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Kypc 1 Kypc 2 Kypc 3 Kypc 4 Kypc 5
- - - - ®OpMbI NPOM. aTT. 3.6 Wroro akaz.4acos Cemec | CemecT | CemecT | Cemec | CemecT | Cemect | CemecT | Cemect | CemecT | CemecT
p1 p2 p3 p4 p5 p6 p7 p8 p9 pA
Cuura JK3a 3avet C Kcne| Kcne| Mo KoHT KoHT Mn
- Tb B NHaekc HanmeHoBaHue 3aver KP P dakT P ’ Aya. Ccp . 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e.
nnaHe MeH ou. THoe THoe nnaxy pab. ponb | moarot
bnok 1.AncumnnunHbl (Moaynm) 198 198 7128 7128 1584 1584 5016 528 26 27 19 22 29 21 36 12 6
O6s3aTenbHas 4acTb 134 134 4824 | 4824 | 1104 | 1104 | 3356 364 24 23 19 19 14 8 15 6 6
+ |b61.0.01 Wctopusa Poccunm / Russian History 2 1 4 4 144 144 58 58 68 18 2 2
+ |Bb1.0.02 Bceobuas ncropus / General History 2 3 3 108 108 24 24 66 18 3
+ |b61.0.03 ®unocodus / Philosophy 1 2 2 72 72 24 24 30 18 2
+ |b1.0.04 MHocTpaHHbIN a3bik / Foreign Language 2 1 6 6 216 216 48 48 150 18 3 3
+ |B1.0.05 Bea_orlaCHOCTb XusHepestenoHoctn / Safety of Vital 1 2 2 72 72 16 16 56 2
Activity
+ |B1.0.06 OCHO-BbI poccuinckoro npaea / Fundamentals of 2 2 2 7 7 16 16 56 2
Russian Law
+ |s1.007 Pycckun s13bIk 1 KynbTypa peun / Russian Language 2 2 ’ 72 7 16 16 56 2
and Culture of Speech
B51.0.08 DkoHOMMKa / Economics 1 2 2 72 72 16 16 56 2
51.0.09 MeHepxmeHT / Management 2 2 2 72 72 16 16 56 2
+ |i.0.10 g);;v;quKaﬂ KynbTypa u cnopt / Physical Culture and 1 ’ ’ 7 7 16 16 56 2
OCHOBbI POCCUICKOWM roCyAapCTBEHHOCTY /
N Fundamentals of Russian Statehood ! 2 2 2 2 30 30 42 2
+ |b1.0.12 Coumornorus / Sociology 1 3 3 108 108 24 24 66 18 3
+ |b1.0.13 Mcuxonorus / Psychology 2 3 3 108 108 24 24 84 3
+ |Bb1.0.14 KynbTyponorus / Culturology 1 3 3 108 108 24 24 84 3
+ |Bb1.0.15 MonuTtonorus / Political Science 1 3 3 108 108 24 24 66 18 3
+ |b1.0.16 MaTemaTtuka / Mathematics 2 3 3 108 108 24 24 84 3
+ |pl.0.17 OCHOBBbI Teo;_)mm KoMMyHuMKauum / Fundamentals of 2 3 3 108 108 24 24 84 3
Communication Theory
+ |b1.0.18 Teopusi kKoMMyHWKaumm / Communication Theory 3 4 4 144 144 32 32 112 4
NHdOopMaLMOHHbIE TEXHONOIMU U 6a3bl AaHHbIX B
+ |b1.0.19 NPVKIaAHbIX KOMMYHUKaumsix / Information 3 3 3 108 108 24 24 84 3
Technology and Databases in Applied Communications
+ 61020 Pyccnfoe ¥ MMPOBOE MCKYCCTBO B K.OMN_IYHI/IKaLlMﬂX/ 3 3 3 108 108 40 40 68 3
Russian and World Art in Communications
+ |Bl.021 Teopus m_npaKTMKa mapkeTuHra / Theory and Practice 4 3 6 6 216 216 48 48 150 18 3 3
of Marketing
MapKeTUHIroBble UCCIIeA0BaHMUSA U
CUTYaLMOHHbII aHaNn3 B peKjlaMe U CBA3AX C
+ |b1.0.22 obuwecreeHHocTblO / Marketing Research and 4 5 7 7 252 252 56 56 178 18 4 3
Situational Analysis in Advertising and Public
Relations
MapKeTUHIOBbIE UCCNIEA0BAHMS U CUTYaLIMOHHBIN
+ |p1.0.22.01 aHanu3 / Marketing Research and Situational Analysis 4 4 4 144 144 32 32 o 18 4
+ |61.022.02 MccnguosaHMﬂ B CBA35X C 06LWecTBeHHOCTLIO / Public 5 3 3 108 108 24 24 84 3
Relations Research
Mcuxonorus peknambl U CBA3ein ¢ 06LEeCTBEHHOCTbIO /
+ |p10-23 Psychology of Advertising and Public Relations 3 3 3 108 108 24 24 66 18 3
+ 61024 Cou_monorwﬂ Peknambl 1 cesiseit C_O6LL|,ec.TBeHHOCTbl0/ 3 3 3 108 108 24 24 66 18 3
Sociology of Advertising and Public Relations
+ |b1.0.25 BusyanbHble koMMyHUKaumm / Visual Communications 5 4 4 144 144 32 32 94 18 4
+ |61.0.26 Pycckas u 3apybexHas MTEpaTypa B KOMMYH/KALMSX | 3 3 108 108 24 24 66 18 3
/ Russian and Foreign Literature in Communications
+ |p1.0.27 Teopusa un I'IpaKTVI.Ka csﬂsewic 06LL|,e'CTBeHHOCTbIO/ 5 4 6 6 216 216 48 48 150 18 3 3
Theory and Practice of Public Relations
+ 61028 Teopmg .M npakTuka peknamsl / Theory and Practice of 5 4 5 7 7 252 252 40 40 192 20 3 4
Advertising




51.0.29

MpaBoBOE perynMpoBaHune pekambl U CBS3ei C
obuiectBeHHOCTbIO / Legal Regulation of Advertising
and Public Relations

108

108

24

24

84

51.0.30

3TUYeckoe perynmpoBaHue peKaMbl U CBS3ei C
obuwecteseHHOCThIO / Ethical Regulation of Advertising
and Public Relations

108

108

24

24

84

51.0.31

Lincdposbie koMMyHukaumm / Digital Communications

108

108

24

24

66

18

51.0.32

WHTerpupoBaHHble kKOMMyHUKaumu / Integrated
Communications

252

252

40

40

192

20

51.0.33

PeyeBble KOMMYHVKaLIMW B CBA3SIX C
obLiecTBeHHOCTbLIO U pekname / Speech
Communications in Public Relations and Advertising

108

108

24

24

66

18

51.0.34

Teopusi U NpaKTUKa MEAMAKOMMYHMKauui / Theory
and Practice of Media Communications

144

144

32

32

94

18

51.0.35

Teopus un npakTuka neperosopos / Theory and
Practice of Negotiations

108

108

24

24

84

51.0.36

MeHeMXMEHT B peKiaMe U CBS3sX C
obLecTtBeHHOCTbIO / Management in Advertising and
Public Relations

108

108

24

24

84

51.0.37

OpraHusaumsa u nposeaeHue
KOMMYHMKALIMOHHbIX KaMnaHui / Organization
and Implementation of Communication
Campaigns

88

216

216

48

48

132

36

51.0.37.01

OpraHusaums v npoBefeHne KOMMYHUKALMOHHBIX
KamnaHui B pekname / Organization and
Implementation of Communication Campaigns in
Advertising

108

108

24

24

66

18

51.0.37.02

OpraHusaums v npoBeaeHne KOMMYHUKaLMOHHbIX
KaMnaHui B CBSA3SIX C 06LLECTBEHHOCTbIO /
Organization and Implementation of Communication
Campaigns in Public Relations

108

108

24

24

66

18

51.0.38

OCHOBbI ynpaBfieHusi NPoeKTamMu B peksiamMe 1 CBA3sIX C
obwectBeHHocTb0 / Fundamentals of Project
Management in Advertising and Public Relations

108

108

24

24

84

YacTtb, popMupyemas yuya

CTHMKaMM 06pa30BaTe/ibHbIX OTHOLUEHU

64

64

2304

2304

480

480

1660

164

15

13

21

+

51.B.01

WcTopus peknaMmbl U CBSI3eN C 0BLLECTBEHHOCTbIO /
History of Advertising and Public Relations

144

144

16

16

108

20

51.B.02

BpeHaumHr / Branding

108

108

24

24

66

18

51.B.03

McTopus BU3yanbHbIX KOMMYHMKaumii / History of
Visual Communications

108

108

24

24

66

18

51.B.04

KonupaiituHr / Copywriting

108

108

24

24

84

b1.B.05

[MUTY-apT 1 Apyrue HeCcTaHAApTHbIE NPUEMbI B
pekname / Glitch Art and Other Non-standard
Advertising Technigues

144

144

32

32

94

18

51.B.06

CeMMOTHKA B BU3YyasibHbIX KOMMYHUKALIMSIX 1
6peHanHre / Semiotics in Visual Communications and
Branding

108

108

24

24

66

18

51.B.07

YnpasneHue nmmaxem B oTpacnsx u ccepax
nestenbHocTv / Image Management in Industries and
Activities

108

108

24

24

66

18

51.B.08

OueHka 3cdekTnBHOCTM 6peHaa / Brand Performance
Evaluation

108

108

24

24

66

18

51.B.09

KoHcantuHr B 6peHaunHre / Branding Consulting

108

108

24

24

66

18

51.B.10

AyauT 6peHaa / Brand Audit

108

108

24

24

66

18

b1.B.11

DKOHOMMKa KOMMYHMKALMOHHOMO areHTCTBa /
Communication Agency economics

108

108

24

24

84

b1.B.12

MeamannaHupoBaHue / Media Planning

108

108

24

24

84

b1.B.13

TexHOMorMmn CBa3ei C 06LEeCTBEHHOCTbIO U
B3aMMOOTHOLLEHWI C rOCYAapPCTBEHHbIMW OpraHamMu
Bnactu / Technologies of Public Relations and
Relations with State Authorities

108

108

24

24

84

b1.B.14

Tunorpadvka n hupMeHHbIi ctunb / Typography and
Corporate Identity

108

108

24

24

84

51.B.43.01

dnexkTuBHble AucunnauHbl (Moaynm) / Elective
disciplines (modules)

72

72

16

16

56

51.B.[43.01.01

OcHOBbI NpocdheccMoHanbHol aesTenbHocTH / Basics of
Professional Activity

72

72

16

16

56

51.B.[43.01.02

Pycckuit si3bik / Russian Language

72

72

16

16

56




Information Space

tb- ) ApanTauumsi K npodeccMoHanbHoN aesTenbHOCTH /
B1.8./43.01.03 Adaptation to Professional Activity 2 2 72 72 16 16 26
tb- AnanTuBHble MHGHOPMaLMOHHO-KOMMYHUKALIMOHHbIE
- |s1B.a2.01.04 TexHoMorM B npo¢eccm0Haanom _ueﬂ.Teanocm/ ) ) 7 7 16 16 56
Adaptive Information and Communication
Technologies in Professional Activity
+ |B1.B.13.02 3f1e|.<1'v.|BHb|e avcuunaunbl (Moaynm) / Elective 5 3 3 108 108 24 24 84
disciplines (modules)
+ |sLB.2.02.01 ynprneHme KOHTEHTOM B coumanbHbIX ceTsix / Social 5 3 3 108 108 24 24 84
Media Content Management
- |51.8.13.02.02 KOMMYHVI.KaLl_MM B couUmanbHbIx ceTsx / Social Media 5 3 3 108 108 24 24 84
Communications
+ |51.B.13.03 3f1eI-(Tl:IBHbIe avcuunaunbl (Mmogynm) / Elective 3 3 108 108 16 16 92 3
disciplines (modules)
+ |b1.B.A3.03.01 |MpoektupoBaHue 6peHaa / Brand Design 3 3 108 108 16 16 92 3
- |B1.B.A3.03.02 |HeimuHr / Naming 3 3 108 108 16 16 92 3
+ |B1.B.03.04 SneKTUBHBIE AUCUMNANHEI (MORYNM) / Elective 7 3 3 108 | 108 | 24 24 84 3
disciplines (modules)
+ |61.8.13.04.01 yl_-lpaBneHme penyTauMoHbiMK puckamu / Reputational 7 3 3 108 108 24 24 84 3
Risk Management
- |s1.B.m3.04.02 PenyTaunoHHbIn MeHemxMeHT / Reputation 7 3 3 108 108 24 24 84 3
Management
+ |B1.B./13.05 3f1e|.<1'v.|BHb|e ancumnamibl (Mmoaynu) / Elective 3 3 108 108 16 16 92
disciplines (modules)
- |B1.B.[3.05.01 [FeHepaTuBHbIi au3aliH / Generative Design 3 3 108 108 16 16 92
+ |b1.B.A3.05.02 |Mponenestuka / Propaedeutics 3 3 108 108 16 16 92
+ |61.8.13.06 3f1e|.<1'v.|BHb|e avcuunaunbl (Moaynm) / Elective 4 3 3 108 108 24 24 84
disciplines (modules)
+ |B1.B./13.06.01 |/ICKYCCTBO KaK CPEACTBO KOMMYHMKaUMY / Art as a 4 3 3 108 108 24 24 84
Means of Communication
Lndposoe 1 noctumdpoBoe UCKYCCTBO B PEKTaMHOM
- |61.B.02.06.02 |npousBoacTse / Digital and Post-Digital Art in 4 3 3 108 108 24 24 84
Advertising Production
+ |61.8.13.07 3f1e|.<1'v.|BHb|e avcuunaunbl (Moaynm) / Elective 3 3 108 108 24 24 84 3
disciplines (modules)
OCHOBbI MOHTa)a ayavoBU3yasnibHOro MaTepuana /
+ |p1-B.A3.07.01 Fundamentals of Audiovisual Editing 3 3 108 108 24 24 84 3
- |61.8.13.07.02 PgnaKTmpgsaHme doTo-Buaeomatepuanos / Photo and 3 3 108 108 24 24 84 3
Video Editing
bnok 2.MpakTuka 33 33 1188 1188 132 1056 1188 12
O6s3aTenbHas 4yacTb 15 15 540 540 60 480 540 3
+ |52.0.01v) I'IpodJeFCMOHaano-osHaKOMMTganaq npakTuka / 4 6 6 216 216 24 192 216
Professional Introductory Practice
+ |B2.0.02() HayuyHo-uccnepoBatenbckas pabota / Research Work 568 9 9 324 324 36 288 324 3
Yactb, popMupyeMan yuacTHMKaMu o6pa3oBaTtesibHbIX OTHOLUEHUI 18 18 648 648 72 576 648 9
+ |B2.8.01(M) TPoGeccionanbHo-TBopUeckas npakTuka / 6 9 9 324 324 36 288 324 9
Professional Creative Practice
+ |B62.B.02(M) MpepannnomMHas npaktuka / Pre-diploma Practice 9 9 9 324 324 36 288 324
bnok 3.f'ocyaapcrBeHHasi UTOroBasi aTrecraums 9 9 324 324 16 308
+ |s3.01(n) MoaroToBka K CAAUE W CAaYa rocyAapCTBEHHOTO 3 3 108 108 0.5 107.5
3k3ameHa / Preparation and Passing State Exam
MoaroToBka K Npoueaype 3alwmThl 1 3aluTa
+ |63.02(4) BbINYCKHOW KBanMbuKkaLMoHHo! paboTbl / Preparation 6 6 216 216 15.5 200.5
and Defense of the Final Qualification Work
OT.PakynbTaTUBHbIE AUCUNMINHBI (MOAYIIN) 4 4 144 144 54 54 90
YacTb, popMupyeMas yuaCTHUKaMn 06pa3oBaTesibHbIX OTHOLLEHMIA 4 4 144 144 54 54 90
+ loTaB.o1 gszgip;mq penurni Poccum / History of religions in 2 2 7 7 2% % 46
dakynbTaTUBHbIE AUCLUMNINHDBI (Moaynu) /
+ [eTABAS.01 Optional Disciplines (Modules) 2 2 72 72 28 28 44
WHTepMeananbHOCTb XyA0XECTBEHHOrO NPOM3BEAEHMS!
+ |®TA.B.03.01.01 / Intermediality of a Work of Art 2 2 72 72 28 28 44
MeamasKkosnorms 1 CoBpeMeHHoe MHGOPMaLMOHHOe
- |®TA.B.A3.01.02 |npocTpaHcTBo / Media Ecology and Modern 2 2 72 72 28 28 44




Pa6oTa CO CrOHCOpaMM B MPOEKTax ryMaHUTapHOM

OTA.B.[13.01.03 |chepbl / Working with Sponsors in Humanitarian 72 72 28 28 44
Projects
LincbpoBas KynbTypa: MUp M YEIOBEK B HOBOW

OTA.B.[A3.01.04 |peanbHocTy / Digital Culture: the Peace and Man in the 72 72 28 28 44

New Reality
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