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1.1. Lens u 3aga9u JUCITUTIMHBI

1. [losicHuTEILHAA 3aNIMCKA

Llens AWCUMITIMHBL: JaTh CTYACHTY CHUCTEMHBIC 3HAHUS M ONBIT aHAIM3a aKTyaJIbHOW
3apyOekHONM MPOeCcCHOHATIBHON JTUTEpaTyphbl MOCBSIEHHON pa3IMYHBIM NMPOo(ecCHOHATbHBIM
BOITPOCAM COBPEMEHHOW MHIYCTPUH B chepe MEKAYHAPOIHOTO TYypPHU3Ma.

3&,[[3.‘11/1 JUCHUITIINHBI:

O poaHAIM3UPOBaTh Kpyr Hauboiee 3HAYMMBIX MPOOJIEM COBPEMEHHOM
npodeccuoHaIbHOM chepbl MeXTYHAPOAHOTO TypU3Ma, KOTOPHIE OJHIUMAIOTCS B aHTJIOS3bIYHON
JUTEpaType;

[ JaTh CUCTEMHBIE 3HAaHUS O TPO(EeCCHOHAIBHOW JHTEpaType, €€ TeMaTHKe,

CTPYKTYp€ U CTUIIUCTHKE;

] U3yYUTh MOJIXObI K aHATU3Y 3aIlaJHOM NpoQecCHOoHaIbHOM IUTEPaTypoid IO TeMe

MEXTyHapOJAHOTO TYpU3Ma;

O OCBOHUTH ()OPMBI U METOJIBI paOOTHI, CBA3aHHBIE C aHAINU30M MPO(EeCCHOHAIBHBIX

AHTJIOSA3BIYHBIX TEKCTOB,
L] HAy4YUThb

YCOCHIHBIM MMPUCMAM JIOTUYHOTO MW CTHUJIIMCTHUYCCKU MPABHUIILBHOT'O

odopMIIEHUS CBOMX MBICIIEH B TUCBMEHHOMN M YCTHOU (hopmax 1mo npodecCHOHATBHOU TEMaTHKe

Ha aHTJIUHACKOM S3bBIKE.

1.2. ®opmupyemble KOMIIETCHIIMHA, COOTHECEHHBIE C IUIAHUPYEMBIMU pe3yJbTaTaMHu

00y4YeHHs 1O TUCIUTUINHE:

Komnerenuus NuaukaTopsl Pe3ynabTarsl 00yyeHus
(k01 1 HAUMEHOBAaHM ) KOMIIEeTeHIU i

(ko u

HAUMeHOBaHME)
[IK — 4. Cniocoben I1K-4.1 3HaTh: OCHOBHBIE TPEOOBaHUS K
OpPraHU30BBIBATH PabOTy OcymiecTBiser MePCOHATY TYPUCTCKOW KOMIIaHUU
WCIIOJTHUTEJICH, TPUHUMATh mox0op mepcoHana YMeTh: NPUMEHSITh METOIbI
pelieHre B OpraHu3auu TYpPUCTCKOTO oTpesieNIeHUs] COOTBETCTBUS

TYPUCTCKOH ACATEIBHOCTH, B TOM
YHUCIIE ¢ YYETOM COIMAIbHOU
MOJIUTUKU TOCYIapCcTBa

MPEAPUATHS B
COOTBETCTBHH C
po¢eCCHOHATBHBIMH
3ajaqamMu
JeSTeTbHOCTH

nepcoHaIa KBAM()UKAITHOHHBIM
TpeOOBaHUAM
Bnagers: HaBBIKAMU

COIIOCTAaBJICHUA BXOAHBIX
1apaMeTpOB HOPMaTUBHBIX
JIOKyMEHTOB, BHYTPCHHHX TPaBHJI
TYPHUCTCKON KOMITAHHH C 33]]a4aMu
npohecCHOHALHON e TEIIEHOCTH

nepcoHala

1.3. MecTo TUCIIUTIIIMHBI B CTPYKTYpe 00pa30oBaTEILHOM MPOrpaMMBbl

JucuunnnHa «AHAJAM3 NPO(PecCHOHAJIBLHBIX TEKCTOB HAa HWHOCTPAHHOM SI3bIKeE)

SABIISICTCSL 003aTEeIbHON AUCHUIUIMHON 0a30BOM yacTW ydeOHOTO IUIaHa [0 HAIPaBICHHIO

noarotoBku 43.03.02 «Typuszm». i 0CBOEHMSI AUCUMILIMHBI «AHAJHM3 NMPO(ecCHOHAIBHBIX




TEKCTOB HA HWHOCTPAHHOM $3bIKe» HEOOXOIMMBI KOMIIETEHIIMH, C(OPMUPOBAHHBIE B XOJE
U3yYeHHUs] CIEAYIOUIMX JHCLUUIUIMH: YmpasieHue mpoektamu, OpraHuzamus paOoOThI
TypareHTCTBA.

B pesynprare oCBOEHHS AUCUUIUIMHBI «AHAJM3 NPO(ecCHOHAIBHBIX TEKCTOB Ha
HHOCTPAHHOM $13bIKe» (OPMHUPYIOTCS KOMIIETEHIIMH, HEOOXOAMMBIE ISl U3YyUSHHUS CIIeTYFOIIUX
quciuiuiiH: COBpEMEHHBIE MEXKKYJIbTYpHblE KOMMYHHUKalMM, PR-gestensHOCTH B Typu3ME,
WHHOBanun B MeXOyHapoaHOM Typusme, COLMOKYJIBTYpHBIM Iu3aiiH Typusma, IIpakTtuka no

MOJIyYEHUIO TPOPECCHOHAIBHBIA YMEHUHN U OIBITa TPOPECCHOHATIBHON e TETHHOCTH.



2. CTpyKTYypa JUCUMILIHHBI

CtpyKTypa IUCUUIUIMHBI 17151 OYHOU (popMbl 00yUeHus

OO6mmas Tpya0€MKOCTh AUCITUIUIMHBI COCTABISIET 9 3. €., 324 4., B TOM Ynciie KOHTaKTHAs
paboTa o0yyaromuxcs ¢ mpenojgaBateneM 126 4., camocTositenbHas pabota o0yuatoruxes 144 y.

Buapr yaeGHO# paboThI

(B yacax) ®opmbl
KOHTaKTHas TEKYIIEeTO
1
< )
No o o < 2 KOHTPOJIS
Pasgen nqucIuIinHbl/ TEMBI > = Z 8 & < | ycmeBaeMoCTH,
/o o 2 e E =&
Iy o 5) = S o dhopma
Q, <
5| 5| | Eg59 %5 5% i
o = E = E Q"E ng 8 S a MMPOMECIKYTOYHOU
2| 2| 5|2 53 5 8 & Z 5 aTTecTaluu
O Qo o 2 S g &9 0o
H 1O IBEdF §FE =
1 Paznen 1. CoBpemenHble | 5
TPeH/AbI B MeKIYHAPOAHOM
Typu3Me
2 Tema 1.1. AKTyalbHbIe | 5 10 12 IIpoBepka
TPEHABl TPOABIKCHUS B AHATTHTHHCCIIX
p p pabot no
chepe MEXTyHapOJAHOTO TUITUYHBIM
CUTYalUsAM
TypHu3Ma. YauviM,
JTUCKYCCHSL.
3 Tema 1.2. Counanbhsle ceTH | 5 10 12 IIpoBepka
AQHAIUTUYECKUX
KaK WHCTPYMEHT
pabot no
NpOJABMXKEHUST B cdepe TUTTUYHBIM
CUTYalUsAM
Typu3Ma. YauviM,
JTIUCKYCCHSL.
4 Tema 1.3. Bnusaue | 5 10 12 IIpoBepka
AQHAIUTUYECKUX
KauecTBa cepBuca Ha
pabot no
YPOBEHb  YJOBIIETBOPEHUS TUTTUYHBIM
CUTYaIUsIM,
KJIMEHTa U  TOBTOpHbBIE
JTUCKYCCHS.
MIPOJIAXKH.
5 Tema 1.4 MapkeTunrosoe | 5 10 KonTtposnbhas
. pabota
MIPOJBUKECHHE oTtesei 12
JIOKCOBOT'O CETMEHTA.
3K3aMEH 42 54 DK3aMeH 1o
ouieram
6 | Pazgen 2. Bpenaunr n 6
reoOpeHJIUHT B
COBpeMEHHOM
MEKIYHAPOIHOM TypH3Me.




Tema 2.1. [Ipuniumne 4 8 IIpoBepka
AQHAIUTUYECKUX
reoOpeHInHTa u
pabot no
OpeHANpOBaHUS TUITUYHBIM
CUTYaIUSIM.
TYPUCTUYECKHX
JNECTUHALUN.
Tema 2.2 8 6 [IpoBepka
. AQHAIUTUYECKUX
[TIpumeHnenune MeToia KecoB
pabot no
JUTs aHaK3a OpeH IHTa TUITUYHBIM
. CUTYaIUSIM.
TYPUCTUYIECKHUX JCCTUHAIINN.
Tema 2.3 Ilepuenuun 8 6 [Toaroroska
MIPE3EHTAaLINM,
OpEHIIOB  TYPHCTHYECKUX
JTUCKYCCHSI.
NEeCTUHAIN.
Tema 2.4 Anamm ketica [peryn 4 6 [IpoBepka
AQHAIUTUYECKUX
KaK reoopel
. pabot no
TUITUYHBIM
CUTYAIIUSIM.
Tema 2.5. Abans keiica 4 6 ITonroroBska
Mpe3eHTalNN
Hcranmm kak reo0pe ’
e JTIUCKYCCHSL.
Tema 2.6 Kelicel ycremmmHoro 4 6 [IpencraBnenue
TBOPYECKUX
! pabot B popme
JIOKJIaa,
JIUCKYCCHSI
Tema 2.7 IlpencraBieHue 8 10 [IpencraBnenue
. . TBOPUYECKUX
KEWCOBBIX 3aJjaHUil B MHUHH
pabot B popme
rpynmnax. JOKJIaNa,
JIUCKYCCHSI
Dk3aMeH 6 ceMecTp 42 18 |54 DK3aMeH Mo
ouieram
DK3aMeH 6 ceMecTp 42 18 |48




3. Conep:kaHue QM CHUILINHBI:

Ne HanmeHoBanue
Conep:xkanue noapasuesion
n/m | pasgeja IMCHUIIHHBI
Pazpea 1.
CoBpeMeHHbIE TPEHAbI
B MEKIYHAPOAHOM
TypHu3Me
1| Tema 1.1. AxryanbHble | MapKeTHHT TyPUCTCKON JAECTHHALIMY SIBIIETCS YacTbio Oojiee
TPEHIbl MPOJBIKEHUS B | IIMPOKOM KOHIIECTILIUU yIPaBICHUs TeppUTOpUEH —
chepe MEXIyHApOJHOTO | TEPPUTOPUANBHOTIO MapKeTHHTa. TepputropuaibHbIi
TypHu3Ma. MapKETHHT — 3TO MapKETUHI B UHTEpECax TEPPUTOPUH, €€
BHYTPEHHUX CyOBEKTOB, a TAKXKE BHEIIHUX CyOBEKTOB, BO
BHHUMaHUU U JIEUCTBUAX KOTOPHIX 3aMHTEPECOBAHA
Tepputopus. TeppUTOpHaIbHBIM MapKETUHT OCYIIECTBIIAETCS
C LIEJIBIO CO3JaHMsl, TOAJIEPIKAHUS WIN N3MEHEHNS MHEHUH,
HaMEPEHU U TIOBEIEHUS PE3UIEHTOB U HEPE3UICHTOB B JIMIIE
YaCTHBIX JIUI U KOMITAHUNA OTHOCUTEJILHO IaHHOM TEPPUTOPHUH.
OCHOBOIOJIO)KHUKOM KOHIEHIMH TEPPUTOPUATHHOTO
Mapketunra sipisgercst Gununn Kotnep.
2| Tema 1.2. Conumanbhuble | OCHOBHbIE HCTOUHHKH MOTYYEHUS MAPKETUHTOBOM
CeTM KaK MHCTPYMEHT | HH(GOpMaLUU AJIs IPUHATHUS PEIICHUI B YIIPaBICHYECKOM
MapkeTuHra B cdepe | aearenbHOCTU. [IoHATHE MapKETHHTOBBIX UCCIICIOBAHUM.
Typu3Ma. IIporpamMmma MapKeTHHIOBOT'O UCCIIEN0BaHUs. Busl
MapKETHUHTOBBIX UCCIIEJJOBaHMI B chepe Typusma.
[Torpeburensckoe nmosenenrne. Moaenb MOTpeOUTETHLCKOTO
noBefeHHst. PaKTOPbI, BIUSIOMINE HA TOTPEOUTENHCKOE
noseneHue. [loBeaeHne noTpeduTeNs B pa3HbIX
HAIMOHAJIBHBIX KyJIbTypax. OO0IIecCTBEeHHbIE KJIACChl U
colLlMaJIbHbIE TPYMIIBI U UX POJib B (POpMHUpPOBAHUU
NOTPeOUTENHCKOTO MOBEICHHS.
3| Tema 1.3. Bnusiaue | LleneBoil MapKETHHT M CErMEHTAIMS PhIHKA. DTaIlbl [IEJIEBOTO




KauecTBa CepBUCAa Ha
YPOBEHBb
YAOBJIETBOPEHUS

KIIMEHTa W TIOBTOPHEIC

MapKETHHTa: CETMEHTAlMsI PbIHKA, BbIEJie- HUE LIEJIEBOr0
PBIHKA, TO3ULIMOHUPOBAHUE TOBAapa Ha LEJIEBOM CErMEHTE
peiHKa. [Ip3HaKy U KpUTEPUU CETMEHTAIMH PhIHKA.

OcHOBHBIE CETMEHTHI PhIHKA YCIIYT Typu3Ma. TpeOoBaHUs K

JIFOKCOBOI'O CCIrMEHTA.

IPOJAXKH. s dexTuBHOM cermenTtanun. Pazpaborka criocoOoB
M3MEPEHUs IPUBJIEKATEIBHOCTH cerMeHTOB. Orpeienenue
LIEJIEBOTO PBIHKA.
| Tema 1.4 | KauecTBO yciIyr B 3HAUUTENIBHOMN CTENIEHU 3aBHCUT OT TOTO,
MapkeTuHTroBoOe KTO UX 00€CIeunBaeT, Iie, KOr/1a U Kak OHU MPeI0CTaBIISIIOTCS.
npoaBwxkeHne  orened | IIpu 3ToM BaxHYIO poJib B M3MEHUMBOCTH YCIIyT UTPAET cam

kiueHT. Kaxxaplil noTpeduTens ABIseTCs €AMHCTBCHHBIM B
CBOEM poJie, a Kax/1asl yciayra B OOJbIIeH Wi MEHbIIeH

CTETIEHHU OTPa)kaeT HIOAHCHI €ro TPEOOBaHMIA U JKEITaHUH.

| Pa3nea 2. bpeHauHr u

Knaccudyeckne M HEKIACCHYECKHE TEOpHUHU TOpoaa.

reo0peHIMHT B | Teopus ropoma I'.3ummens. IlocTmonepHucTCKas Teopus
COBPEMEHHOM ropopa: @.J[>KEHMHCOH. Teopuss rmobanbHOrO ropoja
MEKITYHAPOIHOM C.Caccen. Konnenums nH()OPMAITMOHHOTO ropona
TypH3Me. M.Kacrenbca. DKOHOMHUKA TOPOJIa U €€ BIUSHUE HA TUHAMUKY
ero pa3Butus. ColMalbHBbIE aCMEKThl PpPa3BUTUA TOpPOJA:
colManbHas cerperanusi, Murpamus. [loBceqHeBHAsT XKHU3Hb
ropoaa. ['ymanumrapnas reorpadus ropona. KynbrypHoe
HacJIeIue U KyJbTYpHbIEC IPAKTUKHU KaK NOTEHIIUA OpeHIuHTa
ropoga. CemuoTruka ropoaa. HWues KpeaTMBHOTO Tropojaa
Y.JIbaapu.
| Tema 2.1. IlpuHnumnst Crpareru MapKeTUHTa TEPPUTOPUA W TPUHIMUIBI HX
reoOpeHIuHTa U | COYETAHHOTO MPUMEHEHHs. BpeHIUHT KaK CUCTEMHBIN OIX0/1
OpeHIpOoBaHUS K YHOPaBJICHUI0 MapKETUHTOBBIMU CTPATETUSMH. bpeHAuHT
TYPUCTHYECKUX TEPPUTOPUN B cHcTeMe OpeHIUHra Kak KOMMYHHKATHBHOU
JNECTUHAIUI. cTtparerud. ['eoOpeHIUHT KaKk COBPEMEHHBIM TOAXOA K

MIPO/IBIDKEHHIO TEPPUTOPUI B YCIOBUSAX III00ATHM3ALINY.
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| Tema 2.2
[Tpumenenue merona
KEHCOB I aHaJIn3a
OpenauHra
TYPUCTUUECKUX

JIECTUHAIIHI.

MecTo IponcX0oXkACHHS KaK OJIMH U3 NEPBBIX MOJX0A0B
K OpeHauHry teppurtopuii. OOiIecTBEeHHas AUIJIOMATUS Kak
KOMMYHHKAIIMOHHAs CTPATErvs FOCy1apcTBa MO OTHOLIEHUIO K
BHELIHUM  ayJUTOPHSIM. KoHuenmuss  «KOHKYpEHTHOMN
uaeHtuuHoct» C.AHxonbra. lllecturpanHuk AHXOJbTA.
Hcnonw3zoBanne moaenu Brand Box mis ananm3a pa3iuauii B
opennunre Ttepputopuii  H.Kammsemmom wu XK. .Dpeiipe.
@panmysckas mkoia reoopenaunra: @.byapu u XK.-I1.dDxao.
KynbTypHBIit OpeHIUHT TEPPUTOPHIA.

OcHOBHBIE HamNpaBJICHUS OpPCHIWHTAa TEPPUTOPHIA:
TypU3M, WHBECTULHOHHAs  IMPUBJIEKATEIBHOCTb,  MECTO
IIPOUCXOXKACHUSI, MECTO XKHUTEIIbCTBA.

I'moGanbHble KOHTEKCTHI Kak (DaKTOpbl CO3JaHUS U
yrmpaBjieHuss TeoOpeHaoM. BrusHue TmioOanmM3anuyd  Ha
pa3zButue ropofoB. ['moGanbHbIe COOBITHS KaK HMHCTPYMEHT
CO3MaHusi M TojuepkaHus reodpenma.  KpeaTuBHbIC
UHAYCTPUM KaK TOAXOJ K Ppa3BUTHIO JENPECCUBHBIX

TEPPUTOPUH.

| Tema 2.3 Ilepuenuuu
OpeHZIOB TYPUCTUYECKUX

NEeCTUHAIUI.

l'ocynapcTBO,  permoH, Tropoi  Kak  OOBEKTHI
reoOopernuHra. Macmrab pa3pabotku reobpenna. Pasmep
TeppPUTOPUN KaK (aKTOp BBIOOpA CTpATETWid MPOJIBHKCHHUS.
OmnbIT NIPOJBMXKEHUS CTPAH, PETHOHOB U TOPOJIOB.

CyOnBexTsl, popMupyromme OpeH 1 TEPPUTOPHH: OPTaHbI
BJIACTH, TMPEICTaBUTEIN OH3HECa, YUPEKICHUS KYJIbTYpHI,
CHELUAINUCTBl 0 YHPABICHUIO KOMMYHHUKALMSIMHU, MECTHbIE
xutenn. ObpazHas OCHOBa reoOpeH/a.

AHanu3 TEPPUTOPUHU. Crparerus
COLIMAJIbHO-9KOHOMHYECKOTO pa3BUTHS TEPPUTOPHUH,
aeMorpaduueckas CUTyalus, YdKOHOMHUYECKHE MOKa3aTesn U
KJIIOYEBBIE OTPACIH, HHPPACTPYKTYpa TEPPUTOPHUH, UCTOPHUS,
o0blYau U KyJbTYpa, NPUPOJHBIE pecypchbl. CpaBHUTEIbHBIN
aHaJIU3 TEPPUTOPUIA.

HccnenoBanue cinaObIX U CUIBHBIX CTOPOH TEPPUTOPHUU
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U OIEHKa €€ CTPAaTerMuecKoro MOTEHIMala Uil pPa3BHTHUSA
Openna. Metonsl ananuza. Pa3paboTka OpUTrHHAIBHON HIIEU
reoOpeHzia ¥  KOHLENTYaJbHOU

miathopmMbl  OpeHa.

DOneMeHThl KOHIIENTYaJbHOM OCHOBBI TIeoOpeHma: wujes,
JTUYHOCTH, aTPUOYTHI, BUACHHE, MUDOIOTeMa, TPEUMYIIIECTBA.
[IpennoxeHus: TEPPUTOPUAIBHOTO OpeHAa M Pa3IMYHBIX
LIEJIEBBIX ayAUTOPHUH.

HapparuBubie ¢opmbl poBrmkenust Teooperaa. [lnan
MIPOJIBUKECHUS Openya TEPPUTOPUH. CTpyKTYpHBI
MOBCEJHEBHOCTH Kak (opMa U CIocOObl KOHBEPTALMU B HUX
unen reodpeHma. MHCTpyMEHTHI TPOABMKEHHUS TE€OOpEHIa:
pekinama, myOnukammu B CMMU, COOBITHITHBIN MapKETHHT,
nupekT-mein, Product Placement, nHTepHET-KOMMYHUKAIIHH,
BBICTAaBKH, MPEACTABUTEILCTBA TEPPUTOPUU. DTAIMHBIC 33791
OpeHJ-KOMMYHHUKAILIMU: OCBEIOMIIEHHOCTh, PAacCMOTpPEHUE,
OTIBIT, JIOSITBHOCTb.

Nunekcsl C.AHXO0NTa Kak MEpBbIE MEXaHU3MBbI OLIEHKU
JeUCTBUI MO TpoABWXKEHHI0 TeoOpenma. Meronuka Brand
Dynamics OIEHKH CBSI3aHHOCTH AayAUTOPHH C OpEHIOM.

Kamuran repputopraibHOTO OpeHIa 1 ero OICHKA.

9| Tema 2.4 Anamn Keiica Anam ketica I perpn kak reoOpeHza.
I'perm Kak reo0OpeHya.

1( Tema 2.5. AHam3 xelica | AHam ketica MicnaHnm Kak reoOpeHza.
Hcrannn kak reoOpeHia.

1] Tema 2.6 Keiichi ycrermoro | Kefich! ycrenHoro reodpeH/fHra.
TeOOpEH/HTA.

1] Tema 2.7 IlpencraBnenne | PazpaboTaTh U mpecTaBUTh KOMIUICKCHBIN aHAIIN3 Keca
KEHCOBBIX 3a/laHUil B | ONpPENEICHHON JeCTUHAIIMY IO BEIOOPY MUHM-TPyYMIBL. J[aTh
MUHHU TpyIIax. HE00X01MMOe 000CHOBaHKE BCEM 3HAYMMbIM KOMIIOHEHTaM

nMuKa. [IpencraButh peKOMEHAAIMY IO PA3BUTHIO U
yIAy4IIeHUIO OpeHIa, BHIOPAaHHOM JIECTUHAIINH.

17 Pasznen 3.

AKTyaJIbHBIC TTPOOJIEMBI
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COBPEMEHHON UHAYCTPUU
Typu3Ma.

14

Tema 3.1 [Ipobremsbl
COBPEMEHHOTO
KYJIbTYpHOT'O TypH3Ma.

Omnpenenenne KylabTypHOIO TYpU3Ma B COBPEMEHHOM MHMpE.
[Torenmman pa3BuTus KyJIbTypHOTO TypusMa B Poccuu.
OneHka KyJIbTypHBIX KOMIUIEKCOB. DaKTOpbI, BIUSIONINE HA

KYJIbTYPHBIN TypU3M.

Tema 3.2 Coxpanenue
ayTEeHTUYHOCTH B
TypHU3Me

KoHnenT ayTeHTHYHOCTh TPAIUIIMOHHO (YHKITUOHHUPYET,
TJIaBHBIM 00pa3oM, B CMBICJIOBOM
(KOTHUTUBHO-KOMMYHHUKATUBHOM) T0JIE€ KYJIBTYPHOTO
TypU3Ma U €ro MHOTOUYUCJIEHHBIX MOABUIOB, I€ TYPUCTCKAS
MOTHBAIIHS OMPEIEIACTCS IOUCKOM Pa3UIHBIX (hopm
OCBOEHMS MAaTEPUAIBHON U HEMATEPUAIbHOU KYJIBTYPbI

PENENnTUBHOTO COO0IIEeCTBa.

1¢

Tema 3.3 Ynpasienue
TYpPUCTUYECKUMHU
norokamu. [Ipobiema
YpEe3MEpPHOro TypU3Ma.

Omnpenenenue U onucaHue 3aa4 MEHEKMEHTa (Harpumep,
MOBBIIIIEHUE JI0XO0/a OT TypU3Ma, CHUKECHHUE SKOJIOTHUECKOTO
yiiep6a). Typuctuiueckoe 30HUpOBaHNE OCHOBAHO Ha
10J00HOM TPUHIIHIIE, TUTIOC K 3TOMY OHO MOKET ONPEICIISTh
pa3IMYHbIE TUIBI pEKPeaIlii —OT OOIICHUS C TIEPBO3JaHHOM
MPUPOIOHN B OJUHOYKY HIIM HEOOIBIIUMU TPYIIIIAMHU 10

AKCKYpPCHil B 00Jiee MHOTOJIIOTHBIX MECTax.

—_—

1 Tema 3.4 Typusm B

3KOHOMHUKE
BII€YATJIEHUH.

CTpeMuTenpHBIN pOCT PA3MTUYHBIX HHHOBAIMH, a TAKXKE OUCHb
OBICTPBI MpolIecC 0OOTAICHNs U HACKIIICHUS C(HOPMHUPOBAT
HKOHOMUKY MHTEJUICKTYaJIbHOTO MTOTPEOICHHS, KOTraa
HOTPEOUTEIH SIBIISICTCS HE MEHEEe KPEaTHBHBIM, YeM
npousBoauTelns. [Ipon3BoanTens, B CBOIO 04epeb, JOIDKEH
CO3J1aTh TaKoe MPeI0KEHNE, KOTOPOE ObI B IOJIHON Mepe

YIOBJIETBOPHIIO UCKYIICHHBIX ITOTPEOUTENEH.

—

¢

Tema 3.5 DkoTypusMm u
YCTOMYMBOE Pa3BUTHE.

CraHOBNIEHHE U CYIIIHOCTh KOHLENIUN YCTONYMUBOTO
pa3Butus. [IoHATHSA yCTOWYMBOCTU U yCTOWYUBOIO Pa3BUTHSL.
CyIIHOCTh U OCHOBHBIE MOJI0XKEHUS KOHLIENIIUN YCTOHYUBOIO
pasButus. Kputepuu, ocHOBHbIE TapaMeTpsl U popManu3aIus
YCTOMYHMBOTO pa3BUTHS. Y CTOMYHMBBIN TYpU3M Kak (hopma

opraHu3aluu paluoOHAJIbHOI'O IMIPHUPOAOIIOJIB30BAHM.

1¢

Tema 3.6 HoBrle
TEXHOIOTNH

[Tpumenenne nHHOBAIMIA B cepe Typusma. [Iponsuxenne
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IIPOJIBUKECHUS TYPU3MA.

T000# 1eATeNFHOCTH U Cephl TPONU3BOICTBA HEBO3MOKHO
0e3 BHEJJpEHHS HOBBIX TEXHOJIOTUH U JOCTH)KEHUI HAYKH,
YIIYYIICHUS JEUCTBYIOIIMX MOJENEH C yYeTOM U3MEHEHU Ha
pBIHKE U TTOTpeOHOCTEH mokynaTesns. Pexinama kak

MHCTPYMEHT IPOJBUKEHUS TYPUCTCKOTO IIPOLYKTA.

Tema 3.7
Kpocc-kynbTypHbIe
KOMMYHUKAIIUU B

KoHuenTyanbHOE MPOCTPAHCTBO MEKKYJIBTYPHOU

KOMMYHHKAIIUU B TYPU3ME B YCIOBUAX TI100aTH3aIIH.

COBPEMEHHOM Typuctckas koHIIenTochepa NpocTpaHCTBa MEKKYJIbTYPHOM
MEXIYHapOAHOM

KOMMYHHUKAIIMU B CUCTEME MEXIYHAPOAHOTO TYpU3MA.
TypHU3Me.

4. O0pa3oBaTe/ibHbIE TEXHOJIOTHH

HNudpopmannoHHbie U
Ne HaumenoBanme Buabi yueOHoi
oOpa3oBaTeJibHbIE
n/n TeMbI padoThbI
TEXHOJIOTHH
1 2 3 5

Tema 1.1.
AKTyanbHbIE [IpakTuueckoe [ToaroroBka K 3aHATHIO
TpPEHAbl MApPKETHUHTA | 3aHSTHE
B chepe | CamocrosTenbHas
MEXIYHapOIHOTO pabota
TypH3Ma.
Tema 1.2.
Couunaneubie  cetH | [Ipaktuueckoe [ToaroroBka K 3aHATHIO.
KaK WHCTPYMEHT | 3aHITHE
MapkeTHHra B cgepe | CamocTosTenpHas
Typu3Ma. pabora
Tema 1.3. Buusnaue
KadecTBa cepBuca Ha | [IpakTuueckoe [ToaroroBka K 3aHATHIO.
YPOBEHb 3aHATHE
YAOBJIETBOPEHUS CamocrosiTenbHas
KJIMEHTA u | pabota
MTOBTOPHBIE
IIPOJIAXKH.
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Tema 1.4
MapkeTuHrosoe [IpakTrueckoe IToaroroBka K 3aHATHIO.
MIPOABMKEHHE 3aHATHE
oreneir mrokcoBoro | CamocTosTeIbHAS
CerMeHTa. pabota
Tema 2.1.
[TpuHIIUTIBI [IpakTuueckoe IToaroroBka K 3aHATHIO.
reoOpeHuHTa U | 3aHATHE
OpeHIpOoBaHUS CamMocTosTebHas
TYPUCTUYECKHUX pabota
JNECTUHAIUI.
Tema 2.2
[Ipumenenue merona | IIpakTrueckoe IToaroroBka K 3aHATHIO.
KEMCOB [JIs aHaIu3a | 3aHATHE
OpeHIMHTa CamocrosTenpHas
TYPUCTHYECKUX pabota
JIeCTUHAIIH.
Tema 2.3
[Tepueniuu [IpakTuueckoe IToaroroBka K 3aHATHIO.
OpeH10B 3aHATHE
TYPUCTHUYECKUX CamMocTosTenbHas
JIeCTUHALHHA. pabota
Tema 2.4 Anans
keiica Ipemm  xak | [Ipaktrueckoe IToaroroBka K 3aHATHIO.
reo0OpeHa. 3aHSITHE
CamocrosTenbHas
pabota
Tema 2.5. Awamn
keiica Mermamm  xak | [Ipaktrueckoe IToaroroBka K 3aHATHIO.
reoOpeHra. 3aHATHE
CamocrosTenpHas
pabora
Tema 2.6 Keticer
YCIIEIHOTO [IpakTuueckoe [ToaroroBka K 3aHATHIO.
TeOOpEH/HTA. 3aHATHE
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CamocrosiTenbHas
pabora
Tema 2.7
IIpencraBienue [IpakTueckoe IToaroroBka K 3aHATHIO.
KEHCOBBIX 3a/IaHUM | 3aHSTUE
B MHUHHU IpyMnInax. CamocrosiTenpHas
pabota
[Ipob6nemsl [IpakTueckoe IToaroroBka K 3aHATHIO.
COBPEMEHHOTO
3aHsTHE
KYJbTYpPHOT'O
Typu3Ma. CamocrosiTenbHas
pabota
CoxpaHnenue [IpakTueckoe IToaroroBka K 3aHATHIO.
AyTEHTUYHOCTU B | 3aHATHE
Typu3zme CamocrosiTenbHas
pabota
VYpasneHue [IpakTueckoe IToaroroBka K 3aHATHIO.
TYPUCTUYECKUMHU
3aHATHE
MOTOKaMHU.
[Tpobnema CamocrosiTenbHas
YpE3MEPHOTO
P p pabora
TypH3Ma.
Typusm B [IpakTuueckoe [ToaroroBka K 3aHATHIO.
IKOHOMHUKE
. 3aHATHE
BIICUATIICHUMN.
CamocrosiTenbHas
pabora
DKOTypU3M u | [Ipaktrueckoe [ToaroroBka K 3aHATHIO.
YCTOHYUBOE 3aHSTHE
pas3BUTHE CamocrosiTenbHas
pabora
Hosbie TexHonorun | [Ipaktuueckoe IToaroroBka K 3aHATHIO.
MPOJIBHIKEHUS
3aHATHE
TypH3Ma.
CamocrosiTenbHas

pabora
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1| Kpocc-kynpTypHble | [Ipaktnueckoe IToaroroBka K 3aHATHIO.
KOMMYHHKAIMH B
3aHsTHE
COBPEMEHHOM
MEXIYHapOIHOM CamocrosiTenbHas
TypU3Me.
yP pabota

5. OneHka mIaHNPYeMbIX pPe3yJIbTATOB 00y4eHHus

5.1. Cucrema OLleHUBaHUA

dopmMa KOHTpOJISL Makc. Konu4yecTBo 0aioB
3a oHy Bcero
paboty
Tekymuii KOHTPOJIb:
- y4acTHe B IUCKYCCHU Ha 35 Ganos 35 GayoB
CeMUHape
- KOHTpOJIbHAas paboTa 25 6amnmoB | 25 GayioB
[TpomesxyTouHas aTTecTanus 40 6amnoB
(3auer)
Htoro 3a cemecTp (IUCHMILIUHY ) 100 6annoB

[TosrydeHHBINM COBOKYIIHBIN PE3yJIbTaT KOHBEPTUPYETCS B TPAAULIMOHHYIO LKAy OLCHOK
U B LKAy olieHOK EBporelickoil cucremsbl epeHoca u HakoruieHus: kpenuto (European Credit
Transfer System; nanee — ECTS) B cooTBeTCTBUM C TaOIUTICH:

100-0am1pHas mKkaia TpaguuroHHas mkajia Ixana ECTS

95 -100 A

83 _ 94 OTJIMYHO B

68 — 82 XOpOUIO 3a4TEHO C

56 — 67 OBICTEODITEILHO D
5055 YIOBJICTBOPUTEHH E
20-49 FX
0-19 HEYJOBJIETBOPUTEITHHO HE 3aYTE€HO F
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5.2. Kputepuu BbICTaBICHHS OLICHKU MO TUCUUILINHE

Banaepl/
HIxana
ECTS

OneHka no
JTUCIHUILINHE

Kpurepun oneHKH pe3yJibTaTOB 00y4eHHs 10
AUCHUILINHE

100-83/
AB

«OTIIHYHOY/
«3a4TEHO
(oTIHYHO)»/
«3a4TEHO»

BrictaBisiercst 00y4aronemMycs, eciid OH IIyOO0KO U MPOYHO
YCBOWJI TEOPETUYECKUIN U MPAKTUYECKUN MaTepHUall, MOKET
IIPOJEMOHCTPUPOBATH 3TO HA 3aHATHUIX U B XOJ€
MPOMEKYTOYHOM aTTECTaIIHH.

OOyyJaromuiicst UCYEPIBIBAIOIIE U JIOTHUYECKHA CTPOHHO
u3Naraer yueOHbIi MaTepua, yMeeT yBA3bIBaTh TEOPHIO C
IIPAKTUKOM, CIIpaBIISIETCA C PELICHUEM 3a/1a4
npodeccnoHaNbHOM HANIPaBIEHHOCTH BBICOKOTO YPOBHS
CJIO’KHOCTH, NPABHJILHO 00OCHOBBIBACT MIPUHSATHIC
penieHus.

CB000/IHO OpUEHTHPYETCS B YUeOHOH U
npodeccuoHanbHOM TUTEpaType.

OreHKa o0 JUCHUIUIMHE BBICTABIIAIOTCS 00YYarOMEMycCs C
Y4ETOM pe3yIbTaTOB TEKYIIEH U IPOMEKYTOYHOMU
aTTECTaLlUN.

Komnerenmuu, 3akpeniaéHHble 3a JUCHUIIIIUHOMN,
c(OPMHPOBAHBI HA YPOBHE — «BBICOKUI».

82-68/

«XOopouIo»/
«3a4TCHO
(xoporro)»/
«3a4TCHO»

BricraBnsiercst o0yyaromemMycs, €Ciid OH 3HaeT
TEOPETUYECKUI U MPAKTUYECKUN MaTepHall, TpaMOTHO U IO
CYHICCTBY M3JIaracT €ro Ha 3aHATUAX U B XO/€C
MIPOMEXKYTOYHOM aTTEeCTallU, HE AOIMYCKAasl CyIIECTBEHHBIX
HETOYHOCTEH.

OO0yuaromuiics MpaBWILHO TPUMEHSET TEOPETHICCKUE
MOJIOKCHUS ITPU PCUHICHUU MTPAKTUYCCKUX 3aJ1a4d
npodeccnoHalbHOM HANPaBICHHOCTH PA3HOTO YPOBHS
CJIOKHOCTHU, BJIaACCT HGO6XOI[I/IMI>IMI/I JJ11 9TOIr'0O HaBbIKaMU
1 IpUEMaMH.

JIOCTaTOYHO XOPOIIO OPUEHTHPYETCS B YUEOHOU U
npodeccuoHanbHOM TUTEpaType.

O1eHKa 1Mo JUCHUIUIMHE BBICTABIISIOTCS 00YYaIOmEMyCs C
YYETOM PE3YIbTATOB TEKYLIEH U MPOMEKYTOUHON
arTecTalun.

Komnereniuu, 3akpeni€éHuble 3a JUCUUILTAHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOIIHIY.

67-50/
D.E

«YIOBJIETBOPH-
TETBHOY/
«3aYTEHO
(ynosneTrBopu-
TEIBHO)»/
«3a4TECHO»

BricTaBnsiercst o0ydaromnemycs, eciiu OH 3HaeT Ha 6a30BOM
YPOBHE TEOPETUUYECKUI U MPAKTUYECKUN MaTepHall,
JIOTYCKAeT OTAENIbHbBIE OMIMOKH MPHU €T0 U3JI0KEHUU Ha
3aHATHUSAX U B XOJI€ MPOMEKYTOYHOM aTTeCTALIUM.
OO0yuaromuiicst HICTIBITBIBAET ONPEICIEHHBIE 3aTPYTHEHUS B
MIPUMEHEHUH TEOPETHUECKUX MOJ0KEHUM MPU PEIICHUH
MPaKTUYECKUX 3a7a4 MpodeccCunoHaNbHOM HallpaBICHHOCTH
CTaHAAPTHOTO YPOBHSI CIIOKHOCTH, BJIAJICET
HEO0OXOUMBIMHU ISl 3TOTO0 0a30BBIMH HaBBIKAMU U
MIpUEMaMH.

JIeMOHCTpUPYET TOCTATOYHBIN YPOBEHb 3HAHUS YICOHOM




18

Banasl/ Ounenka no Kpurtepun oneHkn pe3yabTaToB 00y4eHUsI 110
Hlkana AUCUMILTHHE AUCUHMILTHHE
ECTS

JUTEPaTypPHI 1O JUCITUTIIIMHE.

OHCHKa 110 JUCIIUITJIMHE BBICTABIIAKOTCA 06yqa10meMyc;1 C
YYETOM PE3YIbTATOB TEKYLIEH U MPOMEKYTOUHON
arTecTanuu.

Komnereniuu, 3akpeni€éHuble 3a JUCUUILTAHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «JIOCTATOYHBII).

49-0/ «HEYIOBJIETBOpU- | BricTaBisercs oOydaromemMycs, eciiu OH He 3HAeT Ha
F,FX TEJIBbHOY/ 0a30BOM ypOBHE TEOPETUUECKUN U MPAKTHUECKUI
HE 3a4TEHO MaTepual, JoImycKaeT rpyOble OmUOKY MPH €ro U3JI0KEHUN

Ha 3aHATUAX U B XOJI€ IPOMEKYTOYHON aTTECTALIUN.
OOyyaromuiicst UCTIBITHIBAET CEPhEIHBIE 3aTPYAHEHUS B
IIPUMEHEHUH TEOPETUUECKUX TIOJIOKEHUH NPU PELIEHUU
MPaKTUYECKUX 3a7a4 MpodeccCunoHaNbHOM HallpaBICHHOCTH
CTaHJIapTHOI'O YPOBHS CJI0)KHOCTH, HE BIIa/IEET
HEO0OXOUMBIMHU ISl 3TOTO HaBbIKAMU U IPUEMAMHU.
JleMOoHCTpHpYeT (pparMeHTapHbIe 3HAHUS y4eOHOH
JUTEPATYPhI 110 TUCLUTIIIHE.

OreHKa 1Mo JUCHUIUIMHE BBICTABIISIOTCS 00YYaIOmEMyCs C
YYETOM PE3YIbTATOB TEKYLIEH U MPOMEKYTOUHON
aTTeCTalLlUU.

KomnereHniuu Ha ypoBHE «JOCTaTOYHBIIY, 3aKpEIUIEHHBIE
3a AMCUUIUIMHON, HE COPMHUPOBAHBI.

5.3. OueHouHbIe cpencTBa (MaTepuabl) UIsl TEKYLIETO KOHTPOJI yCIIEBAEMOCTH,
IPOMEKYTOUHOM aTTecTaluy 00y4aroIuXcsl 0 JUCLUIUINHE

IIpumepHbIe BONPOCHI K TeKyllell arrecTaunu (KOHTPOJIbHOI padoTe)

1.Konnenmus teppuropuaibHoro openauara C.Auxomnra
2.®.Kotnep o cymHoOCTH U 3a1a4ax OpeHANHTa TEPPUTOPUI
3.Crernduka OpeHUHTa rocy1apcTBa

4.0co0eHHOCTH OpeHIMHTa PETHOHA

5.Cnenuduka OpeHIuHTa TOpoa

6.Bnusinue rmo0anbHBIX KOHTEKCTOB HA T€0OpEHANHT
7.OCHOBHBIE HAIIPaBJICHUs T€OOPEHANHTA

8.MeTo1bl pabOTHI C JKUTEISIMU TEPPUTOPHH KaK CyOBEKTaMU Te0OpeHIMHTa
9.busHec-coob1ecTBo Kak (hakTop OpeHIUHTA TEPPUTOPUIA
10.Teopus rio6aasHOTO TOPOIa

11.Teopust uHpOpMaITIOHHOTO TOPOIA

12.I".3uMMens 0 ropoICKOM KU3HU

13.Konuenuus kpeatuBHoro ropoaa Y.JIrnapu

14.HappatuB B CTpyKTyp€ MO3ULIMOHUPOBAHUU TEPPUTOPUHI
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15.Teopus ropona @./[xeiimucona

16.I'ymanutapHast reorpadus Kak moaxol K OpeHIuHTY TeppUTOpU
17.ITonsiTue U CTpyKTypa uaeitHoi miaatdopmsl reodpeHa

18.CtpykTypa KOMMYHHUKAIIUHA MPU TTPOJIBIXKEHUH reo0peHa

19.Product Placement kak HHCTpYMEHT NMPOABUKEHUS T€OOpPEHIA
20.®paniy3ckas KoIa Te00peHIMHTa

21.KynbpTypHOe Hacieaue B HappaTUBHBIX MPAKTHKaX Te00peHIMHTa
22.01bIT IPOJBMKEHUS TOPOJOB MM perioHOoB Poccuu (Ha BBIOOP, KpoMe MBITITKUHA)
23.3HavyeHue rI00aTbHBIX COOBITUM KaK CPEICTBA IPOIBIKECHHS TEPPUTOPUIA
24.I'e00peHAMHT: IOHITHE, CYIIHOCTh, UCTOPHS CTAHOBJICHUS
25.KpeaTHBHBIEC MHIYCTPUHU KaK MOAXO] K MPOJIBHKCHUIO TEPPUTOPHIL
26.MecTo pOUCXOXK/ICHUS KaK HalpaBJieHne TeOOpEHINHTA

27.Typu3M B KOHTEKCTE T€OOPEHIUHTA

28.XynoxecTBEHHbIE apTe(aKThI KaK pecypc reoOpeHAnHTa

29.Teopus ropoaa I'.3ummens

30.PR-meponpusiTus Kak MHCTPYMEHT OpeHANHTA TEPPUTOPHUI

IIpuMepHBbIii NepedYeHb BONPOCOB K IPOMEKYTOYHOM aTTeCTAlUU
(3auerty)

1. TeopeTHKO-METOAOIOTUYECKHE U METOINYECKHE IPOOIeMbl OpEHIMHTa TEPPUTOPHH;

2. DKOHOMUYECKHE acTeKThl FeOOpEHINHT A,

3. Pecypchbl KOHCTpYUpPOBaAHUS TOPOJICKOM MIECHTUYHOCTH;

4. HCTpYMEHTHI U TEXHOJIOTMH OpeHIUHTa TEPPUTOPUH;

5. Yrpasnenue npo6JeMHBIMU 30HaMHU B KOHTEKCTE O3ULIMOHUPOBAHUS TEPPUTOPHIA;

6. CTeikxonaepsl TOPOACKOTro OpeHaa: OT pa3HOIMOJIIPHOCTH K COJIPYKECTBY UHTEPECOB;

7. JINHTBO-CEMUOTUYECKUI aCTIEKT FOPOJICKOTO TEKCTA;

8. Poccutickuii OnbIT re0OpeHIMHTa: TPOOJIEMHBIC MOJIS M KPEaTUBHBIE TPAKTUKH.
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6. YueOHO-MeTOAUYeCKOe U MH(POPMAIIMOHHOE O0ecTievyeHre JUCHUIIIIHHBI

6.1. Ciucok HCTOYHHMKOB H JINTEPATYPHI

JIureparypa

Ocnosnas

. Munssp-benopyuesa, A. I1. AHrnuiickuii a3b1K 4151 paboTsl B Typusme = Working in
Tourism : yue6nuk / A. I1. Munbsp-benopyuesa, M. E. [TokpoBckas. — 2-e u3a. —
Mocksa : ®DOPYM : UHOPA-M, 2021. — 192 ¢. — (Bsicmiee oOpazoBanue:
bakanaspuar). - ISBN 978-5-00091-529-5. - TekcT : anekrponnsrIii. - URL:
https://znanium.com/catalog/product/1167952

. Munbsp-benopyuesa, A. I1. English for Students in Tourism Management: AHIIIHACKHIA
SI3BIK TSI CTYZICHTOB, M3YYAIOIINX TyPUCTHUECKHI Ou3Hec : yued. mocooue / A.Il.
Munssp-benopyudeBa, M.E. [Tokposckas. — M. : ®OPYM : UH®PA-M, 2018. — 302 c.
— (Cpennee mpodeccuonanbaoe oopazoBanue). - [SBN 978-5-00091-533-2. - Tekcr :
anekTpoHHbIH. - URL: https://znanium.com/catalog/product/960080

. Bapnamkuna, E. B. Insight into Academic Writing : yueObnoe noco6ue / E. B.
Bapnamkuna, I1. B. EpmakoBa. - Mocksa : U3a. Jlom MUCuC, 2013. - 119 c. - ISBN
978-5-87623-728-6. - Tekct : anexTpoHHsIil. - URL:
https://znanium.com/catalog/product/1229405

. Bappamkuna, E. B. AHMIMACKUHN A3BIK | MPAKTUKYM MO YTEHHUIO HAYYHO-TIOMYJISIPHBIX

tekctoB / E. B. Bapnamkuna, A. B. Illep6akoBa. - Mocksa : MU3a. Jlom MUCuC, 2010. -
110 c. - ISBN 978-5-87623-321-9. - TekcrT : anekrponHsbIil. - URL:
https://znanium.com/catalog/product/1229416
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2.Matepuaisl 6sorocdepsl, conuanbHbIX ceTeid, You Tube u mp.

3.MaTepuasbl peKJIaMHbBIX KaMIIAHUN BEIyIIUX KOPHIOpALUH.
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7. MaTtepuajibHO-TEXHHYeCKoOe o0ecnevyeHne JUCHUIIMHBI

[Ipu mpoBeneHUH 3aHATUN HCIIONB3YETCS ayAUTOpPUS, 000pYyIOBaHHAS MPOEKTOPOM JUIS
otoOpakeHus mpe3eHTaimii. Kpome Toro, mpu npoBeIeHUM JIEKUUH U MPAKTHUECKUX 3aHATHN
HEOOXO0IUM KOMITbIOTEP C YCTAHOBJICHHBIM Ha HEM Opay3epoM U MPOrpaMMHBIM OOecrieueHHueM
TS IeMoH cTparun npe3enTanuii (Power Point u np.).

Jlst caMocTOsITEIbHOM paboThl CTyIEeHTYy HeoOxomuMm moctyn k ObC wu3maTenbcTBa
«IOpaiit» (biblio-online.ru), apxuBy uccnenoBarenbckux xkypHaiaoB JSTOR, MHB]] Scopus u
Web of Science. [lepconanbHbie KOMIBIOTEPHI, OCHAIICHHBIC onepannoHHoi cuctemorr OC MS
Windows (XP u Beime), nporpammabsiM obecieuenneM MS Office 2003-2010, moctymom B
HNutepuer vepes Opayzep Google Chrome mim Opera, oOHOBIIsSIEeMON aHTUBHPYCHOM 3alllMTON
Symantec Endpoint Protection.

[TonuTHueckas kapTa Mupa.

[lepeyueHb JIUIIEH3MOHHOTO MPOTPAMMHOTO 00eCHeYeHHUS

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunenzus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jlumensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky —
JIuuensus Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JIunen3us Ne 1203794656 ot 01.01.2016

CrpaBouno-npaBoBas cucrema «Koncynprant [Tnrocy - YueOnast Bepcus OecruiaTHas

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010
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8. O0ecneueHne 00pa3oBaTEJIHLHOIO NMPOLECCA IS JIMIL
€ OrPAHUYEHHBIMH BO3MOKHOCTSAMM 310POBbSl 1 MHBAJIN/I0B

B xoze peanuzanuu IUCUUIUIMHBI UCTIOJB3YIOTCS CIEAYIONINE JOTOTHUTEIbHBIE METOIBI
00y4eHHs1, TeKYIIEro KOHTPOJISl yCIIEBAeMOCTH M MPOMEKYTOYHON aTTecTallui 00y4JaroluXcsl B
3aBUCHUMOCTH OT UX WHIUBUAYATbHBIX OCOOCHHOCTEH:

® ISl CJICIBIX U CIIA0OBUISIINX:

- JIeKUMU O(OPMISIOTCS B BHUJAE 3IEKTPOHHOIO JIOKYMEHTA, JOCTYNHOTO C IOMOIIBIO
KOMITBIOTEpA CO CIEIMATN3UPOBAHHBIM IIPOrPAMMHBIM 00€CIIeUeHUEM;

- THMCHbMEHHBIE 3aJJaHMs BBIIOJHIIOTCS HAa KOMIIBIOTEpE CO CHNEHUAIN3UPOBAHHBIM
IPOTrpaMMHBIM 00ECTIeYeHHEM, HITU MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;

- obecnieunBaeTCs MHIUBUAYyaIbHOE paBHOMEpHOE ocBelieHne He menee 300 Jokc;

- Q7S BBIOJHEHHS 3a/aHusl TP HEOOXOAMMOCTH NPEIOCTABIISETCS YBEIMYHBAIOIIEE
YCTPOHCTBO; BO3MOYKHO TAK)K€ MCIIOJIb30BaHNE COOCTBEHHBIX YBEIMUUBAIOIIUX YCTPOUCTB;

- MIUCbMEHHBIE 3aJaHHsI OPOPMIISIOTCS YBEIUYCHHBIM HIPUPTOM;

- 9K3aMEH U 3a4€T MPOBOJATCS B YCTHOM (pOpMe MIIN BBINOJIHAIOTCS B MUCbMEHHOM (popMe Ha
KOMIIBIOTEPE.

® JUIS TIYXHUX U cIa0O0CITBIIIATHX:

- JeKuMH O(OPMIIOTCS B BHJE D3JIEKTPOHHOIO JOKyMEHTa, MO0 IpenocTaBiIsIeTcs
3BYKOYCWJIMBAIOIIAs annaparypa MHANBUAYAIbHOIO II0JIb30BaHUS;

- IICHbMEHHBIE 33JIaHMsl BBIMOIHAIOTCSA HA KOMIIBIOTEPE B MUCBMEHHOH (popme;

- BK3aMeH U 3a4€T MPOBOAATCS B MUCbMEHHOH (hopMe Ha KOMIIbIOTEPE; BO3MOXHO ITPOBEACHUE
B (hopme TecTrpoBaHuUsL.

e ISl JIUL[ C HAPYIIEHUSIMHU ONIOPHO-/IBUTATEIBHOTO alnapara:

- JeKuuu O(GOPMISIOTCS B BHUJAE 3JIEKTPOHHOTO JIOKYMEHTa, JOCTYIHOTO C IOMOIIBIO
KOMIIbIOTEpA CO CHEIMATN3UPOBAHHBIM IIPOIPAMMHBIM 00€CIICUEHUEM;

- IIMCbMEHHBIE 3aJaHMs BBINOJHIIOTCS Ha KOMIIBIOTEPE CO CHENUAIU3HMPOBAHHBIM
IPOTrpaMMHBIM 00€CIIeUeHUEM;

- 9K3aMEH U 3a4€T MPOBOATCSA B yCTHOM (hopMe MM BBIMOJIHSAIOTCS B MUCbMEHHOHN (opme Ha
KOMIIbIOTEPE.

[Tpu HEOOXOIUMOCTH MpeyCMaTPUBACTCS YBETUUYEHUE BPEMEHHU JJIsl TIOATOTOBKU OTBETA.

IIponenypa  mpoBeaeHHs  HPOMEXKYTOYHOM — arTecTanuu s oOydarommxcs
YCTAHABIMBACTCS C Y4YETOM WX HMHIUBHIYAJbHBIX ICUXO(PH3MUECKUX OCOOEHHOCTEH.
[TpomexyTouHas aTTecTalysi MOKET IPOBOAUTHCS B HECKOJIBKO ATAIOB.

[Tpu mpoBeneHNH NPOLETYPHl OLEHUBAHUS PE3yJIbTATOB OOyUEHHs IMpeayCcMaTpHBaeTCs
UCIONb30BaHNE TEXHUYECKUX CPEACTB, HEOOXOOUMBIX B CBA3M C HWHAMBUIYaJIbHBIMU
0COOEHHOCTSAMH 00yUarOMMXCs. DTH CPEACTBA MOTYT OBITh NIPEIOCTABICHBI YHUBEPCUTETOM, WIIH
MOTYT MCII0JIb30BaThCsl COOCTBEHHBIE TEXHUYECKHE CPEJCTBA.

[IpoBenenne mporenypsl OICHHMBAHUS  PE3yJAbTaTOB  OOyuYeHHs] JOIMYCKaeTcs C
UCIIOJIb30BaHUEM AMCTAHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOIHH.

ObecnieunBaeTcst AOCTYN K MH(POPMALMOHHBIM M OuOIMorpaduyeckuM pecypcam B CETH
WutepHer Ui Kaxjaoro oOydaromierocs B (opMmax, aAalTUPOBAaHHBIX K OIPAHUYEHUSAM HUX
3I0pOBbsI U BOCTIPHATHS UHPOPMALIUU:

® IS CIICIIBIX U CJIA0OBUISIINX:

- B Ie4aTHOU (hopMe YBEITMUCHHBIM MIPUPTOM;

- B (hopMe 3IEKTPOHHOTO TOKYMEHTA;

- B popme ayaunodaiina.

e U DIIYXHX M CI1a0O0CIbIIANINX:

- B Ie4aTHoH ¢popme;

- B (hopMe 2IEKTPOHHOTO JOKYMEHTA.

e Ui 00yYaroIuxcs ¢ HApYUIEHUsIMU ONOPHO-/IBUraTeIbHOTO anmapara:
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- B ieyaTHou popme;
- B popMe 2IEKTPOHHOTO TOKYMEHTA,
- B popme ayaunodaiina.

Y4eOHbIe ayAUTOPHUH IS BCEX BUIOB KOHTAKTHOW M CAMOCTOSITENILHON pabOThI, HAydHAs
OMOJIMOTEKa W WHBIE TIOMEIICHHsI Ui OOy4YeHHUs OCHAIICHBI CIIEIUABHBIM O000pYIOBAaHUEM WU
y4eOHBIMH MECTaMH C TEXHHYECKUMH CPEJICTBAMU O0yUCHUS:

® JUIS CJCIBIX M CIIA00BUASIIUX:

- YCTpOMCTBOM JyIsl CKaHMpOBaHUs U uTeHus ¢ kamepoil SARA CE;

- nuctieeM bpaitnsgs PAC Mate 20;

- npuHTepoM bpaitng EmBraille ViewPlus;

e JUIS TUIYXHX U CIIa0OCTBIIIAIINX:

- aBTOMAaTHU3UPOBAHHBIM pPAbOYMM MECTOM JUIsl JIIOJed C HapylmIeHHeM Ciyxa H
c71a00CIIBIIIAIINX

- aKyCTUYECKUN YCWIINTENb U KOJIOHKH;

e I 00YYAIOIIUXCS C HAPYUICHUSIMH OMTOPHO-ABUTATEIILHOTO aIlapara:
- IEPEABIKHBIMU, PETYIIHPYEMBIMH 3proHoMuueckumu napramu CH-1;
- KOMIIBIOTEPHON TEXHUKOH CO CIICIIHAIBHBIM ITPOTPAaMMHBIM 00€CIICYeHUEM.
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9. Meronuyeckue MaTepuaJibl

9.1. [1maHbl MPAKTUYECKUX 3aHIATUI

[IpakTuueckoe 3aHsaTHE 1. AKTyajIbHbIE TPEHIbl MAPKETHHIA B c(hepe MeKITYHAPOIHOI0
Typu3Ma.

Bonpocs! 1151 06cyxaeHus:

KakoBbI HOBBIE TEHICHIIMU MAPKETHHTa B c(hepe MEKIYHAPOAHOTO TypU3Ma.
[Tpoananu3upyiiTe OCHOBHBIE CIIO)KHOCTH MPUMEHEHHS HOBBIX MTOIXO0JI0B.

[Ipeanoxute cuTyanuu HanboIee MOIXO0SAIINE IS MPUMEHEHHS TOTO WJIM HHOTO METO/1a.

Obs3arenbHas uTEpaTypa
Qiu Sh. Five Influential Marketing Trends in the Tourism and Hospitality Field. [9nexkTponHubrit
pecypc]. Pexxum noctyra cBOOOTHBIH.

URL https://www.hospitalitynet.org/opinion/4077724.html

JlononHuTenbHAS IUTEPATYpa

Buhalis D. Tourism Management, Marketing, and Development : Performance, Strategies, and
Sustainability[DnexTponHBIN pecypc]. Pexxum moctymna cBOOO HBIH.
http://goo.gl/qDZFEa
https://www.academia.edu/19521922/Tourism_Management Marketing and Develop

ment Performance Strategies_and_Sustainability http_goo.gl gDZFEa

[IpakTnueckoe 3ausTue 2. CounajibHble CeTH KAK HHCTPYMEHT MapKeTHHra B cepe

Typu3Ma.

Bonpocs! 1151 06cyxaeHus:

OxapakTepu3yiTe BOSMOKHOCTH COLMAIBHBIX CETEH ISt MPOABMIKEHUS TYPHUCTHIECKIX
NECTUHAIIAN U OTEJICH.

BrrsiBute Hanbosiee 3HaUMMbIE XapaKTEPUCTUKU COLIMATIBHBIX CEeTeH KaK HHCTPYMEHTa
MapKeTUHTa B TYpU3ME.

[pennoxunTe Hanbomnee 3 hekTUBHBIC MTPUEMBI TPUMEHEHHUS COLNANBHBIX CETEl B MApKETHHTE B

chepe Typusma.
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Obs3arenbHas uTepaTypa

Phelan K. V., Chen H-T., Haney M. “Like” and “Check-in”": how hotels utilize Facebook as an
effective marketing tool. Journal of Hospitality and Tourism Technology, 2013. - 4(2). —p.
134-154. [DnexktponHbIi pecypc]. Pexxum moctyma cBoOOHBIN.

https://www.emerald.com/insight/content/doi/10.1108/JHTT-Jul-2012-0020/full/html

JlononHuTenpHas IuTeEpaTypa

Harb, A., Fowler, D., Chang, H., Blum, S. and Alakaleek, W. (2019), "Social media as a marketing
tool for events", Journal of Hospitality and Tourism Technology, Vol. 10 No. 1, pp. 28-44.
https://doi.org/10.1108/JHTT-03-2017-0027

Pierdicca, R., Paolanti, M. and Frontoni, E. (2019), "eTourism: ICT and its role for tourism
management", Journal of Hospitality and Tourism Technology, Vol. 10 No. 1, pp. 90-106.
https://doi.org/10.1108/JHTT-07-2017-0043

[IpakTnueckoe 3anarue 3. BausiHne kayecTBa cepBHca Ha YPOBEHb YI0BJICTBOPECHHS

KIIMCHTA H TIOBTOPHbIC MMPOAAKH.

Bonpocs! 1151 06cyxaeHus:
1. OxapakTepusyiTe 3HaUMMOCTh TIOKA3aTeNs KAUYeCTBA CEpBUCA [T YCIIEUTHOCTH
(GYHKIIMOHMPOBAHHS OTEIICH.
2. BsbIBUTE U ONMIINTE KOPPEISAINIO KAYeCTBA CEPBHCA M TOBTOPHBIX IPOJAXK B
CUCTEME OTEJICH.
3. Ilpoananu3upyiiTe 3HaUUMOCTh TIOBTOPHBIX MPOAXK JIIsl YCIIEITHOTO

(GYHKIIMOHUPOBAHUSI OTEJIS.

OO0s3aTenbHas IMTepaTypa
Lu, C., Berchoux, C., Marek, M. and Chen, B. (2015), "Service quality and customer satisfaction:
qualitative research implications for luxury hotels", International Journal of Culture, Tourism and

Hospitality Research, Vol. 9 No. 2, pp. 168-182. https://doi.org/10.1108/IJCTHR-10-2014-0087

JlomonHUTEIBHAS IUTEPATYPA
Evans N. Strategic Management for Travel and Tourism / Nigel Evans, David Campbell, George

Stonehouse. - ELSEVIER, 2007. - pp. 57 — 76. http://bookre.org/reader?file=1126894




30

Tisch J. M. Chocolates on the Pillow Aren't Enough. Reinventing the Customer Experience. /
Jonathan M. Tisch; with Karl Weber. - Wiley, 2007. — pp. 81 — 96.
http://bookre.org/reader?file=832307

[IpakTnueckoe 3anarue 4. MapKkeTHHroBoe NMPOABHAKEHHE OTeJIeil JTIOKCOBOr0 CerMeHTa.

Bormpocsr qyist o0cysxnenus:
*  Oxapakrepu3yiiTe 0COOEHHOCTH O3UIIMOHUPOBAHUS OTEIIEH JIFOKCOBOTO CErMEHTA.
*  BbIABUTE CII0KHOCTH MPOABUKEHUS OTEIEHN JIFOKCOBOI'O CETMEHTA.
* IIpoananu3upyiite 0COOEHHOCTH MapKETUHTOBOTO POJABWKEHUS OTEJIEH JIFOKCOBOTO

CETMCHTA.

OO0s3aTenbHas IUTepaTypa
How to promote a luxury hotel in China? — Sep. 22, 2016. [9aexTponHslii pecypc]| Pexum

noctyna cBoboansiii. URL http://marketingtochina.com/promote-luxury-hotel-china

JlonoTHUTEIbHAS JTUTEPATYPa

McCabe S. Marketing Communications in Tourism and Hospitality. Concepts, Strategies and
Cases / Scott McCabe. - ELSEVIER, 2009. — pp. 149 — 156.
http://bookre.org/reader?file=1151336

Middleton V. T.C. Marketing in Travel and Tourism / Victor T.C. Middleton, Alan Fyall, Michael

Morgan; with Contributions from Ashok Ranchhod. - 4th ed. - Butterworth-Heinemann, 2009. -
pp- 231 — 245. http://bookre.org/reader?file=1053537

Paznen 2 BpeHauHT ¥ TeOOPEHIMHT B COBPEMEHHOM MEXKTyHAPOIHOM TypH3ME.

[IpakTuueckoe 3ansaTue 5. [IpuHIUNBI reo0OpeHAUHTa U OPEeHIMPOBAHUSA TYPHUCTHYECKUX

NeCTHHAIHIA.

Bonpocs! 1151 06cyxaeHus:

1. OxapakTepu3ynTe MOHITHE T€OOPEH IUHT.
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2. BeisiBuTE XapakTepHble 0COOCHHOCTH F€00pEHANHTA ISl TYPUCTHUECKUX
JNeCTUHAIUIM.
3. [Ipoananu3upyiiTe OCHOBHBIE MTOAXO0/bI K TOCTPOCHUIO OpeHIa TYPHUCTUIECKOM

JIECTUHALNH.

Oos13aTebHasA JIUTEpaTypa

Suchitra P. Tourism banding and its relevance in today’s marketing scenario. International Journal
of Business and General Management . - Vol. 4. - Issue 3. - Apr - May 2015. — pp. 21-28.
http://oaji.net/articles/2015/1880-1434627247.pdf

JlonoTHUTEIbHAS JTUTEPATYPa

Cultural Tourism in a Changing World. Politics, Participation and (Re)presentation / edited by
Melanie Smith, Mike Robinson, Alison Phipps. - Channel View Publications, 2009. - pp. 201 —
246. http://www00.unibg.it/dati/corsi/44108/50648-smith-robinson-proofs.pdf

S. Ogundipe, Place Branding and Destination Marketing Case: Marketing of Paris, Tourism
Destination Development, 2010. — pp. 1-10, [OnexTpoHHbIN pecypc]. — Pexxum moctyma:

https://www.academia.edu/1218546/Place_Branding_and_Destination_Marketing_Case Marketi

ng_of Paris

[Ipaktuueckoe 3ansitue 6. [IppMeHeHne MeTOAa KeHCOB /ISl aHAIU3a OpPeHIUHTa

TYPUCTHYECKUX IeCTHHALNA.

Bormpocsr qyist o6cysxnenus:
e  OxapakrepusyiTe CTPyKTYpy OpeH/1a TYpUCTHUECKOH JeCTHHAINH.
e [Ipoananm3upyiiTe OCHOBHBIE COCTABIISIIONINE OPEH 1A TYPUCTHUECKOU IECTHHAIINH.
e  JlaiiTe XapaKTEPHUCTUKY METOJ1a KEMCOB JIJIsl aHAITM3a OpeH/1a TYPUCTHIECCKOM

JECTUHALNH.

Obs3arenbHas uTepaTypa
Adeyinka-Ojol S.F., Nair V., Khoo-Lattimore C. Case Studies Approach in Tourism Destination
Branding Research. [Dnekrponnsriii pecypc]. SHS Web of Conferences Volume 12, 2014 4th

International Conference on Tourism Research. Pesxxum nmoctyma cBo6oansiit. URL
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https://www.shs
conferences.org/articles/shsconf/abs/2014/09/shsconf 4ictr2014_01061/shsconf 4ictr2014 0106
1.html

JlonomHuTENbHAS TUTEPATYPa
Hospitality and Tourism in Malaysia. [OnekTponHsiii pecypc.] Pexxum noctyna cBOOOTHBIN.

URL http://www.tourismmalaysia.com.my/abouttourismmalaysia.html

Moilanen T. How to Brand Nations, Cities and Destinations. A Planning Book for Place Branding

/ Teemu Moilanen, Seppo Rainisto. - Palgrave Macmillan, 2009. - 202, [9] p.

[IpakTuueckoe 3austue 7. [lepuenuuu OpeHI0B TYPUCTHUYECKHUX T€CTHHAIIMMA.

Bonpocs! 1151 06cyxaeHus:
e  Oco0eHHOCTH NepUENINU TYPUCTaMH TYPUCTHYECKHX ASCTHHALINH.
e [Ipoananu3upyiite OTAEIbHBIC KEHChI, C TOUKH 3pEHHSI OCOOCHHOCTEH BOCIIPUSATHUS
TYpPHUCTOB.
e  MeXKyIbTypHBIE OCOOCHHOCTH BOCIIPUATHUS HH(POPMAITIH.

¢ BrisBuTe 3HAUNMBIE OCOOCHHOCTH TIOBEICHUSI TYPUCTOB.

Obs3arenbHas uTepaTypa

Peter MeZa, Neven Seric Destination Branding through the perception of the tourist: Case from
Croatia. / Human Capital Without Borders. June 2014. URL
http://www.toknowpress.net/ISBN/978-961-6914-09-3/papers/ML 14-479.pdf

JlomonHUTEIBHAS IUTEPATYPA

S. Bakri Hassan, M. Soliman Abdel Hamid, and H. Al Bohairy Perception of Destination Branding
Measures: A Case Study of Alexandria Destination Marketing Organizations (2010)
[DnexTpoHHsIi pecypc.] Pexxum noctyna cBobomubiii. URL
http://www.emuni.si/press/ISSN/1855-3362/3_269-288.pdf

Tierney E., Anholt Nation Brands Index: Brand America Worth USD 18 Trillion — 21 Feb., 2006.

[OnexTpoHHbIN pecypc]. — Pexxum gocryna:
https://www.businesswire.com/news/home/20060221006058/en/Anholt-Nation-Brands-Index-Br
and-America-Worth
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Olga M. Kalieva, Development of Territory Brand Image: The Marketing Aspect, Canadian
Center of Science and Education, Januray 17, 2015. — pp. 23-28, [DnekTpoHHBI# pecypc]. —
Pexxum gocryna:
https://docplayer.net/25688401-Development-of-territory-brand-image-the-marketing-aspect.htm
1

[IpakTuueckoe 3aHATHE §. AHAIM3 NPUBIEKATETLHOCTH | pelu Kak TyprCTHYeCKOro re00peHsia.

Bonpocs! 1151 06cyxaeHus:
1. Crpykrypa OpeHaa cTpaHsbl.
2.  AHaiIM3 HCTOPUYECKOTO U KYJIbTYPHOIO KOHTEKCTA.

3. Beigenure Hanbosiee 3HaUMMbIE KOMITOHEHTHI OpeH/1a IeCTHHAIUH.

Obs3arenbHas uTeparypa

Markessinis A. The Greek brand in the historical context. - 2005. [DnexTpoHHBIH pecypc]. -
Pexxum noctyma: https://brandinggreece.com/greek-brand-historical/

3. Markessinis A. The core problem of the Greek brand. - 2005. [OnexTponHsIii pecypc]. - Pexxum
noctyma: https://brandinggreece.com/problem-greek-brand/

JlononHuTenbHas IMTeparypa

Belias D., Kiriakou D., Koustelios A., Varsanis K. Sdrolias L. Nation branding for education and
research: Could Greece become a beacon? - 2016. [DnexTponHsbIi pecypc]. Pexum goctyna:
https://eproceedings.epublishing.ekt.gr/index.php/inoek/article/viewFile/809/841

Papagianneas S. The case for rebranding Greece. / Communication director magazine. - 2015.
[DnexTpoHHBIH pecypc]. Pexum nocryna:
https://www.communication-director.com/issues/pleased-meet-you/case-rebranding-greece/#.Xe

JWviVn0IQ

Kapiki S. Current and Future Trends in Tourism and Hospitality. The Case of Greece// Intemational Journal of Economic
Practices and Theories. - Vol. 2. - No. 1. - 2012.—pp. 219—230. [ OnexTponHsIii pecypc.] Pexum noctyna
coboanbiii. URL www.ijept.org.

[pakmueckoe 3ansmvie 9. AHAIM3 Keiica McriaHnm Kak reo0pensia.

Bormpocsr qyist o6cysxnenus:
1. Crpykrypa OpeHaa cTpaHsbl.

2. AHanu3 UCTOPUYECKOIO U KYJIBTYPHOI'O KOHTEKCTA.
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3. Beigenure Hanbosiee 3HaUMMbIE KOMITOHEHTHI OpeH/1a IeCTHHAIUH.

OOsBaresnbHast JTeparypa
Gomez Rico M. Amodel of tourism destination brand equity: The case of wine tourism destinations in Spain.
December 2015. [DnexTponnsIit pecypc.] Pesxxum moctyna cBob6omnsiii. URL

JlononmuurernsHas Jmreparypa
Blanco-Gomez M.L. Destination branding; the Case of Spain. [ DniekTponHbI# pecypc.] Pexxum moctyma

csoOonusiii. URL http://www.rebe.rau.ro/RePEc/rau/journl/WI13S/REBE-WI13S-A12.pdf

INpakmmueckoe 3ansve 10. Kefichl yeniennHoro re00peH/IMHra TYypUCTHYECKHUX IeCTUHALI

Bonpocs! 1151 06cyxaeHus:
e Crpykrypa OpeHaa CTpaHBbI.
e  AHanu3 UCTOPUYECKOTO U KyJIbTYpHOTO KOHTEKCTA.

° BI:I,Z[GJII/ITG HanboJee 3HaYNMBbIE KOMIIOHEHTHI 6peHI[a JCCTHUHAIUH.

OOsBarernbHast JTeparypa
Beltran G. Destination Branding: a compilation of success cases. CEDRO, 2016. [ DniekTpoHHBI# pecypc.| Pexum
noctymna cBobomubiii. URL

https://www.academia.edu/26312347/Destination_Branding_the_case_of Matarranya

Dinnie K. Nation branding: concepts, issues, practice. — UK, 2008. — pp. 183 — 200.
[OnexTpoHHbIN pecypc]. — Pexxum gocryna:

http://www.culturaldiplomacy.org/academy/pdf/research/books/nation branding/Nation Brandin

g_-_Concepts,_Issues, Practice_-_Keith Dinnie.pdf

Anholt S. Beyond the Nation Brand: The Role of Image and Identity in International Relations. //
Exchange: The Journal of Public Diplomacy: Vol. 2. 2013. — pp. 1 — 7. [DnekTpoHHBIH pecypc]. —
Pexxum moctyma: https://surface.syr.edu/exchange/vol2/iss1/1/

JloronHuTenbHast reparypa

Kavaratzis M., Ashworth G. Towards Effective Place Brand Management. // Edward Elgar
Publishing Limited. 2010. [DnexktponHsIil pecypc]. — Pexxum nocrymna:
https://books.google.ru/books?id=ShUz6Z04LgAC&lpg=PR1&ots=M37ZtGDSUTP&dg=kavarat
z1s%?20towards%20effective&lr&pg=PP1#v=onepage&q&f=false
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Beltran L., Maestro J., Salo-Lee L. Nordic Identity between ”Norden” and Europe”. // Universidad
de Alcald: Servicio de Publicaciones. 2002. — pp. 151 — 202. [QnekTpoHHbIN pecypc]. — Pexum
noctyma: http://kultuffe.dk/nordic-identity-between-norden-and-europe

Emilsson E. O. Recasting Swedish Historical Identity. — Goteborg, 2009. — pp. 1 — 8.
[OnexTpoHHBIH pecypc]. — Pesxxum gocryna:
https://gupea.ub.gu.se/bitstream/2077/20229/1/gupea_2077_ 20229 1.pdf

[paxmueckoe 3ansmvie 11. IlpeacraBiieHne KelCOBbIX 3a1aHN B MUHH I'PYyNIAXx.

3ananue A7 IOArOTOBKU:

Pa3zpaboTaTh 1 mpeACTaBUTh KOMIUICKCHBIN aHAJIN3 Kelca ONpeCICHHON IECTHHAIIH 110 BEIOOPY
MHWHU-TPYIIIHBI. I[aTb HGOGXOI[I/IMOG 000CHOBAHHE BCEM 3HAYMMBIM KOMIIOHEHTAM HUMUIKA.

[IpencraBuTh peKOMEHIAIMH IO PA3BUTHIO U YIYUIIECHHIO OpeHa, BEBIOPaHHON JeCTUHALINY.

[TepBas rpymnmna keiicOB OpUEHTUPOBAHA HA pEaTU3alMI0 CTPATETMYECKUX LEJIe pa3BUTHS
tepputopuii. OqHIUM HU3 HanOoJiee yIauHbIX KeHCOB, Ha HAIIl B3I SIBJISETCS Keic
«OxoHOMHUECKU pocT CuHramypa». YUuThiBas, 4TO IKOHOMUYECKUI pOCT U
COLIMAJIbHO-3KOHOMHMYECKOE Pa3BUTHE SBISAIOTCA O€3yCIOBHBIM MIPUOPUTETOM JIJIs JIF000I
TEPPUTOPHUH (CTpaHbl, PETHOHA, TOPOA) — ATOT KeWC JeMOHCTPUPYET OpUTHHANIbHBIE PELEThI
JOCTHKECHMS JIMIEPCTBA.

Jpyroii, He MeHee MHTEPECHOU TPYNIION SBISETCS KEHCHI, OTpasKaloIKe OMBIT POPMUPOBAHUS

COOCTBEHHOTO M YCTOHYMBOTO OpeH/Ia.

K Tpetseii rpymnme kelcoB, MPOIBUTAIONIUX UACI0 T€OOPEHINPOBAHMS, MOKHO OTHECTH
Kelchl, pazoupatomye MeToasl popmupoBanus OpeHnoB Teppuropuii. Keiic «OnnaitH-OpeHuHr
rOpOJIOB» B ITOJHOI Mepe aéT ImpecTaBIeHne 00 0COOCHHOCTSIX MPOIBIKECHHS TEPPUTOPHIL B
MHTEPAKTUBHOM ITpOCcTpaHCTBE. C KaXKIbIM TOJIOM YBEINIHBACTCS YUCIIO
UHTEPHET-NI0Ib30BaTeNIeH U BpeMsl UX MPeObIBaHUS B OHJIAMH, IOATOMY U3yUeHHE METO0B
OpeHIMpPOBaHUS TEPPUTOPUI C TTIOMOIIBIO HHTEPHET TEXHOJIOTUI CTAHOBUTCSI OCOOCHHO
aKTyaJIbHBIM, TaK KaK [O3BOJIICT 3HAYUTEIILHO YBEIMUUTH CETMEHT JIOSIIBHBIX K TEPPUTOPHU

IIOJIL30BaTENIEH.

UYeTBEPTON U HE MEHEE UHTEPECHOM TPYIIION MOXKHO CUUTATh KEHCBI, OTPAXKAIOLINE

TEXHOJIOTHI0 U3MEHEHUS, PEKOHCTPYKLUHU WM PEMOHTa paHee cpOopMUPOBAHHOTO OpeH1a
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tepputopuu. Takue Keichl, kKak: «Peno3unnonnpoBaHue OpeHaa ropoia» win «Pedpenauar
PETHMOHOB B KPU3HUC» OPUEHTUPYIOT PETUOHBI HA U3MEHEHHUE CBOETO MMMJIXKA, PEIYTalluU U
OpeHzia B COOTBETCTBHU C M3MEHUBIIUMHUCS TPEOOBAHUSAMU BHEIIHEN Cpeibl (OKPY>KEHUS
TEPPUTOPHUH), & TAKKE B CBSI3U C IOMEHSIBIIUMUCS YCIOBHUSIMH COI[MAIBHO-9KOHOMHYECKOTO
pa3BUTHS caMO# TeppUTOpHH. JlaHHas rpyIina KEHCOB sIBISETCS 0COOEHHO BOCTPEOOBaHHOM B
POCCHICKUX YCTIOBHUSX, TAK KaK OOJIBITMHCTBO PETUOHOB U TEPPUTOPUI CTPAHBI HAXOAATCS JINOO
Ha Ha4aJIbHOM 3Tarie cCOOCTBEHHOTO OpeHIUPOBaHUS, JTUO0 BOOOIIE eI HE 3ayMBIBAIUCH O

HEOOXOJMMOCTHU U BBITOJIHOCTHU CJI€NIaTh CBOIO TEPPUTOPHIO Y3HABAEMOIl 1 BOCTPEOOBaHHOM.

[TsTolt Tpymnmnoi o0yyaromux KelcoB, HAIleICHHBIX HAa UCCIIEA0OBAaHUE OT/ICIbHBIX CTOPOH
reoOpEeHIUPOBAHNS, IBIISIOTCS TAK HA3bIBAEMBIE «CIICIIUATH3UPOBAHHBIC KEHUCHI», OCHOBHOM
IIEJIBI0 KOTOPBIX SIBJISIETCS 1IETIEBOM T€OOPEHIMHT TEPPUTOPHI, 00TaTaFOIIIX 0COOBIMU
XapaKTEPUCTUKAMH M B 3TOM CBSI3U HE TOMAIAIONICH O] KJIacCuuecKkuii OperauHr. Kecol
«OnUTHBIA reoOpeHauHT. ToMbKO s CBOMX» WIH «[ €00pEHIUHT METramoIrucoB» OTHOCSTCS

MMEHHO K 3TOM IpyIIIIE.

OO0sBaresnbHast JTeparypa
Dinnie K. Nation branding: concepts, issues, practice. — UK, 2008. — pp. 183 — 200.
[OnexTpoHHbIN pecypc]. — Pexxum gocryna:

http://www.culturaldiplomacy.org/academy/pdf/research/books/nation branding/Nation Brandin

g_-_Concepts,_Issues, Practice - Keith Dinnie.pdf

Anholt S. Beyond the Nation Brand: The Role of Image and Identity in International Relations. //
Exchange: The Journal of Public Diplomacy: Vol. 2. 2013. — pp. 1 — 7. [DnekTpoHHBIH pecypc]. —
Pexxum moctyma: https://surface.syr.edu/exchange/vol2/iss1/1/

JlonomHumerTbHas aTeparypa

Kavaratzis M., Ashworth G. Towards Effective Place Brand Management. // Edward Elgar
Publishing Limited. 2010. [DnexkrponHsIii pecypc]. — Pexxum noctymna:
https://books.google.ru/books?id=ShUz6Z04LgAC&lpg=PR1&ots=M37ZtGDSUTP&dg=kavarat
zis%20towards%20effective&lr&pg=PP1#v=onepage&q&f=false

Beltran L., Maestro J., Salo-Lee L. Nordic Identity between ”Norden” and Europe”. // Universidad
de Alcald: Servicio de Publicaciones. 2002. — pp. 151 — 202. [QnekTpoHHbIi pecypc]. — Pexum
noctyma: http://kultuffe.dk/nordic-identity-between-norden-and-europe

Emilsson E. O. Recasting Swedish Historical Identity. — Goteborg, 2009. — pp. 1 — 8.
[OnexTpoHHBIH pecypc]. — Pesxxum gocryna:
https://gupea.ub.gu.se/bitstream/2077/20229/1/gupea_2077_ 20229 1.pdf
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IIpaktuueckoe 3anstue 12. [Ipo061eMbl COBpeMEHHOT0 KYJIbTYPHOI0 TYpU3Ma.
Bonpocs! 1151 06cyxaeHus:

1. TloTtenmuman pa3BUTHUS KyJIbTYpPHOIO TypuU3Ma

2. Pa3BuTHE KyJIBTYpPHOTO TypHU3Ma

3. Kowmmiekc mep no pa3BUTHIO KYJIbTYPHOTO TypHU3Ma

OO0sBaresnbHast JTeparypa

S. S. Mousavi, Doratli N. Defining Cultural Tourism// International Conference on Civil,
Architecture and Sustainable Development (CASD-2016) Dec. 1-2, 2016 London(UK)
https://www.semanticscholar.org/paper/Defining-Cultural-Tourism-Mousavi-Doratli/126f66af80

€05e4de4001266867b139a4e1bddal

JlononmHurerbHas reparypa

Shanks Ch. The 9 Paradoxes Of Modern Tourism.
https://matadornetwork.com/bnt/the-9-paradoxes-of-modern-tourism/

[IpakTuueckoe 3ansatue 13. CoxpaHeHHue ayTEHTUYHOCTH B TypU3Me

Bormpocsr myist o0cysxenus:
1. KoHuenr ayreHTUYHOCTh
2. Ponb Typu3ma Kak GpakTopa COXpaHEHHs HACIICAUS

3. «CoumanbHasg KOHCTPYKIHUS» PEATbHOCTH

OO0sBarernbHast JTeparypa
Csapo6 J. The Role and Importance of Cultural Tourism in Modern Tourism Industry

https:/cdn.intechopen.com/pdfs/35715 pdf

JloronHuTenbHast reparypa

[IpakTuueckoe 3anatue 14. YnpasiaeHue Typuctudeckumu norokamu. Iipodaema
Ype3MepHOro Typu3ma.
Bormpocsr qyist o6cysxnenus:

1. Bb160p OCHOB U1l yIIpaBJICHUS TYPUCTUYECKUMU TIOTOKAMU
2. Pa3paboTka MeToauK reorpaduu yrnpapieHHst TypUCTCKUMU ITOTOKAMHU

3. CraTtucTHKa TYpPUCTCKUX MOTOKOB U CTATHCTHKA TYPUCTCKHUX JOXOJI0B
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4. IIpobmema 4pe3MepHOTO KOIHMYECTBA TYPUCTOB

OOGsparesbHast MTeparypa

Yadav R. Consumer behaviour & It's model. // International Journal of Science Technology and
Management. Vol. No.4, Special Issue No. 01, 2015 - pp.670-677. [ DneKTpOHHBIH pecypc]. —
Pexum nocryna:

https://www.researchgate.net/publication/312068466  CONSUMER BEHAVIOURIT's MODE
L

JlononmuurernsHas Jmreparypa

Jisana T. K. Consumer behaviour models: an overview // Sai Om Journal of Commerce & Management. Volume 1,
Issue 5,2014 —pp. 34-43. [SnextponHHsIii pecypc|. — PexuM nocryra:
http/citeseerx.istpsu.eduviewdoc/download?doi=10.1.1.9164415&rep=rep1 &type—pdf

[TpakTuueckoe 3ansatue 15. Typusm B IKOHOMHUKeE BIleYaTJIEeHHU .
Bonpocs! 1151 06cyxaeHus:

1. DxoHOMMKaA BIEYATICHUN: MEHEIPKMEHT B UHAYCTPUU FOCTEIPUUMCTBA U TYpU3ME
2. DKOHOMHKA OLIYIICHUN U BIICYATICHUN B TypHU3ME

3. TemaTtmdeckuii, SKOKyJIbTYypHBIH, 00pa30BaTeIbHbIN U KPEATUBHBIN TYPU3M

OOGsparesbHast MTeparypa

T.C. Chang and Shirlena Huang Urban Tourism and the Experience Economy /

The Wiley Blackwell companion to tourism (edited by Alan A. Lew, C. Michael Hall, and Allan
M. Williams).
https://www.wiley.com/en-us/The+Wiley+Blackwell+Companion+to+Tourism-p-97811184744
88

JlonomHurerbHas reparypa
Khadka K., Maharjan S. Customer satisfaction and customer loyalty // Centria University of Applied Sciences Pietarsaari.

2017. [Dnextponnbii pecype]. — Pexxim noctyra: hitps:/core.ac.uk/download/pdf/ 161421179 .pdf

[IpakTnueckoe 3anarue 16. IKOTYpH3M M yCTOHYNBOE pa3BUTHE.
Bormpocsr qyist o6cysxnenus:

1. CraHOBi€HHUE U CYIIHOCTh KOHLIETIIUN YCTONYUBOIO Pa3BUTHUS
2. YcToiumBbIi Typu3M Kak (hopMa OpraHU3alyy PalMoHAIBHOTO MIPUPOIOIIOIE30BAHHS
3. Pa3BuTHE YKOJIOTHYECKOTO Typu3Ma Kak ¢hopma peaan3ainy KOHIIETIINH YCTOHIUBOTO

pa3BUTHUSA
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OOGsparesbHast Teparypa

Ecotourism. httpz/www.worldheritage.org/articles/Ecotourism

Ecotoursim: A Case Study. https:/wwwtourismtattler.comvarticles/niche-tourism/ecotourism-case-study/59018
JlonormHurernbHas ureparypa

Evans N. Strategic Management for Travel and Tourism / Nigel Evans, David Campbell, George

Stonehouse. - ELSEVIER, 2007. - pp. 57 — 76. http://bookre.org/reader?file=1126894

[IpakTnueckoe 3anarue 17. HoBble TeXHOJIOTHHM NPOJABHKEHUS] TYPU3MA.
Bormpocsr qyist o0cysxnenus:

Pa3paboTka n npo/iBUKEHNE HOBBIX TYPUCTHUECKUX MPOAYKTOB
1. TexHonorus co3naHus TypUCTCKOTO MPOAYKTA.
2. CoBpeMeHHbIE HHHOBAILMOHHBIE TEXHOJOTUHU B TYPUCTUUYECKOM OTpacian

3. Tlomynspu3zauus U NpoABHKEHUE TIEPCIIEKTUBHBIX TPOEKTOB B 00JaCTH TypU3Ma.

OOsBarernbHast JTeparypa

The 50 most Instagrammable places in the world 2019.
https://bigseventravel.com/2019/01/instagrammable-places-world-2019/)

How Instagram is changing travel.
https://www.google.ru/amp/s/relay.nationalgeographic.com/proxy/distribution/public/amp/travel/

travel-interests/arts-and-culture/how-instagram-is-changing-travel

JlonomHumerbHas aTeparypa

Aydin G. Social media engagement and organic post effectiveness: A roadmap for increasing the
effectiveness of social media use in hospitality industry. — JOURNAL OF HOSPITALITY
MARKETING & MANAGEMENT, Turkey, 2019. —p. 21. — [DnexTpoHHsbIi pecypc]. — Pexxum
JOCTYyTIA!

https://www.academia.edu/40544681/Social media_engagement and_organic_post_effectivenes
s_A_roadmap for_increasing_the effectiveness_of social media_use_in_hospitality industry

[IpakTuueckoe 3austue 18. Kpocc-KyJabTypHble KOMMYHUKAIUN B COBPEMEHHOM
MEKITYHAPOIHOM TypHu3Me.
Bonpocs! 1151 06cyxaeHus:
1. CymHoCTHbBIE XapaKTepPUCTUKA KOMMYHHKAIM: 3HaU€HNE, IOHATHE U Ki1accuUKaIus
2. Pousb Typu3zMa B KpOCC-KYyJIbTYPHOU KOMMYHHUKAITUU

3. BumsgHMe MeXIyHapOAHOIO TypU3Ma Ha KPOCC-KYJIBTYPHYI0 KOMMYHHKAIUIO
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OOsBarernbHast JTeparypa

Cultural Tourism in a Changing World. Politics, Participation and (Re)presentation / edited by
Melanie Smith, Mike Robinson, Alison Phipps. - Channel View Publications, 2009. - 303, [11] p.
http://www00.unibg.it/dati/corsi/44108/50648-smith-robinson-proofs.pdf

Cross-cultural communication.

https/studopedianet/l 7139 _Cross-cultural-communicationhtml
The necessity of Successful Cross-Cultural Communication
https:/thebusinesscommunication.conmv/cross-cultural-communication/

JlonormHurerbHas ureparypa

Meaning Of Cross-Cultural Communication

https://thebusinesscommunication.com/cross-cultural-communication/

Ipunoowcenue 1

AHHOTALMS JUCHUILIAHBI
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JucuuiuimHa «AHaIM3 TPOPECCHOHATIBHBIX TEKCTOB HAa HHOCTPAHHOM  SI3BIKE»
peanu3yercst Ha (aKyJIbTETe HCTOPUH, TOJIUTOJIOTHH | MpaBa Kadeapoil 0O1IeCTBEeHHBIX CBsI3eH,
TypU3Ma M TOCTETIPHUMCTBA.

Lenp MUCHMIIMHBL: JaTh CTYJIEHTY CHUCTEMHBbIE 3HAHMS M ONBIT aHAINW3a AKTyaJbHOU
3apyOeKHON MPOQPECCHOHATBHON JTUTEPATYPHI MOCBAIMIEHHON Pa3IUYHBIM MPOQECCHOHATBHBIM
BOIIPOCAM COBPEMEHHON MHIYCTPHHU B chepe MEXKAYHAPOIHOTO TypH3Ma.

3amaun AUCIUTUINHBL

O NpOaHaIM3UpPOBaTh KPyr Hambosiee 3HAYUMBIX MpOOJIeM  COBPEMEHHOMH
npodecCHOHATBHOM c(hepbl MK TYHAPOIHOTO TypHU3Ma, KOTOPHIE TOJHIMAIOTCS B aHTIIOS3bIYHON
JUTEpaType;

O JaTh CHCTEMHbIE 3HaHUSA O NPO(EeCCHOHANBFHOW IUTEpaType, €€ TEeMAaTHKE,
CTPYKTYp€E U CTUIUCTUKE,

H W3YYHUTH TIOJIXO/IBI K aHAJIM3Y 3aIaIHO# MpodeCCHOHATBHOM JTUTEPATYPOU TIO TEME
MEXITyHAPOTHOTO TyPU3MA;

0 OCBOHTHL ()OPMBI U METOJIbI PAOOTHI, CBSA3aHHBIC C aHAIM30M MPO(EeCCHOHATHLHBIX
AHTJIOA3BIYHBIX TCKCTOB,

O HAy4YUTh YCIEUIHBIM NpUE€MaM JIOTMYHOTO M CTHWJIMCTUYECKH MPaBUILHOTO

oopmIeHHs CBOMX MBICJIEH B MHUCbMEHHON M YCTHOH (opMax 1o mpoecCHOHATBHON TeMaTHuKe
Ha aHTJINACKOM SI3bIKE.

JlucuurivHa HanpaBieHa Ha (POPMUPOBAHUE CIEAYIONINX KOMIETCHITHIA:

[TK-4.1 OcymecTBisieT moAOOp MepcoHalia TYPUCTCKOTO MPEANPHUATHS B COOTBETCTBUU C
npohecCHOHANBFHBIMHY 33a/1a9aMHt e TEIILHOCTH

B pe3ynbrare ocBOEHUS AUCUUIUIMHBI 00yUYaOLIUIICs TOJKEH:
3HaTh:
OCHOBHbBIE MPUHIUIBI PA0OTHI C MPOQEeCcCCHOHANBHBIMU TEKCTaMHU B c(hepe MEeKIYHAPOIHOTO
TypU3Ma, TPUHIIATIBEI AHATUTUYECKON paOOThI C aHTTIOS3bIYHBIMHU TEKCTAMH.
NPUHLUIIB POPMYITUPOBAHUS YCTHOIO MOHOJIOTMYECKOTO BHICKA3bIBAHUSI U BEJICHUS
po(heCcCHOHATLHOTO IUAIOra; STUYECKUE, COIIMO- U TICHXOJIMHTBUCTHUECKUE ACTICKThI PEUYEBOM
KOMMYHHKAIIH.
YMers:
HCIIOJIb30BAaTh SI3bIKOBBIE CPEJICTBA B COOTBETCTBUU C LIEIbIO U CUTyaleil OOIIEHNUs; BBISBIIATD
CMBICJIOBBIE KaTeropuu MpodecCHOHAIBHBIX TEKCTOB M MMPUMEHSTH OOIIEHAYYHBIE METO IbI
aHaJIM3a TEKCTOB.
MPUMEHSTh Ha IPAKTHKE MPaBUiIa CTPYKTYPUPOBAHUS BBICKA3bIBAHUS B 00CYKICHUS
poeCCHOHANIBHBIX MPOOJIeM, OTCTAUBAHUS CBOCH TOYKU 3PEHUS, OOBSICHEHUS CYIIIHOCTH
SIBJICHUH, COOBITUH, TIPOIIECCOB, (OPMYITUPOBAHUS BHIBOJIOB U apTYMEHTAIIUU OTBETOB.
Bnaners:
HOpMaMU KyJIbTYPhl PeUH; HaBBIKAMHU PAIIMOHATBHOTO YTCHHUSI, CITYIIAHUS, TOBOPEHUS U MTUCHMA;
CIIOCOOHOCTBIO TPOBOJUTH HUCCIEIOBAHMS B KOHKPETHOW MpPEAMETHOH 00JacTu. MOHMMATh
PEe3yNBTATHl SKCIIEPUMEHTAILHBIX U HAOIIOAATETBbHBIX CIIOCOO0B MPOBEPKH HAYYHBIX TEOPUH, a
TaK)Ke OJTHUM M3 MHOCTPAHHBIX S3BIKOB.

[To nucuumnnHe MperycMOTpeHa MPOMEXYTOUHas aTTecTalus B popme SK3aMeHa.
OO0mast TpyA0€MKOCTh OCBOSHHS TUCIUTUTHHBI COCTABISIET 9 3a4ETHBIX SAMHMII.
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Ipunoowcenue 2
YTBEPX/EHO
[Iporokon 3acenanus kadeapsl
Ne 1 or 31asrycra2020r.
JIUCT UBMEHEHUMH

B pa0oueil mporpaMme AUCHUIIIUHBI «AHAIU3 NpopeccuoHanbHbix meKcmos Ha UHOCMPAHHOM
A3bIKE»

10 HAIIPaBJICHUIO MOATOTOBKHU «Typuzmy»

Ha 2020/2021 y4yeOHsIii rox

No | Tekcr akTyanuzanuu uinu npunaraeMbii K PITJ] mokymeHT, Hara No
coJiep Kaluii N3MEHEHHUsI MIPOTOKOJIA

1 | IIpunoxenue Nel 31.08.20r. Ne 1
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[Tpunoxxenne k nucty n3MeHeHui Nel

1. Crpykrypa nmucuuniaunsl (k m. 2 PIT na 2020 )

CTpyKTypa AMCUMIIMHBI JJI 04HOI GopMbI 00yUeHH st

(2020 rox Hadopa)

OO6mmas TpyJ0EMKOCTh JUCIUILIUHBI COCTABISET 6 3. €., 228 4., B TOM YHCIIE KOHTAKTHAS
pabota oOyuaromuxcs ¢ mpenoaaBareneM 84 4., camocTosTenbHas padora ooyyaromuxcs 108 q.,
IIPOMEXYTOYHas aTTecTanus 36 u.

Buapr yaeGHO# paboThI

(B yacax) ®opmbl
KOHTaKTHas TEKYIIEeTO
1
< 2
No o ® < 2 KOHTPOJIS
Paszen qucuIuIinHbl/ TEMBI > = Z 8 & < | ycmeBaeMoCTH,
/o o a2 e B =&
<y o) 5) = S o dhopma
o =
S| = | 8| E9& 828 5'8 y
o = E = E S, E ng 8 S a MMPOMECIKYTOYHOU
5| E| 5|8 58 5 & & z 5 arTecTanuu
O o) R IR =" = I SV B O =~
= O I = = =
1 Paznen 1. CoBpemennbie | 7
TPeHbI B MEKIYHAPOAHOM
Typu3Me
2 Tema 1.1. AxTyanbHbie | 7 6 10 IIpoBepka
TPEHABl TPOABIKCHUS B AHATTHTHHCCIHIX
p p pabot no
chepe MEXTYHAPOIHOTO TUITHYHBIM
CUTYalUsAM
TypHu3Ma. YauviM,
JICKYCCHSL.
3 Tema 1.2. Counanbhsie cetu | 7 6 10 IIpoBepka
AQHATUTHYECKIX
Kak WHCTPYMEHT
pabot no
NpOABIDKEHUsI B cdepe TUITHYHBIM
CUTYalUsAM
TypHu3Ma. YauviM,
JICKYCCHSL.
4 Tema 1.3. Bnustaue | 7 6 10 [IpoBepka
AQHATUTHYECKIX
KauecTBa cepBuca Ha
pabot no
YPOBEHb  YIOBJICTBOPCHUS TUITHYHBIM
CUTYaIUsIM,
KIMEHTa W TIOBTOPHBIE
JICKYCCHSL.
MIPOJIAXKH.
5 Tema 1.4 MapxkerunroBoe | 7 6 KonrponbHas
. pabora
MIPO/IBIKCHHE oTeei 10

JIJFOKCOBOI'O CErMECHTA.
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Pa3znen 2. bpenaunr n
reo0OpeHUHT B
COBpPEeMEHHOM

MEKITYHAPOIHOM TypHu3Me.

Tema 2.1. [IpunIumne IIpoBepka
AQHAIUTUYECKUX
reoOpeHInHTa u
pabot no
OpeHAnpOBaHUS TUITUYHBIM
CUTYaIUsIM.
TYPUCTUYECKHX
JNECTUHALUH.
Tema 2.2 IIpoBepka
. AQHAIUTUYECKUX
[TIpumeHnenune Meroia KecoB
pabot no
JUTsl aHaK3a OpeH IHTa TUITUYHBIM
. CUTYaIUsSIM.
TYPUCTUYECKUX JIECTUHALIAM.
Tema 2.3  Ilepuenuun ITogroroska
MIPE3EHTAaLINM,
OpEHIIOB  TYPHCTHYECKUX
JIUCKYCCHSI.
NEeCTUHAIN.
9K3aMEH 18 DK3aMeH 1o
oueram
Tema 2.4 Anamm ketica [peryn IIpoBepka
AQHAIUTUYECKUX
KK Te00pCrHa. pabot no
TUITUYHBIM
CUTYaIUSIM.
Tema 2.5. Abans keiica ITonroroska
U KO FEOBPCETTA MIPE3EHTALINM,
JTIUCKYCCHSL.
Tema 2.6 Keiicbl ycremnmHoro IIpencraBieHue
TBOPYECKUX
TEOOPCHTHHIR. pabot B popme
JIOKJIaa,
JIUCKYCCHUS
Tema 2.7 IlpencraBneHue IIpencraBieHue
. . TBOPYECKUX
KEWCOBBIX 3aJaHUil B MHUHH
pabot B popme
rpymnmnax. JIOKJIaja,
JIUCKYCCHUS
Paznen 3.
AKTyanbHbIE po0IeMbI
COBPEMEHHOM  MHAYCTPUU
Typu3Ma.
Tema 3.1 [TpoGmaembr ITonroroska

MIPE3EHTALINM,
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COBPEMEHHOTO KYJIbTYPHOTO JTUCKYCCHSI.
Typu3Ma.
Tema 3.2 CoxpaHnenue 2 4 IIpoBepka
AHATUTUYECKUX
AyTEeHTUYHOCTH B TYpHU3ME
pabot mo
TUTTUIHBIM
CUTYaLIUSIM.
Tema 3.3  Vnpasnenue 4 4 [Toaroroska
MIPE3ECHTALNMN,
TYPUCTUIECCKIMU
JTUCKYCCHSI.
MMOTOKaMH. [Tpobnema
Ype3MEepHOro TypHu3Ma.
Tema 3.4 Typusm B 4 4 IIpencraBienue
. TBOPYECKUX
HSKOHOMMKE BIEUATICHUH.
pabot B popme
JIOKJIaa,
JIUCKYCCHSI
Tema 3.5 DOkorypusm wu 4 4 [IpencraBnenue
. TBOPUYECKUX
YCTOWYMBOE Pa3BUTHE.
pabot B popme
JOKJIaJa,
JTIUCKYCCHSI
Tema 3.6 Hosblie 4 4 [IpencraBnenue
TBOPYECKUX
TEXHOJIOTUU  MPOJBHKEHUS
pabot B popme
Typu3Ma. JIOKJIaja,
JIUCKYCCHSI
Tema 3.7 4 4 [IpencraBnenue
TBOPUYECKUX
Kpocc-kynbTypHbIE
pabot B popme
KOMMYHHKAITUU B JOKJIaJa,
JTUCKYCCHSI
COBPEMEHHOM
MEXIYHapOAHOM TypHU3ME.
9K3aMEH DK3aMeH 1o
18 |10
ouieram
UTOTO: 84 108

2. B .4 «O06pazoBareabHbIe TEXHOJIOTUI» BHOCATCS CIEIyIOIINE U3MEHEHUS.

B mepuoa BpeMEHHOTO MPHOCTAHOBIICHUS IMOCEIICHUS OOYYAIOIIMMHUCS TOMEIICHHA |
tepputopun PITY. mna opranmszanmuu ydeOHOTO Tpoliecca ¢ MPUMEHEHHUEM DJIEKTPOHHOTO
06yquH;1 n AUCTAaHIHUMOHHBIX 06pa3OBaT€J'H>HBIX TEXHOJIOTUH MOTYT 6I>ITB HUCITOJIB30BaHbI
cienyromue o0pa3oBaTesIbHbIE TEXHOJIOTHH:

— BUJICO-JICKIIUN;

— OHJIAMH-JIEKLIMU B PEKUME PEaTbHOI0 BPEMEHH;
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— DJIEKTPOHHBIE YUeOHUKH, YueOHbIe TOCOOUS, HaAyUYHbIE U3JaHUS B 3JIEKTPOHHOM BUIE U
JIOCTYTI K UHBIM 3JICKTPOHHBIM 00pa30BaTEIIbHBIM PeCypcam;

— CHCTEMBI JIJIs1 AJIEKTPOHHOTO TECTUPOBAHUS;

— KOHCYJIbTAIlMM C UCIIOJIb30BaHUEM TEIEKOMMYHHMKAIIMOHHBIX CPEJICTB.

3. B 11.6.2 «Ilepeuens b/l u UCC» BHOCATCS CleyrOlINe N3MEHEHNS.

Ner HaunmenoBaunue
/i

1 | MexayHaponubie pedepatuBHble HaykomeTpuueckue bJl, moctynHbie B paMkax
HaroHaJILHOU noanucku B 2020 r.

Web of Science

Scopus

2 | Ilpodeccuonanbublie nmonHoTekcToBbIE BJI, TOCTyNHBIE B paMKax HallMOHAIBHOMN
nonamucku B 2020 T.

Kypnaner Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Kypnansr Taylor and Francis

3 | [Ipodeccrnonanbubie momHOTEKCTOBBIC B]]

JSTOR

W3nanus mo oOiecTBeHHBIM M T'yMaHUTAPHBIM HayKaM
OnektpoHHas 6ubimoreka Grebennikon.ru

4 | KoMnploTepHBIE CIIPABOYHBIE IPABOBBIE CUCTEMBI
Koncynsrant I[mroc,
l"apanT

3. B .7 «CoctaB nporpammuoro obecrieuenus (I10)» BHOCATCS cienyromye n3MEeHEHH.

Nent Haumenosanue [10 [IpousBogurens Croco6
/m pacrpocTpaHeHHUs
(ruyenzuonHoe unu
c80000HO
pacnpocmpausiemoe)

1 Adobe Master Collection CS4 Adobe JIMLIEH3UOHHOE

2 Microsoft Office 2010 Microsoft JIMLIEH3UOHHOE

3 Windows 7 Pro Microsoft JIULIEH3UOHHOE

4 AutoCAD 2010 Student Autodesk ¢BOOOIHO

pacupocTpaHseMoe
5 Archicad 21 Rus Student Graphisoft c¢BOOOIHO
pacnpocTpaHseMoe

6 SPSS Statisctics 22 IBM JIMLIEH3UOHHOE

7 Microsoft Share Point 2010 Microsoft JIMIIEH3UOHHOE

8 SPSS Statisctics 25 IBM JIAIEH3UOHHOE

9 Microsoft Office 2013 Microsoft JIMLIEH3UOHHOE

10 | OC «Anpt OOpazoBanue» 8 000 «bazanpst CIIO | 1MIIEH3MOHHOE

11 Microsoft Office 2013 Microsoft JIMLIEH3UOHHOE

12 | Windows 10 Pro Microsoft JIMIIEH3UOHHOE

13 | Kaspersky Endpoint Security Kaspersky JIUIIEH3MOHHOC
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14 | Microsoft Office 2016 Microsoft JIMIIEH3UOHHOE
15 Visual Studio 2019 Microsoft JIMLIEH3UOHHOE
16 | Adobe Creative Cloud Adobe JIAIEH3UOHHOE
17 Zoom Zoom JINIEH3UOHHOE




