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1. HosicHUTEALHASA 3aIIHCKA

1.1. Heap u 3agaun AU CHUATITHHBI

Lenp aucuuminHb: (OPMUPOBAHUE Y CTYACHTOB TEOPETUUYECKUX MPEACTABICHUHN U MPAKTUYECKUX
HaBBIKOB I10 CO3JIaHUIO, pa3padoTKe, JIAHUPOBAHUIO U YIIPABJICHUIO OPEHIOM TEPPUTOPHUH.

3amaun JUCLUILINHEI

1) IToaroroBka K TBOPUECKOM AEATETHLHOCTH B 001aCTH KOHCTPYHPOBAHUS UIMHKA TEPPUTOPHHA,
rOpOOB WM 0OBEKTOB 110 CO3JaHUI0 HH(POPMAIIMOHHBIX IOBOAOB JJIs IPOAYKTOB B chepe Typusma

2) MOATOTOBKA K IPOCKTHOM JIEATETLHOCTH B 00JIaCTH pa3pabOTKU U pean3aliii MPOCKTOB
JNEATEIIbBHOCTH TYPUCTCKOIO IPEAIPUATHUSA,

3) MOAroTOBKA BBITYCKHUKOB K OPraHU3alMOHHO-YTIPaBIEHUYECKOH NesATETbHOCTH B 00JaCTH TypU3Ma.

JlucuuninHa peanus3yercs Ha HHOCTPAHHOM SI3bIKE.

1.2. IlepevyeHb MJIAHMPYEMBbIX Pe3yJbTATOB 00y4eHHs 110 JUCHHUILINHE, COOTHECEHHBIX C
MHIUKATOPAMH JOCTHKEHHUSI KOMIIeTeH it

KoMnerennus
(koA 1 HAMMEHOBaHUE)

HNuaukaTopsl
KOMIIEeTeHIM i
(K01 1 HANMEHOBAHUE)

Pe3yabTarsl 00y4yeHus

1IK-2 Bnaoenue
CnocooHOCMbIO
gopmynuposamo
KOHYEenyuro mypucmckoz2o
npeonpusimusl,
paspabamuvlieams
aghhexmuenyro
cmpamezuro u
Gopmuposame akmueHyo
HONUMUKY OYEHKU PUCKO8
npeonpusimus mypucmcKkou
uHoycmpuu

1IK-2.1 Ilpumensiem
coBpeMeHHble Memoovl U
MexHon02UU
NpPOEeKmMUupoB8aHusl
oesmeibHoCmu
MYPUCMCKO20 NPEeOnpPUSMUSL

3uamu: Konyenyuyu mypucmcKo2o
npeonpusmus, NPUHYUNsl paspadbomxu
aghghexmuenoll cmpamezuu u
Gopmuposanus akKMuEHOU NOIUMUKU
OYEHKU PUCKOB NPeOnPUAMUsL
MYpUCMCKOU UHOYCMPUU HA OCHOBE
KOHYenyuu 2e0opeHounea meppumopuil
Ymemv: npumenams cospemennuvle
Memoobl U MEXHON02UU
NPOEKMUpPOBaHUsL OesimeNbHOCMU
MYPUCTNCKO20 NPeOnpuUsimus
Bnademu: Hagvblkamu npumeHeHus
COBPEMEHHBIX MEMOO08 U MEXHONO2ULL
NPOEKMuUpoBanUst OesimeabHOCmU
MYPUCICKO20 NPEeOnPUAMUSL

1IK-2.2 [Ipumensem
co8peMeHHble MeXHON02UU
OKA3aHUsl YCye 8
Op2aHU3aYUAX MYPUCMCKOU
cghepwvi, omseyarouux
mpebosaHusM
nompebumereti no CPOKAM,
yeHe U YpOBHIO Kayecmea
00CIYHCUBAHUSA, A MAKHCE
mpebosaHusM

3uams. KoHyenyuu mypucmcko2o
npeonpusimusi, NPUHYUNsL paspadomku
aghghexmuesnoll cmpamezuu u
Gopmuposanus akMusHOU NOAUMUKU
OYEHKU PUCKO8 NPeOnpusimus
MYPUCMCKOU UHOYCIPUU HA OCHOBE
KOHYenyuu 2e0bpeHOUuHea meppumopuil
Vmemu: npumensmo cospementivie
MEXHON02UU OKA3AHUSL YCIIYe 8
Op2aHU3AYUSAX MYPUCIICKOU cghepbl,




bezonacnocmu omeeyarowux mpeoo8aHusIm
nompebumereti no CpOKaM, yeHe u
VPOBHIO Kauecmea 00CIYHCUBAHUSL, d
makaice mpebosanusim 6e30nacHocmu
Bnadembv: Hagblkamu npumeHeHus
COBPEMEHHBIX MEXHON02ULL OKA3AHUS
YCaye 8 0peanu3ayuax mypucmcKoll
cghepwvi, omseuarouux mpebosaHuim
nompebumerneti no CpOKaM, yeHe u
VPOBHIO Kauecmea 00CIyHCusanus, a
makaice mpebosanusm 6e30nacHocmu

1.3. MecTo 1McuMIJIMHBI B CTPYKTYpe 00pa3oBaTeIbHON MPOrpaMMbl

JucuunimHa (Mooyns) «l'eoOpeHIUHT TEeppUTOpUi (HA AHTIMICKOM S3BIKE)» OTHOCUTCS K
4acTH, (OPMHUPYEMOM YYaCTHHUKAMH OOpa30BaTEIbHBIX OTHOIIECHWW OJIOKa IHUCHMIUIMH y4eOHOTO
TIaHa.

Jlnst  ocBOGHUS AMCIUIUIMHBI  (MOOY/is) HEOOXOAWMMBI 3HAHWS, YMEHHUS U  BIAJICHHS,
c(hOpMHUPOBAHHBIE B XOJE M3yYCHUs CICAYIOMIMX TUCIUIUIMH U MPOXOXKACHUS TMPAKTUK: MUPOBBIC
KyJIbTYPHO-UCTOPHUECKHE U TYPHUCTCKHE pecypchl, PBIHOK HAI[MOHAJBHOTO W MEXKIYHAPOIHOTO
Typu3Ma.

B pesynbrare ocBOeHUS MUCHMIUIMHBI (M00Y/1s) GOPMUPYIOTCS 3HAHWS, YMEHUS W BJIaJICHHUS,
HEOOXOMUMBIE  JUISi ~ HM3y4YEHUS  CICAYIOIUX  JUCHUIUIMH W [POXOXKICHHS  MPAKTHUK:
[IpennpuHUMATENECTBO U WHHOBAIMM B HHAYCTPUM TypuU3Ma U TOCTENPUUMCTBA, MapKEeTHUHT B
WHAYCTPHUH TypU3Ma .

2. CTpyKTYypa M COHMILIMHBI
O6mas TpyA0€MKOCTh TUCIMIUIMHBI COCTABISIET 3 3.€., 108 akameMuyeckux yaca (0OB).

CTpyKTypa AMCUMIIMHBI I 04HOI GopMbI 00yUeHHsI

O0beM IUCHUIUIMHBI B (opMe KOHTAKTHOM paboThl OOyYaIOIUXCS C MeJaroru4ecKuMu
paboTHHKaMHU W (WJIM) JUIAMH, TPUBJICKAEMBIMU K pealu3aiii 00pa30BaTeIbHOW MpOrpaMMbl Ha
WHBIX YCIOBUSIX, IPU MIPOBEICHUH YICOHBIX 3aHATH:

Cemectp | Tum yueOHBIX 3aHATHI KonuuecTBo
4acoB
7 Jlekuuun -
7 [IpakTHueckue 3aHsATHs 42
Bcero: 42

O0beM auCHHILTUHBL (MOTYJIs1) B hOpME CaMOCTOSITENIbHON pabOoThl 00YJAIOIIUXCSI COCTABIISIET
48 akagemMuuecKkux daca(oB).

CTpyKkTypa AMCUMIVIMHBI JJIS 0YHO-32049HOI opMBbI 00yUeHM I

O0beM IUCHUIUIMHBI B (opMe KOHTAKTHOM paboThl OOyYaIOIMUXCS C MeJaroru4ecKuMu
paboTHHKaMHU W (WJIM) JUIAMH, TPUBJICKAEMBIMU K pealu3aiii 00pa30BaTEIbHOW MpOrpaMMbl Ha
WHBIX YCIOBUSIX, IPU MIPOBEICHUH YICOHBIX 3aHATH:

Cemectp | Tum yueOHBIX 3aHATUI KonuuecTBo
4acoB
7 Jlexnn -
7 [IpakTHueckue 3aHsATHUS 24




Bcero:

| 24

O0beM auCHHILTUHBL (MOTYJIs1) B hOpME CaMOCTOSITENIbHON pabOoThl 00YJAIOIIUXCSI COCTABIISICT
84 axameMuueckux yaca(oB).

3. Coaepxanmne TUCHUNINHBI

No Haumenoeanue pazoena Cooepocanue
OUCUUNTIUHDL

1. [TonsiTue TepputropuanbHOro OpeHaa. TeppuTopuaIbHbII
Tema 1. TeopeTiueckue OpennuHr u ero pyHkuu. Mcropudyeckoe pazButue
ACTIEKTEL TEPPUTOPUATBHOTO OpeHauHra. TeppuropuaibHbIi OpSHIUHT U
TePPHTOPHATHHOTO TEepPPUTOPHUATBHBIN MapKeTUHT. bpeH Tepputopun u UMUK

Bperpmra TEPPUTOPUH.

(Theoretical aspects of The concept of a territorial brand. Territorial branding and its

territorial functions. Historical development of territorial branding. Territorial

Branding) branding and territorial marketing. Brand of the territory and image
of the territory.

2. Tema 2. Buasi u [Moxxonb! k K1accupuKay TEPPUTOPUATHHBIX OPSHIIOB.
CTPYKTypa [Tpumeps! TeppuTOopHanbHBIX OpeHa0B. CTPYKTYpa
TEPPUTOPUATIBHBIX TEPPUTOPUATHHOTO OpeHa.
OpeHI0B Approaches to the classification of territorial brands. Examples of
(Types and structure of | local brands. Territorial brand structure.
territorial brands)

3 Pa3zpaboTka MapkeTHHTOBOM cTpateruu (IieieonpeaesieHue,

Tema 3. OCHOBHBIE HTAITbI
OpeHIIMHTa TEPPUTOPUIA
(The main stages of

territory branding)

CEerMEHTUPOBAHUE, UACHTU(DUKAIIMS LIETIEBBIX Ay TUTOPHUI, UX
XapaKTePUCTHK U (PaKTOPOB MPUBIEKATEITHHOCTH TEPPUTOPUHU IS
HuX). [lo3unmonnpoBanue (aHamu3 MOoTeHIMAamNA sl OpeHInHTa
TEPPUTOPUU U Pa3BUTUS OpPEH[Ia, BHIIBICHUE JTUMUTUPYIOLIUNX
(bhakTOpOoB, aHAIN3 TO3UITMOHUPOBaHUS TeppuTopun B CMU,
U3Yy4YCHHUE BOCTIPUATHUS TEPPUTOPUHN BHYTPCHHUMH U BHEIITHUMHU
[[EJIEBBIMU ayTUTOPUSIMU, AaHATTN3 KOHKYPEHTHOH CpeJIbl,
pa3paboTka KoHuenuu OpeHzaa). PazpaboTka kpeaTuBHOM
cTpareruu (pa3padoTka OCHOBHOI'O KOMMYHHUKAITMOHHOTO
coobuienus: OpeHna, pa3padoTka BU3yalibHOro oopasa Openaa,
W3YyYCHHE BOCTIPUSATHUS JIOTOTHUIIA, ICBU3a WITU JIO3YHTa I[EJICBEIMU

ayMToOpusiMHU, pazpaboTtka brand-book). PazpaboTka menuitHOM




cTpaTeruu (BbIOOp KaHAJIOB KOMMYHUKAIIUH, MEAUATUIAaHUPOBAHHE
U peKjiaMa, BIOOp peKJIaMHBIX HOCHTeNeH 1o kaxaomy CMU,
TUTAHUPOBAHHE ATAIIOB PEKIIAMHOW KaMITaHHH BO BPEMEHH ).
[TpoekTHOE KOHCYJTBTHPOBAHUE.

Development of a marketing strategy (target setting, segmentation,
identification of target audiences, their characteristics and factors
of attractiveness of the territory for them). Positioning (analysis of
the potential for territory branding and brand development,
identification of limiting factors, analysis of territory positioning in
the media, study of the perception of the territory by internal and
external target audiences, analysis of the competitive environment,
development of a brand concept). Development of a creative
strategy (development of the main communication message of the
brand, development of a visual image of the brand, study of the
perception of the logo, motto or slogan by target audiences,
development of a brand-book). Development of a media strategy
(selection of communication channels, media planning and
advertising, selection of advertising media for each media,

planning the stages of an advertising campaign in time).

Tema 4. CyOBeKTbI
TEPPUTOPUATHHOTO
OpeHuHTa

(Subjects of territorial

branding)

Ponp agMuHUCTpanuil, MyHULIMIIAJIUTETOB B CHCTEME
TEPPUTOPUATBHOrO OpeHauHra. OpraHbl, peryaupyromume
MHBECTULIMOHHYIO JEATEIbHOCTh TEPPUTOPUI, OTBETCTBEHHBIC 3a
CBSI3U C OOILLECTBEHHOCTBIO, 32 3KOHOMUYECKOE Pa3BUTHUE, TYPHU3M,
BHEIIIHEAKOHOMHUECKYIO JIESITEIbHOCTh U MEXYHAPOIHOE
corpynuudectBo. Poms CMU u 0011ecTBEeHHBIX OpraHU3aIil B
cHCTEME TepPUTOPHATIBLHOTO OpeHauHra. busHec-CTpyKTyphI,
CIOPTUBHBIE, KyJIbTYpHBIE, HAyYHbIE U 00pa30BaTE/IbHbIE
yupexaeHus. JKutenn TeppuTopun Kak cyObeKThI
TEPPUTOPUATBHOTO OpPEHAMHTA.

The role of administrations, municipalities in the system of
territorial branding. Bodies regulating the investment activity of the
territories, responsible for public relations, economic development,
tourism, foreign economic activity and international cooperation.

The role of mass media and public organizations in the system of




territorial branding. Business structures, sports, cultural, scientific
and educational institutions. Residents of the territory as subjects of

territorial branding.

Tema 5. Ocobennoctu
MMPOABUIKCHUA
TEPPUTOPUU KAK €AUHOTO
OpeHna

(Features of promoting
the territory as a single

brand)

CuMBONMYECKIE MHCTPYMEHTHI BO3/ICHCTBUSI Ha MOTpeOUTENICH
OpeHza TeppuTOpuH (CO3IaHNE SAMHOTO CTUIIA U TU3aifHa
OCHOBHBIX aTpUOYTOB TEPPUTOPHUH, BBITYCK PEKJIAMHO-
WH()OPMAITMOHHOW M CYBEHUPHOM MPOIYKIIUH, CO3AaHUE
OQUIMATBHOTO ABYS3bIYHOTO HTEpHET-TIOpTalla TEPPUTOPHH).
PexnamHble HHCTPYMEHTHI IPOJIBHKEHUS OpeHia
(pactipocTpaneHue nH(GOPMALUU C TIOMOIIBIO PEKIAMBI,
dbopMupoOBaHUE WK MTOAJEP)KaHUE HHTEpeca K TEPPUTOPHUHU U €€
MIPOJIBIKEHHE BO BHEIIHEH cpefie). PR -uHCTpyMeHTHI 1o
NPOJBIKEHHIO OpeHaa Tepputopuu (hopMupoBaHue U
3aKpeIuIeHUe MO3UTUBHOTO UMHUKA PYKOBOAUTENS TEPPUTOPUH;
aKTyaJIn3alys UCTOPUYECKUX JTUYHOCTEH, C KOTOPHIMU TEPPUTOPHS
ACCOLIMUPYETCS; OpraHu3alisl COOBITUH U CTIeUaTbHBIX
MEpONPUATHI (KOHKYPCHI, BEICTaBKHU, (peCTUBAIN, KOH(EpeHIINH,
CIIOPTUBHBIC MEPOIIPUATHSI); BBIXOJ TEPPUTOPHUU HA (eiepaTbHbBIN
U MEXTyHAPOJIHBII YPOBEHb C MPEICTABICHUEM €T0 TOCTHKEHUH,
pa3BUTHE U TPOABHKEHNE MECTHBIX OPEHIOB TOBAPOB U YCIYT;
COTPYIHUYECTBO C IPYTUMHU PETHOHAMHU U TEPPUTOPHUSIMH,
COBMECTHBIE MEXPErHOHAIEHBIE MEPOTIPUITHS U IPOEKTHI.
Symbolic tools for influencing consumers of the brand of the
territory (creating a unified style and design of the main attributes
of the territory, issuing promotional and informational and souvenir
products, creating an official bilingual Internet portal of the
territory). Advertising tools for brand promotion (dissemination of
information through advertising, formation or maintenance of
interest in the territory and its promotion in the external
environment).

PR tools to promote the brand of the territory (formation and
consolidation of a positive image of the head of the territory;
actualization of historical figures with whom the territory is
associated; organization of events and special events (competitions,

exhibitions, festivals, conferences, sports events); entry of the




territory to the federal and international level with the presentation
of his achievements, the development and promotion of local
brands of goods and services, cooperation with other regions and

territories, joint interregional events and projects.

6 Knaccudukanus BunoB typusma. TypucTiuueckuii moTeHnuan u

TypucTUdecKasi HHPpacTpyKTypa Kak (paKTOpbl MOBBIIICHUS
TYpUCTUYECKON MPUBJIEKATEILHOCTH PeruoHa. TexHomoruu

Tema 6. Typuctckuit MOBBILICHNS TYPUCTUYECKOHN IIPUBJICKATEILHOCTH pEruoHa. Buisl

OpeHIl TEPPUTOPUH U €TO | TYpPUCTHUECKUX OpeH10B. ONBIT CO3aHMsI TYPUCTUIECKUX

BH/IbI OopennioB B Poccun u 3a pyoexom.

(Tourist brand of the Classification of types of tourism. Tourism potential and tourism

territory and its types) infrastructure as factors for increasing the tourist attractiveness of
the region. Technologies for increasing the tourist attractiveness of
the region. Types of travel brands. Experience in creating tourist
brands in Russia and abroad.

7 Tema 7. PasBurtue tepputopuansHoro 6pernunra B Poccun. Ocobennoctu
TepputopuanbHbIi co3manus HanmoHanbkHOTO OpeHna Poccun. Cocrassiromue OpeHaa
Opennunr B Poccun Poccun. TexHom0rMM MPOIBIKEHHS TEPPUTOPUATIEHOTO OpeH 1A
(Territorial Poccrn Ha BHYTPEHHEM U BHEIIHEM PBIHKE.
branding in Russia) Development of territorial branding in Russia. Features of creating

a national brand of Russia. Components of the Russian brand.
Technologies for promoting the territorial brand of Russia in the
domestic and foreign markets.

8 Tema 8. Ocobennoctu 1 | OcobeHoCTH pernoHangbHoOro Openaunara B Poccun. ®@akropsr
poOIEeMbI (dbopMHpOBaHUs PerHOHATBHBIX OpeH0B. OMBIT cO3AaHus
PErHOHAIBHOTO peruoHanbHbIX OpeH0B B Poccuu. [Ipodnempl pernoHaibHOTO
Opennunra B Poccun Oopennunra B Poccun.

(Features and problems | Features of regional branding in Russia. Factors in the formation of
of regional branding in | regional brands. Experience in creating regional brands in Russia.
Russia) Problems of regional branding in Russia.

10 | Uroroas ¢popma DK3aMeH

KOHTPOJIS Examination
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4. Educational technologies
Various educational technologies are used to conduct training sessions in the discipline. To
organize the educational process, e-learning and (or) distance learning technologies can be used.

5. Learning outcomes assessment

5.1 Grading system

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95-100 A
Excellent
83 -94 B
68 — 82 Good passed C
56 — 67 D
Acceptable
50 — 55 P E
20-49 . FX
Unpublishable unpassed
0-19 P P F
5.1 Criteria for grading by course
Points/ Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale
100-83/ Excellent / Exhibited to the student, if he has deeply and firmly mastered the theoretical and
AB passed practical material, he can demonstrate this in the classroom and during the intermediate
’ certification.
The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.
Freely oriented in educational and professional literature.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.
82-68/ Good / Exhibited to the student if he knows the theoretical and practical material, competently
C passed and essentially presents it in the classroom and during the intermediate certification,
without allowing significant inaccuracies.
The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.
Sufficiently well oriented in educational and professional literature.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
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Points/ | Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale

The competencies assigned to the discipline are formed at the “good” level.

67-50/ Acceptable / Exhibited to the student, if he knows the basic level of theoretical and practical

D,E passed material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/ Unpublishabl | Exposed to the student if he does not know the theoretical and practical material at the
F,FX e / unpassed basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

6. ASSESSMENT STRATEGIES AND METHODS

List of questions, tasks, topics for preparation for the current control:
Option 1

What elements make up the territory brand architecture?

What is the specificity of communications for a territorial brand?
Option 2

Give a description of the content of the territory brand audit, its order
holding.

What are the main requirements for the development of territory logos.
Option 3

What Internet marketing technologies are used in territorial branding?
What are the main methods and means of promotion used in territorial branding?
Option 4

How is the territorial brand identity formed?

List the brand values in relation to the territory.

Option 5

What is the role of the media in promoting a territorial brand?

What is the role of PR communications for brand promotion?

Option 6

What is the role and practical significance of brand ratings?

Describe the brand strategy development algorithm.

Option 7

What means and methods are used to promote the brands of territories?
Give examples of attracting opinion leaders to promote brands.
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List of questions, tasks, topics for preparation for the current control:
1. Territorial branding concept by S. Anholt
2.F Kotler on the essence and objectives of territory branding
3. The specifics of state branding
4. Features of region branding
5. Specifics of city branding
6. Impact of global contexts on geobranding
7. Main directions of geo-branding
8. Methods of working with residents of the territory as subjects of geobranding
9.Business community as a factor in territory branding
10.Global city theory
11. Information city theory
12. G. Simmel on city life
13. C. Landry's creative city concept
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
16. Humanitarian geography as an approach to territory branding
17. The concept and structure of the ideological platform of the geobrand
18. The structure of communications when promoting a geobrand
19.Product Placement as a geobrand promotion tool
20.French School of Geobranding
21. Cultural heritage in geobranding narrative practices
22. Experience in promoting cities or regions of Russia (optional, except for Myshkin)
23. Significance of global events as a means of promoting territories
24. Geobranding: concept, essence, history of formation
25. Creative industries as an approach to the promotion of territories
26. Place of Origin as a Geobranding Direction
27. Tourism in the context of geo-branding
28. Artistic artifacts as a geobranding resource
29. Theory of the city G. Simmel
30.PR events as a tool for territory branding

7. COURSE MATERIALS
7.1 List of sources and literature

Literature

Main

Vasilyeva, Z. A. Management of the efficiency of innovative development of municipal
territories [Electronic resource] : Monograph / Z. A. Vasilyeva, T. P. Likhacheva. - Krasnoyarsk:
Siberian Federal University, 2010. - 144 c. - http://znanium.com/bookread.php?book=442034

Institute of Special Economic Zones in the Russian Federation: Financial, Legal and
Organizational and Economic Aspects of Functioning / P.V. Pavlov. - M.: Master: INFRA-M, 2010. -
256 c.: 5k3. http://znanium.com/bookread.php?book=198429

Turlai, I. S. Theoretical analysis of the impact of economic integration on attracting foreign
direct investment in the regional economy [Electronic resource] / I. S. Turlai // Regional problems of
economic transformation: materials of the All-Russian scientific and practical conference October 26-
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27, 2010 / ISEI DSC RAS, DGU, DGSA. - Makhachkala: Science DNC, 2010. - C. 265 - 272. -
http://znanium.com/bookread.php?book=375874

Osipova, E. A. Theory and practice of socio-cultural branding. Value aspects of creating brands
in the social sphere: study guide / E. A. Osipova. - Moscow: SIC INFRA-M, 2015.- 156 c. - ISBN
978-5-16-103661-7. - Tekct : anekrponHsiit. - URL: https://znanium.com/catalog/product/523512

Additional
Kuzmina, O. G. Brand management: study guide / O. G. Kuzmina. — Moscow : RIOR :

INFRA-M, 2019. — 176 c¢. — (Bsicmiee obpazoBanue: bakamaBpuart). - ISBN 978-5-369-01614-5. -
Texct : anexTponnsiid. - URL: https://znanium.com/catalog/product/989798

Castells, M. The power of communication: monograph / M. Castells; per. from English. N. M.
Tylevich, A. A. Arkhipova; under scientific ed. A. I. Chernykh; National research University "Higher
School of Economics". - 3rd ed. - Moscow: Ed. house of the Higher School of Economics, 2020.- 594
c. - ISBN 978-5-7598-2029-1. - URL: https://znanium.com/catalog/product/1209260

Sharkov, F. I. Communicology: communication consulting: study guide / F. I. Sharkov. - 2nd
ed., erased. - Moscow: Publishing and Trade Corporation "Dashkov and Co", 2020. — 406 c. - ISBN
978-5-394-03546-3. - URL: https://znanium.com/catalog/product/1093697

Holden, Nigel J. Cross-cultural management. The concept of cognitive management: Proc.
manual for students studying in the direction 521500 "Management" and specialties 350400 "Public
Relations", 350700 "Advertising" / N.J. Holden; Per. from English. ed. prof. B.L. Eremin. - M. :
UNITY-DANA, 2017. — 384 c. ISBN 978-5-238-00886-4. - URL:
https://znanium.com/catalog/product/1028506

Cernatoni, L. Branding. How to create a powerful brand: a textbook for university students
studying in the specialties 080111 "Marketing", 080300 "Commerce", 070801 "Advertising" / Leslie
de Chernatoni, Malcolm McDonald; prev. and trans. from English. B.L. Eremin. - Moscow: UNITY-
DANA, 2017. — 559 c. — ISBN 5-238-00894-5. - URL:
https://znanium.com/catalog/product/1039965

7.2 List of resources of the information and telecommunications network "Internet".

Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01_marketing_mest

Nation  Brands Index, 20009. - http://www.simonanholt.com/Research/research-
introduction.aspx

Expert community in the field of territory branding - https://www.facebook.com/regionbrand

http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR
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7.3 IIpodeccuonanbHbie 0a3bl JAHHBIX 1 HHGPOPMAINMOHHO-CIIPABOYHbIE CHCTEMBI
Hoctyn k npodeccrnoHanbHBIM 0a3am maHHBIX: https://liber.rsuh.ru/ru/bases

WHpopManoHHbIE CIIPABOYHBIE CUCTEMBI:
1. Koncynbrant [lotoc
2. Tapant

8. MaTepuajibHO-TeXHHYECKOE o0ecrevyeHue U CIUILTHHBI

[Ipu mnpoBeneHWH 3aHATHH WCHOIB3YETCS AYAUTOPHs, OOOpPYIOBaHHAS TPOCKTOPOM st
oToOpakeHHsl mpe3eHTanuii. KpoMme TOro, mpu mNpoBeNEeHWW JEKIUHA W TMPAKTHUYECKUX 3aHATHI
HE00XO/IUM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MpOrpaMMHBIM OOECTeYeHUEM IS
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

st camocTosTeNbHOM paboThl cTyneHTy Heooxoaum noctyn k DBC uznarenscrBa «tOpaiit»
(biblio-online.ru), apxuBy uccinegoparenbckux xxypHanoB JSTOR, MHB/] Scopus 1 Web of Science.
[lepconanbHBIE KOMITBIOTEPHI, OCHaIIeHHBIE omnepanuonHoi cuctemor OC MS Windows (XP u
BBIIIIE), MporpaMMHBIM oOecrieueHreM MS Office 2003-2010, noctynom B MHTEpHET Yepe3 Opaysep
Google Chrome nnu Opera, 0OHOBIsIEMOM aHTHBUPYCHOM 3amuToii Symantec Endpoint Protection.

[TonuTrueckas kapTa Mupa.

IlepeyeHb AMIEH3UOHHOTO MPOrPAMMHOI0 00ECIICYEeHUSI:

Microsoft Office —JIntensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 1.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunenzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JIutienszust Ne 1203794656 ot 01.01.2016

CnpaBouno-npaBoBas cucrema «Koncynprant [Inrocy - YueOnast Bepcus OecraTHast

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

CocTaB mporpaMMHOT0 00ECIICUCHHS
1. Windows

2.  Microsoft Office

3. Kaspersky Endpoint Security

[TpodeccrnonanbHbIe MOJTHOTEKCTOBBIC 0a3bl JAHHBIX:

Hammonanwsnas snexrponnas oubauorexa (HOb) www.rusneb.ru
ELibrary.ru Hayunas snextponHast 6nbianorexka www.elibrary.ru
OnektponHas 6ubmmorteka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

A e

WNudopmannoHHbIe CLIPAaBOYHBIE CHCTEMBI:
3. Kowncynwrant [Lroc
4. Tapanr
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9. O0ecnieueHue 00pa30BaTEJNbHOIO MPOLECCA JJISl JUL ¢ OTPAHUYEHHBIMHM BO3MOKHOCTAMM
310POBbSI H HHBAJIWI0B

B xome peanuzanyy JUCHMIUIMHBI HCHOJB3YIOTCA CIEAYIOUIHE JOMOJHUTEIbHBIE METOJIBI
00y4YeHHsI, TEKYIIeT0 KOHTPOJSl YCHEBAEGMOCTH M TPOMEKYTOYHOW aTTeCTallii OOYYaroUmIuXcs B
3aBUCUMOCTH OT UX WHJMBHIYaJbHBIX 0COOCHHOCTEH:

® /Ul CJEMBIX W CIA0OBUIAIIMX: JIEKUUU O(GOPMIISIOTCS B BHUJAE SJIEKTPOHHOTO JIOKYMEHTA,
JOCTYITHOTO C TIOMOIIbIO KOMIIBIOTEPA CO CHELUAIM3UPOBAHHBIM HPOTPAMMHBIM OOECIICUCHUEM;
MUCHMCHHBIC 3a/IaHUSl BBHIMIONHAIOTCS Ha KOMITBIOTEPE CO CHEIHMAIH3HMPOBAHHBIM TPOTPAMMHBIM
o0ecriedyeHneM WJIM MOTYT OBITh 3aMEHEHbl YCTHBIM OTBETOM; OOECIEeUMBACTCS WHIMBHIYaJIbHOE
paBHOMepHOe ocBemeHue He MeHee 300 JIFOKC; A7l BBIMOJHEHUS 3aJaHusl MPH HEOOXOTUMOCTH
MIPEOCTABIIACTCS YBEIMUYMBAIOIIEE YCTPOWCTBO; BO3MOXKHO TaKXkKe HMCIIOIb30BAaHHE COOCTBEHHBIX
YBEIIMYHUBAIOIIUX YCTPOWCTB; MUCHMEHHBIC 3a/1aHMs 0(DOPMIISIOTCS YBEITHYCHHBIM MIPH(TOM; IK3aMEH
1 3a4€T MPOBOATCA B YCTHON (hOpMe MIIM BBITOJIHAIOTCS B MUCbMEHHOM (JOopMe Ha KOMIIBIOTEpE.

® U TIIyXUX M CJIA0OCHBIIAIINX: JIGKIUU OQOPMIISIOTCS B BHJIE AJIEKTPOHHOIO JTOKYMEHTA,
00  TMpemoCTaBisIeTCs  3BYKOYCWIHMBAMONIAS — ammapaTypa WHAWBUAYAIBHOTO  TOJB30BAHUS;
MUCbMEHHBIC 3aJ[aHUsl BBIMOJIHAIOTCS Ha KOMIIBIOTEPE B NHCbMEHHOW Qopme; dK3aMeH M 3ayér
MIPOBOJISITCS B TUCBMEHHOM (hopMe Ha KOMITBIOTEPE; BOZMOXKHO MTPOBEACHUE B (POpPME TECTUPOBAHHSL.

® Ul JIWIl C HApYIICHUSIMH OTIOPHO-IIBUTATEIBHOTO arapara: JISKIUU O(QOpMIISIFOTCS B BHIIE
AJIEKTPOHHOTO JIOKYMEHTa, JOCTYHMHOTO C TIOMOMIIbIO KOMIBIOTEpAa CO CIEUUATU3UPOBAHHBIM
NPOTPAaMMHBIM ~ OOECIIEYeHUEM; IHCHMEHHBIC 33/JIaHUsl  BBIMOJHSIOTCS HAa KOMITBIOTEpE CO
CIELMATM3UPOBAHHBIM MPOTPAaMMHBIM OOecrieueHreM; IK3aMeH U 3a4€T MPOBOJATCS B YCTHOH (hopme
WM BBITIOJTHSIOTCS B IUCBMEHHOHM (popMe Ha KOMIIBIOTEpE.

[Tpu HEOOXOIUMOCTH MpelyCMaTPUBACTCS YBETUUYEHUE BPEMEHHU ISl TIOATOTOBKU OTBETA.

[Tponienypa mpoBeneHHUs MPOMEKYTOUYHOW ATTECTAIMH Ul OOyYAIOMIMXCS yCTaHABIMBACTCS C
yu€TOM MX MHAMBHUIYaJbHBIX NCUXO(pU3NUEeCKHX ocoOeHHOCcTeH. [IpomMexyTouHas arrecTanus MOXKeT
MIPOBOAMTHCS B HECKOJIBKO ITAIOB.

[Ipu mpoBeneHMU TPOLEAYPHl OLEHUBAHUS PE3YNbTaTOB OOyuYeHHs] TpeIyCMaTpUBACTCS
UCTIOJIb30BaHNE TEXHUYECKUX CPEICTB, HEOOXOMUMBIX B CBS3HM C WHAMBHIYaTbHBIMH OCOOCHHOCTSIMU
oOydaromuxcsi. OTH CpeACTBa MOTYT OBITh IPEJOCTABICHBI YHUBEPCUTETOM, MWJIM MOTYT
UCTIOJIB30BaThCsI COOCTBEHHBIC TEXHHUECKUE CPENICTRA.

[TpoBenenue mpoueaypsl OLCHUBAHUS PE3YJIbTaTOB OOyUYEHHs AOMYCKAeTCsl C MCIOIb30BaHHEM
JIMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOIOTHIA.

ObecneunBaeTrcs AOCTYHn K HHGOPMAIMOHHBIM U OubimorpaduyeckuMm pecypcam B CETH
WuTepHeT uist Kakaoro odydJaronierocs B opMax, aJaiTHPOBAHHBIX K OTPAHUYCHHUSM HX 37J0POBbS U
BOCIIPHUATHS HHPOPMALIUH:

e ISl CIIETIBIX W CIHA0OBHUIANIMX: B TEYaTHOW ¢opMe yBeIWYEHHBIM MpuTOoM, B Gopme
AJIEKTPOHHOTO IOKYMEHTa, B (hopme ayauodaiina.

® IS TITyXUX U CIIA0OCIBIMIAIINX: B IEYaTHOU opme, B GOpME IIEKTPOHHOTO JOKYMEHTA.

® ISl OOYYAIOIINXCSl C HApYIICHUSIMU OMOPHO-/IBUTATEIBHOTO amapara: B me4aTHoil gopme, B
(dbopme IIEKTPOHHOTO JOKYMEHTa, B (popme ayaunodaiina.

Y4eOHbIC ayIUTOpUU JJIE BCEX BHUJOB KOHTAKTHOM M CaMOCTOSITEIBHON paboThI, HaydHas
OMOIMOTEKa W WHBIE TIOMEIICHUS [JIi OOYyYEeHHS OCHAICHBI CHEIUaIbHBIM O0OpYJIOBaHHEM U
y4eOHBIMH MECTaMU C TEXHHYECKUMH CPEICTBAMU OOYUCHUS:

® IS CIIENIBIX U CJIIA0OBUISIIIMX: YCTPOUCTBOM IS CKAHUPOBAHMS M YTEHUsI ¢ kKamepoid SARA
CE; mucrimeem bpaiins PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

oIl TUIYXUX M CJIa0OCHBIIIANINX: aBTOMATH3UPOBAHHBIM pPabOYMM MECTOM IS JIIOJeH ¢
HApYIICHUEM CTyXa U CIa0O0CIHBIIANINX; aKyCTUIECKHI YCUIIUTENh U KOJOHKH;

o isi OOYYAlOIIMXCS C HAPYHICHUSMH OIOPHO-IBUTATEILHOTO ammapaTa: MepeIBUKHBIMH,
perynmupyeMbiMu dproHomMudeckumu napramu CH-1; KOMIBIOTEPHON TEXHUKOW CO CHEIUAIBHBIM
MIPOTrpaMMHBIM 00€CTICYEHUEM.
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10. MeToanuyeckne MaTepUaJIbI

10.11Tnanbl ceMUHAPCKUX/ MPAKTHYECKUX/ JIA0OPATOPHBIX 3aHATHI
Tema 1. Bunbl u CTpyKTypa TEppUTOPHATIEHBIX OpPEHIOB

[Toxxomp! K KJIacCU(PHUKAIIMK TEPPUTOPHATIEHBIX OpeHa0B. [IpuMepsl TeppUTOpUaIBbHBIX OPEHIOB.
CtpykTypa TeppUTOpHATIBHOTO OpeHa.

3anaHue: HAlTH IpUMEp TeppUTOpUaNIbHOTO OpeHaa. [IpoBectu aHanmms3
Cxema aHaimmsa;

Kpatkoe onucanue npumepa TeppuTOpHAILHOTO OpeH Ia.

Lenn

3agaun

WHTerpaoHHbINA XapaKTep TEPPUTOPUATHLHOTO OpeH/Ia.
Aynuropuu (KTO BOBJIEYEH B KOMMYHHKALUIO, KaK IIPOSIBIIAETCS).
BriBos.

S

Crnucok JIuTeparypsl:
Bacunbesa, 3. A. Yrpasnenue 3p(peKTHBHOCTBI0O HHHOBALMOHHOTO Pa3BUTHSI MYyHHIIMIIATBHBIX

TeppuTopuii [DnexkTpoHHBIM pecypc] : Monorpadus / 3. A. BacunweBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

NHcTUTyT 0cOOBIX dKOHOMHUYECKHX 30H B Poccuiickoii ®denepanmn: GUHAHCOBO-TIPABOBHIE U
OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukiuonuposanus / I1.B. IlaBmos. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typmait, 1. C. Teoperuueckuil aHanu3 BO3IACHCTBHS SKOHOMMYECKOM MHTETpAallUd Ha

MIPHUBJICYCHUE TPSIMBIX WHOCTPAHHBIX MHBECTUIIMNA B YKOHOMHUKY PETHOHOB [DIIEKTPOHHBIN pecypc] /
W. C. Typmnaii // Pernonanbnble mpo0aeMbl ipeoOpa3oBaHus YJKOHOMHUKHU: MaTepuaiisl Beepoccuiickoit
Hay4YHO-TIpaKTHUecKoi KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, ATI'Y, AI'CA. -
Maxauxkana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopus u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTra. [[eHHOCTHBIE acTeKThI
co3naHusi OpeHZ0B B coluanbHOi chepe : yueOHOoe mocobue / E. A. Ocunosa. - Mocksa : HUI]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snexkrponnsiii. - URL:
https://znanium.com/catalog/product/523512

MatepuanbHO-TEXHUYECKOE 0OecTieueHe 3aHATHS:

[Ipu mpoBeAeHUU 3aHATHH HCHOJIB3YETCS AayAUTOpHUS, OOOPYAOBAaHHAs IPOEKTOPOM st
oToOpakeHHsl mpe3eHTanuii. KpoMme TOro, mpu mNpoBeNEeHWH JEKIUHA W TMPAKTHUYECKUX 3aHATHI
HE00XO/IUM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MPOrpaMMHBIM OOECTeYeHUEM IS
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

[lepeueHb AUIEH3UOHHOTO MPOTPAMMHOTO 00ECIICYCHHS:

Microsoft Office —JInmensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunienzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005
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Tema 2. CoBpeMeHHBIE TTPEICTABJICHHSI O POJIM TEPPUTOPHATHHBIX OPEHIOB.

3anaHue: 03HAaKOMUTHCS ¢ PEKOMEHJOBAaHHOMU JIMTEPATypPOl U OTBETUTH Ha CIIEAYIOLINE BOIIPOCHI JIJIs
JTUCKYCCHU:

1. Kakoe mecTo 1 moyeMy 3aHUMAIOT TEPPUTOPHATIBHBIC OPEHIBI B IOTOKE COLUATBHBIX
KOMMYHUKaIIAH ?

2. YeM XapaKkTepu3yIOTCs TepPUTOpUAIbHBIE OpeH b7

3. KaxoBbl mpo6sieMbl OpeHIUPOBAHUS TEPPUTOPHUIA?

4. B uem nposBisieTcss HHTErpallMOHHBIN TOIX0] K TEPPUTOPHUATILHBIM OpeHIam?

Crncok nureparTypsl:
BacwibeBa, 3. A. Ynpasnenue 3QGeKTHBHOCTHIO HHHOBAIIHOHHOTO PAa3BUTHUS MYHHUIIMITAIbHBIX

TeppuTopuil [DnekTpoHHbI pecypc] : Monorpadus / 3. A. BacuibeBa, T. II. Jluxauea. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HuctutyT 0c00BIX 3KOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-TIPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukiumonuposanus / I1.B. IlaBmos. - M.: Maructp:
HMH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typmaiti, M. C. Teopernueckuil aHaau3 BO3ACUCTBUS SKOHOMHYECKOW HWHTETrpallMM Ha
MIPUBJICYCHUE TIPSMBIX MHOCTPAHHBIX WHBECTUIIMA B SKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /

W. C. Typmnaii // Pernonanbnble po0aeMbl peoOpa3oBaHus YJKOHOMHUKHU: MaTepualisl Beepoccuiickoit

HAY4YHO-TIpaKTH4eCcKOi KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -

Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIbTYpHOro OpeHauHra. LIeHHOCTHBIE aCHeKThI

co3manus OpeHIOB B coluanbHOU cdepe : yuebnoe mocodbue / E. A. Ocumosa. - MockBa : HUIL]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponHsid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTIeYeHNE 3aHATHS:

[Ipy npoBeaeHUM 3aHATUH HUCHONB3YETCSl AyAUTOpHUs, OOOPYAOBaHHas IPOEKTOPOM AJIs
oroOpakeHuss npe3eHTauuid. Kpome Toro, mpu npoBeiEeHUHM JEKUMNA W TNPAKTHUYECKUX 3aHATUN
HE00XO/MM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U NPOrpaMMHBIM OOEClEedeHHUEM JUIs
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepedeHb HUIIEH3MOHHOTO NPOrPAaMMHOTO 00ecHeUeHUs:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunenzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

Tema 3. OcHOBHBIE 3Tanbl OPEHINHTA TEPPUTOPHIL

3amaHue: 03HAKOMUTHCS ¢ PEKOMEHIOBAHHOM JTUTEPATYypOi U OTBETHTH Ha CIETYIOLINE BOIPOCHI IS
JTUCKYCCHH:

1. Pa3paboTka MapKeTHHTOBOW CTpaTeruu (IieJIeomnpeiesieHie, CErMEHTHPOBAHNE,
UACHTU(PUKAIMS [IeJIEBbIX ay TMTOPUHN, UX XapaKTEPUCTUK U (JaKTOPOB MPHUBIIEKATEILHOCTH
TEPPUTOPUU IJIs1 HUX).

2. Tlo3unmonupoBaHue (aHAIW3 MOTEHIIUAJA I OPEHANHTa TEPPUTOPUHU U PA3BUTHS OpeH/Ia,
BBISIBJICHHE TUMUTHPYIOMINX (aKTOPOB, aHAIIN3 MO3UITMOHUPOBaHMs Tepputropun B CMU,
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W3yYeHUE BOCTIPUSTHS TEPPUTOPUN BHYTPCHHUMH U BHEITHUMH [EJICBBIMH Ay TUTOPHSIMHU,
aHaJIN3 KOHKYPEHTHOMU Cpeibl, pa3padoTKa KOHLENIMH OpeHa).

3. Paszpabotka kpeaTuBHOI cTpareruu (pa3paboTka OCHOBHOTO KOMMYHUKAITMOHHOTO COOOIIICHHMSI
Openna, pa3paboTka BU3yalbHOro o0pa3a OpeHaa, H3yueHHe BOCTIPUATHS JIOTOTHIIA, IeBU3a
WJIU JIO3YHTA IEJICBBIMH ayIUTOPUSIMH, pa3padoTka brand-book).

Crnucok JIuTeparypsl:
Bacunbesa, 3. A. Yrpasnenue 3p(peKTHBHOCTHIO HHHOBALMOHHOTO Pa3BUTHSI MYyHHIIMIIATbHBIX

TeppuTopuii [DnexkTpoHHBIM pecypc] : Monorpadus / 3. A. BacunweBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

NHcTUTYT 0cOOBIX dKOHOMHUYECKHX 30H B Poccuiickoii ®denepanmn: GUHAHCOBO-TIPABOBHIE U

OpraHU3alMOHHO-?)KOHOMHYECKHE acleKkThl (QyHukuuonuposanus / I1.B. IlaBmoB. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typmait, WM. C. Teoperuueckuil aHanu3 BO3IACHCTBHS SKOHOMMYECKOM MHTETpallUd Ha

MIPHUBJICYCHUE TPSIMBIX WHOCTPAHHBIX MHBECTUIIMNA B YKOHOMHUKY PETHOHOB [DIIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6sieMbl mpeodpa3oBaHus SKOHOMHUKHU: MaTepualibl Beepoccuiickoi
Hay4YHO-TIpakTHUecKor KoHpepenmmu 26-27 oktsops 2010 roga / UCOU JIHIL PAH, ATI'Y, AI'CA. -
Maxauxkana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopuss u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTra. [[eHHOCTHBIE acTEeKThI
co3manus OpeHIOB B coluanbHOU cdepe : yuebnoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponssiii. - URL:
https://znanium.com/catalog/product/523512

MatepuanabHO-TEXHUYECKOE 0OecTieueHe 3aHATHS:

[Ipu mpoBeAeHUU 3aHATHIA HCHOJIB3YETCS AayAUTOpHUsS, OOOPYAOBAaHHAs IPOEKTOPOM s
oToOpakeHusl mpe3eHTanuii. KpoMme TOro, mpu mnpoBeNEeHWH JEKIUHA W TMPAKTHUYECKUX 3aHATHI
HE00XO0/IUM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MPOrpaMMHBIM OOECTeYeHUEM IS
neMoHcTpanuu npe3eHTaui (Power Point u ap.).

[lepeueHb AUIEH3MOHHOTO MPOTPAMMHOTO 00ECIICYCHHS:

Microsoft Office —JIntiensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunienzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

Tema 4. CyOBbeKThI TEpPUTOPHATBHOTO OpEeHIMHTa

3ajaHue: 03HAKOMUTHCS C PEKOMEHIOBAaHHOM JIMTEPATyPON U OTBETUTH Ha CJIEIYIOLINE BOIIPOCHI IS
JTUCKYCCHU:
1. Ponb agMuHHCTpanuii, MyHUIIUTIAIUTETOB B CHCTEME TEPPUTOPHATILHOTO OpEeHINHTa.
2. Opransl, peryaupyolire HHBECTULIMOHHYIO AESTEIIbHOCTh TEPPUTOPUH, OTBETCTBEHHBIE 3a
CBSI3U C OOLIECTBEHHOCTHIO, 32 YKOHOMUYECKOE Pa3BUTHE, TYPHU3M, BHEIIIHEAKOHOMUYECKYIO
NEeSATEIbHOCTh M MEXTYHAPOIHOE COTPYIHUUECTBO.

Crncok nureparTypsl:
BacwibeBa, 3. A. Ynpasnenue 3QGeKTHBHOCTHIO HHHOBAIIHOHHOTO PA3BUTHUS MYHHUIIUITAIBHBIX

TeppuTopuii [DnekTpoHHBIM pecypc] : Monorpadus / 3. A. BacunweBa, T. II. Jluxauema. -



19

Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCHUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034
WNucTuTyT 0c00BIX 3KOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-TIPABOBHIE U

OpraHU3alMOHHO-?KOHOMHYECKHE acleKkThl (QyHukuuonuposanus / I1.B. IlaBmoB. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typmaiti, WM. C. Teopernueckuil aHaau3 BO3ACUCTBUS SKOHOMHYECKOHW HWHTETrpallMM Ha

MIPUBJICYCHHUE TIPSMBIX MHOCTPAHHBIX WHBECTUIIMA B SKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6seMbl mpeoOpa3oBaHus SKOHOMHUKHU: MaTepualibl Beepoccuiickoi
Hay4YHO-TIpaKkTHUecKoi KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIbTYpHOro OpeHauHra. LIeHHOCTHBIE acHeKThI
co3maHus OpeHIOB B coluanbHON cdepe : yuebnoe mocodbue / E. A. Ocumosa. - Mocksa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snexkrponnsiii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHYECKOE 00ECTIeYeHNE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH HUCHONB3YETCsl AyAUTOpHUs, OOOPYAOBaHHas IPOEKTOPOM AJIs
oroOpakeHus mpe3eHTauuid. Kpome Toro, mpu npoBeieHUHM JEKUMNA W TNPAKTHUYECKUX 3aHATHUN
HE00XOMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MPOrpaMMHBIM OO€CledeHHuEeM JUIs
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepeyeHb IUIIEH3MOHHOTO NPOrPaMMHOTO 00ecHeUeHUs:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunenzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

Tema 5. OcoOEHHOCTH MPOIBIKEHUSI TEPPUTOPHH KaK €IMHOTO OpeHa

3asaHue: 03HaKOMUTBCS C PEKOMEHIOBAaHHOM JIMTEPATYPON U OTBETUTH Ha CIEAYIOLIUE BOIIPOCHI IS
JUCKYCCHH:

1. CumBonMYecKHEe MHCTPYMEHTHI BO3JCHCTBUS Ha MOTpeOuTeneil OpeHaa TeppuTopuu.

2. Co3zngaHue eIuHOTO CTHIIS U TW3aiiHa OCHOBHBIX aTpUOyTOB TEPPUTOPHUH.

3. BrImyck pekiaMHO-UH(GOPMAIIMOHHON M CYyBEHUPHOH MPOIYKIIUH.

4. Cosznganue opUIIUATBLHOTO ABYSI3BIYHOTO MIHTEpHET-TTIOpTANIa TEPPUTOPHH.

Cnucok JIuTeparypsl:
Bacunbesa, 3. A. Yrpasnenue 3¢)(peKTHBHOCTHI0O HHHOBALMOHHOTO Pa3BUTHsI MYyHHIIMIIATBHBIX

TeppuTopuil [DnekTpoHHbIH pecypc] : Monorpagus / 3. A. BacuibeBa, T. II. Jluxauea. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -

http://znanium.com/bookread.php?book=442034
NHcTUTYyT 0cOOBIX KOHOMHUYECKHX 30H B Poccuiickoii ®denepanmn: GUHAHCOBO-TIPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMUYECKHEe acrnekThl (yHukiuonuposanus / I1.B. IlaBmos. - M.: Maructp:
HMH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typmaiti, M. C. Teopernueckuil aHaau3 BO3ACUCTBUS SKOHOMHYECKOW HWHTETrpallMM Ha

NIPUBJICUYEHHE MPSAMBIX MHOCTPAHHBIX MHBECTHIIMN B SKOHOMHUKY PETHOHOB [DJIEKTPOHHBIN pecypc] /
W. C. Typmnaii // Pernonanbnble mpo0iaeMbl ipeoOpa3oBaHus YJKOHOMHUKHU: MaTepuaiisl Beepoccuiickoit
HAY4YHO-TIpaKTH4eCcKOi KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
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OcurmioBa, E. A. Teopuss u mpakTUKa COIMOKYJIBTYpHOTO OpeHanHTra. [[eHHOCTHBIE acTEeKThI
co3manus OpeHIOB B coluanbHOU cdepe : yuebnoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponnsiidi. - URL:
https://znanium.com/catalog/product/523512

MatepuanabHO-TeXHUYECKOE 0OecTieueHHe 3aHATHS:

[Ipu mpoBeAeHUU 3aHATHIA HCHOJB3YETCS AayAUTOpHUsS, OOOPYAOBaHHAs MPOEKTOPOM st
oToOpakeHHsl mpe3eHTanuii. KpoMme TOro, mpu mnpoBeNEeHWH JEKIUHA W TMPAKTHUYCCKUX 3aHATHI
HE00XO/IUM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MPOrpaMMHBIM OOECTIeYeHHUEM IS
neMoHcTpanuu npe3eHTaui (Power Point u ap.).

[lepeueHb AUIEH3UOHHOTO MPOTPAMMHOTO 00ECIIeYCHHS:

Microsoft Office —JIntiensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTutiensust Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunienzus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

Tema 6. Typuctckuii OpeH/1 3apyOeKHBIX TEPPUTOPHIA
3ajaHue: 03HAKOMUTHCS C PEKOMEHIOBAHHOM JIUTEPATypON U OTBETUTH Ha CJIEIYIOLIUE BOIIPOCHI IS
JTUCKYCCHH:

1. Knaccudukarus BUIOB Typu3Ma.

2. Typuctuueckuii MIOTEHIMAN U TypUCTHYECKast HHPPACTPYKTypa Kak (GaKTOPhI

MOBBIIICHUS TYPUCTUUECKON TPUBJIEKATEILHOCTH PETMOHA.

3. TexHOI0rHM NOBBIMIEHUS TYPUCTUUECKON MPUBIICKATEILHOCTH PETHOHA.

4. Bunsl TypuCTUYECKHX OpPEH/IOB.

5. OnbIT co3manus TypUCTHYECKUX OpeH10B B Poccuu u 3a pyoekom.

Cnucok JIuTeparypsl:
Bacunbesa, 3. A. Yopasinenue 3¢ (HeKTHBHOCTHI0O HHHOBAITMOHHOTO PA3BUTHUSI MYyHHITHITAILHBIX

TeppuTopuil [DnekTpoHHbI pecypc] : Monorpagus / 3. A. BacuibeBa, T. II. Jluxauea. -
Kpacnosipck: Cubupckuii benepabHBIN YHUBEPCHUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTUTYyT 0c00BIX KOHOMHUYECKHX 30H B Poccuiickoii ®denepanmn: GUHAHCOBO-TIPABOBHIE U
OpraHU3aIMOHHO-D)KOHOMHUYECKHEe acnekThl (yHukimonuposanus / I1.B. IlaBmos. - M.: Maructp:
HUH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typmait, 1. C. Teoperuueckuil aHaau3 BO3IACHCTBHS SKOHOMMYECKOM MHTETpAallUd Ha

MIPHUBJICYCHUE TPSIMBIX MHOCTPAHHBIX MHBECTUIIMNA B YKOHOMHUKY PETHOHOB [DIIEKTPOHHBIN pecypc] /
W. C. Typmnaii // Pernonanbnble mpo0iaeMbl peoOpa3oBaHus YJKOHOMHUKHU: MaTepuaiisl Beepoccuiickoit
Hay4YHO-TIpaKTHUecKoi KoHpepenmmu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, AT'Y, AI'CA. -
Maxauxkana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopus u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTra. [[eHHOCTHBIE acTeKThI
co3naHusi OpeHZ0B B conuanbHOM chepe : yueOHOoe mocobue / E. A. Ocunosa. - Mocksa : HUI]
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snexkrponssiii. - URL:
https://znanium.com/catalog/product/523512

MatepuanbHO-TEXHUYECKOE 0OecTieueHIe 3aHATHS:
[Ipu mpoBeAeHUU 3aHATHI HCHOJIB3YETCS AayAUTOpHUS, OOOPYAOBAaHHAs MPOEKTOPOM s
oToOpakeHHsl mpe3eHTanuii. KpoMme TOro, mpu mNpoBeNEeHWH JEKIUHA W TMPAKTHUYECKUX 3aHATHI
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HEO0OXOIUM KOMITHIOTEp C YCTAaHOBJICHHBIM Ha HEM Opay3epoM M MPOTrpaMMHBIM OOCCIICUCHUEM IS
nemoHcTpanuu npe3eHtanuii (Power Point u ap.).

[TepeuyeHb IMIIEH3HOHHOI'O POIPAMMHOI0 00ECIIEYEHHS:

Microsoft Office —JInmensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIumensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIumtersus Ne 40001512 ot 22.12.2005

Tema 7. Tepputopuanbsubiit OpenauHr B Poccun

3amaHue: 03HAKOMUTHCS ¢ PEKOMEHIOBAHHOM JIUTEPATYypON U OTBETHTH Ha CJIETYIOLINE BOIPOCHI IS
TICKYCCHH:
1. Ocobennoctu 1 MpodsIeMbl pernoHaIbHOro OpenanHra B Poccun
2. OcobeHocTu pernoHanbHOr0 OpeHnaunra B Poccum.
3. ®akropsl HOpMUPOBAHHS PETHOHATBHBIX OpeH10B. ONBIT CO3/JaHUS PETHOHAIBHBIX OPEHIOB B
Poccun.
4. TIpoGnemsl perrnoHanbHOr0 OpeHauHTa B Poccun

Crncok nureparypsl:
BacwibeBa, 3. A. Ynpasnenue 3QGeKTHBHOCTHIO HHHOBAIIHOHHOTO PAa3BUTHUS MYHHUIIMITAIBHBIX

TeppuTopuil [DnekTpoHHbI pecypc] : Monorpagus / 3. A. BacuibeBa, T. II. Jluxauema. -
KpacHospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HuctuTyT 0c00BIX 3KOHOMHUYECKUX 30H B Poccuiickoit denepanyn: (GUHAHCOBO-TPABOBHIE U

OpraHU3alMOHHO-?KOHOMHMYECKHE acleKkThl (QyHukuuonuposanus / I1.B. IlaBmoB. - M.: Maructp:
HMH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429
Typmaiti, WM. C. Teopernueckuil aHaau3 BO3ACUCTBUS SKOHOMHYECKOW HWHTETrpallMM Ha

MIPUBJICYCHUE TIPSMBIX MHOCTPAHHBIX WHBECTUIIMA B SKOHOMHUKY PETHOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // PernonansHbie mpo6eMbl mpeodpa3oBaHus SKOHOMHUKH: MaTepualibl Beepoccuiickoi
HaY4YHO-TIpaKTHUeCcKOi KoHpepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopust u mpakTUKa COLMOKYJIbTYpHOro OpeHauHra. LIeHHOCTHBIE acCHeKThI
co3manus OpeHIoB B coluanbHOU cdepe : yuebnoe mocodbue / E. A. Ocumosa. - MockBa : HUILJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : osnekrpoHHbiii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTIeYeHNE 3aHATHS:

[Ipyu npoBeaeHUM 3aHATUH HUCHONB3YETCsl AyAUTOpHUs, OOOPYAOBaHHas IPOEKTOPOM AJIs
oroOpakeHuss mpezeHTauuid. Kpome Toro, mpu npoBeieHUM JEKUWNA W TNPAKTHUYECKUX 3aHATUN
HE00XO/MM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U NPOrpaMMHBIM OO€CledeHHuEeM JUIs
nemoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepedeHb THUIIEH3MOHHOTO IPOrPAaMMHOTO 00ecneUeHUs:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005
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10.2 Meroauveckue peKOMEHAAUMH M0 MOAT0TOBKE MUCbMEHHbIX PadoT

[MucermenHbIe pabOTHI 10 KypCy (aHAIMTHYECKOE 33/1aHue, peepaTUBHBINA JOKIIAMd, MyOIHIHOE
BBICTYIIJICHHE) BBIMOJIHAIOTCS Ha JucTax Oenmoil Oymarum ¢opmara A4 (cranmaptHas Oymara uis
npunTepa). [lomst — cBepxy, cHU3y | cmpaBa 2,5 cMm, ciaeBa 3 cMm. [Ipudt xenareabHO UCMOIB30BAThH
CTaHJApTHBIN, 0e3 Hacedyek (pekoMeHayeTcs rapHuTypa Times New Roman), kermp 12, uHTEepBan
OJMHApHBIN, BbIpaBHUBaHKUE TeKcTa mo mupuHe. Homepa crpanun BHU3Y mocepeanHe. OHH HYXHBI
BE3Jle, KpOME MEpPBOTO (TUTYJIBHOTO) jucrta. (g ogopmieHHS CCBUIOK HCHOJB3yHTE (YHKIHUIO
«CHOCKH BHHU3Y CTpaHHULbD» B mporpamme Word.

Kaxnplii pa3znen paboTel, €ClIM OH 3aHUMAET HECKOJbKO CTPAHUL], L[eJIecO00pa3HO HAauYMHATh C
HOBOH CcTpaHulbl. Eciay pas3men 3aHMMaeT MOJICTPaHULbl, HOBBIM pa3fell MOKHO Ha4aTh HA TEKYILEH.
Ha3zBanus pa3nenoB BBIACIUTD )KUPHBIM MIPU(TOM, BBIDABHUBATH TI0 IICHTPY.

[Tpu BBICTAaBIEHNUHU OLIEHOK 32 TEKCT pe()epaTUBHOIO JOKJIA/1a yUUTHIBAETCS: 00bEM U Ka4eCTBO
IIPOBEICHHONW pabOThl ¢ HAyYHOH JUTEPAaTypod MO TeMe J0KIaja, COACPKaHUE U CTHIIb U3JI0KEHHS
CaMoro TEKCTa JIOKJIaJa, HaJu4hue M KAa4eCTBO CIIPaBOYHO-OMOMMorpaduyeckoro ammapara paboThI
(CCBUTKM HA UCTOYHUKH JIOJKHBI OBITH 0(hopMIIeHBI B cooTBeTCcTBUU ¢ TpeboBanusimu I'OCT P 7.0.5 —
2008), ymMeHHe CTy[eHTa aHAJIU3UPOBATh MPOYUTAHHOE, CPABHHBATH PA3JMYHBIC TOYKH 3PCHUS Ha

npo0eMy ¥ apryMeHTHPOBAaTh COOCTBEHHOE MHEHHE, oopMileHHEe pedepaTUBHOTO JOKIaa.
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[Tpunoxenune 1. AHHOTAITHS
paboueii mporpaMMsbl JHCITUTTITHHEL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI JTACIUILIAHBI

JucrunnuHa (Mooyab) «I'e0OpeHIuHT TeppuTOprid (Ha aHTJIMHCKOM SI3bIKE)» peaau3yercs Ha
(axynpTeTe BOCTOKOBECHHS U COLMATIbHO-KOMMYHHKATUBHBIX HayK Kadeapoil KyJIbTypbl MUpa U
JIEMOKPATHH.

Lenv oucyunaunvl: GOpMUPOBAHKE Y CTYICHTOB TEOPETHUECKUX MPEICTABICHHUIA U TIPAKTHIECKUX
HABBIKOB TI0 CO3/IaHUIO, pa3paboTKe, MIIAHUPOBAHUIO U YIIPABICHUIO OPEHIOM TEPPUTOPHH.
3aoauu yuebnot oucyuniuHol:
1) [TonroroBka kK TBOPYECKON AEATEIHLHOCTH B 0071aCTH KOHCTPYUPOBAHUS UMUIKA
TEPPUTOPHUI, TOPOJIOB WIIH OOBEKTOB TI0 CO3JaHHUIO HH()OPMAIIMOHHBIX TTOBOIOB JIJIS
IPOAYKTOB B cepe Typu3ma
2) MOATOTOBKA K IPOSKTHOW JEATEILHOCTH B 00IaCTH pa3pabOTKU U pean3aIiui MPOSKTOB
JESTEIILHOCTH TYPUCTCKOTO TPEIIPUSTHUS,
3) MoAroTOBKA BBHITYCKHUKOB K OPTaHU3AIMOHHO-YITPABICHUECKOW ACSITETPHOCTH B 00JIACTH
Typu3Ma.

JlucuurivHa HanpaBieHa Ha (GOPMUPOBAHUE CIEAYIONINX KOMIETCHITHIA:

1IK-2 Bnaoenue cnocobnocmuio ¢hopmyauposams KOHYenyuo mypucmcko20 npeonpusimus,
paszpabamuleams dQhdexmusHyro cmpamezuio u GopmMuposams aKMueHy0 NOAUMUKY OYEHKU PUCKO8
npeonpusmus mypucmcKkou uHOycmpuu

IIK-2.1 Ilpumensem coépemennvie Memoobl U MEXHOIO02UU NPOEKMUPOBAHUS 0esMeNbHOCIU
MYPUCMCKO20 NPEeONnpUSMUSL

I1IK-2.2 Ilpumensiem cospemennble MEXHOIO02UU OKA3AHUS YCIYe 8 OP2AHUZAYUAX MYPUCICKOIL cghepbl,
omeeuarowux mpebosaHusm nompeoumereli N0 CPOKAM, YeHe U YPOBHIO Ka4eCmea 00CIYHCUBAHUS, d
makaice mpebosanusim 6e30nacHocmu

B pesynbrare ocCBOCHUS AUCIUIUIMHBI (M00Y/15) 00YUYAIOIIUNACS TOJDKEH:

3HaTh: KOHIEMIUU TYPUCTCKOTO MPEANIPUSLTHS, IPUHIIUIBI pa3padoTku 3(HHEKTHBHON CTpaTEeruu
1 GOPMHUPOBAHUS AKTHBHOH ITOJIMTUKHU OIEHKH PUCKOB MPEINPHUSATHS TYPUCTCKON HHIYCTPUU HA
OCHOBE KOHIICTIIIHH T€O0PEHINHTa TePPUTOPUI

YMeTb: IPUMEHSITh COBPEMEHHBIE METO/Ibl M TEXHOJIOTUHU TIPOCKTUPOBAHUS IEATCITLHOCTH
TYPUCTCKOTO NPEINPUSTUS; IPUMEHITH COBPEMEHHBIEC TEXHOJIOTUN OKa3aHUs yCIYT B OPTaHU3AIHSIX
TYPUCTCKOH chephl, OTBEUYAIONTUX TPEOOBAHUSAM MOTpeOUTENEH IO CpOKaM, IIEHE U YPOBHIO KauyecTBa
00CITy’)KUBaHUsI, a TAK)KE TPEOOBAHUSIM O€3011aCHOCTH

BnanmeTts: HaBbIKaMU IPUMEHEHHSI COBPEMEHHBIX METOIOB U TEXHOJIOTUH TIPOCKTUPOBAHUS
JEeSTeNbHOCTH TYPUCTCKOTO MPEANPUSATHS; HABBIKAMHU TPUMEHEHUSI COBPEMEHHBIX TEXHOJIOTUI
OKa3aHHs yCIYT B OPTraHU3aIUsAX TYPUCTCKON cepbl, OTBEUAIONINX TPEOOBAHUSIM MOTpeOUTENEH 1Mo
CpOKaM, IIeHEe U YPOBHIO KauecTBa 0OCITy )KHUBaHMsI, a TAKXKE TPEOOBAHUSIM OE30TTACHOCTH

[To quctumuinHe (MOOYar0) IPEyCMOTPEHA TPOMEKYTOUHAS aTTecTalus B GOpMe 9K3aMeHa .

OO6m1ast TpyA0€MKOCTh OCBOCHUS TUCIUILTAHBI (MOOY/s) COCTABISIET 3 3a4eTHBIC CIUHUIIBIL.



