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1. [TosicHUTEIBHAA 3aNIUCKA

1.1. Heab u 32124 JAUCHMILIIHHBI

He.]'l]: AUCHHUIIVIMHBI — (I)OpMI/IpOBaHI/Ie y o6yqa101u1/1xc;1 3HAHUU H MPaKTUYCCKUX HABBIKOB
oprannu3alvii U MPOBCACHUA KOMMYHUKAIIMOHHBIX KaMITaHW# B MCKIAYHAPOAHBIX ME€qUa.

3agauyn AUCHUILJINHBL:

e M3yyeHue NpmMKNaAHbIX aCNEKTOB KOMMYHMKaLMK
e WNccnepoBaHne KOMMYHUKALIMOHHbBIX TEOPUIA COLMOIOTUN, NCUXONOTUM, MONAUTONOTUM, aHTPOMNONOTNN
e M3yyeHMe OCHOBHbIX aCNEeKTOB PeKNaMHON AeATe/IbHOCTH

e [lo3HaHMe 3aKOHOAATeNbCTBA B 061aCTN peknambl
o  OCBOEHME NPAKTUYECKUX HAaBbIKOB KOMMPAUTUHIA U apT-NPOABUKEHMA

e dopmunpoBaHME KOMMNEKCHOIO NPeACTaBAEHNSA O KOMMYHUKALMOHHbIX KaMNaHUAX

e YMeHMA opraHM30BbIBaTb KOMMYHWKALMOHHbIE KOMMAHUM U NPOCUYUTLIBATb NX 3GPEKTUBHOCTb

I[I/ICI_II/IH.HI/IHa pCaIM3yCTCd HAa HHOCTPAHHOM A3LIKC.

1.2. IlepedyeHb MJIAHUPYEMBIX Pe3yJbTATOB 00y4eHHs 110 AUCHMILIMHE, COOTHECEHHBIX €
HHIAMKATOPAMHU JA0CTHKEHHUs KOMIIeTeHIN i

Komnerennus
(Kox ¥ HAMMEHOBaHUE)

HNuaukaropsl
KOMIIeTeHI Nl
(Ko 1 HAMMEHOBAaHUE)

PesynbTaTnl 00y4yeHus

YK-7. Criocoben
MOICPKUBATH JTOJKHBIHN
YPOBEHb (PU3UUECKOM
MOJITOTOBJICHHOCTH TSI
obecreveHus MOTHOICHHOM
COLMAJIbHON U
poheCCUOHAIBHOM
JIESITEITBHOCTH

YK-7.3. Cobmonaet u
IponarasiupyeT HOPMbI
3I0pOBOr0 00pa3a KU3HU B
Pa3INYHBIX KU3HEHHBIX
CUTYyallusiX U B
poheCcCUOHANTBHOM
JCATEIbHOCTH

3Haem: BaXXHOCTH TJIAHUPOBAHUS
MEePCIEKTUBHBIX 1EJeH IESITEIbHOCTHU C
Y4€TOM YCJIOBUM, CPEJCTB, TUUHOCTHBIX
BO3MO>KHOCTEH, 3TAOB KapbePHOTO
pocTa, BpeMEHHO MepPCIEKTUBBI
IIPOEKTHOH J1€ATEIbHOCTH 110 CO3AaHUIO
KOHIENINI MEeTUaPOEKTOB.

Ymeem: yqacTBOBaTh B IPOEKTHOM
JeSITEIbHOCTH IO CO3/ITAaHUI0 KOHIETIIHIA
MEJUANIPOCKTOB U UX PeaM3allUU.

Braoeem: OCHOBaMH MIPOEKTHOM
JESATEIBHOCTH MO CO3/IaHUI0 KOHIEMIIUN
MEIHANPOCKTOB.

I1K-3 CriocoGeH cocTaBisATh
KOMIIJICKCHBIN aHaJIN3
cTpanbl/pernona Bocrtoka ¢
Y4eTOM ero oco0eHHOoCTeH

I1K-3.2. CucreMHo u
KOMIIJIEKCHO OIUCKHIBAET
00I1IECTBEHHO-
MOJIMTUYECKUE PEaTHU
cTpanbl/pernona Boctoka ¢
MIPUMEHEHUEM METOJI0B
OOIIIECTBEHHBIX U
F'YMaHUTApHBIX HAYK

3Haem: HpI/IHHI/IHBI HJIaHI/IpOBaHI/ISI nu
pa3pabOTKH KOHIETIIINA MEPOTIPUATHI 1
MeIII/IaHpOCKTOB, a TaK¥XeE HpI/IHIII/IHI)I nux
peanu3aInm.

Ymeem: co3znaBaTh KoHIICIIINHT
MEIUAIIPOCKTOB, BHICTpaUBas TUIAHBI UX
JOCTHUIKXCHUS.

Bnaoeem: METOJaMHU CO3JaHUs
KOHICIIIINN MGIII/IaHpOCKTOB, BI)ICTpaI/IBaSI
IUTaHBI UX JOCTYKEHUS.

1.3. MecTo AucuMIUIMHBI B CTPYKTYpe 00pa3oBaTeIbHON NPOrpaMMbl




Hucuuruinaa (Modyny) «CTpaTeruu M IJIAHUPOBAHUE KAMIIAHMM B MEXIYHAPOJHBIX MeIua»
OTHOCUTCSI K YacTu Oyioka ydyeOHOro IuiaHa, (opMupyeMoM ydyacTHHUKaMU oOpa3oBaTelbHBIX
OTHOLIEHUM.

Jnst  ocBOeHWs AUCIUIUIMHBI  (MOOY/As) HEOOXOAWMMBI 3HAHWS, YMEHUS W  BIIQJICHUA,
c(OpMHpOBAaHHBIE B XOJ€ HM3yUYCHMs CIEIYIOIIUX IUCHMIUIMH U TMPOXOXKJICHHsS NpakTHk: Teopus
MeJia U COIMANbHBIX KOMMYHHKAIIMH B CTpaHaX a3uaTCKO-TUXOOKEaHCKOro peruona, [lonurnyeckue
cucteMsbl cTpad Boctounoit Asuu, IlpodeccnonanbHas npakTuka mo NpOQHITIO AEATEIbHOCTH.

B pesynbraTre ocBOeHUS AUCUMILIUHBI (MOOYV7s) (HOPMUPYIOTCS 3HAHHS, YMEHUS U BiaJleHus,
HEOOXO/MMBIE JJIsl U3YYEHHUS CIeAYIOIUX AUCHUUIUIMH U MPOXOXKICHUs NpakTUK: JInuHbIi OpeHn B
MEXIyHapOAHBIX Meaua, ['eoOpeHAMHr U ypOAHHCTHUKA CTpaH a3MaTCKO-TUXOOKEAHCKOTO pervoHa,
KoMMyHMKaTHBHBIE TEXHOJIOTMH yIIpaBiIeHUs MexxIyHapoaHeiMu CMU, Ilpenauniomuas npakTuka.

2. CTpyKTYypa IMCHHILIHHBI
O61mas TpyA0EMKOCTh IUCHHUIUIMHBI COCTaBISET 4 3.€., 144 akagemuyeckux yaca (0OB).

CTpyKTypa AUMCHUNIHHBI 11 04HOH (GopMbI 00yUeHust

Ob6veM auciumIuHBL B (popMe KOHTAKTHOM paboThl 0OydYaIOUIMXCS C TMeJarorndecKuMu
paboTHUKaMu ¥ (WJIK) JUIAMH, TPUBIEKaEMbIMH K peaju3aluu 00pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCIOBHSX, IPH MTPOBEACHUHU YUSOHBIX 3aHATHI:

Cemectp | Tum yueOHBIX 3aHATHIA KonuuecTBo
4acoB
6 Jlexnun 20
6 CemMuHaphl 22
Bcero: 42

O6beM TUCHUILTUHBL (MOyJis) B GOpME CaMOCTOSATENIbHON paboThl 00YYAIOIIUXCS COCTABISAET
102 akamemMuueckux yaca(oB).

Course Syllabus
Total labor intensity of the course is 4 credits, 144 academic hours.

Structure of the course for full-time education
The scope of this discipline in the form of contact work (lectures, seminars) of students with
members of teaching stuff is 20 hours.

Semester Type of training session Number of allocated hours
2 Lectures 20
2 Seminars 22
Total hours: 42

Scope of discipline’s student’s individual work is 102 hours.

3. Conep:xaHue TUCUMILTUHBI

Ne | HammenoBaHue pa3jaena Conepxanue
JUCHMILINHBI

1 [Tonsarue KaMITaHUH B | OCHOBHBIE MOJIEIM IOCTPOCHHUSI KaMIlaHUKW B cdepe
MEXIYHAPOJAHBIX MEANA CBSI3€H C OOIECTBEHHOCTHIO; COACPKAHNE U OCHOBHBIC
Concept of campaign in [ opementsl PR kaMnanuii B POCCHICKOM WM MHUPOBOM
international media npaktuke. Ymnpasienue PR npoueccom. Mopens




RACE ocHoBHBIE maru: uccieioBanue (onpeaesieHue,
YTOYHEHHHE  TpOOJIeMbl;  IUIAHUPOBAHHE u
IPOTpaMMUPOBaHUE (cTparernyeckuii aHaJm3,
pa3paboTKa MPeIIoKECHUsI, YTBEPIKICHHE TIPOTPAMMBI);
JeiCTBYE U KOMMYHUKalLUs (peainu3anus IporpaMMsl);
OLIECHKa TpOrpaMmbl  (pe3yJIbTaThl, IOCIEICTBUS,
KOPPEKTHUBBI).

Mopenb ['pura. OCHOBHBIC JIEMEHTBI: OOUTUIN B3TJIA;
HaMEpEeHHsI U LeJNH; IeJieBble ayAUTOPUH; KIIOUYECBBIC
COOOIICHHUS; CTpaTerusi; TAaKTHKAa / JesTEIbHOCTD;
rpaduk;  pacxoabl;  KoHTposb. Cnemuduka u
cBoeoOpasue, peuMyIIecTBa u HEJIOCTATKU
Ppa3IMYHBIX MOJIEIICH.

Basic models for building public relations campaigns;
content and main elements of PR campaigns in Russian
and world practice. PR process management. The
RACE model main steps: research (definition,
clarification of the problem; planning and programming
(strategic analysis, proposal development, program
approval); action and communication (program
implementation);  program  evaluation  (results,
consequences, adjustments).

Green's model. Key elements: general view; intentions
and goals; target audiences; key messages; strategy;
tactics/activities; schedule; expenses; control.
Specificity and  originality, = advantages and
disadvantages of various models.

OcHOBHBIE ~ TUOBI M BUABI
pexnamMHbIXx " PR xammanmii

Main types and types of advertising
and PR campaigns

Knaccudukanus PEKIaMHBIX KaMITaHU: 1o
MIOCTABJIEHHBIM LIEJISIM, 110 TEPPUTOPUATIBHOMY OXBaTy,
[0 MHTEHCHUBHOCTU BO3JEHCTBHS Ha MOTPEOHUTENs, IO
MEePUOJUYHOCTH HUCIOJIb30BAaHUS PEKIIAMBI.

Ilonatne «rema PR kammanwnn». BrIgBieHne tem, X
pa3zpaboTka. Tema kamMnaHuM Kak OCHOBHOUM (pakTop ee
IIPOrpaMMUPOBAHHUS.

«Mopausie TeMbl» PR kamnanuii B Ouszece: IR; PA.
I'ocynapcrBennbsie PR kamnanuu (GR). Environmental
PR; Litigation PR. Ux cnenuduka, ocoOeHHOCTH
MIOATOTOBKH U IIPOBEJECHUS.

Kamnanus no 3amycky HoBoro Opsnaa. Kammnanus mo
otkpeiTuto  ¢upmbl  (launch).  Opranuzamus u
npoBeaeHue Meponpustuii workshop. Kammannu B
cdepe NOTpPeOUTENBCKOTO phIHKA U yciayr. Kammanuu
no pabore ¢ mepconairoMm. OOmee u ocoOeHHOE.
Crparerus, TakTHKa, MPOrpaMMHUPOBAHUE.
Classification of advertising campaigns: according to
their goals, according to territorial coverage, according
to the intensity of impact on the consumer, according to
the frequency of advertising use.

The concept of “theme of a PR campaign.”
Identification of topics and their development. The




theme of the campaign as the main factor in its
programming.

“Fashionable topics” of PR campaigns in business: IR;
PA.

Government PR campaigns (GR). Environmental PR;
Litigation PR. Their specificity, features of preparation
and implementation.

New brand launch campaign. Campaign to open a
company (launch). Organization and holding of
workshop events. Campaigns in the consumer market
and services. HR campaigns. General and special.
Strategy, tactics, programming.

OcHOBHBIE 3Tamnbl IIAHUPOBAHUS
KaMTaHUH B chepe B
MEXYHApOIHBIX MeIua

The main stages of planning
campaigns in the field in
international media

IlnanupoBanme KamMmanum B cdepe cBs3eld
obmecTBeHHOCTbI0. 1.KOMMyHHMKAlIMOHHBIN ayauT.
[IpenBapuTenbHblll aHAIU3 CpeAbl NEpe] MPOBEACHUEM

PR kammanud. OrmeHka o0O0Iero KOHTEKCTa
OpraHu3alli  KaMIlaHWW, HaMEpeHWu U  1enei.
Ompenenenne  mMpoOJEMBbI, IIEJNEBBIX  ayJAUTOPHH,

KaHaJIOB KOMMYHHUKAIIMH, BBISIBIIEHUE TEHCHITUH.
Meroapl cbopa u ananmza umHpopmarnuu Iloxroroska
aHAJUTHYECKUX JTOKyMEHTOB o ATOTaM
uccnenosanuii. IIpoBeneHne cTpaTermyeckoro aHajamsa
7 aHaJIM3a KOHKYPEHTHOM Cpebl.

2.CocTaBiieHre IPOTpaMMbI KaMITaHUM.

Ornpenenenue o01ero noAxoAa  peaju3aiuu
KOHKPETHOM  TaKTUKH; IIeJed  BO3JCHCTBHS  Ha
OOIIIECTBEHHOE MHEHHE, OIEHKH ITOTEHIMAJIbHBIX

PHCKOB, BBITOJI, TTOCJIC/ICTBHI; OKOHYATEIBHBIA BBIOOD.
dopmupoBanue Tpaduka TPOBEACHHS KaMIIaHUU U
o0mux pacxonoB. CocTaBjieHrne MeauaruiaHa W TUTaHa
PR-MmeponpusTuii.
IInanupoBanme peKJaMHOI KaMIaHHU: 1.
YcranoBneHue 1ienel M MIOSHTUPUKAIIMU IEJIEBOT'O
pbiHKa; 2. Pa3paboTrka cTpaTerMu M TaKTUKU CaMoil
peknaMHolil KammaHuu; 3. Pa3paborka crpaTeruud u
TaKTUKU BBIOOpaA CpenCTB pEKIaMBbl. Ponsb
CUTYallMOHHOTO aHaju3a B  pa3paboTKe ILIaHA
peKIIaMHOM KaMITaHUU
Planning a  public relations campaign. 1.
Communication audit. Preliminary analysis of the
environment before conducting a PR campaign. Assess
the overall context of the campaign organization,
intentions and goals. Defining the problem, target
audiences, communication channels, identifying trends.
Methods of collecting and analyzing information

Preparation of analytical documents based on

research  results. Conducting strategic  and




competitive analysis.

2. Drawing up a campaign program.

Determining the general approach to implementing
specific tactics; goals of influencing public opinion;
assessment of potential risks, benefits, consequences;
final choice.

Determining the general approach to implementing
specific tactics; goals of influencing public opinion;
assessment of potential risks, benefits, consequences;
final choice. Formation of a campaign schedule and
overall expenses. Drawing up a media plan and PR
event plan.

OcHOBHbIE  3Tambl  IPOBEACHUS
pexiiamubIX 1 PR xamnanui

The main stages of advertising and
PR campaigns

IloaTanHoe mMpoBeleHHe peKJaMHOl KamMmaHum: 1.
HUCXOI U3 eIV peKIaMHOI KaMIIaHWU OIpeneIsieTCs
oOIrass  crpaTeruss  pekjgaMojaTels, cTparTerust
MapKeTMHIra ¥  MAapKeTUHTOBBIX KOMMYHUKAIIWH,
KOHKYPEHTBI M WUX MNOPONYKUHS; 2. OIpenensiercd
ampecHass aynuTopusi (K KoMy oOpallleHbl peKJaMHbIe
COOOIIEHNST) U eI KOMMYHUKAIY, 3.yTBepKIaeTMS
MenMarulaH WCXOOsl W3  OINpeleleHHbIX CpPelCTB
peknaMbl ¥ TpadUK IIPOBENCHUS MEPOIPUSITHIA;

4.pa3pabaTbIBalOTCS peKJIaMHbIE COOOIIIEHNS,
5.dopMupyeTCsT cMeTa pacxonoB; 6 MO COCTaBJIEHHOMY
IJ1aHy BeleTcsl pa3pabOTKa U  M3TOTOBJIEHUE

peximaMbl , 3aKymka wMecta M BpemMenn B CMU;
peanuzalys ~ TpaKTUUecKas  BCeX  HaMEYEeHHBIX
MEPOIPUATUI.

ITosranmHoe mnpoBeneHne PR-kammmaHum: ompeneneHue
alipecHOil aynmuUTOpPUM, aHaIN3 KOHKYPEHTHOW Cpempbl,
aHaJIM3 CUTYyalluy, OTpeNeieHne CTPaTernd 1 TaKTHKH,
ayIUTOpHOe, KajJeHIapHoe, (UHAHCOBOE U Menua-
IUIAaHMPOBaHUE, IIPUHIIUIT YeThipeX P 1 ogHoro F.
Stage-by-stage implementation of an advertising
campaign: 1. based on the goal of the advertising
campaign, the general strategy of the advertiser, the
strategy of marketing and marketing communications,
competitors and their products are determined; 2. the
target audience is determined (to whom advertising
messages are addressed) and the goals of
communication; 3. approves the media plan based on
certain advertising media and the schedule of events;
4.advertising messages are developed; 5. a cost
estimate is formed; 6 according to the drawn up plan,
the development and production of advertising, the
purchase of space and time in the media are carried out;
practical implementation of all planned activities.
Stage-by-stage implementation of a PR campaign:
identifying the target audience, analyzing the




competitive environment, analyzing the situation,
determining strategy and tactics, audience, calendar,
financial and media planning, the principle of four Ps
and one F.

5 Orenka

3¢ (HEeKTUBHOCTH

KOMMYHHUKAIIHOHHOW KaMIaHUU B
cepe MexayHapOIHbIX Meaua

Assessing the effectiveness of a
communication campaign in the
field of international media

[Ipobnembl  omeHkH  >(PPEKTHBHOCTH  KaMITaHUI:
CyOBEKTUBHBIE U OOBEKTUBHBbIE (DAKTOPHI OLIEHKH.
«McuncnsieMbie» M «HEHCUYHCISIEMBIC PE3yJIbTAThI».
[TapameTphbl «MCUHUCIIIEMBIX>» Pe3yIbTaToB Mo Hopmany
Croyny.

[lpumenenne  Mmeroma  pacueta  kKoddduimenta
SKBUBAJICHTHBIX PEKJIAMHBIX 3aTpar TMpH OLEHKE
s dexruBHOCTH Kamnanuii. PR Value.

Problems of assessing the effectiveness of campaigns:
subjective  and  objective  assessment factors.
“Countable” and “non-countable results”. Parameters of
“countable” results according to Norman Stone.
Application of the method for calculating the
coefficient of equivalent advertising costs when
assessing the effectiveness of campaigns. PR Value.

4. O0pa3oBaTte/ibHbIE TEXHOJIOTUH

Jist mpoBefieHusI yU4eOHBIX 3aHATUN MO MUCHUIUIMHE HCIONB3YIOTCS pa3inyHbie 00pa3oBaTeIbHBIC
TexHoNoruu. Jlyigs opraHuszaluu y4eOHOro IMpolecca MOXET OBITh HCIHOJB30BAHO 3JIEKTPOHHOE
oOydeHue 1 (UJIM) JUCTAHIIMOHHBIE 00Pa30BATENFHBIC TEXHOIOTHH.

5. OneHka nJIaHUPYEeMBbIX Pe3yJIbTATOB 00y4eHHs

5.1 CucreMa oleHUBAHUA

®opMa KOHTPOJIS Makc. KoJIM4ecTBO 0aJ1JI0B
3a oany Bcero
padory

Texkynmii KOHTPOJIb:

- OTIPOC 5 6auioB 30 G6aymoB

- y4acTue B AMCKYCCHUU Ha CEMHHApe 5 baynos 10 6amioB

- KOHTpOJbHas paboTa (TemMsl 1-3) 10 6amnoB 10 6amioB

- KOHTpOJIbHAst paboTa (Temsl 4-5) 10 GaioB 10 6aymoB

[IpomexxyTouHas aTTecTalus — 3a4€T ¢ OLEHKOU 40 G6ayoB

HToro 3a cemecTp 100 6amioB

[Tonmy4yeHHbIN COBOKYMHBIHM pe3yabTaT KOHBEPTUPYETCS B TPAIULIMOHHYIO IIKATy OLIEHOK U B
HIKaITy OIleHOK EBporieiickoii cucteMsl epenoca U HakoruieHus kpeautoB (European Credit Transfer
System; nanee — ECTS) B COOTBETCTBUU C TaOJIUIICH:

100-6annpHas T r— [kana
[IKaza ECTS
95 -100 A

2304 OTJINYHO B

68 — 82 XOPOIIO 3a4TEHO C

56 - 67 D

50_55 YAOBJIETBOPUTEIHHO E

20 —49 HEYJIOBJIETBOPUTEIHHO HE 3a4TEHO FX
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[0-19

Grading system

Form of control

Max. number of points

For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95 - 100 Excellent A
83-94 B
68 — 82 Good passed C
56 —67 D
5055 Acceptable E
20— 49 Unpublishable unpassed FX
0-19 F
5.2 Kpurtepuu BbICTABJIEHNS] OLEHKH IO JUCUMUILIIHHE
Bamwasl/ | Ouenka no Kpurtepnn oueHku pe3yabTaToB 00y4eHHUs M0 AUCHUILINHE
Hlkana | aucuuninHe
ECTS
100-83/ OTJINUYHO/ BricTraBisercss 00yJaromeMycsi, eCIIi OH TITyOOKO B IPOYHO YCBOMII TEOPETHICCKUH H
AB 3aUTEHO MIPaKTUIECKAN MatepHai, MOKET NPOJEMOHCTPHPOBATH STO Ha 3aHATHAX U B X0/
IIPOMEKYTOUHON aTTEeCTALUU.
OOyuaronuicst ICUEPITBIBAIOIIE 1 JIOTHYECKH CTPOMHO M3JIaraeT y4eOHbIi MaTepual,
yMeeT YBA3bIBaTh TEOPHIO C TIPAKTHUKOMH, CTIPABIISETCS C pEIIeHHeM 3a1a4
npodeccroHaNbHON HAaPaBICHHOCTH BHICOKOTO YPOBHSI CIIOKHOCTH, ITPABUIIEHO
000CHOBBIBACT NMPUHSATHIC PEIICHUSI.
CBOOOZHO OPUEHTHPYETCS B yUeOHOM 1 TPO(eCCHOHANBHOM JIUTEpaType.
Or1eHKa o JUCTIUIUIAHE BRICTABIISIOTCS 00ydaromeMycs ¢ YI6TOM pe3yIbTaToB
TEKYLIEN U IPOMEXYTOUHOM aTTECTAIUH.
Kommerennmu, 3akperui€HHbIE 3a TUCIUITMHON, C()OPMUPOBAHBI HA YPOBHE —
«BBICOKHN.
82-68/ XOpOI.HO/ BeicraBinsiercs: 00y4aroiieMycsi, €Clid OH 3HAaeT TEOPETUUECKUN 1 NPAKTHYECKHUit
C 3aYTEHO MaTepuai, TpaMOTHO U 110 CYIIECTBY M3J1aracT €ro Ha 3aHATHSAX U B XO/€
MIPOMEXYTOUYHON aTTECTALNH, HE OITYCKas CYIECTBEHHBIX HETOUHOCTEH.
OO0yyJaroniics IpaBUIIBHO MTPUMEHSIET TEOPETUIECKUE TTOIOKEHHS TP PELIICHUN
MPAKTUIECKUX 33129 POPeCCHOHATHHON HANIPABICHHOCTH Pa3HOTO YPOBHS
CII0)KHOCTH, BIIa/IeeT HEOOXOAUMBIMH JIJIS STOTO HABBIKAMH U PUEMAMU.
JlocTaTo4YHO XOpOLIO OPUEHTUPYETCS B YUeOHOU 1 podeccroHanbHOM IuTepaType.
Or1ieHKa 110 JUCIHIUIMHE BBICTABILIFOTCS 00ydaroneMycst ¢ y4éTOM pe3yIbTaToB
TEKYLIEH U IPOMEKYTOUHOM aTTECTalUHU.
KommnereHimu, 3aKkperiéHHbIC 33 TUCIMILIMHOMN, CHOPMHUPOBAHBI HA YPOBHE —
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Bamabl/ | Ouenka mo Kpurepuu oueHKH pe3yJbTaToB 00yUYeHUs 10 TUCHUTIIIHHE

HIkana | gucHUIIHHE
ECTS

«XOPOLIHHY.

67-50/ YIOBIETBO- BeicraBinsiercs: oOyyaroieMycsi, €Clii OH 3HaeT Ha 0a30BOM yPOBHE TEOPETHUECKUH U
D,E PHTEITBHO/ TPaKTHYECKUH MaTepual, NOMyCKaeT OTAENbHbIC OIIMOKHY MIPU €T0 U3NI0KEHUN Ha
3aHATHUAX U B XOJI€ IPOMEXKYTOUYHOM aTTeCcTaluHu.

OOydJarouiicss UCTIBITHIBACT OTIPEISIIEHHBIC 3aTPYJHCHUS B IIPIMEHEHIH
TEOPETHUYECKUX TOJIOKEHUI MTPH PEIICHUHN MPAKTHUECKUX 3a7a4 MPodhecCHOHAIFHON
HAaIpaBJICHHOCTH CTAHJIApPTHOTO YPOBHSI CIIOKHOCTH, BIaJICeT HEOOXOANMBIMH IS
9TOr0 0230BBIMH HABBIKAMH U TIPUEMAMHU.

JleMOHCTpHpyeT A0CTaTOYHBIN YPOBEHb 3HAHUS Y4eOHOM TUTEepaTyphl MO JUCHUILINHE.
O1ieHKa 110 JUCIMIUIMHE BBICTABILIFOTCS 00yYaroneMycst ¢ y4€ToM pe3yIbTaToB
TEKYLIEH U IPOMEXYTOUYHOH aTTECTaLUH.

KomrieTeH1mu, 3akperui€HHbIe 3a TUCHUILTHHON, ChOPMUPOBAHBI HA YPOBHE —
«IIOCTATOYHBII.

49-0/ HEYJIOBJIET- BricTaBisercss o0y4aromeMycsi, eCii OH He 3HaeT Ha 0a30BOM yPOBHE TEOPETHUECKUI
F,FX BOPHTEIIBHO/ U NPAKTHYECKUii MaTepHal, JOMycKaeT rpyOble OKMOKY ITPH €TO M3JI0KEHUH Ha
3aHATHUAX U B XOJ€ MPOMEKYTOUHON aTTeCTAlUH.

OOyuaromuicst UCIBITHIBAET CEPhE3HBIC 3aTPYAHEHHS B TPUMEHEHHH TEOPETUUECKIX
TIOJIOKEHHUH TIPH PEIICHUN PaKTUYECKHX 3a/1a4 MPoheCcCUOHATBHON HAIIPaBIEHHOCTH
CTaHJIAPTHOTO YPOBHS CIOKHOCTH, HE BIIa/IeeT HEOOXOAUMBIMH JIJIsl 3TOTO HABBIKAMH U
npuéMamu.

JemoHCcTpHupyeT ¢pparMeHTapHbIe 3HAaHUS yIeOHOM TUTEPaTyPHI IO AUCIHUILIIHE.
OreHKa 1Mo JUCTIUTUIMHE BRICTABIISIOTCS 00ydaromeMycs ¢ YI6TOM pe3yIbTaToB
TeKyIled U NPOMEXKYTOUHON aTTeCTallUH.

Komnerennuu Ha ypoBHE «IOCTaTOYHBIIY, 3aKPEIUIEHHBIC 32 TUCLIMIUIMHON, HE
c(OpMHUPOBaHBI.

3a4TCHO

HE 3a4TCHO

5.3 OmueHounble cpeacTBa (MaTepuajbl) A TEKYyIIero KOHTPOJIS YCIeBAeMOCTH,
NMPOMEKYTOUHOM aTTeCTANNU 00y4AIOIIUXCS M0 JUCHUILIHHE

1. IlpoBeneHue cOLMOIOTMYECKUX MUCCIEIOBAHNUN B X0/i€ pekjiaMHoN u PR-kammnanum.
OcHOBHbBIE HaNpaBJICHUs UCCIIEJOBAHUH JUIsl pa3paOOTKU M ITPOBECHUS KaMIIaHUH B peKjiame
U CBSI35X C OOIIECTBEHHOCTHIO.

3. KoMMyHUKallMOHHBIN ayIUT KaK COCTaBHAsI 4acTh pekiIaMHOU U PR-kammanunn.

4. Pa3paboTka 00meii KOHIenHy pekjIaMHoi 1 PR-kamMnanum asist KOMMEpUYeCKOro CEKTopa

5. OcobeHHOCTH pa3pabOTKH U pealu3aluy KaMIaHui B peKjaMe U CBSI35X C OOIECTBEHHOCThIO
B chepe TeITeKOMMYHHUKAIUH.

6. Pa3paboTtka o0uieil koHIenuuy pexiaMHoi nu PR-kammanuu 11t 001iecTBEHHON OpraHu3aliu

7. Pa3paboTka o0m1ei KOHIeNuu peKiIaMHoi n PR-kamMmanuu 1t rocy1apcTBEHHOTO
YUPEXKIECHUS

8. ®opmMupoBaHue 0a3bl JaHHBIX JUIs IPOBEACHUS peKinaMHON 1 PR-kamnanumn

9. Pa3paboTtka TekcToB i npoBeaeHus 3¢ dexkTuBHOM pexiamHol 1 PR-kamnanum.

10. Ucnonp3oBanue yciyr pekiamHoro / PR-areHTcTBa B X0/1€ mpoBeieHNsT MHPOPMALIMOHHOM
KaMITaHUU.

11. ®akTop BeIOOpA BpEMEHHU B pa3pabOTKE U pean3allui KaMIIaHHH.

12. DTanel npoBeeHUs peKIaMHON KaMITaHUHU

13. DTans! IpoOBEAEHUS KaMIIaHUH B CBSI35X C OOLECTBEHHOCTHIO

14. IIpaBuna pacueta OrogkeTa pekiiaMHON 1 PR-kaMnaHuu u coBpeMeHHasi IpakTHKa.

15. IlpuHIMOBI COCTABIIEHUS MEAMA-KAPTHI U €€ MPOTyKTUBHOTO MCIIOIb30BaHMSI BO BpEMsI
IIPOBEJIEHUS peKJIaMHON 1 PR-kamnanum.

16. AHanu3 OCHOBHBIX MapaMEeTPOB MeIHUATLIAHA.

17. IlpuBnedenue nH(POPMAIIMOHHBIX CIOHCOPOB BO BpPEMs OpraHU3aluy 1 MPOBEJCHNS KaMIIaHUH
B pEKJIaMe U CBS35X C OOIIECTBEHHOCTBHIO.
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[Ipobnema onieHKH F3PPEKTUBHOCTH peaau3aluy KaMIaHUH B peKjaMe U CBS3SIX C
00IIIECTBEHHOCTHIO.

MeTtoauku u3MepeHus nokasarenei oleHku 3¢ dexkruBHOCTH pekiaamMHoil u PR-kamnanuu.
Crennguka npoBeeHus: KaMIIaHUHN B peKJIaMe U CBS3AX C 00IIECTBEHHOCTHIO B pErMOHax
CpaBHUTENBHBINA aHATU3 OPTaHU3AIMK KaMIIaHUH B PEKIIaMe U CBS35X C OOIECTBEHHOCTHIO B
Poccuu u 3a pybexxom.

[IpoBeneHne coMOIOTNYECKUX ONIPOCOB U MAPKETUHTOBBIX UCCIIEJOBAHUN ITPU OLICHKE

3¢ PEeKTUBHOCTH KaMIIaHUH B PEKJIaMe U CBA3SIX C OOIIECTBEHHOCTHIO.

1.1.1. IlpumepHasg TemaTuKa AOKIAJA0B, IPE3CHTAIUN:

KamnaHua Kak npouecc AeATeIbHOCTM U KOMMJIEKC MeponpuaTuit. Cneumdurka peknamHoi n PR-
KamnaHuu.
Otnnune PR-kamnanuum ot PR-akuum.
OcHoBHbI€ 3Tanbl NpoekTUpoBanus PR-kammanun.
Ayaut 3aka3dynka. AHaJIM3 KOMMYHHUKAIIMOHHBIX TOTOKOB.
OcHOBaHUsI IPOEKTUPOBAHMS: MTPOOIIEMa, ues, TOTPEOHOCTh, BO3SMOXKHOCTD.
MeTtob! nH(GOPMALIMOHHON aHAIMTUKU U IPOTHOCTUKHU: KOHTEHT-aHAJIU3, NBEHT-aHAIIU3.
MeTtoab1 HHGOPMAIIMOHHON aHAIMTUKY U TIPOTHOCTHKU: aCCOIMATUBHBIA METOJI, METO]]
aHAJIOTUH, MOJIETUPOBAHUE.
MeTtop1 HHGOPMAIIMOHHON aHAIMTUKU U TIPOTHOCTHKU: IKCIIEPTHBIC OIICHKH, METO/I
Henbdu.
Onpoc o0IIeCTBEHHOTO MHEHHSI KaK METO]] MHPOPMAITMOHHON aHAJTUTHKHU W MPOTHOCTUKH.
Crnennduka u kaccuukanms meyei pexiaMuon u PR-kammnanuu.
IlonsATHE LIETEBOM Ay IUTOPUM U KIIFOYEBBIX LIEJIEBBIX IPYIII peKiIaMHON U PR-kamnanun.
KonuyecTBeHHBIE M KAUECTBEHHBIE METO/IbI MCCIIEIOBAHNUS LIEJIEBON ayIUTOPHUH.
Bunpl 1 ocobeHHOCTH cTpaTeruii pekiamuoi u PR-kamnanuu.
WNndopmannonnoe mianuposanue. [lonsarue nupopMaimoHHOro NoBoJa.
WHCTpyMEHTH MeIMAIITIAaHUPOBAHUS: MeIUa-TUIaH, MeIna-KapTa, Meaua-opud, «cetka
BEILIAHU.
CoOsITnitHOE mmanupoBanue. Buasl peknamMubix U PR-mMeponpusatuii u ux 0co6eHHOCTH.
dopmatbl MeporpusaTUii (COOBITHI): pecc-KoH(pepeH s, OpuduHT, KpaTKOE 3asiBICHHUE IS
IIPECCHI, IPECC-TYP.
dopMatbl MEpOTTPUATHI (COOBITHIN): IIEPEMOHHUS OTKPBITHSI, IEHb OTKPBITHIX IBEPEH, TIPUEM,
MOCeIIeHHUE (BU3HT).
dopMatbl MepOTNIpUATHIA (COOBITHIN): Tpe3eHTAIs, ACTYCTaIlMs, BEICTABKA, SpMapKa.
dopmatel MeponpuaTUil (COOBITUI): MMUKET, MUTUHT, IIIECTBHE, JEMOHCTpAaIUs, (I31I-M00.
dopMatbl MEpOTIPUATHI (COOBITHI): KOHIEPT, (pecTHBaAIb, KOHKYpC, MapadoH,
TOBapUILIECKUN MaTy.
Crnennduka u Mmerogosiorusi pabotrsl co CMU B pexxume TUTaHUPOBAHUS M OPTaHU3AIIIN
KaMIaHuH.
AHaJIN3 PUCKOB M aHTUKPU3UCHOE pearupoBaHue B PEKUME TUIaHUPOBAHUS peKjIaMHOM 1 PR-
KaMIaHUH.
Oco0EHHOCTH PECYPCHOTO TJIAHUPOBAHUS U OOPKETHPOBaHUs pekiiaMHON U PR-kammanuu.
Knaccudukanus pecypcon. [locTossHHBIE U IEpeMEHHBIC 3aTPATHI.
Onenka 3¢ hekTuBHOCTH pexiaMHoi u PR-kammannu. OxxunaeMpie pe3yIbTaThl-TIPOIYKThI U
Pe3yIabTATBI-3PPEKTHI.
Kpurepuu u nokazarenu oneHKA 3((HEKTHBHOCTH.

Kammanus kak mporece JesTeIbHOCTH U KOMIUIEKC Mepornpusitiil. Cnenuduka
pexinamuoi u PR-kamnanum.
Otimmune PR-kamnanun ot PR-akmun.
OcHOBHBIE 3Tanbl TPoeKTUpoBaHus PR-kammnanum.
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Aynut 3aka3zyika. AHaIu3 KOMMYHHUKAIIMOHHBIX IOTOKOB.

OcHoBaHMsI TPOEKTUPOBAHUS: TpobdsemMa, ujes, ToTpeOHOCTb, BO3MOKHOCTb.

Metobl HH(OPMAIIMOHHON aHATUTUKU U TPOTHOCTUKH: KOHTEHT-aHAIN3, HBEHT-aHAIU3.
MeTtop! HH(GOPMALMOHHON aHAIMTUKU U TIPOTHOCTUKHU: aCCOLMATUBHBIA METOJI, METOJ]
aHAJIOTUU, MOJIEIIUPOBAHUE.

MeTtob! HH(GOPMALIMOHHON aHAIMTUKU U IPOTHOCTUKU: SKCIIEPTHBIE OLIEHKH, METOJ
Hensdu.

Onpoc o011eCTBEHHOT0 MHEHHSI KaK METOI MHPOPMAIIMOHHOM aHAJTUTUKU U TPOTHOCTUKH.
Crnenuduka u knaccupukanus ueneit pekiaamaoil u PR-kamnanuu.

[TonsTHE LIENEBOM Ay IUTOPHUH U KIIFOUEBBIX LIEIEBBIX IPYIII peKkiIaMHON U PR-kamnanum.
KonnuecTBeHHBIE M KAUECTBEHHBIE METOBI UCCIIEA0BAHNS LIEIEBON ay IUTOPUH.

Bunel u ocobeHHocT crpateruit pexiiaMHoil u PR-kamnanuu.

WNudopmannonHoe mianupoBanue. [lonstiue nHpopMaoHHOTo MOBOJIA.

HNHcTpyMeHTH MeAMaNIaHUPOBaHUS: MeIMa-TUIaH, Meina-KapTa, Meaua-opud, «ceTka
BELLAHUD.

CoObITHitHOE TUTaHupoBaHue. Bupl pexinaMubix u PR-Meponpusituii 1 ux 0ocoOeHHOCTH.
dopmaTsl MeponpHusATHiA (COOBITHI): Ipecc-KOH(epeHrs, OpHU(HHT, KpaTKOe 3asBICHUE IS
IIPECCHI, TPECC-TYP.

dopmaTsl MeponpHUATUI (COOBITHI): LIEPEMOHMS OTKPBITHUS, IEHb OTKPBITHIX JABEpEil, mpuem,
MOCEIICHUE (BU3HUT).

dopmaThl MeponpHUATHI (COOBITHI): Tpe3eHTAaLs, IETyCTalus, BEICTaBKa, ipMapKa.
dopmatbl MeponpUaTUuil (COOBITHI): TUKET, MUTUHT, IIECTBHE, AEMOHCTpaus, GiI31I-Mo0.
dopmaTsl MeponpHusATHIA (COOBITHI): KOHIEPT, (pecTUBalIb, KOHKYpPC, MapagoH,
TOBapUIIECKNN MaTY.

Cnenuduka u merononorust pabotsl co CMU B pexxume MIaHUPOBAHUS U OPTaHU3AIH
AHal3 pUCKOB M AaHTHUKPU3HUCHOE PearnpoBaHuE B PEXKUME IUIAHUPOBAaHUS peKJIaMHOM 1 PR-
KaMITaHUH.

Oco06eHHOCTH PECYPCHOTO TJIAHUPOBAHUS U OFOPKETHPOBaHUs pekiiaMHON U PR-kammanuu.
Knaccudukarus pecypcos. [locTossHHbIE U IEpEMEHHBIE 3aTPaThI.

Onenka 3¢ hekTUBHOCTH pexsiamHoi U PR-kammannu. OxxuaeMbie pe3ybTaThl

1.1.2. OnueHo4HbIE CpeACTBA TEKYIIECH aTTECTALNU:

Tecmosvle 3a0anus

1. Kakoro ypoBHs A0KHBI TocThyb PR-crienmanuctel B cBoelt paboTe ¢ pa3NIuyHbIMU IPYIIaMu
0O0I1IeCTBEHHOCTH:

1) uadopMamoHHOTO

2) MHPOPMALIMOHHOTO C 331aHHON IMOIUEH

3) uadopmManmoHHOTO C 3aJaHHOW SMOITMEN U TOTOBHOCTHIO K ICUCTBHUIO

4) aBTOMaTHUECKOM (0€31yMHOI1) TOTOBHOCTBIO K ACHCTBUIO
2. llenpro TOOOMPOBAHUS SIBIISICTCSI:

1. coznanue 6yaroXxenaTeabHOTO OTHOIICHUS K OpraHu3anuu (gpupme)

2. popMupoBaHue HIepa MHEHUT

3. MTHUIIMMPOBAHHUE 3aKOHOIIPOEKTa

4. 3aKperieHue B 3aKOHOATENIbHBIX aKTaX YaCTHBIX MHTEPECOB

5. BBICTpauBaHUE B3aUMOJIEHCTBUI TOCYIaPCTBEHHBIX CTPYKTYP U OpraHU3alNH
3. B MHUpOBOIi pakTUKE yTBEepAMIachk npoBeneHre PR-mpoekToB B 4 3Tana, 4To HAILJIO BBIPAXKEHUE B
¢dopmyine RACE. Kakos nocneanuit sram:

1. onenka

2. neicTBue

3. nccnenoBaHue
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4.
4. IIpn kakoi MOJIETM KOMMYHUKAIIUN YUYUTHIBAETCS POJIb JIMIEPOB MHEHUN:
1. ogHO1IArOBOM
2. IBYXIIIaroBOM
3. Tpex1aroBoiu
5. Kakoit u3 nepeyncieHHbIX Clioco00B He ycIenleH Npu (OPpMUPOBAHUN UMUJIXKA!
1. onucaTenbHBIMI
2. aHAJTUTUYECKUH
3. OLIEHOYHBII
6. B mporiecce nzbupatenpHO kamnanuu PR-cnienuanicTsl 3aHUMAIOTCS OpraHu3aIiiei:
1. monmuTHYECKON pEKIaMbl
2. IOTUTUYECKOMN Mponaras/ibl
3. nonutu4eckoiit 60prObI
7. YUto mpeacTaBisieT coboit OdKrpayHaep:
1. TeMaTHUeCKyIO MOA0OPKY MAaTEepUAJIOB U J1I0ChE AKTyaJIbHON MPOOIEMBI
2. mo0OpKy MaTepuaioB O KPYITHOM COOBITHH JUIsl pa3aul KypHaIUCTaM
3. ob1ee onMcaHue OpraHu3alyi, BKIIOYAloIIee ee KPaTKyIo HCTOPHIO U aHaIu3 cepbl
JeSITEIIbHOCTH
4.6uorpauuecKyo CrpaBKy O pyKOBOJUTENAX KOMIAHUN
8. MeTo1 u3MepeHusi, KOTOPbIA MPUMEHSAETCS JJIsl BBISIBIICHUS MTOJIOKEHUS JTI0JICH B TPAaHUIAX
OIIPEAEIIEHHOTO0 KOHTUHYYMa, Ha3bIBAETCH:
1. no3uuMOHUpOBaHUE
2. paH)XUpOBaHUE
3. mIKamMpoBaHUE
9.BrIpaxkeHue QyHKIUHN, KOTOPYIO OPTaHU3AIMs UITH MTPOEKT MBITAIOTCS BBIPA3UTh B 00IIECTBE
Ha3bIBAETCS:
1. muccus
2. BUICHUE
3. cioraH
10. ®upmeHHBIN CTUIIB — 3TO:
1. eIMHCTBO NOCTOSIHHBIX XY10KECTBEHHBIX U TEKCTOBBIX
3JIEMEHTOB BO BCEX PEKJIAMHBIX pa3pabdOTKax U CPEeACTBAX PEKIIAMBI
2. I'paduueckuii 31eMEHT TOBApHOTO 3HAKa
3. OnpeneneHue pojid U MUCCUUA OpPTaHU3AIuU
4. IlnanupoBaHME U ONpEEIIEHHAs NIOCIEN0BATENBHOCTh cocTaBisAOmUX PR-nedrensHOCTH
11. Yto He oTHOCHUTCA K (DOpMaNIbHBIM METO/IaM UCCIIEIOBaHUS?
1. pokyc-rpynmsl
2. riryOMHHBIE UHTEPBBIO
3. KOHTEHT-aHaIN3
4. onpochl
12. JlokanbHas pekiamMHasi KAMIIAHUS OTHOCUTCS K KaMIIaHUSM T10
1. mocTaBiIEHHBIM LIETISAM
2. TEppUTOPHAIBHOMY OXBaTy
3. UHTEHCUBHOCTH BO3/CMCTBUSI Ha MOTPEOUTENS
4. IepuOIUYHOCTH UCTIONIb30BaHMSI PEKIIAMBbl

1.1.3. buinetsl Kk 2k3aMeHY
bunem 1

Ay,HI/IT 3aKa3unKa. AHaInu3 KOMMYHHKAIIMOHHBIX ITOTOKOB.
OcHoBaHus MMPOCKTUPOBAHUA: npo6neMa, naes, HOTpe6HOCTB, BO3MOXHOCTbB.
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Bbunem 2
Crnenunduka u Kraccupukanms mneyei pekiiaMuoi u PR-kammnanun.
[ToHsTHE LIENEBOM Ay IUTOPUHU U KIIFOUYEBBIX LEJIEBBIX IPYI pekinaMHor u PR-kammanum.

bunem 3

AHanmm3 pUCKOB M aHTHUKPU3HUCHOE PEarnpoBaHueE B PEXKUME IUIAHUPOBAHUS peKIIaMHOM 1 PR
KaMITaHUU.

Oco0eHHOCTH PECYPCHOTO TIIIAHUPOBAHUS M OFOPKETUPOBaHUS pekiiaMHON U PR-kammanum.

bunem 4
KonnuecTBeHHBIE U KAYECTBEHHBIE METOBI UCCIIEJOBAHMS LIETIEBOU ay IUTOPHUH.
Bunel u ocobeHHocTu crpateruii pexinamMuoil u PR-kamnanum.

bunem 5
WHCTpyMeHTHl MeTMaryiaHMpOBaHus: Melna-1jIaH, Melua-KapTa, Meana-opud, «ceTka BeaHus.
CoobbITHitHOE TUIaHupoBaHue. Buael pexinamubix u PR-mMeponpustii u ux oco0eHHoCTH.

bunem 6
Otmnune PR-kamnanun ot PR-aknuu.
OcHoBHBIE 3Tansl MpoekTupoBanus PR-kamnanny.

bunem 7
Bunsl 1 ocobeHHoCTH cTpaTeruii pexiamMmHoi 1 PR-kammanum.
Nudopmannonnoe manuposanue. [lonsitue nupopMainoHHOro MOBOJA.

bunem 8

CoOsbITHitHOE TIIaHUpoBaHue. Buel pexiamMubix 1 PR-mepornpusituii 1 ux 0COOEHHOCTH.

®opmaTsl MeponpusTUil (CoOBITHI): pecc-KoH(epeH1us, OpupUHT, KpaTKOe 3asBICHUE IS ITPECCHI,
IIPECC-TYP.

bunem 9
Crnenunduka u Kraccupukanms mneyiei pekiiaMuoi u PR-kamnanun.
[ToHsTHE LIENEBOW Ay IUTOPUHU U KIIFOUYEBBIX LEJIEBBIX IPYI pekinaMHon u PR-kammanum.

Bunem 10
Knaccudukanus pecypcos. [locTossHHBIC U TIEpEMEHHBIC 3aTPaTHI.
Onenka 3¢ dekTuBHOCTH pekaamMHol U PR-kammanuu. Oxugaembie pe3yabTaThl

Assessment materials

1. Conducting sociological research during an advertising and PR campaign.

2. Main areas of research for the development and implementation of advertising and public relations
campaigns.

3. Communication audit as an integral part of an advertising and PR campaign.

4. Development of a general concept of an advertising and PR campaign for the commercial sector

5. Features of the development and implementation of campaigns in advertising and public relations in
the field of telecommunications.

6. Development of a general concept of an advertising and PR campaign for a public organization

7. Development of the general concept of an advertising and PR campaign for a government agency
8. Formation of a database for advertising and PR campaigns

9. Development of texts for conducting an effective advertising and PR campaign.

10. Use of the services of an advertising / PR agency during the information campaign.
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11. Timing factor in the development and implementation of a campaign.

12. Stages of an advertising campaign

13. Stages of a public relations campaign

14. Rules for calculating the budget of an advertising and PR campaign and modern practice.

15. Principles of drawing up a media map and its productive use during an advertising and PR
campaign.

16. Analysis of the main parameters of the media plan.

17. Attracting information sponsors during the organization and implementation of advertising and
public relations campaigns.

18. The problem of assessing the effectiveness of campaign implementation in advertising and public
relations.

19. Methods for measuring indicators for assessing the effectiveness of an advertising and PR
campaign.

20. Specifics of campaigns in advertising and public relations in the regions

21. Comparative analysis of the organization of campaigns in advertising and public relations in Russia
and abroad.

22. Conducting sociological surveys and marketing research to assess the effectiveness of campaigns
in advertising and public relations.

1.1.1. Approximate topics of reports and presentations:

1. A campaign as a process of activity and a set of activities. Specifics of advertising and PR
campaigns.

2. The difference between a PR campaign and a PR action.

. The main stages of designing a PR campaign.

. Customer audit. Analysis of communication flows.

. Design principles: problem, idea, need, opportunity.

. Methods of information analytics and forecasting: content analysis, event analysis.

. Methods of information analytics and forecasting: associative method, analogy method, modeling.
. Methods of information analytics and forecasting: expert assessments, Delphi method.

. Public opinion polling as a method of information analytics and forecasting.

10. Specifics and classification of the goals of an advertising and PR campaign.

11. The concept of target audience and key target groups of an advertising and PR campaign.

12. Quantitative and qualitative methods of researching the target audience.

13. Types and features of advertising and PR campaign strategies.

14. Information planning. The concept of information occasion.

15. Media planning tools: media plan, media map, media brief, “broadcasting network”.

16. Event planning. Types of advertising and PR events and their features.

17. Formats of events (events): press conference, briefing, brief press statement, press tour.

18. Formats of events (events): opening ceremony, open day, reception, visit (visit).

19. Formats of events (events): presentation, tasting, exhibition, fair.

20. Formats of events (events): picket, rally, procession, demonstration, flash mob.

21. Formats of events (events): concert, festival, competition, marathon, friendly match.

22. Specifics and methodology of working with the media in the mode of planning and organizing a
campaign.

23. Risk analysis and anti-crisis response in planning an advertising and PR campaign.

24. Features of resource planning and budgeting of an advertising and PR campaign.

25. Classification of resources. Fixed and variable costs.

26. Evaluating the effectiveness of an advertising and PR campaign. Expected results are products and
results are effects.

27. Criteria and indicators for assessing effectiveness.

O 031N DN =~ W
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. A campaign as a process of activity and a set of activities. Specifics of advertising and PR

campaigns.

29.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.

Difference between a PR campaign and a PR action.

Customer audit. Analysis of communication flows.

Design principles: problem, idea, need, opportunity.

Methods of information analytics and forecasting: content analysis, event analysis.
Methods of information analytics and forecasting: associative method, analogy method, modeling.
Methods of information analytics and forecasting: expert assessments, Delphi method.
Public opinion polling as a method of information analytics and forecasting.

Specifics and classification of the goals of an advertising and PR campaign.

The concept of target audience and key target groups of an advertising and PR campaign.
Quantitative and qualitative methods of researching the target audience.

Types and features of advertising and PR campaign strategies.

Information planning. The concept of information occasion.

Media planning tools: media plan, media map, media brief, “broadcasting network”.
Event planning. Types of advertising and PR events and their features.

Formats of events (events): press conference, briefing, brief press statement, press tour.
Formats of events (events): opening ceremony, open day, reception, visit (visit).

1.1.2. Assessment tools for current certification:

Test tasks

1.
1)
2)
3)
4)

W W B~ W —

What level should PR specialists reach in their work with various public groups:
informational

informational with a given emotion

informational with a given emotion and readiness for action

automatic (mindless) readiness for action

. The purpose of lobbying is:

. creating a favorable attitude towards the organization (company)

. formation of an opinion leader

. Initiation of the bill

. consolidation of private interests in legislative acts

. building interactions between government agencies and organizations

. World practice has established the implementation of PR projects in 4 stages, which is expressed in

the RACE formula. What is the last stage:

. assessment
. action
. research

. Which communication model takes into account the role of opinion leaders:
. one step

. two-step

. three-step

. Which of the following methods is not successful in forming an image:
. descriptive

. analytical

. evaluative

. During the election campaign, PR specialists organize:

. political advertising

. political propaganda

. political struggle
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7. What is a background:
1. a thematic selection of materials and dossier of a current problem
2. a selection of materials about a major event for distribution to journalists
3. a general description of the organization, including its brief history and analysis of its scope of
activity

4.biographical information about the company’s managers
8. The measurement method that is used to identify the position of people within a certain continuum
is called:
1. positioning
2. ranking
3. scaling
9.The expression of the function that an organization or project is trying to express in society is called:
1. mission
2. vision
3. slogan
10. Corporate identity is:

1. unity of constant artistic and textual

elements in all advertising developments and advertising media

2. Graphic element of the trademark

3. Defining the role and mission of the organization

4. Planning and a certain sequence of components of PR activities
11. What is not included in formal research methods?

1. focus groups

2. in-depth interviews

3. content analysis

4. polls
12. Local advertising campaign refers to campaigns on

1. set goals

2. territorial coverage

3. intensity of impact on the consumer

4. frequency of advertising use

1.1.3. Tickets for the exam

Ticket 1
Customer audit. Analysis of communication flows.
Design principles: problem, idea, need, opportunity.

Ticket 2
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 3
Risk analysis and anti-crisis response in planning an advertising and PR campaign.
Features of resource planning and budgeting of advertising and PR campaigns.

Ticket 4
Quantitative and qualitative methods of researching the target audience.
Types and features of advertising and PR campaign strategies.

Ticket 5
Media planning tools: media plan, media map, media brief, “broadcasting grid”.
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Event planning. Types of advertising and PR events and their features.

Ticket 6
The difference between a PR campaign and a PR action.
The main stages of designing a PR campaign.

Ticket 7
Types and features of advertising and PR campaign strategies.
Information planning. The concept of information occasion.

Ticket 8
Event planning. Types of advertising and PR events and their features.
Event formats: press conference, briefing, brief press statement, press tour.

Ticket 9
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 10
Classification of resources. Fixed and variable costs.
Evaluating the effectiveness of an advertising and PR campaign. Expected results

6. YueOHO-MeTOAM4YeCKOe 1 HH(pOPMALIMOHHOE 00ecnieYeHne TUCUNILTHHBI

6.1 Cniucoxk HCTOYHUKOB H JINTEPATYPbI
Jlumepamypa:
OchnosHas:

1. Mxkedrurc &., AanH O. Nabavk punenwns: Yueb. nocobue gns sysos / Mep. c aHra. nog pea. 6./1.
EpemuHa. — M. : OHUTU-AAHA, 2017 — 416 c. — (Cepusa «3apyberkHblit y4ebHUK»). - ISBN 978-5-238-
00567-9. - TeKcT : aneKTPOoHHbIN. - URL: https://new.znanium.com/catalog/product/1028534

2. 3amegnuHa, E. A. Peknama: YuebHoe nocobue / E.A. 3amegnuHa. - 2-e usga, - Mocksa : U, PUOP: UHDPA-
M, 2012. - 118 c. (KapmaHHoe yyebHoe nocobue). ISBN 978-5-369-00921-5. - TeKCT : a1eKTpOHHbIN. - URL:
https://new.znanium.com/catalog/product/304918

3. Yymukos, A.H. KOMMyHUMKaLMOHHbIe KamnaHuK : yueb. nocobue ana ctyaeHTos By3o8 / A.H. Yymukos. —
Mocksa : AcnekT Mpecc, 2014. — 160 c. — (CoBpemeHHble TexHonornn PR. MacTep-Kknacc). - ISBN 978-5-
7567-0749-6. - TEKCT : aNeKTPOHHbIN. - URL: https://new.znanium.com/catalog/product/1039472

4. OcCHOBbI peKkaaMbl: y4eOHUK ANA CTYAEHTOB BY30B, 06y4atowmxca By308, 06y4aroLLmxcs no
cneumanbHoctam 032401 «Peknama», 080301 «Kommepuma (Toprosoe aeno)», 080111 «MapKeTuHr» /
0.C. BepHapgckan [v ap.] ; nog pea. /1.M. Omutpmnesoin. — M. : OHUTU-AAHA, 2017. — 351 c. — (Cepwus
«A36yKa peknambl»). - ISBN 978-5-238-01252-0. - TeKCT : 31EKTPOHHbIN. - URL:
https://new.znanium.com/catalog/product/1028739

5. TaHrent, M. BcemupHas nctopua pexknamsl: YuebHoe nocobue / TaHrent M., - 3-e usg, -

Mocksa :AnbnuHa Mabn., 2016. - 286 c.: ISBN 978-5-9614-5787-2. - TeKCT : 3NEKTPOHHbI. - URL:
https://new.znanium.com/catalog/product/912588

6. depotosa, /1. H. Counonorua peknamHomn 4eaTenbHocTH : yuebHuk / /1. H. degotosa. - 5-e n3a., nepepab.
- MockBa : Usgatenbctso MOCKOBCKOro yHuBepcuteTa, 2014. - 456 c. - ISBN 978-5-19-010844-6.1022566.
- TeKcT : aneKkTpoHHbIN. - URL: https://new.znanium.com/catalog/product/1027616

7. BbinerkaHun, O. A. Boinerkanuu, [l. A. Teopua 1 npakTMKa Nabavk puneinwHs [neKTpoHHblipecypc]:
yyebHoe nocobue/ [l. A. BoinenkaHuH. - 4-e u3n., crep. - Mocksa : ®/IMHTA, 2019. - 371 c. — ISBN 978-5-
9765-0272-7. - TeKcT : 3N1eKTPOHHbIN. - URL: https://new.znanium.com/catalog/product/1047502
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https://new.znanium.com/catalog/product/1028739
https://new.znanium.com/catalog/product/1039472
https://new.znanium.com/catalog/product/304918
https://new.znanium.com/catalog/product/1028534

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20

JlononnumenvHasi:
Wapkos, ®. N. UHTerpupoBaHHble KOMMYHWKALUUKW: NPaBOBOE peryiMpoBaHWe B pekaame, CBA3AX C
06LLecTBeHHOCTbIO U ypHanucTuke / Lapkos ®.U., - 3-e n3a. - Mocksa :Jawkos 1 K, 2016. - 336 c.: ISBN
978-5-394-00783-5. - TeKCT : 3neKTPOoHHbIN. - URL: https://new.znanium.com/catalog/product/414955
Yymukos, A. H. Peknama M cBA3U C OBLLECTBEHHOCTbIO: NPOdEccUOoHaNbHbIe KoMMeTeHuuMu: YyebHoe
nocobue / Yymukos A.H., bouaposa M.I., CamoitneHko C.A. - MockBa :[eno AHX, 2016. - 520 c. ISBN 978-
5-7749-1135-6. - TeKcT : 3neKTPOHHbIN. - URL: https://new.znanium.com/catalog/product/634963
Wapkos, ®. U. UHTerpmpoBaHHble KOMMYHUKALMW: peKnama, nabaunk puneiwHs, bpeHamHr: YuyebHoe
nocobue / llapkos ®.N. - Mocksea :lawkos n K, 2018. - 324 c.: ISBN 978-5-394-00792-7. - TeKcT :
3NEeKTPOHHbIN. - URL: https://new.znanium.com/catalog/product/342869
Yymukos, A.H. Peknama u cBA3N C 06LWECTBEHHOCTbIO: UMUAXK, penyTauma, bpeHs : y4eb. nocobue ana
cTyaeHTos By308 / A.H. Yymukos. — 2-e nsa., ucnp. n gon. — Mocksa : Acnekr Mpecc, 2016. — 159 ¢c. —
(YuyebHuK HoBOro nokoneHus). - ISBN 978-5-7567-0819-6. - TeKcT : 31eKTPOHHbIM. - URL:
https://new.znanium.com/catalog/product/1039478
LWnakos LUnakosckuiA, B. O. OpraHnsauma 1 npoBeaeHUe pPeKNamMHbIX MeponpuaTuin nocpeactsom BTL-
KOMMYHMKauuit / LLinakosckuin B.O., YyryHosa H.M., Knpunabuyk W.B., - 3-e n3a. - Mocksa :Jawkos u K,
2017. - 126 c.. ISBN  978-5'394-02168-8. - TeKkcT :  3/1eKTPOHHbIN. -  URL:
https://new.znanium.com/catalog/product/415129
LWnakoeckuii, B. O. OpraHusauma W NpoBefeHUEe pPeKNaMHbIX MeponpuaTMii nocpeactsom BTL-
KoMMmyHMKauui / LLinakosckuin B.O., YyryHosa H.M., Kupuabuyk W.B., - 3-e n3a. - Mocksa :Jawkos u K,
2017. - 126 c.: ISBN 978-5'394-02168-8. - Tekct : 3NEKTPOHHbIN. - URL:
https://new.znanium.com/catalog/product/415129
BapaHos, . E. PR: Teopus v npaxkTuka : yuebHuk / [. E. bapaHos, E. B. lemko, M. A. JlyKalleHKo ; noa,
pea. M. A. JlykaweHKo. - 2-e wu3ad., nepepab. m pgon. - MockBa : CuHeprusa, 2013. - 352 c. -
(YHuBepcuteTckas cepuna). - ISBN  978-5-4257-0091-9. - TeKcT : 3neKTpoHHbIA. - URL:
https://new.znanium.com/catalog/product/451097
lpuHbepr, T.3. KOMMYyHMKaLUMOHHAA KOHUEMUMA CBA3EN C OOLEeCTBEHHOCTbI: MOAENN, TEXHOIOMUM,
cuHepreTnyeckuii addekT / T.9. MpuHbepr. — Mocksa : M3patenbctBo MockoBckoro yHusepcuTeTa, 2012.
— 324 C. - ISBN 978-5-211-06399-0. - TekcT : 3/1EKTPOHHbIN. - URL:
https://new.znanium.com/catalog/product/1022902
CBA3KM C OOLLECTBEHHOCTbIO: TEOPMUA, MPAKTUKA, KOMMYHWKATUBHble cTpaTernu : y4eb. nocobuwe ana
cTyaeHTOB By308B / noa ped. B.M. lopoxosa, T.3. IpuHbepr. — 2-e u3a., ucnp. u gon. — Mocksa : Acnekr
Mpecc, 2017. - 224 «c. - |ISBN 978-5-7567-0896-7. - TeKCT : 31eKTPOHHbIA. - URL:
https://new.znanium.com/catalog/product/1039446
Tumodees, M. U. CBA3n ¢ obLecTBeHHOCTbIO (NabanKk punenwnHs): YuebHoe nocobue / M.U. Tumodees. -
4-e n3pg,. - Mocksa : UL, PUOP, 2009. - 192 c. (KapmaHHoe yyebHoe nocobue). ISBN 978-5-369-00534-7. -
TeKcT : 31eKTPoHHbIN. - URL: https://new.znanium.com/catalog/product/193225
BapakyTa, C. A. CBA3u c obuwecTBeHHOCTbIO : YuebHoe nocobue / C.A. BapakyTa. - Mocksa : HUL, NHdpa-
M, 2013. - 207 c. (Bbicluee obpa3oBaHue: bakanaspmar). ISBN 978-5-16-003443-0. - TEKCT : 31EKTPOHHbIA.
- URL: https://new.znanium.com/catalog/product/371726
Cunsesa, . M. Mabank punenwHs / CuHaesa U.M. - Mocksa :Jawkos v K, 2018. - 200 c.: ISBN 978-5-394-
02633-1. - TeKCT : 3n1eKTPOHHbIN. - URL: https://new.znanium.com/catalog/product/430665

6.2 IlepeueHb pecypcoB HH(POPMALMOHHO-TEJICKOMMYHUKAIIMOHHOM ceTH «AHTEepHET».
http://www.russiatourism.ru - opunnanbHbIi cailt defepanbHOro areHTCTBa M0 TyPU3MY
http://www.rostourunion.ru - oQuUUaIBHBIA CalT OTpPacieBOro OObEIMHEHUs, B KOTOpPOE

BXOJAT  TYypOIlepaTopbl, TypareHTCTBAa, TOCTHHMIIBI, CAHATOPHO-KYPOPTHBIE  YUPEKACHHUS,
TPAaHCIOPTHBIE, CTpaxoBble, KOHCANTHHrOBble, IT-kommanuu, yuyeOHble 3aBepenus, CMU,
OOLIECTBEHHbIE U UHbIE OpraHU3aluu B cepe Typu3Ma

https://www.trn-news.ru

http://www?2.unwto.org/ru - opuIHaIbHbIN callT BceMupHoOl TypUCTCKONM opraHu3auu
HanmonanwsHas snexktponnas 6ubnnoreka (HOb) www.rusneb.ru

ELibrary.ru Hayunas snexkrponnas 6ubiauoreka www.elibrary.ru
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OnexrponHas oubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3 IlpodeccnonanbHbie 0a3bl JAHHBIX H HH(POPMALMOHHO-CIIPABOYHbIEC CHCTEMBI
Hoctyn k mpodeccuonanbHeIM 0a3am gaHHBIX: https://liber.rsuh.ru/ru/bases

WHupopMalinoHHbIE CIIPABOYHBIE CUCTEMBI:
1. Koncynsrant Ilmoc
2. Tapanr

7. MaTepuajbHO-TeXHUYeCKOe o0ecneyeHue TUCIUNIMHBI

Hns  obecnedeHuss  TUCHUIUIMHBI  UCHONB3YyeTCsl  MaTepualbHO-TEXHUYecKas  0asza
00pa3oBaTeNbHOTO YUPEKICHUS: yU4eOHbIE ayIUTOPHH, OCHAIIEHHBIE KOMIBIOTEPOM U MPOEKTOPOM
JUTSL IEMOHCTPAIMK YIeOHBIX MaTePUAIIOB.

CocTtaB mpOrpaMMHOTO 00ECIICUCHUS:
1. Windows
2. Microsoft Office

8. O0ecneuenne o0pa3oBaTeIbHOrO NMpoLecca JJIs JIUI ¢ OTPAHUYEHHBIMU BO3MOKHOCTSIMH
310POBbSl U HHBAJIU/I0B

B xome peamuzanuu AUCHUIIIMHBI HCTIOAB3YIOTCS CICAYIOMINE JTOTOJHUTEIBHBIE METOJIbI
o0ydeHHsl, TEKYIIEro KOHTPOJII YCIEeBAEMOCTH M TMPOMEKYTOYHOW aTTecTallud OOydYaromuxcsl B
3aBUCUMOCTH OT WX UHAUBHUIYATBHBIX OCOOCHHOCTEH:

® /Uil CJETBIX W CIA0OBUASAIINX: JICKIIUH O(OPMIISIFOTCS B BHJE DJEKTPOHHOTO JOKYMEHTA,
JIOCTYITHOTO C TOMOIIBI0 KOMITBIOTEPA CO CIEHHUATU3UPOBAHHBIM MPOTPaAaMMHBIM 00€CIIeUeHUEM;
MMUCbMECHHBIC 3aJIaHUS BBITIOHIIOTCS Ha KOMITBIOTEPE CO CICIHATM3UPOBAHHBIM TPOTrPAMMHBIM
o0OecrieueHneM WM MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM; OOECIICUMBACTCS WHIAWBHUIYyATbHOE
paBHOMepHOe ocBenieHne He MeHee 300 JroKC; JUIsl BBITIOJIHCHHS 3aJaHMs MPH HEOOXOIUMOCTH
MPEAOCTABIIACTCS yBEIMYHMBAIOIIEE YCTPOMCTBO, BO3MOXKHO TaK)Xe HCIIOJIb30BAaHUE COOCTBEHHBIX
YBEJTUYHMBAIONINX YCTPONUCTB; MTUCEMEHHBIE 3a1aHUs 0(OPMIIIOTCS YBEITUWYCHHBIM MIPU(PTOM; IK3aMEH
1 324€T MPOBOJATCS B YCTHOU (DOpPME MITH BBITIOIHSIOTCS B TUCHMEHHOU (hopMe Ha KOMITBIOTEPE.

® JUISl TIYXUX W CIa0OCTBIMIANTUX: JEKIUH OPOPMIISIOTCS B BUJE SJECKTPOHHOTO JOKYMEHTA,
aub0  mpefocTaBiseTCsl  3BYKOYCWJIMBAIOIIAs — ammaparypa WHAUBUAYATbHOTO  TOJB30BaHUS;
MMMCbMEHHBIC 3a/IaHUS BBITIONHSAIOTCS HAa KOMIIBIOTEPE B MHCHMEHHON Gopme; dK3aMeH M 3a4ET
MIPOBOASATCS B MUCbMEHHOM (popMe Ha KOMITBIOTEPE; BO3MOXKHO MPOBEICHUE B (OPME TECTUPOBAHHUS.

® IS JIWI] C HAPYIICHUSMHU OIOPHO-JBHUTATEIILHOTO ammapara: JeKIUU Oo(GOopMIIIIOTCS B BUJC
AJICKTPOHHOTO JOKYMEHTA, JOCTYMHOTO C TIIOMOINBI0 KOMITBIOTEpA CO CHCIHATM3UPOBAHHBIM
MPOTpaMMHBIM ~ O0OECIIEYCHUEM; THCHbMEHHBIC 3a/laHMsl  BBITIOJIHSIOTCS Ha KOMIIBIOTEpPE CO
CTIEIMaTU3UPOBAHHBIM MMPOTPAMMHBIM O00OeCIIeueHHeM; PK3aMeH M 3a4€T TIPOBOJISATCS B YCTHOU (opMme
WJTU BBITIOJHSIOTCS B TUCbMEHHON (DOpME Ha KOMIIBIOTEPE.

[Tpu HEOOXOMMMOCTH TTPEAYCMATPUBACTCS YBEIUYCHUE BPEMEHH JIJISI TTOITOTOBKH OTBETA.

[Ipouienypa mpoBeeHUs MPOMEKYTOUHON aTTECTAlUU JJIsi OOy4aroUuXCs YCTaHABIMBACTCS C
y4ETOM MX WHIWBHIYATbHBIX TICUXO(PU3NUECKUX 0CcOOeHHOCTEH. [IpomMexyTouHas aTTecTamnusi MOXET
MIPOBOJUTHLCS B HECKOJIBKO ITAIlOB.

[Ipy mnpoBeaeHWHM TPOIEIYPHl OLCHUBAHHUS PE3YJbTAaTOB OOyUYeHHS TIperycMaTpHBACTCS
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HCTOJIb30BaHNE TEXHUYECKHX CPEICTB, HEOOXOJUMBIX B CBS3U C MHIUBUAYAJIbHBIMH OCOOEHHOCTSAMHU
oOyJarommxcsi. OTH CpEACTBA MOTYT OBITh MPEIOCTABICHBl YHUBEPCHUTCTOM, WIM MOTYT
UCIIOJb30BaThCsl COOCTBEHHBIE TEXHUUECKUE CPENICTBA.

[IpoBeneHne mporeayphl OIICHUBAHHS PE3yIbTATOB OOYUYCHHUS JTOIYCKAECTCS C HCIIOIB30BAHUEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOIOTHH.

Ob6ecnieunBaeTcss MOCTYNl K HMH(POPMAIMOHHBIM U OuOIMOrpadguueckuM pecypcaM B CETH
WuTepHeT U1 Kaxkoro odydaromierocs B popMax, aJalTUPOBAHHBIX K OTPAHUYCHUSAM UX 3/10pPOBbS U
BOCTIPHUSITHS HHPOPMAIINH:

eI CIembIX MU ClHa0OBUIAIIMX: B TEYaTHOM Qopme yBeIWYEeHHBIM HIpUpTOM, B (dopme
AJIEKTPOHHOTO JIOKyMEHTa, B (hopMme ayanodaiina.

® IS TIyXUX U c1a0O0CIbIIIAlINX: B IeYaTHON Gopme, B popMe 3JIeKTPOHHOTO TOKYMEHTA.

® 17151 00Y4YaIOLINXCSl C HApYIIEHUSIMH OIIOPHO-JIBUTATEJILHOTO almnapaTa: B Ie4aTHOU ¢opme, B
(hopMe PIIEKTPOHHOTO JTOKYyMEHTa, B (hopme ayanodaiina.

VY4eOHblE ayIUTOPHM s BCEX BUIOB KOHTAKTHOW M CaMOCTOSTENBHOW pabOThl, HaydHas
OuOIMOTEeKa W WHBIE TOMENICHHUs JUIs OOYy4YeHHsS OCHAIEHBl CHEIHUAIbHBIM O00O0pYJOBaHHEM U
y4€OHBIMU MECTaMH C TEXHUYECKUMHU CPEICTBAMU O0yUEHUS:

® ISl CJIETIBIX U CIa0OBUASIIMX: YCTPOMCTBOM JJIsi CKAHUPOBAHUS U YTeHUs ¢ Kamepoil SARA
CE; nucnneem bpaitng PAC Mate 20; npuntepom bpaiing EmBraille ViewPlus;

oI TIYyXUX M cIaOOCHbIIIAIMX: aBTOMAaTU3UPOBAHHBIM pPA0OUYMM MECTOM JUIsl JIIOJEH C
HapylUIeHUEM CIyXa U cIa0O0CIHbIIANINX; aKyCTUYECKHI YCHUIIUTENb U KOJIOHKH;

o 151 OOydYalOUIMXCSl C HapyWICHUSMHU OIOPHO-IABUIaTeNIbHOTO ammapara: MepeIBHKHBIMHU,
perynupyeMbiMu 3proHomudeckumu naprtamMmu CH-1; KOMOBIOTEPHON TEXHHMKOW CO CIElHaTbHBIM
MIPOrpaMMHBIM 00eCTIeYeHHEM.

9. MeToan4yecKkne MaTepHaJIbI

9.1 Ilanbl ceMMHAPCKUX/ IPAKTHYECKUX/ J1a00PaATOPHBIX 3aHATH I
Cemunap 1. «llonamue pexknamnoni u PR-kamnanuu: omauuue u 0co6eHHOCHU).

Yueonoe 3aoanue.
B o6nactHoM roposae N paboTaeT 1OCTaTOYHO MOJIOAAst U aMOUITMO3Has KOMIbIoTepHas Gupma « H+».
Ee nmema wayT Heruioxo, oHAKO MpoOiieMa B TOM, YTO KOMITBIOTEPHBIA PHIHOK IUIOTHO OKKYITHPOBAH
IBYyMsI OOJBIIMMU KOMITAHUSIMH, OJHA U3 KOTOPBIX CBSI3aHA C MIPOM, JApyras — ¢ ryOepHaTOPOM.
[Hoatomy ¢pupme «H+» mpuxonuthecs AeiicTBOBAaTh BONPEKU aAMHUHHCTpaTUBHOMY pecypcy. U BoT —
OHa 0JIaroMOIYYHO JOCTHUTIIA CBOETO MSATUIICTHSI.

Y @pupmol - 0enwv poosicoenus, npuuem roounetinvii. Basxcno npusieuv K Hemy HUMAHUe cCpeocma
Maccosol ungopmayuu 20pooa u obaacmu, Komopwvie 8 n00aAsIAIoueM DOILUUHCINEE HAX0OIMCS NOO
enusHue mapa unu eybepnamopa. Paspabomaiime xamnanuro CO.

Hnmepnem-pecypcul:

1. Ilpodeccuonanbusiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIil HAyYHO-TOMYIApHBIN KypHa! «PR-uanory» // www.pr-dialog.ru

3. NudopmanmonHo-ananutuaeckas razera «PR-Newsy // www.pr-news.ru

4. Cepep KopriopaTUBHBIX npecc-penn3oB « PR Newsy / www.prnews.ru

5. KopnoparuBHas kyabTypa// http://www.c-culture.ru/

6. [TIPECC-TPECT: U3narenbcTBO KOPIOPATUBHOM TIpecchl// http://www.press-trest.ru/

7. llpodeccnonanbuplii caliT «Coob1iecTBa BHyTPEHHUX KOMMYHUKAaTOpoBy // http://www.insidepr.ru/

Mam epuailbHo-mexnuviecKkoe obecneuenue
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MarepuaabHO-TEXHUUYECKHE CPEACTBA: MyJIbTUMEIUITHOE 000pyI0BaHKE, BKIIIOUatolee B ceos
KOMIIbIOTEp (HOYTOYK) U MyJIbTUMENA MPOEKTOP, TPOSHUPYIOUINi n300pakeHue (Ciaii/ibl) Ha 3KpaH,
yueOHasi JJocka (MHTEpaKTHBHAs y4yeOHas JOCKa) U MHCTPYMEHTHI (MEJ WM MapKep) Uil HaHECEHUs
PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

Cemunap Ne 2: «OcHOBHBIE BU/IbI peKJIaMHbIX H PR-kamMnanuniny

Yueonoe 3aoanue.

Pa3paboraiiTe KpaTKOCPOUHYIO M JOATOCPOUYHYI0 PR-KaMmaHuio 1o MPOBUKEHUIO HOBOTO OpeHaa
KOJ0ackl (MSICOKOMOMHAT HAXOIUTCS B )KUBOITMCHOM HEOOJIBIIIOM TOpoie ¢ OOJIBIIION UCTOPUEH).
CocraBbTe KaJleHAapHOE.

a) ¢parMeHT KJICHIApHOTO TUIaHA KaMTIaHUU
Ne | meponpusitue CPOKH IIPOBEICHHUSI OTYETHOCTh
| [Ipecc-koudepennus st CMU «Hosoe | 5 anpenst 2019 1. [TyGnukaruu B raszere
Ha MOTPEOUTEIHCKOM PHIHKE (ne menee 3), BbIXOJ
CIOXKETOB B
TEJICHOBOCTSIX (HE
MeHee 3)
2 Opranuzanus Mpe3eHTAlUd B TOUYKAX 9-16 anpens 2019 r. OTtyeT 0 MoBeICHUN
pOJaKu norpedureneil, ux
MHEHUSIX U
BBICKA3bIBAHUSX. ..

Hnmepnem-pecypcul:

1. Ilpodeccnonansusiii PR-mopran «CoBetHuky // www.sovetnik.ru

2. [IpodeccronanbHbIil HAyYHO-TOMYIApHBIN KypHa! «PR-Juanory // www.pr-dialog.ru

3. UadopmanmonHo-aHamuTrueckas razera «PR-Newsy // www.pr-news.ru

4. CepBep KOpHOpaTHBHBIX npecc-penu3oB «PR Newsy // www.prnews.ru

5. KoprioparuBHas kyibTypa// http://www.c-culture.ru/

6. IIPECC-TPECT: U3natenbcTBO KOpriopaTUBHOI npecchl// http://www.press-trest.ru/

7. [podeccnonanbHblin calT «Coo0IecTBa BHYTPEHHIX KOMMYHHKATOPOBY // http://www.insidepr.ru/

Mamepuanvno-mexuuueckoe odecneuenue

MarepHanbHO-TEXHUUYECKHE CPEACTBA: MyJIbTUMEIUITHOE 000py10BaHKE, BKIIIOYatolee B ceos
KOMIIbIOTEp (HOYTOYK) U MYyJIbTUMENA MPOEKTOP, IPOSHUPYIOUINI n300pakeHue (Ciaiiipl) Ha 3KpaH,
ydeOHas JocKa (MHTepaKTHBHAsl y4eOHas MOCKa) ¥ MHCTPYMEHTHI (MeJ WM MapKep) Ui HaHEeCEeHUs
PUCYHKOB, CX€M M TEKCTa Ha JOCKY.

Cemunap Ne 3: «JTansl niIaHupoBanus nHGopManuoHHoii kamnannu B CMHW»

Yueonoe 3aoanue.

Ber paboraer B PR-cimyxk0e komMmepueckoro OaHKa, OCYIIECTBISIONIETO KPYITHOpPa3MEpPHOE
JONTOCpPOYHOE KpenutoBaHue, OcHOBa KamuTana O0aHKa — YacTHbIC BKIaJbl. B mocnemaHee Bpems B
cBsi3u ¢ nHDIAIHEN u o01mei HeOmaronoryyHoi (PMHAHCOBOW CUTyalMel B CTpaHe Cpelu BKIATYMKOB
BO3HUKIIO OecroKOoiCTBO. HekoTophle U3 HUX yxke 3a0UparoT CBOU BKJIAJbl U MOJOXKEHUE CTAHOBUTCS
TPEBOKHBIM.

Bawa 3a0aua — paspabomams nian ungopmayuonuol kamnanuu c¢ ucnonwvzosanuem CMU ¢ yenvio
VCHOKOEHUs 00WeCmBeHH020 MHEHUs U NOO0EPHCAHUs. penymayuu OAHKA KaK MeCma HAOeHCHO20
nomeujeHusi 6Kiaoos.

a) hparMeHT MeauariaHa

| Ne | BHx KaHana | agpecHas | croxer | aBTOp | nara
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pacnpocTpaHEHUs | Ay IUTOpUs CIOX)KeTa
| Kommepcant [IpencraBurenu | HoBoe Ha Kapmnos.n.a. 4.04.2019
rasera CpEIHEro NOTPEOUTEITHCKOM
OusHeca PBIHKE CyXUX
3aBTPaKOB
2 PTP
TB

Hnmepnem-pecypcul:

1. Ilpodeccuonansubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIi HAyIHO-TIOMYJISAPHBIH *KypHaN « PR-Auanor» // www.pr-dialog.ru

3. Uudopmanmonno-ananutuueckas razera «PR-Newsy // www.pr-news.ru

4. CepBep KOpIOpaTUBHBIX Tpecc-penu3oB «PR Newsy // www.prnews.ru

5. KopniopatuHas kynbTypa// http://www.c-culture.ru/

6. [IPECC-TPECT: U3narenscTBO KOPIIOPATUBHOM Tipecchl/ http:// www.press-trest.ru/

7. Ilpodeccnonanbublil caliT «Coob1iecTBa BHyTPEHHUX KOMMYHUKAaTOpoBy // http://www.insidepr.ru/

Mamepuansvno-mexuuueckoe odecneuenue

MarepuanbHO-TeXHUYECKHE CPEJICTBA: MyJIbTUMEINITHOE 000py10BaHHE, BKIIIOYAlOIIee B ceOs
KOMIIbI0Tep (HOYTOYK) U MyJIbTUMEHNA TMPOEKTOP, TPOSHUPYIOUINI n300pakeHue (Ciaiiibl) Ha SKpaH,
ydeOHast Jocka (MHTEpaKTUBHAs ydeOHas JOCKA) U MHCTPYMEHTHI (MEJ WM MapKep) Uil HaHECEHUs
PHUCYHKOB, CXEM M TEKCTa Ha JOCKY.

Cemunap Ne 4: «Oco0eHHOCTH IVIAHMPOBAHNUS PEKJIAMHON KaMIIaHUID)

Yyeonoe 3aoanue.

Poccuiickass KOMMaHHsT MO TPOU3BOACTBY TPOAYKTOB TMHUTaHHS X PEIIWIa BOCIOJIb30BATHCS
OTMEUYEHHBIMHU B OINPOCAX OOIIECTBEHHOTO MHECHHS TEHACHIIMSIMH POCTa MATPUOTH3MA M TOPAOCTH 3a
Poccuro  1y1st BBIBOAA Ha PBIHOK Cpa3y BCeW CTpaHbl HOBOTO MPOJYKTa. DTO CyXHe 3aBTPaKH, B
KOTOPBIX JTOJDKHO TOTYCPKUBATHCSI MMEHHO POCCUICKOE MporcxoxaeHue. [ odhopMiIeHHs JOKHBI
WCTIOJIb30BATHCS MATPUOTHYCCKHE MOTUBHI.

Ipeonooxcume npoexm pekiamHol KAMAAHUU NO NPOOBUNCEHUSI OAHHO20 NPOOYKMA HA PLIHOK CIPAHbL
(+Hazsanue) kax ¢ cmonuye, max u 6 nposunyuy. CoctaBbTe KaJeHAapHOE, Ay TUTOPHOE U MeIna-
TUTAHAPOBAHUE KaMIIAHWH.

a) pparMeHT KaJICHIApHOTO TJIaHA KaMTIaHUU
Ne | meponpusitue CPOKH NPOBEJICHUS OTYETHOCTh
1 [Tpecc-kondepenuus pist CMU «Hosoe | 5 ampens 2019 1. [TyOnukanuu B razere
Ha NMOTPEOUTEIIBCKOM PHIHKE) (He meHee 3), BBIXOJ
CIO)KETOB B
TEJICHOBOCTSX (HE
MeHee 3)
2 Opranuzanus Mpe3eHTalUd B TOUYKaX 9-16 anpens 2019 r. OTtyeT 0 nMoBeAeHUN
MIPOJIAXKH noTpeduTeneH, nx
MHEHUSX U
BBICKA3bIBAHUSX. ..
0) parMeHT ayTMTOPHOTO IJIaHA
Ne azgpecHas MEPOIPUATHS Cpoxku OTBETCTBEHHBII
ayJIuTopus
1 Pabotauku cmu | [Ipecc-koH(epeHus 5 anpens 2019 | SIxky0GoBa B.B..
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st CMU «HoBoe Ha T.
MOTPEeOUTETHCKOM
PBIHKE»
2 PsnoBeie 1. opranuzamus 9-16 ampens [IpuBanoB k.c.
nOTpeOUTEIH npeseHTauuu B | 2019 1.
TOYKax
IIPOJaKU 10 anpens
2. opraHuzanus 2019 .
IIPSIMOM JINHUH C
MIPOU3BOIUTEIIS
MU
¢) ¢pparMeHT MeauarIaHa
Ne BU/JI KaHasIa azpecHas CIOXKET aBTOp naTa
pachpoCTpaHEHUs | ayTUTOPHs CIOXKETa
1 Kommepcant [IpencraBurenu | HoBoe Ha Kapnos.i.z. 4.04.2019
rasera CpeIHEro HOTPEeOUTETHCKOM
OusHeca PBIHKE CYXHX
3aBTPAKOB
2 PTP
TB

Humeprnem-pecypchwi:

1. ITpodeccuonansubiii PR-mopran «CoBetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIi HAyYHO-NOMYIAPHBIN KypHan « PR-Auanor» // www.pr-dialog.ru

3. Uudopmanmonno-anaiutuyeckas razeta « PR-Newsy // www.pr-news.ru

4. CepBep KOpIopaTUBHBIX Tpecc-penu3oB «PR Newsy // www.prnews.ru

5. Kopnoparusnas xkynbTypa// http://www.c-culture.ru/

6. IIPECC-TPECT: M3natenbcTBO KOpIIOpaTUBHOI npecchl// http://www.press-trest.ru/

7. IIpodeccrnonanbHblin caT «Coo0IIecTBa BHYTPEHHIUX KOMMYHHKATOPOBY // http://www.insidepr.ru/

Mamepuanvno-mexuuueckoe odecneuenue

MarepuanbHO-TEXHHUYECKHE CPEACTBA: MyJIbTUMEIUITHOE 000pyI0BaHKE, BKIIIOYatolIee B ces
KOMIThIOTEP (HOYTOYK) M MyJIbTUMENA TTPOCKTOP, MPOCIIUPYIOMNNA N300pakeHre (Caaiabpl) Ha dKpaH,
yueOHasi ocka (MHTEpaKTHBHAs yyeOHas JOCKa) U MHCTPYMEHTHI (MEJN WM MapKep) Ui HaHECEHUs
PHUCYHKOB, CXEM M TEKCTa Ha JOCKY.

Cemunuap Ne 5: «Oco0eHHOCTH OpPraHN3anMy U NPOBeAeHHU PEKJIAMHOM KaMIIAHUN.
Yueonoe 3aoanue:

KoMmmnanus-npon3Boantenb coOupaeTcss NPOABUTATh HA PETHOHANBHBIA PHIHOK OpPUTHHAILHBIC
TOTOBBIE 3aKyCKH M3 MOPENPOAYKTOB, PACCUMUTAHHBIX HA IIIOJEH C «IPOJBUHYTHIM» BKYCOM.
Tenepexnama, pexknama B npyrux CMU 3neck He ciumikom 3¢ deKkTuBHA, 00s1agas OOIBIINM OXBATOM
ayJUTOpUH, OHA OBET MUMO Y3KO OUEPUCHHOMH 1IEJIeBOM ayAUTOPHUH.

Paspabomame pexnammyrto kamnanuio ¢ Mnmepneme

Hnmepnem-pecypcul:
1. ITpodeccuonansubiii PR-mopran «CoBetHuk» // www.sovetnik.ru
2. [IpodeccronanbHbIi HAyYHO-NOMYIAPHBIN KypHan « PR-Auanor» // www.pr-dialog.ru
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3. NudopmanmonHo-ananutuaeckas razera «PR-Newsy // www.pr-news.ru

4. Cepep KopriopaTUBHBIX npecc-pennu3oB « PR Newsy / www.prnews.ru

5. KopnopatuHas KyabTypa/ http://www.c-culture.ru/

6. [TIPECC-TPECT: U3narenbcTBO KOpHOpaTUBHOMU TIpecchl// http://www.press-trest.ru/

7. llpodeccrnonanbuplil caliT «Coob1iecTBa BHyTPEHHUX KOMMYHUKAaTOpoBy // http://www.insidepr.ru/

Mamepuanvno-mexuuueckoe odecneuenue

MarepuanbHO-TEXHUUECKHE CPEACTBA: MyJIbTUMEIUITHOE 000py/I0BaHUE, BKIIFOYAIOLIEE B Ce0s
KOMIIbIOTEp (HOYTOYK) U MYJIbTHUMENA MPOEKTOP, MPOCUUPYIOINNA H300pakeHue (CaaiIpl) Ha SKpaH,
ydyeOHasi Jocka (MHTEpaKTHBHas yuyeOHas JI0CKa) M MHCTPYMEHTHI (MeJ WM MapKep) JUisl HaHECEHUs
PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

Cemunap Ne 6: «OcodeHHOCTH opraHu3anuu u nposeaenuss PR-kamnanuu »

Yueonoe 3aoanue:

Ha ocHOBaHMM CUTYyaTMBHOIO [TOJIX0/1a ONIPEAEIUTE

I. meneByr0 ayauTOpHIO HEKOMMEpPUYECKOH opraHu3anuu (HIKE BapuUaHThl), KOTOPHIE MOTYT
OBbITH BOBJICYCHBI B KPUZHUCHYIO CUTYAIHIO, MO CIETYIOIUM KPUTEPHUSIM:

1) KpuUTHYHOCTHh (3HAaYUMOCTb) CHUTyalldd C Yy4yacTHEM IIeJIeBOM  ayJIuTOpUu IS
MHCTPYMEHTAJIbHOU I€ATEIbHOCTH U penyTauuu PR-o0bekTa;

2) HalM4yMe y 1eNeBOM ayJWTOPUU 3HAYUTENbHBIX pecypcoB (MHGOPMAIMOHHBIX;
aIMMHHUCTPATUBHBIX; BIJIACTHBIX; JINYHOCTHBIX; HACHUIBCTBEHHBIX; pENYTAllMOHHBIX;
onorpaYeCcKuXx; WHTEJUICKTyaIbHBIX; J0O60UCTCKUX; OpraHu3alMOHHBIX;
SKOHOMHUYECKHUX);

3) 3auMHTEpPECOBaAHHOCTH 1IEJIEBOM ayJUTOPHH B TOM HJIM MHOM UCXOJI€ CUTYyallHH;

4) TNOo3UTHMBHAsI WJINM HEraTMBHAsl NPEIB3SITOCTh LIEJIEBOM aylIWTOPUU IO OTHOIIEeHHI0 K PR-
00BEKTY;

5) TOTOBHOCTB LIEJIEBOM ayJAUTOPHH HCIOJIB30BATH CBOM pecypchl MpoTuB PR-o0BbekTa nin B
€ro MOJJACPXKKY;

6) perynaspHOCTb (IIOBTOPSIEMOCTb) CUTyalluid (KOHTAKTOB) C yYaCTHEM LEJIEBOM ay TUTOPUH;

7) pa3Mepsl 1IeJIeBOM ayIUTOPUH TI0 OTHOIIECHHIO K PR-00BeKTYy.

II. pa3paboraTh aHTHKpU3KUCHYIO PR-kaMmaHuio ¢ momoruibio WHGOPMAIMOHHO-KOMMYHHUKATUBHBIX
JEUCTBUM JJISl OTHOM M3 YKa3aHHBIX OPraHU3aINi:

YHUBEPCUTET;

OaHK;

pEeAaKI1K ra3eTsl;

TOPOJCKON aIMUHUCTPALNH.

Hnmepnem-pecypcul:

1. Ilpodeccuonanbubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIi HAyYHO-TIOMYIApHBIN KypHa! «PR-uanory // www.pr-dialog.ru

3. NudopmanmonHo-ananutuaeckas razera «PR-Newsy // www.pr-news.ru

4. Cepep KopriopaTUBHBIX npecc-penu3oB « PR Newsy / www.prnews.ru

5. KopnoparuBHas kyabTypa// http://www.c-culture.ru/

6. [TIPECC-TPECT: U3narenbcTBO KOPIOPATUBHOM TIpecchl// http://www.press-trest.ru/

7. llpodeccnonanbuplil caliT «Coob1iecTBa BHyTPEHHUX KOMMYHUKAaTOpoBy // http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue
MatepuraabHO-TEXHUYECKUE CPeICTBA: MyJIbTUMeAUHOEe 000pyA0BaHue, BKIIIOYatolee B ceds
KOMIbIOTEp (HOYTOYK) U MYJbTHUMEHA MIPOEKTOP, MPOCHUPYIOINNA H300pakeHue (CaaiIpl) Ha SKpaH,
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yueOHasi Jjocka (MHTEpaKTHBHAs y4yeOHas JOCKA) U MHCTPYMEHTHI (MEJ MM MapKep) Uil HaHECEHUs
PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

IIpakTuyeckoe 3ansitue Ne 7 (2 4.): «PasimuyHble MeToAbl OuHeHKH 3PdexkTHBHOCTH PR-
KaMIIaHUID)

Yuebnoe 3aoanue:
CocraBbTe 11aH Meponpuatuil u nyonukanuit B CMU npoasuxeHus: KOMOAHUU B cpefie
UHTEPHET
1. CocraBure muaH PR-xammanmm, wucnonb3ys cienyronme napaMmerpel: lLlens kamiaHuw,
LeneBass aynutopus, 3aJelCTBOBaHHBIE PECYpPCHI: COLMAIbHBIE Meaua, OJIOTH, MHKpPOOIOrH
(caMOCTOTENNPHO WJIM HWHTEIPUPOBAaHHBIE C CAMTOM), BHUPYCHBI MAapKETHHI, OH-JailH
KOH(EepEeHIMU U MpecC-KOHPEPEHIINH U T.I1.)
2. Ilpoeputh 3PpHeKTHBHOCTH KAMITAHUH 110 HECKOJIBKUM MOJIEISAM OICHKU 3 (PEKTUBHOCTH.

Hnmepnem-pecypcul:
1. [Ipodeccuonanpubiii PR-nopran «CoetHuk» // www.sovetnik.ru
2. [IpodeccronanbHbIil HAyYHO-NOMYIAPHBIN KypHan «PR-Auanor» // www.pr-dialog.ru
3. UndopmanmonHo-aHanutuueckas razera «PR-Newsy // www.pr-news.ru
4. CepBep KopnopaTuBHBIX npecc-penn3oB «PR Newsy // www.prnews.ru
5. Kopnioparusnas xynbTypa// http://www.c-culture.ru/
6. ITIPECC-TPECT: M3natenbcTBO KOpIiopaTUBHOI npecchl// http://www.press-trest.ru/
7. llpodeccronanpHbI calT «Coob1iecTBa BHyTPEHHUX KOMMYHHUKATOpoBy // http://www.insidepr.ru/
Mamepuanvno-mexnuueckoe obecneuenue

MarepruanbHO-TEXHHUECKHE CPEACTBA: MYJIbTUMEIUITHOE 000py/T0BaHNE, BKITFOYAOIIee B ceOs
KOMIIbIOTEp (HOYTOYK) U MYJIbTHUMEHNA MIPOEKTOP, MPOCUUPYIOMINNA H300pakeHue (CaaiIpl) Ha SKpaH,
ydyeOHasi Jocka (MHTepaKTHBHas yyeOHas I0CKa) M MHCTPYMEHTHI (MeJ WM MapKep) JUisl HaHEeCEHUs
PHUCYHKOB, CX€M M TEKCTa Ha JOCKY.

1.2. MeTtoauyeckue PEKOMCHAAI WU 110 MOATOTOBKE NNCbMCHHBIX pa60T

Haydnoe cooOmieHnie Ha 0a3e gokiaaa win pedepara sBISETCS CaMOCTOSTEILHOW paboOTOi
CTyJIEHTa WM TOABOJIUT HUTOTH €ro TEOPETUYECKON M MPAKTUYECKOW MOATOTOBKH MO H3ydaeMou
mucuurinHe. [Ipy  moaroroBke HaydyHOro JOKJIana OOydYaromIMiCs JOJDKEH T[OoKa3aTb CBOM
CIIOCOOHOCTH M BO3MOXHOCTH T10 PEIICHUIO peajbHBIX MPOoOJIeM, UCIIONb3Ys MOTyYeHHbIE B MPOLIECCE
oOydeHUs: 3HaHWS. METOAMYECKHE YKa3aHWs TO3BOJISIOT OOCCIECUUTh EIUHCTBO TpPeOOBaHUM,
MPEIbSABISEMBIX K COJIEPKaHUIO, Ka4eCTBY U O(POPMIIEHUIO MUCEMEHHBIX padoT.

[Ipu BBIMOTHEHUN MHCHMEHHBIX PAbOT MCTOJIB3YIOTCS BCE 3HAHMWS, MOJIYYCHHBIC CTYIACHTAMHU B
XOJIe OCBOCHMS JUCHMIUIUHBI, 3aKpPEIUIIOTCS HaBBIKK O(OpPMIIEHUS pe3yNbTaToB  y4eOHO-
HCCIIeIOBATENIbCKONH pa0OThI, BBISBISIOTCS YMEHUS YETKO (OpMYyIMpOBaTH M apryMEHTHPOBAHO
000CHOBBIBATh MPEIOKEHNUS U PEKOMEHIAINH 110 BEIOPAaHHOH TeMe.

Brinonnenue paboThl npe/nosiaraeT KOHCYJIbTAlMOHHYIO TIOMOIIL CO CTOPOHBI MpernoaBarens. B
XOJIE BBIMIOJIHEHUSI paOOTHI CTYJEHT JOJIKEH MOKa3aTh, B KAKOW MEpe OH OBJIAJENl TEOPETHUYECKUMU
3HAHUSMH W TIPAKTHYECKUMU HAaBBIKAMHU, HAYYUJICS CTAaBUTh HAYYHO-HCCIICIOBATEIBCKUE TPOOJIEMBI,
JIeN1aTh BBIBOJBI U 00001aTh MOTYYEHHBIE PEe3YIIbTATHI.

[ToaroroBka NnuCbMEHHOM pabOTHI UMEET IEIBIO:

® 3aKpeIUICHHE HABBIKOB HAYYHOTO MCCIICIOBAHMSI,;

OBJIaJICHHE METOJAUKON UCCIIEIOBAHMUS;

yIayOleHne TEOPETUUECKUX 3HAaHUH B MPUMEHEHUHU K KOHKPETHOMY HCCIIEIOBAaHUIO;

MpUMEHEHNE 3HAHUM MPU PEIICHUH KOHKPETHBIX 3aJ1ay YIPaBIIEHYECKON e TEIHbHOCTH;
BBISICHCHHE TOJTOTOBICHHOCTH CTYACHTA K CAMOCTOSATEILHOMY PEIICHUI0 MPo0JeM, CBI3aHHBIX C
IUCHUIIIINHOM.


http://www.insidepr.ru/
http://www.press-trest.ru/
http://www.c-culture.ru/
http://www.prnews.ru/
http://www.pr-news.ru/
http://www.pr-dialog.ru/
http://www.sovetnik.ru/
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Obwue mpebosarus.

JUis ycmemHoro M KayeCTBEHHOTO BBIMOJIHEHUS NUCHbMEHHOW HAay4dHOM paboOThl CTYIEHTY
HE00XO0IUMO:
® UMETh 3HaHUS N0 W3y4aeMOl AUCHHUILIMHE B 00beMe nporpammel PITY;
® BJAJETh METOJAAMU HAYYHOTO MCCIIEI0BAHUS;
® yMEThb HCIOJb30BaTh COBPEMEHHBIE CPEICTBA BBIYMCINTEIBHON TEXHHKH, B IIEPBYI0 O4YEpEnb

NEPCOHAJIbHBIE KOMITBIOTEPH KaK B IpOIecce BBINIOJIHEHHUS, TaK W B Tporecce o(opMIIeHHUs

paboTHI;

e CcBOOOJHO OpPHEHTHUPOBATHCS MpPHU MOAOOPE PA3TUYHBIX HMCTOYHHKOB HH(POpPMAUM M YMETb
paboTaTh CO CHeHaIbHON TUTEpaTypoii;

® YyMeThb JIOTUYHO, TIPaMOTHO M HaydyHO OOOCHOBAaHHO (H)OPMYJIHPOBATh TEOPETUYECKHE U
MIPaKTUYECKHE PEKOMEHIALINHU, PE3YIbTAaThl AHATIN3A;

e KkBAMMPUIUPOBAHHO OGOPMIATH TpadUUecKuil Marepuan, WUIIOCTPUPYIOUIMI coaep:KaHue
paboThI.

SBnsiACch 3aKOHYCHHOM CaMOCTOSITEIHHOM HAayYHO-HCCIIE0OBATEIBCKON pa3pabOTKON CTyJIEeHTa,
MUCbMEHHAas paboTa JJOJKHA OTBEYATh OCHOBHBIM TPEOOBAaHUSM:

1. AKTyanpHOCTb TEMBI HCCIIEOBaHUS.

2. IlpenMeTHOCTb, KOHKPETHOCTb M OOOCHOBAaHHOCTh BBIBOJOB O COCTOSHUH Pa3pabOTKU
MIOCTABJIEHHOM MPOOJIEMBI.

3. CooTBeTcTBHE YpPOBHS pa3pabOTKM TEeMbl COBPEMEHHOMY YPOBHIO HAay4dHBIX pa3paboToK,
METOJIMYECKUX MOJIOXKEHUN U peKOMEH AN, OTPa)KEHHBIX B COOTBETCTBYIOIICH JTUTEpaType.
Tembl TMCbMEHHBIX paboT GOpMYIHPYIOTCS HAa OCHOBE IIpuMepHOi TeMaTHKH, PeICTaBICHHON B

paznene 5.3. Hacrosiel Paboueit mporpammsl.

[Ipemnaraemas oOydaromuMcsi TeMaTWKa pabOT SBISETCS MNPUMEPHOH M HE MCKIOYaeT
BO3MOYXHOCTH BBITIOJIHEHUSI paboOThl MO MpolsemMaM, NpeliokKeHHbIM cTyaeHToM. [Ipu stom Tema
JI0JKHA OBITH corjacoBaHa ¢ npernojasateneM. [Ipu BeiGope TeMbl HEOOXOAMMO YUUTHIBATh, B KAKOH
Mepe paszpabaTbiBaeMble  BOIPOCHI  OOecreueHbl HMCXOAHBIMM  JTAHHBIMH, JIMTEPATypPHBIMU
MCTOYHHUKAMHU, COOTBETCTBYIOT HHIUBHUIyaJbHBIM CIIOCOOHOCTSIM U MHTEpECaM 00ydaromerocs.

Tpebosanus k cooeparcanuro u cmpyKkmype mekcma

[Ipennaraemasi mpuMepHasi TEMAaTHKAa OXBAaThIBAET IIMPOKHUM Kpyr BompocoB. [loaToMy cTpykTypa
KaKJ0W pabOoThl TOJKHA YTOUHSATHCS CTYJEHTOM C MPENoJiaBaTesIeM, UCXOAsl U3 HayUYHbIX MHTEPECOB
CTYZICHTA, CTETNIEHN POPaObOTaHHOCTHU JTaHHON TEMBI B JIUTEPAType, HATUYMS HH(POpPMAIUY U T.I1.
Kaxxnas nucbMeHHas HayuHast paboTa JOHKHA UMETh:

- TUTYJbHBIN JIUCT;

- OIJIaBJICHUE;

- BBEJCHHUE;

- TJaBbl U/UiaM naparpagpsl;

- 3aKJIIOYEHHE;

- CHHCOK HCIIOJIb30BAHHBIX HCTOYHHUKOB U JIUTEPATYPHI.
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IIpunoxenue 1. AHHOTAaLNA
paboueli mporpaMMbl TUCITUTUIAHBI

AHHOTAIIUSA PABOYEH TPOT'PAMMBI IUCIUITIUHBI

Jucuuruinia «CTpaTeruyu U MIaHUPOBaHUE KaMIaHUN B MEXIYHapOAHBIX MEIHa peaau3yeTcs
Ha (aKyJIbTeTE PEKIaMBbI U CBSI3€H ¢ 00IIECTBEHHOCTHIO KadeIpoit KyJIbTYpbl MUPA U IEMOKPATHH.

Lens mucoumveel — (GopMupoBaHHE y OOyYarOmMXCS 3HAHUM M TMPAKTHYECKHX HABBIKOB
OpraHU3alMM U NIPOBEACHUS KOMMYHUKAMOHHBIX KAMIIAHUM B MEXXIYHAPOIHBIX MEIHA.

3ama4yn TUCIUTUIAHBIL:

W3y4eHne mMpUKIIaIbIX aCTICKTOB KOMMYHUKAITUU

HccnenoBanre KOMMYHHKAIIMOHHBIX TEOPHH  COIIMOJOTHH, TICHUXOJOTHH, MOJUTOJIOTHH,
AQHTPOTIOJIOTUHU

W3y4yeHne OCHOBHBIX aCIIEKTOB PEKIaMHOM JesTebHOCTH

[To3HaHMe 3aKOHOIATENLCTBA B 00JIACTH PEKIIaMbl

OcBoeHHe MPaKTUYECKNX HABBIKOB KOMMMPANUTHHTA U apT-TPOABHKEHUS

dopmMupoBaHUEe KOMIUIEKCHOTO TIPEICTABICHUS 0 KOMMYHUKAITMOHHBIX KAaMITAHHUSIX

YMeHusi opraHu30BbIBaTh KOMMYHUKAIIMOHHBIE KOMIAHUH U TPOCYUTHIBATH UX 3 (HEKTUBHOCTH

JucuuiuinHa (Mo0ynv) HarpasiieHa Ha (JOpMUPOBAHUE CIIEAYIOMIMX KOMIETEHLUI:
[1K-2. CnocobeH yuyacTBOBaTh B MPOEKTHOW JAESTEILHOCTH MO CO3JaHUI0 KOHIIETIINI MEIHapOEKTOB
U UX peanu3alnun
[1K-2.1 3HaeT 0CHOBBI NPOEKTHOM AESITEILHOCTH MO CO3JJaHUI0 KOHILIETIIIUNA MEAUANPOEKTOB
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[TK-2. CnnocobeH y4acTBOBaTh B MPOCKTHOM JAESITEILHOCTH MO CO3JaHII0 KOHIISTIIINIA MEIHAPOCKTOB
U UX peanu3aiuu

IIK-2.2 Ymeer co31aBaTh KOHICIIIUT

[1K-2. CnnocobeH y4yacTBOBaTh B MPOEKTHOU JESTEILHOCTH MO CO3JaHUI0 KOHIIETIIINI MEIHapOEKTOB
U UX peanu3aluu

[1K-2.3 Bnageer HaBbIKaMH pean3allid KOHUEIIIMU MEIUAPOECKTOB

B pe3ynbpTaTe 0CBOCHHS TUCIHUIUIMHBI (MOJTYJIs1) 00YUYarOIIUIACS TIOJDKEH:
3Haem: BaXXHOCTb IJIAHUPOBAHUS IEPCIIEKTUBHBIX 1I€JIEH NEATETbHOCTH C YYETOM YCIOBUH, CPEJCTB,
JUYHOCTHBIX BO3MOYKHOCTEH, ITANIOB KAPHEPHOTO POCTA, BPEMEHHOM MEPCIIEKTHBBI MPOSKTHON
JESTENIbHOCTH T10 CO3/IaHUI0 KOHIIETIIN MeUApOSKTOB; IPUHIIUIIBI IJIAHUPOBAHUS U pa3pabOTKu
KOHIICTIIII MEPONIPUATUI U MEAUATIPOSKTOB, a TAK)KE MPUHITUIIBI UX PEATH3aIINH.
Ymeem: yqacTBoBaTh B IPOEKTHOM JEATEILHOCTH MO CO3[JaHUIO KOHIIETIIIUN MEANAPOEKTOB U UX
peann3anun; co31aBaTh KOHIEMIIUNA MEIUATIPOCKTOB, BEICTPAUBasl TUTAHBI UX IOCTHKCHUS;
yCTaHABJIUBATh IPUOPUTETHI peasIn3allii KOHUEIIUNA MEIUAIIPOCKTOB.
Bnaoeem: ocHOBaMU IPOEKTHOM JEATEIBHOCTH 110 CO3/IaHUIO KOHIEIINI MEeTUanpOeKTOB; METOJaMHU
CO3/]aHUsl KOHLIETIIIMA MEIUANPOEKTOB, BEICTPANBAs IJIaHbl UX JOCTUKEHUS; METOJAaMU OLICHKU
Pa3HOOOPAa3HBIX PECYpPCOB (JIMUHOCTHBIX, ICUXO(DU3NOIOTHIECKUX, CHTYaTUBHBIX, BPEMEHHBIX U T.1I.),
HCIONb3YEMBIX JUISl pELICHUs 3a/1a4 CaMOOpraHU3allui U CaMOPa3BUTHSL.

[To nucrumuivHae (MOIYJII0) MpeayCMOTpeHa IPOMEXKyTOUHas aTTecTalus B hopMe 3a4yéTa.

OO61mast TpyJ0€MKOCTh OCBOEHUS TUCHUIUIMHBI (MOAYJIs) COCTABIIAET 4 3aUu€THbIEC €AMHUIIBI.

Abstract

The discipline “Strategies and planning of campaigns in international media” is implemented at
the Faculty of Advertising and Public Relations by the Department of Culture of Peace and
Democracy.

The purpose of the discipline is to develop students’ knowledge and practical skills in organizing
and conducting communication campaigns in international media.

Objectives of the discipline:

Study of applied aspects of communication

Research of communication theories of sociology, psychology, political science, anthropology
Studying the main aspects of advertising activities

Knowledge of advertising legislation

Studying the main aspects of advertising activities

Knowledge of advertising legislation

Mastering practical skills in copywriting and art promotion

Formation of a comprehensive view of communication campaigns

Ability to organize communication campaigns and calculate their effectiveness

The discipline (module) is aimed at developing the following competencies:

PC-2. Able to participate in project activities to create concepts for media projects and their
implementation

PC-2.1 Knows the basics of project activities to create concepts for media projects

PC-2. Able to participate in project activities to create concepts for media projects and their
implementation

PC-2.2 Can create concepts
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PC-2. Able to participate in project activities to create concepts for media projects and their
implementation
PC-2.3 Possesses the skills to implement the concept of media projects

As a result of mastering the discipline (module), the student must:

Knows: the importance of planning long-term goals of activity, taking into account conditions,
means, personal capabilities, stages of career growth, time perspective of project activities to create
concepts for media projects; principles of planning and developing concepts for events and media
projects, as well as principles for their implementation.

Able to: participate in project activities to create concepts for media projects and their
implementation; create concepts for media projects, making plans to achieve them; set priorities for the
implementation of the concept of media projects.

Knows: the basics of project activities to create concepts for media projects; methods of creating
the concept of media projects, building plans for their achievement; methods for assessing various
resources (personal, psychophysiological, situational, temporary, etc.) used to solve problems of self-
organization and self-development.

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is 4 credit units.
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