of work, including illustrations and applications, are numbered in order without
omissions or repetitions.

The first page is the cover page, on which the page numbering is not set, the next page is
set to the number "2," etc. The sequential page number is printed in the middle of the top margin
of the page.

Text Design

All structural elements begin with a new page and have a corresponding title (the paragraph
of a separate structural unit is not). Headings are located in the middle of the page and are
indicated in capital letters without quotes and dots at the end, in bold. Words in the header cannot
be transferred. Table of Contents headings should exactly repeat the headings in the text.

The title page is drawn up in accordance with the requirements and necessarily contains
the name of the master's student, the topic of MFCW, the direction of training, the name of the
program, full name, academic degree and the title of scientific director. For an example of the
design of the MFCW cover sheet, see Appendix.

Content. The first page after the cover page reveals the structure of the work, all structural
parts of the work are sequentially listed on it and their pages are indicated. This sheet may be
called the Table of Contents - if the structural parts (sections) of the main part are called chapters,
and the subsections are paragraphs, the title of the section is preceded by the word "chapter" and



its number; or the Contents, if the sections are indicated only by number and title (paragraph and
sub-paragraph). Structural elements: Introduction, Titles of Chapters, Conclusion, List of sources
and literature, etc. are in a single font (in capital letters).

The work uses only the scientific style of the Russian language. Professional jargonisms,
if necessary, require the disclosure of the concept.

The introduction of MFCW includes the following mandatory main structural elements:

- relevance of the research topic;

- degree of its development;

- object, object, goals and objectives;

- methodology and methods of research;

- scientific novelty, (theoretical) and practical significance of the work;

- degree of reliability and testing of results (presentation at conferences and publications on the
topic of work).

The name of each structural unit is italicized in the text of the Introduction.

The main text should be divided into chapters and paragraphs or sections and subsections
(sub-paragraphs), which have the name and numbering in Arabic numerals. Words in the header
cannot be transferred. The headings are separated from the top and bottom text at three intervals.

Each chapter necessarily ends with a conclusion. The phrase "Conclusion according to
chapter No...." with the necessary text, the volume of 0.5-1 pages is indicated. The
phrase "Conclusions according to chapter No...." is not indicated in the Content of the work.

Tables are one way to design your work text. The name of the table is placed on the
right above it without an absolute indent, in one line with its number through a dot (14 font), the
numbering is through.

Inside the table, 12 fonts are used, the interval is 1.0. The table takes up space from the left
to the right margin of the page. All tables shall be referenced in the text of the work. When referring,
you should write a word (see Table No.) with its number. A table larger than 1 page is displayed
in the Appendix.

The illustrative material may be represented by drawings, photographs, maps, notes,
graphs, drawings, diagrams, diagrams and the like. Illustrations used in the MFCW shall be
placed under the text in which they are first referenced, or on the next page, and, if necessary, in
the Appendix to the work. Illustrations are numbered with Arabic numerals by end-to-end
numbering or within the chapter (section). All illustrations should be referenced in the text of the
dissertation.

When referring to this illustration, you should write the word ""Figure' with its number.
The illustrative material shall be executed in accordance with the requirements of GOST 2.105.
(interstate standard). The size of the illustration should not be more than one third (1/3) of the
page.

All tables and figures should have a reference to the source (if the table or figure is made
by the author of the MFCW, then indicate: "compiled/executed by the author on the basis of..."
or "compiled/executed by the author"). The source footnote is drawn up as * Notes below the
table. (see Appendix)

Letters of the Greek alphabet, formulas, individual conditional signs are allowed to be
inscribed by hand with black paste or black ink.

The principle of uniformity in design is observed in the work. You cannot use decorative
Word elements (arrows, asterisks), including when enumerating.

Bibliographic references in the text of the dissertation are drawn up in accordance with the
requirements of GOST R 7.0.5. only by subscripts placed from the text down the document bars
(in footnote). For examples of design, see the Methodological Guidelines for Writing Work below.
Footnotes are numbered sequentially (through numbering throughout the text). Use font 10 to
describe the source.



Inside the Main Text, violation of intervals, additional selections, unreasonable splitting of
the text into subsections are NOT allowed. The enumeration must end with the author's text. The
work section CANNOT begin and end with a quote, illustration, or table.

Conclusion - this section summarizes the achieved results, concludes on the fulfillment of
the set tasks and the achievement of the goal, formulates practical results, indicates the prospects
for the development of this study.

The list of sources and references used should consist of more than 70 sources. Of these,
70% must be no older than 5 years. And also the presence of at least 5 sources in foreign
languages. The use of PPP publications of the Department of Marketing and Advertising of the
Russian State University for the Humanities (at least 3) is recommended.

The source description is made in accordance with GOST R 7.0.5-2008. All sources are
numbered in end-to-end order.

List of sources and references - This section has its own hierarchical structure, according
to the significance of the documents. Within each subsection, source descriptions are arranged in
alphabetical order (see Appendix).

Structure of the list of sources and references:

1. Official and regulatory documents - laws, regulations, decrees, statutes, etc .

2. Books (Russian, in a foreign language)

3. Periodicals (Russian, in a foreign language, including Internet publications)

4. Collective publications - collections of articles and theses, conference materials (Russian, in a
foreign language, including on the Internet)

5. Reference publications (Russian, in a foreign language) (dictionaries, encyclopedias, reference
books)

5. Deposited publications (abstract and dissertations) (Russian, in a foreign language)

6. Unpublished sources: archives, internal documents of the company (Russian, in a foreign
language)

7. Internet sources (sites, resources) (Russian, in a foreign language)

Appendices (if necessary) contain materials not included in the main text of the MFCW.
The appendices may contain separate figures and tables, as well as documents, draft documents,
working transcripts of interviews, observation protocols, translations and other materials, the
availability of which is due to the need according to the topic of the MFCW. Each application
should start with a new sheet with the word "Appendix" at the top of the sheet and the application
number, and have a thematic title. You can use non-standard size applications that match the A4
format when folded.

Introduction

The introduction reflects the main characteristics of the work: its relevance; object and
subject of the study; its purpose, tasks and hypothesis; the degree of study and sources on the basis
of which the work is written, the theoretical and empirical methods used; scientific novelty and
practical significance, testing of the study, prospects for the development of the study.

Relevance is based on a particular research problem. Relevance explains why the study
was conducted at all, what problem this study can solve.
A problem is an awareness of some contradiction (for example, between the cash conditions of the
analyzed situation and the requirements imposed on it, between different points of view on the
studied phenomenon or process, finally, it can be a dialectical contradiction in the very nature of
the phenomenon or object). The problem is often based on the dynamics or tendencies of the
development of the fact of reality (process, technology, industry) and the lack of scientific
knowledge of factors, patterns, mechanisms associated with it.
The relevance can be theoretical, i.e. the problem discovered is at the forefront of science,
developed by modern scientists, etc., or practical, i.e. arising from the topical requests of practice
in the field of public and professional activity where the study is carried out. The main aspects of
the relevance of research in the field of advertising and public relations may be:



« the need to supplement theoretical constructions related to the studied phenomenon;

 the need for new facts that will expand the theory and its scope;

« the need for more effective research methods capable of providing new data;

* The need to develop and implement a specific creative solution or project

 the need to develop practical recommendations or solve practical problems in this area
based on the use of diverse knowledge.

The logical sequence of substantiation of relevance is as follows: description of the existing
situation (phenomenon), determination of some contradiction between the current situation and
ideal, between knowledge in this area, then the problem of research is formulated, it is possible to
show the prospects for its development, which will happen if the problem is not studied and
solved. Simply put, it is necessary to indicate what contradictions are, what needs to be changed,
which is not enough for a more complete understanding, development or obtaining some positive
effects.

The degree of development or study of the topic in the works of domestic and foreign
specialists can be presented in the form of a brief review of the literature. It lists the main works
or concepts (and their authors) that have become the basis of this work, and the individual materials
that are used in this work, including statistics or results of collecting primary and secondary
information.

The object of research is a fragment, part of the reality on which the scientific search is
directed, it is a fact of objective reality, "a process or phenomenon that generates a problem
situation" [1]. The object is extensive, has some abstractness. It can contain several items. In
research in the field of advertising and public relations, the object can be different sides of
processes in the communication industry. But taking into account the specifics of
the department of marketing and advertising and the practical orientation of the program, a
company (brand) is taken as the object of scientific work, the object can also be a market
segment, industry or sphere of social life (media, sports, culture, art, etc.) to which the topic of
work and/or where the organization operates, which was the basis of pre-diploma practice.

The subject of the study is the side or aspect of the object that is directly studied,
"highlighted" in the object, usually through the prism of the problem. The subject is directly related
to the studied practical situation - the case. In the context of advertising and public relations,
various aspects and technologies in the field of professional communication practices, advertising
and public relations for a particular advertiser, organization, agency, brand or brand become such
a subject.

As a rule, the definition of the subject is understood as an indication of the subject area of

research (certain phenomena, facts, circumstances of the natural, social and cultural world), and
the object is understood as those semantic connections and characteristics, the identification and
establishment of the relationship of which should be directed to the research activities of the author
of the MFCW.
The following may be the subject of research:

e mechanisms for the development of brands, goods and services, assortment policy, brand,
brand;

e factors affecting the formation and development of markets (commodity and consumer,
advertising, PR);

e ways, methods, methods, principles of functioning of the communication and promotion
system, advertising (communication) activities, organization and holding of individual
events in the field of advertising and public relations;

e ways, methods, methods, principles of increasing the competitiveness of organizations and
enterprises through communication solutions;

The rules for describing the area of study always follow the principle of "from general to
private," that is, first indicate the object, and then the subject.

Purpose and objectives of the study
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The purpose of the study is the expected result of the work, which will resolve the indicated
problem for the specified practical situation; focused on the subject of research. As a rule, it
begins with the words "determine," "form," "develop," "create," etc.

The target organization of any activity, including research, involves the development of a
certain sequence of actions - steps to achieve the goal, each of which has its own goal, or "sub-
goal," in relation to the overall goal of the study. In other words, the purpose of the study should
be specified in the tasks that ensure the achievement of the goal. As a rule, no more than 5-7 study
tasks are formulated, which justify the presence of certain paragraphs (subclauses) in the Content
of work.

Among the tasks of the study should be both those that will ensure the discovery of new facts,
and those that will help to include them in the system of existing knowledge and concepts on
management or technologies in the field of marketing, advertising and public relations.

¢ Characterization of the study phenomenon.

 Identification of the relationship of events, justification of causes and consequences.
¢ Optimization of some solutions or processes.

¢ Disclosure of the property of a new phenomenon, effect.

e Discovery of a new (different) nature of the phenomenon.

¢ Creation of classification, typology.

« Evaluation of the effectiveness of campaigns or activities

» Evidence (evaluation) of the effectiveness of the developed solution or proposal.
 Justification of some actions.

Each task justifies the existence of a paragraph of the work. When formulating tasks, it is
necessary to use verbs that show the planned result of this material, which helps to draw
Conclusions after chapters.

It is necessary to distinguish between the tasks of the study and the stages of its organization.
Of course, they are interconnected, but when formulating the tasks of the study, it is necessary not
to describe their actions (analysis of the literature, collection of empirical data, their analysis,
formulation of conclusions, etc.), but to disclose why each of these actions is carried out, and how
this contributes to the achievement of the overall goal of the study.

The study of any subject is associated with the concretization of the general idea of it. At the
first stage, it is analyzed, i.e. mentally or physically divided into constituent elements (from g.
dvdélvoig - dismemberment, decomposition), then they are studied, highlighting properties and
features, tracing connections and relationships, determining their role in the whole system, their
influence on the properties of the entire subject. After that, the previously isolated parts are
combined into a single whole, but already at a new level of understanding the essence of the subject
using another research method - synthesis (other Greek. chvOeoic - compound, folding, binding).
Analysis fixes mainly that specific that distinguishes elements from each other, synthesis reveals
the essential general, which binds parts into a single whole. Any conclusion is already the result
of synthesis, so a set of methods is used to perform tasks.

Research methods

The term "method" (from Greek methodos - research, teaching, the path of cognition) is a
way of understanding (interpreting) phenomena.

Methods are divided into general geological methods of scientific knowledge - these are
methods applied simultaneously at the theoretical and empirical level (analysis and synthesis,
induction and deduction, modeling, classification, comparison, analogy), and general theoretical
- idealization, formalization, axiomatization, as well as hypothetical, abstraction, generalization,
ascent from abstract to concrete, historical, method of system analysis. The work often indicates
simply general theoretical methods for collecting information: source
analysis, generalization, comparison, etc.

Separate private scientific or special methods adopted in individual sciences:
history - historiographic or chronological method;
management: structural and functional analysis, system analysis, SWOT analysis;
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economics: documentary method, comparative analysis, tabular method, PESTEL analysis,
statistical method, analysis of the competitive forces of M. Porter, analysis of competitors by F.
Kotler, by J. J. Lamben;

cultural studies - comparative historical, semiotic, biographical, etc.

linguistics - morphological analysis, distribution analysis.

In research in the field of advertising and communication with the public, it is possible to
show the interdisciplinary nature of the direction and use different methods from different fields
of science.

Empirical methods of collecting information include observation, polling, interviews,
expert opinions, experiment, analysis of products of human activity, including documents (for
example, content analysis), etc. A brief description of the method is given, when interviewing - a
sample of respondents (sampling principle and their number).

A system of repeated, more or less standardized techniques for collecting, processing and
generalizing facts is also often called a method, it is more convenient to call it the term "technique."
The reasonable choice of methods is based, first of all, on understanding the specifics of the object,
subject and purpose of the study, but already specific techniques and techniques ("methods") are
determined by the tasks and conditions of the study. The rationale for the choice of empirical
research methods (specific goals and objectives, method characteristics) is given in the study
program in the second or third chapter of the work.

Scientific novelty, theoretical and practical significance

MFCW of a master student can claim scientific novelty, this is an increase in knowledge
in some aspect or the introduction of a theoretical context into some professional practice. The
practical significance of the study is associated with the specific, tangible benefits that its results
can bring to help someone in practical activities.

The degree of reliability and testing of the results - here indicate at which scientific
events the conclusions of this work were discussed or in which publications the results of the study
were published, with a bibliographic description of these materials. You can enter information
about the implementation made with an indication of the document (revocation or implementation
certificate obtained on the basis of practice). Thus, the value of the results obtained is confirmed.

Main part
In the main part of the work, all problems to be studied are comprehensively and deeply analyzed,

the declared topic is consistently and with exhaustive completeness. The names of the individual
chapters must be associated with the topic of the work, and the names of the paragraphs are
consistent with the names of the corresponding chapters (but do not coincide with them!). It is
advisable to divide the chapters of the final certification work into smaller structural parts -
paragraphs and subclauses (or paragraphs) - thereby clearly identifying the issues investigated
within each chapter.

All parts must be balanced and proportional, approximate one volume. It is desirable to
have the same number of sub-paragraphs in chapters. On average, the chapter consists of 3 (less
often 4) paragraphs.

If the sections of the work are called chapters, then the Content may be called the Table of
Contents.

Currently, scientific texts have adopted a purely digital (indexing) numbering system. The
use of such a numbering system allows you not to use the words "part," "section," "chapter,"
"paragraph," etc. The numbering of the paragraph includes the chapter number and the sequence
number of the paragraph in it (Appendix 11).

The main part of the MFCW contains three chapters.

It is advisable to write the work sequentially (introduction > main part > conclusion), after a deep
and comprehensive study of the available literature. The work should cover in detail the main
issues of the topic under study, including a critical analysis of existing regulatory and doctrinal
sources. MFCW should be prepared by the student independently, have an analytical, not



descriptive character, contain research elements. The content of the thesis should correspond to
the assignment issued by the supervisor.

The first chapteris theoretical. Often the words "THEORETICAL -
METHODOLOGICAL FOUNDATIONS OF STUDY" appear in its name........ In it, the student
summarizes the theoretical provisions that should determine the methodology and methodology
for achieving the goals set in the work. An element of abstract is inevitable in this chapter. Here
you can touch on the history of the question, show which of the aspects of the problem under
consideration are already theoretically developed, and which are debatable, differently covered in
various scientific literature. At the same time, it is necessary to formulate your point of view on
the problems covered in this work. It is necessary to show theoretical knowledge of the essence of
the topic covered. This chapter describes the essence and characteristics of the subject and object
of research, the content of the process of their development and the current state:

« the place occupied by the subject of the study within the framework of the studied subject
area 1s assessed;

 changes in the studied phenomenon in recent years are highlighted in order to identify the
main trends and features of its development;

« asystem of factors affecting the subject, process or phenomenon under study is described
(refined) and the mechanism of this influence is investigated;

o the degree of study of the study problem is assessed, theoretically and practically
unresolved, and discussion problems, variously covered in the scientific literature with
an indication of the personal opinion of the author of the work;

« clarification of the conceptual - category apparatus;

e summarizes practical experience in solving such problems or using advertising

(communication) technologies;
methods, algorithms, principles of organization of practical solutions are analyzed;
mechanisms of various processes or interactions are disclosed.

However, the primary task is to theoretically comprehend the main problem of research, to
generalize the main theoretical concepts existing in the field.

The next chapter of the Main Part should be analytical in nature - analysis of the subject of
research in the context of the object. This is a kind of "core" of research, its "experimental
platform."

In the second chapter, it is possible to analyze an economic object or its management
system, focused on identifying shortcomings, their causes and consequences. It includes:

e description of the structure and control system;

e assortment structure, brand portfolio, pricing and distribution policy;

» identification of positive and negative aspects of the activity, factors influencing this.

Study the competitive environment, strengths and weaknesses of direct and indirect
competitors, as well as their communication activity. Study of communication environment,
previous communication activities and campaigns, profiles of target groups.

As a rule, specialized desk methods for collecting information and research are used here:
PESTEL environmental analysis, SWOT product or enterprise analysis. Comparative analysis of
competitors' activities (using the method of M. Porter, F. Kotler, J. J. Lamben), tabular methods
for various statistics, content analysis of materials in the media and social networks of the Internet
can be used.

Thus, as a result of the study, problems should be identified, the solution of which can serve
as the basis for the development of the design part of the work. The volume of the analytical part
is usually 20-25 pages of text.

In this case, the business entity is an experimental site where hypotheses or principles are
tested, the results of which must be scalable and extrapolated to wider objects (for example,
industry or field of activity).

Part of the MFCW should be devoted to conducting a certain experiment in the marketing field
or advertising activities. This work can be carried out during the pre-diploma practice or by special




agreement with the heads of advertising enterprises, specialized publications or marketing
departments of trading firms. A graduate can participate in a sociological study with the right to
use the results obtained in a diploma project.

In fact, the second chapter is built on the use of secondary data and desk research.

The third chapter (project part) ofthe MFCW is devoted to the independent
development of methodological and organizational proposals for solving a specific problem in
order to achieve the goal of all work. The content of the design part is determined both by the
features of the selected topic of the MFCW and by the specifics of the specific research object.
But in any case, the following main tasks are solved in the project part:

e search for measures (solutions) to eliminate the identified deficiencies;

« rationale for the selection of rational measures and proposals that improve the actual state
of affairs in the object under study.

The ability to organize marketing or sociological research is an important integral competence
that demonstrates the ability to carry out tasks of an organizational, managerial and research and
analytical nature. The development and implementation of your own program of empirical
research, interpretation of its results should be devoted to the paragraph in the third chapter, which
will check the conclusions from the second chapter and justify the need for proposed solutions or
develop key indicators (KPI) for the project or recommendations.

In the following paragraph, based on the research conducted, the author's proposals are
developed to determine the basic rules, patterns or mechanisms of functioning of an aspect in
communications or a process (communicative, production, social) or organization, the practice of
managing communication processes or structures in the advertising sphere. Proposals should
contain economic, legal and social justification.

The development of conceptual and creative solutions, regulatory documents of project
implementation procedures, schedules, etc. can also be presented.

The last paragraph is enlightened in budgeting recommendations or projects, evaluating
efficiency (economic, communication, social).

The volume of the project chapter is up to 25 pages of text.

At the end of each chapter, the main Conclusions are given (2/3, 2 pages). All chapters of
the thesis must be comparable to each other in their volume (20-25 pages).

_Conclusion

The Conclusion of the MFCW should contain the main results of the study, as well as the
conclusions made by the author on their basis, a summary of the conclusions from the Chapters.
The Conclusion reflects the answers to the assigned tasks in the Introduction. The main results and
conclusions summarizing the work performed should be formulated in a concise, concise and
reasoned manner, avoiding the abundance of common words and unproven statements.

The conclusion shall contain the following items:

e ashort list of the analyzed literature indicating the content of the most important materials
used in the project, an assessment of the general state of development of the topic of the
diploma project in the used literature.

» assessment of the general condition of the study object;

e results of analysis of the studied problem in the organization (region, industry); summary
conclusions on the topic of the study;

e a list and brief description of the proposed solutions aimed at reducing problems and
achieving the goal of the diploma project,

e possible results of the economic or social efficiency of the study object from the
implementation of the proposed solutions,

e prospects for the development of the research topic and implementation results.

It is permissible to number the conclusions (proposals, recommendations) made with the
indication of their addressees (to whom proposals are addressed for implementation: federal
authorities and management, municipal structures, specific enterprises, etc.). The section ends
with a mandatory summary.
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3.2. Ouenoynpie matepuaJnbl 1js1 BKP

3.2.1. Onucanue nokasareJieid, KpuTepHeB U IIKAJIbI OLlEHNBAHUS

Onenka

KpuTtepuu oneHkun

OTJIIMYHO

[IpencraBnens 060cHOBaHMS 3P PEKTUBHOCTH MPEIaracMbIX PeIICHHHA
B paMKax peaqu3alyy IPOoeKTa.

[Ipu 3amure — yBepeHHO apryMEHTUPYET CBOU PacUeThl.

OObocHoBaHa MmpaBoOBas JETUTUMHOCTb IIpe/UlaraéMblX peuieHui. B
UCTOYHUKAX HPUCYTCTBYIOT HOPMATHUBHO-IIPABOBBIE JTOKYMEHTHI,
CBSI3aHHBIE C PEKJIAMOMN U CBSI35IMH C OOIIECTBEHHOCTBIO.

[Ipu 3ammre - 1eMOHCTPUPYET 3HAHUE HOPMATHUBHOW 0a3bl U CBOEH
IpakJaHCKON TO3ULIUH.

PaboTta BBINOJIHEHA C HCHOJB30BAHMEM HAYYHOTO CTHIS PYCCKOTrO
A3bIKa, B pab0Te UCIOJIb30BaHbl ICTOYHUKH HA HHOCTPAHHOM SI3bIKE.
Pabora BbIOTHEHA B YCTAaHOBJIIGHHBIE CPOKM B COOTBETCTBUU C
3asBJICHHOM MPOIEAYPOH, COOIOACHBI BCe TPEOOBAHUS K 0(OPMIICHHUIO
paboTHI.

Tema pa®oTBl COOTBETCTBYET MECTY MPOXOXKIEHHUS NPAKTUKH,
000CHOBaHa aKTyaJbHOCTh PaOOTHI, ONpeneNeHbl 00BEKT U MPEaAMET,
Heab M 3aJadd, NOoA0OpaHbl a/JeKBATHBIE METOABI MCCIIEIOBAHUA,
pe3ynpTaThl  pabOThl  XOPOIIO  ApPryMEHTHPOBAaHbBI W HMMEIOT
NPaKTUYECKYI0 3HAUUMOCTb.

B cooTBeTcTBHM ¢ TeMO# pabOTHI IPeACTAaBICHBI ABTOPCKUE Pa3padOTKU
TEKCTOB JUIsl peKJIaMbl U CBsI3el ¢ 001IeCTBEHHOCThI0. MIMeeTcst HayuHOe
o0OCHOBaHME BBIOOpa  XYJI0’KECTBEHHO-BBIPA3UTEIIBHBIX  CPEJCTB,
OIpeJieNIeHa UX KaYeCTBEHHbIE KPUTEPUH U OLICHEHA KOMMYHUKAaTUBHAs
3¢ (HEeKTHBHOCTS.

[IpoBeneH KOMIUIEKCHBIM aHalM3 TEOPETUYECKUX HCTOYHHKOB,
[I0OKa3aHa MX CBA3b C IPAKTUKONW OpPraHU3alMM KOMMYHUKATHBHOU
NESTeIbHOCTH KOMIIAHUHM, €€ KOMMYHUKAllMOHHBIX KaMIaHUM u
OTHENbHBIX  MEpONpHUATHH.  Pe3ynbrarbl  CONOCTaBIEHBI  C
JESITeIbHOCTbIO KOHKYPEHTOB.

PaGora Gasupyercs Ha pa3HOOOPA3HBIX M COBPEMEHHBIX MCTOYHUKAX
uHpopMaLuMu, B  TOM  YHUCI€ HAa  MHOCTPAHHOM  A3BIKE,
6ubnuorpaduyeckoe onucanue BeIogHEHO B coorBeTcTBHU ¢ ['OCT.
ITpu 3amure - yBepeHHO ONEpUPYET K HCTOYHUKAM UH(POPMALIUY.
IIpencrasnen OpraHu3alMOHHO-(YHKIMOHATIBHBIN aHanus3 u
CUTYaIlMOHHBIA aHallu3, CJAEJNaHbl BBIBOABI 00 3ddexTuBHOCTH
peanuzanuu QyHKIMI MEHEIKMEHTa, pa3padoTaHbl IUIaH-TpauKu U
pPEKOMEHJALMKM 10 YIy4YIIEHUIO TUIAHUPOBAHUS U OpraHU3allUu.
[IpoBenena anpoOariyst BIBOJOB U PEKOMEHIAIHA.

[IpoBeneHn ananus, cHeNUATIM3UPOBAHHBIX JOKYMEHTOB B o00jacTu
peKiIaMbl U CBs3el C OOIIECTBEHHOCTHIO. llpeacraBieH aBTOpCKUi
BapHaHT NPOEKTHOM JOKYMEHTAllMM WIM  PEKOMEHJAIMH IO
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YIIYYIIEHUIO CYIECTBYIOIINX.
Pa3paboTtan NpoOEeKT KOMMYHUKAIIMOHHOW KaMIIaHWHM, TPOTPaMMBbl,
aKIIUW WIH MEPOIIPHUSITHSL.

Omnpenenensl KPI mpoekta u omnenena a¢dextuBHoCTh. [IpoBenena
anpoOans BHIBOJOB U PEKOMEHIAITHIA.

B cootBeTcTBHU ¢ TeMOIl pabOTHI aHATTU3UPYETCS MPAKTUICCKUN OIBIT
TUTAHUPOBAHMSI, TOJATOTOBKM ¥ TMPOBEICHUM KOMMYHHUKAI[MOHHBIX
KaMIIaHU U MEPONPUATUA KOHKPETHBIX KaMIIaHWM, JeIaeTcsa OlEHKa
pPE3yNBTATOB U pa3pabaThIBAIOTCS PEKOMEHIAINH TI0 UX YIyYIICHUIO U
MOBBIMICHUIO  Y(PPEKTUBHOCTH  KaK  SKOHOMHUYECKOW, TaK W
KOMMYHHKAIMOHHOM.

TekcT paGoThl XOPOIIO CTPYKTYPHUPOBaH, 0(hOPMIICH B HILTIOCTPUPOBAH.
3amura paboThl COMTPOBOXKIAAETCS MYJIbTUMEINHHON Npe3eHTalnei

XOPOIIO Pabora B 11€710M COOTBETCTBYET BHICOKOMY YPOBHIO.
[Tpu 3amuTe B OTBETaX Ha BOIPOCHI CTYJIEHT JI0IyCKAaeT HETOYHOCTH.
EcTh cTunucTHuecKkre morpenrHoCTH.
[Tpu 3amuTe yBepeHHO OTBEYaeT Ha YacTh BOIPOCOB.
EcTb ommbku B onucaHUM HCTOYHUKOB.
EcTh oTnenpHbIC 3aMeuaHus 10 0POPMIICHUIO PAOOTHI.
Ecte  oTmenpHBIE 3aMedyaHHMS O  TPOIEAYpEe  OpraHH3aIuu
UCCJIETOBAaHUM U BBIBOJIAM.
yI0BJIETBOPUTEIILHO He nonumaer meTon0B pacuera 3KOHOMUYECKOH 3(h(eKTUBHOCTH U
npaBuI OOKETUPOBAHUSI.
B pabote oTCyTCTBYIOT HCTOYHHUKH, CBA3aHHbIE HOPMAaTHBHO-TIPABOBBIM
obecreueHneM.
[Ipu 3ammre — [AEMOHCTPUPYET 3HAHHE OTAEIBHBIX IPABOBBIX
JIOKYMEHTOB.
B Tekcre paboThl MHOTOYMCIIEHHBIE 3aMEUYaHUS 10 TPaMOTHOMY
UCTIOJb30BAHUIO PYCCKOTO SI3bIKA U CIICIIMATBLHON TEPMHUHOIOTHH
PaGora BeInONIHEHA € OT/IEIBHBIMU HAPYIICHUSAMU TPEOOBaAHUIA.
AxTyanpHOCT, HE oOocHOBaHa. llenp mocTaBieHa HEKOPPEKTHO,
pe3ynbTaThl paboThl B OCHOBHOM HE BBIMOIHSIOT OCTABJICHHBIE 3a/1a4H.
[Ipu 3amuTe - B OTBETaXx Ha BOMPOCH JIOMYCKAeT HETOYHOCTH, B
MaTepuase paboThl OpPUEHTUPYETCS TI0XO.
Her HayyHoro 060CHOBaHMSI MPEATIaraéMbIX TBOPUYECKUX PEIICHHUNA U
TEKCTOB.
TeopeTnueckas 4aCTh JTOTUYECKU HE CBSI3aHA C MMPAKTUYECCKOM.
Pabora wmmeer omucaTenbHBIM XapakTep. HeT comocTaBUTENBHOTO
aHaJM3a.
AHanu3 GyHKIMOHUPOBAHMSI KOMIIAHUU MPOBEJEH, HO PEKOMEHIAIN
HE 000CHOBAHBI.
Her anpo6anuy BEIBOJIOB U pE3yJIbTATOB.
[Ipe3enTanus HU3KOTO Ka4eCTBa.
OTCyTCTBYIOT COOCTBEHHBIE IMIUPUUYECKUE HCCIEIOBAHNUS.
HeyoBjieTBOpUTeNnbHO | He npeacraBneHsl HUKakue SKOHOMHYECKHEe pacueThl 3¢ (HEeKTUBHOCTH.

[pu 3amure paboOTHI - HE BIIAJICET MATEPHATIOM TEKCTa Pa0OTHI.

B paboTe 0TCYTCTBYIOT HCTOYHHKH, CBSI3aHHBIE HOPMATHBHO-IIPABOBBIM
obecrieyeHreM.

ITpu 3ammTe - HE OTBEYAET HA BOIPOCHI, CBSI3aHHBIE C HOPMATHBHO-




IPaBOBBIM 00ECTIEYCHUEM PEKIAMHOM JesITeTbHOCTH.
Texkct paboOTHI HE COOTBETCTBYET TPEOOBAHUSIM
PaGora BpImONHEHAa C HapyMICHUsSMU TpeOOBAaHUI M YKa3aHHBIX
IpoLeayp.

B pabote oTCyTCTBYET Hccae10BaTeNbCcKas MaTpUIIa.

Pe3ynbTatsl paboThl HE aPryMEHTHPOBAHBI.

B pabote 0TCYyTCTBYIOT CAaMOCTOSTENIbHBIE Pa3paOOTKH U BBIBOIBI.
TeopeTnueckas yacTb 3aMMCTBOBaHA. AHAIM3 MPAKTUKH OTCYTCTBYET.
[IpakTudeckass 4YacTh HEIMOCIEAOBAaTEIbHA, HOCUT (parMeHTapHBII
Xapakrep.
Hepnocrarounoe konudyecTBa HCTOYHUKOB, OMIMOKKM B O(OpMIICHUH
OoubmorpaduIecKkoro OnuCcaHus.

OTCyTCTBYIOT CaMOCTOSITEIbHBIE BHIBOJIBI M aBTOPCKUE Pa3pabOTKH.
OOBeKT Hccae10BaHusl HE COOTBETCTBYET TEME HUCCIIEIOBAHUS.

Her ampo6anuu BEIBOIOB U PE3YJIbTATOB.

MynbTuMeauiiHas Npe3eHTaIUsl OTCYTCTBYET.

Hcnonp3yemble  BTOpUYHBIC  JaHHbIE  yCTapeiad, OTCYTCTBYIOT
COOCTBEHHBIC UCCIICIOBAHMSI, BEIBOBI HE 000CHOBAHBI.

3.2.2. llpumepHas temaTuka BKP

Tema paboTsl: xenaTenbHo, uToObl TeMa BKP Obia conpsibkena ¢ 6a30i nmpeaaurioMHON
npakTUKU. Tema paboThl MOKET HAUMHATHCS CO CIIOB: CUCHEMA, MEXAHUZMbl, OP2AHUZAUUOHHbLE
acnekmul, memooOwl. Jlonmyckaerca M JApYyroil BapHaHT II0 COIVIACOBAHUIO C HAay4YHBIM
pyKoBOJUTENIEM U 3aBeayomuM Kadeapoit. [Ipu 3ToM B TeMe JOJKHBI IPUCYTCTBOBATH CJIOBA U3
IMcKypca cepbl pekjamMbl M CBsI3€il C OOLIECTBEHHOCTBIO, HANPHUMEP, KOMMYHUKAUUU,
npoosulcenue, PeKiamHas 0esamenbHocms, openoune (opend) n 1.1. Tema paborta HOKHA
ObITh chopMyTUpOBaHa TaKUM 00pazoM, YTOOBI OHA OTpaxkaja MpoOJIeMaTHKy padoThl, ObLIa
compsikeHa C OOBEKTOM U IMPEAMETOM HCCIEeIOBaHUS, HCIOJb30Baja CHEIUAIN3HUpPOBaHHbIC
TEPMUHBI, OTHOCSILIHUECS K JEATEIBHOCTU B cdepe peKiaMbl M CBA3eH C OOIIECTBEHHOCTHIO.
«KonoBoe cnoBo» Ha3BaHUsI OyJeT yKa3blBaTb Ha MPOOJIEMHBIN acnekT siBieHus: [Ipunyunsi,
Mexanuzm, Ynpasnenue, Memoouxa, Pecypcvl.  DTh clioBa B JalbHEHIIEM TMOMOTYT
chOopMyJIUpPOBATh Ueab padomel, KOTOPasl JTOJDKHA YKa3bIBaThb HA 0xcuoaemvle pe3yibmamul
pabomol: pazpabomams NPUHYUNBL, MEXAHUIM, MEMOOUKY, (PaKmMopbl ...

[Tockonbky  BBIMyCKHAs  KBaJU(pUKAUMOHHAs paboTa OTHOCUTCS K  HAy4yHO-
HCCJIEIOBATENBCKOMN IEATEIBHOCTH, & TEOPETUUECKOE U IMIIMPUUECKOE UCCIIEJOBAHUE SABIISETCS
00s3aTeNbHBIM ~ KOMIIOHEHTOM TaKOM paboThl, TO HCIOJb30BaTh CJIOBA, CBS3aHHbIC
HETOCPEACTBEHHO C JaHHOM KaTeropuei MM MeToJaMHU HCCIeIO0BaHMs HelenecoodpasHo (T.e.
CJIOBA: UcCcie008anue, U3yueHue, aHaius v T.1. B TeMe paboThl OBITh He 00/12CHbL).

B Ha3zBaHMM MOXXHO yKa3aTh Ce2MeHm pbIHKA, Ha KOTOPOM (YHKIIMOHHPYET HaHHAS
KOMIIaHUsl, KOTOpbIN Bo BBenenuu OyneT ooo3nauen kax 06veKkm uccie0BaHus.

Tema paboTHI 10JKHA COCTOSATH He Oosiee ueM u3 7-9 cios. [lpu npeBblIeHnN yKa3aHHOTO
MOpora NPUBECTHU €€ K YKa3aHHBIM TPEOOBaHMSIM MOKHO IIyTE€M CHIKEHHUS CTENEHH JeTallu3alnun
npoOsieMbl WM TEPEHOCOM YTOYHSIIONIMX XapaKTepUCTHK B pacmm(poBKYy Ha3BaHus. B
HEKOTOPBIX CIIydasX TeMa MOKET ObITh KOHKPETU3UPOBAHA /10 MPEMETA UCCIIEI0OBAaHUS.

Beibop TeMbl ompenensieTcs HayYHBIMM HWHTEpEeCaMd M CKIOHHOCTSMHU CTYICHTA,
BO3MO>KHOCTBIO IIOJTy4EHUSI MaTepuaa JUisl ucciae1oBaHus Ha 0a3e MpeaIuIUIOMHON PaKTUKH, a
TaKXkKe HayyHOW creuuanusauueil npenogasareneil. CTyAEHT pPyKOBOACTBYETCS HPUMEPHOM
TEMaTUKOM BBIMYCKHBIX paboT, ykazaHHbIX B [Iporpamme ['MA, HO MOeT NpeasioxKUTh U CBOIO



TEMY, IPEABAPUTEIBHO NPOKOHCYJIbTUPOBABIIUCh CO CBOMM HAyYHBIM pYKOBOJUTENIEM U
000CHOBAB CBOI BHIOOD.

BriOpanHas TeMa MOXET OBITh JIOTHYECKUM PAa3BUTHEM BBINIOJHEHHBIX PaHEe KYpPCOBBIX
paboT ¥ BBIMYCKHON KBaTM(PHUKAIIMOHHON pabOoThl OakajgaBpa W MPEAINoJaracT MCIOIb30BaHUE
UH(POPMAaLIUH, TOTYYSHHOM BO BpeMs yUeOHBIX MPAKTHK WIH B IIpOIecce TPYIOBOM AeATeIbHOCTH
CTYyJICHTA.

B cnyuae ecnu cTyAeHT B ycTaHOBJIEHHBIE cpoku He n3opan temy BKP, xadenpa Bnpase
OTIpEeICNIUTh €€ 10 COOCTBEHHOMY YCMOTPEHHUIO.

Jlo yTBEpXKAECHUS TEMBI CTYIEHT JOJIKEH:

® yOeauThCs B HATMUUHU TEOPETUUECKHUX UCCIIEI0OBAaHU, CTATUCTUYECKUX JaHHBIX U MaTepUajioB
IPAKTUYECKOI0 XapaKTepa M0 JaHHOW TEMaTHKE;

®  BBIIBUTH IPOOJIEMBI TEOPETUUECKOTO U MPAKTHUECKOT 0 XapakTepa Mo TaHHOW TeMaTHKE;

® OIpEeeNuTh BO3MOXHOCTb TMPEAJIOKUTh COOCTBEHHBIE pELIEHHUS 10 O0O3HAYEHHBIM
npoGseMaM WK MPaKTUYECKUE MPEASIOKEHUS [0 UTOTaM UCCIIEJOBaHMSL.

IIpuMepHBbIE TEMBbI:

1.  VYnpaBnenue OpeHIOM (C TOMOIIBIO, Ha OCHOBE HWCIOJB30BaHUS pekiaambl, PR,
CIIOHCOPCTBA, BBICTABOYHOW JEATEIBHOCTH, UBEHT-MapKETHHIA, COLUAIBHON PEKIIAMBI,
BHUPYCHOM peKyiaMbl, U T.I.) TOBapa, OpraHu3aluy, KOMIIaHuu, B IHTepHeT, connaabHbIX
ceTsx, onorax, caire u np. (odd-naitn unu oH-naiH)

2. llpunuunel (QyHKUMOHMpPOBaHUS  (yHpaBieHUs)) KOMMYHHUKAllMOHHOM  pEKJIaMHOM
NesTeabHOCTH (B cepe, Ha pBIHKE. . .)

3. VYmnpaBieHue NOTPEOUTEIBCKUM (IJIEKTOPAIbHBIM) IOBEJIEHWEM HA pHIHKE .....Ha
pBIHKE.... B/Uepe3 KaKOH-TO BHJ KOMMYHHUKAIMH (MepuaHAal3UHT, COLUAIIbHBIE CETH,
IPOMO-MEPOIIPUATHS U T.J.) Ha PBIHKE. ..

4. VYmpaBneHue OOLIECTBEHHBIM MHEHHEM B/uepe3 KakOW-TO BHJ KOMMYHHMKalU{
(MepyaHIal3uHT, COLUAIbHBIE CETH, IPOMO-MEPOIIPUATHS U T.J.) HA PBIHKE ....

5. VYnpaBieHue MMMDKEM/penyTalneil/KopnopaTuBHOM KyJIbTypOil ¢ MOMOIIBIO PEKIaMBbl
WJIN CBsI3€ll ¢ 00IIECTBEHHOCTHIO HA PHIHKE. . .

6. MexaHnu3Msbl (GOpMUPOBAHMS OTHOLLIECHHS MOTpeOuTeNeil K 00beKTy

7. MexaHu3M BIMSHHUS KOHTEHTAa KOMMYHUKauui (B pekiame, Openaunre, PR) Ha
3¢ (HEeKTUBHOCTH

8. PecypcHoe obGecrnieueHue ynpaBieHUss KOMMyHUKalusaMu (OpeHia, KOMIaHuH) ......

9. MeToauKH U3y4eHus acleKTOB OpEeHIMHTa, PEKJIaMBbl U CBsI3€H ¢ 00IEeCTBEHHOCTHIO

Tembl paboThl aganTUPYIOTCS MOJ Ka)XJOTro CTYJAEHTa, ¢ yd4eToM 0a3bl NpeIauIIOMHON
npaktuku. Tematuka BKP copepxut nepedeHb npumepnuix TeM, NO3TOMY JOMYCKaeTCsl BEIOOP
tembl BKP, He BXxoasuiel B JaHHBIN NEPEUYEeHb MO COTNIACOBAHUIO C HAYYHBIM PYKOBOJUTEIEM U
3aBeyIoLUMM Kadeapoil.

3.2.3. MeToguveckne MaTepHaJIbl, ONpeeaouue Npoueaypbl OlleHNBAHUS

Pa6ora nag BKP HaunHaeTcs He mMo3iHEe BTOPOTO ceMecTpa O0yYeHUsT ¥ TECHO CBsI3aHA
C  HAy4YHO-UCCIIEJIOBATENIbCKOM  paboTOi  MarucTpaHTa.  BbIMonHuBIIME — mporpammy
TEOPETUYECKOr0 OOyuYeHUs U YCIEUIHO CHABIIME HK3aMEHbl CTYAEHThl MAarucTparypbl
J0IycKaloTes K (puHanbHOU ctaauu BeimonHenuss BKP. Ha npoTsbkeHnn Bcex 4eThIpex ceMecTpoB
oOydeHus1 Ha NMOJrOTOBKY, HallMcaHue U anpooupoBaHue oTAenbHbIX yacted BKP u Bceit BKP
LIEJIMKOM OTBOAMTCS KoJaum4ecTBO Henenb B cooTeTcTBUU ¢ PI'OC BO 1no cooTBeTCTBYOINM
HanpasjieHusM. Ha mpoTskeHMM O3TOro BpEMEHHM MarucTpaHT padoTaeT ¢ Hay4YHBIM
pykoBojgutenem BKP, KOHTposiupyromMM CpPOKHM M KauyecTBO BBIIOJHEHHsS palboThl (CM. B
NPUIOKEHNU IPUMEpHBI rpaduk padotsl Hag BKP).

Ha npoTspkenun o0yueHust o MporpaMMe MarucTpaTypbl MAruCTPAaHT JIOJKEH HECKOJIBKO
pa3 BBICTYIIUTH ¢ Joknaaamu 1o teme BKP; 3Tu BbICTyIUIEHHST MOTYT IPOXOAUTH Ha 3aceaHUsAX
HaY4YHO-HMCCIIEJ0BATEIbCKOI0 CEMMHAPA UM HAa HAyUHBIX WK y4eOHO-HAayUYHBIX KOH(EepeHIusX.
JlaTbl ¥ TeMbl BBICTYIUICHWH, JaHHBIE KOH(epeHIHi oTpaxatorcs B oTuetax no HUP



MarucTpaHTa, a TAK)X€ B OT3bIBE HAYYHOI'O PYKOBOAMTEIIS.

BKP mpoBepsitoTcss HaydHBIMH PYKOBOJAMUTEISIMH  BBIMyCKawomed Kadeapsl Ha
OpPUTMHAIBHOCTb U CaMOCTOSITEIBHOCTh aBTOPCKOrO TeKcTa B cucteMe «AHTtumiaruatr PITVYy -
JIOTTYCKAETCsl K 3aluTe padoTa, OpUrHHAILHOCTH KOTOpOoil He MeHee 75% (cm. [lpunmokenue).
BrimyckHble kBaJM(UKAIMOHHBIE Pa0OTHI MO MTPOrpaMMaM MarkucTpaTypbl MOAJIEKAT BHEIIHEMY
peneH3upoBanuio. PerienzeHTaMu MOTyT ObITh paboTOdATENN-TIPAKTUKY, CIIEUAINCTHI OTPACIIH
win ke npenacrasurenu IIIC apyrux By3oB, oOnajgaromuye Hay4HOH CTENEHbIO JOKTOpa WU
KaHJUJaTa HayK 10 HalpaBJICHUIO MOATOTOBKH. [ MpoOBEeAEHUS BHEUIHETO PEeleH3UpOBaHUS
BBIITYCKHON KBaIM(UKALMOHHOW paboOThl yKa3aHHas paboTa, BMECT€ C OT3BIBOM HAy4YHOTO
PYKOBOJUTENS U CIIPaBKOI 00 OPUTHHAIILHOCTH TEKCTa, HAIPABIISAETCS OJTHOMY MM HECKOJIbKUM
pELIeH3eHTaM U3 YKca JIUL, He SIBJISIOINXCS paOOTHUKAMU BhIITycKarolei kadeapsl, pakynbrera
(uacturyta), PITYVY. [lepenaua BKP Ha peueHsuto qomKkHa MPOUCXOINUTh HE MO3HEe, yeM 3a 14
KaJCHJApHBIX JTHEH 10 3amuThl. PelieH3eHT MpOBOAUT aHaIM3 BBIMTYCKHOM KBaJM(UKAITMOHHON
paboTHI U MpeACTaBIsAET MMCbMEHHYIO PELEH3UI0 Ha YKa3aHHYI0 paboTy (cM. npuiioxkenue). Ecnu
BBINTyCKHAasI KBaTM(PUKaLMOHHAs paboTa UMeeT MeKAMCLUUIUIMHAPHBINA XapaKTep, OHa MOXKET OBbITh
HalpaBJieHa HECKOJbKUM PELICH3EHTaM.

OOyuarouiicss JOJDKEH ObITh O3HAKOMJIEH C OT3BIBOM M peLeH3Uel (peLeH3usiMH) He
no3aHee, uem 3a 10 kanengapHsIx gHeH 10 3ammutel BKP.

BKP, 013bIB Hay4HOTO pyKOBOAMTENS U pereHs3us (peueHsuu) nepenarorcsa B DK He
NO3/IHEE, YeM 3a 2 KaJIeHAAapHBIX JAHs 10 JAHA 3auThl padboTsl (TpedoBanus k nepenaue BKP cm.
Ha caiite kadenpsl MapKeTHMHra M pekiambl B paszzaene «CTyAeHTaM BBIIYCKHBIX KypCOB»
http://kafmr.rggu.ru/index.php?id=1277 ).

TeKkCTbl BBIMYCKHBIX KBATU(PHUKAIMOHHBIX pPabOT pa3MelaloTcs B 3JIEKTPOHHO-
6ubanoreynoit cucteme PI'TY B cooTBeTCTBUM € yCTaHOBJIEHHBIM NOPSAAKOM. JlocTyn K TekcTam
BBIIMTYCKHBIX ~KBaJM(UKALMOHHBIX pabOT JODKEeH ObITh ofOecreuyeH B COOTBETCTBHM C
3akoHoAarenscTBOM Poccuiickoit  ®enepauuu, ¢ y4eToM U3BATUS POU3BOJICTBEHHBIX,
TEXHUUYECKHUX, SKOHOMMYECKHMX, OPIaHM3AaLMOHHBIX M JPYIMX CBEIEHUH, B TOM 4HCIE O
pe3ynbTaTtax HHTEIJIEKTyaJIbHOM JEesTeNIbHOCTH B Hay4yHO-TEXHMYECKOH cdepe, o crnocobax
OCYILECTBIICHUS] MPO(PECCUOHATBHON J1eATEIbHOCTH, KOTOPbIE HUMEIOT JeHCTBUTENBHYIO WIH
NOTEHUUATbHYI0O KOMMEPUYECKYIO ILIEHHOCTb B CHJIy HEM3BECTHOCTM HUX TPETHUM JIMLAM, B
COOTBETCTBUU C PELICHUEM MPaBO0OIIaIaTENs.

OOyuaromnmiicsi ¢ MecTa MPOXOXKACHUS TPEATUTIIOMHON MTPAKTHKH (WM U3 KOMITAHUH, Ha
OCHOBE JaHHBIX KOTOPOH Jienajnoch HccieloBaHue) OepeT CIpaBKy O BHEIPEHUH MM aKT 00
UCIIOJIb30BAaHUU PE3YyJbTaTOB pabOThl, TI/€ YKa3bIBAe€TCs €€ MPAKTUYECKOEe 3HAYEHHUE,
aKTyaJIbHOCTb IS JaHHOM KOMIIaHUH ¥ BO3MOXXHOCTb BHEIPEHUS ITPEIIaraéMbIX pEKOMEH AN,
JIOKyMeHT co3/iaeTcst B CBOOOTHON (opMe, TIOAIMHUCHIBAECTCS PyKOBOAUTEIEM TOAPA3ISIICHHS WITH
OpraHu3aluy, 3aBepsiercs neyarsto (cm. [Ipunoxenue).

3amyTa BHITYCKHOM KBaTH(PUKAIIMOHHON pabOTHI SIBIISIETCS 00S3aTEIbHBIM HCITBITAHUEM,
BBEJCHHBIM B MTOTOBYIO aTTECTAallMI0O BCEX BBIMYCKHUKOB, OKAHYMBAIOIIUX OOYy4YEHHE IO
IporpaMMaM MarucTparypsl.

3amuta BKP npoxonut my6nuuHo Ha oTkpbIToM 3aceqanuu [ OK.  3amuta BKP
IPOBOJAUTCS C YYACTHEM HE MEHEE JIBYX TPETEH COCTaBa KOMUCCHUHU.

3amura npeacTaBisieT COOOH YeTKO perjiaMeHTUPOBAHHYIO IPOLEAYPY:

. npezacenaTens ['0CyaapcTBEHHONW SK3aMEHAIIMOHHOW KOMHCCHU OOBSBIACT (HaMUIIHIO,
UMsl, OTYECTBO CTYy/IeHTa, Ha3BaHue TeMbl BKP, HayuHOrOo pykoBoanTENS U pELIeH3EHTa;

. CTYAEHT JEJIaeT AOKIa] (CONPOBOKIAOIIUICS NPE3eHTAlMEN) C U3JI0KEHUEM OCHOBHBIX
HOJIOXKEHUH cBOel paboTh! (IPOAOIKUTENBHOCTBIO 10 7 MUHYT);

. [0 OKOHYaHWM JIOKJIaJa aBTOpP OTBEYAET Ha BOIPOCHI, KOTOPbIE 3aJal0T KAaK YJIEHBI
KOMMCCHUH, TaK ¥ IPUCYTCTBYIOIINE HA 3aLIUTE JIULA;

. 3aCIIyIIMBAeTCs OT3bIB PELIEH3EHTA PA0OTHL, 3a/1a4a KOTOPOTO - OXapaKTepU30BaTh padoTy,

BBIACIIMB €€ NOCTOMHCTBA U HCJAOCTATKH UJIU CIIOPHBIC MOMCHTLI;
® 3aIMUIIAIONINICS OTBEYAET Ha 3aMCYaHus, COACPIKAIINUECS B PCUCH3UN, U HAa BOIIPOCHI 11O



paboTe, KOTOpble MOTYT OBITh 3aJaHbl HE TOJBKO UICHAMH KOMHCCHHU, HO U JIOOBIM U3
MPUCYTCTBYIOMMX. OTBETHI HAa BOIPOCH JOJDKHBI OBITh JOKAa3aTCIBHBIMH, TEOPCTHYCCKU
apryMEHTUPOBAHHBIMU H MOAKPEIIIICHBI (PaKTUYECKUM MaTepUaIoM;

. MPOBOAMUTCS 00CyXk/aeHHe paboThl, B KOTOPOM MOXKET MPHUHATh Yy4yacTHe Jt00oi
NPUCYTCTBYIOIINI Ha 3aIIMUTE, YACIIO BBICTYIAIOIIUX HE OTPAHUYUBAETCS;
. CTYJEHTY NPEAOCTaBIISIETCS CIIOBO JAJIsl 3aKIIOYUTEIBLHOTO BBICTYIUIEHHUS, B KOTOPOM OH

OTBEUaeT Ha 3aMEYaHUs PELIEH3EHTAa, a TAK)KE OTBEUAET Ha BHICKa3aHHBIE B IIPOIIEcCe 00CYKIeHUs
3aMe4aHMusl.

[Tpu ompeneneHny OIEHKA KOMUCCUSI IPUHUMAET BO BHUMaHHUE 00N YpOBEHb HAYYHO-
TEOPETUYECKON M MPAKTUYECKOW MOATOTOBKH CTYJEHTAa, a TAKKE€ €ro yMEHHE OTCTauBaThb W
000CHOBBIBAThH CBOIO MO3UIIUIO, B COOTBETCTBUU C YPOBHEM OCBOCHHBIX KOMIIETEHIUH. Pemienue
00 OIICHKE TPUHUMAETCS TOCYJAPCTBEHHON HSK3aMEHAIIMOHHOW KOMHCCHEH Ha 3aKpPBITOM
3aCeJJaHUM 10 3aBEPILICHUHU BCEX HA3HAYEHHBIX HA 3TOT JI€Hb 3alUT U O3BYYMBAETCS B ITOT XKE
JICHb.

3.2. Evaluation Materials for WCR

3.2.1. Description of measures, criteria and rating scale
Evaluation Evaluation criteria
excellent The reasons for the effectiveness of the proposed solutions in the
framework of the project implementation are presented.
When defending, he confidently argues his calculations.
Legal Legitimacy of Proposed Decisions. There are regulatory
documents in the sources, Advertising and public relations.
When defending - demonstrates knowledge of the regulatory
framework and its civil position.
The work was done using the scientific style of the Russian
language, Use of sources in a foreign language.
The work was completed on time in accordance with the stated
procedure, All job requirements are met.
The topic of work corresponds to the place of practice, The
relevance of the work is justified, Defined object and object,
Purpose and objectives, Adequate research methods are selected,
The results of the work are well-reasoned and have practical
significance.
In accordance with the topic of work presented author's
development of texts for advertising and public relations. There is
a scientific justification for the choice of artistic and expressive
means, their qualitative criteria are defined and communicative
efficiency is evaluated;.
Conducted a comprehensive analysis of theoretical sources, shows
their relationship with the practice of organizing the
communicative activities of the company, its communications
campaigns and individual events. Results Compared to
Competitors.
The work is based on a variety of modern sources of information,
including in a foreign language, Bibliographic description is made
in accordance with GOST.
When protecting - confidently operates to sources of information.
Organizational and functional analysis and situational analysis are




presented, Conclusions on the effectiveness of management
functions, developed schedules and recommendations for
improving planning and organization. Conclusions and
recommendations tested.

Analysis carried out, Specialized documents in the field of
advertising and public relations. Presented the author's version of
the project documentation or recommendations for improving
existing.

Draft communication campaign developed, Programmes, Actions
or events.

KPI of the project is defined and efficiency is estimated.
Conclusions and recommendations tested.

In accordance with the topic of work, practical planning experience
is analyzed, preparation and implementation of communication
campaigns and specific campaign activities, Evaluate the results
and develop recommendations for their improvement and
efficiency as an economic, As well as communication.

The text is well structured, Designed and Illustrated.

Protection of work is accompanied by a multimedia presentation

Good

The work generally corresponds to a high level.

When defending in answers to questions, the student admits
inaccuracies.

There are stylistic errors.

When protecting confidently answers some questions.

Errors in the description of sources.

There are some comments on the design of work.

There are separate comments on the procedure for organizing
research and conclusions.

Satisfactory

Does not understand the methods of calculating economic
efficiency and budgeting rules.

There are no sources at work, Related legal and regulatory support.
In case of protection - demonstrates knowledge of certain legal
documents.

In the text of the work there are numerous comments on the
competent use of the Russian language and special terminology
The work was carried out with individual violations of the
requirements.

Relevance is not justified. The goal is set incorrectly, The results
of the work mostly do not fulfill the tasks set.

When defending - in the answers to questions allows inaccuracies,
The material of the work is poorly oriented.

There is no scientific justification for the proposed creative
solutions and texts.

The theoretical part is logically unrelated to the practical.

The work is descriptive. No comparative analysis.

Analysis of the company’s performance, The recommendations
are not justified.

No validation of findings and results.

Low-quality presentation.

Lack of empirical research.




unsatisfactory No economic calculations of efficiency are presented.

When protecting the work - does not own the material of the text
of the work.

There are no sources at work, Related legal and regulatory support.

Protection - does not answer questions, related to regulatory and
legal support of advertising activities.

Text of work not conforming to requirements

The work was carried out with violations of the requirements and
these procedures.

In work onThere is a research matrix.

The results of the work are not substantiated.

There are no independent studies and conclusions.

The theoretical part is borrowed. No analysis of practice. The
practical part is inconsistent, It is fragmentary.

Insufficient number of sources, Errors in the Bibliographic
Description.

There are no independent conclusions and author's developments.

The research object does not correspond to the research topic.

No validation of findings and results.

There is no multimedia presentation.

Secondary data used is outdated, Lack of own research,
Conclusions not justified.

3.2.2. Approximate topic of the FCW

Topic of work: it is desirable that the topic of the MFCW be associated with the basis of
pre-diploma practice. The topic of work can begin with the words: system, mechanisms,
organizational aspects, methods. Another option is allowed in agreement with the supervisor and
head of the department. In this case, the topic should contain words from the discourse of the field
of advertising and public relations, for example, communications, promotion, advertising,
branding (brand), etc. The topic of work should be formulated in such a way that it reflects the
problems of work, is associated with the object and subject of research, uses specialized terms
related to activities in the field of advertising and public relations. The "code word" of the name
will indicate a problematic aspect of the phenomenon: Principles, Mechanism, Management,
Methodology, Resources. These words will further help to formulate the purpose of the work,
which should indicate the expected results of the work: to develop principles, mechanism,
methodology, factors...

Since the final certification work refers to research activities, and theoretical and empirical
research is a mandatory component of such work, it is not advisable to use words related directly
to this category or research methods (i.e. the words: research, study, analysis, etc., should not be
in the topic of work).

In the name, you can specify the market segment in which this company operates, which
in the Introduction will be designated as a research object.

The topic of work should consist of no more than 7-9 words. If the specified threshold is
exceeded, you can bring it to the specified requirements by reducing the degree of detail of the
problem or by transferring refinement characteristics to the decryption of the name. In some cases,
the topic can be fleshed out to the subject of research.



The choice of topic is determined by the scientific interests and inclinations of the student,
the possibility of obtaining material for research on the basis of pre-diploma practice, as well as
the scientific specialization of teachers. The student is guided by the approximate topic of
graduation works specified in the GIA Program, but can offer his topic, having previously
consulted with his supervisor and substantiated his choice.

The chosen topic can be a logical development of previously completed coursework and
final certification work of the bachelor and involves the use of information obtained during
educational practices or during the student's work.

If the student did not choose the topic of the MFCW within the established time frame, the
department has the right to determine it at its own discretion.

Before the topic is approved, the student must:

e make sure that theoretical studies, statistical data and practical materials on this topic are
available;

e identify problems of theoretical and practical nature on this topic;

e Determine whether to propose your own solutions to the identified problems or practical
proposals based on the results of the study.

Sample topics:

1. Brand management (using, based on the use of advertising, PR, sponsorship, exhibition
activities, event marketing, social advertising, viral advertising, etc.) of the product,
organization, company, on the Internet, social networks, blogs, website, etc. (off-line or
on-line)

2. Principles of functioning (management) of communication advertising activities (in the
sphere, in the market...)

3. Managing consumer (electoral) behavior in the market..... in the market ... i/through some
kind of communication (merchandising, social networks, promo events, etc.) on the market

4. Management of public opinion in/through some kind of communications (merchandising,
social networks, promotional events, etc.) in the market ....
5. Managing image/reputation/corporate culture through advertising or public relations in the
marketplace ...
Mechanisms for formation of consumer-to-facility ratio
Mechanism of communication content impact (in advertising, branding, PR) on efficiency
Resource support of communications management (brand, company)......
Methods of studying aspects of branding, advertising and public relations
The themes of the work are adapted for each student, taking into account the base of pre-
diploma practice. The MFCW topic contains a list of approximate topics, therefore, it is allowed
to select the topic of the MFCW that is not included in this list in agreement with the supervisor
and head of the department.

©®~No

3.2.3. Methodological materials defining evaluation procedures

Work on the MFCW begins no later than the second semester of study at the master's OP
and is closely related to the research work of the master's student. Students who completed the
theoretical training program and successfully passed the exams are admitted to the final stage of
the MFCW. During all four semesters of training, the preparation, writing and testing of individual
parts of the MFCW and the entire MFCW is given the entire number of weeks in accordance with
the WFSE in the relevant areas. During this time, the master's student works with the supervisor
of the MFCW, who monitors the timing and quality of work (see the appendix for an approximate
schedule of work on the MFCW).

During the course of the master's program, the master's student must make several
presentations on the topic of MFCW; these speeches may be held at meetings of a research seminar
or at scientific or educational conferences. The dates and topics of the speeches, the data of the



conferences are reflected in the reports on the research and development of the master's student,
as well as in the recall of the supervisor.

Pre-protection of MFCW undergraduates is organized and conducted by graduate
departments no later than three weeks before the assigned date of protection. The preliminary
protection of the master's student involves his presentation with a report on the work done at the
meeting of the department and his presentation of the results of the work done. As a rule, the entire
text of the MFCW should be presented on the pre-defense; this text can still be in the draft version
and contain minimal structural flaws. Pre-protection takes place in the presence of the supervisor
of the master student, who is obliged to provide an oral or written opinion on the degree of
readiness of the master student for protection. Valid is pre-protection, which took place in the
presence of at least three teachers from among those who implement a specific educational
program.

The department submits to the dean's office information on the admission of
undergraduates to the protection of the MFCW, on the basis of which the order is drawn up. In
particular, the final topic of the MFCW, which is not subject to further changes, is indicated, the
names and regalia of the supervisor and reviewers of the MFCW are indicated.

WCRs are checked by the scientific managers of the producing department for the

originality and independence of the author's text in the "Antiplagiate of the Russian State
University for the Humanities" system - work with an originality of at least 75% is allowed for
protection (see Appendix).
Final certification works for master's programs are subject to external review. Reviewers can be
employers-practitioners, industry specialists or representatives of PPS of other universities with a
scientific degree of a doctor or candidate of sciences in the field of training. To conduct an external
review of the final certification work, this work, together with the review of the supervisor and a
certificate of the originality of the text, is sent to one or more reviewers from among the persons
who are not employees of the graduating department, faculty (institute), RSUH. Submission of the
VCR for review should take place no later than 14 calendar days before the protection. The
reviewer shall analyze the final qualification work and submit a written review of the said work
(see Appendix). If the final certification work is interdisciplinary, it can be sent to several
reviewers.

The student should be familiarized with the feedback and review (reviews) no later than
10 calendar days before the protection of the WCR.

The WCC, the feedback of the supervisor and the review (reviews) are submitted to the
GEC no later than 2 calendar days before the day of work protection (For requirements for the
transfer of the WCC, see the website of the Department of Marketing and Advertising in the section
"Graduate Students " http://kafmr.rggu.ru/index.php?id=1277).

The texts of the final certification works are placed in the electronic library system of the
Russian State University for the Humanities in accordance with the established procedure. Access
to the texts of the final certification works should be provided in accordance with the legislation
of the Russian Federation, taking into account the withdrawal of production, technical, economic,
organizational and other information, including the results of intellectual activity in the scientific
and technical field, on the methods of carrying out professional activities that have real or potential
commercial value due to their unknown to third parties, in accordance with the decision of the
copyright holder.

A student from the place of pre-diploma practice (or from the company on the basis of
which the study was made) takes a certificate of implementation or an act on the use of work
results, which indicates its practical significance, relevance for this company and the possibility
of implementing the proposed recommendations. The document is created in free form, signed by
the head of the department or organization, certified with a seal (see Appendix).

The protection of final certification work is a mandatory test introduced into the final
certification of all graduates graduating from graduate programs.



MFCW protection takes place publicly at an open meeting of the GEC. = MFCW
protection is carried out with the participation of at least two-thirds of the commission.
Protection is a clearly regulated procedure:

. Chairman of the State Commission announces the surname, first name, patronymic of the
student, the name of the topic of the MFCW, supervisor and reviewer;
. the student makes a report (accompanied by a presentation) outlining the main provisions of

his work (lasting up to 7 minutes);
« at the end of the report, the author answers questions asked by both members of the
commission and those present at the protection of the person;

. feedback from the reviewer of the work, whose task is to characterize the work, highlighting
its advantages and shortcomings or controversial points;
. The protector responds to the comments contained in the review and to questions about the

work that can be asked not only by the members of the commission, but also by any of those
present. Answers to questions must be evidentiary, theoretically reasoned, and supported by
factual material;

. discussion of work in which anyone present at the defense can take part, the number of
speakers is not limited,
. The student is given the floor for the final speech, in which he responds to the reviewer's

comments and also responds to the comments expressed during the discussion.

When determining the assessment, the commission takes into account the general level of
scientific, theoretical and practical training of the student, as well as his ability to defend and
justify his position, in accordance with the level of mastered competencies. The decision on the
assessment is made by the state examination commission at a closed meeting upon completion of
all the protections appointed on that day and is announced on the same day.

4. MaTtepua/bHO-TeXHHUYECKOe o0ecredyeHne rocy1apcTBeHHON HTOro0BO
aTrecTanuu
JUia cnaun TocylnapcTBEHHOro »sk3ameHa M 3aumtel BKP  HeoOxomum kmace ¢
MHTEPAKTUBHON TOCKOH M MPOEKTOpoM, mockonbKy 3amuta BKP nomkHa ObITh moOJKpernseHa
BU3yaJIbHON WIITIOCTPALMEN C TOMOIIBIO TPE3CHTALUH.

CocraB nporpammuoro oboecnedyenus (IIO)
1. Windows
2. Microsoft Office
4. Logistical support of the state final certification
In order to pass the state exam and protect the MFCW, a class with an interactive board

and a projector is required, since the protection of the WCRM should be supported by a visual
illustration through a presentation.

Composition of software (software)

1. Windows
2. Microsoft Office



5. Oco0eHHOCTH NPOBEIEHNSI TOCYIAPCTBEHHON UTOr0BOI aTTEeCTALMU /151 00y4aIOIIMXCH
U3 YHMCJIA UL ¢ OTPAHUYCHHBIMHM BO3MOKHOCTAMH 310POBbS

[Ipouenypsr npoBenenust [ MMA mist 0Oydaromuxcsi ¢ OrpaHUYEHHBIMUA BO3MOKHOCTSIMH
37I0pOBbsSl PETJIAMEHTUPYIOTCA JIeUCTBYIOIKUM [lojiokeHHeM O MPOBENECHUH TOCYHapCTBEHHOMN

UTOTOBOM aTTecTally 1o 00pa3oBaTeIbHBIM IPOrpaMMaM BBICIIEr0 00pa30BaHUs - IPOrpaMMaM
OaxanaBpuata, IporpaMMam ClieUaJInTeTa U IporpaMMmaM MarucTpaTyphl.

5. Features of the state final certification for students with disabilities

Procedures for conducting SFC for students with disabilities are regulated by the current
Regulation on conducting the state final certification for educational programs of higher education
- bachelor's programs, Specialty Programs and Master's Programs.

HNPUJIOXEHUSA

ANNEXES
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MHWHOBPHAVYKHN POCCHH
denepanbHOE rocy1apCTBEHHOE ABTOHOMHOE 00Pa30BaTEIbHOE YUPEXKICHUE
BbICLIEr0 00pa30BaHUs
«Poccuiickuii rocynapcrBeHHbli ryMaHuTapHbiii yHusepeure (PI'AOY BO «PITV»)

HNucturyT / @akynbTeT HNHctutyT Maccmeua u pekiambl /DakybTeT peKiIaMbl U CBSI3EH ¢
00I11eCTBEHHOCTHIO
Kadenpa / YHI] Kadenpa OpeHarHra 1 BU3yaJbHBIX KOMMYHHUKAITHA

Hamnpasnenue nmoaroroku Hampasnenne 42.04.01 «Pexnama u cBs3u C OOIIIECTBEHHOCTHIOY

HamnpaBnennocts [Tpodwie «bpeHanHT U 1e7I0Bask perryTaus»

(mpoduin)
3aBenyroniemMy Kadeapoi
J.2.H., mpodeccopy Cekepuny B,J1.
MarucTpaHra____ Kypca rpynibl

dbopmbl 00ydeHUS

(Pamunms Umst OTuecTBo)

(Tenetdon)

e-mail:

3AdABJUEHMUE *
[Tpoury yTBepauTh TEMY BBIITYCKHOM KBanmpukauonHon padotsl (BKP):

M Ha3HAYUTH HAYYHBIM PYKOBOJUTECIICM

(Pamunust, Umst, OTuecTBo)

(OIDKHOCTB, yUeHas CTENeHb, yIeHOe 3BaHHE)
HayY4YHbIM KOHCYJIbTAHTOM

(Pamummst, Mms, OtaecTBo)

(IOJDKHOCTB, YU€HAas CTETIEHb, YYCHOE 3BAHHE)

« » 20 I (TIOAMUCH CTy/IeHTA)
COI''TACOBAHO:
Hayunslii pyxkoBoauTes
(momxuOCTH, ®aMumus 1.0.) (moamuce)
3aBenyromuii kageapoit Cekepun B.JI.
(Toammce)

« » 20 T

* [lomaercs Ha Kadenpy 3a MOATOA 10 POBEICHUS TOCYAapCTBEHHON HTOTOBON aTTECTAITHH.



Annex 1
Ministry of Education and Science of the Russian Federation
Federal State Autonomous Educational Institution Higher education

""Russian State University for the Humanities " (RSUH)

Institute/Faculty Institute of Mass Media and Advertising /Faculty of Advertising an
Public Relations
Department/UNC Department of Branding and Visual Communications
Training area Direction 42.04.01 "Advertising and Public Relations"
Direction (profile) Profile "Branding and business reputation"
Head of Department
Doctor of Econ. Science, Professor Sekerin
V.D.
student

Forms of education

(Family Name)

(phone ringing)
e-mail:

STATEMENT*

I ask you to approve the topic of the final qualification work (FCW):

Appointing a Scientific Director

(Name, Name, Fatherland)

(The position, Academic degree, academic title)
Scientific consultant

(Name, Name, Fatherland)

(The position, Academic degree, academic title)

« » 20 T. (Signature of student)

AGREED:



Scientific supervisor

(The position, Name) (Signature)
Head of Department Sekerin V.D.

(Signature)

« » 20 T

* It is submitted to the department six months before the state final certification.
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OT3bIB
HAYYHOI'O PYKOBOJUTEJIA
0 paboTe 00yyaromierocs B epuo,]i HOJAroTOBKU BbITYCKHON KBaTU(pUKALMOHHON pabOThI

OO0yuarommiicst

kageapa/yYHII

HaITpaBJICHUC TOATOTOBKHU

dhopma oOydeHus KypcC rpy1mna

Tema BeiyckHOM KBanupukauonHoi pabotel (BKP)

TEKCT OT3bIBA

Hayunwtii pykoeooumens 6 c80000HOU ¢hopme ananuzupyem axmyaibHOCMb U HOGU3HY
membl, COOMEEMCmaue CO0epHCaHus pabomsl meme,; CmMmeneHb CamoCmosmeIbHOCMU PACKPbIMUsL
membl, YPOBeHb MeopemuyecKkoll paspabomku membvl, J102UYHOCHb, YeMKOCMb, 2PAMOMHOCHb
U3BNI0JICEHUsT Mamepuana, 000CHOBAHHOCMb, — HOBU3HY Bbl8000S, NPAKMUYECKYI0 YEHHOCHb
NOJYYEHHbIX Pe3yIbmanmos, COOmMeemcmeue npasuiam oQopmieHus,; oopawjaem SHUMAHUE HA
umerowuecs 6 pabome u ommeueHuvle panee HeOOCMAMKU, He YCMPAHeHHble 00YYaAIoUUMCH,
daem OyeHKy Kavecmed pabomel 00yuarwecocs 6 nepuod No020MOBKU  GblNYCKHOU
KeanupukayuouHot pabomel u coomeemcmeus paoomovl mpebosanusim DPedepanbHoco
20CY0apCmeeHH020 00pa308ameNbHO20 CMAHIApmAa.

Takxoice mozym Ovimb OaHbl peKOMeHOayuu K nyonuxkayuu pabomol, GHEOPeHUI ee

Ppe3yIbmamos, npeocmasienuio pabomul Ha KOHKYpC.

HayuHpblii pyKOBOIUTEIb

(IOMKHOCTB, yUeHas cTeneHsb, yueHoe 3Banue, ©.1.0.)

« » 20 T. IToamuce




Annex 2
REVIEW
THE SCIENTIFIC GUIDE
on the work of the student during the preparation of the final certification work

student

department

Direction (profile)

Forms of education course group

Theme of the final certification work (FCW)

TEXT OF REFERENCE

The scientific leader in free form analyzes the relevance and novelty of the topic, compliance
of the content of the work with the topic; the degree of independence of the disclosure of the topic,
Level of theoretical development of the topic, Logic, Clarity, literacy of presentation of the
material; justification,Novelty of Conclusions, practical value of the results obtained,; compliance
with the rules of registration; draws attention to the shortcomings in the work and previously
noted, not eliminated by students; gives an assessment of the quality of the student's work during
the preparation of the final qualification work and compliance with the requirements of the
Federal State Educational Standard.

Recommendations may also be made for the publication of the work, Implementation of its
results, Submission of work to the competition.

SCIENTIFIC GUIDE

(The position, Academic degree, academic title)

« » 20 T. Signature
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PELIEH3UA
Ha BBIITYCKHYIO KBaJIM(UKAIIMOHHYIO paboTy

OO0yuarommiicst

kageapa/YHII

HaITpaBJICHUC TOATOTOBKHU

dhopma oOydeHus KypcC rpy1ma

Tema BeIyckHOM KBanupukauonHoi pabotel (BKP)

TEKCT PELJEH3UU

Peyenszenm 6 c60000n0U ¢hopme ananuzupyem axKmyanbHOCmMb U HOBU3HY MeEMbl,
coomeemcmeue  cooepicanus  pabomsl  meme, 0OOCHOBAHHOCMb CMPYKMYpPbl  pabomol,
00CMAamoYHOCMb  UCMOYHUKOBOU 0a3bl, 0O0CHOBAHHOCMb U3OPAHHOU MEMOOUKU, VPOBEHb
meopemu4eckol paspabomKu memvl, JOSUYHOCHb, YEeMKOCHb, 2PAMOMHOCb U3N0NCEHUs
mamepuanda, 0060CHOBAHHOCMb U HOBU3HY BbIBOO0S, NPAKMUUECKYIO YEHHOCHb NOJYYEHHbIX
pe3yibmamos, ommedaem OOCMOUHCMBA U HeOOCMAmMKU padbomvl; onpeoeisem YpOoGeHs
coomeemcmaust pabomvl mpedo8aHUAM GedepanbHo20 20CY0apCmMEeHHO20 00PA308AMENbHO2O

cmaunoapma, npeonazaem OYeHKY 3d 8blNYCKHYI0 KEANUDUKAYUOHHYIO pabOm).

Penensent

(MecTo paboThI, JOJDKHOCTB, yUeHas CTENEHb, yueHoe 3Banue, ©.1.0.)

« » 20 I. IToamuce
M.IL.




Annex 3

Review

for final certification work

student

department

Direction (profile)

Forms of education course group

Theme of the final certification work (FCW)

TEXT OF THE REVIEW

The reviewer in free form analyzes the relevance and novelty of the topic, Conformity of the
content of the topic, Justification of the structure of work, Adequacy of source base, The validity
of the chosen method, Level of theoretical development of the topic, Logic, Clarity, Literacy of the
presentation, The validity and novelty of the conclusions, The practical value of the results
obtained, notes the advantages and disadvantages of the work; determines the level of compliance
with the requirements of the federal state educational standard; offers an assessment for the final
qualification work.

Review

(place of work, position, academic degree, academic title, full name)

« » 20 T. Signature
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®UPMEHHbIN
BJIAHK
OPFAHM3ALUU
19.05.2023 . ITo mecty TpeboBaHus.
CIIPABKA O BHEAPEHUU

PesynbraThl Mccae0BaHUs M MPEIUIOKEHHBIE B BBITYCKHON KBaJM(UKAIMOHHOW paboTe
CTyAeHTKH Qakynbreta ynpasienus PITY UsanoBoit W.M. mepomnpusatusi BHEOPEHBI B
JIEATECIIBHOCTh OTHAENA .............. (0100 I o ». B wactHoctn, ¢ mas 2017 r.
Hcnonp3yercs npeayioskeHHass B padOTe METOAWKA MPOIBIKEHUSI MHTEPHET-CAUTA .......... ru ¢
MOMOIIbI0 HHCTpyMeHTOB SMO.

B uccnenoBanun paspaboTaHa Mojesb 0OOCHOBAHHOTO BHIOOpa METO/a MPOJABHKCHHUS,
NO3BOJIAIOIIASL CYLIECTBEHHO YBEJIMYUTh IPUTOK HOBBIX KJIMEHTOB B KOMIIAHHUIO, KOTOpas
IpUMEHsAeTcs B Hactosuliee BpeMs B AesrenpHocTd 000 «........... ».

BbIBOIBI M OCHOBHBIE MOJIOKEHUS BBIITYCKHOM KBaM(uKamoHHo! padoTsl MiBanosoit N.1.
peanu3yroTcs B NPAaKTUYECKOM pabore oTnena .............. , ¥ CIIOCOOCTBYIOT MPOABHKECHHIO
OPOAYKIMH U YBEJIMYEHUIO Y3HABAEMOCTH KOMITAHUU HA PBIHKE ............

I'enepanbHbIil JUPEKTOP
000 «..cuvennenn. » ITerpos I1.I1.



Annex 4

OFFICE OF THE
ORGANIZATION

19.05.2023 1.

SUMMARY OF IMPLEMENTATION

Describe the practical implementation of the study results

CEO LLC «.ovvenn..... » Petrov
P.P.
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JInueH3uoHHbINH 10ToBOp Ne
0 NpeJ0CTABJICHNHU NPaBa noyb30Banns IlpousBeneHusi HA HEMCKJIIOYUTETbHON OCHOBE
(HEUCKIIOYUTEJBbHASA JIMINEH3USA)

Annex 5

INCLUDING LICENSE

r. MockBa « » 202 1.

Hactosimuit JIoroBop 3akiitoueH Mexay:

1) (nanee «ABTOD»),
NEHCTBYIOIIMM OT CBOETO UIMEHH C OJIHOI CTOPOHBIL, U

2) deneparbHBIM TOCYJAPCTBEHHBIM aBTOHOMHBIM O0pPa30BaTEIbHBIM YUPEIKICHHEM
BbICIIEero oOpa3oBaHusi «PoccHHCKMI TOCYNapCTBEHHBIN T'yMaHUTApHBIA YHUBEPCUTET» (Iaiee
PITY), B nune aupektopa uHpopmanmnoHHoro komiuiekca PITY «Hayunas Oubmmorexay
batoBoit Jlrogmunel JIbBOBHBI, A€MCTBYIONIEH Ha OCHOBaHUHU J0BepeHHOCTH OT 06.11.2019 rona
Ne 01-41-1227, ¢ npyroii CTOpOHBI, 1ajiee COBMECTHO UMEHYEMBIMH «CTOPOHBD».

CTopoHBI JOTOBOPHIIUCH O HUKECIIETYIOIIEM:

1.ABrop mpenoctaBisger PITY HemcKIIOYMTENbHYI0 JIMLIEH3MI0 HAa HCIOJIb30BaHUE
BBIMTYCKHOMN KBaJTU(UKALMOHHON pabOThI

(manee — «I[IpousBenenue»)
2. OcHOBHbBIE yCIIOBUS MPEJOCTaBICHU JIUIEH3UU Ha HcTonb3oBanue [IponsBenenus:
l)paspemiennsie  crocoObl  ucmonb3oBaHus  IlpowsBesenuss — Bce  CHOCOOBI,

MpeIyCMOTPEHHBIC 3aKOHOIaTeILCTBOM Poccuiickoii denepanuu 00 aBTOPCKOM IpaBe, B TOM

4uCclie: BOCIpou3BeacHuEe (0e3 OorpaHMYCHHUs THUpaka), BKIIouas 3amuch B 1udpoBoil (opme,

pacnpocTpaHeHue, MyOIUYHbIN MMoKa3, MyOIMYHOE UCTIOTHEHHE, UMIIOPT, MPOKAT, COOOLICHIE B

a¢up, coobiieHne 1no Kadeno, MepeBo] U MHYI MepepadoTKy, MPAaKTHYECKYIO peau3alluio,

JIOBEJIEHUE JI0 BCEOOILEro CBEACHMsI, BKIIIOUasl HUCIOIb30BaHNE B OTKPBITHIX U 3aKPBITHIX CETSX,

BKIIIOUEHUE B 0a3bl JAHHBIX U MYJIbTUMEIUUHYIO IPOAYKIIHIO, PETUCTPAIIMIO TOBAPHBIX 3HAKOB;
2) TeppUTOpUS UCTIOIB30BAHUS: HA TEPPUTOPUHN BCETO MUPA;

3) CpOK UCIOJIb30BAHUS: B TEUEHHE BCETO CPOKA JIEUCTBUS HCKIIOYUTEIBHBIX MIPaB;

4) Bo3Harpa<J;icHue 3a MpeI0CTaBICHUE JIMLIEH3UH: MTPEIO0CTaBIIsIeTCS 0€3B03ME3/IHO.

3. Astop paspemaer PITY ocymectButh oOHapomoBanus IIpousBeneHus mr0ObIM
crtoco6om 1o ycmotpenuio PITY.

4. Astop naet cornacue PI'TY Ha npenocraBieHue npasa ucrosb3oBanus [Iponssenenns
JIPYroMy JUITy (CyOJIMIIEH3NOHHBIA TOTOBOD).

5. ABTOp rapaHTHpyeT, 4YTO 3akKJlOU€HHUE HacTosAlero JloroBopa He MpUBEIET K
HapYILICHUIO aBTOPCKUX IMPaB WM UHBIX NPAaB UHTEIJIEKTYaTbHOM COOCTBEHHOCTH TPETHUX JIUIL,
a TaKk)Ke UYTO UM HE 3aKIIF0YAIHCh U He OYAyT 3aKII09aThCs B TajbHEHIIIEM Kakue-I11u00 JOTOBOPHI,
npoTUBOpeYallre HacTosuemMy JloroBopy WiH JeNaolue HEeBO3MOKHBIM €TI0 BBITIOJTHEHHE.

6. Bo Bcem, uto mnpsMo He yperyiaupoBaHo HactosuuM JloroBopoMm, CTOpOHBI
PYKOBOJICTBYIOTCS 3aKOHOAATENLCTBOM Poccuiickoit denepanuu.

7. Hacrosiiuii 1oroBop siBIsieTCs 6€CCPOUHBIM.

8. Hacrosimmit JloroBop cocTaBiieH B ABYX MMEIOIINX OJUHAKOBYIO IOPUANYECKYIO CHITY
3K3EMIUISIpax Mo OJHOMY JJisi Kak10i1 u3 CTOpOH.

MOJITMCHU CTOPOH:



ABTOD: PITY:
/ / / barosa JI. JI./
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Obpasey mumynvrnoeo nucma BKP mazucmpa no nanpaénenuio

«Pekxnama u cesaszu c 06W€CI’I16€HHOCH’1b}O»

MMHOBPHAYKHN POCCHUH

denepanbHOE TOCYAAPCTBEHHOE aBTOHOMHOE 00pa30BaTeIbHOE YUPEKICHUE
BbICILIET0 00pa30BaHUs

«POCCUHUCKHNN T'OCYJIAPCTBEHHBIV TYMAHUTAPHBIN YHUBEPCUTET»
(PIrAOY BO «PITY»)

NMHCTUTYT MACCMEJINA U PEKJIAMbI

®AKYJIBTET PEKJIAMBI U CBS3EH C OBI[ECTBEHHOCTBIO

Kadenpa Openannara u BU3yaabHBIX KOMMYHHUKAIIHNA

HNBanos UBan UBanoBuu

BPEHIUHI' KAK ®PAKTOP ®OPMHUPOBAHUSA KOPIIOPATUBHBIX
KOHKYPEHTHBIX IPEUMYIIECTB KOMITIAHUU B COEPE
HOJIUTPAOUYECKHUX YCIYT

Brimycknas kBanudukanmonnas pabota cryaeHta(ku) 2 (3) Kkypca o4HOM (OYHO-3209HOI)

dhopmbl 00yueHUs

Hampasnenue 42.04.01 «Peknama u cBsi3u ¢ 00I1I€CTBEHHOCTHIO»

HamnpasieHHOCTE «bpeHAMHT U [EJI0Bast peryTanus»

Jonymena k 3amurte Ha 'DK

3aBenyromuii kadeapoit Hayunslii pykoBoauTenb
I-p 2KOH. HayK, Mpod. KaHJ. 9KOH. HayK, JOLEHT

B.Jl. Cexepun T.B. Epemus
«_» 2023 r. «_» 2023 r.

MockBa 2023



Annex 6
Model of the title page of the FCW Master in the direction of

"Advertising and Public Relations"
Ministry of Education and Science of the Russian Federation
Federal State Autonomous Educational Institution Higher education

"Russian State University for the Humanities " (RSUH)

INSTITUTE OF MASSMEDIA AND RECLAMS

ADVERTISEMENTS AND PUBLIC RELATIONS

Department of Branding and Visual Communications

Ivan Ivanov

Branding as a Factor in the Formation of Corporate Competitive
Advantages of the Company in the Sphere of Political Services

Graduate certification work of the student(s) 2 (3) of the full-time (part-time) form of
education

Direction 42.04.01 "Advertising and Public Relations"

Profile "Branding and business reputation"

Admitted for protection at the SFA
Scientific supervisor

Head of Department kand. The Econ. Science, Associate
Dr. Econ. Science, Prof. Professor

V.D. Sekerin T.B.. Jeremiah

« » 2023 1. « » 2023 r.

Moscow 2023
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O6pa3eu CIIpaBKH O pE3yJibTaTax IMPOBCPKU IO CUCTEMC «AHTHILIIaTHATY

AHTUNNATUAT

TBOPUTE COBCTBEHHBIM YMOM

POCCHIACKMIA rOCY AaPCTBEHHDBIN
ryMaHWUTapHbIii YHuBepcuTter

CNPABKA

O pe3ynbTatax NPOBEPKU TEKCTOBOro AOKYMeEHTa

AgTop pabortel

dakynbreTt, kKadeapa,
HOMeEp rpynnbi

Tun pa6oTbl

Ha3saHue paboTbl

HassaHnue dainna

MpoueHT 3aMMCTBOBAHMUA
MpouWEeHT UMTUPOBAHMA
MpOUEHT OPUTMHANBHOCTH
[ata nposepkn

Mogaynu noucka

Paboty nposepun

[aTta noanucu

Ha HaZIMYne 3aMMCTBOBAHUM

lNpoBepKa BbINONHEHA B cUCTEemMe
AHTMNNaruart.BY3

Weanos UBaH UBaHoBKMY

DaKyNbTET yNpas/ieHua, kapeapa MapKeTHHIA U PeKnambl

BbinyckHan keannpmkaumoHHan pabora

MapKeTWHroBas CTPaTEruA BbIXOAAa KOMMaHWM Ha 3apyBeXHBIA PbIHOK

MapKeTWHroBas CTPaTerua BbIX04a KOMMaHWK Ha 3apyBexHbIN pbiHOK.docx

11,11%

0,00%

88,89%

15:51:57 31 oktabpa 2017r.

Mogaynb noucka 36C "bubanoPoccuka"; Moayns noucka 36C "BOOK.ru"; Konnekums PrB;
LUutuposanue; Moagynb noncka 36C "YHusepcutetckas 6ubnuoteka onnaink"; Moaynb
noucka I6C "Anbykc"; Moaynb noucka MuTepHeT; Moaynb noucka 36C "NaHb"; Moaynb
nowcka "PITy"; Konbuo By3os

lypuesa MagwHa TamypaszosHa

@®UO0 nposepaowero

Noanuce nposepatlero

Y106l y6eauThCn

B NOANMHHOCTH CNPaBKHM,
ucnonb3ayiTte QR-Koa, KOTOPbLIA
COAEPMMT CChINKY HA OTUET.

OTBeT Ha BONPOC, ABNAETCA Nk oﬁuapy)«ewoe 3aMmCTBOBaHKWe
KOPPEeKTHbIM, CUCTEMA OCTABAAET HA YCMOTpEHHWE NpoBepAloLWero.
MpepocrasneHHan MH@DDMQUMN He NOANEXHUT NCNONb30BaAHMIO

B KOMMEpPYeCKux uenax.



Annex 7

Sample of the certificate of verification results for the system "Antiplagiat"

AHTUNNIATUAT

TBOPUTE COBCTBEHHBIM YMOM

POCCHUIACKMIA rOCY4apCTBEHHBIN
ryMaHUTapHbIiA YHUBEpcUTeT

CNPABKA

O pe3ynbTataxX NPOBEPKU TEKCTOBOro AOKYMEeHTa

AsTop pabotbl

dakynbreT, Kadeapa,
HOMep rpynnbl

Tun pa6oTbl

HassaHue paboTbl

Ha3saHnue daina

MpoueHT 3anmMCcTBOBaAHMA
MpoueHT UMTNpPOBaHUA
MpouEeHT OPUTMHANBHOCTH
[ata nposepkn

Mopaynu noucka

Paboty nposepun

[ata noanucu

Ha HaM4YMe 3aMMCTBOBAHUM

lNpoBepKa BbINONHEHA B CUCTEME
AnTunnaruar.ByY3

Wesanos UsaH UBaHoBMY

DakyNbTET yNpasneHua, Kadeapa MapKeTMHIa N PeKnamol

BobinyckHan ksanndukaumoHHan pabora

MapKeTWHroBas CTPaTerna BbIX0Aa KOMMaHWK Ha 3apyBeXHbIA PbIHOK

MapKeTUHIoBan CTPaTermA BbIXOAA KOMNaHNM Ha 3apyBexHbIl pbiHOK.docx

11,11%

0,00%

88,89%

15:51:57 31 oktabpa 2017r.

Moaynb novcka 3b6C "bubanoPoccunka"; Moayns noucka 36C "BOOK.ru"; Konnekuma Prb;
Uurtuposanue; Moaynb noncka 36C "YHusepcutetckas 6ubnnoteka onnaink''; Mogynb
noucka I6C "Anbykc"; Moaynb noucka MuTepHeT; Moaynb noucka 36C "Naxb"; Moaynb
nowcka "PImy"; Konbuo Bysos

lypvesa MaguHa Taimypa3sosHa

®U0 nposepaiowero

Moanuce nposepatwero

Yrobbl ybeautbca

B NOANNHHOCTM CNPaBKHK,
ucnonb3ayite QR-Koa, KOTOPbIH
COAGPHMT CChINKY Ha OTUET.

OTBeT Ha BONPOC, ABNAETCA NK OGNBPY)KENHOE 3aMmCTBOBaHKWe

MpepoctagneHHaa MHGOPMALMA HE NOANENMT MCNONB3OBAHUIO
B KOMMEPYEeCKUX uenax.

KOPPEKTHbIM, CUCTEMA OCTAaBAAET HA YCMOTPpEHWE NpoBepAloWero.
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IIpuMmepsbl 6ubdIMOrpaduIecKOro ONUCAHUA HCTOYHUKOB
(c Kommenmapuamu)
B cootBerctBun ¢ I'OCT P 7.0.5-2008

3aKoHbI, HOpMAaTHBHbIE JOKYMEHTBI:
®enepanbhbii 3ak0H "O pekname” — M.: Omera-JI, 2006. — 23 c.

Kuuru:

B kHueax ykaseigarom cnedyowjue OamHvle: amunus, UHUYUATLI, HA36AHUE,
Mecmo U30aHus, Uu3z0amenbcmeo, 200 U30AHUS, CMpaHuysl. B xkHueax oo mpex
aA8mMopo8 yKazvléarom 6cex agmopos u 8 bubauoecpaguyeckom cnucke nomeuwarom
8 anpasumuom nopsaoxe no hamuiuu nepeozo asmopad.

Coxpawarom nassanusi 20po0os: Mockea - M. u Canxm-Ilemepoype- CII0.

lleoemouue — 3amewaem cnogo HMzoamenvcmeo. Kasviuku 6 naumenosanuu
uz0amenbCcmea He NUULYm

1. Iumkuaa M.A. T1abnuk pusieiiinH3 B CUCTEME COIUAIBHOTO YIIPaBJICHUS.
— CII6.: [Tannaga-meaua u C3PLL PYCHUY — 2002. — 444 c.

2. TonoBa A.I. VmopaBiaenue mnpojaxaMu: YYEOHHK [UIsl CTYJECHTOB
SKOHOMMYECKUX BY30B, OOYYaIOIIMUXCS IO HAMPaBICHUIO « DKOHOMUKA» U
crienanbHOCTIM «Mapketunr», «Pekmamay. - M.: lamkoB u K, 2017. -
278 c.

3. Hosetwuii nonumonocuveckuti crosaps/ aBt.-cocT. /. E. Ilo ropensiii, B.
1O. ®ecenko, K. B. ®ununmnos. — PoctoB Ha Jlony: ®@enukc, 2010. - 318 c.

4. PoiukoBa A.A. KopnopartuBHasi KyJbTypa COBPEMEHHONW KOMITAHUHU:

reHe3uc U TeHaeHIuu pa3Butus. Kazans: byk, 2015. 152 c.

5. Goldblatt J. Special Events: Twenty-fist century global event management. — John Wiley
& Sons, Inc, 2002. — P.484

Kocas uepma — cnsw — ykasvieaem na asmopckyo omeemcmeenHocmy, 6 mom
yucne pedakmopa uiu nepesooyuxd.

Ilepegoowi:
Bomnsd, P. I1. O ¢unocodpun/ mox pen. B. A. Jlekropckoro, T.A. Anekceesa :
nep. O. JI. bespykuna. M.: Acniekt nipecc, 1996. 415 c.

" ecau hamunus nepeeooyuKa He yKazana
Conumxk Y. T'., @paitdyprep B., Pornonn K. Pexknama: reopus u npaxtuka: Ilep.
¢ auri. / O6wt. pex. u Betym. ct. E. M. IlenbkoBoii. — «IIporpecc», 2007. — 630
C.

ecnu pamunus nepesooduKa yKa3ana

Knayce b., Xansuobayp V., ﬁeTTHHrep 3. Event-menemxment/ Ilep. ¢ nem. T.
®domuna. M.: Dkemo, 2007. — 384 c.

Knueu 4 asmopos u 6onee nomewarom no anghasumy 6 cnucke aumepanmypol
no nepgomy cnogy 3aznasus kxueu. llocne 3aenasus uepes Kocyio uepmy (ciiui)
VKa3ule8aiom 8ce Gamuiuu agmopos, eciu ux yemolpe uiu ykaszvleaiom gamuiuu 3


https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&text=Joe+Goldblatt&search-alias=digital-text&field-author=Joe+Goldblatt&sort=relevancerank

asmopog u oanee «u Op.», eciu asmopos oonvute. MHuyuaner 6 smom ciyuae
cmassam nepeo gamunueit asmopa.

1. Mapketunroseie uccienoBanus: [lpaktukym./ Cruap E.H., Aeoeenxo I'.1.,
Anexcynun B.A.  M.: U]1. Jamkos u K, 2016, 216 c.

2. ToproBoe eyi0: KOMMEPIUS, MAPKETUHT, MEHE/IKMEHT. Teopus U MpaKTUKA:
MoHorpadust / Anekcynun Brnanumup AnexceeBud, IlapamonoBa TaTksna
Huxkonaesna; [Banurypckuit Jl. U., ... Anekcynun B. A., ... [TapamonoBa T.
H. u np. ; mox nayu. pen. [. M. Banurypckoro]. - Mocksa : Jlamkos u K°,
2017. - 409 c.

- eclu agmop He YKa3aH

3. MexayHapoaHbIi MApKETHHT: YYEOHUK M MPAKTUKYM JUJIs OakanaBpuaTta U
Maructpa Typel / mox pea. A. JI. AbaeBa, B. A. AnekcynuHa. — M. :
NznarensctBo FOpaiit, 2016. — 362 c.

Onucanue MHO20MOMHO20 U30AHUSL:
Anatomus genoBeka. B 2-x T. T. 1 / mox pen. 3. U. bopzsk [u ap.]. 3-e¢ u3x.,
crepeotun. M. : Meaununa, 1996. 544 c.

Cratbu M3 SKYPHAJIOB (MEPHOAUYECKMX H3JAHMHA) M KOJJIEKTHBHBIX
COOPHUKOB:

Buvixoonwvie oannvie ykaszvigaiom 6 ciedyrouem nopsoxe. pamuius, UHUYUAILL,
Ha36aHue cmamovli, HA36aHue JHCYpHAIA, 200, MOM, HOMep, cmpaHuybl. Homep om
moma omoensaom moykou. Hazeanue cmamvu omoensarom om HA38aHUs HCYPHALA
08yms kocvimu yepmamu. Tom obosnauarom — T., cmpanuywst — C.

- eciu agmopo8 onm 00HO20 00 mMpex.

1. Abaes A.JI. ApxunoBa H.U. BayTpennuit mapkeTuHr Kak 3)PeKTUBHBIN
MHCTPYMEHT KaJIpOBOTO MEHE)KMeHTa B opranuzauuu // Bectauk PITY.
Cepus "Dxonomuka. Ympasnenue. [IpaBo". - 2016. - Ne 3 (5). - C. 65-75

2. Manuxun A.A. IloHsTHEe, CYyUIIHOCTb M MPEUMYIIECTBA COOBITHIHOIO
mapketunra // Poccuiickoe npeanpuaumatenscTBo. 2010. Ne 3-1 (154). C 69-
72.

3. Hamakonos WM.M. Eventt+Digital: kak nOpoBOAUTb MEpPONPUATHS IS
nokosenus Facebook // Event-mapkerunr. 2014. Ne 3. C.176-183.

4. SlumennukoBa E. A. CoObITUHHBIA MapKeTHUHT, WJIH Kak JenaTh event //
MapkeTtunrosie KoMMmyHukauuu. 2010. Ne 4. C. 224-232.

- eclu agmopos bosee mpex:

3. IlponoBonbcTBeHHas nHGAIMSA B Poccuu u mytn e€ npeononenust/ [lapamonosa
T.H. PamazanoB U.A. YpsceeBa T.U. . //TIpaktuueckuit mapketunr , Ne6,2016,
c.34-40.

Cmamovu Ha UHOCMPAHHOM A3bIKE
[l unocmpanuwix sHcypraios mom ooosnavaemces — V. (anen.) unu Bd. (nem.),
cmpanuysvt - P. unu - S.



1. Neurology control of locomotion in C.Elegans in modified by a dominant
mutation in the GLR-1 lonotropic glutamate receptor / Yi Zheng et al. // Neuron.
1999. V. 24. N 2. P. 347-361.

2. Mank R., Kala H., Strube M. Dastellung und Testung von Polymerpharmaka
// Die Pharmazie. Bd. 43. N 10. S. 692-693.

Cmamovu u3 coopnuka:

PooxkkoBa T.b. MypomueBa A.B. JKanpoBas u TemaTtuyeckas CTPYKTypa
JUCTAaHIIMOHHOTO 00yueHus / / AKTyallbHble MPOOJIeMbl YIIpaBiaeHus : MapKeTHUHT
U MeHeKMeHT B oOpazoBanuu : III Cnepanckue uTeHuss : cCOOpHUK crarei
Mexaynap. Hayd. koH(]., MockBa, 31 mapta 2016 1. / M-Bo oOpa3oBaHus U HAYKH
Poc. ®enepannu, denep. roc. OMKETHOE 00pa30BaT. YUYPEKICHHUE BBICIIL
oOpazoBanusi "Poc. roc. rymanutapusiii yH-T", Hexommepueckoe IlaptHepcTBO
"I'unbaus mapkeronoros'”. - Mocksa : PITY, 2016. - C. 39-45.

Onucanue 2naewt, napazpagha unu uacmu 0OKymenma:

Hopmuposanue tpyzaa / CnpaBounuk sxkoHOoMuCcTa 110 Tpyay / C. X. ['ypbsHOB,
U. A. Tlomsixos, K. C. PemusoB u ap. 5-e usn., nom. u nepepad. M., 1982, I'n.1.
C. 5-58.

Onucanue cmameii u3 IHUUKIONEOUIL

Ab6pamumBuiu. I'.I'.  Mapxkerunr // bonbiuas coBeTckas SHUUKIONEIUS. 2
n3nanue, — M.: CoBerckas sHuukiaoneaus, 1974. T.15. C. 540-541

Onucanue cmamou u3 nekmponunozo CMH cemu Humepnem

KapnoBa A. Mwumapael Ha peltuHrax: mnouyemy TNS Moxker yHTu
poccHiickoro peiHKa TeneusMmepenuii (9m.pecypce)// Forbs, 2016. 17 urons. URL:
http://www.forbes.ru/kompanii/internet-telekom-i-media/317907-milliardy-na-
reitingakh-pochemu-tns-mozhet-uiti-s-rossiisko (mara obpamenus 21.04.17)

Memoouueckue pekomenoayuu u nocoous:

l. ®unaroa  O.J. Texwomormm wu  Meroasl  PR-mpoxasmxenus
nH(}OpPMAMOHHBIX pecypcoB. BBoaHbI Kypc: YueoHoe nmocodue. — CII6.:
HNY UTMO, 2012. -73 c.

2. IlapkoB  @.1.  HHTerpupoBaHHbIE  KOMMYHHMKAallMM:  IIPaBOBOE
PEryJIMpOBaHKE B PEKIIaMe, CBI3AX C OOIIECTBEHHOCTHIO U JKYPHAIUCTUKE:
YuebHoe mocobue. — 3-¢ u3a., mepepadb. M monm. — M.: M3narenbcko-
ToproBas kopropauus «Jlamkos u K», 2014. — 356 c.

Onucanne MaTEeHTHBIX JOKYMEHTOB M ICTNIOHUPYEMbIX PYKOIUCHX :
Huccepmayua:

1. OBuap, H.A. HHpopManuoHHBIE pECypChl OpraHU3aIMU KakK OOBEKT
yIOpAaBJICHHS : THC. ... KaH. connoi. Hayk / H.A. OBuap. — Bonrorpan, 2004.
162 c.

Aemopeghepam ouccepmavuu:



2. Wzumapuena 3.H. HNuTepHer-TexHomoruu B dbopmupoBaHUU
uHGOPMAITMOHHOTO 00IIIeCTBa M TpaHC(HOPMAIUU COIIMAIBHBIX HHCTUTYTOB :
aBToped. mucc. ... KaHa. ¢puoc. Hayk. — Yda, 2006. — 20 c.

Heony01MkoBaHHbIC HCTOYHUKM:

Apxuenvie mamepuavl:

Cnpaska Ilenzenckoro ookoma komcomona L{arpansnomy Komurtety BJIKCM
0 TTIOMOIIIM KOMCOMOJIBLIEB U MOJIOICKH 00JIaCTH B BOCCTaHOBJIEHUH 11axT JJoHOacca
// Toc. apx. Tom. 06s1. @.1. Omn. 8. JI. 126. JI. 73.

Buympennue 0okymenmul Komnanuu

[Tonoxxenne o pabore xropu ¢ecruBanss Red Apple: yrB. 05.07.2011. —
Mocksa, 2011. 5 c.

DJIeKTPOHHBIE pecypchl (He anekTpoHHsie CMUA!!!)

Inekmponnwtii pecypc 10kanvHozo oocmyna (CD, DVD u op.)

Coyuonocus 6 cucmeme HaAYUHO20 Ynpaeienus [Inekmponuvli pecypc):
Mamepuanwvt IV Bcepoccutickoeo coyuonoeuueckoeo kounepecca / UC PAH, UCITH
PAH, PICY. —M.: UC PAH, 2012. — I CD ROM.

Inexmponnwtii pecypc yoanennoz2o oocmyna (Internet):

Buumanue! ®paza «Pescum oocmyna:» MONCHO 3aMEHUMb HA AHRTUNCKYIO
abopesuamypy  «URL: » (Uniform Resource Locator — yHuguyuposaHmwiii
ykazamenv pecypca). Hcnonvzoeamv 6 eOuHom ¢hopmame uiu 6 pyccKom uiu
MONILKO AH2AUUCKOM 8apuanme.

1. Topoackoit (decTrBanb HAYYHO-TEXHUUYECKOTO TBOPUYECTBA MOJIOICKHU
«Oo6pazoBanne. Hayka. IlpousBoACTBO» [DIEKTpOHHBIA pecypc]. —
OnekTpoH. maH. — Pexwmm poctyna: http:/nttm.mosmetod.ru/ (maTa
obpamenus 05.03.2017).

2. Depot WPF npencraBuno HoBbii pupmenHsiid ctuib RED APPLE //
Depot WPF [OnektpoHHbIi pecypc]: OpeHIMHTOBOE areHTCTBO. —
DnekTpoH. naH. — Pexxum noctyna: http://www.depotwpf.ru/news/169/
(mara ob6pamenus 09.03.2017).

3. 19 u 20 centsa6ps B LlenTpe Digital October coctoutcs dectuBans Red
Apple // AllAdvertising [DnekTpoHHBII pecypc]. — DIEKTpoH. AaH. —
Pexxum noctyma: http://alladvertising.ru/info/mmfr_red apple.html/ (naTta
obpamenus 10.03.2017).

4. Tlonoxxkenne o  pentunre  kpeatuBHoctH  AKAP//akarussia.ru/
[OnekTpoHHBIM pecypc]. — DOnekTpoH. JaH. — Pexum pocryna:
http://www.akarussia.ru/node/6280 (nata mocemienus 15.03.2017).

5. Commansubie cetu B Poccum, ocenp 2016 // Brand Analytics
[OnexkTpoHHBIN pecypc]. — OIEeKTpoH. AaH. — Pexwum pocryna:
http://blog.br-analytics.ru/sotsialnye-seti-v-rossii-osen-2016/ (mata
nocenienus 05.05.2017)



http://nttm.mosmetod.ru/
http://www.depotwpf.ru/news/169/
http://alladvertising.ru/info/mmfr_red_apple.html/
http://www.akarussia.ru/node/6280
http://blog.br-analytics.ru/sotsialnye-seti-v-rossii-osen-2016/




Annex 8
Examples of bibliographic descriptions of sources
(with comments)
In accordance with GOST R 7.0.5-2008

Laws, Regulatory documents:
®enepanbHbiil 3ak0H "O pekname” — M.: Omera-JI, 2006. — 23 c.

Books:

The books contain the following information:, initials, Name, Place of
publication, Publishing, Year of publication, Pages. In books up to three authors
indicate all authors and in the bibliographic list is placed in alphabetical order by
the name of the first author.

The names of the cities are reduced: Mockea - M. u Cankm-Ilemep6ype- CII6.

Colon - replaces the word Publisher. Quotes in publisher name do not write

6. umkuna M.A. [Tabnuk puJIeHIlIH3 B CUCTEME COLMATILHOTO YIPABICHUS.
— CII6.: [Tannaga-meaua u C3PLL PYCHUY — 2002. — 444 c.

7. TomoBa A.I'. VYnpaBnenwe mnpojaxamu: y4eOHHK JUIsI CTYJIEHTOB
SKOHOMMUYECKUX BY30B, OOYYAIOIIMUXCS IO HANPaBICHUIO « DKOHOMUKA» U
crienmaibHOCTIM «Mapketunr», «Pekimamay. - M.: lamkoB u K, 2017. -
278 c.

8. Hoesetiwuii nonumonozudeckuii ciogapw/ aBt.-cocT. /. E. Tlo ropensiii, B.
1O. ®ecenko, K. B. ®ununmnos. — PoctoB Ha Jlony: ®@enukc, 2010. - 318 c.

9. PeiukoBa A.A. KoprnopatuBHas KyJbTypa COBPEMEHHOM KOMIIAHUM:

reHe3uc U TeHaeHuu pasButus. Kazans: byk, 2015. 152 c.

10. Goldblatt J. Special Events: Twenty-fist century global event management. — John Wiley
& Sons, Inc, 2002. — P.484

The indicates the author's responsibility, including the editor or translator.

Translations:
Bomnsd, P. I1. O ¢unocodpun/ nox pen. B. A. Jlekropckoro, T.A. Anekceesa :
nep. O. JI. be3pykuna. M.: Acnekr nipecc, 1996. 415 c.

" if the last name of the translator is not specified
Congumxk Y. I'., @paitdyprep B., Pornonn K. Pexknama: reopus u npaktuka: Ilep.
¢ auri. / O6wt. pex. u Betym. ct. E. M. IlenbkoBoii. — «IIporpecc», 2007. — 630
c.

" if the last name of the translator is specified
Knayce b., Xanpoayp V., ﬁeTTHHrep D. Event-menemxment/ Ilep. ¢ nem. T.
®domuHa. M.: Dkemo, 2007. — 384 c.

Books by 4 authors and more are placed alphabetically in the reference list by
the first word of the title of the book. After the title, all the names of the authors are


https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&text=Joe+Goldblatt&search-alias=digital-text&field-author=Joe+Goldblatt&sort=relevancerank

indicated through the slash, if there are four or the names of 3 authors and further
"etc.," if there are more authors. The initials in this case are put before the name of
the author.

4. Mapketunroseie uccienoBanus: [Ipaktukym./ Ckaap E.H., Aeoeenxo I'H.,
Anexcynun B.A.  M.: U]1. lamkos u K, 2016, 216 c.

5. ToproBoe neno: KOMMEPIUSA, MAPKETUHT, MEHEPKMEHT. Te0opHs U IPaKTHKA:
MoHorpadust / Anekcynun Brnanumup AnexceeBud, IlapamonoBa TaTesnHa
Huxkonaesna; [Banurypckuit . U., ... Anekcynus B. A., ... [TapamonoBa T.
H. u np. ; nmox nayu. pen. [. Y. Banurypckoro]. - Mocksa : Jlamkos u K°,
2017.-409 c.

- if the author is not specified

6. MexXayHapoJAHbIH MApKETHHT: YYEOHUK M MPAKTUKyM JJIs OakaiaBpuarta U
Mmaructpa Typel / mox pea. A. JI. AbaeBa, B. A. Anexcynuna. — M. :
NznarensctBo FOpaiit, 2016. — 362 c.

Multi-Volume Edition Description:
Anatomus genoBeka. B 2-x T. T. 1 / mox pen. 3. U. bop3sk [u ap.]. 3-e¢ u3x.,
crepeotun. M. : Meaununa, 1996. 544 c.

Articles from journals (periodicals) and collective collections:

The output data is indicated in the following order: surname, initials, article
name, journal name, year, volume, number, pages. The number is separated from
the volume by a dot. The title of the article is separated from the name of the
magazine by two oblique features. Volume denotes - T., pages - C.

- if the authors are from one to three:

5. AbGaeB A.JI. Apxunosa H.W. BuyTpennaunii MapkeTHHT Kak 3G ()EKTUBHBIN
MHCTPYMEHT KaJIpOBOTO MEHE)KMeHTa B opranuzauuu // Bectauk PITY.
Cepus "Dxonomuka. Ympasnenue. [IpaBo". - 2016. - Ne 3 (5). - C. 65-75

6. Manuxun A.A. IloHsTHe, CyHmIHOCTP U MPEUMYIIECTBA COOBITHIHOIO
mapketunra // Poccuiickoe npeanpuaumatenscTBo. 2010. Ne 3-1 (154). C 69-
72.

7. HamakonoB WM.M. Eventt+Digital: kak nOpoBOAUTb MEpPONPUATHS AJIs
nokosenus Facebook // Event-mapkerunr. 2014. Ne 3. C.176-183.

8. SAumennuxoBa E. A. CoOBITMITHBIM MapKeTHUHI, WIM Kak JenaTbh event //
MapkeTtunrosie KoMMmyHukauuu. 2010. Ne 4. C. 224-232.

- if there are more than three authors:

3. IlponoBonbcTBeHHas nHGAIMSA B Poccuu u mytn e€ npeononenust/ [lapamonosa
T.H. PamazanoB U.A. VYpsceesa T.U.. /IIpaktudeckuit mapkeTunr , Ne6,2016, ¢.34-
40.

Articles (papers) in a foreign language
For foreign journals, the volume is designated V. or Bd. (German), pages - P.
or - S.



1. Neurology control of locomotion in C.Elegans in modified by a dominant
mutation in the GLR-1 lonotropic glutamate receptor / Yi Zheng et al. // Neuron.
1999. V. 24. N 2. P. 347-361.

2. Mank R., Kala H., Strube M. Dastellung und Testung von Polymerpharmaka
// Die Pharmazie. Bd. 43. N 10. S. 692-693.

Articles (papers) from the collection:

PooxkkoBa T.b. MypomueBa A.B. JKanpoBas u TemaTtuyeckas CTPYKTypa
JUCTAaHIIMOHHOTO 00yueHus / / AKTyallbHble MPOOJIeMbl YIIpaBiaeHus : MapKeTHUHT
U MeHeKMeHT B oOpazoBanuu : III Cnepanckue uTeHuss : cCOOpHUK crarei
Mexaynap. Hayd. koH(]., MockBa, 31 mapta 2016 1. / M-Bo oOpa3oBaHus U HAYKH
Poc. ®enepannu, denep. roc. OMKETHOE 00pa30BaT. YUYPEKICHHUE BBICIIL
oOpazoBanusi "Poc. roc. rymanutapusiii yH-T", Hexommepueckoe IlaptHepcTBO
"I'unbaus mapkeronoros'”. - Mocksa : PITY, 2016. - C. 39-45.

Description of the chapter, paragraph or part of the document:

Hopmuposanue tpyzaa / CnpaBounuk sxkoHOoMuCcTa 110 Tpyay / C. X. ['ypbsHOB,
U. A. Tlomsixos, K. C. PemusoB u ap. 5-e usn., nom. u nepepad. M., 1982, I'n.1.
C. 5-58.

Description of articles from encyclopedias

Ab6pamumBuiu. I'.I'.  Mapxkerunr // bonbiuas coBeTckas SHUUKIONEIUS. 2
n3nanue, — M.: CoBerckas sHuukiaoneaus, 1974. T.15. C. 540-541

Description of the article from the electronic media of the Internet

KapnoBa A. Mwumapael Ha peltuHrax: mnouyemy TNS Moxker yHTu
poccHiickoro peiHKa TeneusMmepenuii (9m.pecypce)// Forbs, 2016. 17 urons. URL:
http://www.forbes.ru/kompanii/internet-telekom-i-media/317907-milliardy-na-
reitingakh-pochemu-tns-mozhet-uiti-s-rossiisko (mara obpamenus 21.04.17)

Guidelines:

3. ®umaroBa O.J.  Texnwomormm u  Meroael  PR-mpoasrmxenus
nH(}OpPMAMOHHBIX pecypcoB. BBoaHbI Kypc: YueoHoe nmocodue. — CII6.:
HNY UTMO, 2012. -73 c.

4. lapkoB  @.1I.  VHTerpupoBaHHbIE = KOMMYHHMKAallMM:  IPaBOBOE
PEryJIMpOBaHKE B PEKIIaMe, CBI3AX C OOIIECTBEHHOCTHIO U JKYPHAIUCTUKE:
YuebHoe mocobue. — 3-¢ u3a., mepepadb. M monm. — M.: M3narenbcko-
ToproBas kopropauus «Jlamkos u K», 2014. — 356 c.

Onucanne MaTEeHTHBIX JOKYMEHTOB M ICTNIOHUPYEMbIX PYKOIUCHX :
Huccepmayua:

3. OBuap, H.A. HudopmammoHHbie peCypchl OpraHU3ANMH KaK OOBEKT
yIOpAaBJICHHS : THC. ... KaH. connoi. Hayk / H.A. OBuap. — Bonrorpan, 2004.
162 c.

Dissertation abstract:



4. W3umapuena 3.H. HNuTepHer-TexHomoruu B dbopmupoBaHUU
uHGOPMAITMOHHOTO 00IIIeCTBa M TpaHC(HOPMAIUU COIIMAIBHBIX HHCTUTYTOB :
aBToped. mucc. ... KaHa. ¢puoc. Hayk. — Yda, 2006. — 20 c.

Unpublished sources:

Archival materials:

Crnpaska [lenzenckoro ookoma komcomona L{arpansnomy Komurtery BJIKCM
0 IIOMOUIY KOMCOMOJIBLIEB U MOJIOJIEKH 00JIACTH B BOCCTAHOBJIEHUH 1IaxT JlonOacca
// Toc. apx. Tom. 061. ®@.1. Om. 8. . 126. JI. 73.

Internal Company Documents

[Tonoxxenne o pabore xropu ¢dectuBanss Red Apple: yr. 05.07.2011. —
Mocksa, 2011. 5 c.

Electronic resources (not electronic media!!!)
Electronic resource of local access (CD, DVD, etc.)

Coyuonocus 6 cucmeme HaAYUHO20 Ynpaeienus [Inekmpouuvli pecypc):
Mamepuanwvt 1V Bcepoccuiickoeo coyuonoeuueckoeo kouepecca / UC PAH, UCITH
PAH, PICY. —M.: UC PAH, 2012. — I CD ROM.

Electronic Remote Access Resource (Internet):

Attention! The phrase "Access Mode:" can be replaced by the English
abbreviation "URL:" (Uniform Resource Locator). Use in a single format or in
Russian or English version only.

6. ['opoxackoil ¢ecTuBalb HAYYHO-TEXHUYECKOTO TBOPYECTBA MOJOJCKHU
«O6pazoBanne. Hayka. IIpomsBoacTBo» [DaeKTpOHHBIH pecypc]. —
OnekTpoH. gaH. — Pexum pocryna: http:/nttm.mosmetod.ru/ (mata
oopamenus 05.03.2017).

7. Depot WPF mpencraBuno HoBbiii gupMmenHsiii ctiiib RED APPLE //
Depot WPF [OnektpoHHbIii pecypc]: OpeHIMHTOBOE areHTCTBO. —
OnekTpoH. gaH. — Pexxum noctyna: http://www.depotwpf.ru/news/169/
(mara ob6pamenus 09.03.2017).

8. 19 u 20 cents6ps B Llentpe Digital October cocroutcst dectuans Red
Apple // AllAdvertising [DneKTpoHHBIN pecypc]. — DIEKTpOH. AaH. —
Pexxum pgoctyma: http://alladvertising.ru/info/mmfr_red apple.html/ (nara
obpamenus 10.03.2017).

9. Ilomoxenne o  pedtunre  kpeatuBHoctu  AKAP//akarussia.ru/
[OnekTpoHHBI pecypc]. — OnekTpoH. naH. — Pexum pocryna:
http://www.akarussia.ru/node/6280 (nata nocemenus 15.03.2017).

10.Connanbapie cetu B Poccmm, ocenp 2016 // Brand Analytics
[OnekTpoHHBIM pecypc]. — DOnexkTpoH. JaH. — Pexum pocryna:
http://blog.br-analytics.ru/sotsialnye-seti-v-rossii-osen-2016/ (mata
nocemenus 05.05.2017)



http://nttm.mosmetod.ru/
http://www.depotwpf.ru/news/169/
http://alladvertising.ru/info/mmfr_red_apple.html/
http://www.akarussia.ru/node/6280
http://blog.br-analytics.ru/sotsialnye-seti-v-rossii-osen-2016/

[Tpunoxxenue 9

[Tpumep Ornasnenus (Coaepxxanus)

COIEPKAHHUE

BBEJIEHUE. ... 3
1.TEOPETUYECKHE OCHOBbI MAPKETUHI OBOI CTPATEI'MU
BBIXOJIA KOMITAHUU HA 3APYBEXHBIN PBIHOK........................ 7
I.1. CymHOCTh ¥ NOHATHE MEXKIYHAPOIHOW CTPATETUU KOMITAHUH ...............7
1.2. Crnenndurka hapManeBTUUECKOTO PBIHK .. ....uvvureeeeeneeenneenneennnennnnn 21
1.3. OcoOGeHHOCTH BBIXOa Ha 3aPYOCIHKHBIN PBIHOK. ... venereeennreeenneeennnnnnn 28
2. AHAJIM3 MAPKETUHI'OBOM CTPATEIUU ITPEJIIPUATHSA ITPU
BBIXOJIE HA 3APYBEXHBIN PBIHOK  ........ccoooiiviiiiiiiiiiieeinn 40
2.1.Ananu3 gesarenbHoctu kommnanuu OOO"Tangepma" ...t 40

2.2. Anroputm popMuUpOBaHUS MAPKETUHTOBOW CTPATETHH B KOHTEKCTE BBIXOa

IPEANPUATHS HA 3APYOCIKHBIA PBIHOK ...'uvvtennteeennreeenneeennneeennneeannneennns 48
2.3. AHanu3 MeXIyHapoJIHONH MapKETUHIOBOW CTpPATErnyu KOMITAHUH .65
3. PABPABOTKA CTPATEI'MA BBIXOJA ITPEAIIPUATUA HA

3APYBEXHDBIM PBIHOK ......covviiiiiiiiiiiieeaeiiiiiiiiiee e 72

3.1. ®opmupoBaHre MAPKETHHTOBOM CTPATETHUH BBIXOJIa Ha 3apYOEKHBIM PHIHOK
dapmaneBtuyeckuit kommanuu OO0 "Tangepma" e enend 12
3.2. OueHka 1 nporao3sl 3pPEeKTUBHOCTH MAPKETUHIOBOM CTPAaTEruu MpH

BBIXOJI€ HA BHEIITHHMI PBIHOK ..eececuvvvreeeeeernrrreeeeeesinnreeeeeessssnsseeessssssssseseesssssennnns 82
3AKJIIFOYEHUE
CIIMCOK UCTIOJIb3OBAHHbLIX NCTOYHUKOB U JIMTEPATVYPEHI ......94
ITPUTTOKEHUS ..o e 100



Annex 9
Example of Content (Contents)

CONTENTS

INTRODUCGTION ...ttt e e e e 3
1.Theoretical bases of marketing strategy of exit of the company to the foreign

TNATKEL. .ottt et ettt ettt e st e e ea 7
1.1. The essence and concept of the international strategy of the company............. 7

1.2. Pharmaceutical Market Specificity .........cccooiiiiiiiiiiiiiiiee el 21

1.3. Features of entering the foreign market............ccceeveeeiiiiniiiie e 28
2. ANALYSIS OF THE MARKETING STRATEGY OF THE ENTERPRISE
WHEN ENTERING THE FOREIGN MARKET ......cccooiiiiiiiiiiie 40

2.1.Analysis of the company "Galderma" ............ccccoeviiiiiiiiic i vnnnn.. .40

2.2. Algorithm for the formation of a marketing strategy in the context of the

enterprise's entry into the foreign market............cccooveiiiieriiieecciie e, 48
2.3. Analysis of the company's international marketing strategy ...........ccccceeeuen... 65
3. DEVELOPMENT OF THE COMPANY'S STRATEGY FOR ENTERING THE
FOREIGN MARKET ...t e e, 72

3.1. Formation of a marketing strategy for entering the foreign market of the
pharmaceutical company LLC "Galderma" USSR )

3.2. Evaluation and forecasts of the effectiveness of the marketing strategy in

entering the foreign market...........ccoooeiviiiiiiiii e e 82
CONCLUSION oo e e e, 90
LIST OF USED SOURCES AND LITERATURE .....c.cccvivviiiiiieiieieceece e, 94

ANNE XS e 100



[Tpunoxenue 10
[Tpumepst odopmienus Tabmwui
Tabnuia, koTopas ObUIa 3aMMCTBOBaHA U3 ONPEACIEHHOTO HCTOYHHUKA.
3/1ech KypCUBOM MO Ta0IUIEN JAaETCA CChIJIKA HA OCHOBHOM UCTOYHHK U
00s13aTeNTbHO YKa3bIBAETCSl HOMEP CTPAHUIIBL:
Tabmuual. Knaccupukanus meponpusituii B.My3bikanra *

Kpurepuii Buasl meponpusituii DopMbl MEPONIPUATHH
KJacCH(PUKAIUHU
Turn MapKeTUHTOBOM [Tonutnueckue MutuHr, 1€MOHCTpanysl, UHAYTypaluus
cpenbl KopnoparusHsie [Ipe3zeHTanus npoayKUuH, BEICTABKA
ConuanbHble birarorBopuTEIBHBIN KOHLEPT
KynbTypHble Konueprtsl, pectuBamm
CrnoptuBHBIE CrniopTHBHBIE COPEBHOBAHUS, COOPHI
Hayunbie CemuHaphbl, KOHGEpeHIIUH
Xapaxkrep dopmalbHbIe/ 3aBUCAT OT THIA MAPKETUHTOBOU CpeIbl
B3aUMOJICHCTBUS HedopMaIbHbIE
Y4YaCTHUKOB
Macmra6sl 11eneBoi MexnyHapoaHbie CaMMmuT, KOH(pepeHus
ayJIMTOpUU l'ocynapcTBeHHbIE OdunmanbHbIA Mpa3IHUK, HHAYTYpaIHS
KopnoparusHsie KopnoparuBHas BedueprHKa, IPOMOAKIIMS
MuxkpocoObITHs ToueuHoe BO3AEHCTBHE HA MaJlble
IPYIIIbI I KOHKPETHBIX JIFOACH:
CoObITHs, 3aKpeIuIsonue | JejioBasi BCTpeya
JOCTUTHYTHIE pe3ynbTaThl | OTueTHast KOH(epeHIHs, KOPIOPaTUBHOE
MEPOIPHUATHE, 3aBEPILAIOIIECE [INKIT
JIeATEIIbHOCTH
MapxeTtunronsle 3agaun | CoObiTusi, HamnpaieHHble | [Ipe3eHTaliust HOBOro NpoayKra
Ha KapJWHaJIbHbIE
U3MEHEHHUS

*Ucmounux: Mysvikaum B.JI. Mapkemuneosvie ocHo8bl ynpaenenus KommyHuxayusmu. —M.:
Oxemo, 2008. — C. 122

1. Tabnuima, cocTaBieHHasi CaMOCTOSITEIBHO. 31€Ch HEOOXOIMMO KYpCHBOM O] TaOiuIei
pa3mecTuth Qpa3y «CocrtaBineHa aBTOpom» WM «PaccunTaHo mo», TakuM 00pa3oM,
MMPUBOAATCA OCHOBHBIC HCTOUYHHUKH, 1O KOTOPBIM IMPOU3BOAUIIMCH PaCUYCThI:

Tabmuua Ne2 OTHolIeHHe cpeiHelt TPYJ0BOI MEHCHH K cpeaHei 3apaboTHoii rutarte (%)*

roa 10 SKOHOMHKCE B IICJIOM MY?’KUNHBI KCHIIIMHBI

*Paccuumano no: Poccutickas skonomuuecxas eazsema. M., 2013. C. 23; I[lempos I".P.
Hunamuxa 00x00086 epasxcoan 3a 2013 2.//xonomuxa. 2013.Ne5.C.2
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Annex 10

Examples of Tables
Table 1, It was borrowed from a certain Source. Here, in italics under the
table, a link to the main source is given and the page number is necessarily

indicated:

Table 1. Classification of activities B.Musician *

Events, Consolidating the
results achieved

Classification Types of activities Forms of activities
criterion

Type of marketing Political Rally, Demonstration, Inauguration

environment Corporate Presentation of products, Exhibition
Social Charity Concert
Cultural Concerts, Festivals
Sports Sports competitions, Fees
Scientific Seminars, Conference

Nature of interaction of | Formal/ Depends on the type of marketing

participants Informal environment

Scope of the target International Summit, Conference

audience Public Official holiday, Inauguration
Corporate The Corporate Party, Promotion
Microevents Point impact on small groups or specific

people: a business meeting
Reporting conference, Corporate event,
Final cycle of activities

Marketing tasks

Events, Aimed at

fundamental changes

Presentation of a new product

*Source: Mysvikanm B.JI. Mapkemuneosvie ochogvl ynpasieHus KommyHukayuamu. —M.: Ixcmo,

2008. - C. 122

1. Table 1, compiled independently. Here you need to iterate under the table to place the
phrase "Compiled by the Author" or “Calculated by”, In this way, The main sources are,
For which calculations were made:

Table No. 2 Ratio of the average labour pension to the average wage (%)*

Year

economy as a whole

men Women

*Calculated by: ...
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