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1. IHosicHuTEIbHAS 3alMCKA

1.1. Heapb u 3202494 AMCHUNIMHBI

Lenbl0 TUCHMIUIMHEI SABIISETCS (JOPMHUPOBAHUE TPEACTABICHUN O TEXHOJIOTHIX (HOPMUPOBAHHS
NEePCOHAIBHOI0 OPEHMHTa B YCJIOBHUSIX COBPEMEHHOI'O MEIMAIIPOCTPAHCTBA.

3amayn IUCIUIUIAHEL:

M3Y4YE€HHE CYIIHOCTU U CTPYKTYPHI IEPCOHATBHOIO OpeH/a;
OIpeJieIeHue HHCTPYMEHTOB (hOPMUPOBAHHUS IEPCOHATILHOTO OpeH1a;

Pa3sBUTHC
CaMOoOIpeaACICHUN.

peacTaBI CHUU 0

poiu

IEPCOHATIBHOI'O

OpeHnma B mpodeccHoHaTbHOM

1.2. IlepeyeHb NJIAHUPYEMBIX Pe3yJILTATOB 00y4YeHHUsI 0 TUCHHUIIJIMHE, COOTHECEHHBIX ¢
UHIUKATOPAMH JOCTHKEHUS] KOMIIeTeH M

Komnerenuus Nuaukaropsl Pe3yiabTaTsl 00yyeHus
(Kol ¥ HAMEHOBaHUE) KOMIIeTeHIHit
(K01 1 HAMMEHOBAHUE)
YK-4. Cnocoben | YK-4.2. CBoOonHO | 3HaTh:
OCYIIECCTBIISITh  JICJIOBYIO | BOCIIPHHHMAET, — OCHOBHBIE MOJIENH peueBoro
KOMMYHHKAIIMIO B YCTHOW | aHAJU3UPYET M KPUTUYECKH | [IOBEICHMUS;
A NMHUCbMEHHOHU (1)0pMax Ha | OOCHHUBACT YCTHYIO U | — OCHOBBEI pedeBBIX JKaHpOB,
rOCYIapCTBEHHOM  SI3BIKE | TUCHMEHHYIO aKTyalbHBIX  JiJIs  y4eOHO-HAay4HOrO
Poccwuiickoit @enepanuu u | o0menpodpecCHOHATBHYIO OOLICHHS;
MHOCTPaHHOM(BIX) HH(QOPMALHIO HA PYCCKOM H | — CYIIHOCTh PEUYEBOr0 BO3ACHCTBUA,
SI3bIKE(aX) HHOCTPaHHOM(BIX) €ro BUJIbI, (JOPMBI U CPEJICTBA;
A3BIKE(AX);  ICMOHCTPUPYET | _ b TeKCTOB, MX XaPAKTEPUCTHKH.
HaBBIKU nepeBojia C| Vmern:
MHOCTPAHHOTO(bIX) Ha | _ penons3osars CTHJINCTHYECKHUE

rOCYJapCTBEHHBIM S3BIK, a
TaK)K€ C TOCYAAPCTBEHHOTO
Ha MHOCTpaHHbIN(bIE)
SI3BIK(H)

BO3MOYKHOCTH PYCCKOTO SI3bIKa;
— IPOAYLUMPOBATh TEKCTHI B YCTHOW U
nUCbMEHHOU (hopme;

— QHAJIM3UPOBaTh WU
OLICHUBATh TEKCTHI;

— HaxOJUTh SI3bIKOBbIE OIIMOKH U
BBIOMpATH CIIOCOOBI MX YCTPaHEHMUS,;

— OIPEAEIATH BO3MOKHOCTH
HOBBIIIEHUS] COOCTBEHHOT'O YPOBHS
pEYEBOl KYJIBTYPBI.

KPHUTHUYCCKU

Baagern:

— HaBBIKAMH pabOTBl C YCTHOH W
MHUCbMEHHOMN nHpopmarmen
JMHTBUCTUYECKOMN u
obmenpodeccuoHaTbHON
HaNpaBJIeHHOCTH;

— HaBBIKaMHU KOMMYHHUKAITIH B
pa3IMYHBIX ~ CHUTyalusiX  OOIICHHS,
oOecrieynBaOIUMH AP PEKTUBHOCTD
COIMAIBHBIX W TPOECCHOHATBHBIX

KOHTAaKTOB,




— IpHEMaMH  CO3JaHHWS  YCTHBIX |
MMACBMEHHBIX ~ TEKCTOB  Pa3JIMYHBIX
KAHPOB B MpoIecce y4eOHO-HAYIHOTO
oO01eHus.

IIK-2. Cr1ocoOHOCTE
YIPaBJIATh mporeccaMu
CTPaTEruuecKoro
IUTAHUPOBAHMSI,
IIOArOTOBKH, TBOp“IeCKOC
popabOTKU U pealli3aliu
KOMMYHI/IKaI_[I/IOHHLIX
POrpaMM U MEPOIIPHUATHIA,
oOecrieunBaTh UX Ka4yeCTBO

[IK -2.2. YmeeT olieHHBaTh
3¢ peKTUBHOCTH
KOMMYHHKAITHOHHBIX
MIPOrpaMM U MEPONPUATUN

3HaTh: OCHOBHBIE
CTPAaTErM4yecKoro IJIAHUPOBAaHUS U
peanu3au KOMMYHHKAIIHOHHBIX
IporpamMM U MEpOIPUSTUH.

YMmeTb:  oneHuBaTh  APPEKTUBHOCTD
KOMMYHHUKAIlUOHHBIX ~ [IpOrpaMM U
MEPOIIPHUATHH.

Brnaners: HaBblkamMu pa3palOTKM U
peanu3al OCHOBHBIX HWHCTPYMEHTOB

IMPUHIHUIIBI

1 5 PEKTUBHOCTD MapKETHUHTOBBIX KOMMYHHKAIHH:
peKJIaMbl, CBS3€i C OOIIECTBEHHOCTHIO,
JIUYHBIX POJaK, JTUPEKT-
KOMMYHHKAITHH, CTUMYJTHPOBAHUS

cOrbITA.

1.3. MecTo ucuMIUIMHBI B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

I[I/ICIII/IHJII/IHa OTHOCHUTCS K 0053aTEIbHBIM JUCLHHUITIIIMHAM BapHaTHBHOﬁ qacTHu yqe6H0r0 IJ1a”Ha.

Jis  ocBOeHHMS JAHHOW JUCHMIUIMHBI HEOOXOAWMBI 3HaHUS, YMEHHUS U  BJIAJCHHUI,
c(hOpMHUPOBAHHEIE B MPOIIECCE U3YUCHUS MUCIUIUIMH U MPOXOXKICHUS MPAKTHK: Teopus W mpakTUKa
MeanakoMMyHuKauuid, Teopus ¥ mpakTUka cBsized C  OOIIECTBEHHOCThIO, BuzyalbHble
KOMMYHUKaIuu, Teopust u npaktuka pexinambl, Co3naHne W NMPOJBUKEHHE KOPHOPATUBHBIX MENNa,
[TpodeccnoHanbHO-03HAKOMHUTEIbHAS TIPAKTUKA.

B pesynpraTe OCBOGHMS IUCHUIUIMHBI (DOPMHUPYIOTCS 3HaAHMUS,
HEeoOXOMuUMBbIE NIl  W3YYEHHUS  JUCHUIUIMH:  MaHUMYIsITHBHBIC
MennaskonoMuka, Menuamapketusr, [IpenanmioMHuas mpakTuka.

YMCHHA W BJIaJICHUA,
TCXHOJIOT'HMH B MEaua,

2. CTpyKTYypa AMCHMIIHHBI
OOmast TpPyA0EMKOCTh IUCIUILTHHBI COCTaBIsieT 3 3.¢., 108 akagemudeckux gaca (0B).

2. The structure of the discipline
The total labor intensity of the discipline is 3 units, 108 academic hours(s).

CTpyKTypa JUCHUIIMHBI 1151 04HOH (POPMBI 00yUeHUSI

O6bemM auctUIUIMHBL B (OpME KOHTAKTHOM pPabOThIl O0OyYaromuxcsi ¢ TeAarormiecKuMu
paboTHUKaMu ¥ (WIK) JHUIIAMH, TPUBIEKAaEMBIMH K peaau3alliu 0Opa3oBaTENbHON MpOrpamMMbl Ha
WHBIX YCJIOBHSX, PU MTPOBEICHUH YICOHBIX 3aHATHN:

Structure of the discipline for full-time education
The scope of the discipline in the form of contact work of students with teaching staff and (or) persons
involved in the implementation of the educational program on other terms, during training sessions:

Cemectp | Tun yueOHBIX 3aHATHIA KomnuectBo
4acoB
5 Jlexmun 18




5 | Cemunapsr 24
Bcero: 42
Term Type of training sessions Number  of
hours
5 Lectures 18
5 Seminars 24
Total: 42

O06beM TUCHUIUTMHBI (MOIYIIsI) B OpME CaMOCTOSTEILHON pabOThl 00YIAIOLITUXCS COCTABIISIET
66 akagemMuueckux yaca(oB).

The volume of the discipline (module) in the form of independent work of students is 66
academic hours(s).

3. CoeprxaHue U CUUILIMHBI

3. The content of the discipline

Ne HanmenoBanmue pa3ziesna Conep:xanue
JAUCHHUILIHHBI
1 AHanu3 OpeHaa 3a/aun  CTpATEruvyecKoro  a”aimsa.  VCTOYHHMKH

uH(popManuu. AHaau3 NOTPEOUTENEH: «IOTPYKEHUEN,
METOJ T'paJyupOBaHUs, UCHOIb30BaHUE (HOKYC-TPYIII.
Cermenrtauust peiHKa (mpouecc  SW).  Anamu3
MapouHoro noptdens. Meroabl NpoBeAeHUs ayauTa
OpeHoB. AHanu3 OpeHIOB KOHKYPEHTOB: IO3HIIMHU
KOHKYPEHTOB, aHAJIU3 CWJIBHBIX M CJIa0bIX CTOPOH,
ceMHOTHYEeCKUH aHanu3. AHaiau3 OpeHla KOMIIaHUU:
CTPYKTYypa OpeH/a, aHaJIU3 CUJIbHBIX U CJIa0bIX CTOPOH,
CBA3M ¢  JApyrumMu  Opengamu.  TexHosorus
brandmapping.  OtHomieHue  moTpeOuTenaed  u
npousBoguTened kK  Openay. HMaeHTHYHOCTH U
pacriozHaBaHue OpeHpa. OTiauuue OT KOHKYPEHTOB U
YHHUKaJIbHOCTh OpeHna. LleHHocTH, mpeumyiectBa u
noBeseHue moTpedutens. Beibop OpeHnma u moBepue
[IPOU3BOJUTENO. JIOSUIBHOCTH M MEpEeKIIoYeHHE Ha
npyrue OpeHnbl. CpaBHUTENbHBIA aHamU3 Mojeneil’
OpeHna Poccun, EC, CIIA. AKTyanbHbIE
HNOJUTUYECKHE MPOOJEMBI, CBSI3aHHBIE C OPEHAMHIOM.
CoBpeMeHHbIE PELIeHUs] U OCHOBHbIE ()OPMBI MOAAUU
MaTepuana, MOAXOAbl K PpELICHHIO 3aJad CO3JaHus
KOMMYHUKAIIUM MEXIY OpraHaMu TIOCYAapCTBEHHOW
BJIACTH M YIIPABJIEHUS U IPAKJTAHCKUM OOLIECTBOM.

2 VYnpasnenue opeHaamMu Vrpasnenne OpeHIOM: YKpEIJIEHUE  OTHOILIEHUI
MEXIy OpeHaoM u  moTpeburteneM  (pa3BUTHE
(GyHKIIMOHAJIbHBIX, MHAWBHUIYAJIbHBIX, COLMAIBHBIX WU
KOMMYHHKATHBHBIX KauecTB OpeHsa); yIpaBieHUE
aTpuOyTaMyd MapKu, TPOIECCOM € HIACHTU(DUKAIUU.
Coznanue HOBOM TOproBol Mapku. MuHHMH3anuA
puckoB. OrmpesneneHue ypoBHeH cmpoca: poJIOBOTO

1 B COOTBETCTBHH C YUCOHBIM ITAHOM




(o6mero cmpoca), BHAOBOrO (Ha OIPEACICHHYIO
TOBApHYIO KaTErOpHI0), CIIpoca Ha KOHKPETHYIO MapKy.
Metonuku ~ ompesnelieHus ~— XapakTepa  CIpoca:
ONpeACIICHUEC CTCIICHU IICPBUYHOIO IMPOHUKHOBCHUA
MapKH, CTENEHU MOBTOPHOTO MPUOOPETEHUSI, YaCTOTHI
notpebseHuss Mapku. KauecTBeHHOe omucaHue cripoca
Ha MapKy MpeArnojaraeT MpOTHO3 PEaKIMH IEIeBOro
CerMEHTa Ha NOTPEOUTENBCKUE CBOWCTBA TOBapa,
UppAllMOHANIbHBIE ~ JJIEMEHThl  MapKH, OLICHKY
NIEPCIECKTHB.

[TepconanbHBIA OpeHAMHT

[Tonsatne mnepconanbHOoro Openpa. CooTHeceHue
IIOHATUN IIEPCOHAIBHBIA HMMUDK U IEPCOHAIBHBIN
Opernn.  Knaccupukanuss  uMuIpKeH,  CTpyKTypa.

OyHKIMU UMUJKA. [TpuHIMIIBL CO3IaHUuA
MEPCOHAIILHOTO OpeHja. JInunbre KadecTBa
crernuaIncTa Kak OCHOBA TEXHOJIOTUU

camonpe3eHTauud. CTpyKTypa JUYHOTO HMMJIXKA.
ConmanbHbIe ACIICKTBI BOCIIPUSATHUSA AMHAJKA.
HNuctpymeHTsl (hopMHUpOBaHHS IEPCOHAIBHOTO OpeHa.
Crpateruss (GopMUpOBaHMSI MEPCOHAIBHOIO OpeHAaa.
BepbOanpublif U kuHeTHUeCKUH UMHIK. BuzyanbHbIf
UMUK augHocTH. COIMalbHO-TICUXOJIOTHYCCKUE
TEXHOIOTHHI dhopMHpOBaHUS H yIpaBICHUS
MePCOHAILHBIM OpeHIoM. Texnonorus
camornpe3eHTanu. CaMOMEHEIPKMEHT KaK COLIMaIbHO-
MICUXOJIOTHYECKAass ~TEXHOJIOTUS  (OPMUPOBAHUS U
yIpaBieHUs MepcoHaNbHbIM OpenaoMm. [lepconampHoe
nopThoIM0 KaKk MHCTPYMEHT (OPMUPOBAHUS HMHUJKA
COBPEMEHHOTO CIEIIUATUCTA.

OBOJIIOIMOHHOE pasBuTHE
KOOpEeHIMHTa

[Ipennochlikiu ~ BO3HUKHOBEHUSI ~ KOOpEHOUHIa B
KOHTEKCTE JBOJIIOLIMM MAapKETHHIOBBIX KOHLEMIUH.
DBOJIOIHS dbopm TOBapHOTO 0003HaYEHUS.
«TpHUBONHBI» B HMCTOPUM OpEHAMHIA: palMOHANbHAa,
SMOILMOHAJIBHAS U «IyXOBHas». Kiaccuueckas Mozenb
OpeHI-MeHeKMeHTa.  Mojens  OpeHI-TuaepcTBa.
Kopnoparususlii 1 ToBapHbli Openaunr. Ilonsarue
«MapKETUHIOBbIE AJIbSTHCBD» B KOHLEIIUAX
CUMOMOTHMYECKOTO M  JIaTePaJIbHOTO  OpeHJIUHTA.
CeMHOTHYECKMI  TPEyTOJIBHMK:  O3Hayarollee  —
0O3HayaeMoe - JIEHOTAT. JleHoTaTuBHOE 51
KOHHOTaTUBHOE  3HaueHue npeamera.  DaxTopsl
Makpocpeabl U (OPMHUPOBAHWE MApOYHOM MOJUTUKU
npeanpustus. Knaccupukamus ¢opm koOpeHauHra.
MupoBele ¥ pPOCCHUHCKHME  TPEHABl  pPa3BUTHUSA
KoOpeHnuHra. HayuHble MIKOJBI B HCCIEIOBAHUAX
MapKETHUHTOBBIX  albsHCOB  OpeHaoB. CHCTEeMHBIH
MOJX0/A K pa3paboTke OpeHjaa: MaTeHTHO-NPABOBBIE,
PEKIIAaMHO-  IICUXOJIOTMYECKHE W  KOHCTPYKTHBHO-
TEXHOJIOTUYECKHE TpeOOBaHUS K TOBapHOMY 3HAKY.
ITpoueccr! hopmupoBanusi TOBapHOTo 3Haka B Poccum.

CymHocTb, aTpuOyThl M LIEHHOCTh

CymHocts Opena. [Tonarus «OpeHa» ¢ TOUKU 3peHust
MHUKPOIKOHOMHUYECKOW  TEOPHH  TOTPEOHTENHCKOTO




OpeHna

NOBEJCHUS U IICUXOJIOTUM  NOTPEOUTENIBCKOTO
nosefeHus. [loHaTHe «ToOproBas Mapka» U «TOPrOBBIA
3Hak». CozpeprkaHue OpeHJa Kak KOMMYHHUKALIMOHHOTO
npouecca.  Dynkmuu  Openpa.  Knaccudukarus
OpennoB. Paznenenne OpeHIOB 1O  NpHU3HAKAM:
HasHAa4YeHUe, Biajenen OpeHpa, reorpaduuecKuii
IOpU3HAaK, OOBEKT OpeHAMHra, BOCIpPUHHMaeMast

[OTpeOUTENEM  LIEHHOCTb.  ToBapHble  OpeH.bI
(aBTOHOMHBIE, JIMHEIHbBIE " 30HTUYHBIE),
KOpIIOpaTUBHbIE OpeH B (eIMHUYHOM,

MOATBEPXKIEHHOW wiu  OpeHIOBOM UACHTUYHOCTH).
Bbpennpl npousBoguTeneil, JIUIEH3UMOHHBIE OpEHIbI,
YacTHbIE TOPrOBbIE MapKu, KOOpeHIuHT. [ nobanbHebIe,
HaIlMOHAJIbHBIC, PETHOHAIBHBIC U JIOKAJIIbHBIE OpEHIbI.
Bpenapl ¢ oTpunaTenbHOW, HU3KOW, MOBBIIIEHHOW U
MaKCHUMaJIbHOW II€HHOCTbIO; OpEHIbl, YHHUTOXKAIOIINE
AKIMOHEPHYIO [IEHHOCTh, OPEH/IbI C BBICOKUM M HU3KUM
MOTEHLIMAJIOM YBEJIMYEHUSI AKLIHMOHEPHOH II€HHOCTH.
bpenauHr kak Hayka M HCKYCCTBO CO3JaHUS U
npoABMKEHUsT OpeHjaa (ToproBod Mapku). bpeHnuHr
KaK JeATeIbHOCTh IO CO3JaHUIO0 JOJITOCPOYHOTO
npearnovyTeHuss K ToBapy. llpomecc OpeHauHra.
[Tnarpopma Openpma: BHIIEHUE, MHCCHUS U LEHHOCTHU
Openna. KoHKypeHTHble mpeumyliecTBa OpeHna.
WuauBuayanbHOCTh OpeHaa. YHHKalIbHOE TOProBOE
npepioxkenue. Bocmpusitue OpeHga mnoTpeOUTENEM.
AcCIeKTbl HMJIEHTUYHOCTH OpeHja: OpeHa Kak ToBap,
OpeHJ Kak oOpraHu3auus, OpeHJ KaK <JIMYHOCTbHY,
OpeHa Kak CHUMBOJ. MapKEeTUHIOBBbIE TEXHOJIOTUU
noctpoeHus OpeHaoB. OCHOBHas LEHHOCTb OpeHja.
AKIIMOHEpHas LIEHHOCTh OpeHAa M BOCHpUHUMAaeMas
noTpedureneM IeHHOCTh OpeHma. DopMupoBaHue
LEHHOCTH OpeHja: Cco3JaHue U IpeJloCTaBICHUE
LIEHHOCTU TNOTPEOUTENI0, U3MEPEHHE U TOBBIIICHNE

BOCIIPUHUMAEMON HOTPEOUTETIMU LIEHHOCTH,
co3JaHue aKLIIMOHEPHOW LIEHHOCTH OpeHpa.
WNHaukatopsl BOCIIPUHUMAEMON LIEHHOCTH:

BOCIIPUHHUMAEMO€ KauecTBO, OTHOIIEHUE K OpeHny,
W3BECTHOCTH OpeHIa, JIOSUTbHOCTHh OpeH/TY.

TexHomorus coznanue OpeHaa

Cy00pennbl 1 KOOpeHibl. XapaKTEePUCTUKU CHUIIBHBIX
OpernoB. IlpoGnembl co3maHuss M yIpaBlIeHHS
CUJIBHBIMU OpeHmamu. bpeHn wu ero ponab B
KoprmopatTuBHOWH cTpareruu. KirodeBble pelieHUs B
obnmactu Openauura. Monenu cozmanusi OpeHmoB: SI,
S-brands crparernueckas wmoxens JI. UepHaToHwm.
OCHOBHBIC TIOXOJIbI K HHTEPIPETAIUN HJICHTHYHOCTH
openna JI. Aakepa, . DmByma, T. I'bma u B.H.
HoMunHa. WHAMBHIYaTbHOCT W IIEHHOCTH KakK
COCTaBISIONIME MojJeJe HMACHTUYHOCTH OpeHpa.
AHaM3 UIEHTUYHOCTH CYIIECTBYIOIMUX TI00aTBHBIX U
HAI[MOHAJBHBIX  OpeHmoB. MexaHu3sm pa3paboTKu
Openpa. CpaBHEeHUE M NpeumyniecTBa OpeHja B psiy
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KOHKypeHTOB. OTHOIICHHE TOTpeOuTeNnss W OpeHna.
bpenn Ha peiakax b-to-c u b-to-b, 3HaunMocTs OpeHna
JUIsL  pa3lMYHBIX THUIIOB pPBIHKOB. CTparernueckue
NOAXOABl ¥ BHIBl  MO3UIMOHHPOBAHUS  OpeHna.
[Tpouecc MO3UILIMOHUPOBAHMUSL. [TpuHLHUIIBI
MO3UIIMOHUPOBAHUS u NEePeno3UINOHUPOBAHUS
Oopenzos. Ilonstue uaeHTHyHOCTH OpeHAA, CTPYKTypa
uaeHTHYHOCTH  Openpa. IlpuHmmmel  pa3paboTKu
COJICP)KATENbHBIX ~ COCTaBJISIOUIMX  MJIEHTUYHOCTH.
bpeHn kak 4acTe KOpPHIOpPAaTHBHOW KyJIbTyphl. Poib
OpeHaa B (popMHpPOBAHUHM KOPIOPATUBHOW KYJIBTYPBHI.
Llenp, 3amaun, muccusi peOpeHauHra. PeOpeHnuur kax
MHCTPYMEHT MapKeTHHra, pekiambl U PR. KpeatuBubie
paspabotku. PR xak uHCTpyMeHT 3(QPEKTHBHOTO
Openaunra, lcrnonb3oBaHue 3amagHbIX KOHIIETLIHAN
Opennuara B Poccun. BiusHue KayecTBEHHOW
pa3paboTKu KpeaTuBHOro Opuda Ha pe3ynbTaThl
peKIaMHONW KammaHuW. BrusHue Ha UMUK OpeHaa
MMUJKA JIHILL, TPEJICTaBISIIONINX OpeH .

Name of the discipline section

Content

Brand Analysis

Tasks of strategic analysis. Sources of information.
Consumer analysis: "immersion"”, grading method, use
of focus groups. Market segmentation (5W process).
Brand portfolio analysis. Methods of conducting brand
audits. Competitor brand analysis: competitor positions,
analysis of strengths and weaknesses, semiotic analysis.
Company brand analysis: brand structure, analysis of
strengths and weaknesses, connections with other
brands. Brandmapping technology. The attitude of
consumers and manufacturers to the brand. Brand
identity and recognition. The difference from
competitors and the uniqueness of the brand. Values,
advantages and consumer behavior. Choosing a brand
and trusting the manufacturer. Loyalty and switching to
other brands. Comparative analysis of brand models in
Russia, the EU, and the USA. Current political issues
related to branding. Modern solutions and basic forms
of presentation of the material, approaches to solving
the problems of creating communication between
public authorities and management and citizens.

Brand Management

Brand management: strengthening the relationship
between the brand and the consumer (development of
functional, individual, social and communicative
qualities of the brand); management of brand attributes,
the process of identification. Creation of a new
trademark. Minimizing risks. Determination of demand
levels: generic (general demand), specific (for a certain
product category), demand for a specific brand.
Methods for determining the nature of demand:
determining the degree of primary penetration of the
brand, the degree of re-acquisition, the frequency of
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consumption of the brand. A qualitative description of
the demand for a brand implies a forecast of the target
segment’s reaction to the consumer properties of the
product, irrational elements of the brand, and an
assessment of prospects.

Personal branding

The concept of a personal brand. Correlation of the
concepts of personal image and personal brand.
Classification of images, structure. Image functions.
Principles of creating a personal brand. Personal
qualities of a specialist as the basis of self-presentation
technology. The structure of a personal image. Social
aspects of image perception. Tools for creating a
personal brand. The strategy of forming a personal
brand. Verbal and kinetic image. The visual image of
the personality. Socio-psychological technologies of
personal brand formation and management. Self-
presentation technology. Self-management as a socio-
psychological technology for the formation and
management of a personal brand. Personal portfolio as
a tool for shaping the image of a modern specialist.

The evolutionary development of
co-branding

Prerequisites for the emergence of co-branding in the
context of the evolution of marketing concepts. The
evolution of the forms of the trademark. "Trivolities” in
the history of branding: rational, emotional and
"spiritual”. The classic brand management model. The
brand leadership model. Corporate and product
branding. The concept of "marketing alliances™ in the
concepts of symbiotic and lateral branding. Semiotic
triangle: signifier — signified — denotation. Denotative
and connotative meaning of the subject. Factors of the
macro environment and the formation of the brand
policy of the enterprise. Classification of forms of co-
branding. Global and Russian trends in the
development of co-branding. Scientific schools in the
research of marketing alliances of brands. A systematic
approach to brand development: patent-legal,
advertising-psychological, and constructive-
technological requirements for a trademark. The
processes of trademark formation in Russia.

The essence, attributes and value of
the brand

The essence of the brand. The concept of "brand” from
the point of view of the microeconomic theory of
consumer behavior and the psychology of consumer
behavior. The concept of "trademark” and "trademark™.
The content of the brand as a communication process.
Brand functions. Classification of brands. The division
of brands by attributes: purpose, brand owner,
geographical feature, branding object, perceived value
by the consumer. Product brands (stand-alone, linear
and umbrella), corporate brands (single, confirmed or
brand identity). Manufacturer's brands, licensed brands,
private trademarks, co-branding. Global, national,
regional and local brands. Brands with negative, low,




11

increased and maximum value; brands that destroy
shareholder value, brands with high and low potential
to increase shareholder value. Branding as the science
and art of creating and promoting a brand (trademark).
Branding as an activity to create a long-term preference
for a product. The branding process. Brand platform:
the vision, mission and values of the brand.
Competitive advantages of the brand. Brand identity. A
unique trade offer. Consumer perception of the brand.
Aspects of brand identity: brand as a product, brand as
an organization, brand as a "personality”, brand as a
symbol. Marketing technologies for building brands.
The main value of the brand. The shareholder value of
the brand and the perceived value of the brand by the
consumer. Brand value formation: creating and
providing value to the consumer, measuring and
enhancing the value perceived by consumers, creating
shareholder value of the brand. Indicators of perceived
value: perceived quality, brand attitude, brand
awareness, brand loyalty.

Technology creating a brand

Sub-brands and co-brands. Characteristics of strong
brands. The challenges of creating and managing strong
brands. The brand and its role in corporate strategy.
Key branding solutions. Brand creation models: 51, S-
brands L. Chernatoni's strategic model. The main
approaches to the interpretation of brand identity by D.
Aaker, J. Ellwood, T. Gad and V.N. Domnin.
Individuality and values as components of brand
identity models. Analysis of the identity of existing
global and national brands. The mechanism of brand
development. Comparison and advantages of the brand
among competitors. The relationship between the
consumer and the brand. The brand in the b-to-c and b-
to-b markets, the importance of the brand for different
types of markets. Strategic approaches and types of
brand positioning. The positioning process.Principles of
brand positioning and repositioning. The concept of
brand identity, the structure of brand identity.
Principles of developing meaningful components of
identity. The brand as part of the corporate culture. The
role of the brand in shaping corporate culture. The
purpose, objectives, and mission of the rebranding.
Rebranding as a marketing, advertising and PR tool.
Creative developments. PR as an effective branding
tool, The use of Western branding concepts in Russia.
The impact of high-quality development of a creative
brief on the results of an advertising campaign. The
impact on the brand image of the image of the persons
representing the brand.




4. O0pa3oBaTe/ibHbIE TEXHOJIOTUH

12

Ne |HamMmenoBanme Buabl yueOHbIX
N Oo0pa3oBaTte/ibHbIE TEXHOJIOTHHI
n/n |pasaeJa 3aHATHH
1. Tema 1. Ananus OpeHaa Jlexkuu Jlekuust ¢ HMCMHOJB30BAaHHEM  BU3YaJIbHBIX
MaTepHuasoB, MPE3CHTALIHS.
Cemunapsbl PasBepHnyrass Oecema ¢ oOCyXIeHHEM
JTOKJIaJIOB.
CamocrosrenbHas |KoHcynbTHpOBaHME U MPOBEpPKa JIOMAIIHUX
pabota 3a/IaHUM TIOCPEACTBOM AJICKTPOHHOU MOYTHI U
o0cyxaeHue Ha ceMHHapax (ecimm  3TO
HEOOXOUMO).
2 Tema 2. VYnpasienue Jlexkuu Jlekuust ¢ HMCNOJB30BaHHEM  BU3YaJIbHBIX
OpeHoM MaTepHuasioB, MPE3CHTALIHS.
CemunHapsl Pa3Bepuyrass Oecema ¢ oOCyxaeHUEM
JTOKJIaIOB.
CamocrosarenbHas |KoHCynbTHpOBaHME W TMpOBEpKa JAOMAIIHHX
pabora 3aIaHU TIOCPEACTBOM JJICKTPOHHOM IMOYTHI U
oOcyxJaeHue Ha ceMHuHapax (eciu 3TO
HE00XOIMMO).
3 Tema 3. IlepcoHanbHBII] Jlexuyn Jlekuss ¢ UCHONIB30BAaHMEM  BHU3YaIbHBIX
OpeHIHT MaTepUasoB, IPEe3CHTALIHS.
JlemoHCTpanus Kemcos.
CemuHapsbl [IpopaboTka W aHanmu3 KelcoB. Pemenue
AHATUTUYECKUX 3a7a4.
CamocrositenbHas  |KoHCynbTHpOBaHHME M MPOBEPKA JAOMAIIHUX
pabora 3aJIaHU TIOCPEACTBOM JJICKTPOHHOM TMOYTHI U
oOcyxJaeHue Ha ceMHuHapax (ecimd 3TO
HE0OXOMMO)
4 Tema 4. Jlexuun Jlekuuss ¢ WCHONIB30BAaHWEM  BHU3YaIbHBIX
DBOJIIOLIMOHHOE MaTepHuasoB, IPE3EHTALIMS.
pa3BUTHE KOOPEHIMHTA JleMOHCTpaIus KENCOB.
CemuHapbl [Ipopabotka wu aHanu3 kekcoB. Pemenue
aHAIMTUYECKUX 3a/a4.
CamocrositensHas  |KoHCynbTHpOBaHHWE W TPOBEPKA JTOMAITHUX
paborta 3aIaHUi OCPEACTBOM 3JIEKTPOHHOM MOYTHI U
o0cyxaeHue Ha ceMHHapax (ecimm 3TO
HEO0OXO1MO)
5 Tema 5. CymHoCTb, Jlexnu Jlekuust ¢ HWCHOJB30BAaHMEM  BHU3YaJIbHBIX
aTpuOyThl U IEHHOCTH MaTepuasoB, IPE3CHTALIUS.
OpeHna JleMoHCTparus KeHCoB.
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CemuHapsbl [IpopaGoTka wu aHanmu3 KelcoB. Pemenue
AHATMTUYECKUX 3a/a4.
CamocrosrenbHass |KoHCynbTHpOBaHME W MPOBEpPKa JIOMAIIHUX
pabora 3aIaHU TIOCPEACTBOM 3JIEKTPOHHOM IMOYTHI U
o0cyxaeHue Ha ceMHHapax (ecimm  3TO
HEO0OXOI1MO)
6 Tema 6. Texuomorus Jlexkuu Jlekuust ¢ HMCMHOJIB30BAHMEM  BHU3YaJbHbBIX
co3ianue OpeHaa MaTepHuasioB, MPE3CHTALIHS.
JleMOHCTpalus KEHCoB.
CemuHapsbl [IpopaboTka w aHanmu3 KelcoB. Pemenue
AHATUTUYECKUX 3a7a4.
CamocrosarenbHas |KoHCynbTHpOBaHHE W MPOBEpPKa JIOMAIIHUX
paborta 3aIaHU TIOCPEACTBOM JJICKTPOHHOM IMOYTHI U
oOcyxJeHue Ha ceMHuHapax (eciu 3TO
HE0OXO1MO)

5. OneHka NJIAHUPYeMBbIX pPe3yJIbTATOB 00y4eHHUs!

5.1 CucreMa oleHUBAHUA

®opMa KOHTPOJISA Makc. K0J1M4ecTBO 0AJJI0B
3a oany Bcero
padory

Texkynmi KOHTPOJIb:

- onpoc 5 bannos 30 bannos

- yuacmue 8 OUCKYCCUU Ha CeMUHape 5 6annos 10 b6annos

- KonmpoavHas paboma (memolt 1-3) 10 6annos 10 6annos

- KOHmpoabHas paboma (memol 4-5) 10 b6annos 10 b6annos

ITpoMexyTouHas aTTecTallusl — 3ayem/3a4em ¢ OYeHKOU/IK3AMeH 40 Gasnos

HToro 3a cemectp 100 GanmoB

Ilosry4eHHBI COBOKYIHBIN pe3ybTaT KOHBEPTUPYETCS B TPAJAULIMOHHYIO IIKAIY OLIEHOK U B
1iKanty oueHok EBponelickoil cucteMsl nepeHoca u HakorieHus: kpeautos (European Credit Transfer
System; nanee — ECTS) B COOTBETCTBUM C TaOIUIICH:

IITxana
100-6annpHast mkana | TpagunuoHHas mkana ECTS
95 -100 A
8304 OTJINYHO B
68 — 82 XOpOIIIO 324TEHO C
56 — 67 D
50 55 YJIOBJICTBOPUTEIIEHO E
20 —-49 FX
0-19 HEYIOBJIETBOPUTEIHHO HE 3a4TEHO F
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5.2 Kpurtepuu BbICTABJIEHHS OLEHKH MO TUCIHUILINHE

Bamabl/ | Ouenka no Kputepuu ouenku pe3yjbTaToB 00y4eHUsI 10 JUCUUIJIMHE

Ilkana | AUCHUILINHE
ECTS

100-83/ OTJINYHO/ BricTaBnsercs oOydaronieMycs, eciiil OH TIIyOOKO M POYHO YCBOWJ TEOPETUIECKUN U
AB 33YTEHO MPaKTHYSCKUH MaTepHal, MOKET NPOJCMOHCTPHPOBATL 3TO HA 3AHATHAX M B XOJe
MPOMEKYTOYHOU aTTECTAIIUH.

OOy4arouuiicss UCUCPIBIBAIOIIE M JIOTHUCCKU CTPOMHO M3JIaracT y4eOHBIH MaTepua,
yMEeT YBS3bIBATh TCOPHIO C MPAKTHKOH, CHOPAaBISICTCA C pPEIICHHEM 3aja4
Mpo()eCCUOHATIBHON HANPaBICHHOCTH BBICOKOTO YPOBHS CIOXHOCTH, TPABIIBHO
00OCHOBBIBACT MIPHUHATHIC PEIICHUS.

CB00OHO OpUEHTHPYETCS B yueOHOM 1 NpoecCHOHANIbHOM TUTEepaType.

OmeHka 1O AWCHUIUIMHE BBICTABIAIOTCS OO0ydaromeMycss C Y4ETOM pe3yiIbTaToB
TEKyLIEW U IPOMEXYTOUHOM aTTECTALIMH.

KommereHnny, 3akpemi€éHHBIE 3a OUCHUIUIMHON, C()OPMHPOBAaHBI Ha YpPOBHE —
«BBICOKHI».

82-68/ XOpOIHO/ BricTaBmsercs oOydaromeMycs, €Clid OH 3HAeT TCOPSTHYCCKHH W MPaKTUIeCKHU
C 33YTEHO MaTepHall, TPaMOTHO ¥ MO CYIIECTBY H3JaracT €ro Ha 3aHATHAX H B XOHe
MIPOMEKYTOUHON aTTECTALlMH, HE JIOMYyCKasl CYyIIECTBEHHBIX HETOYHOCTEH.
OO6yyatoniuiicss MpaBUIbHO TMPHUMEHSET TEOPETHUUECKHE TOJIOKEHUSI TMPHU PElICHUH
NpaKTHYECKUX 3aJad  NpodecCHOHANBHOM  HANpaBIEHHOCTH Pa3HOTO  YpPOBHS
CII0)KHOCTH, BJIa/ieeT HEOOXOAUMBIMHU JJIsl 3TOTO HABBIKAMH U MPUEMaMH.

JlocTaTo4HO XOpOLIO OPUEHTHPYETCS B yueOHOM 1 NpodecCHOHAIbHOM TuTeparype.
OneHka 1O IUCIHIDIMHE BBICTABISAIOTCS OOyJaroImeMycs ¢ Y4ETOM pe3yNIbTaToB
TEKYIIEeH 1 IPOMEXYTOYHOH aTTeCTAITIH.

KommereHnnmy, 3akperui€éHHBIE 3a AWCHUILUTAHON, C(HOPMHPOBAHHI Ha YpPOBHE —
«XOPOIINIY.

67-50/ YIIOBJICTBO- BericTaBnsercss oOyuaromeMycs, €Ciii OH 3HaeT Ha 0a30BOM YPOBHE TECOPETHUYECKUH 1
D,E pHTeIbHO/ NPaKTHIECKAN MaTepual, NOMYCKAET OTACIbHbIE OUIMOKH TPU €r0 H3JI0XKECHUH Ha
3aHATHSX U B X0Z€ IPOMEKYTOUYHON aTTECTALUU.

OOyuaronuiics  HCHBITBIBACT  OMNpENeNEHHbIE  3aTpyAHEHUS B  [PUMEHEHHUHU
TEOPETHYECKUX TIOJIOKEHUI MPU PELICHUH MPaKTUYECKUX 3ajau MpogecCHOHATbHON
HaIpaBIEHHOCTH CTAHIAPTHOTO YPOBHS CIIOKHOCTH, BJIQJEEeT HEOOXOIMMBIMH ISt
3TOro 6a30BHIMH HaBBIKAMU U MPHEMAMHU.

JleMOHCTpHpyeT NOCTaTOYHBII YPOBEHb 3HAHUS Y4€OHOM TUTEpaTypHhl 10 JUCIUIUINHE.
OreHka 1O JIUCHMIUIMHE BBICTABISAIOTCS OOyYalomEeMyCcs ¢ Y4ETOM pe3yJIbTaToB
TEKyIEH U IPOMEXYTOUYHOHN aTTECTALIH.

KommereHuny, 3akpermiéHHbIE 3a JUCHUIUIMHOH, C(OPMHpPOBAaHBI Ha YpOBHE —
«JIOCTAaTOYHBIHY.

3a4TCHO

49-0/ HEY/IOBJICT- BericraBnsiercst o0y4JaromemMycsi, €Ciii OH He 3HaeT Ha 0a30BOM YpOBHE TEOPETHUESCKHUN
FFX BOpHUTEIpHO/ | M MPAKTHUECKuil MaTepua, jJomyckaer rpyOble OMMOKM IIPU €ro M3JI0XEHUH Ha
3aHATUSAX U B XOJI€ IPOMEXKYTOYHOH aTTEeCTAIUH.

OOyyaronuiicsi UCIBITHIBACT CEPbE3HBIC 3aTPYAHEHHSI B MPUMEHEHUH TEOPETUUECKHX
MOJIOKEHUH MPU PELICHUH MPAaKTUYECKHUX 3aa4 Npo(heCCHOHAIBHOM HalpaBIeHHOCTH
CTaH/IapPTHOT'O YPOBHS CJIO)KHOCTH, HE BJIaJieeT HEOOXOAMMBIMH JIJIsl 9TOr'0 HaBBIKAMH U
IpUEMAMH.

JleMoHCTpHpYeT (parMeHTapHble 3HaHUS y4eOHOIl JIUTepaTyphl M0 TUCLUILIHHE.
OueHka N0 AWUCHUIUIMHE BBICTABIIAIOTCS OOydaromeMycss C Y4€TOM pe3yJbTaToB
TEKyIIeH ¥ IPOMEKYTOYHON aTTeCTalllu.

KoMmereHIMM Ha YpOBHE «JIOCTAaTOYHBII», 3aKpeIUIEHHbIE 3a AWUCUMIUIMHOM, HE
c(OpMHUPOBAHBI.

HE 3a4TCHO

5.3 OueHouyHble cpeacTBa (MaTepuHaiabl) IJsl TeKyHIero KOHTPOJS YycCHeBaeMOCTH,
HpOMe)KyTO‘lHOﬁ aTrecranumuu Oﬁy'lalOlllI/IXCSl mo AMCIuIJInHe
5.3. Assessment tools (materials) for the current monitoring of academic performance,
intermediate certification of students in the discipline
OIIeHO'-leIe CpeacTBa TCKYLICIo KOHTPOJIA YCIIEBACMOCTH:
B cooTBeTcTBHM C yqe6HBIM IIJIAHOM B CTPYKTYPC OUCHUIIMHBI TPEAYCMOTPCHBI IBE TCKYIIUE
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arrectauuu. Kpome Toro, TeKymuii KOHTPOJIb BBIOIHAETCS B (popMaTe OI[EHUBAHUS YUaCTHS
o0yyarolmuxcs B AUCKYCCUU Ha CEMHHApE.

[Tpu onleHMBaHUM BBIMOJHEHUS 3aJaHU HA CEMUHAPCKUX 3aHATUSAX YUUTHIBACTCS:

CTEIEHb U MOJHOTA PACKPBITHS ApaMETPOB 33aJaHMsL: 3aJaHUE BBIIIOJIHEHO IOJIHOCTBIO U

6e3 ommnoOoK (5 6ayUI0B); 3aJaHKNE BBIITOJHEHO HE MOJTHOCTHIO M/UITH JIOMYIIEHBI IBE U

OoJiee omMOKK Wi TpH U Oosiee HeTouHOoCTH (1-4 Gana);

000CHOBAHHOCTb COJICPKAHUS U BHIBOJIOB PAaOOTHI: 33/1aHUE BBHITIOJIHEHO MOJHOCTHIO,
000CHOBaHUE COAECP)KAHUS U BBIBOJIOB JJOCTATOUHBI, PACCYX/IE€HUS BepHBI (5 0aioB);
3aJJaHHe BBIMTOJIHEHO TOJIHOCTHIO0, HO 000CHOBAHUE COAEPIKAHUS M BHIBOJJOB HEIOCTATOYHBI)
(1-4 6amna);

3HaHUE TEOPUH U3YUYEHHBIX BOIIPOCOB, C(POPMUPOBAHHOCTH H YCTOWYMBOCTH

UCIOJIb3YEMBbIX IIPH OTBETE YMEHUI U HaBbIKOB (0-2 Oamna);

yMEHHUE MPUMEHUTh TEOPUIO K KOHKPETHBIM cuTyarusam (0-2 Gamna);

U3JI0KEeHHE MaTepuaia (TpaMOTHOCTb PeUH, TOUHOCTh MCII0JIb30BaHHsI TEPMUHOJIOTUH,
JIOTUYECcKas MOCIIeI0OBAaTeIbHOCTh H3JI0KeHHUs MaTepuana (1 6amr).

[Ipu oleHMBaHUM TEKYLIUX aTTeCTalUi B pOpMe NpeABApUTEIbHBIX 3aALUT IPYIIIOBBIX
IIPOEKTOB yYUThIBaeTCs (MakcuMyMm 15 GansioB 3a aTTecTanuio):

- YpOBEHb OpraHH3aliy rPyNnoBoi padoThl (Bcero 5 6amioB):

- ONITUMAJIBHOCTH cocTaBa rpymisl (0-1),

- HIOHMMAaHUe 33/IaHus, pacrpeeeHie orsercrBeHHocTH (0-1),

- HaBBIKU MEKJIMYHOCTHOW KOMMYHHMKAIIMU U KOMMYHUKAIMU B Mauoii rpymme (0-1),

- 11eJ1eC000pa3HOCTh paclpeeeHHs IPYIIOBBIX POiIeH, X (GYHKLIHNOHATIbHAS IPOSIBIEHHOCTh
- HAIMYHE U Pe3yJbTaTUBHOCTD OHJIAMH U 0()IaiiH ()OpPM IPYyIIIOBOTO B3aUMOJICHCTBHSA,
HCIOJIb30BaHUE TEXHOJIOTHYECKUX CPEICTB U HUHCTPpYyMeHTOB (0-1;

- CoJIepyKaHMe NPEACTABICHHBIX MaTEPHAJIOB MO PE3yJIbTaTaM IPYMIIOBON paboOTHI (Bcero 5

- KOppeKTHOe ynorpebieHue npodeccuoHanbHOM TEPMUHOIOIMH, a TAKXKE IIPABUIIBHOE
MOHUMaHKE OCHOBHBIX HCH U KoHIenui Kypca (0-1);

- yMCHUE NPUMEHHUTh 3HAHUS, ONTy4YeHHbIC B paMKax Kypca (0-1);

- YMEHUE SICHO, JIOTHYHO, HETIPOTUBOPEUNBO U YOS TUTEIIEHO U3JI0KHUTH PE3YJIbTAThl CBOETO
UCCIIeIOBaHMsI B MUCbMEHHOM (pe3eHTanus B nporpamme Power Point) u yctHoii (10-MunyTHOE
BeIcTyIUIeHHE) popmax (0-3);

- CIOJIb30BAHUE B CO/IEP)KAHUM MPEJICTABICHHBIX MAaTEpHAIIOB 110 pe3yIbTaTaM IPyIIOBOi
paboTBl  WMHCTPYMEHTOB W  CEPBHCOB, B TOM YHWCIE€ CBS3aHHBIX  TEXHOJOTHSIMH

MCIUAMAHUTTYJIUPOBAHUA

(Bcero 5 6aioB):

- IOJIHOTA | 1eJIECO00Pa3HOCTh UCTIOJIb30BaHNE HHCTPYMEHTOB U cepBUCOB (0-1);

- HCII0JIb30BaHUE KAUYECTBEHHBIX M KOJMYECTBEHHBIX MTOKa3aTeNel Uil OIUCAHUS

PUMEHEHHsI HHCTPYMEHTOB 1 cepBHcoB (0-1);

- HAJIMYKME COMMOTEXHUYCCKUX CXEM HCITOJIb30BaHMUS HHCTPYMEHTOB U cepBrcoB (0-1);

- OPUTHHATIBHOCTH MPEIIOKEHUH 110 UCIIOIb30BAHUS HHCTPYMEHTOB U cepBUCcOB (0-1);

- YMEHHE SICHO, JIOTUYHO, HEMPOTHUBOPEUYHUBO U YOETUTEIHHO U3TIOKUTh PE3YJIbTAThl CBOETO
WCCIIeIOBaHMs B MHUCbMEHHOM (TecT paboThl, mpe3eHTanus B nporpamme Power Point) u yctHOI

(10-

MHUHYTHOE BBICTYIUIeHHE) hopmax (0-1).

Assessment tools for the current monitoring of academic performance:

In accordance with the curriculum, two current certifications are provided in the structure of the
discipline .

In addition, the current control is carried out in the format of evaluating the participation of

students in the discussion at the seminar.

When evaluating the performance of tasks in seminars, the following is taken into account:
the degree and completeness of disclosure of the task parameters:
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the task was completed completely and without errors (5 points);

the task was not completed completely and/or two or more errors or three or more inaccuracies
were made (1-4 points);

validity of the content and conclusions of the work: the task is completed in full, the justification
of the content and conclusions are sufficient, the reasoning is correct (5 points);

the task was completed in full, but the justification of the content and conclusions are
insufficient) (1-4 points);

knowledge of the theory of the studied questions, the formation and stability of the skills and
abilities used in the answer (0-2 points);

ability to apply theory to specific situations (0-2 points);

presentation of the material (literacy of speech, accuracy of terminology, logical sequence of
presentation of the material (1 point).

When evaluating current certifications in the form of preliminary defenses of group projects, it is
taken into account (maximum 15 points for certification):

- the level of organization of group work (only 5 points):

- optimal composition of the group (0-1),

- understanding of the task, distribution of responsibility (0-1),

- skills of interpersonal communication and communication in a small group (0-1),

- the expediency of the distribution of group roles, their functional manifestation

- the availability and effectiveness of online and offline forms of group interaction, the use of
technological tools and tools (0-1;

- the content of the materials presented based on the results of group work (5 in total - correct use
of professional terminology, as well as a correct understanding of the main ideas and concepts of the
course (0-1);

- the ability to apply the knowledge gained during th- the ability to clearly, logically, consistently
and convincingly present the results of your research in written (presentation in the Power Point
program) and oral (10-minute speech) forms (0-3);

- the use of tools and services in the content of the presented materials based on the results of
group work, including those related to media manipulation technologies (total 5 points) - completeness
and expediency of using tools and services (0-1);

- use of qualitative and quantitative indicators to describe the use of tools and services (0-1);

- availability of sociotechnical schemes for the use of tools and services (0-1);

- originality of suggestions for the use of tools and services (0-1);

- the ability to clearly, logically, consistently and convincingly present the results of your
research in written (work test, presentation in the Power Point program) and oral (10- minute
presentation) form).e course (0-1).

OueHovHbIe MaTePHUAJIBI ISl IPOMEKYTOYHOM aTTecTAMU 00y4AKIIMXCS 110
JAucuuniimne

Assessment materials for the intermediate certification of students in the discipline

1. CooTHeceHMUE NMNOHATMUM nepcoHanNbHbB W
MMUOX U NMepcoHalNnbHbBW 6peHn. Co3paHue 6peHya.

2. OcobeHHOCTM, npeMmMyluLecrTBa "
HeJdoCTarTKHM 3anajgHow , a3snmaTcKoOMn "
POCCUUCKON MoOoenenw O6pPeHOMHTra.

3. MpuHUMNMANDbHLE M3IMEHEHMUS B
{TpexBONMHaAXY NCTOPUKU BPEHAUHT a.

4. Ponb 6peHAMHTa B KOMMNOaHMWMU B

MapKeTUHTIOBbB X KOoHUenuunax XXI Bek a.
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CoBpemMeHHBl e TeHOEeHUWUMN 3anapgpHoOro n
MUHCKOIro 6peHAMUHT a.

Pasnunuua mMmooenen 6GpeHA-MeHeOAXMeHTa MU
I-"upepcTBa.

Pa3nunuus 6peHOMHT a B NONUTUKE " B
ece.

MoHATHUA 6peHAOWUHT a: 6peHAa, ToproBas-
a, TOBaAapHbL MW 3HaKkK.

[MToHAaTHUA {6peHAa» C TOYKM 3PpPeHMUSH
O3KOHOMMUYECKOMN Teopwu
ebunTtenbCcKOTroO noBeaoeHMUSH " NMCUXONOTrMUMU
ebMNTEeNbCKOIro noBeneHUnsda.

CopepxaHwue 6peHaa K aKkK
YVHUKAUMOHHOINO Npouecca.

MnaTtdopma 6bpeHna: BUIOEHMUE, MUCCMUA U

OCTHW 6peHOa.

KoOHKYpPeHTHbBEe NpeuvmMmyllecTBa 6peHa.

BocnpmuaTtTune 6peHaga noTpeburtenem.

MapkeTMHIroBbe TEXHOMNOINrMMU MNOCTPOEHMUSA
1 0B.

OcHOBHbLE ULEHHOCTHW 6peHaa.

MeTonob aHanui3a 6peHAga KOMMNDAaHUMU.

OueHka CTOMUMOCTM 6peHpa n
NeKCHBMW ayaouT 6peHAa.

LleHHOCTH®D BUPTYalnbHBbIX 6peHAOoOB ons
ebutenemn

CtTpaTermMmyecknme M TaKTMyYeCKWUe 3apgayd
BNeHUA 6peHOOM.

Cnocob6hsbl YVCUNEHMUSH 6peHAOa,
neynmBawWwWMme nyywytw adhdPeKTMUBHOCTHb.

JloanbHOCTbL 6pPpeHAY M TUNB NOANBHOCTMWU B
eMeHHOM 6peHAOUHTE.

OcHOBHBIE MEeTO4.abl dopMMpPpOBaAaHMUA
bBHOCTMW O6peHAOY.

KoOMMYHMKauuMKM pocTa OCBEeAOOMNEHHOCTMU O

Le, OpUEeHTUPOBaAaHHOM Ha nNnoTpeburtenenn cC
MM YPOBHEM JOXO0OO0B.

Pa3nunuune nopTtdens 6peHaa n
TeKTypa 6peHAa.

CTpykTypa nopTtdhensa 6peHOB.

Pasnuuune pacTsaAXeHMUSn " pacwMpeHUSn
I a.
MpevnmyuwecTBa n PUCKMU pacwMpeHuasn
I a.
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28. Cnocob6bcTtBOBaAHMUE 6peHApoOB
Kanurtanunms3auwuu “n yBeNUYEeHMUI CTOMUMOCTMH
KOMMNaHWMW.

29. [fToHATHME NepcCoOHaAanNbHOINO 6peHaa.

30. CooTHoOowWeHUE NMOHATMUM nepcoHaNNbHbB WA
MMUOX U NepCcCoOHaAaNbHLBNK 6peHAO.

31. Knaccudbmukauma MUMUOXEN , CTPYKTYDa.

32. OPYHKUMMKU UMM OXKA.

33. MpMHUMUIDBL co3paHNA nepcoHanbHOTIO
6peHma

34. JInyHb E KayecTBa cneuyumanunmcrTa K aK
OCHOBA TeEXHONOIMrMM camMonpes3eHTaUUMU.

35. CTpyKTyYypa NMUYHOIO UMULXaA.

36. CoumManbHbBEe aCcCNeKThb BOCNPUATHUA UMMUIOXaA.

37. MHCTPYMEHTH bdopMUPOBAaAHMUSH
nepcoHanbHOINroO 6peHaa.

38. CtpaTterva bopMmupoBaHMUA NepcoOHaAaNbHOTO
6peHga.

39. Bep6anbHb " KUHETUWYECKUN MMWU LK.
BusyanbHbBW MUMMULX JTMYHOCTM.

40. CouUuManNnbHO-MCUXONOITrMYECKMUE TEXHONOTMUM
dopMUMpPpOBAHMUSA “n ynpaBilneHMWSA nepcoHaNbHBM
6peHOOM.

41. CaMoMeHeEeOXMEHT Kak couMmanbHO-
ncuUuXxXonormMmyeckasa TexHonoruma dopMUMupoOBaHKUA ¢
ynpaB/leHMA NepCcCoOHANbHBM 6pPpeHOOM.

42. [TepcoHanbHOE nopTtdonuo K aK
MHCTPYMEHT dbopMMpOBaAHMUSA MMUOXKaA
COBpPEeEMEHHOINoO cneuManumcTa.

1. Correlation of the concepts of personal image and personal brand. Creating a brand.

2. Features, advantages and disadvantages of Western, Asian and Russian branding
models.

3. Fundamental changes in the "three waves" of the branding history.

4. The role of branding in the company in the marketing concepts of the XXI century.

5. Current trends in Western and Russian branding.

6. Differences between brand management and brand leadership models.

7. Branding differences in politics and business.

8. Branding concepts: brand, trademark, trademark.

9. The concept of "brand" from the point of view of the microeconomic theory of
consumer behavior and the psychology of consumer behavior.

10. The content of the brand as a communication process.

11. Brand platform: brand vision, mission and values.

12. Competitive advantages of the brand.

13. Consumer perception of the brand.

14, Marketing technologies for building brands.

15. The core values of the brand.

16. Methods of analyzing the company's brand.

17. Brand value assessment and comprehensive brand audit.
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18. The value of virtual brands for consumers.

19. Strategic and tactical tasks of brand management.

20. Ways to strengthen the brand, ensuring better efficiency.

21. Brand loyalty and types of loyalty in modern branding.

22. The main methods of forming brand loyalty.

23. Communication of brand awareness growth aimed at low-income consumers.

24, The difference between the brand portfolio and the brand architecture.

25. The structure of the brand portfolio.

26. The difference between stretching and expanding a brand.

27. Advantages and risks of brand expansion.

28. Contributing to the capitalization of brands and increasing the value of the company.

29. The concept of a personal brand.

30. The relationship between the concepts of personal image and personal brand.

31. Classification of images, structure.

32. Image functions.

33. Principles of creating a personal brand.

34, Personal qualities of a specialist as the basis of self-presentation technology.

35. The structure of personal image. 36. Social aspects of image perception.

36. Tools for the formation of a personal brand.

37. The strategy of forming a personal brand.

38. Verbal and kinetic image. The visual image of the personality.

39. Socio-psychological technologies of personal brand formation and management.

40. Self-management as a socio-psychological technology for the formation and
management of a personal brand.

41. Personal portfolio as a tool for shaping the image of a modern specialist.

6. YueOHo-MeTOoqHYecKOe M HHPOPMALMOHHOE O0ecTiedeHHe TUCITUTITHHBI

6.1 CHHCOK HCTOUHMKOB M JUTEPATYpPbI

Jlureparypa

OcHoBHas

1. IJOMHMUH, B. H. BpeHaowHT ) y4yeobHMUEK "
npaKTUMKYyM aona By3oB / B. HH JOMHMWUH. — 2- e n3nq.,
mcnp. u pon. —MockBa : UapaTtTenbcTBO WpawnrTt, 2022. -
493 ¢c. - (Bhicwee o6pasoBaHuWe). — Obpas3oBaTenbHas«
nnatdhopma KWpant [canT]. - URL: https://urait.ru/bcode/489564
(paTa o6bpaweHMAa: 05.04.2022). — TeKCT : 3NEeKTPOHHBMN.

1. 2. KapnosBa,C.B. BpeHAOWHT: yyeobHMUEK U
NPpPaKTUKYM ION8 nNpUuKnajgHoro 6akanaspuaTta / C.
B. KapnoBa, . K. 3axapeHKoO. —2-e ua3jag., nepepab. u
pnon. - MockBa : UanatenbcTBO HOpanTt, 2021. - 439 c. -
(BakanasBp. AKaleMUMYeCKUMN Kypc). -
O6bpas3oBaTenbHaa nnaTtdoopma KWpaunTt [canT]. - URL:

https://urait. ru/bcode/467833 (ma T a ob6paweHuna: 05 04 2022). -
TeKCT : 9NeKTPOHHBIHN.

2 Pexomennyercs Brimodats B criiickn u3ganus uz ObC u He Oonee 15 mevyaTHBIX H3IaHHH.



20

2. Ky3bMHUHa, 0. [. BpeHOo-MeHepgXMeEeHT
yyebHoe nocobue /O.. KyabmMmumuHa. - Mocksa : PUOP

MHOPA-M, 2022. - 176 c. - (Boicwee o6pas3oBaHWE:
BakanaspwuarTt). - DOI: https://doi.org/ 10.12737/21301. - OBC
ZNANIUM. com. - URL: https://znanium. com/catalog/product/1856552 (parTa
obpaweHunsa: 05042022). - TeKCT : 3N€KTPOHHBIH .

3. Ctapos, C. A. YnpaBneHwue 6peHagamMu
yuebHuk / C. A. CtapoB; CaHkT- NeTepbyprckumn.
rocyagnapcTBEeHHbB R YyHUBEepPpCUTET. - 4-e m3an.,
nepepab. - CaHkT- [leTepbypr : Uan-Bo C.-lMeTepb.
YH-T a, 2021. - 557 C. - 9BbC ZNANTUM. com. - URL:
https://znanium. com/catalog/product/1840353 (parTa obpaweHuasa:
05.04.2022). - TeKCT : 31€KTPOHHBIH .

JlomosHUTEILHAS

4. KapnoBa, C.B. PeknamMHoe peno: Yy4YyeobHMUK MU
npakKTuMuKkKym gna By3oB / C.B.KapnoBa. - 2-e u3a.,
nepepab6b. n npon. — MockBa : U3pnaTenbcTBO Kpanr,
2022. - 431 C. - (Boicwee obpas3oBaHUeE). -
O6bpas3oBaTenbHaa nnaTtdopma WpaunTt [canT]. - URL:

https://urait. ru/bcode/488829 (pa T a obpaweHunsa: 05 04 2022). -
TeKCT : 3NeKTPOHHBIMN.

5. MapKkeTUWHIroOBbLl € KOMMYHWUKaAUUMKU: y4yeobHMUEK
oana 6akanaspoB / O.H. Xunbuosa, O.A. ApTtTemMbesBa,
C.M. AzapoBa [ U Op.]l, PUHYHMUBEepPCUTET ;, Nopl peaqn.
OOH. XunbuoBorWn. —~-MockBa: UenTtTpKaTtano, 2020. - 360 c.
- (BysoBckuwu yyeobHMUK). - TekcT ;
HenmocpeaACTBEHHB A .

6. My 3bKaHT, B. J1. BpeHaounHur. YnpaBneHue
6peHAOOM : y4yebHoOoe nocobwue / B.J. My3bkaHT. -
Mocksa : PMOP : MUHOPA-M, 2021. - 316 c¢c. - (Bbicuwee
obpas3oBaHue: bBakanaspuaTt; A36yKa pexKknammbl). -
DOI: https://doi.org/10.12737/2142. - 9bC ZNANIUM. com. - URL:
https://znanium. com/catalog/product/1239252 (paTa obpaweHuasa:
05.04.2022). - TeKCT : 31€KTPOHHBIH .

1. UepHaAaTOHM, J1. BpeHOoWHT. Kak co3pnarTthb
MOWHBIKN 6peHA | YYeOHWUK AnNA CTYNLEHTOB BY3O0B,
obyyvyawwmxc s no cneuUuMmanbHOCTAM 080111

fMapkeTuHry 080300 {Kommepuwuay, 070801 «<Pexknamay /
Jlecnu pe YepHaToHWu, Manbkonbm MaxkJoHanban
npen. MU nep. ¢ aHnrn. b.J1. Epémununa. - MockBa
HUTHWU-OAHA, 2017. - 559 c. - (B3apybexXHbW YUY€ OHUK). -
O B C ZNANIUM.com. - URL: https://znanium. com/catalog/product/1039965 (o a T a
o6paweHna: 05042022). - TeKCT : 39NeKTPOHHBLIN.

8. llapkoB, O, n. MHTerpumpoBaHHBbEe
KOMMYHUWUKaUWUMWU: peKknawmwa, nabénumek PUNEeNnwWH 3,
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6peHOUHTI | yyebHoe nocobue / ®. N WWapkos. - 2-e
man., cTep. - MockBa : M3paTenbCcKO-TOpromas
Kopnopauuvwa {Jawkos U K°» 2020. - 322 ¢c. - 9B C ZNANIUM. com.
- URL: https://znanium. com/catalog/product/1093531 (onaTa o6paweHunsa:
05.04.2022). - TeKCT : 31€KTPOHHBIH .

6.2 IlepeueHb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKAIMOHHOM ceTH « AHTepHET».
Heobxo0umo oobasums mo, umo HeobXo00UMo 011 u3y4erus OUCYUNIUHbL

HarnuonaneHas siekrponHas oudauorexa (HOB) www.rusneb.ru
ELibrary.ru Hayunas snextponHas 6ubamorexa Www.elibrary.ru
DnekrponHas oubaunorexa Grebennikon.ru www.grebennikon.ru

Bupeoteka y4yeobHblX dnnbemMmoB fPeweHuner
(TeMaTMUyecKune KoOnnekuwuu fMeHenOXMeHTD
fMapKeTUWHT. KomMmmepuwuasa. Jlormc tunkar,
fWpuucnpynoeHUUa, CYnpaBneHwue nMepcoHaInoM,

{MMcuxonoruma ynpasneHa http://eduvideo.online/
Web of Science http://apps. webofknowledge. com

LULndbpoBon apxus Hayu4HblX XYypHanosB:
http://arch. neicon. ru/xmlui/

Annual Reviews

Cambridge University Press

The Institute of Physics (I0OP) Publishing

Nature

Oxford University Press

Royal Society of Chemistry

SAGE Publications

Science

Taylor & Francis Group

6.3 TIIpodeccuoHanbHbIe 6a3bl AAHHBIX U HH(POPMAIMOHHO-CIPABOYHbIE CHCTEMbI
Joctyn k npodeccuonanbHbiM 0a3am qanubix: https://liber.rsuh.ru/ru/bases

WubopmanroHHbIe CITPABOYHBIE CUCTEMBI:
1. Koncynbsrant [liroc
2. Tapanr

7. MaTepuaJbHO-TeXHHYECKOe o0ecneuyeHue JUCIUIINHBI
Jns  oOecriedeHHss ~ OUCHUIUIMHBI  HCIIONB3YeTCS ~ MaTepUalbHO-TEXHUYECKass  0asa
00pa3oBaTeNbHOTO YUPEKICHUS: yU4eOHbIE ayJAUTOPUHU, OCHANIEHHBIE KOMITBIOTEPOM H IPOCKTOPOM
JUTSL IEMOHCTPAIMK YUeOHBIX MaTepPUAIIOB.
Ayautopun JUISL TIPOBEIEHUS 3aHATUH JOJKHBI OBITH O0OpYAOBaHBI Y4EOHOW JOCKOM

(MHTEepaKTUBHON Yy4eOHOW JOCKOW) M MHCTPYMEHTOM (MEN WM MapKep) A HAaHECEHUs PHUCYHKOB,
CXEM U TeKCTa Ha JJOCKY.

CocraB mporpaMMHOTO 00€CTICUCHHUS:
1. Windows
2. Microsoft Office


http://www.grebennikon.ru/
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[IpodeccrnonanbHbIe MOTHOTEKCTOBBIC O3Bl JAHHBIX:
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

orwbpE

WHdopmanoHHbIE CIIPABOYHBIE CUCTEMBI:
1. KoncynbranT Ilmoc
2. TapanTt

8. O0ecnieuenne 00pa3oBaTEeIbLHOIO MpoLecca JJIsl JUIl ¢ OTPAHNYEHHBIMHA BO3MOKHOCTAMHM
310POBbSI H HHBAJIWI0B

B xoxe peanuzanuy JUCHMIUIMHBL HCHOJB3YIOTCS CIEAYIOUINE TOMOJHUTEIbHBIE METOJIbI
0o0y4yeHMs, TEKYIIEro KOHTPOJS YCIIEBAEMOCTH M IPOMEXKYTOYHOH arTecTaluu OOydarolMXcCs B
3aBHCUMOCTH OT UX WHIMBHIYaTbHBIX 0COOCHHOCTEMH:

® Ui CJENBbIX W CJIA0OBUIAIIMX: JIEKIUH O(OPMIISIOTCS B BHJIE 3JIEKTPOHHOIO JOKYMEHTa,
JOCTYITHOTO C TIOMOUIBIO KOMITBIOTEPA CO CIIEHUAIM3UPOBAHHBIM TPOTPAMMHBIM 00ECIICYCHUEM;
MUCHMEHHBIC 33/IaHUSl BBIMOJHAIOTCS Ha KOMIBIOTEpE CO CIEHUAIM3UPOBAHHBIM IPOTPAMMHBIM
o0ecreyeHneM WIM MOTYT ObIThb 3aMEHEHbl YCTHBIM OTBETOM; OOECIEYMBAETCS WHAMBHUIYyalIbHOE
paBHOMepHOe ocBenieHue He MeHee 300 JIOKC; I BBIMOJHEHUS 3aJaHUsl MpU HEOOXOJAUMOCTHU
IIPEJOCTABIIAETCS YBEIMUYMBAIOIIEE YCTPOWCTBO; BO3MOXKHO TaK)XK€ HCIOJIb30BaHUE COOCTBEHHBIX
YBEIIMYHMBAIOIINX YCTPOHUCTB; MUCHbMEHHBIC 3aJaHUsI O(OPMIIIOTCS YBETMYEHHBIM HIPU(TOM; SK3aMeH
1 3a4€T MPOBOAATCS B YCTHOM (pOpME MIIM BBINOJIHAIOTCS B MUCbMEHHOM (popMe Ha KoMIbIOTEpeE.

® Ul TIIyXUX M CIA0OCHBIIAIIUX: JIEKIUU O(QOPMIISIIOTCS B BUAE SJCKTPOHHOTO JOKYMEHTA,
aM00  mpenocTaBiseTcss  3BYKOYCWIIMBAIOILIas — anmapaTypa HMHAMBUAYAJIBHOTO  IOJb30BAHUS;
MMUCHMEHHBIC 3aJ[aHUsl BBIMOJNHSIOTCS HAa KOMITBIOTEPE B MHCHMEHHOW (opMme; dK3aMeH M 3a4ér
IIPOBOJIATCS B MUCBMEHHOM (hopMe Ha KOMIIbIOTEPE; BO3MOKHO IIPOBEIEHUE B (hOpME TECTUPOBAHMUS.

® Ul JIWIl C HApYIIEHUSMHA OTIOPHO-IIBUTATEIBHOTO arapara: JISKIUU O(GOpMIISIOTCS B BHIE
AJIEKTPOHHOTO JIOKYMEHTa, JIOCTYIIHOTO C TIOMOIIBIO KOMIBIOTEpA CO CHENHUATH3HUPOBAHHBIM
IpPOrpaMMHBIM ~ OOecrieueHHueM; IHCbMEHHbIE 3a/laHUsl  BBIIOJHSIOTCS Ha KOMIIBIOTEpE CO
CTIEIMATM3UPOBAHHBIM TPOTPAMMHBIM 0O0ecTieueHIeM; 9K3aMeH U 3a4€T MPOBOISTCS B YCTHOU (opme
WM BBITIOJIHAIOTCS B MUCBbMEHHOM (popMe Ha KoMIbroTepe.

[Tpr HEOOXOMUMOCTH TIpeTyCMaTPUBACTCS YBEITNUYEHUE BPEMEHH IS TIOATOTOBKU OTBETA.

[Iponienypa mpoBefieHHsT MPOMEKYTOYHON arTecTalMy JUis OOy4arolUXCsl YCTaHABIMBAETCS C
yu€TOM MX MHIUBHIYaJIbHBIX NMCUXO(U3NIecKXx ocobeHHocTel. [IpomMexxyTodnas arrecTamust MOXKeT
MIPOBOAMTHCS B HECKOJBKO 3TAIOB.

[Ipu mpoBeseHWW TIPOLEAYPHI OLEHHBAHUS pPE3YJIbTaTOB OOy4YeHHs IpeaycMaTpHBaeTCs
HCIOJIb30BaHNE TEXHUYECKHX CPEACTB, HEOOXOJUMBIX B CBS3M C MHAMBUIYAJbHBIMU OCOOEHHOCTSMU
oOydJaromxcsi. OTH CpEeICTBA MOTYT OBITh MPEJOCTABICHBl YHUBEPCHUTETOM, WIM MOTYT
HCIOJIb30BaThCsl COOCTBEHHBIE TEXHUUECKUE CPEJICTBA.

[TpoBenenune mporeaypsl OICHUBAHUS PE3YJIbTaTOB OOYUYSHHS JOMYCKAETCS C MCIIOJIb30BaHHEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOTHH.

ObecneunBaeTcst 10CTynl K HMHGOPMAMOHHBIM U OuOIMOrpaduueckuM pecypcaM B CETH
WuTepHer it Kax0ro odyuaromierocs B popMax, alaiTUPOBAHHBIX K OTPAHUYECHHUSM UX 370POBbS U
BOCTIPHUSTHS HHPOPMAIINH:

® ISl CHEMbIX M CIa0OBHUIAIIMX: B TEYaTHOH Qopme yBEIWYeHHBIM MpupToM, B (opme
9JIEKTPOHHOTO JIOKYMEHTa, B (hopme aynuodaiina.

® ISl TITyXUX U c1a0O0CIbIIIAIMX: B Ie4aTHON Gopme, B popme 3IeKTPOHHOTO TOKYMEHTA.

® U151 00YJAIOIINXCSl C HAPYIICHUSIMI ONIOPHO-IBUTATEIIHLHOTO armapara: B IedaTHOH gopme, B
(dhopme 2eKTPOHHOTO JOKYMEHTa, B (hopme aynuodaiina.
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Y4eOHble ayIUTOpUU IJIsi BCEX BHJOB KOHTAKTHOW M CaMOCTOSITEIBHON pabOThI, HaydyHas
OMOIMOTEKa W WHBIE TIOMEIICHUsI JJIsi OOY4YeHHsS OCHAIICHBI CHEIUaIbHBIM O0OpYAOBaHHEM U
y4eOHBIMU MECTaMH ¢ TEXHHYECKUMHU CPEJICTBAMHU O0yUCHUSI:

® /IS CJICTIBIX M CJIA00BUIISAIINX: YCTPOMUCTBOM IS CKAHMPOBAHUS M YTCHUS ¢ Kamepor SARA
CE; nucnuieem bpaitngs PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

® Ui TAYyXUX W CIa0OCIBIMIANIUNX: AaBTOMAaTH3UPOBAHHBIM pPabOYUM MECTOM [UIS JIFOACH C
HapyIICHUEM CIyXa U CIa00CTBIIANTNX; aKYCTUISCKUN YCHUIIUTENb U KOJIOHKH;

o i OOydaIONMUXCSl ¢ HapYIICHUSIMH OIMOPHO-JIBHUTATEIILHOTO ammapaTta: TepeaBUKHBIMU,
perynupyeMbiMu  dpronomudeckumu napramu CHU-1; KOMIBIOTEPHON TEXHUKOW CO CHEIMAIbHBIM
MIPOTPaMMHBIM 00€CIICYEHUEM.

9. MeToauuecKkue MaTepHuaJibl

9.1 Ilnanbl ceMUHAPCKUX/ MPAKTHYECKHX/ JIA00PATOPHBIX 3aHATHIA

Tema 1. CymiHoCTb, aTpUOYTHI M HEHHOCTH OpeHaa

Bonpocsl 1151 00cy:KI1eHus:

1. CpaBHUTEIBHBI aHAIU3 POCCUUCKOM, 3amagHoO W a3uaTcKoW Mojeneil OpeHauHTa,
MIPEUMYIIECTBA U HEIOCTATKH.

2. Ponu OpeHyHTra B KOMIIAHUM B MAPKETHHTOBBIX KOHIENIUAX X X1 Beka.

Tema 2. IBoIIOIHOHHOE PA3BUTHE KOOPEeHIHMHTIa

Bonpocsl 1151 00cy:ka1eHus:
1. Konuenuus no3uirMoOHUPOBaHus U peno3uimonupoBanus Jx Tpayra.
2. Konuenuus He3pumsix 1ieHHOcTei Openna M. Illeppunrrona.
3. AKUMOHEpHas HIEHHOCTh OpeH/a U BOCIpUHUMAaeMasi HOTpeOUTeIeM EHHOCTh OpeH/a.
4, ®opmHpoBaHHE IECHHOCTH OpEH/IA.
5. Wuamkatopbl BOCTIpUHIMAaEMOW [IEHHOCTH: BOCTIPHHIMAEMOE Ka4eCTBO, OTHOIIIEHHE K
OpeH.ly, U3BECTHOCTb OpeH/Ia, JIOSUIbHOCTh OpEeHTY.

Tema 3. TexnoJiorusi co3aanue openaa
Bonpocsl 1151 00cy:KI1eHus:

1. KitoueBble pemieHust B 001actu OpeHuHra.

2. Mopenu co3nanusi OpeHI0B:

3. 51, S-brands ctparernueckas mozaens JI.UepHaToHu.

4. OcHOBHBIE TOXO/IbI K UHTEpIpETAMU UJIeHTHYHOCTH Openna Jl. Aakepa, . DnnByna,
T. I'sma u B.H. JlomauHa.

o. bpeH kak 4acTh KOPIOPATUBHOM KYJIBTYPBI.

6. Ponb O6pennia B popMHUpOBaHMH KOPIOPATUBHOM KYJIBTYPHI.

1. Brusiane xauecTBeHHOM pa3paboTKu KpeaTuBHOTO Opuda Ha pe3ynbTaThl pEKIaMHOMN
KaMITaHUH.

Tema 4. Anayim3 Openja
Bonpocsl 1151 00cy:KI1eHUs:

1. Konnenmus JI.Hepnatonu «Ot BuzeHus OpeHa K oleHKe OpeHaay.

2. Mertoapl aHaIM3a U OIIEHKH KaluTaia/CTOUMOCTH OPEHIOB.

3. CrpykTypHO-hyHKIHOHATBHBIN. CpaBHUTENbHBIN aHanu3. Kontent- anamus. SWOT
ananu3. [{ludposas 6peHn-aHaauTHKA.

4. AHanu3 OpeHIoB KOMIAHWU, mapTuil U nuaepoB. CpaBHUTENbHBIH aHAINW3 Mojenei

openna Poccun, EC, CIIA.



24

o. AKTyalbHbIE TIOJIUTHYECKHE TPOOIIEMBbI, CBS3aHHBIC C OPEHAMHIOM.

6. CoBpeMeHHbIE pelIeHUs] U OCHOBHBIE ()OPMBI NTOAAYU MaTepuaia, MOAX0Abl K PEIICHUIO
3a/la4 CO3/JaHMsS KOMMYHMKAIMM MEXAY OpraHaMu TOCYAApCTBEHHOM BJIacTH M YIPAaBIEHUS HU
Ipa)xIaHCKUM OOILIECTBOM.

Tema 5: YnpasJienne OpeHgamMu
Bonpocs! 1151 00cyKIeHus:

1. Konnenmmus K.Kemnepa «Crpareruveckuid OpeHI-MEHEKMEHT: CO3JaHHUE, OIEHKAa U
YIPABICHUE MAPOYHBIM KAITUTATIOM).

2. Konnenmmus [[.Iyneroa, b.bapuca «Ctparernueckne OpeHI-KOMMYHHKAIIMOHHBIC
KaMIaHUuu».

3. Pa3pabotka cTpaTerud mNpoJaBHKEHUS OpeHIa: SMOLMOHANbHBIE XapaKTEPUCTHKU
OpeHna; CUCTEMY KOMMYHUKAIUU c ayIUTOpHEH; KaHaJIbI cObITa MPOJIYKTA;
MOJINTUKY 1LIEeHOOOpa30BaHMs; HalpaBJeHHe pa3BUTUs OpeHa Ha 3-5 yer.

4, Meron Ilexxsma: onpeneneHue 10U phIHKA ISt MApKU | B 3aBUCUMOCTH OT MOSIBJICHUS
HOBOM Mapku X.

S. [Ipouenypa MMUHMMH3AaLlMM PUCKOB IIPU BBIBOJE HOBOW TOPrOBOM MAapKH HA DPBIHOK.

HapanHrMa HOTpe6I/IT€HBCKOFO IIOBCACHU.

Tema 6. IlepcoHanbHBINH OpeHIUHT
Bonpocs! nu1s1 06cyxeHus:

1. Omnpenenenue nenei, 0cCOOEHHOCTEH U 3aa4 JTUYHOTO OpeHaa.

2. [Tepconundukamnms OpeHa.

3. PacnipocTpanenue uadpopmanuu o OpeHie.

4. Konuenmus «-6penn» T.ITutepca «IIpeBocxoacTBo B OU3HECE B AIIOXY pa3pyLICHUI,
«IIpeBpartu cebst B OpeHa!»

5. JInuHbIe Ka4ecTBa CHEIHAIICTa KaK OCHOBA TEXHOJIOTUH camoripe3eHTanun. CTpyKTypa
JTUYHOTO UMUJIKA.

6. CoumasnbHbIe aCIIEKTHl BOCIIPUATHS HIMUJDKA. TEXHOJIOTHSI CAMOTIPE3EHTALINH.

7. CamMOMeHeKMEHT KaK COLMAIbHO- ICUXOJIOTHYECKasi TEXHOJIOTUsl (POPMUPOBAHUS U
YIIpaBJICHUS TIEPCOHAITBHBIM OPEH/IOM.

8. IlepconanbHOE MOPTHOINO KaK HHCTPYMEHT (POPMUPOBAHHS UMUIKA COBPEMEHHOTO

crienuajancTra.
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IIpunoxenne 1. AHHOTAITHS
paboueil mporpaMMbl JTUCIUITIIHHBL

AHHOTAIIUSI PABOYEHA ITPOTPAMMBI JIUCHUATLIAHBI

Hucuumummna «llepcoHanbHblil OpeHIMHT» peanusyeTrcs Ha (akylIbTeTe PEKIaMbl U CBS3EH C
00IIECTBEHHOCTHIO Kaerpoit MeIMaKOMMYyHHUKAIUH.

[enbt0 TUCHMILUIMHEI SABIISETCS (JOPMHUPOBAHUE TPEACTABICHUN O TEXHOJOTHIX (HPOPMUPOBAHUS
MEPCOHANBHOTO OPEHNHTa B YCIOBUSIX COBPEMEHHOTO MEIUAIPOCTPAHCTBA.

3aja4yu JUCUUIUIMHBIL

M3Y4YE€HHE CYIIHOCTU U CTPYKTYPHI IEPCOHATBHOTO OpeH/a;

OIpeJieIeHue HHCTPYMEHTOB (DOPMUPOBAHHUS IEPCOHATILHOTO OpeHI1a;

pa3BUTHE TPEACTABIEHUH O PpOJIM MEpCOHaIbHOro OpeHAa B  MNPOeCcCHOHATHHOM
CaMOOIIpEICIICHUH.

JucuumiuHa HanpasieHa Ha GOPMUPOBAHUE CIEIYIOIINX KOMIIETSHIIUNI:

VYK-4.2. CB0o0OOJHO BOCIPUHUMAET, aHAJIM3UPYET M KPUTHUUYECKH OLEHUBAET YCTHYIO U
MUCBMEHHYIO o01enpodeccnoHanbHyl0 HHPOPMAIIUIO HA PYCCKOM M MHOCTPAaHHOM(BIX) si3bIKe(ax);
JIEMOHCTPHPYET HABBIKM MEPEBOJIa ¢ HMHOCTPAHHOTO(BIX) HAa TOCYAApPCTBEHHBIA SI3BIK, a TaKXKe C
roCy/1IapCTBEHHOT'O HAa MHOCTPAHHBIH(bIE) A3BIK(1)

[1K -2.2. YmMeeT onieHnBaTh 3P PEKTUBHOCTb KOMMYHHKAIIHOHHBIX TPOrPaMM U MEPOTIPHSITHN

B pe3ynbrate 0cBOSHUS AUCHUIUIHHBI O0yYaIOIIHICS TOJIKEH:

3HaTh:  OCHOBHBIC  MPHHLIWIBI  CTPATErMYECKOTO  IUIAHUPOBAHUS W peau3alyu
KOMMYHHKAIIMOHHBIX MPOTpaMM M MEPOIPHUATHI; OCHOBHBIE MOJICIH PEUEBOTr0 MOBEICHUS; OCHOBBI
PEUEBBIX JKAHPOB, AKTyaJbHBIX JJISI Y4€OHO-HAYYHOTO OOLICHHS; CYHNIHOCTh PEUEBOTO BO3CHCTBHS,
€ro BUbI, JOPMBI U CPEICTBA; THIIHI TEKCTOB, UX XapaKTEPUCTHKHU.

YMerb: oneHuBaTh APPEKTHBHOCTH KOMMYHHUKALMOHHBIX TPOTPAaMM UM MEpOIPHSITHIA;
UCIOJIb30BaTh CTUIMCTHUYECKHUE BO3MOXHOCTH PYCCKOTO SI3bIKA; MPOAYIIUPOBATH TEKCTHI B YCTHOU H
MUCHbMEHHOW (pOpMe; aHATM3UPOBATH U KPUTHUECKU OLIEHUBATH TEKCTHI; HAXOAUTH S3BIKOBBIC OITUOKH
U BBIOMpATh CIIOCOOBI UX YCTPAHEHHs; ONpPEAEATh BO3MOXXHOCTU TOBBIIICHHUS] COOCTBEHHOTO YPOBHS
pEeYEBOM KYJIBTYPBI.

Brnaners: HaBblkamMM pa3pabOTKH W pealu3alil OCHOBHBIX HHCTPYMEHTOB MAapKETHMHIOBBIX
KOMMYHHKAIIHA: PEKIaMBbl, CBs3el ¢ OOIIECTBEHHOCTHIO, JIMYHBIX MPOAAXK, TUPEKT-KOMMYHHUKAIHH,
CTUMYJIUpPOBaHHUs cObITAa, HaBbIKaMHM pabOTBl C YCTHOH M NHUCbMEHHOW uH(popManuen
JMHTBUCTHYECKOH H  00mEenpo(ecCHOHANTBHON HANpaBIeHHOCTH; HAaBbIKAMH KOMMYHHKAIIUH B
pasIMYHBIX ~ CUTyalUsXx  oOwmieHus, oOecrneyuBarOIUMU  SPPEKTUBHOCTh  COLMAIBHBIX U
npoeCCHOHATIPHBIX KOHTAKTOB; NMPUEMaMH CO3JaHUS YCTHBIX M THCHMEHHBIX TEKCTOB Pa3TUYHBIX
’aHPOB B Ipoliecce ydeOHO-HAyYHOTO OOIEHHS.

[To nucuuIuIMHE IPpeTyCMOTPEHA MTPOMEKYTOUHAS aTTeCTalus B (hopMe 3aueTa ¢ OLEHKOM.

OO01w1ast TpPyA0€MKOCTh OCBOCHUS AUCIUIIUHBI COCTABISAET 3 3aU€THBIC €JMHUIIBI.
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ABSTRACT OF THE WORK PROGRAM OF THE DISCIPLINE

The discipline "Personal branding™ is implemented at the Faculty of Advertising and Public
Relations by the Department of Media Communications. The purpose of the discipline is to form ideas
about the technologies of personal branding formation in the conditions of modern media space.
Obijectives of the discipline: the study of the essence and structure of a personal brand; identification of
personal brand formation tools; the development of ideas about the role of a personal brand in
professional self-determination.

The discipline is aimed at the formation of the following competencies: CC-4.2. Freely
perceives, analyzes and critically evaluates oral and written general professional information in
Russian and a foreign language(s); demonstrates translation skills from a foreign language(s) into the
state language, as well as from the state into a foreign language(s) PC -2.2. Is able to evaluate the
effectiveness of communication programs and activities

As a result of mastering the discipline, students

To know: the basic principles of strategic planning and implementation of communication
programs and activities; the main models of speech behavior; the basics of speech genres relevant for
educational and scientific communication; the essence of speech influence, its types, forms and means;
types of texts, their characteristics.

Be able to: evaluate the effectiveness of communication programs and activities; use the stylistic
possibilities of the Russian language; produce texts in oral and written form; analyze and critically
evaluate texts; find language errors and choose ways to eliminate them; identify opportunities to
improve one's own level of speech culture.

Possess: skills in developing and implementing the main tools of marketing communications:
advertising, public relations, personal sales, direct communications, sales promotion; skills in working
with oral and written information of a linguistic and general professional orientation; communication
skills in various communication situations, ensuring ensuring the effectiveness of social and
professional contacts; techniques for creating oral and written texts of various genres in the process of
educational and scientific communication.

The discipline provides for intermediate certification in the form of a credit with an assessment.

The total labor intensity of mastering the discipline is 3 credits.



